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A VIEW FROM THE BOARD ROOM

CEO UPDATE

The Mortgage
Crisis and
the Military

National Military Appreciation Month

Jean M. Yokum, Air Force Representative
President/CEO, Langley FCU

H

omeownership is one of the great
American dreams. Unfortunately,
given the state of our present economy, it
can also become a nightmare—especially
for our deployed military. After several
years of an expanding housing market,
service members and veterans are among
the thousands of homeowners now facing financial ruin in today’s environment.
Many see their monthly mortgage payments doubling and their initial low interest rates resetting at a higher rate. And,
on top of that, the very lending industry
that sold them the “creative financing” has
abandoned them, leaving many unable to
refinance into more affordable payments.
Sadly, many homeowners now face
foreclosure on their homes, many being
active duty military and an increasing
number of veterans. There are nearly 1.4
million active duty military personnel
today. Since January 2008, mortgage defaults in the country have doubled and are
expected to increase within the next two
years. This default rate is a result of the
thousands of sub-prime loans—nearly 70
percent—sold by unlicensed, unscrupulous lenders.
It is troubling that many victims of
predatory lenders are military, with many
deployed troops returning to find their
continued on page 4

Roland A. “Arty” Arteaga, President/CEO, DCUC

A

midst all the legislative and regulatory actions on-going in Washington, let me take
a moment to reflect on the most critical action of all—extending our appreciation to
our military personnel and their families in the coming month.
In 1999 the U.S. Senate designated the month of May as National Military Appreciation month. While this legislative action was long overdue, it provided a month long opportunity to extend our sincere gratitude to the men and women who serve with distinction
and put themselves in harm’s way every single day of the week. In setting aside May as Military Appreciation month, the Senate afforded us, as a Nation, a collective opportunity to
thank our troops and their families for their continual selfless service to our Country.
A short five years after, in
April 2004, the 108th Congress
unanimously passed a resolution
recognizing and honoring our
Armed Forces. In part, the Congressional resolution states that
“the vigilance of the members of
the Armed Forces has been instrumental to the preservation of the
freedom, security, and prosperity
enjoyed by the people of the United States” and that “the success of the Armed Forces depends on the dedicated service of
its members, their families, and the civilian employees of the Department of Defense and
the Coast Guard.” Both Houses of Congress acknowledged that “service in the Armed
Forces entails special hazards and demands extraordinary sacrifices from servicemembers
and their families” and in essence they called on all of us to observe National Military
Month and extend our appreciation to our troops and their families through various
activities and ceremonies.
As members of the Defense Credit Union Council, you know so well the hardship
and sacrifice endured by our military, especially during times of war. Given your lifetime
support of DoD, frequently (in some fashion or another) you have observed the sacrifices made by our military personnel throughout the year. You know first hand the impact
that individual and unit deployments have on military spouses and their children. And
sadly, you know the consequences of war. Of late, you have witnessed our troops
come and go more times than not—deployed for 15 months and home for at least 12.
You have seen the good times and the not so good times; you have celebrated and grieved;
continued on page 4
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Langley FCU President/CEO Awarded
2008 Peninsula Humanitarian Award
Sue Thrash, Director of Research & Communications

J

ean M. Yokum, President/CEO of Langley FCU,
was recently honored to receive a 2008 Humanitarian Award from the Virginia Center for Inclusive
Communities. The Humanitarian Award is presented
to those individuals who have demonstrated a personal
commitment to the promotion of respect and understanding among people of diverse racial, ethnic and
religious backgrounds.
Mrs. Yokum joined Langley FCU as a teller in
1953. She held numerous positions and eventually became President/CEO in 1979 and has been leading the
credit union since. Mrs. Yokum works actively to improve the financial education of young people to prepare them for the future work world. To assist individuals and families, she created a Member Education
Center at LFCU that provides numerous financial
literacy seminars. She has served on the board for the
Virginia Air and Space Center, the Better Business
Bureau and Peninsula Family Services, and is active in
the United Way and United Services Organization.

Jean M. Yokum, President/CEO
of Langley FCU. Photo provided
by Langley FCU

Navy FCU Selected as a Best
Place to Work in Northeast Florida
Keasha K. Lee, Public Relations Specialist
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N

avy Federal was selected as a Best Place to Work in Northeast Florida by the
Jacksonville Business Journal. The credit union was one of only three financial institutions selected for the prestigious award and was the only company to also appear in Fortune’s
100 Best Companies to Work For 2008 list.
For three years, the Jacksonville Business Journal’s program has evaluated companies
in the Northeast Florida region that are doing their best to foster a great workplace and
whose operations are changing the business landscape. Companies are ranked based on
the results of individual employee surveys, with questions ranging from fairness of compensation to overall work satisfaction.
With six branch offices currently in the region, and more planned in the coming
years, Navy Federal is absolutely a business that is thriving in the region. “I believe that
Navy Federal is truly a great place to work and our employees are the driving force
behind everything we do. They are dedicated to the members of our credit union and
they genuinely care about each other,” said Cutler Dawson, President/CEO, Navy FCU.
“I am extremely proud of our awesome team.”
Navy Federal will be featured in a special section of the Jacksonville Business Journal’s
April 18 issue as well as in the Business Journal’s 2008 Book of Lists.

CHICAGO!

Online Registration available
now at www.dcuc.org.
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Helping People Through Life Means People Before Profits
Tracy Fors, Marketing Division Manager

W

right-Patt CU held its 2008
Annual Business Meeting, recapping not only the credit unions’s 75th year
of serving members, but also the strongest
year in the credit union’s history. Edward
T. Blommel, Chairman of the Board of
Directors, gave the Chairman’s Update
and highlighted the initiatives that were
implemented in 2007, resulting in $1.3
billion in total assets.
Blommel announced the election by
the membership of Larry L. Smith, Carolyn O. Uecker, and himself to serve threeyear terms on the Board of Directors. The
Board, an all-volunteer team who represents the needs and financial well-being of
WPCU and its members, currently consists
of the aforementioned directors, as well as
directors Thaddis R. Cates, Howard E.
Marks, Jr., Frieda L. Legienza-Pinkerton,
Joseph L. Linsenmeyer, Michael D. McGrath, Joseph H. Mucci, and Robert D.
Wiener, and associate directors William E.
Barto and Leah C. Hanseman.
Blommel introduced Doug Fecher,
President & CEO, who summarized financial reports, reviewed performance
highlights of 2007, and presented the
goals and direction for WPCU in 2008.
Wright-Patt CU increased from $1.1 billion in assets in 2006 to $1.3 billion in
2007. “This success came at a time when
other financial institutions suffered from
a global credit crisis, a crisis which struck
the Miami Valley particularly hard,” stated
Fecher during the event.

Fecher’s message also focused on
the credit union’s philosophy of people
working together to help every member
enhance their financial well-being and
their lives. He related several stories where
WPCU made a difference in the lives of its
members, which reached 160,000, during
the past year. Wright-Patt CU members
received an estimated $25,565,555 in direct financial benefits in 2007 according
to the Credit Union National Association’s
Benefits of Membership Study.
Fecher further commented on the
safety and soundness of Wright-Patt
CU; again noting WPCU is among
the safest and soundest of financial institutions in the Miami Valley. According
to Fecher, “In today’s uncertain times,
when financial markets are highly volatile, WPCU uses its cooperative concept
of member ownership—its “People before
Profits” philosophy—to help people…
hard working members looking for someone they trust to help them get a fair shake
and an honest deal. WPCU strives always
to do the right thing for its members…to
make decisions that support members
rather than looking at them as merely a
source of revenue.”
Fecher summarized plans to do even
more in 2008 to serve the credit union’s
members, specifically:
• Offer a Private Student Loan Program
that augments government loans;
• Open two additional member centers

•
•
•
•

to enhance the convenience of using
the credit union;
Implement new software and technology to make it even faster for members
when they need a loan;
Expand capabilities to serve the needs
of members who are small business
owners;
Introduce programs that further improve the quality of service members
receive;
Add to our investment program to
help members build and execute well
thought out financial plans—including
retirement plans, college planning for
kids and grandkids, and estate plans.

J. Tim Donnellan, President and
CEO of the Community Action Partnership (CAP) of the Greater Dayton Area,
was the guest speaker for the evening’s festivities. He conveyed how CAP’s mission
to provide self-sufficiency based programming and services to low-to-moderate
income individuals and families closely
paralleled WPCU’s mission of “Helping
People through Life” and its philosophy
of “People before Profits.” He also commented on the negative savings, foreclosure, and predatory lending issues facing
our community.
In closing, Fecher advised members
that the credit union will continue to
build on the philosophy of “People before
Profits,” and seek to further enhance the
value of Wright-Patt CU membership.

AmeriCU Awards $10,000 to Ten Area Students
Jennifer Montalbano, AmeriCU CU

A

meriCU Credit Union has offered its
scholarship program for the past 14
years, recognizing student members for
academic excellence. This year, three additional $1,000 scholarships have been
added, bringing the total to ten scholarships that were awarded on Monday,
March 10th at AmeriCU’s Annual Meeting. The program was originally started as
a means of assisting members to achieve
their goals of higher education and repreDEFENSE CREDIT UNION COUNCIL, INC.

sentatives say they’re proud that the program has been expanded to award and
recognize area students.
“At AmeriCU, we are proud to recognize the achievements of deserving
students,” Joe Turczyn, AmeriCU Board
Member and Chairman of the Scholarship
Committee said. “We believe this is part
of our commitment to being an active,
involved and caring organization of the
communities our members call home.”
 	 More than 85 applications were submitted for the consideration of the scholar-

ship committee. From those applications,
the following students were rewarded:
Graduating High School senior category:
Ashley Armstrong of Rome; Douglas
Doolen of Verona; Craig Hunter of Auburn; Stacy Jackson of Vernon; Eileen
Kain of Utica and Lauren Leonardson of
Sterling.
Continuing College category:
Kaitlin Bates of Rome; Zachary Johnson
of Rome; Meghan Kusch of Rome and
Brent Popovich of Rome.
3

DEFENSE CREDIT PEOPLE IN THE NEWS…
Security Service FCU is proud to announce the recent appointment of Kristin Popowich
to manager of its Highway 90 Service Center, the credit union’s busiest location. Previously,
she managed the Bandera/410 location. In her new position, she will oversee the service
center’s daily operations, and be responsible for member satisfaction, employee development and cash operations…Janice Mancuse, Member Relations Advisor at AmeriCU CU’s
Griffiss Business Park branch, was this quarter’s recipient of AmeriCU’s Employee Recognition Award. Mancuse was nominated by co-worker Wendy Bowers for her demonstration of the following: Competency and exemplary contribution above and beyond normal
job requirements in sales and/or goals; efficiency; member relations and/or community
support and for exemplifying the image and standards of AmeriCU CU, having a favorable impact on the organization…George Ksenics has joined Belvoir FCU as Technologies
Services Manager. Most recently he worked as independent consultant working with small
and medium size businesses. He has worked for a variety for companies in Information
Technology departments, including an ocean engineering group, a professional services
company, a landscaping and design firm, an Information Technology company, and Marriott Credit Union.

DEFENSE CREDIT UNIONS IN THE NEWS…
Yates Elementary School’s student-run bookstore, Starbooks, is officially open thanks
to a grant given to teacher Eleanor Joy Barclay by Langley FCU. The grant was used to
teach students the components of a retail store operation such as management, inventory
control, accounting, cash handling, advertising/sales promotion and security. Local business owners, credit union representatives and advertising personnel will share their expertise with the students on a continuing basis… AltaOne FCU announces exceeding
$500,000,000 in assets as of the end of February 2008. “AltaOne is thriving and growing part of the community. We strive to be the community’s choice and we are here for
you,” says President Robert M. Boland. He continues, “Hand in hand, AltaOne can continue giving to community and help you Reach New Heights.”… Army Aviation Center
FCU employee Breanne Massi, of Daleville, seated, gives blood while AACFCU employee
Angela Martin of Enterprise waits her turn. AACFCU donated 31 pints of blood to Life
South during a recent Blood Drive at the Daleville, AL, corporate office… Global CU
recently donated a new 5’ X 8’ American flag to the Michael Anderson Elementary school
on Fairchild Air Force Base. Global’s FAFB branch manager, Debbie Ristau presented the
flag to Principal Mandi Poindexter. The flag will hang in the school’s gym.
CEO UPDATE continued from page 1
you have laughed and shed a tear; and as a result, you among all others in this industry, understand the exceptional lifestyle of our men and women in uniform. And as such,
daily, you appreciate and respect their willingness to serve…their eagerness to defend…
their preparedness to fight.
As we enter the month of May, join me in recognizing May as National Military
Appreciation month and celebrating VE Day, Military Spouse Day, Loyalty Day, Armed
Forces Day, National Prayer Day, and Memorial Day. And, take a moment, whether at
work or play…on travel or at home to thank a Soldier, a Marine, a Sailor, an Airman,
and/or Coastguardsman for their service to our Nation. Offer them thanks for the
countless sacrifices they have made…and the pledge they have vowed to uphold. From
my perspective, no one…no one deserves our gratitude and appreciation more than our
Armed Forces!
So to all of you who have served and all who are serving, on behalf of DCUC…thank
you for your unselfish courage, incredible resolve, and your unwavering commitment
to soldier-on—“Serving Those Who Serve Our Country.”
4

BOARD ROOM continued from page 1
homes have lost value or that they face
larger mortgage payments each month.
And, recent military security regulation
changes mean that financial troubles and
bad credit will cause more service members to lose their clearances, along with
assignments and promotions.
What can we do to ease this financial
stress on our service members? As credit
unions, we can improve and increase the
financial education provided to our service
men and women. Education is the key to
fighting predatory lenders and bad financial decisions. Consider sending your staff
to financial and housing counselor training. They will learn to work with members to establish a budget, improve credit
or repay debt, and most importantly to
assist with homeownership. Credit union
counselors work with military personnel
and stress the importance of not waiting
to act until the sheriff has delivered the
eviction notice.
Many credit unions participate in
the nationwide mortgage-lending initiative called Home Loan Payment Relief
(HLPR). This product was initiated by
CUNA, aimed at first-time home borrowers with household incomes at or below
the median in their market. Credit unions
not offering this product should give it
serious consideration. A key part of our
mission is helping people of modest
means, many of whom have found themselves frozen out of the housing market
because of rising home prices and monthly payments. We can’t produce more
affordable housing, but with the HLPR
program, we can reduce their monthly
payments so more borrowers can qualify.
The housing crisis isn’t going away
anytime soon. We owe it to our service
men and women to help them in any way
we can. With a little more emphasis on
financial education, and the delivery of
good products, together we can stop predatory lenders and poor financial decisions
before they happen.

GOT NEWS?
Get your share of the
spotlight! E-mail
your news to Debbie
Morello at dmorello@
cuna.com.
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Keesler FCU
Honors Employee
Service
Nell Schmidt, Keesler FCU

K

Left to right: Sergeant Jennifer Robinson, Sharon Fields, Army Community Service SFAC Specialist, Specialist Jamie Parrott, Cynthia Alvarado, Andrews Federal East Regional Manager,
Private First Class Ronda Ivey, Specialist Joel Foss, Elly Zhilyak, Andrews Federal Member
Service Representative, Sergeant Gary Estrada, Andriea Wilkinson, Andrews Federal Member Service Representative, Sergeant Alicia Reid. Photo provided by Andrews FCU

Andrews FCU Spreads Easter Cheer
RaShonda Rosier, Andrews FCU

A

ndrews FCU presented Easter goodie bags filled with candies, colored eggs and a
variety of other Easter treats to soldiers assigned to the Warrior Transition Unit (WTU)
located at the Wiesbaden Army Garrison in Wiesbaden, Germany.
In early February, Andrews Federal sponsored a room in the WTU, which included decorating and providing all of the furnishings for a recovering wounded soldier staying in the facility. In an effort to continue the relationship with the local WTU, the staff
of Andrews Federal made Easter goodie bags for both soldiers and their children living
in the WTU.
Thirty-three Easter goodie bags were presented to the WTU soldiers, which contained
a Thank-You card from the Andrews Federal Team and a $15 gift card. The sixteen children
of the WTU soldiers were also presented with goodie bags personalized with the child’s
name, a card, and age appropriate candy, treats and toys.
“We are always pleased to provide a little something to lift the spirits for these brave
men and women who were injured in the line of duty,” stated Cynthia Alvarado, Andrews
Federal East Regional Manager. After the presentation of the bags, several staff members
spent time getting to know the soldiers. Most of the WTU soldiers pictured are in the
final stages of recovery and preparing to return to civilian life after the war.

eesler FCU honored employees for
their loyalty and years of service to
the credit union. Twenty-three employees were in attendance to receive a service
pin at the 2008 Keesler Federal Annual
Membership Meeting.
Acknowledged for 5 years of service
was Analyn Ambion, Mortgage Loan
Processor, Eva Avila, Human Resources
Administrator, Devon Ballard, Internal
Auditor, Patti Breazeale, Assistant Branch
Manager, Orange Grove location, Josh
Duncan, Assistant Vice President, Lending, Sheila Eberlin, Financial Service
Representative, Michelle Ellison, Administrative Assistant, Keri Foretich, Assistant
Manager, Express Lending, Christian
Hartley, Financial Service Representative,
Sheila Swanzy, Teller, Alinda Towles, Financial Service Representative and Tammy Williams, Assitant Vice President, Information Technology.
Congratulated for 10 years of service
was Max Baldwin, Supply Officer, Jody
Deblouwe, Member Service Representative, Jada Foster, Loan Officer in Charge,
Arlene Hickerson, Mortgage Loan Processor, Carlene Sims, Mortgage Loan Originator, Karen Sylvest, Loan Officer and
Cynthia Walker, Loan Officer.
Commended for 15 years of service was Vickie Bush, Branch Manager,
D’Iberville, Skip Portas, Computer Support Specialist and Corleen Tatum, Teller.
Recognized for 25 years of service
was Jill Holm, Assistant Vice President,
Branch Operations.

Belvoir FCU Supports Military Saves Week

Isabel Thomas, Belvoir FCU

B

elvoir FCU offered a special promotion encouraging members to spend less than they earned, placing a portion of their remaining
funds to promote “wealth, not debt” during Military Saves week, February 25-29, 2008. In addition, the Credit Union hosted a Financial
Fitness Day at the McNamara Complex on February 28, 2008. A variety of seminars were presented throughout the day covering savings,
investing, mortgages, ID Theft and personal protection. “We are committed to providing our members with the financial tools, information
and education necessary for their financial security,” stated Kelli Jo Anthon, Financial Counselor, Belvoir FCU.
Military Saves is part of two larger campaigns—the DoD Financial Readiness Campaign, and the national America Saves campaign.
America Saves is a nationwide campaign in which a broad coalition of nonprofit, corporate, and government groups helps individuals and
families save and build wealth.
DEFENSE CREDIT UNION COUNCIL, INC.
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Conference Partners Forum
Payment Reminder Services
Offer an Effective Alternative
Diane Albright, Director of Payment Services for Southwest Business Corporation

F

inancial lenders know that payment
collection can be challenging in
tough economic times. That’s why a collections transaction partner who can effectively perform that service for you can
be so valuable.
Today, financial institutions are
searching for alternatives to conveniently
and efficiently process payment services.
Institutions realize that collections outsourcing offers a broader value proposition than just cost-savings alone.
The key to this value proposition is
finding the right outsourcing provider—
one with the ability to drive efficiency
along with strong product capabilities
and best practices that improve quality. In
addition, a provider should demonstrate a
long-term commitment to being best-ofclass, which in turn helps financial institutions offer even better service.
A Strong Partner Can Offer
Turn-Key Support
Seek a partner that provides the most
complete service. Financial institutions
often require increasingly complex, value-added solutions—characterized by
bundled services and technology-driven
delivery systems—to satisfy growing business requirements. Consider a collection
service provider that follows a model of
integrating great customer service into
the upfront design and delivery of its payment collection options. A good partner
offers the following strategy for servicerelated process enhancements:
1. Automate the implementation process
and use technology to track each component of payment collection.
2. Develop new functionality and complementary tools that further enhance
service effectiveness.
3. Offer programs that complement
partners’ objectives to reduce delinquency, deficiency balances and related charge-offs, overall claims costs,
and subsequent premium charges to
the borrower.
6

Look for these turn-key options:
• Secure data transfers, with the latest
technology to facilitate monetary and
data exchange and communications;
• Comprehensive collection services such
as outbound calls, mail, payment collection, repossession and remarketing,
allowing a client to pick and choose
which services to use;
• Help handling seasonal spikes in the
business, or when a crisis occurs;
• Tracking of your entire portfolio or
just a subsection.
Personalization
Each institution’s business is unique, so seek
a professional partner that works with each
company individually to design a comprehensive turn-key program. Other key components of a good partnership include:
1.		Establishing an excellent reputation in
the community.
2.		Maintaining proper compliance with
state statutory requirements.
3.		Adhering to client and collector’s written contract.
4.		Forwarding accounts to other agencies
in the country when necessary.
5.		Working and following all accounts for
as long as necessary.
6.		Maintaining complete facilities for
skip-tracing debtors.
7.		Notifying client promptly of any hardship cases, recommending the proper
procedure.
A great payment reminder partner
offers operational and working capital
efficiencies, with improved payables processing. Now may be the time to consider
establishing an end-to-end payments relationship for your institution.
Diane Albright is Director of Payment Services for Southwest Business Corporation
(SWBC), a financial services company based
in San Antonio,Texas. She can be reached at
866-GET-SWBC (866-438-7922), or by
e-mail at dalbright@swbc.com.

Andrews FCU
Launches
New Brand
RaShonda Rosier, Andrews FCU

A

fter 60 years, on Tuesday, March
4, 2008, Andrews FCU unveiled
a new brand. The new Andrews Federal
represents a momentous milestone in the
company’s history and further signifies
the credit union’s constant evolution.
By changing its brand, Andrews
Federal has reinvigorated its look with a
new logo and website. The contemporary
looking brand is intended to demonstrate
the credit union’s appeal to a new generation of members while it continues to
welcome and extend new and expanded
services to existing members.
According to Debbie Matz, the Acting President & CEO, “the new tagline—
Partnership, Planning, Possibilities—as well
as the 3-striped brand mark, communicates the credit union’s strong commitment to the community, its members, and
quality service. Whatever the need—a
new car, college expenses, home improvement, Andrews Federal strives to build a
life-long relationship with members and
provide the financial resources needed to
help them achieve their dreams.”
The newly redesigned website offers
simpler navigation, intuitive browsing, as
well as a more robust search engine. The
enhanced Member Education Center section of the website offers members the
opportunity to learn through interactive
training tools and seminars. The new
website also makes it easier for prospective
members to become a member and open
accounts. They can simply join online by
visiting www.andrewsfcu.org.
Matz continued, “This is the beginning of a new chapter in the credit union’s
history. We are reaffirming our commitment to our military and civilian members and will continue to offer affordable,
attractive products and services to meet
the changing needs of our members.”

For the latest credit
union news, visit
www.dcuc.org
DEFENSE CREDIT UNION COUNCIL, INC.

Tower FCU Collects $36,000
for Children’s Miracle Network
Natasha Henry, Communications Writer

D

uring the month of February, Tower branch employees put together many fundraising activities and raised $30,600 for the Children’s Miracle Network and the
Johns Hopkins Children’s Center in Baltimore, Md. The largest amount resulted from
the annual “Have-a-Heart” campaign. For a donation of $1 or more, Tower members had
their name or the name of a family member inscribed on a colorful paper heart. The hearts
were displayed in Tower’s 12 branches and the Member Service Center at Tower Headquarters in Laurel, Md.
Other activities included employees at all 12 branches working together during
February to raise more funds for the Have-a-Heart campaign. The second largest fundraiser was an auction of teddy bears at the Millersville, Md. branch, contributing $1,150 to
the campaign. Branch employees dressed the bears in outfits that they either purchased or
made themselves. One of the employees chose a “Beary Super Heroes” theme and dressed
three of the bears in Superman, Spiderman and Batman costumes. Another employee
dressed a pair of bears as a 50’s Rock n’ Roll couple, complete with a poodle skirt, jeans
and a Harley Davidson leather jacket. Members placed bids on the bears and the highest
bidders took home “beary” nice winnings.
Tower’s Member Service Representatives donated pre-packaged fragrances, personal care gift sets, books and children’s toys for employees to buy during a three-day silent
auction at Tower’s Laurel headquarters. One lucky member won a Nintendo Wii game
package at a raffle held at Tower’s Columbia branch. The success of these combined fundraising efforts by Tower employees led to the credit union’s largest Have a Heart donation
ever to the Johns Hopkins Children’s Center.

AltaOne FCU
to Promote
Financial
Literacy During
Youth Week
Wendy Cleveland, VP Marketing

A

ltaOne FCU will promote financial
literacy at all 13 Member Service
Centers during Youth Week in the month
of April. Youth will be celebrated throughout the country in every mode you can
think of—including your local credit
union.
Each AltaOne Member Service Center location will hold various celebratory
events to educate local youth and celebrate youth in our communities. “The
youth are an important part of the communities we serve. They are the foundation for the future and it is our goal
to help our youth Reach New Heights today for a better tomorrow,” stated Robert
M. Boland, AltaOne’s President/CEO.

Pen Air FCU Raises $50,000 for Navy Marine Corps Relief Society
Jenna Harper, Marketing Representative

P

en Air FCU hosted its 8th Annual Charity Golf Tournament at A.C. Read Golf Club onboard NAS Pensacola Friday, March 14, 2008, raising $50,000 for Navy-Marine Corps
Relief Society (NMCRS). “Navy-Marine Corps Relief Society deserves every penny of the money
the annual golf tournament raises,” said Pen Air FCU CEO/President John Davis. “They do an
exceptional job of helping military personnel in financial need, which aligns perfectly with the
credit union motto: ‘People helping people.’”
Over the last seven years, Pen Air’s Four-Person Scramble Tournament has raised more than
$250,000 for NMCRS. Last year’s tournament yielded $45,000. This year, the credit union
satisfied its goal of topping that number with $50,000.
“I am very pleased with how this year’s Navy-Marine Corps Relief Society golf tournament
turned out. Pen Air always does a great job setting it up and it is always sold out weeks ahead of
time,” said NMCRS Director Mark Harden.
NMCRS will use the $50,000 donation to continue its mission of relieving military financial
burden. The society offers interest-free loans to military families so they can stay focused on their
role in protecting our country. Harden says more contributions are needed.
“In February of this year, the Pensacola office provided over $83,000 in loans and grants to
sailors and marines for basic living and other expenses,” said Harden.
The Four-Person Scramble Tournament kicked off around noon, with 128 players. Players
received Pen Air golf balls, towels, hats and tees as a thank you for their participation. Players also
received door prizes from the credit union’s select employee group businesses. Prizes were awarded
to the top ten teams, the closest-to-pin player, and for most accurate and longest drives.
More than 50 area and national businesses sponsored this year’s tournament, including a
hole-in-one car prize from Sandy Sansing dealerships. Sponsorship packages included banners,
t-signs and free tournament team participation.
DEFENSE CREDIT UNION COUNCIL, INC.

Pen Air FCU CEO/President John Davis
(left) and NMCRS Director Mark Harden
(right) thank players and sponsors for
supporting Navy-Marine Corps Relief Society through Pen Air’s 8th Annual Charity
Golf Tournament. Photo provided by Pen
Air FCU
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DCUC 2008 Conference Update
The Preliminary Programs have been mailed and plans are in place for a very exciting 45th Annual
Defense Credit Union Council Conference in Chicago at the Drake Hotel—we hope you will
join us! From excellent and informative speakers to some fun and interesting optional tours, your
conference experience in the great city of Chicago is sure to be outstanding!
Due to requests from some of our members, we had hoped to provide a private tour or even
tickets for Oprah’s show, however, they do not offer tours of Harpo Studios, nor group tickets and
calling to get individual tickets is like winning the lottery! While we tried, it was not possible, and
the tickets for the 2007-8 season are no longer available. We suggest for those looking for an Oprah
experience, you can visit her brand new retail store.
Now Open! The Oprah Store in Chicago, Illinois
Located on the south corner of Washington and Carpenter streets, The Oprah Store is the first
free-standing retail store for Harpo, Inc. The Oprah Store is a specialty store full of merchandise
that represents the style and taste Oprah celebrates and shares on “The Oprah Winfrey Show” and
in the pages of O, The Oprah Magazine and O At Home Magazine.
Optional Tours
If you’ve never been to Chicago, these two tours are sure to enhance your conference experience!
Saturday, August 16 • 12:30 – 5:00 p.m.
The Best of Chicago—Private Trolley Tour with lunch
See some of the best sites in the city of Chicago and soar to the top of the city in one of the city’s
fastest elevators! Look over the entire city from atop the Sears Tower, where you can practically
see “forever.”
Tuesday, August 19 • 2:45 – 4:45 p.m.
Chicago Boat Tour
Tour the Chicago River and see some beautiful architectural landmarks. An experienced and entertaining guide will recount the dramatic story of how Chicago rose from the ashes of the Great
Fire of 1871 to become the home of the skyscraper.

Register today at www.dcuc.org or fax your form to 202-638-3410.
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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