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A VIEW FROM THE BOARD ROOM

Defense Issues
2008
Billie Blanchard, Army Representative
President/CEO, Military and Civilian
FCU, Ft. Wainwright, Alaska

O

nce again, I think we can say we
enjoyed great success with Defense
Issues. This year’s lineup was stellar. NCUA
chairman, JoAnn Johnson kicked off the
morning session giving us an NCUA
update. She reflected of her time with
NCUA indicating that her term had expired and was awaiting a new appointee.
Chairman Johnson took time away from
her preparation for testimonies before Congress to spend time with us. She was preparing for the Senate Banking, Housing and
Urban Affairs Committee hearing on the
health of the financial services industry and
U.S. House of Representatives Financial
Services Committee on the need for credit
union regulatory relief. Her message is that
the federally insured credit union system
remains financially sound and that risk
management is going to be remaining one
of the key focus areas. Chairman Johnson
announced that she had appointed Board
Member Gigi Hyland to be the liaison to
the DCUC. She expressed her pleasure at
having worked so well with DCUC over
the years.
Unfortunately, CDR David Julian,
Deputy Director, DoD Office Family
Policy, Personnel and Readiness, was unable to get to Washington so Arty Arteaga,
DCUC’s President, successfully filled his
continued on page 7

CEO UPDATE

Protecting Our Troops…
The Past is the Future
Roland A. “Arty” Arteaga, President/CEO, DCUC

T

he Department of Defense is on schedule to submit a Report
to Congress in April regarding the implementation of the
Talent Amendment. In addition to addressing the law and the imRoland A. Arteaga
pact of the Department’s Final Rule, DoD will also make recommendations to the Hill on whether further legislation or changes to the Final Rule are
required to protect our troops against predatory lending.
Last month we provided DoD our input, submitting a joint letter signed by us and
CUNA as well as a separate letter to DoD outlining our concerns. On both counts, we
informed DoD (that as a result of the Talent amendment) some progress has been made
in curtailing predatory lending to military personnel. Given such progress and our ongoing efforts to provide low cost quality financial products and services, we advised DoD
that any further augmentation of the law or final rule (at this point) was unnecessary.
The focus now needs to be financial education…to sharpening the financial skills of our
troops to the point of making them better and wiser consumers. While the Talent amendment and the Department’s rule has provided the basis for moving forward, unless we
train and/or educate our troops to become more
consumer savvy, their financial destiny will be in While the Talent amendment
peril…their financial plight will continue.
and the Department’s rule has
A tall order, especially in time of war, but one
provided the basis for moving
that we collectively (as a partnership) must undertake so long term vice short term valued solutions forward, unless we train and/or
can be achieved…so that we can better and more educate our troops to become
effectively serve the financial needs of our troops and more consumer savvy, their finantheir families. And, as I expressed to DoD, from cial destiny will be in peril…their
a financial services perspective, no one serves our financial plight will continue.
military personnel better than you.
You have history. History that not only
dates back eighty-years, but also reflects a resolute commitment to serve the “profession of arms” and do so regardless of the conditions, regardless of the tasks.
You have values. Values that not only mirror the credit union philosophy, but also,
and more importantly, reflect a sense of loyalty, respect, integrity and trust that our
troops and their families need…and they deserve. You have a proven track record. An
impeccable record that has withstood the test of time…for not once have you been called
to task for taking advantage of our troops; not once have you been served a notice of
continued on page 11
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Pen Air FCU CEO/President John Davis presents Sacred Heart Foundation President
Henry Roberts with $5,000 check. Photo provided by Pen Air FCU

Pen Air FCU Donates $5,000
to Sacred Heart Foundation
Jenna Harper, Marketing Representative

P

en Air FCU recently donated $5,000 to Sacred Heart Foundation for the Children’s
Miracle Network. Pen Air FCU President/CEO John Davis presented the check to
Sacred Heart Foundation President Henry Roberts.
“Being able to support non-profit organizations that assist children in need locally and
nationally is important,” said Mr. Davis. “Pen Air is happy to present this check to an organization that does just that.”
The Sacred Heart Foundation is a non-profit organization that furthers the goals and
mission of Sacred Heart Health System. The foundation’s mission is to provide care for the
sick, the poor, the young and the aged.
Children’s Miracle Network (CMN) is also a non-profit organization. CMN raises
funds and awareness for children’s hospitals throughout the nation. Sacred Heart
Children’s Hospital is one of 170 CMN-affiliated hospitals.
Pen Air has supported CMN for several years—with contributions totaling over
$30,000. Pen Air donations will further the treatment and research goals of CMN through
Sacred Heart Children’s Hospital.

Requests for Nominations
It’s that time again. Requests for Nominations for Credit Union of the Year Awards
are going out from the Military Departments. We have received a copy of the memorandum sent from the Department of the Air Force (due May 1, 2008), the Department of the Navy (due April 21, 2008), and the Department of the Army (due May
1, 2008)
If you are an active DCUC member and would like a copy of these memoranda,
we will be glad to send you a copy. Call 202/638-3950, fax 202/638-3410, e-mail
dcuc1@cuna.com, or write: DCUC, 601 Pennsylvania Avenue, N.W., South Building,
Suite 600, Washington, D.C. 20004-2601.
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Tower FCU Launches
Sweepstakes Campaign,
Incentives for Savers

Air Academy
FCU Now Offering
2,500+ Branches for
Member Convenience

Natasha Henry, Communications Writer

Karin Kovalowsky, VP Marketing

T

A

ower FCU launched a year-long Super Savers Sweepstake campaign on January
2. Over $80,000 in sweepstakes cash prizes in monthly, quarterly and year-end
grand prize drawings and cash rewards will be given away to members throughout the
year. The purpose of the campaign is to encourage members to save and to increase direct
deposits to Tower checking and savings accounts.
The Be A Saver! Be A Winner! campaign will be heavily promoted through
Tower’s Web site, large floor banner stands in every branch entrance, poster displays,
monthly newsletter articles and e-mails. The campaign premiered with a lead article
in the January issue of the credit union’s monthly newsletter, TowerLine. The issue was
redesigned by adding an attention-getting extension to the first page, highlighting the
monthly, quarterly and year-end cash prize drawings.
Members will be automatically entered in a $20,000 Grand Prize drawing at
the end of the year if they make qualifying deposits every month to either a Club savings
account or direct deposits to a checking account. Members who make monthly direct
deposits of at least $100 into their checking account will be entered into quarterly
drawings for a chance to win up to $3,000 in cash prizes. Members who make monthly
deposits of $25 or more to a Club savings account will be entered for monthly
drawings to win up to $1,000. Club accounts are savings accounts that members can
set up for different savings goals. For example, members can set aside money for emergency
savings, a down payment for a new car or a vacation.
Members will also receive a $125 cash bonus when they open a new checking account
and set up a qualifying direct deposit.
Savings tips will be included in the monthly newsletter and posted in the branches.
Members who visit a branch and make a $25 deposit in a Club account will receive
a free gift, tied in with that month’s money-saving tip. In January, members received a set of
compact fluorescent light bulbs and a tip on how these bulbs use 75 percent less
electricity. In February, Tower will give away fleece blankets along with a tip on
how to lower heating bills.

ir Academy FCU (AAFCU) joined
shared branching through Credit
Union Service Network, Inc (CUSN), providing members with more convenient
access to their money and accounts.
AAFCU members can now use not only
AAFCU’s branches, but more than
2,500 other shared branching credit
unions across the country to conduct basic
teller transactions.
“Providing the best access and service
is especially important because of our diverse field of membership, and partnering
in this nationwide cooperative allows us
to do that,” said Karin Kovalovsky, VP of
Marketing at Air Academy FCU.
Whether members are traveling, have
parents or kids out-of-state, or prefer doing
business closer to home or work, they are
able to make deposits and loan payments,
cash checks, transfer money, and more at
participating credit unions. Members applying for loans, opening new accounts or
making ownership changes will still need
to visit an AAFCU branch.
For a complete list of participating
shared branching credit unions, log on to
www.cuservicecenter.com.

Travis CU
Supports
Kiwanis Club of
Greater Napa
Mark Vinella, Travis CU’s Compliance
Director, presents a $1,000 check
to the Kiwanis Club of Greater Napa
to support the club’s annual 5K Fun
Run. The event was held Sunday,
March 2, 2008, coinciding with the
Napa Valley Marathon. Left to right:
Chapter President Ralph Giannini,
Mark Vinella, and Fun Run organizer
Mike Scully. Proceeds from the run
went to fund scholarships to local
Napa schools. Photo provided by
Travis
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DEFENSE CREDIT PEOPLE IN THE NEWS…
Belvoir FCU named Reina Bowen the Credit Union’s top producer of deposit and loan
products for 2007. Geeta Pansare was a close second and Megan McGale was the third top
producer. Patricia Kimmel, President/CEO, presented each with an engraved star trophy,
noting their sales leadership and accomplishments for 2007. “These ladies demonstrated
their dedication to improving our members’ financial lives and building positive financial
results for the Credit Union.”… Security Service FCU has promoted Kathy Gonzales
to manager of its Highland Hills service center. Previously, she served as assistant manager at the location. In her new position, she will manage the branch’s daily operations,
attain established goals, satisfy member needs and actively promote the credit union’s
products and services. Gonzales joined Security Service in 1992, and quickly showed
initiative and promise as she advanced to various positions of increased responsibility.
Outside of her duties to the credit union, Gonzales is active with Holy Name Catholic
Church’s retreat coordination team and school fundraising events…Langley FCU recently welcomed William (Gene) E. Griffith, Jr. to its Board of Directors. Griffith comes to
Langley Federal with extensive experience in auditing, accounting and finance. He has
served on LFCU’s Supervisory Committee since 1994. As a member of the Committee,
Griffith audited LFCU and was tasked with reviewing information to ensure the organization is soundly managed and that members’ assets are safeguarded. Griffith is currently
employed as a Financial Management Specialist within NASA Langley Research Center’s
(LaRC) Office of the Chief Financial Officer, where he serves as LaRC’s Financial Center
Business Process Lead. He received a B.A. in Accounting from Old Dominion University
and an M.B.A. from the College of William & Mary. His leadership, extensive knowledge
of credit union values, and commitment to quality member service make him ideal for the
manager position…Security Service FCU has promoted Michelle Monita to assistant vice
president of central lending. Previously, Monita served as manager of the department. In
her new position, she will oversee the daily operations of the credit union’s central lending,
title and home equity departments. She will ensure accuracy and efficiency in the member
loan process, develop and evaluate business models consistent with industry changes, and
establish departmental goals… Security Service FCU has promoted Miek Dillingham to
assistant vice president of indirect lending for Colorado. Previously, Dillingham served
as manager of the department. In his new position, he will oversee the daily operations
of Colorado’s lending department, develop strategies for expansion in new markets, and
establish and strengthen relationships with automobile dealers throughout the state…
Langley FCU has named Ingo Huemer as Vice President of the newly created Risk Management Department. Huemer will manage a team comprised of staff auditors, information
security officers, Bank Secrecy Act compliance officers and other security personnel.

DEFENSE CREDIT UNIONS IN THE NEWS…
Defense Credit Unions in the news: Langley FCU, VA officially broke ground for its future
branch location on Aberdeen Road in Hampton. The new facility will feature a full-service
lobby, 8 drive-thru lanes, one drive-up ATM and one walk-up ATM. The building was
designed by Gwaltney Fleming, Inc. and is slated to open in late summer of this year. It
will replace LFCU’s existing Aberdeen Branch.“This new branch demonstrates Langley’s
commitment to improve facilities to serve our current members’ needs and also provides
room for growth in the future,” said LFCU President/CEO Jean Yokum. “Our current
Aberdeen location is extremely busy. We’re excited to be able to improve service with the
new location, which is right down the road.”

www.dcuc.org
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Hanscom
FCU Helping
Employees
Toward a Better
New Year
Patricia Warden-Conty, Hanscom FCU

W

hile many New Year resolutions
have long faded, Hanscom FCU
employees who vowed to get healthy in
2008 are enjoying a company-sponsored
boost to keep theirs.
The credit union’s employee wellness
program continues to be a priority, with
growing participation and a wide range of
services being offered again in 2008. Benefits include free annual flu shots and cholesterol screenings, free use of a newly-renovated fitness center at Hanscom Air Force
Base, and a $150 health insurance rebate
to use towards on-site Weight Watchers
meetings or off-base health club memberships.
For life’s outside-the-office pressures,
Hanscom FCU contracts with an Employee Assistance Plan, offering everything from counseling, legal, and financial services to help finding childcare and
eldercare, all at no cost and completely
confidential.
“Employee wellness programs are the
quintessential win-win,” said Chairman of
the Board Paul Marotta. “Participants get
support on their road to happier, healthier
lives, Hanscom FCU gets more productive,
dynamic employees, and health care costs
go down for everybody.”
Other benefits include lower absenteeism due to illness or family issues,
higher morale among staff, and reduced
health care costs. “In this current financial
climate, we must do all we can to reduce
costs while providing a real benefit for our
staff,” Marotta noted. “That’s what we offer
to our membership, so it’s only natural to
extend that to our own employees.”
Hanscom FCU, headquartered at
Hanscom Air Force Base, Mass., serves
42,000 members across the country and
overseas through 14 branches, over 75,000
service centers and surcharge-free ATMs,
24-hour telephone service, and a webbased branch. The credit union holds $578
million in assets.
DEFENSE CREDIT UNION COUNCIL, INC.

Global CU
Participates
in Military
Appreciation
Night

Pen Air FCU Mourns
Loss of A.C. Martin
Former Board Chair &
Space Program Frontiersman
Patricia Veal, VP of Marketing

I

n May 2005, Pen Air FCU honored Arthur
Carroll “A.C.” Martin for more than 25 years
of dedicated service as he retired as the credit
union’s Chairman of the Board of Directors to
spend more quality time with family and friends.
During his years with the credit union,
Mr. Martin oversaw many grassroots efforts to
A.C. Martin. Photo provided
combat taxation and membership issues. He saw by Pen Air FCU
Pen Air FCU grow and prosper through recessions
and other economic phases. He also helped oversee the credit union as it left the noncomputer generation of early years and evolved into the fully automated, e-capable
financial institution it is today. Now, just a few years after his retirement, we are saddened
by news of his unexpected death. Our hearts, thoughts and prayers go out to his family.
As dedicated as A.C. was to the credit union industry, he was equally active in his
community by serving on committees such as the Baldwin County Alabama Planning
Committee, Return Officer for the Election Polls, Director of Robertsdale AL Stockyard,
Lifetime Director of the Alabama Cattleman’s Association, a member of the Scottish
Rite Masons and member of the New Hope United Methodist Church. He was a loving
husband to his wife Olene for more than 60 years, and a loving father of three children and
numerous grandchildren and great-grandchildren.
A.C. Martin was an invaluable source of insight to the civil service and military members of Pen Air FCU having served his country during World War II. His credentials
were vast, with experience as an aeronautical engineer with the School of Aviation Medicine
at NAS Pensacola FL, where he was an integral part of the space program. Under the supervision of world-renowned Captain Ashton Graybiel, A.C. Martin’s team re-designed a
Jupiter Army Missile to hold a small but important passenger. On May 28, 1959, after
much research and training by A.C. Martin, a tiny squirrel-monkey named Miss Baker was
launched 300 miles into space in a race against Russia’s space mission. The monkey was
retrieved unharmed—making her the first monkey to travel into space; spurring further
efforts of the space exploration program that later landed man on the moon. The rest
is, literally, history. The missile is now part of the Smithsonian National Air and Space
Museum collection in Washington D.C.
A.C. Martin’s departure leaves us all very sad, but he leaves behind a legacy with Pen
Air FCU of perseverance and unselfish commitment. He leaves this world—a place that is a
lot better off from having known him.

Mark your
calendars
now for
future DCUC
Conferences!
DEFENSE CREDIT UNION COUNCIL, INC.

Ed Neunherz, Senior Vice President
Governmental Relations/
Corporate Communications

G

lobal CU recently participatedin the annual Military Appreciation
Night hockey game by purchasing 400
tickets for military members and their
families. Global CU President and Chief
Executive Officer, Jack Fallis, commenting
on the ticket purchases and distribution
to the military said, “Military service
members are selflessly serving all of us
24/7, and I believe it only appropriate
we pay back their collective dedication.
Free admission to the Spokane Chiefs
Family Appreciation night is one small
way of saying thank you.”
The February 9 game between the
Spokane Chiefs and Tri Cities Americans
was held at the Spokane Veterans Memorial
Arena. Veterans from the wars in Afghanistan, Iraq, Vietnam, Korea and WWII,
and representing the US Army, Navy, Air
Force and Marines were honored in a
pre-game ceremony. WWII veteran, and
Pearl Harbor Survivor, Chief Denis
Mikkelsen, USN, Retired dropped the
puck for the opening ceremony. Recognized in the ceremony were the Vice
Commander of the 92 Air Refueling
Wing Fairchild AFB, Col Roger Watkins
and the Commander of the 141st Air
National Guard Air Refueling Wing,
Fairchild AFB, Col Greg Bulkley.

August 17–20, 2008
The Drake Hotel
Chicago, IL
August 16–19, 2009
The Fairmont Hotel
San Francisco, CA

August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN
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Conference Partners Forum
What’s New on the Rewards Front?

GOT NEWS?
Get your share of the
spotlight! E-mail
your news to Debbie
Morello at dmorello@
cuna.com.

A

debit card rewards program is a proven marketing tool that enables credit unions to
retain and attract highly desirable members. In addition, a rewards program motivates members to use their debit cards more often, and for more high-ticket items.
Increasingly, consumers are requiring that their debit card come with a rewards
feature. In fact, a 2006 survey* shows that more than half of all cardholders are at least
“somewhat influenced” by reward programs when choosing how to pay—that’s up almost
20% from 2003.
On the horizon are several new features that will make rewards an even more effective
marketing tool. Look for programs that offer:
•

Relationship Rewards Can Enhance Members’ Loyalty
With relationship rewards, credit unions can award their participating members
with rewards points whenever they take advantage of services offered by the credit
union, such as auto loans and online bill payment, or for maintaining a savings account balance greater than a specified amount. These are just examples—it will be up to
the credit union to determine the parameters by which it awards points. The result
should be members who have a closer relationship than ever with their credit union.

•

Merchant-Funded Rewards Can Enhance Program Profitability
Merchant-funded rewards are made possible by partnerships with merchants—
national chains, dot coms, and/or local retailers—who provide rebates for rewards
program members doing business at their establishments. One rebate example may
be five percent back on a $100 purchase. The rebated amount of $5.00 in this case is
converted into points for the rewards program member. The cost of the rewards program is thus offset to the credit union because the rebate is funded by the merchant.
Merchants may be willing to do this because of the promotional benefits they will
accrue by having their merchandise or services advertised within the program.

•

Personalized Rewards Can Increase Members’ Satisfaction
Personalized rewards provide participating members with a greater variety of rewards
to choose from, making their points redemption experience more personal than
ever. This is made possible through partnerships with fulfillment providers that
offer private-labeled versions of nationally recognized e-commerce companies such as
amazon.com. Participating members would be able to essentially use their points as
currency to purchase seemingly endless possibilities in merchandise, flights, cruises,
hotel stays, and tickets to attractions, sports, theater events, concerts, and more.

As the marketplace becomes more competitive, consumer demand for more robust
rewards programs will no doubt increase. The features described above are designed to
help credit unions keep their current participating members satisfied and loyal, and to attract new members with exciting rewards possibilities that may not be offered by competing
financial institutions.
In short, rewards programs are a proven way to increase volume and retain membership, with many financial institutions reporting up to a 40% increase in signature
transactions. Your service provider should be able to tailor a program for your members’
specific needs.
Fiserv EFT routes, authorizes and settles ATM, POS, and EBT transactions. We are a large
operator of ATM devices, and own the ACCEL/Exchange Network.

For the latest credit union news, visit www.dcuc.org
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Service CU and FSCC
Shared Branching
Network Announce
the Credit Union
Services at
7-Eleven Stores
Aimée E. Sundstrom, Marketing
Segmentation Officer

S

ervice CU in partnership with Financial Service Centers Cooperative,
Inc. (FSCC) Shared Branching Network,
announce convenient financial services
at participating 7-Eleven stores across
the country. Members can perform a
variety of credit union transactions at
7-Eleven stores via a 24/7 self-service
kiosk machine called a Vcom® Unit.
Vcom® units are stationed at over
1,700 7-Eleven stores across the country.
Services include check depositing, cash
withdrawals, cash loan advances, loan
payments by check, transfers within
member’s credit union accounts, balances
and recent transaction history. Members
will also have access to a courtesy phone
available at all units for assistance.
“Service CU’s new Vcom® units expands upon our current member access
points, which include 28 traditional branches, 4000 shared branch locations worldwide,
27,800 surcharge free ATMs through the
CO-OP and SUM networks, a 24/7 staffed
Contact Center, and the ability to open,
fund, and manage accounts on-line,” says
Gordon Simmons, President/CEO.
“As we continue to make progress in
areas that need expansion, we have built a
significant partnership with Service CU.
We are very grateful they are part of the
FSCC Shared Branching Network,” says
Sarah Canepa Bang, CEO, FSCC. “Their
involvement not only provides expanded
access for their membership, it also demonstrates the impact they have on shared
branching,” she adds.
DEFENSE CREDIT UNION COUNCIL, INC.

BOARD ROOM continued from page 1
shoes with an Update on the DoD Financial Readiness Campaign. One of the points addressed was the military core value of “integrity” and how it should be upheld with regards to
a servicemembers’ debt. DoD realizes that they need to connect to the military today using
the “high-touch/hi-tech” philosophy of reaching people personally and through technology.
Arty touched on the partner initiatives and programs as well as the financial counseling
sources DoD is encouraging the servicemember to use.
Ms. Holly Petraeus, yes, you recognize the name, is the Director of the Better Business
Bureau Military Line. The BBB has 165 offices near every major population center and most
military installations in the United States. The Military Line program is unique under the
Better Business Bureau (BBB) umbrella in that it provides consumer education and advocacy
for servicemembers and their families. BBB saw a need for this program because military
consumers are a targeted group for predatory lending, as we well know, as well as ID theft
while deployed, auto loans with punitive rates and of course, the questionable “investments”.
BBB believes they have the marketplace knowledge to help. Ms. Petraeus quoted some startling statistics. 53,000 military complaints were logged in 2007. This data is used to identify
trends addressed in their classroom materials.
After lunch NCUA board member, Gigi Hyland spoke to us of her recent project
Outreach Task Force. The task force mission was three-fold: 1) Evaluate and determine the
appropriateness of three recommendations from the NCUA’s 2006 member Service Assessment Pilot Program; 2) Assess the agency’s current role and efforts with respect to credit
union service to their members; and 3) Assess the recommendations made by the Government Accounting Office in is 2006 report. The task force held six town hall meetings across
the country along with dozens of other meetings to discuss four main areas: collection of
membership profile and financial service data; senior executive compensation; low-income
definition; and outreach. She encouraged Defense Issues’ attendees to review the text of the
Outreach Task Force Report on the NCUA’s website and submit comments.
Marcus Beauregard, Office of DUSD Military Community & Family Policy, who has
been a frequent speaker at DCUC conference, talked briefly about the DoD Update on
the Final Rule and Report to Congress. While Marcus could not divulge DoD’s assessment
and recommendations to Congress (the report was still in-process of being coordinated
and approved by the DoD), he did suggest that some issues remain in terms of predatory
lending via the internet. Beauregard also advised that predatory lending around military
installations had been reduced, but that additional work was needed to achieve end state.
The report will be provided to Congress in April and will address the impact of the Talent
amendment and whether additional rules need to be put in place to further protect our
troops against predatory lenders.
The highlight of the day was the panel discussions by the liaison officers. The panel
featured: Ron Davis, Director, DoD Banking and Credit Union Liaison officer and the US
Army, US Air Force, and US Navy Banking and Credit Union Liaison officers, MAJ Dave
Smith, Michael Bilbrey, and Lessie Turner. The panel discussions encompassed BRAC, MWR
sponsorships and the MWR card, financial education policy, expected TGA reductions,
DFAS location closings, land leases, base access cards and the implementation of the Defense
Integrated Military Human Resource System (DIMHRS). The MWR card was once again
a hot topic of contention for our members. The reduction in the number of TGAs from the
current 256 U.S. wide to 70 is scheduled to be accomplished by 2010; however DoD has
informed the Treasury of its non-concurrence. The “no cost” land lease issue, especially as it
pertains to the Air Force installations. It seems the Air Force is still debating whether they
support the DoD’ Comptroller’s decision to offer a “no cost” land lease. Mike Bilbrey (AF
Liaison) advised that the issue has been elevated to DoD and he is hoping for a ruling over the
next couple months. The base access card issue continues to be worked through the departments. DIMHRS is a unified DoD initiative to combine the personal and pay systems into
one. The big concern that allotments would not be allowed in this new system is incorrect.
Fortunately for us, DoD is still standing by the one bank, one credit union philosophy.
This was but a short wrap up of a very full day of information important to our defense
credit unions. We are fortunate to have great speakers with timely information. All DCUC
members can benefit from our specialized venue. We encourage you to try and make one of
our conferences during the year.
DEFENSE CREDIT UNION COUNCIL, INC.

Aberdeen Proving
Ground FCU Ranks
#1 in Maryland for
Youth Financial
Literacy Efforts
Janice Carey, Aberdeen Proving
Ground FCU

A

berdeen Proving Ground FCU
[APGFCU] is number one in Maryland for youth financial literacy efforts
according to the National Youth Involvement Board [NYIB]. In 2007, the credit
union delivered 226 financial presentations to over 4,500 students across Harford and Cecil counties.
Additionally, APGFCU ranked in
the Top 10 of the total number of students reached and presentations delivered
across the country.
The NYIB was created in 1972 to
disseminate information and resources to
young people in the credit union movement. APGFCU became a participating
member of NYIB in 2000 and today is
one of 1,000 active participants in the
network.
Financial literacy education is one of
the cornerstones that has allowed APGFCU to thrive in its first 70 years, and it
will continue to bring long-term value to
its members and communities, forming
the foundation for its future.
To request a free financial seminar or
classroom visit, or for more information,
call 410-893-7359, or visit their website
at www.APGFCU.com.

CHICAGO!
Online registration
available now at
www.dcuc.org
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Travis CU Supports
Military Saves 2008
Shérry Cordonnier, Director of Corporate Relations

T

ravis CU helped bring the Military Saves Campaign to Travis Air Force Base Feb.
24 – March 2. Military Saves Week encourages service members and their families to
establish savings goals and set money aside for emergencies and other needs. Travis CU
proudly supported this effort by asking military members to join Military Saves as part of
improving their financial well-being.
“This is a readiness issue,” said Col. Steven Arquiette, 60th Air Mobility Wing
commander. “We are lucky to have great community partners like Travis CU to support
us in ensuring we maintain our ability to go anywhere, anytime to get the job done. We
can’t do that when our head is back here at home worried about finance. The cold hard
reality is that a lot of our people aren’t financially prepared and do need assistance.”
Saving money and alleviating debt require dedication, sacrifice, and patience. Travis
CU provides the necessary tools to help accomplish that financial mission. Individuals
simply make the commitment to save money on a regular basis to achieve their personal
financial goals. Participants of Military Saves receive helpful financial tips and the muchneeded encouragement to continue the savings habit at www.militarysaves.org.
In addition to supporting the Base’s guest speaker and nine financial literacy classes,
Travis CU also hosted Youth Day at the Travis AFB branch as part of the campaign.
“Chad is amazed!” said Tammy McCann, mother of 7 year old Chad McCann. “He
has been on the phone telling everyone one how cool Travis CU is!” Tammy’s son Chad came
in to open his very first account and won an iPod for guessing correctly how many Jelly
Belly beans were in a jar. Expecting her second child, Tammy was thankful for the
credit union’s initiative in helping families educate their children in financial preparations.
“It’s something I’ve been meaning to do,” added Tammy. “When I saw Travis CU was
having Youth Day as a part of Military Saves, I said to myself, ‘why not do it now, I have
money in my pocket this is a great time to get him started.”
Military Saves is part of the nationwide campaign, America Saves, and is sponsored
by Consumer Federation of America, the Department of Defense, the NASD Investor
Education Foundation, and a nationwide network of Defense Credit Unions and Military
Banks. Part of the DOD Financial Readiness Campaign, Military Saves encourages leaders
to focus attention on encouraging their troops to get out of debt and save money.
“We know how important financial readiness is for all of our communities,” said
Patsy Van Ouwerkerk, President & CEO, Travis CU. “I applaud the families of Travis Air Force Base for taking the initiative to develop financial plans and seek education. We are dedicated to helping our members achieve their financial goals and we are
honored to be able to bring Military Saves to Travis Air Force Base.”

Register online
now for DCUC’s
45th Annual Conference!
August 17–20
The Drake Hotel, Chicago

Andrews FCU
Warms Up WTUs
Myriam DiGiovanni

A

ndrews FCU helped make soldiers
recovering in the Warrior Transition
Unit located in Wies-baden, Germany
feel at home.
WTUs were launched to help soldiers with injuries that will need care for
six months or longer.
When Andrews Federal Overseas Regional Manager Cynthia Alvarado learned
several local organizations and companies
were sponsoring rooms for soldiers at the
local WTU, she immediately knew Andrews Federal had to participate.
Members of the Andrews Federal
branch in Wiesbaden, Germany began a
one-day mission in true “Extreme Home
Makeover” style to shop for home furnishings to decorate the room, which was only
furnished with a bed, dresser, and television. After spending over $1,700, they
had purchased bedding, picture frames,
toiletries, rugs, desk supplies and snacks
to make the room feel more welcoming.
Many of the soldiers who were sent
to this WTU were deployed to Iraq and
would need to stay for several months
while they recover before either returning
to Iraq or being discharged.

2008 AFFN Matching Grant Program
Over the past two decades, AFFN/DCUC credit unions have provided support to our military community who so desperately
need—and deserve—our assistance. AFFN is proud to support AFFN-participating credit unions in their mission to provide
support to the troops, their families, and the U.S. Military and Defense Communities worldwide.
For the fifth consecutive year, the AFFN Board of Directors has authorized a Matching Grant Program. The AFFN Matching
Grant Program provides direct support to AFFN Participating DCUC credit unions, who determine the local need supporting
troops and their families in U.S. Military communities worldwide. This program allows a maximum matching grant up to $1,500.00
per Participant.
The program officially opened on 1 January 2008 and with the overwhelming response and generosity of AFFN/DCUC Participants, the program closed on 1 March 2008, with 100% of the funds committed to our Troops and their families.
Please look for information on the 2009 Matching Grant Program later this year. To learn more about the AFFN Matching
Grant Program, please contact John Broda, 973-257-1216, or John.Broda@AFFN.org
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Fort Knox FCU Supports ‘Military Saves Week’
Michael Bateman, Fort Knox FCU

N

ot since the Great Depression has
the national savings rate been as low
as in 2006. Not only did most Americans
fail to save any income earned that year,
they dipped into existing savings or increased borrowing to finance purchases.
The net result was a negative one
percent savings rate for American consumers in 2006, according a U.S. Commerce Department report. To help
stem the tide of personal red ink, the
U.S. Department of Defense (DoD)
and Consumer Federation of America
(CFA) launched ‘Military Saves Week’
February 24 through March 2 to encourage military families to start or expand systematic savings efforts as part
of their overall financial strategy.
Military Saves was developed by
CFA, the program’s non-profit sponsor,
from 2003 to 2006 and commenced on

February 24, 2007 as part of DoD’s Financial Readiness Campaign. CFA also
promotes a civilian version of the program entitled ‘America Saves’ campaign.
At Fort Knox, Military Saves Week
is supported by the Army Community
Services Financial Education Program;
Public Affairs Office; and, Fort Knox FCU.
These organizations sponsored a series of
public forums, information displays and
public service announcements to persuade, motivate, and encourage military
families to save money every month.
Fort Knox FCU specifically promotes
automatic savings, such as through direct
deposit. “Military personnel have their
pay directly deposited into the financial
institution of their choice now. We simply
encourage anyone to have at least some
portion of their pay deposited directly
into a savings account,” said to Rick
Bennett, branch manager of the Credit
Union’s two locations on Fort Knox.

As the only financial institution with
locations both on and off post, Fort Knox
FCU is in a unique position to serve
military families living on post or in the
surrounding communities.
Fort Knox Federal hosted an open
forum at its Pershing Drive Branch
location and reviewed the benefits of
regular and systematic savings regimen.
Members were shown examples of how
quickly their savings can grow, if a regular
amount is consistently deposited into
a savings instrument.
“Whether saving for a child’s college education or a down payment on a
home, Fort Knox Federal members have
a wide variety of totally free savings accounts to choose from,” Bennett said. From
regular savings accounts to certificates
of deposit to the new Money Market accounts, Fort Knox Federal offers multiple
savings options.

Belvoir FCU
Donates Funds
to Gold Star
Wives of America,
Potomac Chapter
Isabel Thomas, Belvoir FCU

B

elvoir FCU donated $1,500 to Gold
Star Wives of America, Potomac
Chapter. Armed Forces Financial Network (AFFN) matched this donation
providing a combined contribution of
$3,000. Patricia Kimmel, CEO/President
for Belvoir FCU presented the check to
Helga M. Knapp, President Potomac
Chapter.
“Belvoir Federal and AFFN are honored to make this $3,000 donation to the
Gold Star Wives,” stated Patricia S. Kimmel, President/CEO. “They serve those
who have made the ultimate sacrifice to
protect our freedom. God bless our troops
and their families.”
Gold Star Wives of America, Inc. is
a non-profit membership organization,
DEFENSE CREDIT UNION COUNCIL, INC.

Left to right: Battalion Sergeant Major Smith, Helga Knapp (President, Potomac Chapter),
Patricia Kimmel (CEO/President Belvoir FCU), & Marianne Nugent (2nd VP, Potomac Chapter). Photo provided by Belvoir FCU

chartered by the U.S. Congress to support men and women whose spouse died
while on active duty in the U.S. Armed
Forces or died from a service-related disability. The Potomac Chapter is made up
of members who live in the metropolitan
Washington, D.C. area.

The Armed Forces Financial Network is an electronic funds transfer network serving defense credit unions and
military banks, with over 102,000 ATMs
and over 1 million merchant/retail locations globally. For more information on
AFFN, please visit www.affn.org.
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Credit Unions Champion Youth Financial Education
Karen Benedetti, Vice President,
Service CU

S

pending money has never been easier,
especially for America’s youth who
spend over $200 million annually. More
credit is being extended to this segment,
with one-third of high school seniors using at least one credit card and a third of
college graduates entering the work force
with between $10,000 and $25,000 in
credit card and student loan debt.
Statistics show that too few young
people learn life skills that will lead to
their personal financial success. Now
credit unions have stepped up to champion this much needed initiative, utilizing an interactive learning tool, CU 4
Reality , to help students understand
budgeting and the financial choices they
begin making in their future.
CU 4 Reality was conceived and introduced through the Financial Literacy
Education Committee of America’s Credit Union Museum, a committee which
draws from a cross-section of experienced
professionals across credit unions. Since
its introduction in 2005, and participation from nearly 3000 students since that
time, CU 4 Reality has been praised by
educators, parents, students, and credit
union professionals for its adaptability
and hands-on learning experience. CU 4
Reality is flexible and dynamic and can
be tailored to meet the needs of a variety
of age groups, and various segments such
as military and DoD youth, or civilian.
TM

TM

TM

TM

a simulation of spending and budgeting based on career choices and lifestyle
decisions. Through creating personal
budgets and allocating dollars for clothing, food, housing, utilities, and transportation, and students can begin to
shape intelligent thought processes and
develop a sound appreciation for money.

Testimonials and Appreciation
CU 4 Reality originated in the state of
New Hampshire through the collective
efforts of educators and credit unions. The
New Hampshire Banking Commissioner, Peter C. Hildreth, has been a major
supporter of the program since its inception. Commissioner Hildreth notes: “I
am concerned about the lack of financial
literacy among young people. I know of
several programs aimed at teaching people
of all ages about budgeting and finance,
but I believe that CU 4 Reality is the
best I have seen. I wish they had a program like this when I was growing up.”
TM

TM

Comments From Students Who
Attended CU 4 Reality Fairs
TM

• I now realize what I can and cannot
afford.
• Save if you want something because
it goes out faster than it comes in.
• When my parents say they don’t
have the money, now I know
what they’re going through.
• The real world is hard!

Sponsoring a CU 4 Reality Fair
TM

What is CU 4 Reality ?
TM

The program begins with a classroom
curriculum, developed by educators for
educators. It can be adopted in whole or
in part and seamlessly integrated into
an existing classroom curriculum. After
completion of the curriculum, the students participate in a CU 4 Reality Fair,
TM

All organizations involved in CU 4 Reality gain in so many ways. Sponsoring
a CU 4 Reality Fair allows participating credit unions to extend their mission
of providing financial education to the
youth segment, a segment in need. CU 4
Reality also provides an excellent platform to reach out to schools and commuTM

TM

TM

School                                 Sponsor          
Woodbury School (Salem, NH)
Rundlett MS (Concord, NH)
Wilton-Lyndeborough (Wilton, NH)
Milford HS (Milford, NH)
Boynton MS (New Ipswich, NH)
Cawley MS (Hooksett, NH)
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Service CU
NH Federal CU
Bellwether and St Mary’s
Bellwether and St. Mary’s
Service CU
Bellwether

nity businesses to partner with on these
critical issues, as well as to help forge new
business and community relationships.
Plus, you will be building more sound
financial thinking from among your potential future members.
The CU 4 Reality program is ideal
to increase financial awareness and readiness among military youth. It can also
be implemented among our underserved communities, further increasing credit
unions’ focus on social responsibility.
TM

Experience it Firsthand
CU 4 Reality Fairs are run at various
times, with a number of events being
held over the next several months. Fairs
can be held anywhere from a school gymnasium to an outside facility. Events local to America’s Credit Union Museum
(ACUM) in Manchester, New Hampshire, are often held at the Museum to
utilize the space and to leverage the rich
backdrop of our credit union history and
Museum displays. Fairs may be run by
one credit union or collaboratively across
several credit unions.
Upcoming Fairs are listed below.
Two Fairs not shown will be held in upstate New Hampshire near the Canadian
border. Program times vary; however, the
first group of students arrives around
9:00 a.m. Please contact Nancy Layton,
Manager of Financial Education at Service Credit Union at nlayton@servicecu.
org or 603.422.8309 or Peggy Powell,
Executive Director, ACUM at ppowell@
acumuseum.org or 603.629.1553 for
more information.
        
TM

Date     

# Students 	 

March 25 and March 26
April 17 and April 18
May 7
May 8
May 15
May 22

400
400
70
45
120
65

Location
ACUM
ACUM
ACUM
ACUM
ACUM
ACUM

DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
termination by DoD or your respective
commands “for cause.” In today’s environment, where some organizations spend
endless energy targeting our troops, you
expend energy serving them. You have
standards. Standards of service that were
approved and adopted by you in 1980 to
amplify your unequivocal commitment
to and support of the Department of Defense.
These Standards of Service were not drafted
on the heels of Congressional action, but
were developed and approved as a result of
your basic principles and philosophy…and
your infinite respect for those who serve.
Serving those who serve our country
is all about trust and confidence, and
given your history…your values…your
record of service…and your standards of
service, clearly you have established the
trust and confidence of our troops and
their families, and DoD as a whole. In
our letter to the Department we made
that fact abundantly clear and reiterated our continued commitment to serving
the DoD establishment.
Our response to DoD (which is available on our website) was one of many.
In addition to seeking direct input from
its partners and various trade associations, DoD also received public comment from its Federal Register posting and
other organizations, including the predatory lending community and consumer
advocacy groups. While the Department’s
report to Congress (as of this writing) has
yet been made public, we believe DoD’s
feedback to the House and Senate Armed
Services Committees will advise that there
are still some issues to be addressed; that
internet predatory lending remains a
problem; and that our troops must take
control of their debt. We also believe DoD’s
report will suggest progress has been
made to reduce predatory lending at or
near military installations…and in that
regard and at this juncture no additional products should be incorporated into
law or DoD’s regulation. Assuming that
to be the case, I am confident you will
continue to remain proactive, fill the
void, and do what you have done for
eight decades—support and serve our
Army, Marine Corps, Navy, Air Force
and Coast Guard. If that’s not the case,
rest assure, we are poised and ready to
move forward and support your needs at
Department of Defense and within the
respective Military Departments.
DEFENSE CREDIT UNION COUNCIL, INC.

Belvoir FCU Supports Military Saves Week
Isabel Thomas, Belvoir Federal Credit Union

B

elvoir FCU offered a special promotion encouraging members to spend less than
they earned, placing a portion of their remaining funds to promote “wealth, not
debt” during Military Saves week, February 25-29, 2008. In addition, the Credit Union
hosted a Financial Fitness Day at the McNamara Complex on February 28, 2008. A variety of seminars were presented throughout the day covering savings, investing, mortgages,
ID Theft and personal protection. “We are committed to providing our members with
the financial tools, information and education necessary for their financial security,” stated
Kelli Jo Anthon, Financial Counselor, Belvoir Federal Credit Union.
Military Saves is part of two larger campaigns—the DoD Financial Readiness
Campaign, and the national America Saves campaign. America Saves is a nationwide campaign in which a broad coalition of nonprofit, corporate, and government groups helps
individuals and families save and build wealth.

Andrews FCU Launches New Brand
RaShonda Rosier, Andrews FCU

A

fter 60 years, on Tuesday, March 4, 2008, Andrews Federal Credit Union unveiled a
new brand. The new Andrews Federal represents a momentous milestone in the
company’s history and further signifies the credit union’s constant evolution.
By changing its brand, Andrews Federal has reinvigorated its look with a new logo
and website. The contemporary looking brand is intended to demonstrate the credit
union’s appeal to a new generation of members while it continues to welcome and extend
new and expanded services to existing members.
According to Debbie Matz, the Acting President & CEO, “the new tagline—Partnership, Planning, Possibilities—as well as the 3-striped brand mark, communicates the
credit union’s strong commitment to the community, its members, and quality service. Whatever the need—a new car, college expenses, home improvement, Andrews
Federal strives to build a life-long relationship with members and provide the financial
resources needed to help them achieve their dreams.”
The newly redesigned website offers simpler navigation, intuitive browsing, as well as
a more robust search engine. The enhanced Member Education Center section of the
website offers members the opportunity to learn through interactive training tools and
seminars. The new website also makes it easier for prospective members to become a
member and open accounts. They can simply join online by visiting www.andrewsfcu.org.
Ms. Matz continued, “This is the beginning of a new chapter in the credit union’s
history. We are reaffirming our commitment to our military and civilian members and
will continue to offer affordable, attractive products and services to meet the changing
needs of our members.”
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15th Annual VADM Vincent Lascara

Golf Tournament

Saturday, August 16, 2008 • Register online at www.dcuc.org
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Did you know?
• The Drake Hotel opened its doors on New Year’s Eve 1920
• Marilyn Monroe and Joe DiMaggio engraved their initials
on the bar in the Cape Cod Room
• The Drake cost $10,000,000 to build, including land, building
and furnishings
• WGN’s first radio broadcasts were aired from atop the Drake,
where the fabulous big bands of that era played in the Gold
Coast Room.
• The Drake has accumulated guest book signatures of Queen
Elizabeth, Prince Phillip and Princess Diana of England, King
Hussein of Jordan, Nehru of India, Winston Churchill, Eleanor
Roosevelt, presidents Herbert Hoover, Dwight Eisenhower,
Gerald Ford, Ronald Reagan and many celebrities such as
Charles Lindbergh, Walt Disney and Charleston Heston,
to name a few!
• And finally, the following movies and TV shows were filmed
at the Drake:
Time and Again (1980)
Risky Business (1983)
Hoffa (1992
Hero (1992)

My Best Friend’s Wedding (1997)
What Women Want (2000)
Flags of our Fathers (2005)

We hope you join us at the historic and fascinating Drake Hotel,
August 17-20 for the 45th Annual DCUC Conference. Preliminary
Programs have been mailed this month! Please look for your copy
in the mail. You can also access online at www.dcuc.org.

Register online for the 45th Annual DCUC Conference at www.dcuc.org!
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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