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A VIEW FROM THE BOARD ROOM

CEO UPDATE

Don’t Cancel the
Holiday Party

Special Thanks!

Dave Davis, President/CEO,
Pacific Marine CU; Treasurer, DCUC

E

very credit union in America is feeling the pain of the failure of the corporate system whether they had deposits
in those institutions or not. It may be too
early to evaluate the validity and effectiveness of the actions taken by the NCUA,
but it is important that we keep our perspective and strategic focus in the face
of adversity. Motivational speakers may
say something like, “It is always darkest
before the dawn.” I don’t know if that is
true or not, but I know it’s getting pretty
dark outside right now. With the NCUA
reaching deeper and deeper in our pockets and stories of doom and gloom all
around, it is easy to understand why
many credit union executives would simply withdraw into a cocoon and stop all
forward motion until the conditions appear more favorable. Fortunately, most
credit unions have sufficient capital to
weather this storm and should understand
the recession will not last forever. Now
is the time to think of the future and to
position ourselves to come out of this
storm ahead of our competitors.
The banking industry is undoubtedly
in turmoil, but looking to the future we
can see there are a few major institutions
strategically positioning themselves to
come out of this downturn with additional capacity to capture market share.
We have large banks gobbling up other
large banks, investment banks convertcontinued on page 2

Roland A. “Arty” Arteaga, President/CEO, DCUC

T

he month of May was Military Appreciation Month and as in
years past, in spite of the current environment, many of you
planned and supported appropriate events and ceremonies at
your respective installations. Whether it was Loyalty Day on
May 1, VE Day on May 8, Military Spouse Appreciation Day on
May 9, Armed Forces Day on May 16 or Memorial Day on May 25,
regardless of the economic optempo, as always, you showed your Roland A. Arteaga
true colors….you stood proud…and you honored, recognized,
and remembered the men and women in uniform and their families!
Challenges aside, this past month our Nation paid tribute to our Military, showing
their sincere appreciation and thanks for the selfless service they perform and untold
courage they exhibit daily. On U.S. military installations around the globe and in military
communities throughout the country, a variety of events were held in recognition of our
Armed Forces. From air shows to open houses, concerts to parades…from community
band celebrations to Welcome Home celebrations, patriotic festivals to sporting events,
this past month we offered an “eyes right” to the active and reserve components of the
Army, Marine Corps, Navy, Air Force and Coast Guard and executed a well-deserved
“hand salute” to those warriors who made the ultimate sacrifice.
Given all that is happening in our industry and country today—high demands and
income statements notwithstanding—in typical fashion, this past month you again showed
your commitment and loyalty to our military. You extended a helping hand to
your commands and communities and assisted them in celebrating National Military
Appreciation month. In so doing, you send a strong message to those in our business and
those we serve…that though uncertainty prevails, our support for our troops and their
loved ones will never fail!
As I have noted in this column before and have stated at various annual meetings
of late, these are tough times, and frankly, they could possibly get tougher. But
that aside, I am firmly convinced that at the end of the proverbial day, when our economy
turns north and the corporate stabilization plan takes hold, we will be stronger than
ever before…and yes, the wiser! Leading, serving, and responding…responding to
the financial needs of our military and DoD civilian personnel, serving and offering our
troops and their families the best quality financial products available, and leading the
industry and our military communities, as we always have—from the front!
Thank you for staying the course and taking care of the DoD establishment during
these difficult times…and for recognizing our troops and their families this past month,
continued on page 3
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Douglas Drake, CEO of Grow Financial,
Speaks on the Issue of Engaging
Employees in Tough Times
Dave Richards, Grow Financial FCU

W

ith the deteriorating state of the economy the primary issue on the minds of most
Americans today, employers face the challenge of maintaining employee focus and
morale. Douglas Drake, Chief Operating Officer of Grow Financial FCU, spoke on the
issue at a United Way Workplace Volunteer Council Meeting on “Engaging Employees in
Tough Times.”
“The job of leadership is to provide hope,” said Drake. “All anyone hears or reads about
now in the news is how bad the economy is. There’s no escaping it. For many of your employees, the recession is hitting home in human terms, having affected friends or members
of their families.
“As employers, we have to deal with the hard facts of the recession, too. It’s certainly
had its impact in our personal lives, and in the business decisions we make. But nothing
derails employee productivity and morale more than a negative attitude from management. As leaders, it’s our job to foster a positive attitude in the workplace and make our
employees feel valued.”
Drake cited several examples of activities Grow Financial either supports or has initiated
to engage their employees. The Credit Union actively supports three charities, The United
Way, The Children’s Home of Tampa and the Susan G. Komen Breast Cancer Foundation,
and employees are encouraged to participate in efforts to raise funds for these organizations. The Credit Union also holds events to celebrate diversity in the workplace, sponsors
health fairs, offers continuing education courses, has casual days on Fridays and Halloween
costume contests. Through their internal Total Member Experience and Total Employee
Experience programs, Grow Financial sets a high standard of professionalism among
em-ployees to ensure exceptional service standards for their members.
“With unemployment over 10% in some areas of the country,” Drake concluded,
“people who have jobs are grateful to be employed. Long-term, that’s not enough to motivate
your people. What you risk creating is an environment where employees are more
interested in protecting their jobs rather than in coming together as a team for the good of
the company. Companies that do well in down economic cycles are those that encourage
their employees to do more than survive. They encourage employees to thrive.”
VIEW FROM THE BOARD ROOM continued from page 1
ing to commercial banks and large insurance companies asking for federal bailout money
to enter the market as mutual savings banks. These are the strategic threats of tomorrow.
How will we prepare ourselves to compete in the post-recession economy? If we retreat
into our cocoon and choose a strategy of entrenchment, we may find that we have conceded many opportunities to our competitors. The conservative nature of credit union
executives has proven to be an important strength, but we should be careful not to allow it
to obscure our vision of the future. It was our conservative nature that allowed us to build a
strong capital position, which has proven to be wise.
Capital has been likened to an umbrella that can be used to protect us from a rainy day.
Well, it’s raining cats and dogs out there right now. I believe we should use that umbrella
to continue our journey, regardless of the weather. Now is not the time to stop moving
forward; now is the time to continue forward progress and to search for new opportunities along this muddy road. If you updated your strategic plan in the fall of 2008, you
should probably stick to the important strategic actions developed in that plan. Shortsighted reactions will most likely cause more harm than good in the long run. Reducing your
training budget, cutting out marketing, or canceling the company holiday party might
seem prudent, but it may also have long term negative impact on your overall effectiveness, and/or the morale of your staff. There is no doubt that we need to revisit our strategic
plans and make a determination if they are still viable in these economic circumstances,
but we must continue our strategic journey.
DEFENSE CREDIT UNION COUNCIL, INC.

Hanscom FCU
Launches New Year
with Loyalty Dividend
Rebecca J. Gontarz, Hanscom FCU

I

Left to right: Vice President/COO Rodney Showmar, President/CEO Larry Biernacki, Senior
Vice President/CFO Terry Borreson and Vice President/Human Resources Cathy Semon.
Photo provided by Arkansas FCU

Arkansas FCU Named Arkansas
Business of the Year for 2008
Amber McLean, Arkansas FCU

A

rkansas FCU has been recognized as the 2008 Arkansas Business of the Year, recently
awarded by Arkansas Business magazine. Arkansas FCU was chosen from over 125
nominations in Category III (76 – 300 Employees) for this prestigious award.
Larry Biernacki, the CEO/President of Arkansas FCU, accepted the award on behalf
of the credit union, members, staff and volunteers during an awards ceremony at the
Statehouse Convention Center in Little Rock. More than 800 business leaders from across
the state were in attendance. “It’s very humbling to stand in front of a group of such distinguished business men and women,” said Biernacki, “and to think that we were chosen
the best of the best. This award is yet another validation of the positive impact Arkansas
FCU is having on its members all across Arkansas.”
Arkansas FCU’s growth and strategic business plan exceeded all expectations in
2008. Despite the slowing economy, the financial condition of Arkansas Federal remained
strong. Assets increased by over 25% to over $700 Million, with capital in excess of
$68 million or 9.72% of total assets. If required, due to unforeseen circumstances,
Arkansas FCU can withstand significant financial stress and still be well capitalized and
continue to provide a safe and secure environment for members to conduct their personal
financial business.
In 2008, Arkansas FCU expanded its service level to include extended drive-thru and
Call Center hours. As Arkansas FCU continued to deliver value-laden products to its
members, they saw membership grow by over 7%. Certificate specials, Property &
Casualty Insurance, Debt Cancellation, Bill Pay & Presentment and AFCU Mobile Banking were just a few of the new products and services offered to help improve members’
financial lives!
In November, Arkansas FCU opened their 12th branch location in Searcy, and is
continually working to better serve the people of Arkansas. “Let me assure you that your
credit union will be looking to continue to expand its reach across the state to better
serve its membership during 2009,” Biernacki said.
DEFENSE CREDIT UNION COUNCIL, INC.

n a year of massive bank bailouts and
a worldwide economic struggle, Hanscom FCU is proud to give its membership $700,000 in loyalty dividends.
Issued on Dec. 31, 2008, the sum
represents a 2 percent bonus on dividends
earned and consumer loan finance charges
paid throughout the year. The Loyalty
Dividend has become an annual tradition
to thank members, but in this year of economic uncertainty, it is also a powerful
demonstration of the benefits of responsible lending and prudent investment.
“At a time when so many financial
institutions are struggling, this is the perfect gesture to let members know how
much we value them and that we continue
to rely on sound practices,” said Chairman of the Board Paul Marotta. “Credit
unions—and their accountability to
the real people who make them possible—are a better model now than perhaps
at any time.”
Hanscom FCU emphasized the credit
union difference in an advertisement campaign that contrasted the payment with
the recent bailout of several nationwide
banks. “We want our members to think
about that difference when considering
where to bring their financial business,”
Marotta commented.
Hanscom FCU, headquartered at
Hanscom Air Force Base, Mass., serves
43,275 members across the country and
overseas through 13 branches, over 75,000
service centers and surcharge-free ATMs,
24-hour telephone service and a webbased branch. The credit union holds
$650 million in assets.
CEO UPDATE continued from page 1
expressing your appreciation for their
service to our Nation! Your commitment
to serve and support is without equal…
and for that I remain most proud!
See you in San Francisco at our 46th
Annual Conference from August 16–18…
a “must do” for this calendar year—the
one conference, one meeting you should
attend!
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Mechanical Breakdown Protection
No Need to Worry, Just Ask Your Credit Union
Sandi Torres, Intercontinental Warranty Services, (800) 333-3028

D

ue to some bad experiences in the retail car dealer world, some critics have said
that Vehicle Service Agreements also known as (“extended warranties” or “mechanical breakdown protection”) are unnecessary. They have tried to make the point that new
vehicles come with ample coverage and that if you buy a used vehicle you should just take
your chances. Let’s examine each of these cases.
Even if a used car is in mint condition (and almost no used car really is), it probably
won’t stay that way long. Driving habits for Americans have changed, now people drive
more. For example, new cars now typically run out of manufacturer’s warranty in a few
years. Today’s economy also has more people holding on to their vehicles longer. Given that
these facts are true, it only makes good sense to get the most protection possible for the
second biggest investment most of us will make.
Automobiles, like most things in this world, develop problems as they age and even
the most thorough inspection cannot guard against problems in the future. Unfortunately, the first place the consumer hears anything about mechanical breakdown protection
coverage is often at the dealership. Although, many credit unions offer VSA coverage available to their members, the unprepared or uninformed buyer frequently takes the first
warranty offered. This can be a big mistake.
It is important to understand that automobile Vehicle Service Agreements do not all
offer the same protection. There are important differences in coverage from program to
program. Some products have extremely restrictive rules about what failures are covered
and others only pay for repairs by reimbursement, rather than the provider paying the
repair facility directly. Also, dealers have been known to change the product that the
customer gets to get the sale, sometimes, without disclosing that he has also decreased the
type of coverage. These products represent a profit center for dealerships and the higher
the cost of the warranty, the bigger the profit. Often dealer programs have a 100%
“markup.” These days, there is a lot of pressure to increase that profit.
Vehicle Service Agreements offered directly to your member are almost always the
best option. This protection from a trusted VSA partner has been designed to be a value
added product for the member owner, not a profit center. Members should receive preferred
pricing, comprehensive coverage and service after the sale from the program provider.
Of course, here also the right provider is important and this provider is not always the
biggest, the best known, or is the vendor of other auto loan products the credit union sells.
The right provider acts as partner and consultant to the credit union, making sure the best
coverage for the best prices with the best service is available to the members.
Like with many financial services or insurance products, members will always be
better off buying mechanical protection coverage from the credit union. This coverage can
usually be added to their loan for a few dollars a month and they will enjoy peace of mind
knowing that their credit union has done their due diligence in choosing their extended
warranty partner. Most importantly, your members will save money when they purchase a
warranty from the credit union. That’s the best value of all!
Because uncertainty about how to pay for a future major mechanical breakdown
repair should never be a concern for your members, loan representatives should always be
prepared to give them the details on vehicle protection plans offered by the credit union.

For the latest credit union
news, visit our web site
at www.dcuc.org
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Service CU Offers
Deposit from Home
Convenience with
WebDeposit24
Processing System
Karen Benedetti, Service CU

S

ervice CU launched WebDeposit24,
a cutting-edge technology allowing
members to make check deposits from
the comfort of their home, anytime.
Members simply scan in both sides of
their checks with WebDeposit24, eliminating the need to deliver checks to a Service
CU branch or deposit-taking ATM.
“Service CU is dedicated to providing
our members with the best service and
technology available within the banking
industry,” says Gordon Simmons, President/CEO of Service CU. “WebDeposit24
expands the footprint of convenience and
access to members of when they want
to bank.”
The WebDeposit24 processing system
offers an innovative solution that makes
check depositing quicker, safer, very efficient, and definitely more convenient
for members. This new service enhances
Service CU’s array of convenience products
which lets members deposit their checks
when it is easier for them.
Members will be able to make deposits from anywhere a scanner is available, which is critical for our mobile
membership. In addition, members can
save money on stamps and gas, while
saving time on driving to the branch and
waiting in line.
As with all of Service CU’s products,
the highest level of security is employed.
Located inside the online banking application, WebDeposit24 will also require
multifactor authentication to confirm
members’ identities. Members need a highspeed internet connection enabled PC or
Mac with a TWAIN complaint scanner.
Further details on system requirements
and how to sign up for this service are
available on servicecu.org.
“Service CU symbolizes exceptional
product and service delivery,” says Simmons. “Service CU strives to exceed your
expectation for financial services delivery
and Web Deposit24 helps us achieve this
goal for our members.”
DEFENSE CREDIT UNION COUNCIL, INC.

Conference Headquarters: The Fairmont Hotel
Just days before the hotel was scheduled to open, the Great Earthquake rocked San Francisco on April 18, 1906. While buildings
throughout the city crumbled, the Fairmont’s strong Corinthian
marble columns braced the hotel from collapse. The Hotel was
chosen as the command post for the Mayor and city officials, who
sat on crates in the lobby and plotted strategies to halt the inferno engulfing the city. Although the Fairmont’s exterior was left
unscathed, the fire eventually did ravage its interior. Exactly
one year after the Great Earthquake, the Fairmont was the first
hotel in the city to reopen—a momentous occasion marking San
Francisco’s great stride toward rebirth and rejuvenation. Since
then, the Fairmont has maintained its eminence atop Nob Hill
and at the top of San Francisco’s thriving cultural life.

Scott CU Reports Successful 2008
at 66th Annual Meeting
Adam Koishor, Chief Marketing Officer

D

espite the negative national media coverage of the mortgage market and economic
conditions throughout the year, Scott CU recently reported a successful 2008 at its
66th annual membership meeting. Scott CU reported an 11 percent increase in membership to over 64,000 members and growth in assets, deposits and loans.
“We are proud to report that we have had another very successful year,” said Scott CU
President and CEO Frank Padak. “We have seen growth in several areas including total members and in our loan volume. While many financial institutions tightened up their lending, we
have been able to provide our members with the loans they need to buy cars and houses.”
Scott CU’s total loan growth in 2008 was nearly 50 percent and the local credit union’s
assets grew from $395 million to $553 million through the end of the year. “Our loan area grew
its total balances to over $369 million in 2008,” Padak said. “Our auto lending and mortgage
areas continue to grow and we want people in the area to know that we are ready to meet
loan demand now and into the future.” With the help of a free, high-rate checking
account that is currently offering 4.05% Annual Percentage Yield, the credit union also
has realized considerable growth in its deposit accounts in 2008.
“We ended the year with over $439 million in balances in our deposit accounts,” Padak noted. “Again, this is up from nearly $335 million at the end of 2007. We couldn’t be
more pleased with how well our business has grown and how much our members are
taking advantage of the services we offer.” Scott CU ended 2008 with more than 10 percent capital, Padak noted. The National Credit Union Administration categorizes credit
unions with a net worth ratio of 7 percent of assets as “well capitalized.”
“I’m proud to say that we are a strong and sound financial institution due to our conservative management and our fiscally responsible membership,” Padak said. “Thus, Scott CU
is in exceptional financial position to weather this economy.”
Also at the meeting, Scott CU’s volunteer Board of Directors was elected for 2009.
The Board includes Betty Renth as Chairman, CMSgt William Hostetter (USAF Retired)
as Vice Chairman, Julia Crowe as Secretary, Frank Padak as Treasurer, Roselyn Altman,
Ralph Bauer, Carolyn Choate, Dale Huegen, and SMSgt Donald Pierre (USAF Retired).
“We’re really happy to be able to provide our services to more people throughout the
area,” Padak added. “Credit unions are a better value than most financial institutions and
we have really been getting the message out that people can save money by doing business
with us. Plus, belonging to Scott CU is as easy as opening a savings account with $50.
Anyone who lives or works in the area can belong.”
As a not-for-profit cooperative, Scott CU returns its profits to members in dividends
while helping them avoid fees and get better rates. The credit union also uses its earnings to
provide expanded services and convenient branches and ATMs to its members. At the end
of 2008, Scott CU issued a bonus dividend and a loan interest rebate for the year totaling
about $400,000. That money was directly deposited into Scott CU members’ accounts.
DEFENSE CREDIT UNION COUNCIL, INC.

Wellness Fair Promotes
Healthy Lifestyle for
Tower FCU Employees
Natasha T. Henry, Communications Writer

T

ower held its annual Wellness Fair
on April 21. Over 100 employees
participated in the fair, held at Tower’s
Laurel, Md. headquarters. A variety of
free health assessments and screenings
were available including blood pressure,
cholesterol, body composition, heart rate
and bone density.
Educational tables and local vendors
were invited to display and distribute
brochures, fliers and books on physical
fitness, workstation ergonomics, vision
care, cancer, and diseases such as Alzheimer’s
and diabetes. Employees enjoyed winning
door prizes and free fruit smoothie drinks
and a buffet of organic foods provided
by a local catering company.
The Wellness Fair is just one part
of Tower’s Wealth of Wellness program,
designed to promote and reward healthy
lifestyles. Tower employees earn wellness
points by attending fitness classes and
health-related events like the Wellness Fair.
To make exercise convenient, Tower hosts
on-site cardio, yoga and strength training classes for employees. Points are also
awarded for regular dental check-ups and
physical exams. Employees earn prizes at
the end of the year based on the number
of points they’ve accumulated.

DCUC
Conference
& Showcase
2009

Aug. 16-18, 2009 • The Fairmont Hotel
San Franscisco, California
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CONFERENCE UPDATE

Paying Tribute and Supporting Those Who Have Sacrificed for Our Nation
National Intrepid Center of Excellence
The Intrepid Fallen Heroes Fund, a national leader in supporting the men and
women of the United States Armed Forces and their families, launched an
important new effort to serve our military community. The Fund will build
the National Intrepid Center of Excellence (NICoE), an advanced facility
dedicated to research, diagnosis and treatment of military personnel and
veterans suffering from traumatic brain injury (TBI) and psychological
health issues.
On June 5, 2008, military leaders and wounded and recovering soldiers and their families joined with the Intrepid Fallen Heroes
Fund for the NICoE groundbreaking in Bethesda, MD. Completion of this facility is anticipated in early 2010.
NICoE will be a 72,000 square foot, two-story facility located on the Navy campus at Bethesda, Maryland, adjacent to the new Walter
Reed National Military Medical Center, with close access to the National Institutes of Health, and the Veterans Health Administration.
Each day, our courageous Warriors willingly put their lives at risk to protect our country and defend the right to freedom throughout the
world. These proud individuals—America’s sons and daughters—deserve the best possible medical care, and NICoE will provide just that.
America’s Armed Forces in Iraq and Afghanistan have sustained repeated attacks from weapons such as rocket propelled grenades,
improvised explosive devices and land mines. Service Members suffering brain injuries from these devices require specialized care from
providers experienced in treating Traumatic Brain Injury. The NICoE will serve as a source of inspiration and hope for Warriors and their
loved ones who are struggling to rebuild their lives.
The Defense Credit Union Council is committed to help the Intrepid Fallen Heroes Fund in the creation of the National Intrepid
Center of Excellence. We hope you will join us in this important effort. It is the least we can do for our wounded warriors.
During our Annual Conference in San Francisco (August 16–18) we will provide many opportunities to help us make a generous
donation to the NICoE:
• Our golf tournament on Saturday, August 15 will be a fundraiser for this worthy cause. All golf registrations, meal costs and activities
are being underwritten by CUNA Mutual Group and DCUC so that every penny raised can be given directly to our charity.
• Plus, to help make it easier to participate in the tournament, DCUC has negotiated with the Fairmont Hotel to provide a lower room
rate of $179 for Friday night (August 14), plus they are offering a $25 food and beverage credit to be used during your stay.
• And most important, the DCUC Showcase will feature a Silent and Live Auction filled with wonderful donations ready for bidding!
Please join us for a most important conference! Register today at www.dcuc.org.

Pen Air FCU Proudly Sponsors
the Emerald Coast Honor Flight

Brad Larsen, Marketing Representative

P

Pen Air FCU President/CEO Ron Fields
assists WWII Veteran Jim Brown after
arriving at Pensacola Regional Airport.
Photo provided by Pen Air FCU
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en Air FCU was once again proud to support the Emerald Coast Honor Flight. This month, 100
WWII veterans were able to travel to the nation’s capital to visit the monument built in their
honor. Pen Air FCU President/CEO Ron Fields volunteered to assist the veterans during their
trip. “Since the first day Emerald Coast Honor Flight announced its initiative at a Santa Rosa
Chamber meeting, we have been completely onboard,” said Fields. “These veterans are true American
heroes, and Pen Air FCU supports them 100%.” Fields had the opportunity to be the escort for WWII
Veteran Jim Brown, who served under General Patton in the invasion of Normandy. “At first we had a
hard time getting Mr. Brown to talk about his experiences, but once he started sharing his memories
we were completely amazed,” said Fields. “We have a lot to learn from these men and women.”
Since the Emerald Coast Honor Flight Program was created, Pen Air FFCU has contributed over $20,000 to help send veterans on this special journey. These trips would not be possible
without the support of the community and organizations that contribute to this great cause.
Emerald Coast Honor Flight is a non-profit organization honoring America’s veterans for all
their sacrifices. They fly our heroes and Guardians from Escambia, Santa Rosa, Okaloosa, Walton,
Washington, and Holmes counties to Washington, D.C. to reflect at their memorials for a one day
free visit. For more information on how you can help sponsor Emerald Coast Honor Flight, visit
www.emeraldcoasthonorflight.com.
DEFENSE CREDIT UNION COUNCIL, INC.

To Meet or Not to Meet…That is the Question!
Janet Sked, DCUC Conference Manager
“Meetings and Conferences are far more than a collection of speeches or talking points.
They are an opportunity for people of similar interests to come together and share
their insights about how they are coping during this challenging time, as well as what
they are doing to increase business.”¹
The 46th Annual Defense Credit Union Council Conference is fast approaching, and
now more than ever, it’s time to get together; it’s time to meet! First and foremost, the
educational content is solid and critical to our business. Second, strategic alliances are an
integral part of what makes our association so incredibly unique. Networking with our
colleagues offers new insights to common issues, and interacting face to face with our
Corporate Partners allows us to share ideas and find new solutions for our business
needs. During the DCUC Conference, there is always structured time to learn, to network
and to socialize with our peers to discuss best industry practices. These are all powerful
drivers that strengthen essential partnerships and improve our credit unions.
During this difficult economic time, we must all tighten our belts and make good
business decisions; and one of the best decisions you can make is to attend our annual conference! DCUC’s main event is the only time you can gather in full force—with
your counterparts, your DoD representatives, DoD leaders, Industry leaders, Corporate
Partners, and NCUA—and broaden your perspective of our industry and the needs of
those we serve. Keep in mind that knowledge and interests can bring about new ideas
and provide a springboard for interesting and lively discussion. Whether the discussion
touches on leadership (during challenging times) or support (during deployments), or it
addresses the economy or the Hill, every session we offer will provide you some nuggets
of information to ponder and to consider moving forward. Our conference can provide
a way to tackle real world issues facing defense credit unions while continuing to support
those in service to our country.
Leading, Serving and Responding, that is our calling card; that is our trademark!
Let’s do it; let’s join together in San Francisco this August for what promises to be the most
important conference of the year.
¹ John Baldoni, Leadership at Work

Hanscom FCU Helps Military Teach
Soldiers to Be Money Smarter
Rebecca J. Gontarz, Hanscom FCU

H

anscom FCU continues to help U.S. servicemen and women become smarter financial citizens, most recently through its partnering with the Military Saves program.
Sponsored by the Department of Defense, Military Saves promotes the long-term
financial health of military members and their families through education. This is the
third year Hanscom FCU has contributed, with three branches hosting money management seminars covering budgeting, borrowing, credit scores, debt reduction and other
must-know keys to personal financial stability. The final seminar took place April 27 at
Hanscom’s Natick location.
This year Hanscom FCU has introduced its new CU Thrive account into the discussion. CU Thrive helps build savings by offering a great rate and monthly automatic transfers, and fits perfectly into the Military Saves goal of building better financial habits.
“This might be the ideal collaboration,” said Chairman of the Board Paul Marotta. “Hanscom FCU has long believed in the power of financial literacy, especially for a
membership so often asked to set personal matters aside to focus on life-and-death
challenges far away from home. We applaud the military’s recognition of this issue’s importance for its troops, and are thrilled to act as their partner in a long-term commitment
to addressing it.”
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU Aims to Make
Kids Financially Savvy
Karen Benedetti, Service CU

S

ervice CU recently introduced a new
and exciting lineup for its Smart Savers
kids program on April 1. Teaching kids of
all ages how to manage and grow savings,
the program features three separate clubs
with each offering a youth savings accounts,
ATM card, and free online banking.
For Service CU members ages 11 and
under, the Smart Savers program kicked
off its Money Mammals Saving Money is
Fun Club. Kids will learn the importance
of saving money. Benefits for being a Saving Money is Fun Club member include
the Money Mammals DVD, full access to
interactive Money Mammals website with
videos, a saving passbook and a Money
Mammals punch card to earn prizes. Kids
have their cards punched with every deposit
of $10 or more and earn a Service CU gift
card after 12 deposits. Children visiting the
branch can pick up a grab bag of goodies.
A winner of the Dr. Toy award, the
Money Mammals are cute and funny animal puppets who are learning about saving
money. The DVD will feature puppetry
and computer-generated imagery with
humor and upbeat songs aimed at educating kids about finances.
For ages 12 to 16, Service CU Smart
Savers Clubs introduced Cha-Ching! where
older kids and teens learn to make their
own financial decisions and plan for their
futures. The program offers practical advice
on financial topics like checkbook balancing, budgeting and understanding financial terms. It will teach them how to save
for what they want. Members, who sign
up for the program, will receive a free gift,
access to the Cha-Ching! website, which
contains educational articles, streaming
music and a savings calculator, and a punch
card to earn prizes.
For the young adults, Service CU has
enhanced the award-winning Brass program to include blogs, webcasts, RSS feeds
and links to scholarship information. Brass
focuses on making money interesting with
content ranging from hip-hop entrepreneurs and planning cheap parties to setting
up an IRA.
For more information on Service CU’s
innovative youth programs, visit servicecu.
org/smartsavers.
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Community Leader
Honored as 55th
Wing Wingman
Debbie Aragon, 55th Wing Public Affairs
Article and photo provided by Offutt Air
Force Base

A

t one of his last formal ceremonies as
commander of the 55th Wing, Brig.
Gen. James Jones announced the selection
of Gail DeBoer [SAC FCU] as a 55th Wing
Wingman during a small gathering here
April 17 in Quarters 13.
The Wingman program began here
in 2000 by then-55th WG Commander
Brig. Gen. Ronald Sams. It has become
tradition for the outgoing wing commander to recognize one or more community leaders for their stalwart support
of Offutt and, in particular, the men and
women in the 55th WG family.
When it comes to the support of
military members, there is one source that
is often overlooked; one that is perhaps
more important than others, according
to the ceremony’s narrator Tech. Sgt. Mo
Frederick. That support is found in civic
and community leaders.
Just as members of the Fightin’ FiftyFifth cannot succeed without dedicated
Wingmen, those who wear the uniform
can’t succeed in their mission without the
support of those in the local community,
said Sergeant Frederick.
“Heidi and I have moved 17 times to
15 different locations (and this assignment)
is special to us for a number of reasons,”
said General Jones. “First and foremost
the mission and the people here at Offutt.
But also, of all the places we’ve been, the
community here defines support like I
have never seen at any other location.”
The entire community rallies around
Offutt military members and, more importantly, rallies around family members,
the general said, “so that when we are
deployed we know we have a foundation
here that we can rely on to take care of
the ones most dear to us. They make us
successful at a level we just couldn’t reach
without them.”
The general said Mrs. DeBoer and
the other Wingmen are always there when
the 55th WG needs them.
“You provide support for our members. You provide encouragement. You
truly define the concept of a Wingman,”
8

OFFUTT AIR FORCE BASE, Neb.—Newly designated 55th Wing Wingman Gail DeBoer (fourth
from left) stands with Brig. Gen. James J. Jones, 55th WG commander, and previous Wingman
honorees (left to right: retired 6th Chief Master Sgt. of the Air Force James M. McCoy, Kathy
McCoy, Jeff Wilke, Mrs. DeBoer, General Jones, John Hansen, Rick Sanders, Frank Kumor and
Lyle Ward) April 17. Mrs. DeBoer is the 15th civilian community member to be selected as a
Wingman for her constant support of Offutt military members and their families. U.S. Air Force
photo by Josh Plueger

he said. “You are truly special people. I
wish I could do more. All of the commanders here would say the same thing…‘we
wish we could do more,’ but there is no
way we can repay you in kind.”
Turning to Mrs. DeBoer, General
Jones said, “Gail, you are a Wingman and
thanks. Since I arrived here you have been
there every time we have needed help,
every time we have needed a friend, every
time we needed support for the wing. You
are at every function…you have consistently stood behind us and beside us.”
Of her selection as the 15th Wingman,
Mrs. DeBoer said she was shocked and
honored. “I know what the Wingmen have
done in the past and it is a real privilege
to be selected,” she said. “It’s just a huge
honor so I thank you.”

Mrs. DeBoer joins the following
people previously honored as Fightin’
Fifty-Fifth Wingmen:
John Hansen, Harlan Falk, Jim Guretzky and Cathy Williams—inducted in
2000 by Brig. Gen. Ronald Sams
Retired Col. Carl Comte, Jeff Wilke
and Lyle Ward—inducted in 2002 by Brig.
Gen. Gregory Power
Megan Lucas—inducted in 2003 by
Brig. Gen. Timothy C. Jones
John Deegan and Rick and Rita Sanders—inducted in 2005 by Brig. Gen. John
C. Koziol
Frank Kumor and Retired Chief Master Sgt. of the Air Force James McCoy and
his wife Kathy—inducted in 2007 by Brig.
Gen. Jonathan George

Portsmouth High School ECO Club accepted a donation from Service CU to help promote environmentally-friendly, energy-efficient products and lifestyle. The largest CU in New Hampshire
donated more than 50 energy efficient shopping bags, each filled with a fleece blanket, CFL
light bulb, jar opener made from recycled tires and a pamphlet on how to make your house
more energy efficient. Left to right: ECO club members Matthew Derrig, Talor Forbes, Danielle
Boisvert, Jessica Rather, Abby Rockefeller, ECO Club Advisor Kim McGlinchey and Service CU
Portsmouth In-Store Branch Manager Marcus Katkin. Photo provided by Service CU
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Fort Campbell FCU Wins National Award
Susan Melnyk, Membership Development Specialist

F

ort Campbell FCU has won the 2009 CUNA Diamond Award for the design of
their three Custom VISA Cards. The Diamond Award is a top honor from the Credit
Union National Association for Plastic Access Card Design that is given out once a year.
The three cards are unique to Fort Campbell FCU as part of their Take Charge for a
Cause program where the credit union matches a $5.00 donation made by the applicant.
As a result, $10.00 from each card is donated to Army Emergency Relief and the United
Way agencies of Montgomery and Christian counties. The cards can be viewed at www.
fortcampbellfederal.org. Each of the cards depicts the patriotic themes of the American flag
and bald eagle and speaks to Fort Campbell FCU’s commitment to the communities it
serves. With two new branches opening soon and more than 34,000 members Fort Campbell
FCU continues to expand to meet the needs of its members, both on Fort Campbell
Military Base and within the surrounding communities.
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Wright-Patt CU Rewards Members for Going Green
Tracy Fors, Director of Marketing

W

right-Patt CU is offering new and existing members $5 for enrolling in, or switching to, its eStatement and eNotice services between May 1, 2009, and Dec. 31, 2009.
Wright-Patt’s eStatements are an electronic form of the paper statements members regularly receive through the mail. When members enroll in eStatements, they will also receive
important account notices electronically through eNotices.
Wright-Patt estimates it used approximately 3 million pieces of paper to print statements in 2008. This paper usage could be eliminated if all of the credit union’s members
switched to eStatements, which is why the credit union began advertising its “Earn Green
for Going Green” promotion on Earth Day. In addition to being eco-friendly, eStatements
offer members additional benefits:
• Wright-Patt members who are enrolled in eStatements receive their statements two to
three days sooner than those receiving paper statements.
• Members’ eStatements are more secure than paper statements. A study by Javelin
Strategy and Research estimates that 85% of identity theft cases are due to “offline”
transactions such as lost checkbooks and stolen bills, statements and check payments,
and using the Internet for bill paying and banking can reduce risk by up to 18%.
• Access to eStatements is available 24 hours a day, 7 days a week, whenever members
have access to the Internet.
“Wright-Patt is committed to bettering the communities it serves, as well as providing more convenient ways for our members to access their financial information,” said Jeff
Carpenter, Wright-Patt’s Vice President for Membership and Development. “By using
eStatements and eNotices, our members can help eliminate paper waste that would normally end up in a landfill and they also benefit from added security and convenience.”
“They’re also contributing to the credit union cooperative by helping to save on the
costs of paper and mailing. Under the credit union’s cooperative model, those savings
are returned back to the members through lower rates on loans, new Member Center locations, and the $3 million Special Patronage Dividend we were able to pay our members on
January 15,” Carpenter added.
DEFENSE CREDIT UNION COUNCIL, INC.

Pen Air FCU Celebrates
Grand Opening of
Whiting Field Branch
Jennifer Parker, Marketing Representative

P

en Air FCU recently celebrated the
grand opening of their NAS Whiting
Field branch located adjacent to the newly renovated NAS Whiting Field atrium.
The event began with a welcome
speech from NAS Whiting Field Commanding Officer Captain Enrique L.
Sadsad, followed by the Pledge of Allegiance, invocation, and remarks from Pen
Air FCU President/CEO Ron Fields as
well as Santa Rosa County Commissioner
W.D. “Don” Salter.
“I can’t thank you enough for what
you have done to sustain and preserve this
installation,” said Capt. Sadsad regarding
Pen Air FCU’s support and dedication
to NAS Whiting Field and the surrounding community.
Capt. Sadsad went on to say, “He
(Fields) is truly a great advocate of the
mission of NAS Whiting Field.”
Pen Air FCU President/CEO Ron
Fields was honored to speak at the grand
opening ceremony. “We are proud to be
associated with Whiting Field and we
are proud to be associated with the men
and women serving in the military. We are
here to help the military and this installation,” said Fields.
The ceremony concluded with a
ribbon cutting which included Capt.
Sadsad, TRAWING 5 Commodore Col.
John Scott Walsh, Ron Fields, Don Salter,
and other distinguished guests.
After the ribbon cutting ceremony
guests were invited to a reception inside
the atrium, and were also invited to tour
the newly renovated facilities.

GOT NEWS?
Send your news to
Beth Merlo
at bmerlo@dcuc.org.
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DEFENSE CREDIT UNIONS IN THE NEWS…
Clarksville, TN—A total of 582 people comprised of Active Duty soldiers and their families attended the Military Movie Night sponsored by Fort Campbell FCU and Operation
Eagle’s Nest. The Warrior Week event was a huge success with double the number of
people attending as were originally anticipated.” It was amazing! We had hoped for a great
turnout, but we couldn’t have imagined that we would have almost 600 people come to
the event!” says Susan Dickinson, Membership Development Director for Fort Campbell
FCU. Thanks to some last minute arrangements, Fort Campbell FCU was able to open up
two more theatres to accommodate the crowds. “We had originally purchased two theatres
which held around 282 people total, but we didn’t want the 300 more that showed up to
be disappointed, so with the permission of our C.E.O. we opened up two more theatres,”
explains Susan Dickinson. “Our employees were exhausted and thrilled by the end of the
night to be a part of such a good cause.” Children of the soldiers were given piggy banks
from the credit union after the movie and credit union staff were on hand to thank soldiers
for their service. “Although our credit union is open to everyone in the counties of Stewart
and Montgomery in Tennessee, and Trigg, Todd and Christian in Kentucky, the Fort Campbell military community makes up a generous portion of our membership and we believe
in actively showing our support for them,” Susan explains. Employees of Fort Campbell
FCU can’t wait for next year’s movie night and are already planning for next year’s event…
Woodbridge, VA—Belvoir FCU supported the 37th annual Credit Union Cherry Blossom Run on April 5, 2009 with one of the largest number of participants from a single
organization. This year Belvoir Federal’s 32 volunteers were assigned the prestigious starting line. In addition Belvoir FCU contributed 34 runners/walkers and marks the 8th year
of supporting this event. The title sponsoring Credit Union Miracle Day Committee is a
part-nership of over 70 Credit Unions and affiliated organizations, partners and event participants. Nearly $1 million was raised for the Children’s Miracle Network this year. Approximately $400,000 of that money will go to Washington, D.C.’s own Children’s Hospital.
More than 600 Credit Union members served as volunteers and over 6,200 race entrants
were Credit Union members… Woodbridge, VA—Belvoir FCU recently received the 2009
Golden Mirror First Place Award from the Credit Union Executives Society’s (CUES) for its
new logo. CUES annually honors exceptional marketing within the credit union movement
by presenting the Golden Mirror Awards. Winning the Golden Mirror Award is a significant
accomplishment given that CUES received 750 innovative entries in the competition.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Biloxi, MI—Keesler FCU recently held its Annual Membership Meeting at the Mississippi
Coast Coliseum. At the annual meeting, Tommy Adkins, Jerry Caldwell and Cynthia Payne
Childers were re-elected to the credit union Board of Directors. The 2009-2010 volunteers are as follows: Board of Directors: Tommy Adkins, Chairman; Jerry Caldwell, Vice
Chairman; Joe Vanhooser, Treasurer; Adrien Augustine, Secretary; Dean Todd, Member;
Don McCormick, Member; Cynthia Payne Childers, Member; Supervisory Committee:
Earl Barlow, Chairman; Richard Miller, Member; Bobby Landry, Member; Mike Ladner,
Ph.D., Member.

Keesler FCU Retains 5-Star Rating
Nell Schmidt, Business Development Director

B

auer Financial Inc. announces that Keesler FCU has earned its highest 5-Star Superior
rating for financial strength and stability. Bauer Financial Inc., the Nation’s Bank
and Credit Union Rating Firm, has been analyzing and reporting on the nation’s banking
industry for over 25 years. The rating is based on the overall financial picture of the credit
union, and a 5-Star rating indicates that Keesler FCU is one of the strongest in the nation.
Karen L. Dorway, president of Bauer Financial comments that “Keesler FCU is an excellent example of traditional, conservative banking values. In this new era of ‘back to basics’
thinking, this is exactly what you should be looking for.”
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Andrews FCU
Unveils New
Youth Program:
Kid$ Boot Camp
Melissa Gardner, Andrews FCU

A

ndrews FCU launched a new youth
program, “Kid$ Boot Camp,” during National Credit Union Youth Week.
The “Kid$ Boot Camp” offers products
and information that teach the importance of good money management. Boot$
the Bulldog is the program mascot
and members can receive cool gifts
and incentives like stuffed animals, activity/coloring books, hats, t-shirts, bags,
and more. With its military theme, the
giveaways have camouflage colors for
girls and boys.
As a participant in “Kid$ Boot Camp,”
members 12 and under can join the
“Cadet$ Club,” which offers a savings account, quarterly newsletter, youth website
with games and financial articles, and
periodic incentives for making deposits.
Members have the chance to learn how to
manage their money at a young age and
watch their savings grow!
“Money $quad” is the program for
members ages 13 – 17 and teaches teenagers the responsibility of account management and credit. Teens will have the all
the perks of the Cadet$ Club program
but can also receive a free Checking account with a Visa® Check Card, a Visa®
Platinum credit card, and free eServices
including Online Banking, eStatements
and Automated Phone Service. With
parental guidance, teens can monitor
their transactions, use smart money management skills, and gain access to their
funds. Teens are also able to submit their
own financial articles for publishing in
an online teen newsletter.
“Andrews Federal is thrilled to offer this new youth program because we
know it is important for our children
to learn good money management skills
at a young age,” says Robert Flanyak, Andrews Federal Vice President of Member
Service. “We are constantly searching for
solutions to fit our members’ needs. These
programs offer the added benefit of assisting parents in teaching their children
about money.”
DEFENSE CREDIT UNION COUNCIL, INC.

Security Service
FCU and Aurora
Catholic FCU
Announce Merger
John Worthington, SVP Corporate
Communications

O
Scott CU Donates—Scott CU recently presented a $1,298 check to the March of Dimes.
Left to right: Angela Dettmers from the March of Dimes and Scott CU Community Relations
Representative Maggie Grotefendt. Photo provided by Scott CU

Scott CU Raises $1,300
to Support March of Dimes
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU recently raised nearly $1,300 during a fund-drive to support
the March of Dimes efforts to improve the health of babies by preventing birth
defects, premature birth and infant mortality. During the fund drive, Scott CU employees
made a donation in order to dress down during a day at the CU recently. The credit union
also accepted donations from its members over a month-long effort.
The March of Dimes’ mission is to improve the health of babies by preventing birth
defects, premature birth and infant mortality through research, community services, education and advocacy to save babies’ lives. March of Dimes researchers, volunteers, educators,
outreach workers and advocates work together to give all babies a fighting chance against
the threats to their health, including prematurity, birth defects, and low birth weight.
Locally, Scott CU Community Relations Representative Maggie Grotefendt donated
the $1,298 to Angela Dettmers, State Director of Development from the March of Dimes.
“We were excited about the opportunity to help the March of Dimes in their efforts,” said Grotefendt. “Our staff and our members were eager to be involved by donating
money to the fund raiser for the dress down day. It is our way of showing our support
of the work March of Dimes does to help improve the health of babies.”
“Credit unions are really about helping people and this is a perfect way for us to take
that even a step further,” she added.
Scott CU is open to anyone who lives or works in an 11 county area, including Madison,
St. Clair, Monroe Randolph, Perry, Franklin, Jefferson, Washington, Clinton, Marion and
Bond counties. Additionally, anyone active or retired military also can have accounts with
Scott CU. Scott CU currently has 14 area locations: Scott Air Force Base, East Belleville,
Fairview Heights, Collinsville, O’Fallon, Edwardsville, Cahokia, Waterloo, Highland,
Caseyville, West Belleville, Millstadt, Mascoutah and Troy.
The crown jewels of San Francisco’s Victorian
treasures, this row of houses called “Postcard Row”
is one of the most-photographed residential streets
in America. SFCVP photo by Phil Coblentz.

Visit www.dcuc.org for conference details!
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fficials of the San Antonio-based
Security Service FCU (SSFCU)
announced today that they merged with
Aurora Catholic FCU (ACFCU).
Approved by the National Credit Union
Administration (NCUA), the merger became effective March 31, 2009.
The ACFCU Board of Directors
voted to join operations with SSFCU
to provide improved and expanded products and services that would be more
accessible to its members in its field
of membership; namely parishioners
of Catholic parishes as well as schools
and organizations that serve Catholic
parishioners in Aurora. They concluded
that Security Service’s broad array of products and services, diverse service delivery
channels, and convenient locations would
provide their members greatly improved
access to financial tools and growth opportunities. SSFCU’s field of membership
includes the Denver, Colorado Springs,
Pueblo and Corpus Christi Catholic
Dioceses.
“We are pleased to welcome the
members of Aurora Catholic FCU to
the Security Service family,” said SSFCU
President and CEO, David Reynolds.
“We are committed to serving them and
look forward to helping them reach their
financial goals.”
SSFCU has over $5 billion in assets
and more than 680,000 members. As
a result of the merger, Security Service
gained an additional $13.7 million in assets and over 2200 members. Additionally,
Security Service also gained a service center
with the addition of the former ACFCU
location at 2150 South Peoria Street in Aurora, its sixth location in the Denver area.
The credit union operates 13 other Colorado locations including Denver, Pueblo,
Colorado Springs and Fountain.
Security Service has extensive operations in South Texas with 32 service centers
in and around the City of San Antonio and
other South Texas areas including Corpus
Christi and the Rio Grande Valley.
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On Friday, April 24, golfers teed off in Marine FCU’s 15th Annual Charity Golf Tournament.
Held at the Jacksonville Countr y Club, this year’s event raised $86,000 for the USO and
Hope For The Warriors. Many thanks to all the companies and individuals who sponsored this
event and the golfers that played in it. Learn more about the USO and Hope For The Warriors
online at www.uso.org and www.hopeforthewarriors.org. Photo provided by Marine FCU

Harding Park Golf Course—Home of the 2009 President’s Cup
This year’s golf tournament on Saturday, August 15, will be remembered for much more
than the occasional birdie, the winning team or the longest drive. This year, just by participating, you can increase our gift to the many men and women who have suffered devastating
injuries during their service in Iraq and Afghanistan.
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Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601

Resolutions to Be
Presented at Annual
Membership Meeting

I

f you have a subject about which you
would like DCUC to adopt a resolution, here’s your chance. If it comes
within the field of interest of defense credit
unions, write it out and submit it to
DCUC. To be acted on by the committee
and included with the Call of the Meeting, which is issued 60 days before the
annual meeting, resolutions should reach
the Defense Council office prior to June
1, 2009.
Proposed resolutions should be forwarded to Beth Merlo, Acting Director of
Administration, DCUC, 601 Pennsylvania
Avenue, NW, South Building, Suite 600,
Washington, D.C. 20004-2601. You
may also e-mail proposed resolutions to
bmerlo@dcuc.org or FAX them to 202/
638-3410. If you have any questions,
please call 202/638-3950.
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