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FINANCIAL EDUCATION

DCUC UPDATE

Continuing Resolution Deadline Looming
Roland “Arty” Arteaga, President/CEO, DCUC

L

Financial Education
for the Whole Year
Anthony Hernandez, Chief Operating
Officer, DCUC

F

inancial education is a key component
that impacts the overall readiness of
our military members and their families.
For our member credit unions, it is intrinsically rewarding to teach our military
members how to reduce debt and start
saving towards retirement. In fact, this year
a record-setting number of DCUC’s member credit unions (47 in all) applied for
the America Saves Designation of Savings
Excellence.
This designation recognizes credit
unions for their hard work in encouraging
their members (and potential members)
to save money during Military Saves Week.
We are very proud of these efforts for the
long-term impact these efforts have on the
lives of our military members. The fact
that we are witnessing a record number
of applications indicates DCUC member
continued on page 8

ast December, Congress passed a Continuing Resolution (CR) to allow the federal
government to keep its doors open. The temporary stopgap measure averted a government shutdown and authorized the government to legally operate at last fiscal year’s
authorized funding levels until April 28, 2017. When the Senate and House return on
April 24, in addition to the many pressing national/international issues on their agenda, funding the federal government for the balance of the fiscal year will be high on their
priority list!
What’s the likelihood of a repeat of October 2013, when the government shutdown for 16 days? Under normal circumstances, and notwithstanding all the media hype
that surrounds this issue, the chances of a shutdown are typically doubtful. However, the
environment inside the beltway is far from normal! A myriad of partisan issues, coupled
with the President’s request to increase the FY 2017 Department of Defense Budget by
$30 billion and to reduce non-defense discretionary programs by $18 billion will most
assuredly cause spirited and lively debates on the Hill…and all but prevent the passage
of a funding bill this fiscal year. That leaves but two options: either another Continuing
Resolution or cessation! Although the CR is the more viable option, if both sides of the
aisle begin adding amendments to this short-term bill, another late night funding battle could ensue (as was the case in December when the CR was passed with an hour to
spare) and a government shutdown could possibly occur. Using the Military’s Threatcon levels as an analogy, if Congress is still debating a funding bill the 28th of April, the
government shutdown threat level could easily move from Bravo (medium threat level)
to Charlie (a high threat).
I can assure you with the current CR set to expire in less than two weeks, the
Department has already acted. They have dusted-off contingency plans of 2015 and likely
refined those plans, in the event of an impasse on the Hill.
The question du jour is whether you, as our troops and DoD civilians trusted
agent…whether you are ready? While we can roll the dice and gamble that come April
29 it will be business as usual, like DoD and the Federal Government in general, we too
need to be prepared if per chance the roll is snake eyes! I vividly recall your magnanimous
efforts of 2013, when the government shutdown and you went “above and beyond” to
ensure your government members’ financial quality of life was minimally affected. The
special products and services you provided back then aided the Force immensely to the
point of receiving written kudos and thanks from the Department…and personal notes
from key leaders. Given the uncertainty that lies ahead, I ask your support again!
Reach into your archives and if you have not done so, please review your contingency plans or develop new plans to assist DoD military and civilian members in the
event the government shuts down. Member assistance programs, such as loan extensions,
modifying loan payments, bridge loans, penalty free early share certificate withdrawals,
government shutdown guaranteed pay program (for those members with direct deposits), low rate shutdown loans, zero percent loans (for members), signature loans with no
payment due for “x” months, skip-a-payment, ARK (Asset Recovery Kit) loans, special lines
continued on page 5
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Health, Financial Screenings Big Hit
for Fort Knox Federal, HMH
cores of Fort Knox FCU members were ‘WOWed’ when they received both health
and personal financial screenings at six Credit Union branches. The screenings were
sponsored by Fort Knox Federal and Hardin Memorial Health (HMH) and were provided free of charge.
The HMH WOW Wellness on WheelsSM Mobile Health Unit visited six Fort
Knox Federal branches between February 17 and March 2 to provide free blood
pressure, total cholesterol, body mass index (BMI) and blood glucose screenings.
Participants also received free, personalized financial check-ups including a review of
their current mortgage loan rate, auto loan rate, any checking account fees and dividend
rates on savings from Fort Knox Federal.
“Keeping people healthy is one of HMH’s top goals,” said Dennis Johnson, HMH
President and CEO. “We are honored to have partnered with such a strong financial
institution and community leader like Fort Knox FCU to help Central Kentuckians
better manage both their health and their finances.”
“It’s important for everyone to know these critical numbers about their finances,
as well, to assure they are maximizing their dollars,” said Ray Springsteen, Fort Knox
Federal President and CEO. “We’ve been able to save members hundreds, sometimes
thousands of dollars over the course of a loan by simply re-financing the loan at the Credit
Union,” he said.
Six lucky participants’ names were drawn to win a FITBIT® Charge 2 for participating in both the health and financial screenings.

Tinker FCU Elects Volunteers
Nancy Ward, VP/Marketing Director

M

embers of Tinker FCU elected by vote of acclamation two volunteer incumbents
at its Annual Shareholders’ Meeting held Saturday, April 1, 2017, at the Rose State
College Hudiburg Chevrolet Event Center in Midwest City. The two volunteers were
running unopposed to fill open positions on the board of directors.
Eldon Overstreet and Bill Watkins were re-elected to the TFCU board of directors.
After the annual meeting, board members met to elect new officers, as follows: Tiffany
Broiles, Chair; Eldon Overstreet, Vice Chair; Rodney Walker, Secretary; Sheila Jones,
Treasurer; Al Rich, Assistant Secretary I; Bill Watkins, Assistant Secretary II; Gary
Wall, Assistant Treasurer; Felix Lopez, Associate Board Member; and Stephen Walker,
Associate Board Member.
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Financial Center Wins Third National
Award for Adult Financial Literacy
Dusty Simmons, Vice President of Membership Development

F

inancial Center First CU has been awarded a National Desjardins Adult Financial
Education Award from the Credit Union National Association (CUNA) in the $250
million – $1 billion asset category for the third consecutive year. The Award recognizes
outstanding leadership of a credit union for personal finance education programs for
members and the community through face-to-face teaching, publicity, and organizational
collaboration.
The award was accepted by J. Kevin Ryan, Financial Center’s President and CEO,
Dusty Simmons, Vice President of Membership Development, and Marco Dominguez,
Director of Community Relations, at CUNA’s Governmental Affairs Conference in
Washington, D.C. on March 1. The Credit Union won the first place award in the
$150 million – $500 million asset category in 2014 and second place award in the
$500 million and up asset category in 2015.
“Financial Center is all about improving the financial lives of those it serves—members and members of our local community by providing resources, tips and tools to help
them make informed financial decisions,” commented Kevin Ryan, Financial Center
President and CEO.
Financial Center employs two full-time staff members whose primary role is to
provide financial education. In 2016, they hosted roughly 100 workshops at the credit
union’s locations and through other non-profit and business partners reaching over
3,000 people. Through these workshops, these educators are able to offer free, one-onone financial counseling to individuals needing specific advice. In addition, a number
of Financial Center branch employees hold the Certified Credit Union Financial
Counselor (CCUFC) designation. The Credit Union also uses its digital marketing
channels to send monthly newsletters focused on relevant and timely financial news,
investment strategies, and discounted/free services provided through the credit union.

Andrews Federal Participates in Third
Annual South Jersey Mentorship Forum
Scott Bolden, Andrews FCU

A

ndrews FCU’s Christina Nixon, Millicent Armstrong, Jennifer Fiore and Mona Harris
recently served as table coaches for 80 high school students during the Junior Achievement of New Jersey’s 3rd Annual South Jersey Mentorship Forum held in Mt. Laurel.
“Junior Achievement is a great program,” said Andrews Federal’s Mona Harris.
“On behalf of all of my colleagues who participated in this wonderful event, it was a
privilege to share our time, talent and knowledge with the youth.”
The event, hosted by Automotive Resources International (ARI) and sponsored by
South Jersey Industries, included leaders from various industries, 1-on-1 mentor sessions
involving Junior Achievement’s Career Success® lesson on the “Four Cs,” and concluded
with students sharing their key takeaways. The day proved to be inspirational, motivational
and even emotional.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS
ABERDEEN, MD—APG FCU has hired Lillian Suffolk Kilroy as vice president of
marketing. Prior to joining APGFCU, Kilroy was director of communications for
OneMain Financial. She also served as community engagement manager and was responsible for developing and implementing the company’s volunteer and community involvement initiatives for employees in 1,200 local branch markets throughout the U.S. She is
a member of the board of directors for Goodwill Industries of the Chesapeake and The
Fund for Educational Excellence.
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Left to right: PenFed Board Member Ron
Spear, Laurie Horstmann and fellow
PenFed employees, Sean Worthy and
Miranda Opiela. Photo courtesy PenFed

PenFed Team Runs
for Children’s Miracle
Network
Robin Pence, PenFed

S

easoned runners and beginners alike
from PenFed CU took to the streets of
our nation’s Capital April 2 to participate in
the annual Credit Union Cherry Blossom
Ten Mile Run and 5K Run-Walk. This race
and the Credit Union SacTown Run in
Sacramento, CA together raised $580,485
for Children’s Miracle Network. More than
100 PenFed employees volunteered their
time or ran in the Cherry Blossom races.
PenFed sponsored Water Stop Charley, Mile
Six of the 10 mile race, where volunteers provided water and inspiration to the runners.
Steve Bosack, Senior Advisor to
PenFed President and CEO James Schenck,
and former Chief of Staff to past NCUA
Chairman Debbie Matz, completed the 10
mile run. “It’s truly an honor to be part of
the PenFed family and a credit union that
believes in the cooperative spirit of credit
unions and helping members do better,”
said Bosack.
Kevyn Myers, PenFed’s Executive
VP and President M&A Integration and
Payment Systems, completed her first 5K
run in the Cherry Blossom race. “Children’s Miracle Network is a cause we can all
believe in,” said Myers.
Laurie Horstmann, PenFed’s Vice
President of Business Integration, a veteran
runner of more than 500 races, including
nine Cherry Blossom races, organized PenFed’s team.
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Service CU
Celebrates 60 Years
at Annual Meeting

Financial Center Receives Diamond
Award for Outstanding Marketing
Achievement

Lori Holmes, Assistant Vice
President of Marketing

Dusty Simmons, Vice President of Membership Development

S

ervice CU marked its 60th anniversary by reporting record numbers in
membership and assets during its Annual
Meeting Thursday, March 30 at its Corporate Offices in Portsmouth.
Nearly 300 members attended
the meeting, which featured Portsmouth
Mayor John Blalock, Col. James Ryan of
the NH Air National Guard, NH Banking
Commissioner Gerald Little and Defense
Credit Union Council President Roland
“Arty” Arteaga as guest speakers.
Col. Ryan, Commander of the 157th
Air Refueling Wing at Pease Air National
Guard Base, compared the credit union
to the KC-135 Stratotanker, which is also
60 years old. “Both persevered to win
the test of time,” he said. “They earned a
lasting reputation of true service. Service
Credit Union makes a better tomorrow
for all of our servicemen.”
Service CU’s assets and member
numbers reached unprecedented levels
in 2016, and the credit union paid out
$17.6 million in dividends to its members.
Its loan portfolio reached $2.41 billion and
share capital also increased to $2.45 billion.
The credit union also recognized
two long-time volunteers who retired at
the end of the 2016 with crystal awards.
Barbara Roberge served as a volunteer for
17 years, a majority of that time on the
Board of Directors. Ronald Smith has
served on the Supervisory Committee
since 2010 and previously held a seat on
the Credit Committee. Daniel Egan and
Susan Desjardins won election to the
Board of Directors.

Get the latest
credit union
news!
www.dcuc.org
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F

inancial Center First CU honored with a Diamond Marketing Award which recognizes outstanding marketing and business development achievements in the credit
union industry.
The awards were presented by the Credit Union National Association (CUNA)
Marketing & Business Development Council, a national network comprised of more than
1,200 credit union marketing and business development professionals. Awards are given
in each of 30 categories ranging from advertising to community events and beyond.
Financial Center won in the microsite category for its new auto refinance website.
“The credit union industry has no shortage of marketing and business development
talent, but, as the name of the prize suggests, these professionals shine the brightest,”
said Amber Scott, Chair of the CUNA Marketing & Business Development Council’s
Diamond Awards Committee. “Bold, inventive and fearless in the face of uncertainty,
the 2017 Diamond Award winners inspire us to aim higher and try new approaches.”
Award winners were recognized at the Council’s 24th annual conference held in
San Antonio, Texas at the end of March.

VyStar Reports Record Performance
in 2016
Judy Walz, SVP Marketing & Planning

V

yStar CU held its 65th Annual Membership Meeting on March 29 and reported
a record year in their 2016 Annual Report to members. Terry R. West, President/
CEO said, “Thanks to our loyal members and dedicated volunteers and staff, VyStar
experienced another strong year; one of the best in our history.”
Chairman P.E. (Ted) Hewitt recognized Mr. West for his 29 years of service to VyStar
CU, most of which were spent serving as President/CEO. VyStar’s Board of Directors
expressed their gratitude for Mr. West’s leadership and great compassion for the credit
union and its members. Last month, West announced his plan to retire later this year.
After the meeting, VyStar announced the following Board election results. Elected
to serve on the Executive Committee of the Board were George R. Berry, Chairman; P.
Kem Siddons, Vice Chairman; Eric J. Hatfield, Treasurer; and William C. Vivian, Secretary.
The following Board members were reelected to serve three-year terms on VyStar’s Board
of Directors: Larry D. Myers, Brian J. Roche, and P. Kem Siddons. Other VyStar Board of
Directors include: P.E. (Ted) Hewitt, Ralph R. Story, and Dr. Susan Ruffin.
During 2016, VyStar grew to nearly $6.6 billion in assets and over 545,000 members.
VyStar successfully expanded into Volusia County with branches in Ormond Beach
and Port Orange. These, in addition to the new branches in St. Augustine Beach and
Springfield, brought the number of VyStar branches to a total of 41 at the end of the year.
They continued to expand their ATM network as well, reaching 199 ATMs in 14 counties
across Northeast to Central Florida. VyStar’s high school branch program also continued
to grow with branch openings in Clay County’s Middleburg High School and Duval
County’s First Coast High school for a total of 11 high school branches.
VyStar continued its strong community support through fundraising and sponsorships with over $1 million for local nonprofits and 260 local events in 2016. VyStar
was awarded the Partners of Philanthropy Award for the second year in a row by the
Jacksonville Business Journal as one of Jacksonville’s top philanthropic companies for
their support of local nonprofits and the Northeast Florida communities.
DEFENSE CREDIT UNION COUNCIL, INC.

Langley FCU Offers
Tool to Make Account
Switching Easy
Sue Thrash, Public Relations Director

L

Alaska USA Presidents Club
Alaska USA Mortgage Company is proud to announce the 2016 class of mortgage loan
originators being inducted into the President’s Club. The President’s Club recognizes
originators who individually close $30 million or more in loans during the calendar year.
This year’s ten honorees hail from Anchorage, Kenai, Seattle and Oak Harbor, WA. (from
left) Jeff Stanford; Steve Larson, Executive Director, Mortgage and Real Estate Lending;
Kirsten Forbess; Kristin Harding; Jason Baer; Lyn Bankowski; Ken Scott; Michael Derrow;
Catherine Margolin; Andy Rosales, Director, Mortgage Sales; Colleen Harrington Baer,
Regional Vice President; and Lisa Makoni. Photo courtesy Alaska USA FCU

Pacific Marine CU Serves Marine
Students at Weekly BBQ Event
Kimberley DeLauro, Pacific Marine CU

P

acific Marine CU (PMCU) continues their long-time sponsorship and volunteer
efforts at Camp Pendleton Armed Services YMCA’s (ASYMCA) weekly barbeque
event, called Concrete Beach. In partnership with the School of Infantry, the ASYMCA
hosts Concrete Beach for students in the Infantry Training Battalion and Marine Combat Training Battalion. These Marine students enjoy a grilled hotdog lunch provided by
Pacific Marine CU and served by employee volunteers. Each week, up to 200 Marines are
served and proceed to enjoy a day of recreational contests, fun and prizes.
The Concrete Beach program was created to increase student and instructor morale,
as well as to provide some much-needed time for students to relax. It also allows instructors
to have some additional free time to plan future training for the students.
“Pacific Marine Credit Union has been sponsoring and volunteering at the weekly
Concrete Beach events for many years,” said Bill Birnie, President and CEO of Pacific
Marine CU. “Each week brings new faces and a new opportunity to support and serve
our military personnel in a really fun and unique way.”

Call for Resolutions to Be Presented at Annual Meeting

I

f you have a resolution that you would like DCUC to adopt, here’s your chance.
Submit a written resolution to DCUC prior to June 1, 2017, to be acted on by the
Resolutions Committee and included with the Call of the Annual Meeting, which
is issued 60 days before the DCUC Annual Meeting. Proposed resolutions should
be forwarded to Beth Merlo, Director for Administration, DCUC, 601 Pennsylvania
Ave., NW, South Bldg., Suite 600, Washington D.C., 20004. You may also email
proposed resolutions to bmerlo@dcuc.org or fax them to 202-638-3410. If you have
questions, please call 202-638-3950.

DEFENSE CREDIT UNION COUNCIL, INC.

angley FCU offers a new product
that will make switching bank
accounts as easy as a simple click. ClickSWITCH is an online portal that assists
in switching a member’s recurring payments and direct deposits from old accounts to their new Langley Account.
“We recognized how overwhelming it can be to switch financial institutions, especially when you have automatic
payments that are debited from your
account,” stated Senior Vice President
Deb Vollmer. “This new product, ClickSWITCH, allows members to transfer
instantly and securely for a smooth and
speedy transition to their new Langley
account.”
Members will log into their
account and notify auto-debit payees of the new account information and
update, transfer direct deposits to their
new account and close prior external
accounts. ClickSWITCH removes the
hassles of filling out multiple forms or
wasting time contacting payees for
automated payments. Best of all, it
is free to members who open one of
Langley’s checking options.

DCUC UPDATE continued from page 1
of credit, interest only mortgage or loan
payments, and the like…all such products
and services, to include financial counseling, should be considered to assist your
federal government members—military
and civilian personnel and their families—as Congress debates the funding of
the government for the balance of this
Fiscal Year.
All that said, I am proud of you
every single day for who you serve and
what you do for the DoD establishment…
and I am confident that you will be at the
ready if there is a lapse in an approved
funding bill or Continuing Resolution
later this month!
Thank you for taking care of the
DoD family during uncertain times and
for staying the course and “Serving Those
Who Serve Our Country!”
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54TH ANNUAL DCUC CONFERENCE

24th Annual
VADM Vincent
Lascara Golf
Tournament
Sea ‘N Air Golf Course
Naval Air Station
North Island

J

oin us this year for the chance of a lifetime to play Sea ‘N Air

Golf Course, one of only two courses located in the picturesque
community of Coronado and available only to military members
and their guests. San Diego is not only a great golf destination but
also home to the U.S. Navy’s Pacific Fleet and large military bases
throughout the city. Across the bridge from the city of San Diego, the
Sea ‘N Air Golf Course, located on the North Island Naval Air Station,
is the only golf course in San Diego besides Torrey Pines Golf Course
that sits right on the Pacific Ocean. In fact, not only does it have
fabulous Pacific Ocean views along the back nine, but also a few
of the holes actually play “at sea level” right along the beach and

Saturday, August 5,
2017 at 8:00 a.m.

Pacific Ocean.
The original course was built in 1959, but it has been remodeled a
few times since. All holes, except 8 and 9 are either brand new or
redesigned. And if you’re lucky, you may even get to see some aircraft
on approach to the landing strip. The view from the new 14th green
offers a spectacular 360° view of the Pacific Ocean, Point Loma,
the Hotel del Coronado and the Coronado Beach.
Just like Pebble Beach meets ocean, no other San Diego golf course
can lay claim to such fame. If you’re a golfer, you won’t want to miss
this opportunity. Deadline for registration is July 15—no exceptions.
Cost is $100 per play and includes bus transportation, continental

Go to www.dcuc.org to reserve your spot in the Golf Tournament!
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breakfast, and an Awards Lunch after the tournament is completed.

Air Force FCU Awards
Scholarships to High
School Students
Danny Sanchez, Air Force FCU

A

Students from the Lowell High School Air Force JROTC program at the financial
management course taught by Hanscom FCU Relationship Manager Dan Capra
(back row on right). Photo courtesy Hanscom FCU

Hanscom FCU Enters 15th Year Teaching
Finances to Teens at Lowell High School
Patricia Warden-Conty, Marketing Communications Manager

S

tudents in the Air Force JROTC program at Lowell High School will enter adulthood with a firmly established financial outlook, thanks to a six-week course taught
by Hanscom FCU. The partnership, started 15 years ago, has helped thousands of young
people understand the basics of smart money management.
“These cadets will soon be out on their own, and they need to know how budgets
work and how to handle a credit card,” observed Chairman of the Board Paul Marotta.
“We know how to advise people about their money, and it is great to know we are helping
these young people start out right.”
Hanscom FCU Relationship Manager Dan Capra is the instructor. With 96
students in this year’s program, he is busy answering questions and opening young
minds. “If you haven’t had to match your income and expenses before, it can be challenging to understand you have to set goals and then monitor your progress,” Capra said.
The course winds up next month with a field trip to Hanscom AFB. Volunteers
from Hanscom AFB and Hanscom FCU set up a CU 4 Reality tour. Students are asked
to choose an occupation. Then they are given a salary and a list of expenses.
As they visit tables representing typical expenses, students decide on the type of
housing, transportation, clothing they will have. All items have to fit in the budget, including a non-negotiable savings contribution. Hanscom FCU also teaches at the Bedford
and Billerica High Schools’ combined AFJROTC program.

ir Force FCU (AFFCU) announced
the 2017 scholarship award winners
at the Air Force FCU Annual Meeting on
Saturday April 1, 2017.
Scholarships in the amount of
$2,000 each were awarded to three graduating high school seniors. Tiffany Rochelle
Pearson of Health Careers High School,
San Antonio, TX was awarded the SMSgt
George H. Einfeldt Memorial Scholarship. Ashton Elizabeth Woods of
MacArthur High School, San Antonio,
TX was awarded the MSgt Warren D. Vail,
Sr. Memorial Scholarship. Abbey Claire
Penton of Lutheran High School, San
Antonio, TX was awarded the CMSgt
James C. Kemple Memorial Scholarship.
“These three scholarship winners
are outstanding students who have excelled in the classroom,” said Bob Glenn,
President/CEO of AFFCU. “But their
achievements outside the classroom, in
their athletic endeavors and community
involvement, were equally as impressive.
Each one has displayed leadership skills
beyond their years. We are confident
that they’ll be successful in their future
endeavors and proud that AFFCU can help
with financial assistance along the way.”
AFFCU established this scholarship
program in an effort to provide assistance,
while rewarding deserving high school
seniors for their academic achievements,
character, family support and community
service.

Don’t Delay...Reserve Your Room Today
While the Hyatt reservation deadline is not until July 5,
San Diego is a very popular city to visit in August and it
promises to be very busy. Don’t delay...book your room
today so you can relax and not worry about availability
or the deadline! If you’re playing golf in our upcoming
24th Annual Golf Tournament at Sea ’N Air, be sure to
make sure to arrive on Friday, August 4.

DEFENSE CREDIT UNION COUNCIL, INC.
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FINANCIAL EDUCATION
continued from page 1
credit unions are hitting their stride as
April is designated as National Financial
Literacy month.
As a proud partner and charter
member of the Department of Defense
Financial Readiness Campaign, we are
always pleased to report each of your
efforts every chance we get—in multiple
forums and at the national level. It speaks
very well of our industry. Moreover, the
response to the Blended Retirement
System: Guide to Military Retirement continues to echo throughout DoD—in the
halls of the Pentagon, on each installation, and more importantly in the dorm
rooms and living rooms of our military
members. Many of our DCUC member
credit unions have ordered additional
guides and partnered with their Installation
Personal Financial Counselors.
Yet, we are not finished with this
year’s efforts in terms of financial education. For instance, this summer there will
be many new arrivals on each installation
as military families move and/or as new
recruits arrive at their first duty station. An
active presence at the Newcomer’s Orientation along with educational guides such
as the Blended Retirement System: Guide to
Military Retirement (including the companion presentation and script) positions
our members to continue support for our
educational efforts.
There is also the Holiday Season
which directly precedes the January 1, 2018
start date for opting-in the Blended Retirement System. Holiday spending provides
a great context for financial education
during the fall. Typically, the holiday
season begins as early as September when
many families take advantage of layaway programs or purchase items on sale.
This year it is a great time to make a final
push in helping military members understand the Blended Retirement System
and how it applies to individuals who
need to make a choice.
I want to thank each of you for
your efforts in taking an active role in
improving financial readiness. It is very
noticeable from our contacts on base and
from senior leader feedback inside the
Pentagon. I smile because this is one more
example of “Serving Those Who Serve
Our Country” and conforms to our standards of service.
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Andrews FCU’s Kaylee Abbott and Andrea Witter in attendance at the Military Saves Week
Proclamation signing. Photo courtesy Andrews FCU

Andrews Federal Supports Military
Saves Campaign
Scott Bolden, Andrews FCU

A

ndrews FCU, a proud partner of the Military Saves Campaign, wrapped up Military
Saves Week. Military Saves Week is an annual opportunity for installations and
organizations to promote good savings behavior, as well as a chance for service members
and their families to assess their own saving status. Typically hundreds of organizations
participate in the week, reaching millions of people.
This year, the Credit Union’s Kaylee Abbott and Andrea Witter kicked things off
by attending the Military Saves Week Proclamation Signing at the Military and Family
Support Center on Joint Base McGuire-Dix-Lakehurst in New Jersey. Additionally, a
no-cost financial seminar entitled “Steps to Financial Freedom,” presented by Dusti
Young, Partner Relations Specialist at GreenPath Financial Wellness, was held at the
Credit Union’s Headquarters in Maryland. The Credit Union also provided a free gift
(while supplies lasted) to members that visited any Andrews Federal branch and opened a
youth savings, holiday or vacation club account during Military Saves Week.
“We are grateful for the impact we made this week in giving our members the
resources they need to make informed financial decisions,” said Andrews Federal President & CEO, Jim Hayes. “We are always looking for ways to help both our military and
civilian members achieve their savings goals.”

Hanscom FCU, AFFN Team Up
to Help Veterans Heal
Patricia Warden-Conty, Marketing Communications Manager

H

anscom FCU and the Armed Forces Financial Network partnered recently to provide
$1,000 in Thank You Cards for families of hospitalized U.S. veterans. The $50 gift cards
were delivered to Fisher House Boston, a 20-unit facility located on the West Roxbury
campus of the VA Boston Healthcare System. Fisher House provides free accommodation
for families caring for loved ones at VA hospitals around the world.
“The cards will help families pay for food, gas, and personal expenses,” explained
Hanscom FCU Chairman of the Board Paul Marotta. “Caring for someone in the hospital
is not easy. We hope this makes things a bit easier.”
DEFENSE CREDIT UNION COUNCIL, INC.

Security Service
Charitable
Foundation Donates
$2,500 to Su Casa
de Esperanza
Brandy Ralston-Lint, Senior Vice
President, Corporate Communications

AFCU’s President and Chief Executive Officer Rodney Showmar presented a check on
behalf of AFCU to Randy Willis, director of respiratory care from Arkansas Children’s
Hospital. Photo courtesy Arkansas FCU

Arkansas FCU Announces Donation
to Arkansas Children’s Hospital
Valerie Erkman, Vice President Marketing

A

rkansas FCU (AFCU) is pleased to announce the donation of $47,281.81 to Arkansas
Children’s Hospital (ACH). Since 1998, AFCU has contributed nearly $950,000
to ACH. This year’s donation will help fund ACH’s investment in Neurally Adjusted
Ventilatory Assist (NAVA), a new technology to provide improved ventilator management for neonatal care. The benefits of NAVA ventilation include lung protection and
improved comfort for babies being treated for respiratory issues.
“Thanks to AFCU’s continued support of Arkansas Children’s Hospital, we are able
to invest in this new approach to ventilator therapy,” said Randy Willis, director of respiratory care, MBA, RRT-NPS, AE-C, of ACH. “With this new technology, we will be
able to more effectively ventilate the kids, wean them from the ventilator earlier, and
avoid the complications of long-term vent use.”
“It’s through the continued generosity of our employees, members and vendors that
AFCU is able to give back to our communities,” said Rodney Showmar, president and
chief executive officer, for AFCU. “AFCU’s purpose is to be the difference for our members and communities, and I am blessed to be part of an organization that prioritizes
that purpose above all.”

ABNB FCU Employees Raise $4,520
for NAFCU/PAC and CHKD
Melissa Rose, Marketing Manager

A

BNB leadership presented a check at the recent Governmental Affairs Conference to
National Association of Federal Credit Unions (NAFCU) CEO, Dan Berger, in
the amount of $2,260 for the NAFCU/Political Action Committee (PAC) on behalf of
2016 ABNB employee contribution efforts. The funds were raised through voluntary
staff payroll deductions in 2016. As a part of the I LOVE MY MATCH Payroll Deduction program, this amount was complimented dollar-for-dollar as a $2,260 donation to
ABNB’s charity of choice, Children’s Hospital of The King’s Daughters.
The I LOVE MY MATCH program allows ABNB to support its federal legislators
and its annual Fishing Fest beneficiary, CHKD, in a single effort. I LOVE MY MATCH is
designed by NAFCU/PAC for individuals that support the cause to “double their impact.”
Every dollar contributed (up to the federal limit of $5,000 a year) is used towards political
action and advocacy to educate Congress on obstacles affecting credit unions and to pass
legislation that helps credit unions better serve their members.
DEFENSE CREDIT UNION COUNCIL, INC.

H

ealthy eating and exercise have
been proven to have a positive impact
on childhood obesity and diabetes. Now,
thanks to The Security Service Charitable
Foundation, Su Casa de Esperanza will be
able to teach these habits to mothers and
toddlers in the Rio Grande Valley.
The Foundation donated $2,500 to
help fund the Early Child Development
Program at Su Casa de Esperanza. The
program teaches expectant mothers about
prenatal care and fetal stimulation, while
providing guidance on proper nutrition,
home safety and childhood development
for infants and toddlers.
“A big concern with the families in
our program is the growing rate of obesity,
childhood obesity and diabetes,” said Lucy
Fernandez, outgoing executive director
at Su Casa. “Many of our families have
a lack of knowledge about healthy eating
and exercise. Our plan is to create specific
programming for mothers and toddlers
so that they can learn healthy habits here,
and then incorporate them at home.”
Su Casa de Esperanza is a nonprofit agency that works to address
health, community and social issues
plaguing families living in the Rio Grande
Valley’s colonias. Approximately 350
families living within walking distance of
the center participate in the program for
young families.
“Teaching a mother healthy eating
habits for her child can have a life-long
effect,” said Brandy Ralston-Lint, senior
vice president of Corporate Communications for Security Service. “We know this
program will help make a difference in the
lives of these children, their families and
the community as a whole.”
Su Casa has been providing resources to impoverished families in the Rio
Grande Valley for more than 30 years,
and currently serves 10,000 migrant and
indigent people living in the colonias in
Pharr and Progreso.
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FBFCU Announces
$500 Grand Prize
Spy-Themed
Scavenger Hunt

Pease Air National Guard
and Pease Tradepor t
Branch Manager Michele
Saccoccia. Pease Greeter
Co-founder Al Weston,
Service CU President/CEO
David Van Rossum and
Service CU AVP of Member Service Sue Westerh.
Photo courtesy Service CU

Dani Brown, Marketing

F

ort Bragg FCU is calling all local
sleuths and super spies to participate
in its third annual Scavenger Hunt.
Starting April 29 and running through
May 5, the spy-themed Scavenger Hunt
will offer participants the chance to win
daily gift cards of $100 each. On the final
day, the $500 Grand Prize gift card will
be awarded.
Clues will be given on Fort Bragg
FCU’s social media networks, including
Facebook, Twitter, Google+, or LinkedIn.
Participants are encouraged to follow all
of Fort Bragg FCU’s social media pages in
order to receive all possible clues for the
Scavenger Hunt. The first person to get
to the location that each clue mentions
and say the phrase of the day wins the
prize for that day. Some prizes will not
require travel and can be won exclusively
online. Winners are asked to upload their
photo to Fort Bragg FCU’s Facebook page
(www.facebook.com/FortBraggFCU)
with the hashtag #FBFCUSuperSpy. This
event is free and open to the public.

Service CU Makes Annual
Contribution to Pease Greeters
Lori Holmes, Assistant Vice President of Marketing

S

ervice CU continued its support for the 12th consecutive year to the Pease Greeters
program which welcomes and honors military personnel landing at the Portsmouth
International Airport. Service CU donated $1,000 to the Pease Greeters. Service CU
President/CEO David Van Rossum, AVP of Member Services Sue Westerh and Pease Air
National Guard and Pease Tradeport Branch Manager Michele Saccoccia were on hand
to deliver the donation to Pease Greeter Co-founder Al Weston.
Since its inception in 2005, the Pease Greeters have welcomed more than 600
flights no matter what time of the day. The nonprofit organization meets flights coming in
from and going out for deployment.
“Service Credit Union has been very supportive of all of our activities,” said Weston.
“They have been a continual presence with the Pease Greeters and we really appreciate
their contribution year after year after year.”
The Pease Greeters program welcomes the military in three phases. The troops
are welcomed by a line of greeters when they exit their flights, supplied with refreshments
and then the greeters conduct a parting ceremony honoring the men and women
for their service.

If you have not already
registered for the
54th Annual
DCUC Conference,
don’t delay!

SAC FCU Hosts Educational Seminars with Topics
of Interest to Baby Boomers and Retirees

Visit www.dcuc.org
to register today.

Joyce Wells, Public Relations & Events Specialist
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ational statistics indicate that Baby Boomers are retiring at a rate of 10,000 people a day.
This statistic explains the popularity of the educational seminars being offered
by SAC FCU to their members and the general public. Ever committed to financial literacy education and helping their members with solutions throughout their members life
events, SAC has been hosting FREE educational seminars for over a year now. These seminars often deal with topics of interest to Baby Boomers and military retirees. Topics such
as: “What You Need To Know About Social Security,” “Medicaid and Medicare Planning,”
and “Planning for Long Term Care.” The March Seminar on planning for social security
had more than 60 people in attendance, many of whom were retired military. SAC partners with local subject matter experts like elder law attorneys and outside vendors to bring
another level of expertise and perspective to the presentations. SAC team members are
also on hand to provide the credit union perspective and insights to the topics.
DEFENSE CREDIT UNION COUNCIL, INC.

Alaska USA FCU
Contributes More
Than $60,000 to
Community Nonprofits
Dan McCue, SVP, Corporate
Administration

A
Fortera CU sponsored a financial simulation at Rossview High School for 126 students.
Photo courtesy Fortera CU

Fortera CU Sponsors High School
Financial Simulation
Susan Dickinson, Community Relations Manager

F

ortera CU sponsored a financial simulation at Rossview High School for 126 students.
The financial simulation was led by Kayla Sykes, Fortera Training Specialist, and
conducted by nine Fortera employees. In the simulation, students were presented with a
professional identity, which included a spouse, a child, credit card debt, and a set income.
Learning topics included housing, transportation, childcare, groceries, and other unexpected expenses. Students created a budget to help them learn how to manage their finances.
Students had a highly valuable and engaging experience that would help them as they
face future financial decisions in their young adult lives.

Scott CU Reports Continued
Success at 74th Annual Meeting
Adam Koishor, Chief Marketing Officer

S

cott CU continued providing a better value to members through another successful
year in 2016. The local credit union reported its year-end results to members at its 74th
annual meeting. SCU President & CEO Frank Padak reported that Scott CU ended 2016
continuing to be a strong and sound financial institution. The credit union finished the year
with capital of 8.89 percent of assets. SCU remains well above the 7.00 percent regulatory
standard to be considered well capitalized.
Scott CU continued its success with growth in membership and deposits as well as
steady loan volume, according to Padak. “We continued to grow throughout 2016 and had
net income of $8.5 million,” Padak told the crowd at the meeting. Padak noted that Scott
CU was again able to reward a bonus dividend and loan interest rebate to members in 2016.
“The real bottom line for us as a credit union is providing the best value possible
to our members,” Padak said. “Because we had positive growth, maintained our strong
capital position, and had solid earnings, we were able to reward our active members with
a nearly $1.5 million bonus dividend and loan interest rebate.”
Scott CU reported assets of $1.09 billion at the end of 2016. The credit union had
an increase in membership of over 2.6 percent to more than 135,280 members and growth
in deposits. Scott CU’s total deposits grew 4.2 percent last year.
Scott CU has remained committed to being the best place to work. This strategy
resulted in SCU being ranked in the list of Top Workplaces for medium size businesses in
the St. Louis Metropolitan Area by the St. Louis Post-Dispatch in 2016. SCU was one of 12
companies recognized as a Best Place to Work for a fifth consecutive year.
DEFENSE CREDIT UNION COUNCIL, INC.

laska USA FCU has donated $60,250
to support nonprofit organizations
as part of its annual grant program. This
year 73 nonprofits in the communities
Alaska USA serves were granted funds.
“Alaska USA’s community support
grant program was established in 1995
to make contributions to charitable or
service organizations in support of the
credit union’s philosophy of people helping people,” said Bill Eckhardt, President. “As a responsible member of the
communities we serve, the grant program
allows us to support nonprofits that
need funding.”

Dover Federal
Recognized for
Providing Outstanding
Member Service
Pam Schwartz, Marketing Clerk

D

over FCU has been recognized by
Member XP as one of America’s 75
top performing credit unions in the United
States, by providing outstanding member
service for the fourth quarter of 2016.
Member XP is the nation’s largest
credit union specific mystery shopping
program. They gather member feedback
on credit union service experiences through
mystery shop evaluations performed by
the credit union’s own members and by
professional mystery shoppers.
Dover Federal’s dedication to making a positive difference in member’s financial life by providing exceptional member
advocacy and service is proven by being
honored with this award for presenting
outstanding service to its members.

GOT NEWS?
Send your credit union
news to alert@dcuc.org
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Langley FCU Supports
Downtown Hampton Child
Development Center
Sue Thrash, Public Relations Director

L

angley FCU presented a $5,000 check to the Downtown Hampton Child Development Center (DHCDC) for support of their child care programs that provide
a safe learning environment for children ages six weeks
to five years.
“DHCDC fills a critical need in our community
by providing an affordable solution to quality preschool
programs for children,” stated Langley AVP of Corporate
Relations Gary Hunter. “Fostering school readiness is
so important in a child’s development. Langley is proud
to support such a worthy cause that can benefit so
many children and families.”
Downtown Hampton Child Development
Center is a nonprofit preschool and child care center
located in Hampton, VA. The Center provides opportunities for the emotional, social, physical and intellectual
growth of the children enrolled in the Center’s curriculum. Each day, the Center nurtures and educates
nearly 200 children and is the Peninsula’s only slidingscale tuition rate, where families pay based on income
and need.

Langley FCU presented a $5,000 check to the Downtown Hampton Child
Development Center (DHCDC). Photo courtesy Langley FCU

