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A VIEW FROM THE BOARD ROOM

CEO UPDATE

It’s All About
Relationships

A Word to the Wise!

Patty Kimmel, Belvoir FCU

F

irst, and foremost, I want to express
my appreciation to the DCUC Board
and to the DCUC membership for allowing me to serve as the Army Representative. I have a deep respect for this organization, for our volunteers and for the
work that each and every one of us undertakes to serve our Department of Defense
members and families.
In my thirteen years with the Belvoir
Federal Credit Union I have witnessed
many changes within the Fort Belvoir Military Community. There is the coming and
going of the Commander, the Command
Sergeant Major, senior installation officials
and the Credit Union Liaison Officer. The
impact of these changes in personnel consistently results in a new round of educational sessions, relationship building and
the establishment of new team members.
And, as change will have it, new leaders
are installed at different times, frequently
leaving a residual element of institutional
knowledge at the command level.
If I have learned anything in the past
thirteen years it is to take time to build the
relationship with the Installation Commander. Belvoir Federal has assigned a
Business Development Officer position
specifically to harmonize our business
with the Installation. The position is responsible to coordinate activities and to
interface with command officials and senior Department of Defense officials. Our
latest Installation Commander joked how
continued on page 10

Roland A. “Arty” Arteaga, President/CEO, DCUC

A

s we move into midyear and enter the summer months, I
thought I would offer a couple quick reminders regarding
your operations on-base.
First and foremost, I would like to echo the advice offered by our
newest Board member, Army Representative Patty Kimmel, in her
article this month, and emphasize the criticality and importance of
your on-base credit union liaison officer. This past month, the Army Roland A. Arteaga
asked our assistance in helping secure the names of their liaisons,
so they could establish a distribution list/chain of information between Headquarters and
the field. While from my perspective such an action appeared easy enough, it was an eyeopener. Though the Department of Defense Financial Management Regulation is clear on
the appointment and duties of the Credit Union Liaison Officer (CULO), about 30 percent
of respondents had some difficulty providing us the name of their liaisons. Why? Either
the CULO had been reassigned and a replacement had not been named or the Command
was unaware of the requirement. While the onus is on the Command to ensure someone is
assigned to the CULO position, let there be no mistake, the CULO is an additional duty,
and at times, especially in this fast pace environment, the assignment of a Liaison is inadvertently overlooked. My advice: be proactive. Reach out to your Base Commander and
ensure he/she is aware of the importance of the CULO position….and if a CULO is not
assigned, ask the Command to fill the position soonest. Once filled, make it a point to know
your CULO…get acquainted with him or her and let them know who you are and
what you do. Inform him/her that your role on base is to promote morale and welfare,
and that a part of their role is to assist you, as needed, to get the job done. Unless you know
your liaison…unless you establish ties and build that relationship from day one, fulfilling
your morale and welfare charge could be difficult, and at times, could affect the delivery
of your products and services.
Second, take the initiative and assist your liaison in understanding the Department’s
regulations, instructions, and directives, as they relate to your operation on base. Provide
him or her a copy of the Commander and Installation Banking and Credit Union Liaison
Officer’s guide (available on-line at www.dcuc.org). Better yet, if you have an extra copy
of DCUC’s comprehensive desk guide—which not only contains the Liaison Officer’s
guide, but also includes critical and applicable regulations, plus our standards of service
and directory—provide him or her a copy. I can assure you, they will appreciate the
gesture…and you! I know, for this past month while attending the Banking and Credit
Union Liaison Officer training session at a DoD conference, I distributed the DCUC
desk guide to attendees…and it was well received! Think about it—one ready reference;
continued on page 10
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Scott CU recently presented a $500 check to support the 2009 Millstadt Parks Biathlon.
From left: Tracy Holmes, Millstadt Village Treasurer, and Scott CU Community Relations
Representative Maggie Grotefendt. Photo provided by Scott CU

Scott CU Supports Millstadt Parks
Biathlon with a $500 Donation
Adam Koishor, Chief Marketing Officer

S

cott CU recently presented a $500 check to support the 2009 Millstadt Parks Biathlon
which will be held on Sunday, September 20 at Liederkranz Park in Millstadt. Scott
CU Community Relations Representative Maggie Grotefendt presented the check to
Millstadt Village Treasurer and Race Director Tracy Holmes.
The Biathlon, which will be held for the 22nd time, is one of the largest and most
challenging races in the region. The event tests participants’ endurance with a five-mile run
and a 22-mile bike ride with high speed turns, rolling hills and scenic farmlands.
According to Holmes, approximately 50 awards will be given in eight male and
five female age groups. The first three men and first three women finishers also will be
awarded. “This is another great opportunity for us to support our community and a longtime event,” Grotefendt said. “Credit unions are really about helping people and this is a
perfect way for us to take that even a step further.”
Scott CU has made giving back to its communities a major priority. The local credit
union contributed about $100,000 and its employees volunteered nearly 800 hours to a
variety of local civic efforts throughout the region in 2008. “We realize that without our
members and the communities in which we serve, we would not exist as a financial alternative,” Grotefendt noted. “Supporting our communities is very important to us.”
The credit union has increased its community involvement in the past two years
while also increasing its efforts to educate consumers of the value of doing their financial
business with a not-for-profit credit union. “We really want people in the area to know
more about the value of doing business with a credit union,” she added. “That is why
we have really focused our time on educating area residents about Scott CU. One of the
big ways we’ve done that is through our community involvement.”
“In times like these, people are really looking for ways to reduce expenses and save
money,” Grotefendt noted. “We are a great alternative that helps them to do that.”
DID YOU KNOW? Many famous movies were filmed in San Francisco, including: The Maltese
Falcon, Vertigo, The Birds, The Graduate, The Cain Mutiny, Flower Drum Song, Guess
Who’s Coming to Dinner, Dirty Harry, American Graffiti, Invasion of the Body Snatchers,
50 First Dates, Under the Tuscan Sun, Memoirs of a Geisha, Milk, and countless others.

Register now for the DCUC Convention in San Francisco at www.dcuc.org!
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Tower FCU Named “Best Overall Performer”
by Prime Alliance Solutions, Inc.
Carla Ohler, Tower FCU

T

ower FCU has been named 2008 “Best Overall Performer” by Prime Alliance Solutions, Inc. a Tukwila, Wash.-based credit union mortgage solutions firm. The award
recognizes Tower’s outstanding performance in mortgage lending—most notably the successful integration of people, process, strategy and technology.
“Tower is one of the best examples in our industry of understanding the importance
of all parts of the lending process, and getting them to work together effectively to put
more members in homes more affordably,” says Dan Green, Prime Alliance’s Executive
Vice President of Strategy.
While mortgage loans have dried up at other financial institutions, Tower’s real estate
lending department has enjoyed incredible success. According to Barry Stricklin, Tower’s
Manager of Real Estate Lending, Tower’s mortgage loan volume in 2008 increased 42
percent to $403 million. This represents a significant increase versus the average growth
rate of the prior three years by 17 percent or $32 million. In the first quarter of this
year, Tower received over $500 million in mortgage loan applications.
Tower’s mortgage loan success is attributed in large part to its comprehensive lending
program, which guides members step-by-step through the mortgage process. Tower provides
a complete package of real estate services, including a wide range of mortgage loan options
and payment plans, member education, a network of preferred real estate agents offering
member rebates, convenient title services and low competitive rates and fees. 		
Green says it’s this approach that earned Tower the “Best Overall Performer” award.
“Over the past several years we’ve watched as Tower defined its strategy, looked at mortgage
lending as just one piece of the home-buying puzzle, integrated real estate services and refined its use of technology and process to create a best-in-class member experience.”
According to Stricklin, Tower has benefited from its commitment to core values. “…Tower
made a conscious decision not to get involved in subprime lending and not to do
any form of abbreviated underwriting like no doc loans,” he said. “Because of that, we
haven’t seen huge changes in our delinquency rates, and we haven’t had to significantly
change the products we offer.” Stricklin stated, “Our goal to put members in sustainable
loans has never changed. We have made the home-buying process a pleasant experience.”

Langley FCU Awards $20,000 in Scholarships
Brett T. Noll, Langley FCU

L

angley FCU presented four deserving young members with the Galaxy Graduate
$5,000 College Scholarship award for academic achievement. The award is one of the
benefits afforded to members of LFCU’s Constellation Club. 		
Timothy Hanaway is a Tabb High School graduate. For the past three years he has
maintained highest honors and was the 2008 National Merit Scholarship Commended
Student. He plans to become a surgeon specializing in orthopedic surgery.
A Hampton Roads Academy graduate, Courtney Killough was awarded the Headmaster’s Honor Award for the student with the highest GPA in 2007 and 2008. She is a 2008
Cum Laude Society inductee. Her life-long goal is to become a pediatric oncologist—a goal
she discovered while on an Operation Smile Medical Mission in Paraguay.
Kevin Luo is a graduate of York High School. He is ranked number 1 in his class and
would like to attend Yale, Harvard or Princeton. Kevin’s goal is to become an expert in the
development and implementation of complex computing and medical imaging machinery
used for diagnostic and analytical purposes in cancer research.
A graduate of Tabb High School, Matthew Robinson earned highest honors from 2006
-2009. Matthew would like to attend Virginia Tech to pursue a major in geography with a
minor in public and urban affairs. He had the opportunity of serving underprivileged people
in the U.S. through an organization called World Changers.
DEFENSE CREDIT UNION COUNCIL, INC.

APGFCU Awards
$10,000 in
Scholarships
to Local Teens
Janice Carey, Aberdeen Proving
Ground FCU

A

berdeen Proving Ground FCU
[APGFCU] is proud to announce
the winners of its Annual College Scholarship Competition awarding $10,000 to
local teens. A reception honoring the student-members was held on Tuesday, May
5, 2009, at APGFCU’s Operations Center in Edgewood. The scholarships were
awarded to the following students at their
respective award assemblies:
Megan Farley ($1500) —
Bel Air High School
Alexis Morris ($1500) —
North Harford High School
Morgan Farley ($1000) —
Bel Air High School
Maddie Salamone ($1000) —
Bel Air High School
Shelly Pezzella ($1000) —
C. Milton Wright High School
Michelle Racine ($1000) —
North Harford High School
Rebecca Thompson ($1000) —
John Carroll School
Rebekah Hutchinson ($1000) —
Home School
Cara Richardson ($1000) —
Perryville High School
Each year, APGFCU awards scholarships to exemplary graduating high school
students based on a written essay, academic achievement, and community involvement. APGFCU is a leader in financial
literacy programs designed to help young
members develop successful money management skills.
For more information about APGFCU’s financial education initiatives, and
scholarships, visit www.APGFCU.com.

DID YOU KNOW?
San Francisco has over 40
historical landmarks, including
the Golden Gate Bridge, Union
Square, and Telegraph Hill.
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Keesler FCU Honors Employee Service
Nell Schmidt, Keesler FCU

K

eesler FCU honored employees for their loyalty and years of service to the credit
union. Forty employees were in attendance to receive a service pin at the 2009 Keesler
Federal Annual Membership Meeting.
Acknowledged for 5 years of service was Alfredania Arguello, Financial Service Representative in Gautier, Vanessa Asher, Project Manager, Wanda Bosarge, Loan Receptionist
in Orange Grove, Viella Bush, Financial Services Representative of Orange Grove, Cheryl
Edwards, Teller in Bay St. Louis, Olivia Garris, Financial Services Representative at Lakeview, Joel Gregory, Assistant Vice President of Compliance, Kimberly Holmes, Financial
Services Representative at Larcher, Linda Labat, Head Teller at Bay-Waveland branch,
Susan Lechleidner, Teller in Gautier, Braxton Necaise, Administrative Assistant of Branch
Operations, Catessa Rohner, Systems/Application Support Specialist, Michelle Scurrah,
New Accounts Teller at Pass Road branch, Tami Seidule, Teller in D’Iberville, Ann Selvage,
Human Resources Specialist, Chris Sliga, Senior Systems Engineer, Sharon Chun Li Tagert,
Titles and Insurance Manager, Leia Tanner, Internal Audit Generalist
Congratulated for 10 years of service was Melissa Chiasson, Staff Development Specialist, Linette Cooper, Home Equity Clerk, Brenda Fulton, Internal Auditor, Michelle
Guthrie, CD/IRA Officer, Tara Head, Internet Express Lending Representative, Kathleen
Thompson, Bankruptcy Assistant.
Commended for 15 years of service was Amara Brasher, Head Teller at Orange Grove
location, Sirena George, Financial Services Representative, at Larcher branch, Virginia Hilton, Express Lending Manager, Cheryl Jones, Titles and Insurance Representative, Robyn
Knapp, Loan Officer, Dewanda Kropp, Member Service Assistant Manager, Janice McKinnon, Mortgage Underwriter, Janice Nelson, Branch Manager of Pascagoula location, Edna
Peterson, Assistant Branch Manager in Gautier, Rita Pruitt, Staff Development Specialist,
Sheryl Watson, Assistant Branch Manager of Pass Road.
Recognized for 20 years of service was Sharon Keller, Vice President of Marketing,
Carrie Touchstone, Branch Manager for the Long Beach location and Deborah Woodard,
Electronic Services Representative.
Honored for their 35 years of service were Bonnie Mayo, Assistant Bookkeeper and
Judy Morrow, Head Bookkeeper.

Service CU Donates $75,000
to Homes for Our Troops
Karen Benedetti and Lori Holmes, Service CU

S

ervice CU presented a $75,000 check
to Homes for Our Troops President
and Founder John Gonsalves, along
with Dan Egan, President of N.H.,
MA. and R.I. Credit Union Leagues, in
Portsmouth.
Homes for Our Troops is a nonprofit organization which is strongly
committed to helping the military
who have returned home with serious
disabilities and injuries. The groups assists
severely injured servicemen and women
and their immediate families by raising
donations, building materials and professional labor and then coordinating the
process of building a new home or adapt4

ing an existing home for handicapped
accessibility. The finished home is given
to veterans, which is at no cost to them.
Service CU’s donation will help disabled military in the New England region
with their housing needs. “This contribution allows us to move forward with
our mission, which is to build specially
adapted houses for those who were severely injured in Iraq and Afghanistan,”
Gonsalves said. “It is at no cost to them.”
“We are honored that we can help
those who served our great country
and sacrificed so much,” says Gordon
Simmons, President and CEO of Service CU. “We want to ensure that these

Belvoir FCU
Magically Surpasses
Credit Union Youth
Week Goals
Bonnie Andresakes, Belvoir FCU

B

elvoir FCU in Woodbridge, VA,
celebrated National Credit Union
Youth Week from April 19-25, 2009.
Over 500 youth members made deposits
during the week, surpassing the goal of
175 by over 200%. These youth members
made over $513,000 in deposits during
the week, shattering the goal of $20,000
by over 2,000%. Belvoir FCU’s goal of
opening 35 new youth accounts was
almost met.
National Credit Union Youth Week is
sponsored by the Credit Union National
Association (CUNA). The theme for this
year’s Youth Week was “The Magic of Savings.” Belvoir FCU gave out magic fortune
teller balls to youth members making a
deposit into their youth savings account.
In addition, Belvoir FCU sponsored
a Magic of Saving poster contest and
awarded deposits in a youth certificate
account to two students at Montclair Elementary School; one student at Woodbridge Middle School; and one student
each at Woodbridge and Gar-Field Senior
High Schools.

servicemen and women face one less
challenge when they return home.”
Homes for Our Troops held a fundraiser in Boston on June 13. Proceeds will be
used to build homes that have been carefully constructed to meet the needs of
our brave service men or women who
have been seriously injured while serving
our country. N.H., MA. and R.I. Credit
Union Leagues are supporting the event.
“There is really no better way for us to
mark the 100th anniversary of the founding of the credit union movement than
to demonstrate our philosophy of people
helping people by giving a helping hand
to these men and women who have given
so much for us,” says Egan.
Visit the Homes for Our Troops
website at www.homesforourtroops.com.
For more information, contact Rob
Kimmett, SVP Marketing, rkimmett@
cucenter.org or 1-800-842-1242.
DEFENSE CREDIT UNION COUNCIL, INC.
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Let’s Look to a Long Term Solution!
Rob Sansome, KidsWealth USA Inc.

W

e live in an amazing country, full of hope and opportunity. Yet it has taken
Americans just short 20 years and $2.5 trillion in personal debt to bring our
country to the brink of financial disaster.
We’ve all seen the headlines: “Americans…World’s Worst Savers!” “Many Marriages
today...’til Debt do us Part!” “Fastest Growing Age group filing for bankruptcy...18-24
year olds!” Is it important that we know these facts? Absolutely! But rather than “wringing our hands,” let’s focus on a long term solution so future generations won’t have experience this again.
It has been widely reported that as a country our personal savings rate has dangerously eroded from about 7.5% in the mid 1980’s to a negative 0.2% at the end of 2008.
Even more concerning was the news that younger Americans were actually saving at a
negative 18%. Not only were we not saving, but spending far more than we were making.
And while savings rates have significantly rebounded to about 4%, we cannot squander
the opportunity to teach the importance of a consistent, not reactionary, savings habit
to the next generation.
In general, children today want for little. Before the recent downturn, most had access
to a seemingly endless source of money over which they had no power, no responsibility and
suffered few, if any, consequences for poor decisions
The American dream is still alive and well although a little distressed. Our children live
in a country that provides endless opportunity and optimism, but we have to change
outdated, unsuccessful approaches for teaching them about money.
Piggy banks are based in poverty! Their origin dates back to the fourteenth century
when only the rich could use the banking system. When anyone else needed a place to
keep their coins, a container out of clay was fashioned. The name of the red clay was PYGG.
Two hundred years later, the name of the clay and the animal were connected and hence
the piggy bank.
And what do piggy banks typically contain? Coins! Coins; that few people value
anymore. Go to any convenience store and next to the cash register is a little dish that
contains coins; coins that no one values! Yet this is the primary tool we use to teach children
saving....or is it just hoarding?
Allowances merely reinforce poor money habits! Typically, allowances represent a
child’s “spending” money, and usually for a small amount ($1, $2, $5) given on a weekly
basis. If the child “blows” it within a day or two, it’s only a few more days before it’s replenished. In effect, parents are merely reinforcing spending habits.
So what’s the solution? Well, it’s as simple as when we taught our children how to ride
a bicycle. We didn’t give them a book on motion or balance, we got them the bike. Let’s
give them a real “financial bicycle” to learn.
If parents don’t let children experience the consequences of their own decisions and
skin their “financial knees” once in a while, how will they truly learn the real lessons of
money? One way to do it is to transfer some of the financial power and responsibility you
currently control through everyday spending on the family “wants.”
As Americans we have an ability to recognize a problem, evaluate the cause and
implement a solution. Let’s help our children develop sound money habits now so they
don’t have to struggle in the future.
Room Reservation Deadline is Coming Soon!
The special DCUC Conference room rate of $259 single/double
at The Fairmont Hotel will expire on July 14. Please be sure
to make your reservation before July 14 to ensure availability
and this excellent rate! Call 1-800-441-1414 or log on to www.
dcuc.org for a fast and easy way to make your reservation!

DEFENSE CREDIT UNION COUNCIL, INC.

Warren FCU Receives
Diamond and
Merit Awards
Michele Bolkovatz, Warren FCU

W

arren FCU in Cheyenne and Laramie, WY and Wellington, CO, was
recently honored with a Diamond and
two Merit Awards, which recognizes outstanding marketing and business development achievements in the credit union
industry.
The award was presented by the Credit Union National Association (CUNA)
Marketing and Business Development
Council, a national network comprised of
more than 1,000 credit union marketing
and business development professionals.
Awards are given in each of 34 categories
ranging from advertising to community
events and beyond.
Warren FCU won the Diamond
Award in the Retail Merchandising category. The two awards of Merit came in
the Branding/Corporate Identity Category and the Website Marketing Category,
entitled “it’s not a bank, it’s Warren!” This
was made possible with their partner, a
full service marketing firm, Warehouse
Twenty One, located in Cheyenne, WY.
“It brings us great pride in that our
marketing and business development efforts are being recognized nationally”
said Michele Bolkovatz, Marketing Manager. “The Diamond Awards recognize the
best-of-the-best in credit union marketing, advertising, and business development,” said Anne Legg council chair and
vice president of marketing for Cabrillo
CU in San Diego, Calif. “It takes hard
work, imagination, and perseverance to
be selected as a Diamond Award winner
from 1,200 entries.”
Award winners were recognized at
the council’s 16th annual conference held
March 11-14 in San Diego, Calif. For
information on the Diamond Awards
or to view the entire list of winners, go to
www.cunamarketingcouncil.org.

For the latest
conference updates,
visit our web site
at www.dcuc.org.
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Belvoir Federal
Members Benefit
from Vehicle Discounts
Bonnie Andresakes, Belvoir FCU

B

Pen Air FCU representatives, Captain Sadsad, and other guests cut the ribbon for the
newly renovated NAS Whiting Field Atrium. From left to right: Representative from Walton
Construction; Pen Air FCU President/CEO Ron Fields; Pen Air FCU Board Chairman Maurice Johnson; Capt. Enrique Sadsad; Commissioner Don Salter; and (Far right) Col. John
Scott Walsh. Photo provided by Pen Air FCU

Pen Air FCU Celebrates Grand
Opening of Whiting Field Branch
Jennifer Parker, Pen Air FCU

P

en Air FCU recently celebrated the grand opening of their NAS Whiting Field
branch located adjacent to the newly renovated NAS Whiting Field atrium.
The event began with a welcome speech from NAS Whiting Field Commanding Officer Captain Enrique L. Sadsad, followed by the Pledge of Allegiance, invocation, and
remarks from Pen Air FCU President/CEO Ron Fields as well as Santa Rosa County
Commissioner W.D. “Don” Salter.
“I can’t thank you enough for what you have done to sustain and preserve this installation,” said Capt. Sadsad regarding Pen Air FCU’s support and dedication to NAS
Whiting Field and the surrounding community. Capt. Sadsad went on to say, “He (Fields)
is truly a great advocate of the mission of NAS Whiting Field.”
Pen Air FCU President/CEO Ron Fields was honored to speak at the grand opening
ceremony. “We are proud to be associated with Whiting Field and we are proud to be associated with the men and women serving in the military. We are here to help the military
and this installation,” said Fields.
The ceremony concluded with a ribbon cutting which included Capt. Sadsad, TRAWING 5 Commodore Col. John Scott Walsh, Ron Fields, Don Salter, and other distinguished guests. After the ribbon cutting ceremony guests were invited to a reception inside
the atrium, and were also invited to tour the newly renovated facilities.

DCUC Conference
& Showcase 2009

Join us in
San Franc
isco
Register a !
www.dcuc t
.org.

August 16-18, 2009 • The Fairmont Hotel • San Franscisco, California
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elvoir FCU in Woodbridge, VA, has
joined a consortium of nearly 8,000
credit unions across the country striving to make a difference for credit union
members and U.S. automakers. The Invest
in America campaign offers credit union
members supplier pricing on GM vehicles
as well as Chrysler rebates. This stimulus
program provides substantial savings for
members considering a new car purchase.
Credit unions nationwide have $80
billion in low-cost auto loans available for
this initiative, which started in Detroit,
MI to help the ailing auto industry. To
learn more about the Invest in America
program, Belvoir Federal’s auto loan rates
and it’s “Now Only $5 to Join” offer, visit
www.belvoircreditunion.org.

R.G. CU CEO
Passes Away
Tom Menzies, CFO

L

uard “Vern” Ellis, 72, of Grandview,
Mo., passed away May 10, 2009.
He was President of R.G. Credit Union,
where he had over 30 years of service.
Verne was a retired Major from the United
States Air Force. He was a member of
the Belton-Raymore Rotary Club and
Quail Unlimited. He was preceded in
death by his parents and four siblings.
Survivors include his wife, Karolyn Ellis, sons Douglas Ellis, Grandview, Mo.,
and Michael Ellis and wife Joanne, Lee’s
Summit, MO; daughters Sherri Beasley
and husband Brett, Freeman, MO; and
Julie Ellis, Grandview, MO; brother Don
Ellis and wife Margaret, Dows, IA; five
grandchildren, Amy and Chad Beasley;
Erika Smith and husband Tim; Caleb
Ellis; and Stacia Cline. Vern was a loving
husband, father and grandfather who will
be missed by all. In lieu of flowers, memorial contributions may be made to Kansas
City Hospice House, 12000 Wornall Rd.
or Belton-Raymore Rotary Club, P.O.
Box 631, Belton, Mo. 64012. His hobbies
included hunting, fishing and tinkering
with almost everything.
DEFENSE CREDIT UNION COUNCIL, INC.

Mid Missouri CU
Sponsors 4th Annual
Fort Leonard Wood
Military Appreciation Day
Tracy McCord, Mid Missouri FCU

M

id Missouri CU sponsored the 4th Annual
Fort Leonard Wood Military Appreciation
Night at the Springfield Cardinals. Over 1,966 free
tickets were given out to active duty military,
veterans and their immediate family members. Staff Sergeant Eric Johnson throws
These tickets were also made possible with the first pitch at the Springfield Cardihelp of local businesses and some Missouri credit nals game. Photo provided by Mid
Missouri CU
unions. Community Financial, First Financial CU,
and Division #3 Highway CU are but just a few. As part of pre-game ceremonies,
about two dozen service members took part in a parade around the infield, followed
by several ceremonial pitches. COL Leslie Smith United States Army Chemical, Biological,
Radiologist, Nuclear School commandant accompanied Marine Staff Sgt. William Edwards,
Marine Corps Detachment, to the mound. Befitting the Memorial Day weekend, Staff
Sgt Eric Johnson dedicated his pitch to the memory of two Solders he served with:
Staff Sgt. Oscar D. Medina and Specialist Ramon C. Ojeda, who were killed in Iraq
in 2004. “I wanted to make sure to pay tribute to my two fallen comrades,” Johnson said.
Two other pitches were also thrown out by CSM Ted Lopez, U.S. Army Chemical,
Biological, Radiological and Nuclear School, who was accompanied by Captain Steven
Prater, Warrior Transition Unit. Mid Missouri CU’s Brent Sadler, COO was accompanied
by Kirby Kangaroo, MMCU’s Kid’s Club Mascot. As the Joint Services Color Guard
took the field, Sgt. Jon Whittle, 463rd MP Co., sang the national anthem before
the crowd of more than 6,590. Providing a grand finale for the opening ceremonies
was a flyover by a Missouri National Guard Black Hawk helicopter.
“Everything that we do for this event is for the soldiers and their families. It doesn’t
matter whether they are a member or not. We want them to know that we are thankful and
appreciative of everything that they do for us every day.” said Tracy McCord. Each fan
was given a pair of Thunder Sticks imprinted with “Support Our Troops,” donated by
Tri-West Healthcare. Each of the 1,966 ticket holders were also presented a Springfield
Cardinals commemorative coin. Mid Missouri CU threw t-shirts out to the crowd.

Fort Lee FCU Leads the Way in Financial Literacy
Sarah Marks, Marketing and Business Development Manager, Fort Lee FCU

E

arlier this year, Fort Lee FCU’s VP of Lending, Jeff Hayes, partnered with Prince George
High School to teach their senior government classes about credit, lending and the
economy. Hayes focused on credit and lending factors leading up to the mortgage meltdown,
the Treasury Bailout and how these events will effect today’s youth in the future.
Karen Webb, Prince George High School Government teacher, felt the information
was timely and relevant. “Students currently enrolled in U.S. Government are preparing for
graduation this June.…The visit prepared an excellent opportunity for students to hear about
credit scores and the importance of building good credit from the prospective of a lender.”
In March, Mr. Hayes provided similar lessons to senior business major students at
Virginia Union University. “These students consider themselves to be on the cutting edge of
economic growth for the nation going forward,” said Hayes. “They were very interested in
the direction of the world economy and how to position themselves within it.”
During April, Fort Lee FCU hosted two youth financial literacy classes at their main
office in Prince George. Lead by Financial Literacy Specialist Kristina Benson, the classes
focused on smart saving and spending practices relevant to youth and teen age groups. Fort
Lee FCU is proud to acknowledge that they have reached over 560 students.
DEFENSE CREDIT UNION COUNCIL, INC.

CONFERENCE UPDATE

Hot Market Issues

DCUC is pleased to announce that the
following two presentations have been
selected to be the 2009 Hot Market Issues
at our upcoming 46th Annual Educational
Conference in San Francisco. This year we
had quite a few excellent submissions and
believe that these two will be great additions to our educational line-up. Join us on
Monday afternoon, August 17, at the Fairmont Hotel to hear these presentations.
Penetrating and Protecting the Human
Firewall: Information Security Breaches

Why trust can equal trouble. This doesn’t mean
that member service can’t be the same.
Locknet reveals some of the many ways
thieves try to trick your employees out of
information. We’ll explore many of the
sure fire methods that we know exist today,
as well as the emerging social engineering
threats that are just around the corner.
We’ll provide methods to protect your
organization, including relevant policies
and training.
Speaker: Thomas R. Ezdon, CISA
Thomas is the Director of Compliance
Services for Locknet IT Solutions, Inc., a
network security company that provides
security assessment, regulatory compliance
and network services to help clients secure
information on their networks, including
remote monitoring and maintenance.
Staying on Offense: Market
Metrics and Branch Design
in a Challenging Economy

In today’s market environment it is
critically important to make informed decisions on branch expansion and placement.
This session will share proven tactics for
identifying growth markets, diagram the
research required, and discuss case studies
of designs that delivered results.
Speakers: Scott Florini & Tom White,
CLAYCO
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Service CU Takes Youth Financial
Program to Germany
Karen Benedetti and Lori Holmes, Service CU

S

ervice CU recently introduced a youth financial education program to meet the financial literacy and readiness goals for students in Germany. The CU 4 Reality Education
Program, sponsored by Service CU, gave Kaiserslautern Middle School students a chance
to learn about managing finances and how to calculate earnings and expenses. CU 4 Reality is a program cooperatively developed across a number of credit unions and is now in
its fourth year. The partnership between the CU 4 Reality program and credit unions has
benefitted approximately 9,000 students worldwide.
“Service CU recognizes that there’s never been a better time to bring the program to
the students of our military families in Germany to teach them the value of budgeting
and building spending plans, especially in this challenging economic climate,” says Gordon
Simmons, President/CEO of Service CU.
The program uses an in-class curriculum during the school year to teach participants
important skills that will equip them to handle money responsibly, set and adhere to budgets, and avoid the pitfalls of debt. The program culminates with a simulated real-world CU
4 Reality Fair, where the student participants create a spending plan based on a salary, and
balance needs versus wants, to make sure they are living within their means.
To complete their course of studies, more than 150 seventh grade students met on
April 30 at the CU 4 Reality Education Fair at the Middle School Gymnasium in Kaiserslautern, Germany. They spoke with representatives of auto dealership, cable TV, clothing,
food and utility representatives and others to help them understand the many expenses
they will face in adulthood.
“Spending money has never been easier than it is today, especially for America’s young
people,” says Richard E. Tolle, Senior Vice President, Overseas Operations. “Too many students are learning to live beyond their means, because only a fraction of them are learning
to manage their personal finances in school.”
According to recent reports, nearly a third of all high school seniors use at least one
credit card or use ATM cards. In addition, more than three-quarters of seniors have a
savings or checking account. However, just 20% of high school seniors graduate with any
formal instruction in personal finance.
Service CU and the Kaiserslautern Middle School said the CU 4 Reality curriculum
creates a fun and interactive learning environment where students can practice specific
financial management skills and learn early on the consequences of debt when it comes
to financial matters.
Developed by the Financial Literacy Education Committee of America’s Credit Union
Museum, in conjunction with the New Hampshire Credit Union League, the CU 4 Reality
Program, which is in its fourth successful year, gives students the opportunity to participate
in a hands-on event that propels them through the personal financial management process,
including career selection, budgeting for housing, transportation, luxuries, and more.
At the CU 4 Reality Fair, each student receives a file detailing the students’ personal
information specific to their career choice. It includes their monthly gross income and
students calculate their take-home pay and create a monthly spending plan as they progress
through booths representing various categories of expenses they can expect to incur. Students make decisions about what they would spend on various items such as food, clothing,
housing, transportation, insurance, home furnishings, savings, investments, entertainment
and credit.
“One of our missions at Service CU is to provide financial education to our youth,” says
Mr. Tolle. “We hope to be a resource to teachers and work with them to implement these
important financial management lessons into the curriculum in our DODDS schools.”
America’s Credit Union Museum promotes the heritage of the credit union movement through the preservation of the credit union industry’s history. Additional information about CU 4 Reality program and the museum can be found at www.acumuseum.org
and cu4reality.org.
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For the latest
credit union news,
visit our web site
at www.dcuc.org

SAC FCU Formally
Announces Change to
New Logo and Tagline
Jackie Boryca, SAC FCU

S

AC FCU formally announced the
launch of a new logo and a rebranding of its identity.
The new logo and identity are designed to convey the credit union’s 60
plus year brand personality, as well as its
future vision. “We are remaining true
to our credit union core and using that
foundation to pursue aggressive growth
plans,” announced Gail DeBoer, President & CEO. “We are adding branches,
services, and employees.”
The new logo design reflects an approachable, experienced financial institution that is on the move. The new identity
also embraces the credit union roots and
its reputation for being a reliable financial partner for life. “Our members place
great confidence in us,” says DeBoer.
“They know we are committed for the
long term, that we will help them make
sound financial decisions, and that we are
vested in our members’ best interests.”
SAC FCU will continue its emphasis
on member relationships, as reflected in
the new tagline—People Helping People.
The credit union plans a timely roll out of
the new logo and identity in order to create a seamless transition. For most members, the biggest impact will be a new look
to their monthly statements and transaction receipts.
The new logo and identity were created by Omaha-based Ad Agency OBI
Creative. They are working SAC FCU to
roll out the new identity across all marketing vehicles, from the signage and
website, to product literature.
DEFENSE CREDIT UNION COUNCIL, INC.

Hampton Roads Chapter, Virginia CU League
Recognizes Scholarship Winners
Vernita Baldwin, 1st Advantage FCU

O

n May 21, 2009, the Hampton Roads Chapter of the Virginia CU League presented Garland K. Keeling Memorial Scholarships to four well deserving Greater
Peninsula High School students. Emily Brown from Jamestown High School and Kelly
Shafer from Bruton High School each received $1,500 scholarships. Samuel Carrigan
from Warwick High School and Kelly Organski from Poquoson High School each
received $1,000 scholarships. Eugene Johnson, Board Member for Virginia Educators
CU presented the scholarships on behalf of the chapter and the scholarship committee.
Jon Cash, meteorologist for WAVY News 10 Sunrise, WAVY News 10 Today and
WAVY News 10 Midday was the motivational speaker. Congratulations to each of these
young men and women on their accomplishments. Hampton Roads credit unions,
through the Garland Keeling Scholarship, have awarded a total of $133,000 to 128 deserving and promising students.
The Garland K. Keeling Memorial Scholarship Fund was established by the Hampton Roads Chapter of the Virginia Credit Union League on Noember 26, 1968. This
scholarship program commemorates the memory of Garland King Keeling, the first fulltime Managing Director of the Virginia Credit Union League. He served as Managing Director from October 1, 1949 until his death on June 26, 1967. Mr. Keeling’s life
was dedicated to putting into practice the basic philosophy of the brotherhood of man.
The influences of his contributions to Credit Unions though-out the state and to the
Virginia Credit Union League has been felt nationwide.
The scholarship program is funded primarily by contributions from member credit
unions of the Hampton Roads Chapter. Contributions have also been from credit unions
throughout the state and from individuals who knew Mr. Keeling.

Pen Air FCU Raises $25,000
for Navy-Marine Corps Relief Society
Brad Larsen, Pen Air FCU

P

en Air FCU held the 9th Annual Pen Air FCU Membership Appreciation
Golf Tournament to benefit the Navy-Marine Corps Relief Society Golf Tournament at the A.C. Read Golf Club on board NAS-Pensacola. Pen Air FCU presented a check for $25,000 to the Navy-Marine Corps Relief Society that offers financial
and counseling support to military families. The funds raised are used right away in
the form of interest free loans to military personnel and their families. This helps keep
our military personnel focused on their jobs rather than their financial condition, and
in turn, makes for a more ready military force. As Mark Harden, Director of the local
NMCRS Chapter explains, “National allows us to use the money raised as much as three
times for local use in one year’s time—so it can help more people.”
Over the past eight years, Pen Air FCU has raised well over $258,000 for this great
cause. The 2009 Pen Air FCU Member Appreciation Golf Tournament was a huge
success with the maximum 128 players allowed on the course showing up to play and
support the cause and win prizes such as cash, a car “hole in one” prize sponsored by
Sandy Sansing, and golf equipment.
A special thanks goes out to Captain PJ Doughtery, CO of School’s Command, for
their support and volunteers. “We are thankful for Pen Air FCU’s assistance in this campaign. Every dollar given to the Navy Marine Corps Relief Society goes to our military
families where it counts the most.”
“We are proud to support the Navy Marine Corps Relief Society,” says Ron Fields,
President/CEO of Pen Air FCU, “because of all the good work they do for our military
and their families.” Due to the huge success, Pen Air FCU plans on continuing hosting
this annual fundraiser.
DEFENSE CREDIT UNION COUNCIL, INC.

Andrews FCU Reaches
Youth During Financial
Literacy Month
Melissa Gardner, Andrews FCU

A

pril was designated Financial Literacy Month and Andrews FCU celebrated it with the launch of a new youth
program as well as activities designed to
reach its youth. Four educational seminars were held during April reaching a
total of 236 children and young adults.
The seminars detailed the importance of
saving money, setting goals, and planning
for college. Brochures detailing budgeting, saving and using credit wisely were
provided to parents attending the events.
Activity and coloring books, banks and
other giveaways were also given as prizes
to encourage saving behavior.
Andrews FCU kicked off National
Credit Union Youth Week (April 19 –
25, 2009) with the introduction of a new
youth program called Kid$ Boot Camp.
Educational materials were handed out to
parents and kids. A branch display competition was also held to promote youth
accounts, saving, and financial literacy.
Opening deposits for the new youth
accounts totaled over $28,000 for the
month!
“Financial Literacy Month allows
us to bring the importance of saving
and teaching children sound money
management skills to the forefront,” says
Suzanne Curren, Andrews FCU Director of Public Relations & Community
Development. “We also try to find fun
ways to get employees involved so everyone in the credit union is focused on our
young members and how we can start
them on the path to a more secure financial future.”

GOT NEWS?
Send your news to
Beth Merlo
at bmerlo@dcuc.org.

9

VIEW FROM THE BOARDROOM continued from page 1
for weeks he thought our Business Development Officer was one of his staff—our employee
was so visible on site at the senior command level. The Credit Union must make certain
the Commander understands what the Credit Union provides to the Installation—financial
readiness, support for soldier and family programs, appreciation programs, ATM locations
on base, branches, financial counseling and financial planning. The CEO needs to convince
the command to call on the Credit Union for support and to be a resource for his soldiers.
The CEO, as well as the Business Development Officer, needs to meet with the Commander and the senior staff frequently in formal, as well as informal and casual, settings.
The Command Sergeant Major and senior Department of Defense officials essentially
run our Installation. The CEO and the Business Development Officer must allocate time to
meet with these individuals as well. It will benefit your organization if they understand your
role, responsibilities and operating agreement as the Installation Credit Union.
And, finally, but most critical is a solid working relationship with your Credit Union
Liaison Officer. At Fort Belvoir this responsibility seems to fall to busy individuals already
performing their fulltime job (aka, other duties as assigned). The CULO is responsible
to maintain regular contact with your organization, assist in resolving any member complaints, monitor Credit Union operations and efficiencies, make certain the lease and operating agreements are up-to-date and to coordinate requests for changes in services. As
an example at Fort Belvoir, the CULO coordinates ATM requests, guaranteeing that both
on-base financial institutions have an opportunity to bid on the service. Most recently our
CULO assisted in strengthening the partnership of Belvoir Federal and the Fort Belvoir
Morale, Welfare and Recreation Office resulting in the acquisition of ATM services from
an outside vendor for our Oktoberfest event. Belvoir Federal’s participation with the MWR
Office kept the surcharge fees low in accordance with our operating agreement. Over the
years the Fort Belvoir CULO and Belvoir Federal have received outstanding guidance
and support from the Department of the Army Banking Officers. This position is critical in the liaison between the Department of Defense and the Installation concerning
financial institutions supporting the soldier and his family.
On a final note, on June 14 the Army celebrated its 234th year! From the Revolutionary War forward, the Army has represented loyalty, moral courage and outstanding leadership in defending our way of life and preserving our national security interests. Because
of our soldiers and the brave men and women who serve, we as a Nation remain strong;
and we as a people remain free! Though the month has come and gone, I want to acknowledge the Army’s 234th Birthday…and thank our soldiers and their leaders for their
selfless service to our Nation. Hooah!
CEO UPDATE continued from page 1
one book that contains the Department’s key publications governing financial operations on base, financial education, and commercial solicitation. Perfect!
Third, after you introduce your CULO to his/her “toolkit,” make it a point to discuss
things going well…and not so well. Focus on both, but don’t hesitate to emphasize your
concerns. Whether those concerns pertain to outside sponsorships, the development of
contact lists at MWR events, the distribution of competitive literature, the influx of nongovernment financial educators, advertising, the introduction of financial products and
services from off-base financial institutions, or commercial solicitation, let your liaison
know of any problems you have encountered over the year and seek his/her help.
Fourth, after your introductory session, make it a point to meet with your CULO at
least once a quarter. Keep him/her apprised of your efforts, concerns, and your support to
the Command over the year. The more he or she knows, the better he/she will be prepared
to help address and resolve issues.
With summer comes change…and in our business, that includes changes of command
and the reassignment of CULOs. When that happens, you have two options: you can
wait until the new Commander and/or CULO come visit you, or you can take the initiative
and visit them. I strongly recommend and encourage the latter for the former may or may
not happen!
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Fort Lee FCU Named
Federal Credit
Union of the Year
Sarah Marks, Marketing &
Business Development Manager

F

ort Lee FCU, located in Prince George,
Virginia, was named Federal Credit
Union of the Year by the National Association of Federal Credit Unions (NAFCU).
Fort Lee FCU and other winners in
NAFCU’s 2009 award programs will be
honored in conjunction with NAFCU’s
42nd Annual Conference in National
Harbor, Maryland in July.
The Federal Credit Union of the Year
Award was chosen based on several key
areas of merit, including extraordinary
growth and success, innovative member
service, positive impact of the credit union
on its members and the community, adherence to principles of sound financial
management, commitment to financial
education and on-going dedication to the
community.
“We are extremely honored to receive
this award. Each and every one of our employees and volunteer board members are
proud to provide great service and affordable financial solutions to Fort Lee and the
surrounding areas. Especially in this trying
economic environment, we understand the
need to provide all the support we can to
our members and the community,” said
Patsy Stuard, CEO of Fort Lee FCU.
“This award is a great way to say
thanks to our employees for their hard
work and dedication to our membership.
It’s a much larger tribute, however, to our
members and the community for trusting
us as their financial institution of choice
and allowing us to contribute to the success
of the community.”
The Annual Awards Competition
named the Federal Credit Union of the
Year, CEO of the Year, Professional of the
Year and Volunteer of the Year in two credit
union asset-size categories. Fort Lee FCU
was the winner among credit unions with
less than $150 million in assets.
Annual Awards Competition winners
will be honored during the Awards Ceremony and Luncheon July 23 at NAFCU’s
42nd Annual Conference & Exhibition
and profiled in an upcoming issue of The
Federal Credit Union magazine.
DEFENSE CREDIT UNION COUNCIL, INC.

DEFENSE CREDIT UNIONS IN THE NEWS…
Vacaville, CA —For the second year in a row, the Vallejo Times Herald announced that
Travis CU has been selected as the Best Credit Union in Solano County in “The Best of
Solano County 2008-09” competition. In the annual poll conducted by the Vallejo Times
Herald, readers cast their votes for their favorite places, services, people and food. “We are
honored to be voted the best credit union in Solano County,” said Patsy Van Ouwerkerk,
president and CEO of Travis CU…Fayettville, NC—Bragg Mutual FCU is pleased to expand
the Credit Union Service Center to all of its branches as of May 18, 2009. With the success
of the Credit Union Service Center at the Spring Lake branch, this is a logical and beneficially expansion for our Cumberland County citizens. Credit Union Service Center is an
opportunity for members from participating credit unions to have thousands of convenient
locations to perform transactions just as if they were in their home credit union. This allows
for members to always have a credit union nearby… Suitland, MD– Andrews FCU honored
service members at the 25th Annual Parade of Wreaths ceremony at McGuire Air Force
Base. The ceremony is held in remembrance of active, retired, and deceased service
members who have served and defended our country. The 87th Air Base Wing and the
Thomas B. McGuire, Jr. Foundation began the Parade of Wreaths in 1983 and holds the
ceremony annually to commemorate Memorial Day. “Andrews FCU is extremely grateful
for the sacrifices our service members and their families make to ensure the safety of our
country,” says Catherine Duncker, Andrews FCU McGuire Air Force Base Branch Manager.
“As a part of the McGuire Air Force Base community, we are honored to be included in the
ceremony and show our appreciation to the military members we serve.”...Portsmouth, NH
—Service CU President/CEO Gordon Simmons received a special award from the Department of Defense and the New Hampshire Employer Support of the Guard and Reserve.
Service CU was selected for both state and national recognition by the Department of Defense and the New Hampshire Employer Support of the Guard and Reserve as an extremely
supportive New Hampshire employer of National Guard and Reserve personnel. Gordon
Simmons accepted the prestigious Pro Patria Award on behalf of the credit union from local
officials of ESGR at a recent board meeting. The Pro Patria Award is the highest award for
an employer to receive.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Fort Belvoir, VA—Leslie Poole and Judith Searles-Miller were re-elected to the Board
of Directors at the Annual Membership Meeting of the Belvoir FCU. At the subsequent
organizational meeting, the following officers were elected: Leslie Poole, Chairman; Alfred Rudolph, 1st Vice Chair; Candi Johnson, Secretary; and Lee Gazzano, Treasurer. The
Belvoir FCU Board of Directors volunteer their time and talents to direct the credit union.
Langley FCU, VA—is pleased to announce the election of Bruce R. Hoogstraten, Peter
A. Morley, R. Lester Wingrove, Jr. and Joyce M. Wright on the Board of Directors. Each
will serve a three year term.…Pen Air FCU, FL—Pen Air FCU has named David Tuyo
to serve as the Credit Union’s Executive Vice President and Chief Financial Officer. Tuyo
comes to Pen Air FCU from First Florida CU in Jacksonville, Florida, where he served as
the Senior Vice President and Chief Financial Officer. Tuyo has over eight years of experience in the Credit Union industry and holds designations of Certified Investment Management Analyst and Accredited Investment Fiduciary. Tuyo has also been active in the
CUNA CFO Council, Florida CUES Council, Grass Roots Network, FCUL’s Leadership
Council, and has been a featured speaker at industry conferences and meetings.
Golf for a Great Cause!
Register at www.dcuc.org.

Harding Park Golf Course—
Home of the 2009 President’s Cup
This year’s golf tournament on Saturday, August 15,
will be remembered for much more than the occasional birdie, the winning team or the longest
drive. This year, just by participating, you can increase
our gift to the many men and women who have
suffered devastating injuries during their service in
Iraq and Afghanistan.
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Future homeowner Lillie Mae Griffin (second from right) poses with LFCU representative Sue Thrash (far right) and
friends. Photo provided by Langley FCU

Langley FCU Scores
Hole-In-One for
Habitat for Humanity
Sue Thrash, Langley FCU

L

angley FCU in Newport News, VA,
in partnership with WVBT FOX 43,
the Ladies Professional Golf Association
(LPGA) and Peninsula Habitat for Humanity formed a “Women Build” partnership to construct a Habitat house for Lillie
Mae Griffin and her two children.
Eight LPGA players, Jiyai Shin,
Vicky Hurst, Stacy Lewis, Maggie Will,
Angela Jerman, Katherine Hull, Charlotte
Mayorkas and Hee Young Park, rolled up
their sleeves along with sponsors and volunteers to help hang vinyl siding, trim
doors and perform other assorted chores
to build the 1,200-square foot home
located in Toano, VA.
“LFCU is a strong supporter of
Habitat’s mission to assist people in pursuing the American dream of homeownership,” said President/CEO Jean Yokum.
“We are proud to help make the Griffin’s
dream come true.”
The Peninsula Habitat for Humanity has been dedicated to building safe
and affordable houses for low-income
families in Hampton, James City County,
Newport News, Poquoson, Williamsburg
and York County. Since 1985, Peninsula
Habitat has completed more than 100
homes.
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DCUC CONFERENCE UPDATE
Each year, many fine companies join you, our members, at the Annual DCUC Conference to network
and provide you with solutions to your business needs. Some are old friends who have been with us for
years and we appreciate their continued support. Others come once or and don’t find a connection or
a need for their products and/or services. Either way, it is their support and presence that enables us to
provide you with a high-quality conference. Some provide speakers so that they can share important
educational sessions, others write articles in our newsletter to help you solve problems you may encounter or other services you may need. And some very special corporate partners sponsor events or meals
to help offset the high cost of producing a conference. Several new companies are joining us this year
in San Francisco and several of them will be providing some excellent educational presentations.
Here is your sneak preview:
ClearPoint Credit Counseling Solutions
Clayco
E-Duction, Inc.
Executive Planning Institute
KidsWealth USA, Inc.
Locknet IT Solutions
Matrix Manager
I urge you to make our new corporate partners feel welcome when we meet them in San Francisco!
In these challenging economic times, it’s our friends and partners who can and do make a difference!
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DCUC Showcase Speaker
Robert Sansome of KidsWealth USA Inc. will be joining us in the DCUC Showcase to talk with you
about their program to teach children ages 4-12 about money. See page 5 of this newsletter for an
article by Sansome. Be sure to introduce yourself to Robert and welcome him to DCUC. For those
who are unable to join us in August, but may be interested in learning more about this program, you
may visit www.kidswealth.com.
Room Reservation Deadline is Coming Soon!
The special DCUC Conference room rate of $259 single/double at The Fairmont Hotel will expire on
July 14. Please be sure to make your reservation before July 14 to ensure availability and this excellent
rate! Call 1-800-441-1414 or log on to www.dcuc.org for a fast and easy way to make your reservation!
Don’t delay, the time is closer than you think!

