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A VIEW FROM THE BOARD ROOM

CEO UPDATE

Don’t Let Low
Rates Affect
Your Morale

“Rising to the Challenge”

Robert E. Morgan, DCUC Board Member,
Director, ABNB FCU, VA

N

otwithstanding the low interest rates
that prevail, I believe that most
credit unions are again in route to completing another successful year. Traditionally,
credit unions do rather well in a declining interest rate environment. As interest
rates fall, loan and dividend rates usually drop and consequently, the cost of
funds declines. As we ride the yield curve
downward, things seem to be going satisfactorily until we see the demand for loans
decrease—despite lower rates and good
healthy competition. Once interest rates
begin to settle and stabilize, you must
re-look your overall posture by first examining your credit union’s financial position and second, ensuring your management and fiscal strategy are consistent
with the times.
One of the most practical options
to improve income is to evaluate your
operating and capital expenditures. Also
look at some of the idle cash balances
and use some of that money to work for
you. Additionally, consider borrowing
from your corporate credit union for a
few days each month. It is inexpensive
and can stretch your investment yields at
very little risk. And, if you ever wondered
“why we need so much capital,” it could
be for times and situations, such as those
continued on page 7

Roland A. “Arty” Arteaga, President/CEO, DCUC

I

n a couple of weeks, we will be in Chicago, “Rising to the Challenge” at our 45th annual conference. As is the case every year,
our goal is to deliver to you a conference that not only provides
for your educational needs, but also offers a wealth of networking opportunities to have some open and candid discussions on
some of today’s pressing issues, challenges, and solutions.
DCUC’s annual conference offers a unique opportunity Roland A. Arteaga
to meet with colleagues from the defense credit union industry
and to discuss matters of mutual concern, as they relate to serving a highly mobile
membership—our troops and their families. And while DCUC is actively involved
and proactively engaged in addressing your concerns and working your issues at the
Pentagon daily, there is no better opportunity than our annual conference to hear directly
from some DoD senior leaders and our Military Liaisons…no better time than
August of this year to be one-on-one with key individuals at the Department—individuals
who are in the decision-making process who truly understand your mission, and greatly
respect your principles, philosophy, and values!
In addition, DCUC’s conference provides endless opportunities to ask the unasked
question…to vet the burning issues…and talk solutions with fellow-defense credit union
leaders and speakers and corporate partners alike. “Rise to the challenge“ and take full advantage of those opportunities. Come prepared to talk with your peers and compare notes,
and don’t hesitate to ask the tough questions of our guest speakers and DoD personnel.
Over the past several months I have provided an update on DCUC matters to various senior leaders at the Pentagon and, while doing so, I took the opportunity to let
these key leaders know of your major challenges. Whether those challenges come
in the form of financial readiness, financial education, the on-going war on terrorism, frequent deployments or a combination thereof; or whether it pertains to the AAFES
co-branded Military Star Rewards MasterCard, MWR affinity credit cards and sponsorships, the one credit union one bank policy, land leases, or the like—in every instance, I
ensured that our proponents at DoD know of our concerns, but equally important, were
aware that (notwithstanding those challenges), you stand ready to support and serve the
financial needs of our Soldiers, Marines, Sailors, Airmen, and Coastguard personnel.
In a few short weeks, at the Drake Hotel in Chicago, you will be eyeball-toeyeball with our Liaisons and some key leaders. Take advantage of this once a year
opportunity to voice your opinions and share your candid thoughts, vis-à-vis operating
on a military base, and assure them. Assure them of your continued commitment to serve
continued on page 7
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Travis CU Appoints Deborah L. Aspling
to Its Board of Directors
Shérry Cordonnier, Director of Corporate Relations

T

ravis CU today announced it has appointed
a new member to its board of directors, Deborah L. Aspling, a health care executive with more
than 17 years of executive leadership experience.
Aspling was elected to the board on May 1,
2008. She currently holds the position of Chief
Operating Officer at Kaiser Permanente Hospital, Roseville and Sacramento where she manages 11,000 employees with an annual operating
budget of more than $1 billion. Additionally, she
has extensive operational experience with profit and
not-for-profit organizations.
“Deborah brings more than a decade of experience with one of the largest medical facilities
in the region to the Travis CU Board of Directors. Her experience, which includes executive
leadership, technology, and finance, complement
our board well. We are very pleased to be working Deborah L. Aspling. Photo provided
with her,” said Curt Newland, Travis CU’s Chair- by Travis CU
man of the Board.
In addition to her responsibilities at Kaiser Permanente, Aspling has additional
professional responsibilities as a Colonel in the United States Air Force. She serves as the
Commander of the 349th Aeromedical Evacuation Unit at Travis Air Force Base.
In addition to having been published numerous times in Aspen and Nursing Economics, Aspling has served as a national consultant on clinical effectiveness, strategic
planning, operational compliance, leadership development and risk reduction strategies,
“As a longtime member, I was impressed with the significant financial impact Travis
CU has in the lives of its members. The CU is a financial leader and views itself as a
stakeholder in the communities it serves,” stated Aspling. “As a volunteer director, I look
forward to working with the CU, in an advisory capacity, to represent the interests of all
its members.”
Aspling holds a master’s degree in business administration and bachelor’s degree
in nursing science from California State University. Deborah performed post-graduate
studies in nursing management at the University of California in Davis and completed a
fellowship grant in nursing administration from the Wharton School of Business, University of Pennsylvania.
“Deborah will be a tremendous asset to the board with impressive business acumen
and understanding of organizational issues,” stated Patsy Van Ouwerkerk, president and
CEO of Travis CU.
Aspling will serve on the Compensation and Policy Committees of Travis CU’s Board
of Directors.

CHICAGO!

Online Registration available
now at www.dcuc.org.

DEFENSE CREDIT UNION COUNCIL, INC.

Air Force FCU Now Offering WALKAWAY®
Protection for Automotive Financing  

Global Donates
School Supplies

Danny Sanchez, Air Force FCU

Linda Backlund, Manager Corporate
Communications/Governmental Affairs

A

ir Force FCU announces it is offering WALKAWAY® Protection for Automotive
Financing, for a limited time to members and their families.
WALKAWAY® Protection for Automotive Financing is a unique, one-of-a kind
pro-gram that allows members, regardless of age, health or employment record to return
their vehicle and walk away from negative equity should they encounter a life-changing
circumstance, such as involuntary unemployment, loss of driver’s license due to medical
impairment, international employment transfer, or self-employed personal bankruptcy.
It is the first and only complimentary 12-month vehicle return program in the country,
and Air Force FCU is the only credit union that currently offers WALKAWAY® protection.
“We wanted to offer a product that was consistent with our credit union philosophy
of wise financial management,” said President/CEO Robert A. Glenn. “This product
protects members from unanticipated life events where they would find themselves owing
more on their automobile than its actual value.”
According to Paul Budvitis, president of WALKAWAY® USA, “The average loan
today takes five to seven years to pay off. Consumers could spend more than half that
time ‘upside down’ leaving them vulnerable in the event of a life changing circumstance.  
With WALKAWAY®, Air Force FCU’s members can receive the peace of mind and the
freedom of knowing they could walk away from their financial obligations when they need
it the most. “
The WALKAWAY® program is expected to positively impact both member retention and loan acquisition at the Air Force FCU. Since its introduction in Canada in
2000, WALKAWAY® has made it possible for consumers to walk away from over $27
million in automotive-related debt and provided WALKAWAY® retailers with an important
competitive advantage.

Pen Air FCU Donates $10,000
to Emerald Coast Honor Flight
Jenna Harper, Marketing Representative

F

lorida Panhandle veterans recently enjoyed a free visit to the World War II Memorial
in Washington, D.C. with a $10,000 donation from Pen Air FCU.
“Pen Air FCU is happy to support World War II veterans,” said Pen Air FCU CEO/
President John Davis. “All veterans deserve the opportunity to visit the memorial, and we
are happy to help make that happen.”
Emerald Coast Honor Flight is a non-profit organization dedicated to offering free
one-day trips to veterans in Escambia, Santa Rosa, Okaloosa, Walton, Washington and
Holmes counties. The organization’s highest priority is to send aging veterans, especially
those with limiting illnesses, to visit the memorial. Emerald Coast Honor Flight hopes all
local veterans who would like to visit the memorial built in their honor get a chance to go
and reflect.
Pen Air FCU decided to contribute when Marine Corps League (MCL) representative Frank Gossett announced a need for Honor Flight donations at a Pace Chamber of
Commerce breakfast in April.
“We announced a need and are very thankful that Pen Air FCU was able to help,” said
Gossett, retired Marine.
The first flight was made April 30, 2008, and a second is tentatively scheduled for
October. Each Honor Flight costs an estimated $80,000.
For more information on how you can help sponsor Emerald Cost Honor Flight
visit www.emeraldcoasthonorflight.com.
DEFENSE CREDIT UNION COUNCIL, INC.

G

lobal CU recently donated pencils
and glue sticks for the entire school
of Michael Anderson Elementary located
on Fairchild Air Force Base. Global’s
FAFB branch manager, Debbie Ristau
presented over $4,600 worth of supplies to
Principal Mandi Poindexter. Global CU,
founded in 1954 is a full service financial
institution with assets of more than 328
million dollars serving 55,000 members
residing around the world. Membership
is open to anyone living or working in
Washington State, Kootenai, Benewah,
Shoshone or Latah counties in Idaho, and
all active and retired military members
and their families worldwide.

Security Service
FCU Plays a Round
for San Antonio
Area Charities
Jessica Leal, Corporate Communications

S

ecurity Service FCU (SSFCU) employees, friends, sponsors and vendors
were teeing it high and letting it fly to raise
funds for San Antonio charities at their
21st Annual Charity Golf Classic at the
Fair Oaks Ranch Golf & Country Club.
With more than 100 local sponsors,
and some 250 tournament participants,
the event raised more than $80,000 for
the Security Service Charitable Foundation, which supports a number of San
Antonio area charities through volunteerism and corporate sponsorships.
“This year’s Charity Golf Classic was
our first event to raise funds for the Security Service Charitable Foundation,” said
David Reynolds, SSFCU president and
CEO, “We appreciate the support of our
vendors and sponsors. Their loyalty and
patronage contribute to help worthwhile
causes that strengthen our community.”
The annual Security Service Charity
Golf Classic has helped the credit union
contribute more than $1 million to San
Antonio area causes since 1986.
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Belvoir FCU is honored to announce that Lee Gazzano has completed the entire
curriculum of intensive courses to become a graduate of the Credit Union Executives
Society Director Education Center. Gazzano, who has served on the board of directors
for four years, was presented with an official certificate of completion by CUES®, reflecting
the professional standards associated with finishing the program, and a long-sleeve sweater
embroidered with the CUES Director Education Center insignia. This distinction
highlights Gazanno’s dedication to the credit union movement, Belvoir FCU and its
members… Security Service FCU is pleased to announce the promotion of Angie Ybarra
to manager of its Uvalde Service Center. Ybarra is a 13-year veteran of the credit
union and has held positions of increasing responsibility. She previously served as assistant
manager of the Uvalde location. In her new role as manager, Ybarra will be
responsible for overseeing all the daily operations of the service center and ensuring
that members continue to receive quality service… ABNB FCU is proud to announce
that Amy Kapa has been hired as its new business services manager. A lifelong resident
of Hampton Roads, Ms. Kapa has worked in the banking industry for 16 years, and is
a graduate of The College of William & Mary and the Virginia Bankers Association
School of Bank Management at the University of Virginia.

Langley FCU’s New Program Turns
Things ‘Upside Down’
Sue Thrash, Director of Research & Communications

L

angley FCU has added a 3-tiered dividend rate structure to their existing Langley
Saves program. This new structure was designed primarily to help young people and
those of modest means save money while earning excellent dividends. The new structure provides a greater amount of dividends to all Langley Saves account holders with
members earning more money on lower balances. In fact, members earn 5% APY on the
first $500 in the account.
The minimum balance required to earn dividends has also changed from $100 to $5.
And, the recurring deposit has been waived for those ages 18 and younger. So, children
in particular will now be able to earn dividends with as little as $5 in their account.
Langley Saves is part of the nationwide “America Saves” campaign designed to
encourage individuals and families to save and build wealth. Langley is the first credit
union in the country to introduce the ‘Saves’ program to its membership.

Coming Soon!

The Defense Credit Union Council will be selling the
2008 White House Christmas Ornament again this year
as a fundraiser for the George E. Myers Scholarship Fund.
The price remains at $20 per ornament. The ornament
will be available on the DCUC website at www.dcuc.org.
The 2008 White House Christmas ornament honors the administration of President Benjamin Harrison
(1833-1901), the twenty-third president of the United
States. Serving one term from 1889 to 1893, Harrison was
a centennial president inaugurated 100 years after George Washington. Inspired by the
Harrison family’s Victorian Christmas tree, this 24 karat gold finished ornament interprets the first recorded tree to decorate the White House. The tree, laden with baubles and
garland, is a canvas for all sorts of treats and toys. Beneath the tree are the presents the
Harrison grandchildren received: a toy train and a wooden sled await Benjamin, Mary’s
rosy-cheeked doll sits on a tricycle, and nearby is Marthena’s much wished for dollhouse.
A three-foot-high Santa Claus completes the season’s spectacle.
4

DEFENSE CREDIT UNIONS
IN THE NEWS…
More than 40 New Hampshire National
Air Guardsmen and family members
attended the Second Annual Flick N
Float event, sponsored by Service CU.
New Hampshire National Guardsman and
Service CU Marketing Analyst Sam
Duval helped host the event held at the
Seacoast YMCA Sunday, June 8. Duval,
along with Bonnie Rice, family program
coordinator for the N.H. Guardsmen, also
handed out prizes and snacks. The family
members enjoyed swimming in the pool
followed by a showing of “Mr. Magorium’s
Wonder Emporium.” Service CU also
raffled off a year’s Seacoast YMCA family
membership... Through the generosity of
its members and the community, Langley FCU has raised a total of $25,205.93
for Tornado Relief. These contributions
include $10,000 in funds matched by the
Credit Union. All monies will be sent to
the Suffolk Chapter of the American Red
Cross. Immediately after tornadoes devastated parts of Suffolk in April, Langley FCU
established a Tornado Relief Account and
joined forces with a local news station to
inform the public that the credit union was
accepting donations… Belvoir FCU supported the 19th Annual Susan B. Komen
National Race for the Cure 5K walk, held
in Washington, DC on June 7, 2008. Belvoir FCU had 22 participants in this year’s
event, raised $3,870.00 and marks the 5th
year of supporting this event…This year’s
Susan B. Komen National Race had over
50,000 breast cancer supporters, including
more than 3,500 breast cancer survivors,
and raised $3.3 million for cancer research.
Washington, D.C. has one of the highest
breast cancer mortality rates in the nation.
Susan G. Komen for the Cure is one of
the nation’s largest private funding sources
for breast cancer and health. Be vigilant
in taking care of your health, stated Patricia Kimmel, CEO/President for Belvoir
Federal Credit Union… Security Service
FCU employees assisted the Foundations
Christian Resource Center with its effort to
help collect fans for the elderly in Atascosa
County. Credit Union employees donated
144 fans and $250 for the annual “Operation Fan Out” collection drive. Security
Service’s Pleasanton service center team
lead the effort and presented the fans to the
Center in time for the summer heat.
DEFENSE CREDIT UNION COUNCIL, INC.

City of Alexandria
Employees Credit Union
Joins the CommonWealth One FCU family
Angie Tran, Marketing Manager

C

Richard Brake, Tower’s Senior Vice President of Member Services, presents check at
26th Annual Tower Classic Golf Tournament on May 30. Photo provided by Tower FCU

Tower FCU Contributes $16,000
to Johns Hopkins Children’s Center
Natasha Henry, Communications Writer

T

he 26th Annual Tower Classic Golf tournament sponsored by Tower FCU took
place on May 30 at Cross Creek Golf Club in Beltsville, Md. Proceeds totaling $14,500,
at the final tally, benefited the Johns Hopkins Children’s Center in Baltimore, Md., a
member hospital of the Children’s Miracle Network. The credit union contributed an
additional $1,500 to that amount, bringing the grand total to $16,000.
Tower’s Senior Vice President of Member Services, Richard Brake, presented a check
to Kim Burton of the Johns Hopkins Children’s Center, and thanked the 108 players and
33 tournament, contest and hole sponsors who generously contributed to the event.
A luncheon was followed by the awarding of prizes to tournament and contest
winners. There was a 50/50 raffle for a total of $535 in cash and winners from drawings for
door prizes made their own selection from the prize table. Among the list of donated prizes
was a Gourmet Golf Gift, tickets to the Maryland Science Center and Orioles tickets.
Several local credit unions participated in the Tower Classic, some of whom were
tournament winners. The Grand Prize went to KNS Financial Services with each player
receiving a $65 gift certificate for the pro shop. The foursome from Pentagon FCU each
received a $25 gift certificate to Cross Creek golf shop and players from NASA FCU won
four rounds of golf.

Mark your
calendars
now for
future DCUC
Conferences!
DEFENSE CREDIT UNION COUNCIL, INC.

ommonWealth One FCU (“CommonWealth One”) announces the
completion of its merger with City of
Alexandria Employees CU (“City of Alexandria”), which was approved by City
of Alexandria members in April 2008.
The City of Alexandria served more than
7,000 members and had over $30 million
in assets. The City of Alexandria membership, which served city employees and
over 50 employee groups, is now a part of
CommonWealth One. This merger was a
natural fit since CommonWealth One is
headquartered in the City of Alexandria.
“This merger is a win-win for the
member of both unions’ credit unions.
With our combined capital and human
resources we will be able to continue to
make improvements to our product and
service offering for our combined 40,000
members,” said John Blair, Jr., President
and CEO of CommonWealth One.
The City of Alexandria Employees
Credit Union was established in 1958 as
the Alexandria Fire Department Credit
Union. The membership soon expanded
to include the Alexandria School Board,
the Alexandria Housing Authority, the
Alexandria Sanitation Authority, and
Alexandria Hospital. The credit union
continued to add employee groups and
grow in membership and assets. The
City of Alexandria merger added two
new branches to CommonWealth One;
the City of Alexandria Branch and the
T.C. Williams High School Branch both
located in Alexandria, Virginia.

August 17–20, 2008
The Drake Hotel
Chicago, IL
August 16–19, 2009
The Fairmont Hotel
San Francisco, CA

August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN
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Pen Air FCU Hosts
Party for Youth
Club Members
Jenna Harper, Marketing Representative

N

U.S. Army Company Commander, Captain Maria Black reenlists SSG Walter Waite
before a Colorado Springs Sky Sox baseball game at Security Service Field. Photo
provided by Security Service FCU

U.S. Army Staff Sergeant Has Reenlistment
Ceremony at Security Service Field
Clarissa Rodriguez, Security Service FCU

U

.S. Army Staff Sergeant Walter Waite reenlisted at Security Service Field prior to a
Colorado Springs Sky Sox baseball game held last month. An avid baseball fan and
Sky Sox buff, his chain-of-command found it fitting that Waite’s ceremony should be
held on the pitchers mound prior to a Sky Sox game. Waite was home on leave to attend
the birth of his third child when the ceremony was scheduled. His wife and three children
attended the ceremony and his 10-year old son was invited to throw the first pitch.
 	 “When I got the call from Walter Waite’s chain-of-command, asking if it was possible
to have the ceremony at the game, I couldn’t be more happy to help with the request,” says
Mark Wild, vice president of Colorado lending for Security Service. “I called Tony Ensor,
General Manager of the AAA Baseball Club, at the Sky Sox and asked for his assistance.
He was more than happy to accommodate us.”
SSG Waite recently returned to Iraq where he is anxiously awaiting the end of his
tour so he can return home to his wife and kids. In the meantime, SSG Waite follows
the Sky Sox team closely at his headquarters in Iraq.

rside
Harbo ng
is amo rses
p cou
the to wide.
n
io
t
a
n
el
& Trav
—Golf

15th Annual VADM Vincent Lascara

Golf Tournament

Saturday, August 16, 2008 • Register online at www.dcuc.org
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early 300 Pen Air FCU Penny Savers
Club members and guests attended
mascot Penny the Porpoise’s annual birthday celebration this month at the Gulf
Breeze Zoo.
“We come to Penny’s birthday party
every year,” said Susan Smith, a mother
who attended the event. “My kids love
petting the animals and the free tickets allow us to enjoy a summer day at the zoo.”
Penny the Porpoise’s birthday is an
annual celebration for Penny Savers Club
members each June. This year’s festivities
included free club-member admission to
the zoo, discounted train tickets, Penny
Savers Club prizes, cupcakes, face painting
and pictures with Penny.
“The purple cupcakes were good,”
said nine-year-old Alyssa Owens, who attended Penny’s party. “I took a picture with
Penny when she blew out her candles.”
All children ages 17 and under qualify
for the Penny Savers Youth Club if a parent or legal guardian qualifies for regular
Pen Air membership.
The Penny Savers Club is designed to
teach youth the importance of saving money and setting financial goals. Club perks
include use of the “Penny Savers Window” at all Pen Air locations, free monthly
newsletters, member birthday cards and
Penny Savers Club tokens redeemable for
prizes with each deposit.
For information on Pen Air FCU’s
Penny Savers Club, call (850) 505-3200.

Two Directors of DCUC
Board to Be Elected
at Conference
Two seats on the DCUC board of directors will be filled at the annual business
meeting in Chicago, IL, Tuesday, August
19. The regular three-year term of two
Representatives-at-large expire this year.
At this writing, the incumbents Gordon
Simmons and Frank Padak are candidates
for re-election. Any party interested in
serving on the DCUC Board is invited to
advise the Council.
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
our Armed Forces; let them know of your
rock-steady support of our military and
their families. While they certainly hear
and know it from me, they need to hear it
directly from you as well.
Defense Credit Unions…Rising to
the Challenge! See you in Chicago!

DoD YOU SHOULD KNOW…

S

…that we received feedback from the
Office of the DoD Comptroller regarding the AAFES/Chase co-branded Military Star Rewards credit card. The Office of General Counsel has opined that
since the AAFES/Chase relationship
predates May 2000, there is no need for
AAFES to request an exception to the
one credit union/one bank policy. In
essence, OGC ruled that a violation of
the one credit union/one bank policy
did not occur and the AAFES/Chase
co-branded card is permissible. We have
gone back to the DoD Comptroller asking for further clarification regarding
OGC’s interpretation of the “grandfathering” clause and have also requested that
future proposals, initiatives, and/or solicitations emanating from Non-Appropriated Fund Instrumentalities, including
MWR and AAFES, be open to on-base
credit unions. More to come…

BOARD ROOM continued from page 1

…that the DoD Report to Congress advising of the impact of the Talent amendment and the Department’s Final Rule is
still pending. We understand this report,
which was due April 2, 2008, has been
fully coordinated and is now awaiting final approval at the Pentagon. That being
the case, we hope to see the report over
the next few weeks. And while we do
not expect any major surprises from this
report, we are looking forward to the report’s contents and recommendations. As
soon as it becomes available, we will share
the same with you.

we face today. Strong capital is one of the best ways to assist credit unions during low
interest rate cycles.
The future is uncertain; it is volatile. However, as we have done so for decades
upon decades, regardless of the volatility or uncertainty, we must continue serving our
members needs to the best of our ability. Focus on operating efficiently and avoid the
temptation of assuming more risk with loans and investments. In doing so, you will assure our troops and our members the quality financial service and support they need while
at home or abroad!

…that we are still awaiting written
confirmation from DoD and the Air
Force regarding the issuance of “no cost”
land leases on Air Force installations.
All indications are that approval is forthcoming, but as of this publication, we
remain “on hold.” If you are on an
continued on page 9

Service CU President/CEO Gordon Simmons, center, was on hand to receive two
shared branching awards for Service CU. On his right is FSCC President/CEO Sarah
Canepa Bang and FSCC Executive Vice President/Chief Operations Officer Bonnie
Kramer is on his left. Photo provided by Service CU

Service CU Receives Two Awards
Lori Holmes, Special Projects/Public Relations Manager
ervice CU was honored by Financial Services Center Cooperative, Inc. (FSCC) for
its Shared Branching program during a ceremony in June in Chicago. At the
FSCC Annual Share Holders Meeting and Convention, Service CU received an Exception Performance Award for online availability to guest members. In addition,
Service CU accepted an Outstanding Performance Award as the largest deployer of
shared branching locations on U.S. military bases on the FSCC network.
Shared Branching is a network of credit unions, across the globe, that share their
participating branches with each other. Members of a participating credit union can use
any other participating credit union’s branch at no charge.
Service CU members have access to their accounts at more than 2,500 branch locations worldwide, 1,700 shared branch kiosks and 28,000 surcharge-free ATMs worldwide.
“The cooperative nature of Service CU with other credit unions leads to more access
for our members at their convenience. Shared branching is just one of the ways to provide
our members with the best service possible,” says Gordon Simmons, President/CEO of
Service CU. “We would like them to have the conveniences of Service CU worldwide.”

DEFENSE CREDIT UNION COUNCIL, INC.
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Wright-Patt CU’s “What’s the Big Idea”
Challenge is a Success for Business Growth
Tim Mislansky, Wright-Patt Credit Union, Inc.

W

right-Patt CU is pleased to announce their “What’s the Big Idea”
challenge winner, Michael Weaver of Miamisburg, Ohio. Mr. Weaver submitted
his big idea for DECX, a green-friendly
business that will manufacture portable decking systems. Wright-Patt CU’s
“What’s the Big Idea” Challenge was announced in February of 2008 and resulted
in 92 contest entries and an increase in
new business accounts.
Partnering with the Filene Research
Institute’s i3 innovation group, WrightPatt piloted the online reality-style challenge to help entrepreneurs take their
business ideas from conception to implementation. The challenge consisted of a
three-question, online application that
outlined the member’s business proposition and ran from March 3 through
April 11, 2008. Submissions where then
judged by current Wright-Patt CU
business members and partners.
The target market for the “What’s
the Big Idea” challenge were baby boomers who had been contemplating leveraging the knowledge and experience they
had into a small business, because according to Tim Mislansky, Senior Vice President, “Americans aged 55-64 form small
business at a higher rate than any other
age group.” In spite of this target market,
the challenge was open to both members
and non-members, with no age or income
requirements.
In addition to the “What’s the
Big Idea” challenge, Wright-Patt CU
incorporated a business readiness tool,
“The Big Idea Evaluator,” so Miami Valley area entrepreneurs could evaluate the
market-worthiness of their enterprise.
Website visitors were encouraged to answer questions in three relevant business

building categories (market, management
and money), and “The Big Idea Evaluator”
gave them feedback, offered advice and
counsel, and suggested resources to help
refine their plans. “What’s the Big Idea
Challenge and Evaluator gave potential
entrepreneurs a simple, easily accessible
resource through which to develop and
evaluate their ideas,” says Mislansky. “A
good percent of the boomer target market
is looking at small business opportunities
that will allow them to continue working
and spending time doing what they love
after retirement. We want to help them
launch their business and give them business-friendly services they can count on.”
During the pilot, Wright-Patt CU
experienced significant growth in their
Business Account membership. Business
savings accounts grew by 28% over 2007
and new checking accounts had a 38%
over the prior year period. “What’s the
Big Idea” has allowed us to promote the
many benefits of small business accounts
at Wright-Patt CU and drawn a favorable
response from out members,” according
to Mislansky. “And as a Filene i3 program, “What’s the Big idea” is ready to be
shared with other credit unions for implementation.
“What’s the Big Idea” challenge
winner Michael Weaver was one of 92
individuals to submit a contest application. According to Mr. Weaver, “DECX
is a fun, fast and affordable, easy to install, earth-friendly (green) decking system.” The decking system targets “do-ityourself ” homeowners that need an affordable and portable decking option. Built
on a free-floating foundation, DECX is
designed to be constructed within a day
and without any tools. This means that
when you move, the deck can too. Mr.

Weaver further explains, “The idea for
DECX was born out of a desire to expand
my outdoor living space without having a
permanent structure. I wanted something
that would allow me to expand it in the
future, or even reconfigure it into something new. The flexibility of the product
allows you to change it as your lifestyle
changes, even take it with you when you
move to your new home.”
Mr. Weaver’s big idea was awarded
a prize package valued at $4,000, including printing costs, business plan development, legal and accounting services. The
prize package included $1,500 of printing
from Mound Printing, free legal services
from Hall & Mueller to apply with the
appropriate government agencies to start a
business entity, free business plan consultation from Mike Bodey, Regional Director of Ohio’s Small Business Development
Center at Wright-State University, and
Quicksbooks Premiere 2008 accounting
software, 10 hours of business consultation from a certified public accountant
at Shannon & Company, CPA, and two
$250 gift certificates from the UPS Store
at 3195 Dayton Xenia Rd. in Beavercreek,
OH for services including mailboxes, shipping, packaging, document and faxing, or
supplies including office, moving, greeting
cards, and boxes.
Wright-Patt offers a wide range of
small business savings options including
a Business Share (savings) Account, Business Money Market Account, and Business Share Certificates and a suit of small
business checking options with minimal
monthly fees. A business checking account requires only a $50 minimum balance to open and varies on the amount of
free transaction items and monthly service
charge. Wright-Patt member business representatives can assist a business owner in
selecting the best account for their needs.
Wright-Patt also offers various business
loan products including Commerical Real
Estate Loans, Revolving Lines of Credit,
and Business Term Loans.

For the latest credit union news and up-to-date
information about DCUC’s upcoming Conference, visit

www.dcuc.org
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DoD YOU SHOULD KNOW…
continued from page 7

Left to right: Lowell High School Headmaster William Samaras, Hanscom FCU Chairman of the Board Paul Marotta and President/CEO David Sprague, and Lowell High
AFJROTC Aerospace Engineering Instructor Bobby Jacques. Photo provided by Hanscom FCU

Who Let the Dogs Out? Hanscom FCU
Partners with Lowell High AFJROTC
Patricia Warden Conty, Hanscom FCU

Join us in Chicago!

W

hen people say that Hanscom FCU’s annual meeting is going to the dogs, they
may just mean J.R., the mascot for Lowell (Mass.) High School’s Air Force JROTC
program. The bulldog character, sponsored by the credit union, recently accompanied a
team of cadets performing the flag ceremony at the credit union’s annual meeting.

Wright-Patt CU’s Commitment to First Time
Home Owners Results in Fannie Mae Award
Tracy Fors, Wright-Patt CU, Inc.

F

annie Mae recently named WrightPatt CU a 2007 Prime Alliance Lender of the Year. Wright-Patt CU was chosenfrom a national pool of credit unions who
are participants in the Fannie Mae Prime
Alliance strategic relationship. Wright-Patt
CU earned the award because of their community outreach, superior performance in
increased loan originations, and improved
mortgage processing efficiencies.
According to Tim Mislansky, Senior Vice President, “Home ownership is
one of the best ways for most Americans
to build wealth and strong communities.
We believe that helping our member-owners achieve the American Dream of home
ownership is one of our most important
roles. Being recognized by Fannie Mae as a
Prime Alliance Lender of the Year confirms
DEFENSE CREDIT UNION COUNCIL, INC.

Air Force installation and your lease is
coming due in the immediate future,
contact DCUC for further guidance.
…that Major David Smith, the Army’s
Banking and Credit Union Liaison Officer, has departed the Pentagon and is
now enroute to Fort Gordon Georgia for
some training in the Information Technology world. At this farewell luncheon last
month, we thanked Dave for his support
the past two years and wished him the
very best in the future. CPT Marocco
Roberts is Dave’s replacement and he has
been on-board about one month. We have
had the opportunity to brief CPT Roberts
twice over the past two months and we
are looking forward to working with him
in the years ahead. Welcome to Washington, D.C., Marocco…and to the world
of defense credit unions!

our success in helping members achieve this
dream, especially first time homeowners.”
In 2007, Wright-Patt’s mortgage department generated 830 mortgages totaling
almost $86 million. Of these, 339 mortgages totaling more than $31 million, were
first time homebuyer loans. These numbers represent a 19 percent total increase
over 2006 and a 29 percent increase of first
time homebuyer loans. “This success may
come as a surprise in a year when other financial institutions suffered from a global
credit crisis, a crisis which struck the Miami Valley particularly hard. We have taken our responsibility as a mortgage lender
very seriously. We have not, and will not
participate in predatory lending practices.
Our members can trust us to help them get
a fair and honest deal,” said Doug Fecher,
Wright-Patt CU President and CEO.
Wright-Patt CU’s goal for 2007 was to

Visit www.dcuc.org
for all the details.

further increase the value available to their
member-owners. They were able to do this
through initiatives like their Home Rebate
Program where members can significantly
reduce the cost of buying a home.They
host a series of no-obligation seminars including those titled “First Time Homebuyer” and “Preparing for Home Ownership.”
These seminars, in combination with free
counseling services, helped members build
a family budget, get on solid financial
ground, and in some cases avoid foreclosure to keep homes they already owned.
In November of 2007, WrightPatt CU joined with other Ohio credit
unions to take action and a leadership
role to stem the rise of foreclosures in the
Miami Valley area. In combination with
the Ohio CU Foundation, they were one of
eleven credit unions that together provided
over $65,000.00 to the HomeOwnership
Center of Greater Dayton. These funds
allowed the HomeOwnership Center to
hire a certified foreclosure counselor to
exclusively serve the local area.
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A Sneak Peek at this Year’s Conference!
1. Our Corporate Partners come to our conference each year to support defense credit unions. They also contribute to our
Silent Auction success. We encourage you to spend time talking with each of our exhibitors and thanking them for their participation. On Sunday afternoon, August 17, immediately following the Roundtable Discussions with our Military Representatives, there will be some informative presentations for you attend. Don’t forget to fill out your red, white and blue session
tickets so you have the chance to win CASH Prizes!
Here are some titles to pique your interest!
• Reverse Mortgage Lending—Addressing the Risks! Allied Solutions
• Current Trends in Executive Compensation Burns-Fazzi, Brock & Associates
• New Branch Designs Create an Expanded Profit Center…through a Universal Retail Environment
GRFI Ltd. The Frerichs Group
• The Perils of Indirect Lending in a Declining Market Koger & Williams
• Integrated Check Image Processing Across Multiple Deposit Channels Ensenta
• Building a Multi-Million Dollar Foreign Exchange Program Using an FSCC Shared Network eZforex.com, Inc.
• The Next Generation Online Channel – How to Drive Adoption, Increase Wallet Share, and Lower Overall Service Costs
Corillian Corp. (part of CheckFree)
• Repurposing Products for Military Saves America Saves
• Helping Underserved Members at No Cost to You Pentagon FCU Foundation
• 10 Key Elements to an Effective Member Service Strategy FSCC Shared Branching Network
• Current Trends in Executive Benefits SWBC
• Optimize! The Importance of a Strategy for Non-Interest, Income-Producing Products during the Economic Downturn IWS
2. We have some exciting entertainment planned during the course of our conference: from our Showcase with a Purpose, featuring
delicious Chicago treats, to the Blues Brothers during our Chairman’s Reception. Once again, we have planned a stirring patriotic opening for Monday’s General Session and some special entertainment during our Awards Banquet.
3. Most important is our goal to raise much needed funds for Returning Heroes Home. There will be many opportunities to
give what you can to this wonderful project. We hope you will open your hearts and gladly participate.

Featured Speaker
Alison Lighthall, RN, MS
Alison has been a registered nurse
for 25 years, having received her
Bachelors in Nursing in 1983
from Eastern Michigan University.
After working in cardiology and geriatrics, she earned a Masters in
Psychiatric Nursing in 1993 from
the University of Illinois-Chicago,
with a specialization in Post-Traumatic Stress Disorder. She spent
several years in private practice,
writing numerous articles, and
teaching nursing students as a
psychiatric clinical instructor at two different schools of nursing.
She joined the US Army Reserves Nurse Corps at 46 years old,
where her work focused on training Soldiers in mental resiliency,
post-traumatic stress disorder, combat stress, and psychological first aid, for which she was awarded the Army Commendation
Medal. She is also trained in suicide prevention, intervention,
and postvention, and critical incident debriefing. She currently
splits her time between being the Clinical Coordinator for Easter
Seals’ Veterans Traumatic Brain Injury Pilot Project and speaking
to military, civilian, and professional groups nationwide.

USLBA Awards Pen Air FCU “2008
Best of Robertsdale Credit Union”
Jenna Harper, Marketing Representative

T

he U.S. Local Business Association (USLBA) recently recognized Pen Air FCU as
Robertsdale’s top credit union for 2008.
“The Robertsdale office is one of Pen Air’s busiest,” said Pen Air FCU Robertsdale
Branch Manager Karen Pager. “Our staff does a great job, and we’re happy to receive an
award recognizing that.”
The USLBA’s “Best of Local Businesses” Award Program recognizes local businesses that have achieved success in marketing and customer satisfaction. The companies recognized are doing their best to enhance the public image of small businesses
nationwide.
Votes are submitted annually by member survey. The USLBA reported that a record
number of surveys were submitted this year. The 2008 surveys focused on quality rather
than quantity, though, and winners were determined based on overall merits of each category—Marketing, Image and Community.
“The Pen Air FCU staff does a lot to stay involved in their communities,” said Pen
Air FCU President/CEO John Davis. “It’s great that the ULSBA is recognizing small
businesses’ efforts in bettering local communities.”

Pen Air FCU Robertsdale Branch Manager
Karen Pager receives USLBA “2008 Best
of Robertsdale Credit Union” award. Photo provided by Pen Air

Aberdeen Proving
Ground FCU Ranks #1
in Maryland for Youth
Financial Literacy Efforts
Janice Carey, Aberdeen Proving Ground

A

Army Aviation Center FCU
Makes Donation to AER		
Army Aviation Center Federal CU recently held its 18th annual golf tournament to raise
money for the Army Emergency Relief (AER) Fund at Fort Rucker, AL. Fort Rucker’s
campaign is held in the spring each year and AACFCU is a regular participant. Shown
here is AACFCU Chairman of the Board, Charlie Mingus (center), presenting a $15,000
check to Garrison Commander Colonel Scott Larese (right) and Commander Sergeant
Major Robert Felder (left). The participating groups raised a total of $145,000 for the
AER campaign this year. Photo provided by Army Aviation Center

DEFENSE CREDIT UNION COUNCIL, INC.

berdeen Proving Ground FCU is
number one in Maryland for youth
financial literacy efforts according to
the National Youth Involvement Board
[NYIB]. In 2007, the credit union delivered 226 financial presentations to over
4,500 students across Harford and Cecil
counties. APGFCU ranked in the Top 10
of the total number of students reached
and presentations delivered across the
country. The NYIB was created in 1972
to disseminate information and resources
to young people in the credit union movement. APGFCU became a participating
member of NYIB in 2000 and today is
one of 1,000 active participants in the
network. Financial literacy education is
one of the cornerstones that has allowed
APGFCU to thrive in its first 70 years,
and it will continue to bring long-term
value to its members and communities,
forming the foundation for its future.
To request a free financial seminar
or classroom visit, call 410-893-7359, or
visit www.APGFCU.com.
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H elpful H ints for Y our T rip to C hicago
As you prepare for the 45th Annual DCUC Conference, here are some last- minute tips
to assist you:
JOIN
IN
DCUC

GO
CHICUA
!
GUST
IN A

Weather: Chicago is a big city, but also has access to some great beachfront property
on Lake Michigan (across the street from our hotel), so it defies stereotypical expectations. While August temperatures average in the 70’s, it can feel cooler on the lake in
the evening. You can also expect highs in the low 80’s and average lows in the 60’s.
Like other great world cities, Chicago’s pedestrian-friendly downtown is filled with
people walking to restaurants, shops, and nighttime entertainment. Bring comfortable
shoes for walking along the Magnificent Mile for some power shopping, strolling around
the lakefront, or exploring the wonderful architecture of the city or visiting some city
parks or Navy Pier. I’m sure you’ll find just being on the sidewalks of Chicago is an energizing experience!
Airport Transfers: Chicago has two airports served by more than 60 airlines, not to
mention Amtrak service and four major expressways leading to the city center. The
Drake Hotel is accessible by many options:
• Taxis are usually plentiful and cost approximately $40 each way.
• Rapid transit rail lines cost about $2.00 (but with luggage this may not be practical).
• Private cars are a more expensive alternative, but can be hired from Delaware
Transports at 312-337-2800.
• Continental Airport Express is an excellent and cost-effective service that leaves
from baggage claim every 10-15 minutes and can be reserved in advance. Round
trip is $44 per person or one way for about $32.00. Call 888-284-3826 or visit
www.airportexpress.com.
Conference Attire: Conference Attire is Business Casual for all educational sessions.
Tour attire is casual, with shorts and comfortable walking shoes or sandals. The
9th Annual Hall of Honor Awards Dinner is a special evening and we request that
gentlemen wear a coat and tie for this one event.

Register today at www.dcuc.org or fax your form to 202-638-3410.
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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