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A VIEW FROM THE BOARD ROOM

CEO UPDATE

These Uncertain
Financial Times

Financial Readiness and
Education: A Top Priority in 2009!

Gordon A. Simmons, Chairman,
DCUC Board, President/CEO,
Service Credit Union, NH

Roland A. “Arty” Arteaga, President/CEO, DCUC

T

he financial times we are currently
experiencing are practically unprecedented, notwithstanding the Great Depression. Sub Prime lending started the
downslide followed by major bank and
retail giant failures leading to the current
recession impacting banks, investment
houses and retail sales and the subsequent spike in unemployment around the
globe, most noteworthy to us here in the
United States.
Although Defense Credit Unions have
not directly felt the brunt of these tough
times, we have all felt it nonetheless to
one degree or another. Our spreads have
been squeezed lowering ROAs to unthinkable, almost unbearable lows while the
“easy ride to growth past” has suffered.
The silver lining? Defense Credit Unions
have a strong, unified field of membership
to serve—the United States military. That
is definitely our saving grace and we can
enjoy this fact, inasmuch as we all chose
that FOM when our credit unions were
founded. Our focus, all of our effort,
financial support and service has been
channeled into our military members.
That is why Defense Credit Unions remain mostly unaffected by the economy’s
current downturn. Our members remain
employed and we know we can depend
on the common thread that the majority
continued on page 7

H

appy New Year! I suspect by now all of you have made your
resolutions for the coming year and have planned accordingly
to ensure they are achieved. From an organizational perspective, I
am confident that one such resolution focused on financial readiness and education. As noted by our Chairman in his column this Roland A. Arteaga
month, given the present economic environment, there is much
uncertainty in today’s financial markets. Regardless of where you turn, what paper you
read, or radio station you listen to, the subject du jour always seems to be the economy!
Sadly, based on current indicators, the economy will continue to be center stage in 2009,
and DoD is very concerned; they are concerned about the economy’s impact on our troops
and their families.
For years I have been encouraging and promoting financial readiness at every opportunity. The past several months, since the economy turned South, I have emphasized even
more so, the criticality and need for you…for us to take financial readiness and education
to the next level and ensure our troops have every opportunity to stay “fiscally fit” and “financially sound.” I have asked you to extend a helping hand—over and beyond what I know
you have already done—and work with your respective commands and especially your
installation Personal Financial Managers to make certain our troops who are in financial
harm’s way are not neglected, but rather, are supported!
As reported in previous editions of the Alert, the Department of Defense is doing
what they can to provide much needed assistance to our troops. Their Moneywise financial readiness roadshow and Military Saves campaign have been on-going the past several
years. This fall, given the economic ills and far-reaching consequences resulting from the
downfall of the mortgage industry, in addition to promoting their Moneywise and Military
Saves programs, DoD launched their Financial Readiness Challenge. The Challenge was
designed to assist Commanders in combating personal financial readiness problems and to
raise awareness among our troops of the financial resources available to assist them in building wealth, reducing debt, and achieving financial success. As noted by the Under Secretary
of Defense in his memo announcing the Financial Readiness Challenge…you can be a key
player in meeting the installations needs. And you should be!
From our perspective, and as one of DoD’s chartered Financial Readiness partners, we
have undertaken some projects for 2009 to further assist the Department and especially
our troops, in promoting and enhancing financial readiness. First, this month, we began
continued on page 4
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Travis CU Honors Those Who
Keep Our Country Free
Sherry Cordonnier, Director of Corporate Relations
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ore than a thousand people gathered recently at the Sacramento Valley VA National
Cemetery in Dixon to show their support for those serving in the military and those
who lost their lives to protect this country.
The air was crisp but the sun managed to shine on the individuals, families, servicemen
and women and support groups who shared a moment to honor the sacrifice made by members of the armed forces. The event was jointly sponsored by the Sacramento Valley National
Cemetery Support Committee which Travis CU is part of, and the Anne Loucks Chapter,
National Society Daughters of the American Revolution.
The event was part of the Wreaths Across America campaign which began nearly 20
years ago when 5,000 wreaths were laid at Arlington National Cemetery.
Numerous guest speakers expressed their gratitude toward the nation’s military men
and women and the sacrifice they made.
At the program’s midpoint, the spotlight was placed on the cemetery flagpole where
special wreaths were placed at its base. The wreaths honored each branch of service, including the U.S. Merchant Marine, soldiers taken prisoner or missing in action and patriot
ancestors.
As Taps echoed in the distance, relatives of those buried at the cemetery began to lay
the boughs of greenery at the burial plots, followed by members of the community.
“It is important that we recognize that the freedoms we have come to enjoy are not
taken for granted and come with a price,” stated Patsy Van Ouwerkerk president and CEO
of Travis CU. “Travis CU salutes the United States Armed Forces men and women, who
serve and have served our country with honor and distinction and greatly appreciates the
many sacrifices their families make.”
This was the largest turnout for an event at the cemetery and all 3,700 grave sites were
decorated by day’s end.
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Rockaway, NJ—Picatinny FCU has announced the promotions of five employees to
new positions at its Rockaway branch. Barbara Niper of Hopatcong, a four year employee
and formerly a Member Service Representative, has been appointed Operations Manager;
Willie Newberry from Sussex, has also been with PFCU for four years has been named Teller
Supervisor; Tammy Ross of Newton, an employee of PFCU for over 14 years and most
recently Remote Services Supervisor, is the new Compliance Coordinator; Jessica Shebel
of Vernon has been promoted to Senior Teller; and Jason Tilley from Hamburg, previously
Technical Specialist II, has been named Chief Technology Officer.

DEFENSE CREDIT UNIONS IN THE NEWS…
Woodbridge, VA—Belvoir FCU employees reached deep into their hearts and wallets and
adopted two military families this Christmas. The credit union employees raised more
than $1,200 and granted Christmas wishes for three adults and five children. Both families
received gift cards for groceries and books along with clothes and toys for the children
ranging in ages from 1 to 9 years old. Belvoir Federal employees wrapped the presents and
delivered them on December 19. “The families were extremely happy, grateful and overwhelmed by the generosity of the credit union employees,” stated Judy MacDonald, Branch
Administrator for Belvoir FCU... San Antonio, TX—Security Service FCU Volunteer
Corps members collected monetary donations for the Annual KONO Kares for Kids/
Change for Children two-day radio-a-thon recently held at South Park Mall. Approximately 25 volunteers collected over $3,700, helping the event generate more than $81,000 to
benefit the San Antonio Children’s Shelter.
Langley FCU was
presented with the
Mayor’s Civic Improvement Award for their
new Aberdeen Branch.
Left to right: Hampton
Mayor Molly Joseph
Ward, LFCU President/
CEO Jean M. Yokum,
Hampton Ombudsman Hardy Cash and
LFCU VP Facilities Tom
Horner. Photo provided
by Langley FCU

Langley FCU Selected for 2008
Mayor’s Civic Improvement Award
Brett T. Noll, SVP/CMO

L

angley FCU is proud to announce the new Aberdeen Branch location has received
a 2008 Mayor’s Civic Improvement Award presented by the City of Hampton. “We
are thrilled that this new branch location has been selected by Hampton to receive such a
wonderful honor,” said President/CEO Jean Yokum. “We work very hard to make a positive
impact on the community and it’s very nice to be recognized for those efforts.”
The Mayor’s Civic Improvement Awards were created in 1983 to publicly recognize
organizations that have made significant contributions to the visual appearance of Hampton. Langley Federal opened its new branch location at 409 Aberdeen Road in Hampton
on October 20. The building was designed by Gwaltney Fleming, Inc. and replaced LFCU’s
existing Aberdeen Branch.

GOT NEWS?

Service CU Enters
into Invest in America
Partnership with
GM, Chrysler
Karen Benedetti, Service CU

S

ervice CU has joined the Invest in
America campaign where General
Motors and Chrysler will offer special financing to the credit union’s members.
This initiative will offer low cost auto
loans in an effort to strengthen the U.S.
economy and domestic auto makers.
“Service CU is proud to be part of this
partnership to help stimulate the economy through auto sales while providing an
exclusive service to our members,” says
Gordon Simmons, President/CEO of Service CU. “Our credit union, along with
so many other credit unions, continues to
see strong membership numbers and loan
growth in through this challenging economic period.”
The program provides a price discount
off any new vehicle through General Motors, while credit union members receive a
cash rebate on a new Chrysler vehicle. The
program was launched this month and
runs through June 30.

DID YOU KNOW?
San Francisco was voted #1 U.S.
City by Condé Nast Traveler readers for 16th consecutive year. San
Francisco received the highest
score of any city in the United
States in Condé Nast Traveler’s annual Readers’ Choice Awards. This
year’s win marks the 16th consecutive year that San Francisco has
won this category in the magazine’s
annual survey, a feat never before
accomplished by any destination
or property.

Join us in San Francisco!
Visit www.dcuc.org.

E-mail it to Debbie Morello at dmorello@cuna.com.

DEFENSE CREDIT UNION COUNCIL, INC.

3

Pen Air FCU Contributes Over
$2,000 to Toys for Tots Foundation
Brad Larsen, Marketing Representative

N

AS Pensacola Marine Corps representative LCpl. Lydon Phillip graciously
accepted a $1,000 check and a truckload of toys from Pen Air FCU on
behalf of the Toys for Tots Foundation on Wednesday, Dec. 17, 2008.
“This is my first time collecting toys at NAS Pensacola and I did not expect
so many toys. The support has been great, even a little overwhelming. We would
like to thank everyone including Pen Air for their support,” said LCpl. Phillip.
Pen Air President/CEO Ron Fields was proud to offer Pen Air branches
as drop box locations and to contribute $1,000 to the Foundation. “Pen Air
has shown support for Toys for Tots for several years now,” said Pen Air President/CEO Ron Fields. “I am extremely proud of the continued outpouring of
generosity from all of our employees to help underprivileged children.”
The Marine Corps spend hours setting up drop box locations, conducting
fundraisers, and spreading the word about Toys for Tots Foundation and the
many underprivileged children it helps during the holidays each year.
“It was a great feeling to assist in collecting the toys and loading up the
Marine’s truck, knowing that it was going to make Christmas special for so many
children,” said Patty Veal, Pen Air VP of Marketing.
Pen Air employees placed cardboard boxes in each of the 15 branches for
employee and member donations. An estimated $1,000 in toys was donated
along with a $1,000 check.

Left to right: Pen Air Marketing Representative Brad
Larsen, LCpl. Lydon Phillip and Pen Air VP of Marketing
Patty Veal stand in front of a truckload of toys donated by
Pen Air. Photo provided by Pen Air

CEO UPDATE continued from page 1
distributing the Home and Family Finance magazine to the Military Departments’ Personal
Financial Managers (PFM), compliments of DCUC. As many of you know, this magazine,
produced by CUNA, provides excellent personal financial advice and addresses consumer
issues and credit unions. In my opinion, our mailing of this publication to military installations worldwide will provided added value not only to the PFMs, but also to our troops
and their families.
Second, this year DCUC became a co-sponsor of CUNA’s Home and Family Finance
Radio Show. The radio show is an outstanding consumer resource that provides timely
financial information to listeners in nearly 60 markets across the United States. Included in
the US market is the Federal News Radio…and last year, Radio America, the network that
carries the Home and Family Finance Radio Show, added the American Forces Network
(once known as the Armed Forces Network) to their footprint! Our troops and their
families, who are assigned overseas, now have the opportunity to listen to financial experts
and receive sound financial advice, via the Department’s airwaves!
And third, thanks to the support of DCUC’s Board, we have co-sponsored the
Kiplinger-BBB Military Line Financial Guide for Military Families. This 20–page booklet
will provide practical, personal finance advice and guidance for military personnel and
their families. The booklet will be written by Kim Lankford, a well-known writer for
Kiplinger, as well as a military spouse and will be distributed to service members worldwide
in conjunction with Military Saves Week in late February. In addition to the booklet,
video vignettes on key topics important to our troops and their families will be provided.
Financial readiness and education…a top priority in 2009? It is with DoD…and it
is with us. And I am absolutely confident you too have made it a top priority as well.
Together we can make a difference…let’s do it!

Plan ahead—
Mark your calendars
now for the 2010
DCUC Conference!
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August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

Hanscom FCU
Makes Holiday
Delivery for Veterans
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU held another successful holiday collection to benefit
veterans. The contributions ranged from
everyday necessities like clothes and
toiletries to the things that just make
life a little more enjoyable, including
books, crossword puzzles, and playing
cards. Approximately $3,000 worth of
items was delivered to the Brockton
campus of the Veterans Affairs Boston
Healthcare System by President/CEO
David Sprague and Assistant Manager
of Card Services Deb Cahoon. Their
timing turned out to be perfect—the
hospital staff was preparing to wrap gifts
for in-patients.
“We come to work each day with every member and branch of the military on
our minds,” said Chairman of the Board
Paul Marotta. “But it’s a special honor
every year at this time to be able to collectively recognize and lend a hand to
those who’ve completed their service,
many of whom have made a sacrifice that
extends well beyond their active duty.”
DEFENSE CREDIT UNION COUNCIL, INC.

DCUC 46th
Annual
Conference

Join us in San Francisco!
Visit www.dcuc.org
for all the details.

Scott CU Donates $500 to Local
Fisher House Project
House Will Provide Lodging For Injured Veterans’ Family Members
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU recently raised $500 during a fund-drive to support the effort
to build a Fisher House in St. Louis to provide free lodging for injured veterans’
family members while the soldiers receive medical treatment.
The Fisher House, which will be built at the VA Medical Center at Jefferson Barracks
in St. Louis, will be available to military members who are wounded or injured and are
undergoing extensive medical treatment. It will provide warm, caring, comfortable, and
convenient lodging for family members at no charge. This allows each family constant
access to their loved one to help in the healing process, according to Fisher House in
St. Louis Director Kenneth Schieler.
Locally, Scott CU Community Relations Supervisor Ashleigh Deatherage presented
the $500 to Schieler.
“We were excited about the opportunity to help with the effort to provide housing
for injured soldiers and their families during their time of need,” Deatherage said. “They
broke ground for the Fisher House on Veterans Day and I was happy that we could play
a small role in this very important project.”
“Credit unions are really about helping people and this is a perfect way for us to take
that even a step further,” she added. “We encourage others to aid Fisher House in their
efforts to raise the money to build this facility.”
Hundreds of veterans and others celebrated Veterans Day by witnessing the groundbreaking ceremonies for the house where family members of veterans being treated for
catastrophic injuries and medical conditions can stay.
The St. Louis VA Medical Center has been designated as a “Polytrauma Center” for
treating Veterans wounded in Iraq and Afghanistan. The Center provides treatment for
Veterans suffering from single or multiple traumas and specialized care for traumatic
brain injury, spinal cord injury, advanced prosthetics, and mental health.
Family members want to stay with their loved ones during treatment, but few can
afford extended stays in commercial lodgings, Schieler added. That’s when Fisher House
will provide free housing for the family members.
Founded by New York City real estate developer Zachary Fisher, Fisher House is a
nationwide private-public program that makes homes available to military families.
The 16,000-square-foot St. Louis Fisher House will be constructed on the Jefferson Barracks
VA Medical Center campus in south St. Louis. The house will feature 20 bedroom suites
and be able to accommodate 42 guests at a time.
Although the VA will donate the site, government funds cannot be used for construction. The $5 million cost of construction will be shared by the national Fisher House Foundation and the local Fisher House in St. Louis corporation. So far, the Fisher House in
St. Louis Foundation has raised about $1.3 million.
Once constructed, the Fisher House Foundation will then donate the building to
the VA. From that point forward, the VA will staff and maintain the Fisher House for
patient’s families. For more information about Fisher House in St. Louis, or to donate, visit
www.fisherhouseinstl.org.
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Randy M. Smith, President and CEO,
Randolph–Brooks FCU. Photo provided
by Randolph-Brooks FCU

Randy M. Smith
Selected to Serve on
the Thrift Institutions
Advisory Council
Tracy Hennigan, Randolph–Brooks FCU

T

he Federal Reserve Board on December 31, 2008 announced the names of
six new members of its Thrift Institutions
Advisory Council (TIAC). Among the
new members is Randy M. Smith, President and CEO of Randolph-Brooks FCU,
whose term continues through 2010.
TIAC is a 12-member panel advisory
group established by the Board in 1980
that includes representatives from savings
and loan associations, savings banks, and
credit unions. It meets three times each
year with the Board of Governors to discuss developments relating to thrift institutions, the housing industry, mortgage
finance, and regulatory issues.
“It’s an honor to have been selected
to serve as a member of this distinguished
advisory group,” said Smith. “I look forward to working with the other members
of this council as we focus on the issues
affecting financial services.”

Register now for
Defense Issues 2009!
www.dcuc.org
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CONFERENCE UPDATE
The Defense Credit Union Council is proud to announce the distinguished Keynote
Speaker for our upcoming 46th Annual Conference. Join us in San Francisco on
Monday, August 17 for a dynamic speech on leadership during challenging times.

General Jack Keane, Retired Four-Star General
and Former Vice Chief of Staff of the US Army,
is Keynote Speaker for DCUC Conference in August

G

eneral Jack Keane served 37 years
in the Army, rising to the rank of
four-star General. Most recently, he held
the position of the Vice Chief of Staff of
the Army. During his four years in this
job as Chief Operating Officer of the
United States Army, he managed operations of more than 1.5 million soldiers
and civilians in over 120 countries and an
annual budget in excess of $110 billion
dollars. Throughout his tenure in this position the Army has fought and won wars
in Afghanistan and Iraq, while supporting
numerous worldwide peace operations,
maintaining readiness, and transforming
to a faster, more deployable force.
As the Vice Chief of Staff, General
Keane developed and maintained strong
relationships, on behalf of the Army,
with Congress, the media, opinion leaders, national security policy makers, and
the American people. In doing so, he delivered over 400 speeches in four years,
communicating critical Department of
Defense and Army messages. He testified
before Congress on 18 separate occasions
on subjects as diverse as the war in Iraq,
Military Health Care, the Budget, Environmental Law, Army Readiness and
Army transformation.
General Keane was a career paratrooper who commanded at every level to

include the 18th Airborne Corps and Fort
Bragg, NC; the 101st Airborne Division
(Air Assault) and Fort Campbell, KY; and
the Joint Readiness Training Center. He
also served as the Deputy Commanderin-Chief of the United States Atlantic
Command prior to becoming the Army’s
Vice Chief of Staff, and was featured in
Tom Clancy’s book, AIRBORNE.
General Keane is a combat veteran
having served as a platoon leader and
company commander in Viet Nam. His
units deployed to Somalia, Haiti, Bosnia
and Kosovo.
General Keane graduated from Fordham University business school in 1966
with a Bachelor of Science Degree in
Accounting and holds a Masters of Arts
Degree in Philosophy from Western Kentucky University. His military education
includes the Infantry Officers Basic and
Advanced Courses, the United States
Army Command and General Staff College, and the United States Army War
College. General Keane is the recipient
of an honorary PH.D in Law from Fordham University and an honorary PH.D
in Public Service from Eastern Kentucky
University.
General Keane’s Army awards and
decorations include: two Defense Distinguished Service Medals, two Army Dis-

General Jack Keane, Retired Four-Star
General and Former Vice Chief of Staff
of the US Army

tinguished Service Medals, the Silver Star,
five Legions of Merit, the Bronze Star
Medal, the Ranger Tab, the Combat Infantryman’s Badge, the Master Parachutist
Badge, and the Air Assault Badge.
Since his retirement from the Army,
General Keane is currently President GSI,
LLC, is senior advisor to Kohlberg, Kravis, Roberts and Co. and advisor to Chairman and CEO, URS Corporation. He is
a director of METLIFE, Inc and General
Dynamics Corporation.
General Keane serves as a member of
the Department of Defense Policy Board.
He is also a military contributor and analyst for ABC News.
General Keane is married to the former Theresa W. Doyle. They have two
adult children, Matthew and Daniel.

The Fairmont Hotel is Site of DCUC Conference Aug. 16–19, 2009

T

he world-famous Fairmont Hotel has a long fascinating history. Just days
before the hotel was scheduled to open, the Great Earthquake rocked San Francisco on April 18,1906. While buildings throughout the city crumbled, the Fairmont’s
strong Corinthian marble columns braced the hotel from collapse. The Hotel was
chosen as the command post for the Mayor and city officials, who sat on crates in
the lobby and plotted strategies to halt the inferno engulfing the city. Although the
Fairmont’s exterior was left unscathed, the fire eventually did ravage its interior.
Exactly one year after the Great Earthquake, the Fairmont was the first hotel in
the city to reopen—a momentous occasion marking San Francisco’s great stride toward rebirth and rejuvenation. Since then, the Fairmont has maintained its eminence
atop Nob Hill and at the top of San Francisco’s thriving cultural life.
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Andrews FCU Adopts “Angels”
from Local Angel Tree Programs
Melissa Gardner, Andrews FCU

A

ndrews FCU adopted 90 children from the Angel Tree programs in the local
communities. During November and early December, staff members bought Christmas gifts for 40 children in the D.C. Metropolitan Area, through the Salvation Army,
whose families needed help for the holidays. The Andrews Federal European Region adopted 50 angels through the Army Community Service. Both staff and base community
members were involved in purchasing holiday gifts.
Gifts collected included bikes, skateboards, scooters, dolls, electronic games, board
games, dolls, coats, clothes, shoes, sports items, and many other toys.
“We are happy that we were able to help so many families who are in need this holiday
season,” says Suzanne Curren, Andrews’ Federal Director of Member Education. “Our staff
and members really pitched in and made this a very successful event.”
VIEW FROM THE BOARD ROOM continued from page 1
will remain employed. Our suffering is lessened by our mutual patriotic duty to serve the
underserved and military family as a whole. What a noble and just cause and we credit
unions benefit in the process by being able to continue our financial lives with a certain
degree of sanity and sanctity. We can continue to invest in our military members financial
needs and continue with “business as usual” because we do not indiscriminately “dole out”
credit for indiscriminate, greedy, profit driven reasons, but to fulfill our mission of service
to the troops. Those who were driven by avarice may not have learned their lesson, but
they are paying for it and so is our economy. Not that we can gloat, but it must feel fairly
good to sit back and see that your credit union is not in danger of liquidation because of
who you serve and the fulfillment of your philosophical roots of serving the underserved.
We can continue providing financial education, products & services that make a difference
and pricing that is not usurious, because our FOM allows such. Defense Credit Unions
are different from non-Defense Credit Unions and banks in the country, as distinguished
by our FOM. What do we do better than most?
We continually build our book of business by helping military members to help
themselves. Many potential and current members within our fields-of-membership do not
have the financial clout nor commitment to begin a savings program. They may not understand credit or do not qualify for a loan. We have not turned our back on these less
than fortunate people like many other financial and non-financial institutions have. We fill
this void by reaching out to these individuals and help them grow their financial worth.
We all ensure that we offer appropriate financial products in tandem with sound financial
education that can pay our credit unions dividends while helping the very members who
need us the most.
Defense Credit Unions also offer specially designed savings, checking, and certificate programs. Encourage direct deposit which improves our ability to better serve our
military membership. Defense Credit Unions have also invested heavily into e-commerce
technologies that are required to build strong financial relationships to better serve
our highly mobile membership. Many Defense Credit Unions offer Shared Branching,
which empowers credit unions to retain membership due to the service convenience
members experience via participating shared branching credit unions around the globe.
But, Shared Branching also serves to reactivate dormant accounts, attract new member
growth, control delinquency and increase deposit and loan growth. Properly configured,
it also provides 24/7 member account access and can serve as a business resumption plan—
a real plus.
So, let’s count our collective blessings and be sure that we continue to invest in our
military member’s service experience and give them what they deserve, need and feel good
about it! After all, we will be making a valuable contribution to the troops that will make
a real difference in their lives—and that’s what credit unions are all about. Perhaps we can
gloat after all.
DEFENSE CREDIT UNION COUNCIL, INC.
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AFFN Launches
2009 AFFN Matching
Grant Program

A

s we reflect on the past and prepare
for the year ahead, AFFN would like
to take this opportunity to pay tribute to
our troops and their families for their continuing sacrifice in service to our country.
We would also like to extend our gratitude to you, our Participants, for all that
you have done to support our military
community worldwide.
The 2008 AFFN Matching Grant
Program was met with overwhelming success thanks to the loyalty and dedication of
our Participants. With your support, last
year AFFN contributed over $103,000.00
to military-orientated organizations serving our troops and their families.
Over the past five years, the AFFN
Military Community Support Program
has generated nearly $750,000.00 in donations to organizations providing direct
support and care to our troops and their
families!
I am pleased to report that the AFFN
Board of Directors has approved the
Matching Grant Program for 2009. This
program is again being made available to
assist your organizations in community
outreach support to the military communities you serve.
For a 2009 Matching Grant application, please visit AFFN’s Web site at
http://www.affn.org/communitysupport.
html. (We encourage you to share this information with the appropriate contacts
within your organization.)
As AFFN approaches our 24th year
of service to our military bank and credit
union Participants, we believe the Matching Grant program demonstrates the
cooperative spirit which exists between
DCUC Credit Unions and AMBA Banks.
Through this spirit of cooperation AFFN
remains “....united for those who serve....”
and proudly supports the brave men and
women who so bravely and proudly serve
our great nation.
Should you have any questions regarding this program, please do not hesitate to contact John Broda, AFFN Executive Vice President, at John.Broda@
AFFN.org or 973/257-1216.
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On Sunday, February 22, 2009, DCUC will again conduct a roundtable workshop in conjunction with (but not a
part of ) CUNA’s 2009 GAC. Our schedule for DI 09 will rival that of last year, except we’ll start an hour earlier with
on-site registration beginning at 8:30 a.m. Sunday morning, and the opening session beginning at 9:30 a.m. Lunch
will be served around 12:00 and the 2008 George E. Myers Scholarship winners will be announced at that time.
Afternoon sessions are planned from 1:15 p.m. to 2:15 p.m, with adjournment at approximately 2:30 p.m.
As always, we’ll have an action packed agenda that updates you on DoD issues, to include the Department’s
Financial Readiness campaign (where are we...what’s next), the Joint Financial Readiness Challenge, Military Saves
2009, on-going policy and procedural matters, and much more…
Registration is still just $100, and that includes lunch! Register on-line at www.dcuc.org.

Register
online
now!

Defense Issues 2009 is Next Month!
Mark your calendars and plan now to attend…register online at www.dcuc.org.
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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