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A VIEW FROM THE BOARD ROOM

CEO UPDATE

The Two R’s
of Lending

Thank You for Serving!

David Davis, DCUC Treasurer;
President/CEO, Pacific Marine CU, CA

E

verywhere you turn today you can
find the effects of what has become
known as the credit crunch. When you ask
the experts, “why did this happen,” you
will get a lengthy answer about creative
home lending that was packaged and sold
as securities and other in-depth analyses of
economic shifts. Ask the question, “Who
do we blame for this problem?” and the
majority will point to the lenders. However,
I believe consumers also have an obligation here, and as such, to some extent, they
too share in the responsibility
It was absolutely obvious that all
three of the old-fashioned “C’s” of lending (Credit, Character and Capacity) were
disregarded by subprime lenders. Standards
for the “Three C’s” were at an all time low
during the past 4 or 5 years. Borrowers
with a history of poor credit were “given
the opportunity” to prove they were not
only reformed from their past indiscretions, but were reformed enough to pay a
much higher payment than those that had
a proven track record. Hmmm, sounds
like circular logic.
So, instead of looking at the three
“C’s” of lending, let’s break it down to the
“Two R’s” of lending. Everyone should
understand that the first “R” of lending is
“Risk.” Most institutions base their pricing
models on the level of risk they assume for
lending money to a particular individual.
continued on page 4

Roland A. “Arty” Arteaga, President/CEO, DCUC

O

n Tuesday, November 11, I had the high privilege of representing the Defense Credit Union Council at a ceremony
in New York City, not only honoring our veterans and those in
uniform today, but also witnessing the return and re-christening of
the Intrepid Sea, Air and Space Museum.
While awaiting the arrival of Marine One and our Commander in Chief—and in between conversations with others in atten- Roland A. Arteaga
dance—I had some time to reflect back on DCUC and the thousands of veterans and military family members who have served and currently serve on Defense Credit Union Boards
and/or committees; who have been and are presently employed at defense credit unions; and
who have and continue to volunteer their time to serve on the DCUC Board. As the eleven
hour of the eleven day of the eleven month fast approached, in addition to taking note of
my twenty eight and a half years in the Army, I recounted with great enormity and pride
my past nine years with DCUC and the veterans I have met within our membership;
veterans whose focus and passion, whose tirelessly efforts are all about people…are all about
“serving those who serve our country.” During that short period between the start of the
ceremony and President Bush’s address, I recalled the many faces of DCUC, both past and
present, whose sense of duty and patriotism called them to serve our great Nation years
past…and whose sense of responsibility and understanding asked them to continue serving —not as soldiers, marines, sailors, airmen, or coastguardsmen, but rather, in a direct
or general support role, as defense credit unions! To continue serving and ensure that those
who wear the uniform today receive the quality financial products and services they greatly
and richly deserve…and that they receive this top-notch support during times of prosperity
and periods of austerity; during up-markets and a down-markets; and during the running
of the bulls or the chasing of the bear.
As President Bush commented during his presentation on Pier 86, Veteran’s day is a
day to “celebrate, thank, and honor our veterans for standing-up when our Nation needed
you most.” But it is also a day to remember and thank those wearing the uniform and their
families, who have “shown up for the fight”; whose “courage and resolve” have assured our
security today!
While Veterans Day 2008 has come and gone, let there be no doubt, the celebration
and thanks endure. As we enter the Thanksgiving season, I would like to offer a hand salute
to all who have served, and in particular to you—our member credit union Veterans—and
your staffs and families for serving when our Country and our troops needed you the
most. An eyes right and special and heartfelt thanks to the men, women and families,
continued on page 7
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Hanscom FCU Chairman of the Board Paul Marotta, joined by Hanscom FCU President/CEO
David Sprague, hands raffle winner Laura Vilain the keys to her new Toyota Prius. Photo
provided by Hanscom FCU

Hanscom FCU Announces Raffle Winners
Patricia Warden Conty, Hanscom FCU

H

anscom FCU recently capped off its 2008 car raffle by handing over the keys to a
brand new Toyota Prius, to be followed by a check for a worthy cause. The winner
was Massachusetts resident Laura Vilain, who agonized over accepting the $20,000 cash
prize or new vehicle until her previous car decided for her by breaking down. Her maiden voyage in the Prius saw her get 50 miles per gallon, and a thrilled Vilain hasn’t looked back.
The other raffle winner is the Massachusetts Coalition for the Homeless, to which
Hanscom FCU will give the $24,271 in proceeds. The nation’s oldest statewide homeless
advocacy organization, MCH fights homelessness by addressing the broader economic
and social factors at its roots.“This is the definition of ‘win-win,’” said Chairman of
the Board Paul Marotta. “In Laura we have a $20 raffle purchase turned into a much-needed
new Toyota. And in MCH we have a beneficiary that takes a long-term, grassroots approach
to realizing what should be a fundamental American goal—a roof over every head.”

Meridian Trust FCU Helps Operation Best 		
Wishes Kick Off Fifth National Tour
Walt Laskos, WesCorp

O

peration Best Wishes (OBW), the annual holiday program that sees military
families tap the Webcast resources of Overland Studios to send special Web
greetings to their deployed loved ones, started its fifth national tour in October, courtesy
of Meridian Trust FCU. The Cheyenne, Wyoming-based financial cooperative is the first of
among 12 military-affiliated credit unions located throughout the country that are scheduled to host the award-winning program through New Years Day.				
OBW sets up a mobile webcast studio where spouses and family mem-bers are given
access to a complimentary Web recording session of up to 10 minutes. The greetings are webcast LIVE on the Internet using a secured access channel, in addition
to being recorded and posted to www.operationbestwishes.com. Military stationed abroad
can either view the webcast LIVE, or as a recorded archive at a later time.
“This year’s tour will visit a few old friends who served as our host in the past as well
as travel to credit unions in parts of the country where we haven’t gone before,” reported
Walt Laskos, WesCorp Public Relations Director and one of the program organizers.
“From Camp Pendleton to Barksdale Air Force Base and Fort Hood, just to name a few,
we’re anticipating that we will complete more than 80 hours of recording sessions; that’s 80
hours of uniting loved ones courtesy of America’s credit unions.” OBW is sponsored through
a partnership of DCUC, Overland Studios, and the member credit union of WesCorp.
DEFENSE CREDIT UNION COUNCIL, INC.

Aberdeen Proving Ground FCU Announces
Back to School, Back to Savings Youth
Account Savings Winners

Travis CU Recognized
for Youth Financial
Literacy Programs

Janice Carey, Aberdeen Proving Ground FCU

Shérry Cordonnier, Director,
Corporate Relations

A

berdeen Proving Ground FCU [APGFCU] is excited to announce the local prize
winners of its “Back to School, Back to Savings” sweepstakes. Kelsey Moses, age 15,
of Elkton, was presented with a $2,000 12-Month Certificate; Ashley Moffit, age 11, of
Laurel Bush, a $1,500 60-Month Certificate; and Kincaid Lane, age 10, of Bel Air, a $1,000
Savings Bond.
The winners were randomly selected in its contest drawing on October 6, 2008. The
Back to School, Back to Savings campaign was developed to encourage youth to develop
healthy savings habits. The contest ran August 1–October 4, 2008, and was open to all
APGFCU members 18 and younger.
APGFCU is a leader in financial literacy programs designed to help young members
develop successful money management skills. Membership to APGFCU is FREE and
open to everyone who lives, works, worships, volunteers, or attends school in Harford or
Cecil County, Maryland.
			

Pen Air FCU Donates Another $10,000
to Emerald Coast Honor Flight
Jenna Harper, Marketing Representative

P

en Air FCU recently donated another $10,000 to Emerald Coast Honor Flight to
help ensure that more local veterans get to see their World War II memorial in Washington, D.C., on Oct. 15, 2008. The donation is Pen Air’s second $10,000 contribution to the
initiative this year. Congressman Jeff Miller attended the check presentation. “We are about
to launch our second flight to help the vets get to their memorial,” said Miller. “Our goal is
to get all 6,000 local vets there. Thank you, Pen Air, for helping make that possible.”
Emerald Coast Honor Flight is a non-profit organization honoring America’s veterans
for their sacrifices. Congressman Miller organized the local initiative with a goal to fly all
local heroes for a free, one-day visit to reflect at their memorial in Washington, D.C.
Pen Air teamed up with Emerald Coast Honor Flight’s Santa Rosa County initiative to
host a golf tournament Friday, Nov. 14, 2008, at NAS Whiting Field. All funds raised will
benefit Honor Flight and help send more veterans to the memorial.
“We in Santa Rosa County wanted to show our support and help fund Emerald Coast
Honor Flight,” said Commissioner Don Salter. “Santa Rosa County’s overall goal is to raise
$80,000, and so far we’ve raised $52,000.”
The tournament kicked off at 11 a.m. with cash prizes for the first, second and third
place teams, as well as the winner of the putting contest. A live auction was also held for door
prizes. Cost was $400 per team, or $100 per player. Santa Rosa County Sheriff Wendell Hall
as the golf tournament chair. “Our tournament fundraising goal is $24,000,” said Sheriff
Hall. “Thank you, Pen Air, for donating another $10,000 to help make this happen.”

Mark your
calendars
now for
future DCUC
Conferences!

August 16–19, 2009
The Fairmont Hotel
San Francisco, CA

DEFENSE CREDIT UNION COUNCIL, INC.

August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

T

ravis CU recently received a 2008
Beacon Award from the Richard Myles
Johnson (RMJ) Foundation, the state foundation for CUs in California and Nevada.
Organizational and individual awards were
presented at the fifth annual Beacon Awards
Gala Reception, held November 4 in San
Francisco, CA. 				
“This year was special because of all
the varied and worthy entries,” said Marie
Alonzo, chairman of the Beacon Awards
nomination committee and board chairman
of Arrowhead Credit Union in San Bernardino, CA. “The committee judges and
the Foundation would like to thank all the
nominees and award recipients, including
Travis CU, for their work in providing quality financial education to young people.”
Travis CU received its award in the
larger organization category. The credit
union was honored for its multi-level
financial literacy program, which reaches
youth through financial literacy workshops
at Travis Air Force Base, as well as its program on Cal Grants and Cash for College.
“It is one of our strategic initiatives
to enhance the financial literacy of our
members and the community at large,”
stated Patsy Van Ouwerkerk, president
and CEO of Travis CU. “During this
challenging economic climate, being recognized for our vision and efforts by this
esteemed organization and our credit union
peers, validates our commitment to the
communities we are privileged to serve.”
“Through these programs and others
like it Travis CU upholds its responsibility
to actively serve people within our field
of membership, and as appropriate,
the communities they live in,” stated
Curt Newland, chairman of the board
of Travis CU. “We are proud to be helping the community and making a
difference in people’s lives.” 			
The Beacon Award, the Foundation’s
highest honor, recognizes promising or
exemplary financial education programs
or projects that provide information to the
broader credit union community and the
general public.
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IN MEMORIAM
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Pen Air FCU President/CEO John A. Davis,
Jr. Passes Away After 26 Years of
Credit Union Service

The more risky the borrower, the more
we must charge them to make up for
potential losses. Most of us also understand
that there is a risk-threshold at which you
can’t charge enough to make up for losses
incurred. I sometimes like to point out
that you can’t make up for bad loans with
volume. Most of the lenders in trouble
today had no concern about the level of
risk they were taking by not verifying
employment, income, and/or by lowering
underwriting standards. Why? Because
they were selling the loans to someone
else. Did the buyers realize the risk in what
they were buying?
My second “R” would be “Responsibility.” Doesn’t responsibility apply to
both the lender and the borrower? As a
lender I have the responsibility of loaning
money to people who I truly believe have
the ability to pay me back over time. At the
same time, doesn’t the borrower have the
responsibility of believing they can afford
to payback the money they borrow? Both
sides of this “R” were violated with lenders
willing to loan $1 million to a borrower
making $50,000 per year, and the borrower
being brazen enough to take the loan.
Who’s at fault here? Who took on more
debt than they should have? Was this crisis
created by greed, overactive consumerism,
zealous optimism, or plain old capitalism? You make the call.

Rachel Reeves, Marketing Representative

P

en Air FCU sadly announces the death of its President/CEO John A. Davis, Jr., 52,
who died Sunday, Oct. 26, 2008. The Pen Air FCU Board of Directors has appointed
Pen Air FCU EVP/CFO Ron Fields as Interim CEO until further notice. Pen Air FCU
members can expect service at all branches to continue as usual.
“We are very sad for such a great loss, not just for Pen Air, but for the entire credit union
industry. Our thoughts and prayers go out to Mr. Davis’ family,” said Fields.
Davis had over 26 years of credit union experience and served as Pen Air FCU President/CEO since June 1998. He was a graduate of Troy State University. Davis was active
in the Florida Credit Union League, the Credit Union
Executive Society, the National Association of FCUs, and
many other organizations. Davis supported many non-profit
and community organizations, including the Leukemia and
Lymphoma Society, the Navy-Marine Corps Relief Society,
and Emerald Coast Honor Flight.
This year was Davis’ second year to serve as the Leukemia and Lymphoma Society’s Light the Night Walk
Honorary Chair of the Alabama/Gulf Coast Chapter.
Pen Air FCU attributes much of its growth and success
to Davis’ leadership and guidance. The credit union won
many prestigious awards under Davis’ leadership, including
a top safety rating from Bauer Financial, Inc., the Florida
Credit Union League’s Dora Maxwell Award for CommuPen Air FCU President/CEO
nity Responsibility and the Defense Credit Union Council’s John A. Davis, Jr. Photo proNavy-Marine Corps Credit Union of the Year Award.
vided by Pen Air FCU

Hanscom FCU Presents Award to Base Volunteer Group
Patricia Warden Conty, Hanscom FCU

G

Hanscom FCU Chairman of the Board Paul Marotta and Hanscom Spouses Club President
Tammy Dennis (both center) are surrounded by base and credit union officials and club
members as they hold the $1,000 grant check awarded to the club as this year’s recipient
of the Hanscom FCU Board Memorial Award. Photo provided by Hanscom FCU

iven in honor of present and past Hanscom FCU board members and in memory of those who have passed away, the award
annually recognizes a volunteer group that
serves the Hanscom FCU membership base.
“You could go in any direction on the base on
any given day and find an individual or group
that they have touched,” noted Hanscom FCU
Chairman of the Board Paul Marotta.
The Hanscom Spouses Club is an allvolunteer organization with no appropriated
funding. Their work extends overseas through
a Troop Care Package Program for deployed
military members, while projects here at home
include an extensive scholarship program for
base youth and the Key Spouse Program to
provide spouses of the deployed with a support
network of meals and visits.
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Remember
Our Troops This
Holiday Season
Operation Christmas Care:
Send Packages to U.S. Troops!
Angelica Black, info@projectprayerflag.org
USDA representative Janet Fauth recently presented a certificate to Scott Credit Union
Vice President of Mortgage Lending Susan Mears giving the local credit union the approval
to offer mortgage loans through the USDA Guaranteed Rural Housing Program. Pictured
from left are Cheryl Scott and Michelle Price from Scott Credit Union’s Mortgage Department, Fauth, and Vanessa Riley, Mears, Mandy Mayer, and JoAnn McIntyre, also with
SCU’s Mortgage Department. Photo provided by Scott CU

Scott CU Approved to Offer Mortgages
in USDA Guarantee Rural Housing
Program
Adam Koishor, Vice President, Marketing

S

cott CU has signed an agreement with USDA to offer area residents mortgage loans
through the state’s Guaranteed Rural Housing program. Through the program, Scott
CU can offer loans to moderate income families and individuals to purchase an existing or
new home in rural areas with a population of less than 25,000, according to Scott CU’s Vice
President of Mortgage Lending Susan Mears. The loans are fixed rate, 30 year mortgages
for up to 100 percent of the appraised value of the homes. There are no specific size or
design limits on eligible homes. The 100 percent financing helps buyers clear the hurdle
of having to come up with the money for a down payment, she noted.
“We are very pleased to announce that we have been approved to offer these mortgages through the USDA,” Mears noted. “With the credit union philosophy of ‘people
helping people’ this program is a great fit for Scott CU’s mortgage department. We really
care about our members and want to be able to provide them with the funding they need
to purchase their own home.”
Under the rural housing program, moderate income is defined as 115 percent of the area
median income, Mears said. In Madison and St. Clair Counties for example, a household
of two persons could qualify with an annual income up to $60,600. The income limit for
a four person household is $75,750. The USDA loan guarantee program helps individuals
and families with financing that they may not be able to get otherwise.
“Perhaps the greatest benefit is to allow approved lenders to assist people who cannot
meet conventional down payment requirements,” said USDA Rural Development State
Director Doug Wilson. “Lending partners like Scott CU make this program possible.”
For more information about the rural housing program, contact Scott CU’s Mortgage
department at 000-632-1111. Scott CU is a full service not-for-profit financial institution
providing services for individuals and businesses. The credit union offers free high-rate
checking accounts, ATMs, credit and debit cards, new and used vehicle loans, mortgage
loans, unsecured lines of credit, savings products, online banking, free online bill paying and
much more. Scott CU, as a not-for-profit cooperative, returns its profits to members in
dividends while helping them avoid fees and get better rates. The credit union also uses its
earnings to provide expanded services and convenient branches and ATMs to its members.
DEFENSE CREDIT UNION COUNCIL, INC.

O

nce again this year, thousands of volunteers and families will join and
participate in Operation Christmas Care.
Supporters from Orange County, CA,
and through out the United States will
have the opportunity to assemble and
send a care package to a U.S. Service
member serving in Iraq and Afghanistan.
Founder Shawn Black states “When
you adopt a service member by sending
them a care package through Operation
Christmas Care, you provide them with
the blessing of support. When it comes
from an ordinary American they have
never met, it means the world to them!”
Families and volunteers who wish to
participate may obtain the welcome letter,
service member information, Customs
flat rate box and related package information at:
Calvary Chapel Costa Mesa (Courtyard)
3800 Fairview Drive, Costa Mesa, Ca
Date: 11/2/08 & 11/9/08
Time: 07:00–12:00 p.m.
Project Prayer Flag is a grassroots
non-profit military organization and a
member of the America Supports You
Group. Project Prayer Flag has sent more
than 500,000 Patriot Packs, which consist
of American pocket flags, inspirational
support, and family resources for both
deployed U.S. Troops and family members on the home front. Support for this
project began in 2002 when husband
and wife team Shawn and Angelica Black
of Orange County, CA, began giving
American pocket flags and cards of encouragement to those departing for the
various deployments in the war against
terror. For further information about
Project Prayer Flag and how you can
get involved, please visit the web site at
www.projectprayerflag.org.
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Exploring Remote Access Points through
Innovative Credit Union Channels
Rozana Audisho, Public Relations Manager, Financial Service Centers Cooperative, Inc. (FSCC)

I

nnovation is transforming the financial services world. The pace of proliferation of new financial touch points
is truly amazing. This is evidenced by the
fairly recent introduction and the growth
of services like remote deposit capture, selfservice machines and mobile banking.
Credit unions are uniquely positioned
to take advantage of innovative solutions
for members. The cooperative nature of
credit unions and their willingness to use
innovative approaches to serve members
has helped credit unions successfully
compete against the largest financial institutions in the country.
Credit union members are demanding more access to their accounts. Military members and their families who belong to credit unions that are part
of the Defense Credit Union Council
(DCUC) need enhanced delivery channels
to access their money and accounts through
a quick and simple system. Through
shared branching technology, military
members have access to such channels as
shared branches, 24/7 call center agents,
remote deposit capture (RDC), selfservice machines at 7-Eleven® stores, and
mobile banking.
An example of the power and flexibility of the shared branching platform is the
partnership of Financial Service Centers
Cooperative, Inc. (FSCC) and Eastern
Corporate Credit Union (EasCorp). Last
year, EasCorp introduced a remote deposit
capture service, DeposZip®, which was

geared to both consumers and businesses.
The product allows a member to use his
home scanner to deposit checks into his
accounts at his credit union. DCUC
member Hanscom FCU made the service
available for members earlier this year.
Hanscom is currently using a gateway
through FSCC’s shared branching interface that would allow checks submitted
through RDC to be posted to member accounts in real time. The ability to automate
the back office for RDC has become critical
as member acceptance has been broad.
Similarly, SCU in Portsmouth, New
Hampshire, conducts RDC through selfservice kiosks overseas from Service men
and women in Ramstein and the Landstudl
2nd General Hospital, in Germany.
Members certainly see the value of
having RDC. One user, Heather Watkins,
who works from home in the Northwest,
is constantly online. According to Ms.
Watkins, “using remote deposit is extremely convenient, easy, and a perfect fit for
my work and lifestyle.” Like many Americans, Ms. Watkins does not have the
flexibility in her schedule to get to her financial institution during normal business
hours. She adds, “In addition, funds are
available immediately with remote deposit,
so for any deposits I make on the weekend
or after 5 p.m., I have immediate access
to my money.” The commonly viewed
benefits of RDC include convenience,
better deposit availability and reduced
transaction cost and risk.

Nearly all of the top banks in the U.S.
have either launched RDC or are well on
their way to doing, although mainly for
business deposits. Credit unions who have
embraced the technology are successfully
using it to create convenience for members. This service is a great tool for credit
unions serving the military and many are
racing to offer it to their membership.
Another convenient channel for
military members is the presence of selfservice kiosks. Most notable are the kiosks,
called Vcom® Units in selected 7-Eleven®
stores nationwide. Over 2,000 stores carry
these innovative machines that conduct an
extensive list of credit union transactions
in a 24/7 environment.
Additionally, mobile banking usage
is growing dramatically as most of
the major U.S. financial institutions
already offer some kind of mobile-banking technology, according to market
research firm Celent. And two of the
largest mobile operators, Sprint and
AT & T, have also introduced mobilepayment and banking options. According to the Celent research, with more
than 85 percent of the U.S. population
owning a cell phone and more than
47 million people banking online, it
would seem like a natural fit for Americans to migrate to mobile banking.
Mobile banking is certainly taking
off and credit unions have begun to
jump on the bandwagon. The Gen Y
market enjoys this tool for its speed and
simplicity.
Remote access, whether it is through
a cell phone, a home scanner, or a kiosk in
a retail location, is a way of life for
members. As the Credit Union Movement continues to innovate, do not be
surprised as even more opportunities
to enhance services become available.

Tower FCU Employees Raise Over $2,500 For Children’s Miracle Network
Natasha Henry, Tower FCU

T

ower FCU employees recently raised over $2,500 to benefit
the Children’s Miracle Network and, locally, the Johns Hopkins
Children’s Center during its annual Employee Appreciation Luncheon
and “Casual for Kids Day” at its Laurel, Md., headquarters. For a $5
donation, Tower employees dressed casual for the day, wearing jeans,
sneakers and their favorite sports team sweatshirt, T-shirt or jersey.
A raffle for a Nintendo® Wii™ video game added approximately $700
to the total amount raised. The festivities kicked off with a barbecue
lunch, followed by an afternoon of sports games, contests, raffles
and prizes. Drawings were held every half hour for gift certificates to
6

Target, Starbucks and Bed Bath & Beyond. Employees enjoyed a
variety of games, including the highlight of the event—the newly
added hippity hop race—with employees hopping to the finish
line on large bouncing balls.
“Giving back to the community is a way of life at Tower,” said
Martin Breland, Tower President and CEO. “Tower employees
consistently open their hearts, and their pocketbooks, to generously
support several worthy causes throughout the year.” So far in 2008,
employees have raised over $30,000 for the Johns Hopkins Children’s
Center in Baltimore, Md., which cares for severely ill children.
DEFENSE CREDIT UNION COUNCIL, INC.

DEFENSE CREDIT UNIONS IN THE NEWS…
Spokane, WA, Global CU is proud to announce the opening of its newest branch located
at 315 S. Sullivan in the Spokane Valley. The branch, located just south of Sprague is equipped
with three teller windows, two drive up lanes and a 24 hour drive up ATM. There are
six employees ready to assist with transactions, new accounts, consumer loans and home
loan applications…. Newport News, VA, Langley FCU, Hampton Roads residents
shredded over 12,000 pounds of sensitive information during Shred Day hosted by Langley
FCU. Shredding paper not only protects your identity, it also saves trees through the
recycling of paper. Twelve thousand pounds is the equivalent of approximately 50 trees.
The Shred-it truck was on site to shred sensitive materials, plus the credit union provided
free hot dogs to celebrate International Credit Union Day. Radio personality Eric Worden
of BOB FM broadcasted live from the site.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Woodbridge, VA, Belvoir FCU announces Margarita Freeman-Zapata has joined the Credit
Union as Branch Manager and Fondu Conteh as Assistant Branch Manager for the Mount
Vernon Branch in Alexandria, VA. Ms. Freeman-Zapata came to Belvoir FCU after seven
years as Assistant Vice-President at a local bank. Mr. Conteh’s previous experience includes
two years as Assistant Branch Manager of a local bank.

Service CU Present at
Air Force Memorial Dedication
Lori Holmes, Service CU

S

ervice CU representatives were on hand to watch the unveiling of the United States Air
Force memorial Tuesday in Boscawen. Service CU acknowledges the significance of
this monument, which recognizes the brave men and women of New Hampshire who
have sacrificed for our freedom.
New Hampshire Governor John Lynch thanked New Hampshire Air Force veterans
for their dedication and service. The memorial, a joint effort of the Brigadier General
Harrison R. Thyng Chapter of the Air Force Association, Chapter 155 of the Air Force
Sergeants Association and the New Hampshire Veterans Cemetery Association, is a scaled-down
version of the Air Force Memorial in Washington, D.C.
Guest speaker Retired General Ronald R. Fogelman, the former Chief of Staff of the
Air Force, explained that the three spires of the monument were particularly significant,
representing the three values of the Air Force: integrity, excellence and service.
Maj. Gen. Kenneth Clark, adjutant general of the New Hampshire National Guard,
recognized the heroics of the men and women who have served our country and their
names are among those engraved on marble tablets that surround the spires. One of the names
on the tablets is that of Capt. Harl Pease of Plymouth, for whom Pease Air Force Base in
Newington was named. Capt. Pease was posthumously awarded the Congressional Medal
of Honor for his extraordinary heroism as a B-17 pilot during a bombing raid against
the Japanese in August 1942. Service CU contributed a total of $30,000 to Memorial Committee of the New Hampshire chapters of the Air Force Sergeants Association (AFSA)
and the Air Force Association (AFA), marking it as the largest contributor to the memorial.
“It is extremely important to recognize all of the brave New Hampshire men and
women who have fought for our freedoms with dignity and courage, and who have sacrificed for us,” said Governor John Lynch in an earlier statement.
“The credit union’s support for the memorial is our way of showing gratitude for all
that our Airmen and women have done to defend our great nation,” says Gordon Simmons,
President/CEO of Service CU. “Our roots came from Pease Air Force Base when the credit
union opened in 1957 just ten years after the Air Force became an independent military
branch. It seems fitting with Service CU’s strong connection to the military that we are
the largest contributor to the memorial.” In addition to Service CU’s generous donation,
more than 800 retired and active military have individually contributed to memorial.
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
both Active and Reserve Components,
and DoD civilians who are serving and
protecting our Nations interests and freedoms daily! You are all great Americans
and thank you, and I for one am most
humbled and honored to serve with you!
God Bless you John Davis...we miss
you sir and will forever hold you dear to
our hearts!

DoD YOU SHOULD KNOW…
…As I mentioned earlier this month,
DoD continues to be concerned with the
financial well-being of our troops and their
families, especially given today’s economy.
Joint Financial Readiness Challenge
(JFRC) “roadshows” are being sponsored
by the Department to address these concerns with the hopes of limiting the effects
of these challenging times on our troops.
This month marked the first of these
roadshows. Now is the time to coordinate
with your Installation Commanders,
Personal Financial Managers (PFM) and
Credit Union Liaison Officers and advise
them of your willingness and readiness to
support their needs and assist them with
hosting their respective JFRCs. Given your
role to promote the morale and welfare of
our troops, no doubt, you are a critical
variable in their formula for success, and
as such, I encourage you to do all you
can to ensure the Joint Financial Readiness Challenge roadshows are both productive and effective.
…Military Saves Week 2009 is officially
scheduled for February 22–March 1,
2009; however, in our opinion, this critical
campaign is an on-going event and like the
JFRC roadshows, the Military Saves campaign needs your support. As you plan your
efforts for 2009, do not forget to include
the Military Saves campaign in your plans.
If you have not visited the militarysaves.
org website lately, I would encourage you
to do so, as there are ample resources on
line to assist you in marketing/promoting
“savings” and enlisting your members to
save! No better time than the present to
move forward and encourage “savings”!
Lead the way!
GOT NEWS? E-mail it to Debbie
Morello at dmorello@cuna.com.
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August 16–19, 2009
The Fairmont Hotel
San Francisco, California
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C O N F E R E N C E U P D AT E

DCUC 46th Annual Conference

San Francisco is often called “Everybody’s Favorite City,” a title
earned by its scenic beauty, cultural attractions, diverse communities, and world-class cuisine. Measuring 49 square miles, this
very walkable city is dotted with landmarks like the Golden Gate
Bridge, cable cars, Alcatraz and the largest Chinatown in the
United States. A stroll of the City’s streets can lead from Union
Square to North Beach to Fisherman’s Wharf, with intriguing
neighborhoods to explore at every turn. Views of the Pacific
Ocean and San Francisco Bay are often laced with fog, creating
a romantic mood in this most European of American cities.
Join DCUC at the Fairmont Hotel in San Francisco, August
16-19, 2009 for a great conference in a wonderful city!

Top reasons for visiting San Francisco
1) Atmosphere & Ambiance
2) Restaurants
3) Scenic Beauty
4) Diversity
5) Weather
And most important...
networking and learning with your colleagues at the
46th Annual Defense Credit Union Council Conference!

San Francisco
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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