Issue 2
February 2008
601 PENNSYLVANIA AVENUE, NW, SUITE 600, SOUTH BUILDING • WASHINGTON, DC 20004-2601 • (202) 638-3950 • WWW.DCUC.ORG

A VIEW FROM THE BOARD ROOM

DCUC CONFERENCE 2008

We Have Met the
Enemy and He Is Us

Lone Survivor

David Davis, Treasurer of the DCUC Board
of Directors and Marine Corps Representative, President/CEO, Pacific Marine CU

D

uring 2007, the Department of
Defense took a bold step in fighting
predatory lending by publishing a regulation that protects our troops against predatory lenders. Almost immediately we heard
a cacophony of cheers and groans from
all sorts of people involved in, or affected
by, the process. The regulatory agencies
were concerned that DoD was given rule
making authority by Congress, financial
institutions were leery that the regulations
would have unforeseen consequences,
and commanders were hopeful these
measures would have a positive effect on
operational readiness.
The jury is still out on what the
overall effect the regulation has had on
predatory lending practices, but it raises
several questions in my mind. Why would
anyone knowingly pay triple digit interest rates? Can you ever fully protect
people from themselves? It occurs to me that
financial education and a change in spending habits is the only real answer. The
per capita savings rate in the U.S. is at an
all-time low, while per capital debt is at
an all-time high. The average American
homeowner owns a smaller percentage
of their home than at anytime in our
Country’s history. How long can this go
on before the music stops and we find
out there are considerably fewer chairs
continued on page 6

Janet Sked, DCUC Conference Manager

T

he Defense Credit Union Council is proud to announce the Keynote speaker for
our 45th Annual Conference. Marcus Luttrell’s 2007 #1 New York Times best-selling book, Lone Survivor, tells the harrowing story of four Navy SEALs who journeyed into
the mountainous border of Afghanistan and Pakistan on Operation Redwing. An unparalleled motivational story of survival, the book is also a moving tribute to the friends and
teammates who did not make it off the mountain. A powerful testament to the courage,
integrity, patriotism and community that forged these American heroes, Lone Survivor is
an incredible account of teamwork, fortitude and modern warfare. Operation Redwing’s
mission was to gather intelligence on a Taliban leader with ties to Osama bin Laden.
When the team encountered several goat herders, the SEALs questioned them and,
after a debate about the rules of engagement, let them go. Shortly after a large Taliban
force ambushed the four-man team on a remote ridge, Luttrell and his teammates
valiantly fought for hours, displaying characteristic SEAL determination and bravery,
refusing to retreat from the fight despite being heavily outnumbered. Hours later,
after Luttrell had watched all three friends die and had literally been blown off the
mountain by an RPG, a rescue helicopter carrying 16 special operation forces was shot
down, killing all on board (it is the single largest
loss of life in a day in SEALs history.)
His face shredded, nose broken, rotator cuff
torn, three vertebrae cracked, riddled with shrapnel
and unable to stand, Luttrell began to crawl through
the mountains in search of shelter. Help arrived
by way of the Afghan villagers of Sabray. They
took Luttrell in, cleaned up his wounds and, honoring their tribe’s custom, protected him from the
Taliban at the risk of their own lives. As the Taliban
circled the village and the threats intensified, the
village elder sought help from the nearest Marine
outpost. Five nights after the nightmare began,
Luttrell was rescued.
At our conference, Luttrell will take us from
the rigors of SEAL training and what it takes to join
Marcus Luttrell, author of the #1
the America’s elite fighting force, to the battle on
bestseller, Lone Sur vivor: The
the mountain, into his family’s experience of comEyewitness Account of Operation
munity support and generosity, and back to his own
Redwing and the Lost Heroes of
continued on page 6
Seal Team 10.
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American Forces Network
Airing CUNA Radio Program
“Home and Family Finance” to be Heard
by Military Personnel Across the Globe
CUNA News Now Staff

T

he American Forces Network (AFN) is now airing the Credit Union National Association’s weekly personal finance radio show, Home & Family Finance—giving military personnel around the globe access to informative programming on money matters
“presented by America’s credit unions.”
Home & Family Finance is airing twice on Saturdays at 7 a.m. Pacific time and again at
4 p.m. Pacific and available to AFN affiliates around the world. AFN falls under the
American Forces Radio and Television Service, a part of the U.S. Department of Defense
headquartered in Alexandria, Va., that provides stateside radio and TV programming,
“a touch of home,” to U.S. service men and women, DoD civilians, and their families
serving outside the continental United States, including bases in Europe, the Middle East
and the Pacific.
“The radio show is top notch, and our goal since first launching it has been to expand its reach to a larger audience,” said CUNA President Dan Mica. “Given the high
priority CUNA and America’s credit unions place on financial education, we are extremely
proud the show is going out to so many of our military personnel overseas through the
American Forces Network. We think our men and women in uniform will find great
benefit in the wide range of timely and informative personal finance topics the show
covers week to week.”
Home & Family Finance radio is “presented by America’s credit unions” but is not a
promotional program about credit unions. The show offers consumer finance information and advice to a general audience through interviews with an array of financial services
experts on such topics as mortgages, savings options, retirement plans, car buying, debt
management and more.
Last week, for example, the program featured a project director with Consumers
Union in New York offering guidance for parents and students on applying for federal
student aid, an expert from AARP on the timing of retirement, an Internal Revenue
Service spokesman on choosing your tax preparer and Volunteer Income Assistance (VITA)
program, the U.S. Deputy Comptroller on payroll cards, and answers to listener e-mails.
CUNA launched the initiative in September 2006 on the Radio America network to
further credit unions’ mission of providing financial education and to reinforce the credit
union brand as a trusted source for consumer information.
Radio America continues to air the one-hour show in 36 U.S. markets, including
Washington, D.C., Albany, Boston, Memphis and St. Louis. This fall CUNA and Radio
America began pod casting the Home & Family Finance show through iTunes, Podcast
Alley, Odeo and other popular podcast library sites as well as on Radio America and
CUNA’s own web sites. Radio America began dropping 1-minute money tips from the
show into its most popular weekday programming that reaches a U.S. audience of more
than 4 million.
The program is hosted by Paul Berry, a broadcast journalist with more than 30 years
of experience. The expansion of the program onto the American Forces Network brings
Berry full circle; he first received broadcast training with the Armed Forces Radio
and Television Service while stationed in Viet Nam.
Home & Family Finance radio is produced by CUNA with the support of presenting sponsor CO-OP Financial Services and national sponsors VISA, Wescorp, and Cabot
Creamery Cooperative.

For the latest in credit
union news, visit

www.dcuc.org
DEFENSE CREDIT UNION COUNCIL, INC.

Security Service FCU Names
New Senior Vice President
of Member Service
Bruce Gillooly, Corporate Communications

S

ecurity Service FCU (SSFCU) has promoted Rick Weber to senior vice
president of Colorado member service. In his new position, Weber will oversee the performance and activity of the Colorado service center network including Colorado Springs, Denver, Fort Carson, Pueblo, and Fountain. Additionally, he will be responsible for developing goals and strategies to increase member
satisfaction and maximize growth.
Weber began his professional career with the National Credit Union Administration where he was twice named “Examiner of the Year.” He moved to
the private sector gaining valuable experience serving in key leadership positions
with the Rocky Mountain Law Enforcement FCU and Colorado United Credit
Union. Weber joined Security Service in 2004 as vice president of Colorado
member service, a position he has held since he started with the credit union.
“Mr. Weber’s leadership and experience have significantly contributed to
Security Service’s success in Colorado, and he is well deserving of his promotion to senior vice president,” says SSFCU President and CEO, David
Reynolds. “His outstanding performance and team-building abilities ideally
position him to help the credit union meet the challenges of 2008 and beyond.”   
In addition to his responsibilities to the credit union and his regular participation in SSFCU Volunteer Corps activities, Weber commits his time to a
variety of community organizations, including Boy Scouts of America, the
YMCA, and as a member of the Board of Directors for Junior Achievement of
Southern Colorado.
Weber holds a B.B.S. in Business Administration with an emphasis in
Accounting from the University of Northern Colorado, and is a certified public
accountant.   

Mark your
calendars now
for future DCUC
Conferences!
August 17–20, 2008
The Drake Hotel
Chicago, IL

August 16–19, 2009
The Fairmont Hotel
San Francisco, CA

August 22–25, 2010
The Hilton Minneapolis
Minneapolis, MN

Freedoms Foundation
Honors Pen Air FCU
Jenna Harper, Marketing Representative

F

Freedoms Foundation’s Pensacola Chapter President Hetty
Krucke presents Pen Air FCU President/CEO John Davis
with Liberty Bell Award. Photo provided by Pen Air FCU

DEFENSE CREDIT UNION COUNCIL, INC.

reedoms Foundation at Valley Forge’s Pensacola chapter recently honored Pen Air FCU and CEO/President John Davis with the 2007
Liberty Bell Award at its Annual Awards Banquet.
“I am pleased to accept this award on behalf of Pen Air FCU,” said Pen
Air FCU CEO/President John Davis. “Freedoms Foundation is an exceptional organization that reminds us of the importance of civic duty.”
The Liberty Bell Award recognizes organizations for their support,
generosity and dedication to serving the Pensacola community.
“We are very thankful for all the support Pen Air FCU has shown
us,” said Freedoms Foundation Pensacola Chapter President Hetty Krucke
while presenting Davis with the award.
Freedoms Foundation is a non-profit organization whose mission is
to teach young people the principles on which the United States is founded. Each year, more than 3,000 students from all 50 states participate in
the foundation’s educational program, America’s School for Citizenship
Education.
Pen Air FCU supports the foundation’s military luncheons, community
events and fundraisers.
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Fortune Announces 2008 List of
“100 Best Companies to Work For”
Keasha K. Lee, Public Relations Specialist

F

ortune announced that Navy Federal has been ranked 78 on the 11th Annual “100
Best Companies to Work For” list. The full list and related stories appear in the February 4 issue of Fortune, available on newsstands January 28 and at www.fortune.com
on January 22.
“I believe that Navy Federal is truly a great place to work and our team members
are the driving force behind everything we do. They are dedicated to the members of our
credit union and they genuinely care about each other. This is a tremendous honor to be
recognized as one of the 100 best, and I am extremely proud of our awesome team.” Cutler
Dawson, President/CEO, Navy FCU.
To identify the top 100 companies, Fortune works with the Great Place to Work® Institute to conduct a survey of randomly selected employees. Nearly 100,000 employees
from 406 companies responded to the survey this year; the Institute sent surveys to 400
Navy Federal team members. When evaluating organizations for the 100 Best Companies to Work For list, the survey results accounted for two-thirds of a company’s overall
score. Representatives from the Great Place to Work® Institute stated, “That’s one thing that
hasn’t—and won’t—change about our list: Employees decide who gets a spot.”
The other third of the scoring was based on responses to the Institute’s Culture Audit,
which included detailed questions about pay and benefits programs and a series of openended questions about hiring practices, methods of internal communications, training, recognition programs, and diversity initiatives.
Upon being notified of Navy Federal’s selection, Louise Foreman, Executive Vice
President, Human Resources, expressed, “Personally, I have felt for a long time that
Navy Federal is truly a great and very special place to work. It is very rewarding to have
that acknowledged in such a distinguished manner. Our passion and commitment for
serving our members is well-known and legendary, and now all will know that we have
that same passion and commitment for our employees.”

Tyndall FCU Judged to Be
One of America’s Best
Kelly R. Potts, Marketing Specialist

C

allahan & Associates, a nationwide independent consulting firm based in Washington D.C., has rated Tyndall Federal as one of the Top 10 credit unions in the nation
for Member returns.
Callahan’s analysis of credit unions focuses on “Total Returns to Members” and values several factors, including who pays the highest interest rates on deposits, charges the
lowest rates on loans, and offers the lowest fees to members.
“We exist for the benefit of our members is more than just a slogan here at Tyndall
Federal; it is our mission. This is very good news for our 100,000 members and we are
honored to be considered one of America’s best credit unions,” said Jim Warren, TFCU
President/CEO. “We asked our TFCU Team to work smarter and harder and their ability
to do so has made it possible to better serve our members.”
Tyndall Federal is ranked as the ninth best credit union in America based on peer group
comparisons. The peer group is made up of 187 credit unions nationwide with assets between $500 million and $1 billion.

www.dcuc.org
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GOT NEWS?
Get your share of the
spotlight! E-mail
your news to Debbie
Morello at dmorello@
cuna.com.

Travis CU Sponsors
25th Annual
Meeting of the
Solano Economic
Development
Corporation
Shérry Cordonnier, Director
of Corporate Relations

T

he economic future of Solano County looks promising. That was the message at the 25th annual meeting of the
Solano Economic Development Corporation on Thursday, January 24, 2008 at
the Hilton Garden Inn in Fairfield. The
event was sponsored by Travis CU and
was attended by more than 300 business
executives, politicians, city and county
representatives.
“Solano County is the place to be
when it comes to growth and development,” said Patsy Van Ouwerkerk, president and CEO of Travis CU and a Solano County EDC board member. “The
County’s population is expected to grow
by 39 percent by 2035 giving it the highest growth rate in the Bay Area. We want
to make sure that we are positioned to
accommodate that growth.”
The luncheon festivities included introduction of new members, installation of
the 2008 Board of Directors and an overview of the 2007 community highlights.
Immediately following the agenda was a
keynote address to the sold-out crowd by
Sam Zukerman, a senior correspondent in
the business section of the San Francisco
Chronicle. Zuckerman gave the crowd an
overview of the regional economic and
financial issues.
The Solano EDC aims to improve the
economic climate in Solano County. The
organization works with new businesses
to open their doors in Solano County and
old businesses to expand their services.
DEFENSE CREDIT UNION COUNCIL, INC.

A Stroll Down
Memory Lane…
Robert Dean Hopper
(Note from Arty: Robert Hopper, Chairman,
Fort Sill FCU, was asked by the Fort Sill German Liaison Officer’s wife, who teaches in
Germany, to provide some memories of his days
in Deutschland years past. The account below
brought back memories for me, so I thought I
would share Bob’s writing with you. Enjoy!)

S

hirley and I spent 6 years in Germany while I was in the U. S Army.
Three years 1959-1962, were spent in
Mainz and three in Schwabisch Gmund
from 1969-1972. It’s been a long time
but we still have many fond memories of
the beautiful sights, sounds, and aromas
to be found in this ancient, historic, yet
modern and beautiful country.
Where shall I begin? Should I begin
with the beautiful scenery found throughout the countryside? The rolling hills,
the beautiful and scenic rivers, and the
vast grape vineyards that dot the hillsides
from which delicious wines are made.
The magnificent majestic snow-capped
mountains in the south, or the well
maintained family farms that flourish
and produce homegrown vegetables
throughout the country. Or should I
dwell upon the beautiful castles and museums that we were fortunate enough to
visit while stationed there? The towering beauty of the Neuschwanstein castle
near Munich, the magnificent castle with
the fascinating Hall of Mirrors located
on an island in the middle of Lake Chiemsee, and the Linderhof castle with its
beautiful surrounding gardens and magical and mysterious grotto. Or how about
Hitler’s Teahouse located on the vary
top of the mountain overlooking Southern Germany and Austria. The drive up
the mountainside on the sharp, winding
curves to reach the tea-house presented
a rare and fascinating, yet terrifying, look
at the beautiful mountains and valleys
below. Also never to be forgotten is both
Fasching and October-fest with the parades, parties, costumes, and of course
the great German beer and Wurst.
I could go on and on regarding the
delicious food to be found there, and who
could ever forget the Wiener or JaegersDEFENSE CREDIT UNION COUNCIL, INC.

Sunset in Mainz, Germany

schnitzel, the Spaetzle and gravy, and
how about the Bockwurst ? And let’s not
forget the Apfelstrudel or the delicious
pastry made in small bakery shops found
in nearly every small town or village. Nobody does it better than German cooks
and even though we gained quite a few
pounds during our tours, we wouldn’t
have missed it for the world.
What else? Well how about the
Christkindl markets that spring up
in nearly all communities during the
Holiday season? All are magnificent, but
none compare with the huge market
found in Nuremberg. Here you will find
unique handmade crafts and beautiful
designed woodcarvings. Surely something here will catch your eye and cause
you to open your wallet. And what’s
better to warm you on those cold winter
days than a mug of hot and spicy Gluehwein. Also remembered from our time
in Germany is the efficiency and convenience of the transportation system.
Both the u-bahn and the streetcars were
effectively operated, providing both economical and convenient service to passen-

gers. I recall that if the u-bahn listed the
time of departure as 7 a.m. you had better
be seated and ready to roll at 7 a.m. Not
6:59 and not 7.01. And if the arrival time
was listed at 9 p.m., you could expect to
arrive precisely at 9 p.m. I enjoyed (but
sometimes also feared) the well-maintained and high-speed effectiveness of
the Autobahn that allowed rapid access to
all locations in Germany. Even the German people riding their bicycles along the
back roads provide special memories.
Another pleasant memory was visiting the Frankfurt Zoo, with its vast array of exotic animals. We visited it quite
often while stationed in Mainz, and always had an enjoyable day spent there.
Ah, yes! We have many great memories of your beautiful and interesting
country. If we were young again and in
good health we wouldn’t hesitate to make
a return visit. However the long plane
ride probably prevents us from going, so
we will just have to get by with all our
beautiful memories. So I’ll drink a beer to
you with a hearty “Prost” and say for now
“Aufweidersehen.”

DEFENSE CREDIT UNIONS IN THE NEWS…
Security Service FCU has selected Monica Chairez to be manager of its new service
center at the Rim Shopping Center at 1604 and IH-10. Previously, Chairez served
as branch manager of the credit union’s location at Rolling Oaks Mall. In her new
position, she will oversee the daily operations of the service center and ensure excellent
member service, as well as being responsible for employee development and promoting products and services… Tower FCU employees teamed up with the community as
they continued efforts to help the local Red Cross in receiving donated blood. During
their January drive, out of the 46 donors scheduled, 40 of them made their appointments. They collected 35 units of blood, exceeding our goal by five pints. Participants
received a gray, long-sleeved t-shirt and a coupon, good for a free chicken sandwich
from Chick-fil-A.
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Keesler FCU Honored As One of the
Best Places to Work in Mississippi
Nell Schmidt, Business Development Director

K

eesler FCU was selected as one of only 34 companies honored as the Best Places
to Work in Mississippi. The credit union was recognized as one of 9 Finalists in the
large company category. The award was based on confidential surveys that had to be completed by at least 50% of the company’s employees. 66% of Keesler Federal’s employees completed the survey. Keesler Federal Vice President of Human Resources, Debbie
McVadon stated, “We are proud to be selected by our employees once again this year as
one of the Best Places to Work in Mississippi. Our employees told us they enjoy the family atmosphere at KFCU and are committed to serving our members. KFCU strives to
provide a work environment that is competitive in pay and benefits, and our management
team truly cares about the well-being of our employees.”
Awards were presented as part of the 2008 Mississippi Business and Technology
Expo in Jackson, which is sponsored by Comcast Business Class and the Mississippi Business Journal.

Pen Air FCU Recieves
Pace Chamber Award
Jenna Harper, Marketing Representative

T

he Pace Area Chamber of Commerce recently honored Pen Air FCU and Executive
Vice President/CFO Ron Fields with their Top Sponsor Award. The Top Sponsor
Award is given at the Chamber’s annual meeting. Pen Air FCU was recognized because
the credit union sponsors and assists with various Chamber events. EVP/CFO Ron Fields
accepted the award on the credit union’s behalf.
“I am happy to accept the Top Sponsor Award on Pen Air’s behalf,” said Mr. Fields.
“We are fortunate that continuous growth allows us to be involved with the Pace Chamber
and various non-profit organizations in our community.”
Mr. Fields serves as an alternate on the Pace Chamber Board
of Directors. Doing this allows
Pen Air FCU to take an active role
in understanding issues affecting
the Pace community. The credit
union’s Pace office remains one of
its busiest since its grand opening
in 2004.
Pace is a growing community
with business and residential attractions. The Chamber provides
business growth and networking
opportunities so members can Pen Air FCU EVP/CFO Ron Fields receives Top Spontake advantage of what the small sor Award from Pace Chamber President Jim Waite.
city has to offer.
Photo provided by Pen Air FCU

CHICAGO!
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Conference registration coming
soon to www.dcuc.org.

BOARD ROOM continued from page 1
than when we started this cakewalk. If we
can’t get people to save for the future, live
within their means, and practice delayed
gratification, we will continue to see problems arise and personal financial health
deteriorate, regardless of consumer protection regulations and DoD’s rules.
People need to take responsibility for their
own actions, and need to be made accountable. At some point, we all must face the
music. The cycle of debt must be broken;
and in my opinion, there is no better
time than the present to do just that. We
have an obligation to help our members
understand the basics of budgeting and
spending, and the consequences associated with overspending. I grant you, it’s not
an easy task, but one we must pledge to
undertake—and not only with our military members and their families, but also
with all of our members. Financial readiness is a societal issue, not just a military
issue; and living in debt is an economic
issue that impacts this Nation’s overall
financial well-being. While financial education is key; teaching responsibility is a
must. Let’s resolve to improve the financial
readiness profile of all of our members this
year. Collectively, we can make a difference—and for the sake of our troops, our
members, and their children…we must!
LONE SURVIVOR continued from page 1
incredible story of survival and grace. In
his own powerful words, he will share a
rich account of courage and sacrifice,
honor and patriotism, community and
destiny that you, our members, will find
both wrenching and life-affirming. You
will not want to miss this incredible story
on Monday, August 19 at the Drake Hotel in Chicago. Please mark your calendars
now for the 2008 DCUC Annual Conference August 17–20, 2008. Preliminary
Programs and internet registration are
coming soon!
Biography at a Glance: Leading Petty Officer
Marcus Luttrell joined the U.S. Navy in March
1999 and became a combat-trained SEAL in
January 2002. After serving in Iraq for two years,
he was deployed to Afghanistan in the spring of
2005. As a SEAL, Luttrell was trained in weapons,
demolition, and unarmed combat. He also served
as Platoon medic. After recuperating, he redeployed
to Iraq for a second tour. In the spring of 2007,
Leading Petty Officer Luttrell retired. He was
awarded the Navy Cross for combat heroism in
2006 by President George W. Bush.

DEFENSE CREDIT UNION COUNCIL, INC.

Service CU Opens Self Service
Branch at LRMC
Aimée E. Sundstrom, Marketing Segmentation Officer

S

ervice CU has announced the first and only Self-Service Shared Branching Kiosk of
its kind outside of the United States at the Landstuhl Regional Medical Center. This
Self-Service Shared Branching Kiosk is designed to bring financial services to the many
visitors, staff and medical staff of the LRMC. A DSN phone that dials directly to the
Service CU Contact Center will be available for shared branching members.
The Shared Branching Kiosk will join a network of 1,200 credit unions from around
the world to provide Service Credit Union’s more than 100,000 members worldwide
enhanced convenience and access to their money and accounts. Services include check
and cash depositing, cash withdrawals in Euro and Dollars, check cashing, loan payments and advances, transfers within member’s accounts, balances and recent transaction
history. “Service Credit Union’s new kiosk expands upon our current member access points,
which include 28 traditional branches, 4000 shared branch locations worldwide, 27,800
surcharge free ATMs through the CO-OP and SUM networks, a 24/7 staffed Contact Center, and the ability to open, fund, and manage accounts on-line,” says Gordon Simmons,
President/CEO of Service Credit Union. For more information, visit www.cuswirl.com.

Aberdeen Proving Ground FCU
Celebrates 70th Anniversary
Janice Carey, Aberdeen Proving Ground FCU

A

berdeen Proving Ground FCU [APGFCU], the largest federal credit union in Harford County, and fourth-largest in Maryland, celebrates 70 years of continued
growth, prosperity, and service to its members and communities. Overseen by a volunteer,
member-elected Board of Directors, APGFCU’s growth is attributed to one primary philosophy: “People Helping People.” David Gilbert, current Chairman of APGFCU’s Board of
Directors, and a volunteer for 38 years, has been instrumental in the credit union expansion
while providing his vision and leadership. Don Lewis, employee for 26 years and President/
CEO for 13 years, has been a driving force in APGFCU’s active community involvement,
and a visionary, continually guiding APGFCU into new areas of opportunity.
APGFCU’s roots go back to 1938 when a small group of volunteers was inspired to improve the financial well-being of the military families at Aberdeen Proving Ground [APG].
They saw the need to provide a safe haven for soldiers to grow their savings and a source of
credit that was both available and affordable.
These volunteers began business out of a single cash drawer in a small office at APG.
Over the years, APGFCU has grown into a $660 million, not-for-profit financial service
cooperative, with eight branches. With nearly 80,000 members across the Harford and Cecil
County communities, APGCFCU continues to operate solely for its members’ benefit.
Asked about APGFCU’s 70th Anniversary, Mr. Lewis commented, “APGFCU has a
distinguished history of serving our members and communities. We work to build wealth
for our member families and empower them to achieve and maintain their financial independence. As we are able to help each family improve its social and economic condition,
the whole community begins to experience the benefit of that same financial confidence. If
one was to capture the essence of APGFCU in just a few words, it would be “people helping
people.” I am proud of APGFCU’s grand heritage, our strong, diverse team of employees,
and of the services we deliver every day—one family at a time.”
APGFCU attributes its success to its long-term, loyal members, talented employees,
and dedicated volunteers. Financial literacy education, wealth management counseling, special events, and a wide range of informative seminars are the cornerstones that have allowed
APGFCU to thrive in its first 70 years and will continue to form the foundation for its
future and bring long-term value to its members and communities.
DEFENSE CREDIT UNION COUNCIL, INC.

Tinker Offers
Reward Programs,
You Tube Video
Contest
CUNA News Now Staff

T

inker FCU is offering members a
Give Back Rewards program and
YouTube video contest where a high
school or college-aged individual can enter to win a $2,000 scholarship.
The Give Back Rewards program, effective through Dec. 31, automatically
enters members to win rewards. Each
month, 10 active Home Branch users will
win a $100 gift card, 10 Online BillPay
users will be reimbursed up to $500 for
a bill paid online, one member using direct deposit will have a deposit doubled up
to $2,000, and one member with a loan
payment will be reimbursed up to $1,000.
Every day, one member using a MoneyPlus Visa check card for a purchase will
be reimbursed up to $100.
The credit union also approved a new
fee structure, effective last August. “We
were determined to find ways to give back
to our members,” said Tinker President/
CEO Michael D. Kloiber. “The revised
fee structure and the Give Back drawings are designed to thank our members
monetarily for their loyalty.”
The YouTube video contest was created to gain perspective on what money
means to college and high school students,
said Nancy Entz, Tinker FCU vice president and marketing manager.
All students in Oklahoma are eligible
to upload videos about what money means
to them on the website, www.whatmoneymeanstome.org. The deadline for submissions is March 14. Voting will be
March 31, and the top eight will be placed
online where they will be voted on again.
Winners will be announced in midApril. All bracket winners will receive $50
iTunes gift cards and a “fan favorite” will
receive a $200 iTunes gift card. The idea
for the contest was created at a Credit
Union National Association marketing
conference last year. The scholarship contest fits the credit union’s mission, and is
“new and progressive for us. We’re excited,” Entz said.
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Fort Stewart Georgia
FCU Introduces New
Name and Logo

Service CU Launches
New Multi-Language
Website

Mary E. Hancock, Geo Vista CU

S

F

ort Stewart Georgia FCU celebrated its 43rd birthday in 2007 and entered its 44th
year with several exciting changes. The member-owned credit union unveiled its
new name and logo today. The contemporary new name/logo includes the promise of
“lighting your financial future” to current and prospective credit union members.
“Geo Vista Credit Union is proud and excited to introduce a series of changes designed to better serve our members and the community,” said Elaine Tuten, credit union
CEO “It’s also with a great deal of pride that we introduce our new name and logo,”
continued Tuten. “The name sums up the way we build relationships with members in
two simple words: ‘worldwide and vision’ these words convey our commitment to help
members in every stage of their life, wherever they live… and that we’ll attempt to meet
them at the exact level of their needs. Members will experience that commitment with
each visit: that’s part of our promise to them! We’ve also shortened our name to make it
easier to say and easier to remember ‘GeoVista Credit Union’—the name we will use as
we go forward.”
Locations of GeoVista offices include Hinesville, Fort Stewart, Hunter Army Airfield, Port Wentworth, Savannah, Rincon, Statesboro and a new location in Pooler which
will open January 28 GeoVista Credit Union serves its members in all 50 states and
over one hundred countries worldwide.
A picture of GeoVista Credit Union’s new name is shown above. For more information about GeoVista Credit Union’s new name and logo, contact Mary Hancock, VP
of Marketing at 1.888.436.2022.

Left to right: Karen Gershman of CHKD; Madeline Busch, ABNB VP of Marketing; Carl
Ratcliff, ABNB CEO; and Lea Ternes of CHKD. Children’s Hospital of the King’s Daughters
(CHKD) in Norfolk, Virginia, presented ABNB Federal Credit Union a plaque in recognition
of ABNB’s $18,000 donation to the hospital, proceeds from its 2007 Annual Deep Sea
Fishing Fest. The plaque features a picture drawn by a CHKD patient, 5-year old Jake Cortez, who participated in the event. Photo provided by ABNB FCU
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Karen Benedetti, Service CU
ervice Credit Union launched a new
website today to its diverse global membership. The website, www.servicecsu.org,
supports more than 100,000 members
and offers internet banking services from
anywhere in the world. To increase the
level of member service in New England,
where the credit union is headquartered;
in Germany, where the credit union serves
members on 14 U.S. Army and Air Force
installations; and to military members
around the world, Service CU created a
cyber branch available in their three major members’ languages—English, Spanish, and German.
The project is the culmination of six
months of work by three New Hampshire
companies. The credit union, headquartered in Portsmouth, N.H., worked with
Port City Web, a provider of eCommerce
solutions from Greenland, N.H., and
Ektron, a provider of content management solutions from Nashua, N.H. to
create content that recognizes and remembers individual members and their needs.
The site offers member services such as
fully automated online account opening
and funding, a financial education center, market indices, a relocation center for
military members, and also offers instant
decisions on loan products, including
mortgages and home equity loans.
“The new Service Credit Website is a
great achievement for the credit union,”
says Gordon Simmons, President/CEO
of Service CU. “It offers all of our products and services at a new level of convenience and in the most user-friendly
way. Our members are on the move,
whether they are on a military base in
Texas, Germany or Italy, or raising a family in New Hampshire. We’re proud to
serve them to the fullest, wherever they
are. We are communicating to members
in the languages that they may be using in
the home setting, enabling them and their
families to gain a deep understanding of
the financial options available to them,
from early pay loans through high yield
money market accounts through low cost
auto and mortgage loans.”
DEFENSE CREDIT UNION COUNCIL, INC.

Keys FCU Welcomes New CEO
Beverly Jones, Keys FCU

K

eys FCU is pleased to announce the appointment of Bob Watson as its new president and CEO. He assumeed the position on 1 January 2008. When asked about
his appointment, Mr. Watson said, “With the strength of a dedicated Board of
Directors and a high quality staff, the future of Keys FCU is very bright. I feel extremely
lucky to be asked to join this organization and I’m excited about continuing the tradition of helping the members of Keys FCU build a solid financial future for themselves
and their families.”
Chairman Paul Mitchell said: “The Board is pleased
with the continuity that Bob’s appointment will provide.
His understanding of this institution, coupled with his
leadership skills will greatly contribute to the continued growth and success of Keys Federal Credit Union.”
Watson has served on the credit union’s Board of
Directors since August 2005. He has been the Treasurer
of the Board as well as a member of the Supervisory
Committee. His most recent position was as a Program
Manager for the Joint Interagency Task Force-South, Key
West. He has a broad background in financial services,
sales, and national security programs. He was previously a
Municipal Securities Principal, a Registered Investment
Advisor and a Registered Representative for the AshtonClayton Financial Group, LLC on Staten Island, New Bob Watson, new President/
York. In that capacity he held the NASD Series 53, 6, CEO Keys FCU
63, 65, and 7 licenses and the Chartered Financial Consultant and Chartered Life
Underwriter certificates from the American College.
Watson is a retired U. S. Army Special Forces Lieutenant Colonel with overseas
tours in El Salvador, Honduras, Panama and Korea. He received a Masters Degree in
Business Administration from Monmouth University and holds Bachelors and Masters
Degrees in Economics with honors from Georgetown University, where he was a University Teaching fellow. He and his wife Candy have lived in Key West since September
2002. They have two daughters and a son. Meagan is a second grade teacher at Poinciana.
Jessica is a Social Programs Supervisor in Tampa, Florida. Zachary is a Cavalry Platoon
Leader with Troop Alpha, 6-8 CAV in Iraq.

AltaOne FCU and Members Raise Money
for Charities Throughout Three Counties

The Armed Forces
Financial Network

RIA FCU Joins the
Armed Forces
Financial Network

A

FFN is pleased to announce that
Rock Island Arsenal (RIA) FCU,
Rock Island, Illinois, has joined thedistinguished list of DCUC Credit Unions
participating in AFFN.
RIA FCU with assets of $185M has
a 73 year tradition of serving their 33,000
military and civilian members, at their
9 offices and 16 ATMs, located in IL, WI,
and IA.  
 	 “RIA FCU will offer AFFN Cardholders access and reach in to the IL,
WI, and IA markets, and in turn, AFFN
will offer immediate access to RIA FCU
cardholders worldwide at over 194,000
ATMs and 1.3 million merchant locations,” said John Broda, AFFN, Executive
Vice President.

To learn more about RIA FCU,
please visit www.riafcu.org
To learn how your credit union can
benefit from joining AFFN, please contact John Broda at John.Broda@AFFN.
org, or 973-257-1216.

Wendy Cleveland, VP Marketing

A

ltaOne FCU’s Member Service Centers and members recently donated a sum of
$10,645 to various charities throughout Kern, Mono, and Inyo Counties. The funds
were raised through AltaOne FCU’s Skip Pay program during November and December.
Qualified members could skip a loan or Visa payment for a $25 fee. A portion was then
donated to a selected charity in the Member Service Center’s geographic area. “Through
the generosity of our members, we have an opportunity to support numerous valuable
programs. The Holiday Skip Pay campaign is a successful favorite of the membership for
the direct benefit of the community,” stated Robert M. Boland, AltaOne’s President/CEO.
AltaOne FCU has been a safe and sound financial services provider since its inception
in 1947 as the NOTS Employees FCU. With over 44,000 members and $500 million in
assets today, AltaOne provides a full range of financial services. Membership in AltaOne
is available to people who live, volunteer, work, worship, or attend school in Kern, Inyo,
Mono and Northern San Bernardino counties.
DEFENSE CREDIT UNION COUNCIL, INC.

Directory Updates
• Michael Pardon is the new
President/CEO for Sea
Air FCU
• Fort Stewart Georgia FCU
has changed its name to
Geo Vista CU
• Bob Watson is the new President/CEO for Keys FCU
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Conference Partners Forum
Banking in the 21st Century

Security Service
FCU Salutes Purple
Heart Recipients

CO-OP Financial Services

G

eneration Y, those born between 1980-1995, constitutes approximately 25 percent of
the U.S. population. According to Filene Research Institute, this group is expected to
inherit more than $17.8 trillion, more than 30 times the size of the credit union industry’s
assets. No wonder they’re some of the most sought-after consumers in today’s market!
So how should the credit union industry address this important sector?
Know Your Audience
In a world of short attention spans and ever-evolving technology, products aren’t on the
market very long before the “next best thing” comes along. Playstation 3 was cool, but now
kids want the Nintendo Wii. And do you remember the fanfare surrounding the Apple
iPhone when it debuted last June?
The tech community is not unlike the world of financial services. In fact, technology greatly influences how consumers choose to manage their finances. Generation Y has
grown up with ATM technology and demonstrates a willingness to interact with ATMs
and bank online instead of conducting their business in-branch. Technology has even
given the seemingly antiquated check deposit a makeover.
Embrace the Future
Under Check 21, “substitute checks” (paper reproductions of original checks, containing an image of the front and back of the original) are the legal equivalent of original
checks. With new check imaging technology, a consumer doesn’t have to use an envelope
to make a deposit at the ATM. Instead, they insert a check directly into the ATM and
receive an imaged record of the transaction on their receipt. Check 21 has shortened
float times, reduced fraud losses (especially those relating to empty envelopes at the
ATM) and created new automation capabilities. Additionally, cost savings attributed
to check imaging and image exchange range from $1 billion to $2.1 billion.
If we’re to continue competing with banks, it’s in the credit union industry’s best
interest to offer products and services that meet the changing demands of the population.
By embracing new technology like check imaging, we can attract the highly coveted
Generation Y demographic, a group which will determine the future of our industry.
CO-OP Financial Services is dedicated to the credit union movement, with an emphasis
on developing innovative products and services to help credit unions serve their members and
compete in the financial services market.

Security Service FCU (SSFCU) honored
75 Purple Heart recipients, stationed at
Fort Carson, Colo., at the recent Colorado College versus Air Force Academy
hockey match, in the World Arena, in
Colorado Springs. In addition to treating the soldiers to the match, Security
Service held a moving ceremony, during the game’s intermission, to recognize the soldiers for their hard work and
dedication. Highlights included an opportunity for patrons to “Take a Shot at the
Goalie.” Army Specialist Ryan Coulson
aims at Security Service employee and
stand-in goalie, Doug Lamson. Photo
provided by SSFCU

Annual Toy, Food
and Clothing Drive
Appreciation

Report on the George E. Myers Fund

Natasha Henry, Communications Writer

Three Winners Selected,
Each to Receive $2,500 Scholarship

E

This year the George E. Myers Scholarship Committee will award three scholarships to
qualifying applicants. The winners for the year 2007 are Matthew Gluhusky of Sentinel
FCU, SD; Dortha Johnson of Northen Piedmont FCU, VA; and Danny Sanchez from Air
Force FCU, TX. The scholarship awards will be presented at DCUC’s Defense Issues ’08 on
Sunday, March 2, 2008. Each scholarship amount is $2, 500 and allows for the expense of
travel with tuition.
The Scholarship is available for credit union education based on the need of the individual to be used toward registration/travel expenses only. Educational programs at the following levels will be considered: a) DCUC conferences; b) chapter; c) league; d) national.
Contributions to the Fund are tax-deductible. Share drafts/checks should be made
payable to the National CU Foundation–GEM FUND, and sent to DCUC at 601
Pennsylvania Avenue, NW, South Building, Suite 600, Washington, D.C. 20004-2601.
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ach year, Tower sponsors a toy, food,
and clothing drive in our 12 branches to benefit Sarah’s House, a local supportive housing program for homeless
families. The branches accepted donations
daily beginning in November, throughout the holiday season, and into the first
week of January 2008. Tower received a
letter of appreciation from the director
of Sarah’s House. “I want to personally
thank everyone involved at Tower Federal CU for their continued generosity
to our guests, especially the credit union’s
very large donation collection over the
holiday season.
DEFENSE CREDIT UNION COUNCIL, INC.

Tower FCU Launches Super Savers
Sweepstakes Campaign, Incentives
for Savers

Service CU Brings
ATM Access to
Pease ANG Base

Natasha Henry, Communications Writer

Aimée E. Sundstrom, Marketing
Segmentation Officer

T

ower FCU launched a year-long Super Savers Sweepstakes campaign on January 2.
Over $80,000 in sweepstakes cash prizes in monthly, quarterly and year-end grand
prize drawings and cash rewards will be given away to members throughout the year.
The purpose of the campaign is to encourage members to save and to increase direct deposits to Tower checking and savings accounts.
The Be A Saver! Be A Winner! campaign will be heavily promoted through Tower’s website, large floor banner stands in every branch entrance, poster displays, monthly newsletter
articles and e-mails. The campaign premiered with a lead article in the January issue of the
credit union’s monthly newsletter, TowerLine. The issue was redesigned by adding an attention-getting extension to the first page, highlighting the monthly, quarterly and year-end
cash prize drawings.
Members will be automatically entered in a $20,000 Grand Prize drawing at the
end of the year if they make qualifying deposits every month to either a Club savings
account or direct deposits to a checking account. Members who make monthly direct
deposits of at least $100 into their checking account will be entered into quarterly drawings for a chance to win up to $3,000 in cash prizes. Members who make monthly
deposits of $25 or more to a Club savings account will be entered for monthly drawings
to win up to $1,000. Club accounts are savings accounts that members can set up for
different savings goals. For example, members can set aside money for emergency savings,
a down payment for a new car or a vacation.
Members will also receive a $125 cash bonus when they open a new checking account
and set up a qualifying direct deposit. Savings tips will be included in the monthly newsletter and posted in the branches. Members who visit a branch and make a $25 deposit
in a Club account will receive a free gift, tied in with that month’s money-saving tip. In
January, members received a set of compact fluorescent light bulbs and a tip on how
these bulbs use 75 percent less electricity. In February, Tower will give away fleece
blankets along with a tip on how to lower heating bills.

Pen Air FCU Donates $5,000
to Sacred Heart Foundation
Jenna Harper, Marketing Representative

P

en Air FCU recently donated $5,000 to Sacred Heart Foundation for the Children’s
Miracle Network. Pen Air FCU President/CEO John Davis presented the check to
Sacred Heart Foundation President Henry Roberts.
“Being able to support non-profit organizations that assist children in need locally
and nationally is important,” said Mr. Davis. “Pen Air is happy to present this check to an
organization that does just that.”
The Sacred Heart Foundation is a non-profit organization that furthers the goals
and mission of Sacred Heart Health System. The foundation’s mission is to provide care
for the sick, the poor, the young and the aged. Children’s Miracle Network (CMN) is
also a non-profit organization. CMN raises funds and awareness for children’s hospitals
throughout the nation. Sacred Heart Children’s Hospital is one of 170 CMN-affiliated
hospitals.
Pen Air has supported CMN for several years—with contributions totaling over
$30,000. Pen Air donations will further the treatment and research goals of CMN through
Sacred Heart Children’s Hospital.
DEFENSE CREDIT UNION COUNCIL, INC.

S

ervice CU recently completed installation of an ATM machine at the
Base Exchange (BX) on Pease Air National Guard Base in Portsmouth, NH.
Service CU was founded in 1957 by
nine people with $932 in assets and was
originally chartered to serve the military and civilian employees at Pease Air
Force Base. Today, Service CU has over
$1 Billion in assets and provides financial
services to 104,000 members residing in
the United States and on military bases
in Europe.
“Service CU’s new ATM on the base
at Pease allows us to provide banking
services to the men and women of the
NH Air National Guard seven days a
week. This expands upon our current
convenience strategy, which includes a
24/7 staffed Contact Center, and the ability to open, fund, and manage accounts
on-line.” says Gordon Simmons, President/CEO of Service CU.
“We serve more than 100 members
of the guard here at the Pease Branch,”
says Amanda Gulick, Service CU Branch
Manager of the Pease Branch at Manchester Square. “We take great pride serving for the past 57 years.”

Belvoir FCU
Announces
Top Producers
Isabel Thomas, Belvoir FCU

A

t the quarterly staff meeting for Belvoir Federal CU held on January
29, 2008, Reina Bowen was named the
Credit Union’s top producer of deposit
and loan products for 2007. Geeta Pansare was a close second and Megan McGale was the third top producer. “These
ladies demonstrated their dedication to
improving our members’ financial lives
and building positive financial results for
the Credit Union,” said Patricia Kimmel,
President/CEO.
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“My kind of town…
Chicago is!”
Sung by the “Chairman of the Board,”
Frank Sinatra
Chicago is a unique American city. While
it is filled with the usual tall buildings, offices, restaurants and shopping, it is also
known for its summer fun. Throughout
summer, Navy Pier decorates the Chicago sky with its annual fireworks display
every Saturday at 10:15 p.m. Experience the sights and sounds of this seasonal tradition as you stroll down the city
streets. Whether you like listening to the
Blues, or eating at a five-star restaurant,
or simply walking down Michigan Avenue,
there is plenty to see and do.
Experience the close-call thrills of the
U.S. Navy Blue Angels and U.S. Army Parachute Team during the 49th Annual Air
& Water Show along Chicago’s lakefront.
On August 16 and 17, between 9 a.m. and
4 p.m., you’ll see the high-flying stunts
for free on the beach across the street
from The Drake Hotel!
Join us in August for the 45th Annual
DCUC Conference in Chicago and learn
why Chicago is your kind of town!

Did You Know? Chicago Fun Facts
Fact 1: How’d they do that? It was in response to a desperate need for safe drinking

water from Lake Michigan that the Army Corps of Engineers reversed the flow of
the Chicago River in 1900.

Fact 2: Chicago has somewhere around 7000 restaurants from all sorts of ethnic

backgrounds and price ranges. While the more upscale restaurants provide a nice
ambiance, it would be almost sinful not to try some of the simpler foods Chicago
is so well-known for—pizza, hot dogs, steak, and Fannie May candy.
Fact 3: Chicago is home to three of the world’s tallest buildings, including the

1454-foot Sears Tower. Big, it is! Able to accommodate the 14,000 people that work
there, the tower houses 800 bathrooms, too. Not to mention that if all the cables
and wires enclosed in the building were laid end to end, they would circle the earth’s
equator two times!

Fact 4: If you like Ferris wheels—Navy Pier is a must! A former U.S. Navy Training

facility and a campus of the University of Illinois, Navy Pier reopened in 1995 after
a $196 million facelift. The 150-foot Ferris wheel at this number-one Chicago
attraction is open from May until December.
Fact 5: If cheesecake is your weakness, stop by Eli’s the Place for Steak. On second

thought, maybe you shouldn’t. With over 100 varieties of cheesecake, it may be too
much for you to bear!
Fact 6: For a real shopping experience, try Niketown. This is really the ultimate in

a sports fan’s paradise. If you’re in the market for new Nike’s, pick out a pair and
cruise on over to the 5th floor basketball court for a test drive!
Fact 7: For a little luck of the Irish, stop by Fadó Irish Pub in the Windy City’s

River North area. Originally built in Ireland, this authentic pub was disassembled,
shipped to Chicago, and rebuilt by Irish craftsmen.

Fact 8: It was in 1871 that fire ravaged Chicago, destroying more than 17,000

buildings, leaving more than 100,000 people homeless and killing 250. It should
come as no surprise that Engine Company 98 was the first firehouse in the US
equipped with a pole for firemen to slide down. Originally made of wood, the pole
was eventually made of brass to avoid painful splinters.

Registration Materials will be available soon. Watch the Alert for more information!
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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