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A VIEW FROM THE BOARD ROOM

CEO UPDATE

How About a Dose
of Responsibility?

Defense Credit Unions:
Leading. Serving. Responding.

Frank Padak, Vice Chairman of the DCUC
Board, President/CEO Scott CU

C

an you recall a time when we were
responsible for our actions and held
accountable for what we did? Remember
when bankruptcy was considered a personal
failure and dishonorable? How about when
you had to be able to prove you could actually afford to borrow money to make a purchase, and oh, by the way, the lender would
like to see some equity in the purchase?
Are those days gone forever or will the
economic meltdown bring about a shift in
the have it all, have it now, attitude?
In my opinion, the reason the economy
is in chaos is a lack of responsibility and
accountability. I would add, natural person
credit unions have faired well because we
have been responsible and hold ourselves
accountable. Unfortunately, we are being
impacted by the irresponsible actions of
others and the impact is far from over.
The government has an opportunity
to make meaningful changes that would
create an environment where individuals
and organizations are responsible for their
actions. But what is the probability the
government will actually act responsibly?
Maybe another $1 trillion or $2 trillion
bailout will make it all better. I guess if you
already owe $10 trillion what’s another trillion here or there. Is it responsible to indebt
the future generations of Americans to pay
for the irresponsible actions of today?
I believe this entire economic calamity
could have been avoided had lenders and
continued on page 7

Roland A. “Arty” Arteaga, President/CEO, DCUC

A

s I was reviewing our preliminary program for this year’s 46th
annual conference, my eyes focused on the theme—Defense
Credit Unions: Leading. Serving. Responding. How appropriate
for us to undertake such a theme, in light of all that is happening
Roland A. Arteaga
on the economic front.
Last month, Mr. Gordon Simmons (President/CEO, Service CU), our Board Chairman, addressed our membership and readership in his “View
from the Board,” offering his insights on the economic challenges facing us today. This
month, our First Vice Chairman, Frank Padak (President/CEO, Scott CU) provides
his thoughts on the same subject and the resulting turbulence created by some irresponsible behavior and lack of accountability.
Since last month, even more challenges have surfaced within our corporate world
that required action by the National Credit Union Administration. Depending on the
final legislative, regulatory, and/or alternative solutions proffered by the great minds
in our industry, NCUA’s decision of this past month could further add to the economic
quagmire surrounding us. Tough times? You bet! But without fear of sounding too cliché—in my nine years in this job and near 29 years in our Army, I have learned ...and firmly
believe—“when the going gets tough, the tough get going.”
If there was ever a time for leading, serving, and responding….now is the time!
As a collective body, we have confronted challenges before. Whether they were threats
to our existence as a cooperative industry, and the service we provided our troops and
their families and members in general (aka 1151) or threats to our national security, our
people, our Nation as a whole (aka 9-11)…we have encountered and addressed major challenges before—and we have seen them through…we have succeeded! That same level of grit
will arise yet again and in so doing, I am confident that the financial and economic
challenges we face today—whether imposed, inherited or otherwise—will be properly and
adequately addressed, and in due time, will be resolved.
During the interim, I ask you to do what you have done for eight decades—to stay poised
and to lead from the front! Continue to do what you do best—serving those who serve our
country! Given the overall state of the economy, I can assure you all eyes at DoD are affixed
on financial readiness, quality of life, and morale and welfare. While the Department cannot fully insulate our troops from today’s economic woes, they are doing their level best to
aid Commanders and help our troops. In that regard, I ask you to stay in contact with your
continued on page 6
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Merrill Stewart, Cathy Stone and Gerard Veneman of The Children’s Home receive the
check from Robert L. Fisher, President and CEO of Grow Financial, and Jay Campbell of
The Tampa Bay Buccaneers Radio Network. Photo provided by Grow Financial FCU

Grow Financial and the Tampa Bay Bucaneers
Team Up to Raise $9,250 for Donations
to The Children’s Home of Tampa
Dave Richards, Grow Financial FCU

A

mid all the hype and hoopla surrounding Super Bow XLIII, Grow Financial and the
Tampa Bay Buccaneers marked their own season-ending finale. In a ceremony held at
the Grow Financial corporate office, Robert L. Fisher, President and CEO of Grow Financial, presented a check for $9,250 to The Children’s Home of Tampa. The money was raised
through a partnership with the Tampa Bay Buccaneers, with Grow Financial donating $250
to The Children’s Home for every touchdown the Bucs scored during the regular season.
On hand to accept the check was Gerard H. Veneman, President and CEO of
The Children’s Home. Founded in 1892, the Children’s Home is a child and familycentered organization that is positioned to care for struggling families and children seeking
the comfort of a loving family.
“In a time when many corporations are cutting back on their charitable donations,”
said Veneman, “Grow Financial and the Tampa Bay Buccaneers have chosen to step
up. This speaks volumes of their commitment to end the cycle of abuse and neglect
which damages children for life.”
Bringing Grow Financial and the Tampa Bay Buccaneers together to support
The Children’s Home was the inspiration of Jay Campbell of the Tampa Bay Buccaneers
Radio Network. Jay was also on hand for the check presentation.
“Both Grow Financial and the Buccaneers support charitable causes throughout the
Tampa Bay area,” said Campbell.” This co-sponsorship of The Children’s Home gave
us the perfect opportunity to team up for an organization that has had a very positive
impact in the lives of children, families and our community.”
Grow Financial participates in several events throughout the year to raise funds for
donation to The Children’s Home, including the annual Credit Union Cruise for Kids
motorcycle tour and the Grow 5K4Kids Charities fun run, held every Memorial Day
weekend on the campus of the Grow Financial corporate office.
“I consider the mission of The Children’s Home absolutely critical,” said Fisher.
“By supporting their efforts, we’re making an investment in the well-being of current and
future generations.”
DEFENSE CREDIT UNION COUNCIL, INC.

Tower FCU Opens New Owings Mills Branch
Natasha Henry, Communications Writer

T

ower FCU recently announced the grand opening of its eighth branch in Owings
Mills, Md. The new branch, located at 9207 Lakeside Boulevard, is equipped with
the latest technology of interactive remote teller stations—live tellers that communicate with members through a microphone or telephone and send paperwork and currency
through a pneumatic tube, making each transaction safer, quicker and easier.
The branch has a 24-hour walk-up ATM and an automated check-in station at the
branch’s entrance so that members can receive faster and more customized service. Dwight
Greene, Manager of the new branch, has noticed members expressing excitement about
the branch’s presence in the neighborhood. “Members have discovered Tower’s Owings
Mills branch primarily through word of mouth. We are seeing new faces daily and expect
that business will continue to grow.”

Marine FCU Receives
Two Prestigious
Awards
Trisha Scott, Graphics Specialist

M

arine FCU won two prestigious
awards at the United Way of
Onslow County 2008-2009 Campaign
Celebration. The first award recognized
their workplace campaign.
The second was the Circle of Excellence, which is given to a business or
organization to recognize their significant donations, fantastic workplace campaigns, and their outstanding effort in
encouraging employees to volunteer.
Marine FCU’s annual pledge was
$33,123.00 toward the United Way’s goal
of $550,000.00.

Fort Belvoir Teen
Wins $250 from
Belvoir FCU’s New
Social Networking Site
Bonnie Andresakes, Belvoir FCU

Service Center Manager, Brandon Blanchard, cuts the ribbon at the opening celebration
of Security Service FCU’s 32nd service center location in South Texas. The credit union
currently operates three locations in the Rio Grande Valley. Photo provided by Security
Service FCU

Security Service FCU Celebrates
Opening of New Location In Brownsville
Clarissa Rodriguez, Security Service FCU

S

ecurity Service FCU officials celebrated the opening of its new Brownsville Service
Center in the Morrison Crossing Shopping Center at 4345 N. Expressway 77/83,
Suite 800 last week. The new 3,000 square foot facility is the credit union’s 32nd Texas
service center and third in the Rio Grande Valley. The Brownsville location will provide
more accessibility and convenience for its already more than 8,300 existing members in Cameron County. Anyone who lives, works, worships, or attends school and other legal entities
in Cameron and Hidalgo Counties are eligible for Security Service FCU membership.
“Security Service is excited to have a full-service location for its members living in
Brownsville and the Rio Grande Valley area,” says John Worthington, senior vice president
for the credit union. “We appreciate our members’ business and we look forward to providing them financial services where they live and work.”
As part of the opening celebrations, Security Service donated $3,000 to the Brownsville
Adult Literacy Council for its programs and activities. “The Brownsville Literacy Council
is a terrific organization that serves as a helping hand for the local community by providing much needed services,” adds Worthington. “We are pleased to be able to provide the
Literacy Council with this donation as we celebrate the opening of our newest service center
in Texas.”
DEFENSE CREDIT UNION COUNCIL, INC.

B

elvoir FCU member, David McCoy,
won $250 in cash for his contest
submission on Belvoir FCU’s new social
network site, CU View (www.CUView.
com/belvoirfcu). CU View, whose targeted audience is high school and college
students, allows users to interact and provides links to savvy financial education
sites, blogs, quarterly video contests, and
monthly prize giveaways. David, a junior
at Mount Vernon High School, created
the winning video showing how he meets
a requirement of Belvoir FCU’s CUXcel
checking account that earns bonus rates.
“This is a great site to learn how to
save your money and even make money.
I have recommended this site to my
younger brother,” said David McCoy.

DID YOU KNOW?
The nation’s only moving national
historic landmarks, the cable cars still
run on 8.8 miles of track along three of
their original hundred-year-old routes.

Join us in San Francisco!
Visit www.dcuc.org.
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Are You Really Safe Against Identity Theft?

Directory Update:

Amy Hearn, Marketing Director, Allied Solutions

I

n a recent survey of 8500 consumers, results revealed that consumers have a false sense
of security about their identity theft vulnerability.
According to the survey, 85% of respondents believe they are taking steps to protect
their identities by shredding personal documents and using caution when transacting business online or responding to emails requesting information. And, 75% were most concerned about credit card fraud. Additionally, many consumers feel secure if their credit
card company has ever contacted them regarding a transaction regarded as suspicious.
Yet various studies show that credit card fraud accounts for only about 25% of the
identity theft crimes and 10 million people had their identities misused last year.
With identity theft and information security breach rampant in today’s world, the
need for identity theft services continues to accelerate. Consumers view identity theft
resolution as a high-value, high-expense item. A consumer may pay $150 per year or more
for a good quality identity theft recovery service—that is, IF they purchase before they
are victimized. After the crime has occurred, the same service can cost thousands of dollars.
And if you discover the problem through a Red Flag in your organization, mitigation is
your responsibility—the penalties for failure could be a real hit to the bottom line. In the
case of information security breach, it may be YOU that must bear the cost to avoid brand
damage and the risk of class action litigation.
In the past there were only two choices. Either your organization sponsored an identity
theft benefit on behalf of your accountholders, or you offered a retail program for your accountholders to purchase. Now there is a program that blends the best of both strategies.
This strategy provides:
• Greater cost-savings for your accountholders for the highest quality programs
• Greater revenue potential for you—much higher than retail programs
and direct mail
• Protection for your organization in the event of an information security breach
• Mitigation of Red Flags toward meeting your FACTA, Section 114 requirements
There are companies out there who can provide you with the opportunity to cover a
large portion, or all of your accountholders, for maximum mitigation of identity theft and
breach damage. In addition, these programs offer a revenue opportunity to your financial
institution. Typical scenario would be where you collect a monthly fee by debit per account
per month from those that wish to participate, and retain a percentage as an administrative
fee, which will provide a substantial recurring revenue stream for your organization. Your
accountholders could receive fully managed identity theft recovery for themselves, their
spouse, their children under age 25, and their parents living with them or in elder care.
These valuable programs provide an outstanding value to your consumers, a way for
you to generate revenue to offset other expenses of providing identity theft prevention,
and it protects your accountholders and your organization in the event of an information
security breach event.
For More Information
If you are interested in learning more about these programs and how it can protect
your members while also generating revenue for your bottom line, please contact us at
800-497-4357, ext. 13006, or you can e-mail amy.hearn@alliedsolutions.net.

Plan ahead—
Mark your calendars
now for the 2010
DCUC Conference!
4

August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

New President/CEO Robins FCU:
John Rhea

Randolph-Brooks
FCU Among 100
Best Companies to
Work for in Texas
Tracy Hennigan, Randolph-Brooks FCU

R

andolph-Brooks FCU (RBFCU) was
recently ranked the 14th best company to work for in Texas among largersized companies (250 or more employees). The awards program is a project of
Texas Monthly, the Texas Association of
Business, the Texas State Council of the
Society for Human Resource Management
and Best Companies Group.
This statewide survey and awards
program is designed to identify, recognize
and honor the best places of employment
in Texas, benefiting the state’s economy,
its workforce and businesses. “The Best
Companies to Work for in Texas” list is
made up of 100 companies.
“We are honored to be among this
select group of companies that provide a
quality work place for their employees,”
said Randy M. Smith, president and CEO.
“It’s a privilege to work at RandolphBrooks where we have a tradition of doing
what is right for our credit union family
of employees and members. We are committed to making our credit union a great
place to build a career.”
RBFCU was recognized and honored
at the Best Companies to Work for in Texas
awards ceremony on January 28, 2009 at
the Texas Association of Business 2009
Annual Conference.
RBFCU was organized by nine individuals on Randolph Air Force Base in
1952 as a not-for-profit financial cooperative. After 56 years, RBFCU serves more
than 280,000 members from 30 branches
throughout South Central Texas. With assets exceeding $3 billion, the credit union’s
original mission remains the same: to help
improve members’ economic well-being
and quality of life.
DEFENSE CREDIT UNION COUNCIL, INC.

Aberdeen Proving
Ground FCU Angel
Tree Program a
Success
Janice Carey, Aberdeen Proving
Ground FCU

F

A check is presented to (left to right) Red Cross Executive Director Heather Livingston
by LFCU President/CEO Jean Yokum. Photo provided by Langley FCU

Langley FCU Matches Funds for Red Cross
Sue Thrash, Director of Research & Communications

I

n response to the pressing financial needs of the American Red Cross, Langley FCU presented the organization with a check in the amount of $27,491.44. Langley collected and
matched contributions at all branch locations from October through December 2008.
 	 Langley FCU has always recognized and appreciated the incredible role that the
American Red Cross has played in improving lives. As a result of the many services
provided in 2008 following several major events including tornadoes, floods, and other
disasters, the American Red Cross significantly depleted funds. LFCU matched community
contributions to help the Red Cross improve its financial position in the event of future
emergencies.

Keesler FCU Receives 5-Star Rating
Nell Schmidt, Keesler FCU

W

ith the new year, Keesler FCU announces it has once again earned BauerFinancial,
Inc.’s highest 5-Star Superior rating for financial strength and stability. BauerFinancial has been analyzing the nation’s banks and credit unions for over 25 years and
has earned the reputation as “the Nation’s Rating Firm.” Members of Keesler FCU
can be proud that their credit union’s overall financial picture and 5-Stars indicate that it
is one of the strongest financial institutions in the nation.
“Keesler FCU is a prime example of a credit union that has stuck to traditional, conservative lending strategies, which, has resulted in it being a model of safety and soundness
and its members can rest assured in that knowledge,” remarked Karen L. Dorway, president of BauerFinancial.

For the latest credit union
news, visit www.dcuc.org
DEFENSE CREDIT UNION COUNCIL, INC.

or the 22nd year, the employees of
Aberdeen Proving Ground FCU
[APGFCU] proudly partnered with the
Salvation Army and their Angel Tree Program in December to provide assistance
to families in need in the Harford County
communities during the holiday season.
APGFCU staff gave generously, collecting and wrapping hundreds of toys and
gifts of clothing for 24 deserving children
in Harford County.
Through the Angel Tree program,
local families in need register their children
for Christmas gifts through The Salvation Army. Shoppers may purchase all
the items on a child’s wish list or simply
donate extra gifts they may have purchased
while shopping. Once donations are
collected, the Salvation Army sorts and
distributes the gifts to the families before
Christmas Eve.
“The Angel Tree Program provides
an opportunity for APGFCU to make
a difference for the families in our local
communities, demonstrating our ‘people
helping people’ philosophy,” said Lynne
MacLeod, APGFCU Angle Tree program
coordinator.
APGFCU is committed to building
strong families for a stronger community
with nine branches in Harford and Cecil
County. For more information, stop by
any APGFCU branch, or call 410-2724000, press four, and speak with a Member
Service Representative.

DID YOU KNOW?
Once the chilling destination of
maximum-security convicts, Alcatraz
now sees hundreds of thousands more
tourist per year than the total number
of prisoners in its entire 29-year life as
a federal penitentiary. Famous inhabitants included Machine Gun Kelley,
Al Capone, and Robert Stroud—
“the Birdman of Alcatraz.”

Join us in San Francisco!
Visit www.dcuc.org.

5

CONFERENCE UPDATE

San Francisco Don’ts

S

o much has been written about San Francisco. Most articles focus about things to do
in this great and popular city—for instance: ride a cable car, walk across the Pacific on
the Golden Gate Bridge, sip jasmine tea in the Japanese Tea Garden, take a bay cruise, etc.
Here, for something completely different, are 12 of some important San Francisco “don’ts”:
•
•
•
•
•
•
•
•
•
•
•
•
•

Don’t pack a tropical wardrobe; the mercury hovers around 60 degrees even in summer!
Don’t wear a bathing suit to North Beach—it’s the cafe-studded Italian quarter.
Don’t plan to diet, this place is the weight-watchers’ Waterloo.
Don’t call cable cars trolleys; they’re powered by the moving steel cable you hear
humming in the slot beneath your feet.
Don’t pop for an imported vintage; you’re in the capital of the California wine country.
Don’t plan to go swimming in San Francisco Bay unless you’re a member in good
standing of the Polar Bear Club.
Don’t pronounce Ghirardelli with a soft G; the Square is named for a chocolate manufacturer
whose old-time trademark was a pedagogical parrot prompting: “Say GEAR’-ar-delly.”
Don’t be caught without an umbrella; the coastal mists are capricious.
Don’t color the bridge over the Golden Gate gold; it’s International Orange.
Above all, don’t call it “Frisco” or “San Fran”
It’s “the city by the bay” not “the city on the bay”
Don’t board a public conveyance without exact fare; the drivers don’t make change.
And most important—Don’t forget to register for this year’s DCUC Conference in
San Francisco! Look for your Preliminary Program in the mail this month.

Service CU Joins National Wear Red Day
Karen Benedetti, Service CU

S

ervice CU employees joined New Hampshire Goes Red For Women Day as part of
National Wear Red Day on February 6 to show their support for women’s heart disease
awareness. Red Day is a national awareness campaign for women about heart disease sponsored by the American Heart Association. The organization created and introduced the
Red Dress as the national symbol for women and heart disease awareness in 2002 to deliver an urgent wakeup call to American women. This observance promotes the Red Dress
symbol and provides an opportunity for everyone to unite in this life-saving awareness
movement by showing off a favorite red dress, shirt, or tie, or Red Dress Pin.
Service CU gave each employee a pedometer to promote the benefits of exercise to fight
heart disease. Employees donated $5 a piece toward the cause and participated in a dress
down day at the credit union. Service CU matched employee donations for a total contribution of $1,100 to the American Heart Association.
“National Wear Red Day is a great opportunity to reach out to women in our community and alert them to their personal risk factors for heart disease,” says Gordon Simmons,
President/CEO of Service CU.
National Wear Red Day is an annual event held on the first Friday in February. The
first observance, in February 2004, was announced at the White House. On National Wear
Red Day, women and men across the country wear red to unite in the national movement
to give women a personal and urgent wakeup call about their risk of heart disease. For more
information about National Wear Red Day activities, visit www.hearttruth.gov.
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CEO UPDATE continued from page 1
respective Command group and keep them
informed of what’s happening on the home
front; remain proactive in financial quality
of life issues; participate in the Department’s Financial Readiness challenge road
shows, if they are hosted by your military
installation; provide for your Command’s
financial education and Military Saves
needs; and above all else, continue to
support and provide for our troops’ financial needs!
I have always professed that defense
credit unions are the vanguard of the
financial services industry; that you are
the financial leaders who our troops rely
upon and trust for their financial needs.
Given my knowledge of today’s environment, I am proud to say my thinking has
not changed; in fact, it has become more
pronounced…for while others ponder,
you deliver!
Defense Credit Unions:
Leading. Serving. Responding.

Think Tank Launches
Grassroots Event
at APGFCU
Janice Carey, Aberdeen Proving
Ground FCU

A

berdeen Proving Ground FCU (APGFCU] hosted the inaugural workshop
sponsored by the Credit Union Business
Continuity Planning [CUBCP] Think Tank.
This workshop, entitled “Pandemic Planning, the Credit Union Way,” featured
speakers representing the Department of
Homeland Security; National Association
of FCUs; Maryland Department of Health
and Mental Hygiene, Office of Preparedness Response; and, Harford County Government, Emergency Operations.
Don Lewis, APGFCU President/CEO,
originally conceived the Think Tank as a
natural springboard for the credit union
movement to ensure the continuation
of vital banking services in the event of a
catastrophe. “Credit unions have always
had a unique sense of community,” said
Lewis.
Following Lewis’ initiative, 25 credit
union leaders from the Maryland/DC area
joined the ground breaking informationsharing sessions and pledged their commitment to organize and support business
continuity efforts among all credit unions.
DEFENSE CREDIT UNION COUNCIL, INC.

Andrews FCU Sponsors Holiday
Greetings from Overseas
Melissa Gardner, Andrews FCU

A

ndrews FCU partnered with the Washington, D.C. television station, WJLA-TV/ABC
7, to provide deployed service members a way to send holiday greetings to family
members in the United States. Two thirty-second television spots ran from December 19,
2008 through January 2, 2009 during the commercial segments of “Good Morning America,”
“Good Morning Washington,” the nightly news, and other holiday programming. Over 250,000
service members were deployed overseas during the holiday season.
“Andrews Federal is happy to have been able to provide our service men and women
the opportunity to connect with family members in our local area over the holidays,” says
Janine Roberts, Andrews Federal Vice President of Marketing. “We can’t thank our troops
enough for the sacrifices they make for our safety and freedom every day.”

DCUC 46th
Annual Conference

DID YOU KNOW?
San Francisco was voted #1 U.S.
City by Condé Nast Traveler readers for 16th consecutive year. San
Francisco received the highest
score of any city in the United
States in Condé Nast Traveler’s annual Readers’ Choice Awards. This
year’s win marks the 16th consecutive year that San Francisco has
won this category in the magazine’s
annual survey, a feat never before
accomplished by any destination
or property.

Join us in San Francisco!
Visit www.dcuc.org
for all the details.
Join us in San Francisco!
Visit www.dcuc.org.
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borrowers been responsible! Lenders were
greedy and made loans that they knew
the borrowers were not qualified for while
borrowers made purchases and borrowed
money that they should have known they
would not be able to pay back under the
terms of the note.
While lenders were pushed to maximize profits for their share holders at
basically any cost, they engaged in making loans and developing creative lending
products and underwriting criteria that
relied almost solely on some future event of
which there was no guarantee i.e., the continued increase in property values. As these
lenders reaped huge profits never once did
their conscience kick in to consider if the
loans they were making were in any way in
the best interest of the borrower. Of course
the profits made were quickly distributed
and as soon as times got tough, no one had
any money to bail themselves out.
Lenders who should be held accountable for their lending decisions are not
alone in this problem. Most borrowers
can blame themselves for their own lack
of responsibility in purchasing homes that
were well beyond their means. Now home
owners like lenders are seeking relief, a
bailout, for their poor decisions and expect
everyone else via the U.S. Government to
pick up the tab.
DEFENSE CREDIT UNION COUNCIL, INC.

Who is the victim here? I would
submit to you it is those who have managed their finances responsibly, who have
not purchased homes or cars or extended
credit card debt beyond their ability to
pay. What is their reward? They now get
to take their hard earned money and help
these companies that made billions if not
trillions of dollars and help people who of
their own free will got themselves in over
their head. I’m not sure who is smarter,
those who were conservative and responsible and now have to foot the bill or those
who made huge profits by making loans to
consumers that made purchases beyond
their ability to pay!
In the end, we will all pay for the greed
of a few, the greedy lender and the greedy
borrower. Our homes are worth less, our
paychecks are smaller and the worst is yet
to come. How does the government ever
plan to pay down what will be in excess of
$10 trillion in debt? What are the long
term inflation implications of having debt
in excess of $10 trillion? What will the
dollar be worth?
All of this could have been avoided
had everyone acted responsibly. Maybe
those responsible should be held accountable. What an outrageous consequence that
would be. I understand the far reaching
effects of the problems we have and real-

ize that unfortunately it is too late to let
the mega companies fail and the resulting
losses that would be incurred by stock
holders and more importantly retirement
plans, but it didn’t have to be that way!
How do we expect our children to
grow up to be responsible citizens when
they see how easy it is to not be responsible? The Defense Council has been a
huge supporter and promoter of financial
literacy for our members and our youth!
It’s an uphill battle and the examples being set today certainly don’t make our jobs
any easier. I can only hope that the long
reaching impact of this economy will cause
a paradigm shift that in effect takes us back
in time when everyone was responsible for
their actions, where you had to be able to
demonstrate an ability to pay for a purchase
and the loan requested and to even have
equity in that purchase. Back to a time
where filing bankruptcy is not considered
a normal course of business.
As responsible corporate citizens we
as credit unions will not only survive, we
have before us an opportunity to flourish
and make known to the communities we
serve that by doing the “right thing” and
being responsible, we are in a position to
help our members through the challenging
times ahead and in the process maybe other
organizations, citizens and even the government will learn that being responsible is the
“right thing” to do!
7

Pen Air FCU Awarded Santa Rosa County Chamber
of Commerce Industry of the Year Award
Rachel Reeves, Marketing Representative

P

en Air FCU President/CEO Ron Fields recently accepted the Santa Rosa County Chamber of Commerce Industry of the Year Award at the 72nd annual Officer Installation and
Leadership Awards Banquet at Whiting Field Naval Air Station. This award is given annually
to an industry in the area that has shown growth and support for the local community.
“The Santa Rosa County Chamber of Commerce is happy to honor Pen Air FCU with
this award based on their continued growth and generosity towards the community,” said
outgoing Chamber of Commerce President Larry Strain.
Pen Air has risen to the occasion to sponsor various community events in Santa Rosa
County. These events include continued support of our military on Whiting Field, United
Way, Honor Flight Program, charitable golf tournaments, school events, and much more.
“I am proud to accept this award on behalf of all Pen Air employees,” Fields said. “Santa
Rosa County has shown a lot of support for our Credit Union. In return, we are more
than happy to give back to the community every chance we get.”
Pen Air President/
CEO Ron Fields
(center) accepts
the Santa Rosa
County Chamber of
Commerce Industry
of the Year Award
from Lydia Edwards
(left) and outgoing
Chamber of Commerce President
Larry Strain (right).
Photo provided by
Pen Air FCU

Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601

Security Service
FCU Donates
a Computer
for Veterans
Julia Taylor, Ingleside ser vice center
manager for Security Ser vice FCU,
presents a personal computer (PC)
to Jose Garcia, Veterans of Foreign
Wars (VFW) Post 9318. In addition
to his position as VFW Post Commander, Garcia also provides veteran
counseling. The post requested suppor t from the credit union to assist
with the management of VFW operations and processing of veteran assistance. Security Service was pleased to
provide a PC to support the veterans
group. Photo provided by Security
Service FCU
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