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• Continued engagement with Congressional Leaders on 2020 NDAA Banking Lease 
Amendment negotiations

 • United CUNA and NAFCU in signing joint letter
• Engaged with NCUA to change regulation to include APOs/FPOs for Low Income  

Credit Union Designation 
• Signed several letters to support bi-partisan introduction of “Business of Insurance 

Regulatory Reform Act”
• Met with Senior Defense Officials to resolve issues with lease agreements, military 

exchanges, and sponsorships
• Held very productive DCUC Board Meeting and 2020 Planning Sessions to move 

ahead on DCUC programs
• Hosted VIP-reception for Release of 2019 Military Saves Survey Results—results 

show Credit Unions increasingly important in advancing DoD Financial Readiness goals
• Began series of DCUC Member Credit Union Visits 
 • Part of our ongoing ”Retail Engagement” strategy
• Sponsored/attended “A Capital Affair Gala” supporting Children’s Miracle Network  

w/local CUs & Associations

• Discussing new DCUC Military Technology Committee to focus on unique military 
considerations/workarounds

 • See CEO Update inside for more details & insight
• Continued partnership with AACUL and the leagues to accelerate military advocacy 

issues on behalf of members
• Advancing DCUC’s Communication Strategy with new partnerships/collaboration  

with CU Insight and CU Today
• Initiated several projects including member database changes, DFAS Freedom of 

Information Act Request

• Annual call for DCUC Member Dues in December
 • Thanks for your support and enabling our mission!
• Save the Date for upcoming 2020 DCUC Conferences:
 • Defense Matters Forum (Feb 23, 2020) Register Now!
 • Overseas Sub-Council (May 4–7, 2020)
 • Annual Conference (August 9–12, 2020)

DCUC Latest

Accomplishments

DCUC Happening Now

DCUC Upcoming Activity
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Emerging Technology and 
Military Considerations
Anthony Hernandez, President and CEO, DCUC

DCUC continues to get great feedback from our member CEOs following our Annual 
 Conference and as a result of other credit union conferences. In recent phone calls 

and personal visits, many have expressed interest in having focused discussions on emerging 
technology. Although many conferences, CUSOs, and commercial technology providers 
already feature these discussions, no one has really talked about the impact of technolo-
gy on the modern military member. Yet, there are real considerations that require special 
consideration for our military members and their families. For example, take the following 
discussion points:

Operational Security Concerns. Social media already consumes a large part of  
our nation’s daily lives and is where most commerce is relocating. As P2P and other forms  
of payment take place via social media, what are the implications for military members 
downrange? Emerging technology should consider these restrictions. Artificial Intelligence  
and Machine Language also needs to be examined both from an ethical and practice point 
of view.

Personal and Family Safety. As we look at IOT and linkages to financial insti-
tutions, several personal and family safety concerns arise. What does it mean or imply for 
family members of SEAL Team 6 when the refrigerator reduces its automatic order for  
milk and eggs based on consumption? How easy is it for enemy hackers to intercept this  
data not just from the refrigerator, but from the delivery company data? What responsi- 
bilities do merchants have in protecting data? Legislation and regulatory measure should be 
enacted to protect our servicemembers.

Wounded Warriors. Biometric identification methods via smart phones show  
great promise. However, what good does finger print, voice recognition, or retinal scans do 
for wounded warriors?  Has anyone considered Post-Traumatic Stress triggers or Traumatic 
Brain Injury implications? What is the preferred workaround for your military members? 
Inefficient workarounds imply lesser standards of service for these heroes and does not  
reflect well on the credit union. Most of this can be avoided by asking these types of questions. 

Spouse Considerations. Military spouses typically manage the family finances.  
This is especially true during deployments. As such, emerging technology needs to fully 
consider the role of military spouses. When passwords, biometrics, or other forms of iden-
tification need to be reset or re-accomplished, how responsive is your customer service for 
joint accounts? Furthermore, when a spouse (i.e., not the “primary” member) needs to speak 
with a credit union official, how friendly are your credit union policies toward the spouse? 

These are only a few of the questions surrounding the emergence of new tech- 
nology platforms to provide financial products and services. The point is to focus discus-
sion amongst Defense Credit Unions along these lines. We owe it to our service members  
and their families.

Thus, in 2020 DCUC will establish a 
new Military Technology Committee in order 
to provide advice on emerging technology and 
its impact on military members serving in  
harm’s way. This includes advice on person-
al privacy matters, regulatory policy and  
Department of Defense restrictions on use  
of technology on the battlefield. We will pro- 
vide details on the committee in subsequent 
emails and communications. In the meantime,  
we ask our readers to consider participating 
on this committee as we continue to refine  
the credit union of the 21st Century.

https://www.dcuc.org/page/DefenseMatters2020
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When they swore to “...support and defend the Constitution of the United States 
 against all enemies...” our veterans made a commitment to all of us. And in that  

moment, you, I and everyone in our nation, acquired a sacred obligation to them.  
We promised to heal their wounds, to rebuild their lives and to care for their survivors. 
Over the years, the government has worked towards fulfilling that promise, but as statistics  
show, as a nation, we are falling short.

The U.S Department of Veterans Affairs states that about 11% of the adult home-
less population are veterans. About 1.4 million other veterans are considered at risk of  
homelessness due to poverty, lack of support networks and poor living conditions.

On this solemn day, I urge all of us to recommit to our veterans. We must never  
stop fighting for our veterans. They never stopped fighting for us. They never stopped sac-
rificing for us. Many of our veterans gave their all for our country, for you, for me. It is up 
to us to honor those still with us and thus fulfilling the nation’s promise to our protectors— 
our military veterans.

We at Global CU have recommitted our efforts to stand for our veterans and to  
honor those that are struggling. Global participates in an annual company-wide day of 
service and this year, we joined together and were working for a purpose in our veteran  
community, specifically in transitional housing. While it was uplifting and an honor to 
spend time with the veterans, it was an equally difficult and sobering event. We assembled 
baskets filled with staples to help set up a transitional dwelling. These veteran, often directly 
from the street living, were humble and deeply grateful for so little. Many small day-to-day 
items, like hair conditioner, which we all take for granted, were embraced as if it were a 
discovered treasure.

This is a difficult conversation that needs to happen in communities across the 
country. Admittedly, no one has the one easy answer that will solve this issue, but I know  
solutions are there and as a collective group, we must work to change this heart-breaking 
situation.

Every voter in America has a voice. Each of our voices can, in our individual ways, 
let Congress know they need to take better care of our veterans and their families. We  
must expect that their words are matched by actions. Those actions must come from us as 
well for we must keep our promises to the men and women who have served.

VIEW FROM THE BOARD

Keeping Our Promises to 
Those Who Have Served
Jack Fallis, President & CEO Global CU Air Force FCU is proud to announce 

 the grand opening of its new  
Columbus, Mississippi branch.

This fully functional branch offers 
state-of-the-art technology, equipped with 
Interactive Teller Machines (ITM) and 
Interactive Member Experience (IMX) 
machines, all manned by Member Ex-
perience Advisors. This omni-channel 
concept, combining human interaction 
with smart technology, provides members  
with an integrated and seamless financial 
services experience.

The staff at this branch serves the  
financial needs of over 128,000 residents 
of the Golden Triangle region, encom- 
passing Columbus, Starkville, and West 
Point, Mississippi, as well as the military 
members stationed at Columbus AFB. 
They are helping fulfill the mission of  
the credit union to be the one financial  
institution that best understands and 
meets the needs of our members wherever 
they are.

President/CEO Robert “Bob” 
Glenn is thrilled to welcome the first  
AFFCU branch to open outside of the 
state of Texas and the credit union’s sev-
enth branch overall. There are currently 
over 600 AFFCU members who live in 
Mississippi.

“The board, staff and members of 
AFFCU are beyond excited to open a 
branch in the state of Mississippi,” said 
Bob Glenn. “We look forward to provid-
ing quality products and services to our 
members and supporting the well-being 
of the Golden Triangle and the surround-
ing military community.”

AFFCU was recognized by the  
Department of Defense (DoD) as the 
2018 “Air Force Distinguished Cred-
it Union Service Award” winner, for the  
financial institution under 1 billion in  
asset size category.

AFFCU is open to all active and 
retired military members in the states 
of Texas, Oklahoma, Arkansas, Louisi-
ana and Mississippi, civil service/DoD 
workers and select employee groups in  
those states.

Air Force FCU Opens 
First Branch Outside 
of the State of Texas
Danny Sanchez, AFFCU
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ADVOCACY IN ACTION

Financial Inclusion is a national call to action, and Defense Credit Unions are answering the call. This effort was highlighted at  
 our Annual Conference in Chicago last August, and the DCUC team is planning on increasing our response. Our country is  
constantly changing and with new constituencies converging and diverging, credit unions must adapt and innovate to remain rel-
evant. As such, Financial Inclusion will continue to be featured in future council activities and communications as we partner with  
organizations and companies with mutual interests.
 Last month, our nation celebrated Hispanic Heritage Month which recognized and celebrated the many contributions, diverse  
cultures, and extensive histories of the American Latino community. There were many great events followed by news articles featuring  
these stories. However, there was one that caught our eye: Pablo DeFelippi’s October 11, 2019, article titled, “Together, we advance:  
Using our movement’s strength to serve all.”
 “By the numbers, the Latinx community, which is already the nation’s largest minority segment, is slated to triple by 2050, repre-
senting 30% of the US population,” stated DeFelippi. “Already, the National Association of Hispanic Real Estate Professionals reports that 
Hispanics account for 63% of new home homeownership gains in the last decade, while the United States Hispanic Chamber of Commerce 
cites that Latino-owned companies have grown 31.6% since 2012, more than double the growth rate of all businesses across America 
(13.8%). Latinx people represent nearly 20% of the labor force and hold a purchasing power of $1.7 trillion,” said DeFelippi.
 This is an amazing change and one we continue to see in our nation’s military with many more Hispanic members serving in 
 support of our nation’s defense. While the Department of Defense still has some work to do in terms of overall promotion rates and at  
the 3- and 4-star level, they have made significant strides toward inclusion.
 Credit unions also have a rich history of embracing diversity and inclusion in traditionally underserved communities. Yet, there 
is also more opportunity to make a difference. Here is what stood out in Pablo DeFilippi’s article: “According to the Fed’s Report on  
the Economic Well-Being of U.S. Households in 2018, 11% of all Hispanics are unbanked and 23% are underbanked. That’s almost 
20 million consumers who need access to the affordable and responsible financial products and services that credit unions offer.”
 Wow! That is a big number and one ripe for credit unions to serve. I know several of DCUC’s member credit unions are not  
sitting down. Many are very engaged in reaching this segment of our population. I also learned via DCUC’s relationship with  
OMNICOMMANDER that several Defense Credit Unions are already adding Spanish versions of their website to attract, inform, and 
serve members of the larger Hispanic community.
 One such defense credit union is Border FCU in Del Rio, Texas which also serves the Laughlin AFB community. Maria Marti-
nez, President and CEO of Border FCU is thrilled with the result. “When our Management Team began looking into upgrading Border  
FCU’s online/mobile website, we immediately knew we wanted it to be easy to navigate and in both English and Spanish,” said  
Martinez. “While attending conference expos, I visited with several website design companies and then I also reached out to some of my  
credit union colleagues seeking recommendations. The name OMNICOMMANDER kept coming up during my research.”
 “When I was first introduced to Maria, I knew right away that we should partner with her 
and Border FCU,” said Eric Isham, Founder and CEO at OMNICOMMANDER. “Her passion 
and tenacity is palpable. I love her focus on inclusion as it mirrors our approach to both build-
ing websites, and to building the team here. While they may not seem similar, language barriers  
and accessibility limitations are both potentially preventing large segments of your communi-
ty from accessing your services as 13% of Americans speak Spanish and 20% of Americans use  
accessibility tools when interacting with web content. Incorporating ADA compliance and  
translated content is crucial in serving these populations, and Border FCU’s new website is  
absolutely stunning example of full accessibility in both English and Spanish.”
 Maria Martinez could not be more satisfied. “Their product turned out to be a great fit  
for what we needed and within our budget. Our members love the new look and the Spanish  
version is enjoyed by our members that prefer to conduct their business in Spanish. As a result,  
our website and mobile website formats meet the needs of the communities that we serve.”
 Defense Credit Union Council is proud of Border FCU as they serve 13 Texas coun-
ties, predominantly Hispanic, which are underserved and unbanked. “This is a simple step that  
goes a long way toward making initial strides into the larger Hispanic population,” said Tony  
Hernandez, DCUC President and CEO. “Border FCU takes great pride in not only serving those  
who serve our country, they lead the way in Financial Inclusion efforts.” To see the new Border 
FCU website visit https://www.borderfcu.com. For more information on OMNICOMMANDER,  
visit www.omnicommander.com.

Answering the Call of Financial Inclusion
Article provided by DCUC
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Alaska USA 
Foundation Donates 
to Local Nonprofits
Article provided by Alaska FCU

GOT NEWS? 
Send your credit 

union news to 
alert@dcuc.org.

If you have attended the conference in the past few 
     years you may have seen me running around,  
I have been your conference photographer! I started  
a lifelong passion for art with drawing and painting. In high school I took a class in  
photography when the painting class was full, much to my short-lived dismay. However,  
once I started the class I fell in love. It helped to broaden my artistic horizons, and I have  
since treasured the emotion I can capture with photography. I have a family history tied  
with this art form and even used my father’s camera in my class in high school. 
  Since then I have had the pleasure of traveling and experiencing a variety of subjects 
to capture on film and later digital from Mount Rushmore to a women’s motorcycle rally 
with over 150 participants!  I use my technical skills and expertise I learned in the darkroom 
combined with creativity and composition to produce images that tell a story.  Some of the 
main themes I focus on are strong color, and unique points of view.  I started photographing 
the conference for DCUC in 2016 in my hometown of Boston. I’ve had the pleasure of 
coming back for each conference since then. The conference is always a joy to capture while 
teaching me more and more about the industry as well as defense issues that matter. It is 
always an honor to be asked to be a part of the DCUC team.
  From a happenstance that put me in the class in high school to more than 11 years 
later, I won’t be putting down my camera any time soon!

Meet Spencer 
Butterfield—
DCUC Conference 
Photographer
Spencer Butterfield, Hanscom FCU

The Alaska USA Foundation is starting 
 off the giving season early with 
seven donations to nonprofits in its ser-
vice areas in Alaska, Arizona, California 
and Washington. The donations, totaling 
$78,000, will go to organizations that help 
military members, veterans and children.
 The foundation donated $38,000 
in support of organizations serving our 
military veterans and children to include 
a $25,000 donation to the Armed Ser-
vices YMCA in support of Operation Lit-
tle Learners in Seattle, Washington. The  
program guides and gives tools to parents 
on how to enhance the developmental  
areas of their children and offers an op-
portunity for early learning and bonding 
to establish a foundation for future social  
and academic success. 
 An additional $10,000 was donated 
to Alaska Stand Down, Inc., which brings 
homeless veterans together to provide 
better access to the community resources 
needed to begin addressing their individu-
al programs and rebuild their lives. 
 The foundation donated $3,000 
to the United States Veterans Support 
Group, Inc. of Barstow, California.  
Their programs assist veterans and their 
families with transportation to and from 
appointments, and assistance filling out 
and processing the necessary paperwork 
to obtain benefits and find employment 
opportunities.
 “As Alaska USA Foundation’s mem-
bership grows, so does our ability to help 
out organizations in the communities we 
serve,” said Dan McCue, executive direc-
tor, Alaska USA Foundation. “The gen-
erosity of Alaska USA members is over-
whelming, and it’s an honor to be able 
to donate money on their behalf to these 
highly effective organizations.”

PenFed Foundation, a national nonprofit organization committed to helping mem- 
      bers of our military community secure their financial future, is welcoming an assistance 
dog in-training, WestPoint, as part of PenFed CU’s continuing partnership with Canine 
Companions for Independence®. WestPoint’s puppy raiser is retired Army General John 
“Mick” Nicholson, PenFed Foundation President, and the first four-star general to raise an 
assistance dog.
  “My wife Norine and I are thrilled to welcome WestPoint as he begins his  
journey to have a powerful impact in the life of a veteran or other person with a disabili-
ty,” General Nicholson said. “Working with a mission-driven organization like the Canine 
Companions team is a privilege and their core values of community and compassionate 
service align with ours at the PenFed Foundation.”
 General Nicholson and his wife traveled to the Canine Companions for Indepen-
dence Northeast Training Center in Medford, N.Y., to receive WestPoint. Nicholson also 
met with a wounded veteran who served under his command in Afghanistan who was at the 
center to receive a fully-trained assistance dog.
 The yellow Labrador and Golden Retriever cross joins five additional assistance  
dogs in-training that PenFed employees are raising. WestPoint will spend the next 18 months 
as part of the PenFed family in preparation for the next step in the program, where he  
will spend an additional six months with Canine Companions’ professional instructors 
learning over 40 professional commands that are useful to a person with disabilities.
  James Schenck, President/CEO of PenFed CU and CEO of the PenFed Foundation, 
stated, “I especially thank General Nicholson and our five other PenFed teammates who  
have volunteered to do the important work of raising these assistance dogs in-training.”

PenFed Foundation President is First Four-Star 
General to Raise an Assistance Dog in-Training
Kenyon Spencer, PenFed CU
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All In CU is a financial institution  
 known for giving back to organiza-
tions and members in their communities, 
and when disaster struck the Bahamas,  
All In CU stepped up. All In recently do-
nated $1,000 to the Worldwide Founda-
tion for Credit Unions. All In’s donation 
will assist credit unions in the Bahamas 
that were affected by Hurricane Dorian. 
 “We are pleased to see such an out-
pouring of support for those affected by 
Hurricane Dorian, and we hope that All In 
Credit Union’s donation will help provide 
needed items during a critical time in the 
life of hurricane survivors,” stated Bobby 
Michael, All In CU President/CEO.
 The Worldwide Foundation for 
Credit Unions is the international devel-
opment and charitable arm of the World 
Council of Credit Unions. Their mission  
is to improve communities and lives 
through credit unions. All In CU is proud 
to partner with the foundation and is 
proud to give back not only in our com-
munities, but globally.

All In CU Donates 
to Hurricane Dorian 
Relief
Kathy Scarbrough, All In CU

AmeriCU celebrated the grand opening of its Onondaga Hill Financial Center. To  
 celebrate, members of CenterState CEO, its staff, board, ambassadors, and commu-
nity members joined AmeriCU board members and employees for remarks and a ribbon 
cutting ceremony.
  AmeriCU is a local, not-for-profit financial institution which first opened in 1950  
on Griffiss Air Force Base in Rome, NY. With over 136,000 members, AmeriCU now has  
19 full-service Financial Centers across Central and Northern New York, and is proud to 
now be serving the residents of Onondaga Hill and the surrounding community.
  “We could not be more excited to be open for business in Onondaga Hill,” said  
Kyle Halpin, Manager of the new Financial Center. “AmeriCU is in a better position to  
serve our members, to serve this community, and to build new and lasting relationships  
with local residents and businesses.”
  “We’re able to offer more services, more convenience, and more value for our 
members,” said Nicholas Cray, Vice President of Member Relations and Marketing. “The  
credit union philosophy has always kept members first, so we’re thrilled that you can  
experience that here at our newest AmeriCU Financial Center.”

Left to right: Kyle Halpin, Onondaga Hill Financial Center Manager; John Stevenson,  
Chairman of the AmeriCU Board of Directors; Michael Smith, Assistant Vice President 
of Financial Center Services at AmeriCU; Mark Pfisterer, President/CEO of AmeriCU;  
Ron Belle, Chief Experience Officer at AmeriCU; and Marlynda Walker, CenterState CEO 
Ambassador. Photo courtesy AmeriCU

AmeriCU Celebrates Opening of 
Onondago Hill Financial Center
Provided by AmeriCU

Tinker FCU has partnered with Amazon to bring Amazon Hub Lockers to seven metro  
 OKC branches. Amazon Hub Lockers are a secure, self-service kiosks that allow you 
to pick up your packages purchased from Amazon at a place and time that’s convenient for 
you–even on evenings and weekends.
 “Tinker Federal Credit Union is excited to have partnered with Amazon to bring  
Amazon Hub Lockers to select branch locations throughout the metro,” said Matt Down-
ing, TFCU’s vice president of research and delivery. “We look at this as a strategic move 
to not only provide a value-added service to our community, but also to provide anoth-
er opportunity for the credit union to interact with both members and non-members by  
providing them with a safer alternative to having packages delivered to their homes. Our 
hope is that the community will have packages delivered to a TFCU Locker location and 
stop in to say hello or learn about our great products and services while retrieving their 
Amazon shipments.”

Tinker FCU Partners with Amazon
Destiny Darby, Tinker FCUWhite House 

Ornament
Available Now 
at dcuc.org
All proceeds of our fundraising efforts sup- 
port the George E. Myers Scholarship Fund.  
Since 1997 our fundraising efforts have  
provided 53 scholarships totaling nearly  
$150,000 to volunteers, management, and  
staff of DCUC member credit unions so they  
may further their professional credit union 
education, knowledge and leadership skills. 
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Rodney Showmar, President/CEO of Arkansas FCU headquartered in Jacksonville,  
 Ark., and Kathi Wieneke, Chairman of Arkansas Democrat-Gazette FCU head- 
quartered in Little Rock, Ark., announced their respective Boards have entered into  
an Agreement for Arkansas Democrat-Gazette FCU to merge with Arkansas FCU subject  
to vote by members of Arkansas Democrat-Gazette FCU.

Upon completion of the merger, Arkansas Democrat-Gazette FCU members will  
have access to a full suite of financial products and services, including: home and auto  
loans; credit cards; home equities; checking, savings and money market accounts; certifi- 
cates of deposit; plus HSA and IRA accounts. They will have access to small- to medium- 
size business accounts and commercial loans. Additionally, Arkansas Federal offers one-
stop shopping for auto, home and life insurance, plus retirement and investment services. 
Arkansas Democrat-Gazette FCU members also will be able to manage their finances 24/7 
via online and mobile banking solutions. 

“We are thrilled to be able to make a difference in the lives of more Arkansans by 
expanding our full suite of products and services to the members of Arkansas Democrat- 
Gazette FCU,” said Showmar. “Arkansas Federal is known for providing extremely compet-
itive loan rates, high deposit rates and friendly, professional service. And we look forward  
to serving our new members, which will provide them with more options for managing  
their finances both in-branch and online.”

Wieneke stated, “Arkansas Federal Credit Union is a respected and financially  
sound financial institution. We believe the commitment the organization has shown to its 
employees, members and the communities it serves in Arkansas will be positive for our  
members. Once approved, our members will be able to enjoy a one-stop shop for all of their 
financial needs combined with local, knowledgeable and friendly staff plus the convenient 
digital management tools such as mobile banking consumers expect.” 

NCUA Approves Arkansas FCU 
and Arkansas-Democrat 
Gazette FCU Merger
Mark Carter, Arkansas FCU

You will soon be able to show your excitement about the Stanley Cup Champion St.  
 Louis Blues with a Blues Checking Account and Blues debit card from Scott CU. 
The local credit union is currently finalizing plans to launch the exclusive checking  
account and branded debit card of the St. Louis Blues.

Blues Checking will be a free, high-rate checking account that offers the opportunity 
for accountholders to earn up to 4.05% annual percentage yield on their balance up to 
$25,000. Plus, credit union members will receive a 10 percent discount on Blues merchan-
dise at the Team Store at Enterprise Center when they use their Blues debit card.

 “We are proud to announce that we have extended our partnership with the Blues to 
soon begin offering Blues Checking and debit card. This is really two championship teams 
working together,” Scott CU President & CEO Frank Padak told the crowd during the 
event which featured a panel discussion with Blues broadcasters Kelly Chase, John Kelly, 
Chris Kerber and Joey Vitale.

Padak noted that Blues Checking will be part of the credit union’s strategy to grow 
its membership in Illinois and Missouri. Scott Credit has 14 locations in Illinois and has 
opened branches in Ladue, Crestwood and Ferguson on the Missouri side of the river.

“This is a great opportunity to grow our business on both sides of the river with the 
excitement of the Blues coming off their Stanley Cup Championship,” he said. During  
the Blues Checking event, Blues broadcaster Chris Kerber also interviewed Blues President 
& CEO Chris Zimmerman.

Blues Checking Coming to Scott CU
Adam Koisher, Scott CU

Service CU introduced changes to its 
       checking and savings products focused 
on delivering personalized solutions to its 
members. Enhancements include Every-
day Checking and Dividend Checking 
accounts with benefit tiers: Basic, Direct 
Deposit, and Direct Deposit+. Tiers are 
based on a members’ account activity. 

These accounts feature up to $30 
in ATM reimbursements and 0.75% APY 
discount on personal and auto loans in the 
top tier. “Member feedback allows us to 
make changes and create more value with-
in our products,” said David Araujo, CEO 
of Service CU. “Our membership told us 
how important certain benefits are, with 
non-Service CU ATM fee reimbursements 
being near the top of the list. The new Ev-
ery day and Dividend Checking accounts 
put the member in control of their own 
benefits, which allows for added flexibility 
as they plan to reach their financial goals.”

Savings accounts at Service CU 
also saw an overhaul as part of the new 
product announcement. All members now 
earn 5% Annual Percentage Yield (APY) 
on the first $500 in their Primary Savings 
Account, and 0.5% APY on all funds over 
$500. This change simplified the previous 
multiple savings accounts into one, en-
hancing members’ savings power.

“Saving is so important to finan-
cial well-being, and we wanted to enhance 
the savings power for our members,” said 
Araujo. “The changes to our savings ac-
count helps simplify our product line and 
we encourage members to take advantage 
of a great rate built into the new Primary 
Savings Account.”

Service CU Announces 
Changes to Checking 
and Savings
Lori Holmes, Service CU
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ANCHORAGE, AK—Alaska USA FCU announced the selection of three new execu-
tives. Michelle Bradshaw was selected to fill the SVP of IM Governance. She brings more  
than 20 years of experience in technology and project management. Laura Moore was  
selected as VP of IM Applications and brings more than 20 years of experience in technology 
transformation and automation. Victoria Worley was selected to fill the VP of Operations 
and brings more than 15 years of Alaska financial institution experience and will oversee 
CU operational functions…BILOXI, MS—Keesler FCU promoted Joanna Calhoun to 
Director of Branch Operations, Central Region. She will oversee operations at nine Keesler 
FCU branches…RADCLIFF, KY—Fort Knox FCU announced the selection of Kayla  
VanMeter to serve as the new Marketing & Communication Professional. She is a for-
mer News Anchor and Reporter for Wave 3 News and WBKO…INDIANAPOLIS, IN— 
Financial Center First CU named James Norton as Director of Application Develop- 
ment. He will be responsible for the development of new online and mobile banking  
platforms…LAWTON, OK—Fort Sill FCU announced the selection of two new execu-
tives. Melody Barber, VP of Growth & Strategy, brings more than 15 years of financial 
experience of various positions and offers a unique blend of leadership, vision, and knowl-
edge. Daniel Lanman has been employed with FSFCU for 18 years and in his new role as 
VP of Lending, his responsibilities will include overseeing consumer and mortgage lend-
ing…ROME, NY—AmeriCU announced Gail Rizzo-Spilka as the new VP of Membership 
Development. In her role she will oversee a team of Member Partner Advisors handing 
business partners, outreach, and financial education…PORTSMOUTH, NH—Service 
CU promoted Dan Clarke to SVP of Member Experience, May Hatem promoted to 
VP of Human Resources and Training, Michael Porter promoted to VP of Operations,  
Tyler Pihl promoted to VP of internal audit, Crystal Richardson promoted to support  
Pihl and assume the credit union’s Enterprise Risk Management Program, and Geoff Gilton 
joins Service CU as SVP of Technology.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS

KOKOMO, IN—Financial Center First CU celebrated the grand opening of its new 
Kokomo branch that is a state-of-the-art facility and education center…TYSONS, VA—
PenFed CU named a “Top 50 Best Company for Latinas to Work” by LATINA Style Inc.

DEFENSE CREDIT UNIONS IN THE NEWS

The 31st Fighter Wing hosted the 25th 
 Anniversary of the 31st FW Cele-
bratory Banquet at Aviano Air Base, Ita-
ly. Global CU was honored to participate  
in the celebration, making 50 years of 
providing financial services to Aviano  
Air Base. 
 Global CU opened a branch at Avi-
ano Air Base in May 1969, after Global 
was chosen from 12 qualified applicants 
to establish branches on oversees U.S. 
Military Installations. Global has been a 
presence on the Air Base with a physical 
branch as well as a supporter and sponsor 
of many events benefiting military families 
living on the Air Base. Global was hon-
ored in 1996 with the designation of Best  
Credit Union Serving the Air Force. 
 Members of Global’s Manage-
ment team and the Aviano branch man-
ager along with their spouses attended 
the event to commemorate the years of 
partnership between Global and Aviano  
Air Base. Over the past 25 years, the wing  
has conducted countless missions and 
combat operations in areas such as Bosnia, 
Serbia, Kosovo, Kuwait, Iraq, and Libya 
in support of the North Atlantic Treaty  
Organization (NATO). 

Global CU Marks 
50 Years on Aviano 
Air Base, Italy
Janet Durnford, Global CU

Marine FCU mourns the passing of 
 Chairman C. M. "Marty" Gold-
man. He will forever be remembered as a 
person who embodied the esprit de corps 
of what it means to be a volunteer. On 
February 3, 1964, he joining the United 
States Navy. In 1992, after 28½ years of 
dedicated service, which included two 
tours in Vietnam, he retired as a Com-
mand Master Chief of the Naval Hospital 
aboard Marine Corps Base Camp Lejeune 
and made his home in Jacksonville, NC.
 Marty or Mr. G, as he was known, 
transitioned to serving his community. In 

Fair Winds and Following Seas  
to a True Patriot and Volunteer
Provided by Marine FCU 1990, he volunteered on Marine FCU’s  

Supervisory Committee, and was Chair-
man from 1992–1999. He was elected 
to the Board of Directors in 1993, and  
became Chairman of the Board in 2005.
 “Not only did Marine Federal lose 
a leader with 28 years volunteer experi-
ence, half of which was as our Chairman, 
but our community lost a champion. May 
God rest his soul!” — Chuck Collins, Vice 
Chairman, Marine FCU Board of Directors
 His community involvement in-
cluded the Military Order of World Wars 
General Westmoreland-Charleston SC 
Chapter (Hereditary Member); the City 
of Jacksonville Board of Adjustment; the 

National Association of Credit Union 
Chairman (Chairman); the Onslow Coun-
ty Hospital Authority Board; Jacksonville/
Onslow Chamber of Commerce (prior 
Vice President); Fleet Reserve Association 
Branch 208; New River Rotary/Military 
Affairs Committee; Sturgeon City Edu-
cation Center Board; Onslow Memorial 
Hospital Foundation (prior Chairman); 
Local Precinct Worker; and Marine FCU 
Board of Directors (Chairman).
 In 2007, his dedication to the 
credit union movement was recognized 
with the honor of North Carolina Credit 
Union League Volunteer of the Year.
 “We lost a great man in Mar-
ty Goldman. A loss that will not only be  
felt deeply in the Marine Federal family, 
but one felt all across the Credit Union 
Movement.” —Jeff Clark, Marine FCU 
President/CEO
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It is no secret that local partnerships make our community stronger, in turn making  
 Central Delaware a great place to live. A great example of a local partnership that 
strengthens our community is the one held by Central DE Habitat for Humanity and  
Dover FCU. Although this relationship has been in existence for a long time, it has truly 
been on display over the last 18 months. 
 In this time, Dover FCU employees have participated in builds, hosted a Hab-
itat Framing Frenzy onsite, sponsored multiple events, and hosted the Habitat Builder’s  
Dash 5K at their headquarters, all while having a presence on the board and other com- 
mittees. Most recently, Dover Federal employees presented Central DE Habitat for  
Humanity with a check for $1,500.00 that was raised through donations from Dover FCU 
employees which were then matched dollar for dollar by the credit union. 
 When asked about the partnership that these two organizations have, Dover FCU’s 
Director of Marketing and Community Development Tyler Kuhn stated “we are grateful 
to have the opportunity to be involved with such an impactful non-profit. It means so  
much that we can give our support to an organization that makes great efforts to help our 
community and brings hope to those in need of it.”

Members of Dover FCU and Central DE Habitat for Humanity. Photo courtesy Dover FCU

Dover FCU Supports Central DE 
Habitat for Humanity
Joshua Cordeiro, Dover FCU

Nearly 290 familiar faces across  
 Kentucky, accustomed to count-
ing cash and sorting information, found 
themselves stacking pencils and boxing 
up notebooks to share with thousands 
of Hardin County area students during a 
surprise giveback.
  Employees of FKFCU met for an 
annual training meeting with none oth-
er than local students in mind. These  
are the same students who are likely  
already running low on erasers and re-
placing torn folders. The dwindling stock- 
pile of school supplies is proof that  
our brilliant pupils are hard at work  
but reveals that school supply hauls 
shouldn’t be limited to “Back to School” 
season.
  FKFCU gives back in tremendous 
ways year-round. This specific donation 
was an idea, turned into reality, by all  
290 FKFCU employees throughout  
Kentucky. The same employees met ea-
gerly on Monday at Prichard Community 
Center, in Elizabethtown, Ky., for team 
building and special announcements.  
All branches were closed in observance of 
Columbus Day. 
  “We value education on a tremen-
dous level every single day and will always 
do our part to show it," FKFCU Presi-
dent/CEO Ray Springsteen said.
  “This give back relieves stress from 
parents who are replacing school supplies 
and reassures students that we’re always 
here,” FKFCU Executive Vice President 
Becky Ates said. 
  The supplies will benefit students 
of Hardin County Schools, Elizabeth-
town Independent Schools and Fort Knox 
Community Schools. 
  “Students are truly being showered 
with support from our FKFCU partners 
in education,” Hardin County’s Director 
of Health and Family Services Janay Sut-
ton said. “What a wonderful blessing this 
is for our students, teachers and parents,” 
she added.
  The generous donations include 
two Chrome Books, binders, composition 
notebooks, backpacks, calculators, pen-
cils, markers, crayons and more. 

Fort Knox FCU Deposits 
Surprise School 
Supplies Locally
Article provided by Fort Knox FCU

Cobalt CU and the SAC Foundation have partnered with Boys Town in Omaha to  
 provide the Common Sense Parenting® program for FREE to military families. This 
award-winning, skills-based program stands out from the rest because the methods have 
been proven by research and are based on the successful Boys Town Model®. The easy-to-
learn techniques address issues of communication, discipline, and decision-making, rela-
tionships, self-control and school success.
 This type of parenting education has proven especially effective in helping military 
families address the unique challenges that come with serving abroad, living apart, or mov-
ing frequently. Classes are six weeks in duration and are geared towards military parents with 
children ages preschool through middle school. Children of military families experience the 
constant shifting of military service with having to continually relocate to a new assignment.
 This program offers military families parenting tips, strategies and skills to help their 
kids succeed in school. The program teaches practical skills for improving communication 
in the home, building stronger family bonds, and supporting children’s progress in school.

Boys Town Common Sense 
Parenting for Military Families
Article provided by Cobalt CU
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With the merger of Financial Center First CU and Kokomo Heritage CU earlier  
this year, Financial Center built a new branch office. Financial Center First CU  

donated the former Kokomo Heritage building to the Literacy Coalition of Howard  
County, Inc. Financial Center President and CEO J. Kevin Ryan said, “Advocating for  
literacy, in all its forms, is very much part of our organization’s culture. By donating this  
building to the great folks at the Literacy Coalition, we believe we are helping support  
their important mission of providing literacy resources and services to the residents of  
Howard County. We are delighted to have this opportunity and make a statement about  
our commitment to serving the needs of the greater Kokomo community.”

The Literacy Coalition was founded in 1988 by a group of local residents led by Gail  
Almquist who saw need to address adult literacy issues in the Howard County community.  
Programs were added that helped people learn to speak and write English, prepare for tests  
such as the driver’s license, citizenship or the high school equivalency test. Volunteer tutors  
are recruited and trained to work individually with the adult learners to accomplish their  
educational goals. Over the past 31 years, hundreds of dedicated tutors have helped hundreds  
of adults improve their skills, helping them become better parents, workers and citizens.

“We are excited to begin a new era in service to the citizens of Kokomo and Howard  
County. We are looking for new ways to help adults and children reach their education-
al goals. The donation of this building will help ensure the Literacy Coalition will be  
able to continue to provide needed services in our community for many years to come,”  
said Bob Stephenson, executive director of the Literacy Coalition, 

Financial Center First CU Donates 
Building to Literacy Coalition
Dusty Simmons, Financial Center First CU

Cooperative Credit Union Association 
Awards Two from Hanscom FCU
Diana Burrell, Hanscom FCU

Hanscom FCU is proud to announce that Paul Marotta, Chairman Emeritus, was 
awarded the 2019 Cooperative Credit Union Association Hall of Fame award in 

recognition of his 43 years of service to Hanscom FCU and Steve Silva, VP of Marketing, 
was honored as a Professional of the Year. 

“Paul Marotta has dedicated more than just his career to the credit union indus-
try; his life’s passion is to help people,” said Ray Phillips, Hanscom FCU’s Chairman of  
the Board. 

Over the years, Marotta has guided Hanscom FCU through numerous changes,  
from the buildup of technology, unprecedented member growth, economic shifts, and  
some of the greatest legislative challenges the credit union movement has seen. 

David Sprague, Hanscom FCU’s President and CEO, remarked, “Paul has been 
a leading force in the credit union community for 43 years, and it's gratifying to see him 
honored by the CCUA for the lifetime of volunteer service he's given to our members.”

Silva has served in his Hanscom FCU role for 13 years. He is directly involved in ev-
ery marketing initiative the credit union undertakes, driving growth and ensuring members 
are apprised of each new product and service initiative. Under his guidance, the Hanscom 
FCU marketing team has been awarded numerous national and local industry awards.

Keeping true to the mission of Hanscom Federal Credit Union’s commitment to  
the community, Silva is a frequent volunteer at credit union events, such as the Massachu-
setts Coalition Build a Bed initiative, employee day at Burlington Food Pantry, and the 
Hanscom FCU Charitable Foundation Memorial Charity Golf Tournament.

Hanscom FCU’s Chairman of the Board Ray Phillips said of the honor, “Steve’s 
leadership is well known in our credit union, and I’m glad to see the credit union commu-
nity recognizing the excellence we already see in him.”

We look forward 
to seeing you at 
the 2020 Annual 
DCUC Conference 
in San Francisco!

SAVE THE DATE

August 9–12, 2020
Palace Hotel 
San Francisco

Active duty and DOD personnel  
received special thanks from SAFE 

FCU during a recent Military Apprecia-
tion Picnic at Shaw Air Force Base.

Lunch was served by communi-
ty leaders and attendees were treated to 
free keepsakes from SAFE and other local 
businesses.

Participants had fun at the SAFE 
booth by “spinning the prize wheel” for 
free gifts. Members of SAFE’s leadership 
team also personally thanked military 
personnel for their service and addressed 
financial questions.

“As a credit union that originated at 
Shaw Air Force Base, we are so thankful 
for the sacrifices our military members 
make and we understand the impact it  
has on their financial needs,” said Susan 
Allison, SAFE FCU’s Senior Vice Presi-
dent of Member Experience. “We’re here 
to give them the best service possible. 
They deserve it!”

Founded in 1955 at Shaw Air 
Force Base in Sumter, SAFE FCU serves 
over 126,000 members and is one of the  
largest financial institutions based in 
South Carolina.

SAFE FCU and 
Community Give 
Thanks for 
Military Support
Britney Singleton, SAFE FCU
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James Schenck, President and CEO 
     of PenFed CU and CEO of the PenFed       
    Foundation was honored by the Nation-
al Military Family Association (NMFA) 
as the 2019 Military Family Champion 
Award recipient at the NMFA 50th anni-
versary gala.
 “PenFed is truly humbled by this 
award and we are very encouraged by 
NMFA’s results as they work each day to 
make sure our military and their families 
are properly cared for,” said Schenck. “We 
gratefully accept this award on behalf of 
all 2,700 employees and volunteers at 
PenFed, and our 1.8 million members of 
the national defense community and all 
who support them.”
 Schenck’s son, James Schenck Jr. 
presented him the award. Schenck Jr. said, 
“PenFed believes in military families and 
knows it’s up to us and the community 
around them to support them, celebrate 
them and help them succeed. That’s what 
a military family means and that is what I 
learned from my dad.”
 Schenck is a former United States 
Army Black Hawk helicopter pilot and 
grew up in a military family with his fa-
ther serving in the United States Marine 
Corps. His father was injured when hit by 
a grenade while serving in the 1st Marine 
Division in Korea and lived the rest of his 
life with shrapnel in his legs.
 “My dad had remnants of war in-
side him his entire life due to his injury 
and he taught me to respect and honor 
those who fought for our nation,” said 
Schenck. “He always reminded me that 
if a veteran needs a hand, I need to step 
up and help because their service keeps 
America free.”
 “National Military Family Asso-
ciation is proud to honor James Schenck 
who has done so much for military fam-
ilies and specifically for the families we 
serve,” said Besa Pinchotti, Senior Direc-
tor for Advancement at the National Mil-
itary Family Association. “We wanted to 
honor James in a way that demonstrates 
how well deserved this recognition truly is 
by surprising him and having his son on 
stage to present the award.”

PenFed CEO James 
Schenck Honored  
at NMFA Gala 
Kenyon Spenser, PenFed

The Defense Credit Union Council established the George E. Myers Scholarship Fund in 1996 in 
honor of Col. George E. Myers, USA (Ret.). Colonel Myers was an Executive Director of the Council 

and selected to the first DCUC Hall of Honor. The Fund’s purpose is to provide scholarships for 
volunteers, management, and/or staff of DCUC member credit unions so they can further their 

professional credit union education, knowledge and leadership skills.

MX, the leading data platform for banks, credit unions and fintechs, has announced  
   that Tinker FCU, the largest credit union in Oklahoma with nearly 400,000 mem-
bers, is partnering with MX to empower its members to take control of their financial  
future. Together with MX, TFCU will provide its members with a data-driven digital  
money management experience all within the TFCU website and mobile app.
 “Improving the financial health of our members is our number one goal, and we are 
thrilled to partner with MX to empower our members to be financially strong,” said Brian 
Koehn, Assistant Vice President, Manager Digital Products, Tinker FCU. “Together, we  
will provide our members with the best possible digital tools to take control of their  
financial future.”
 Powered by MX’s MoneyMap, which collects, cleanses and enriches transaction-
al data and then presents insights to help members take smart financial action, TFCU’s  
digital money management will allow members to aggregate accounts from all their other 
financial institutions in a single location. With no need to login to any other app or website, 
TFCU members will get a clear view of all their finances in one place and in a dynamic, 
visual format.
 “Together, TFCU and MX are on a mission to provide consumers with the tools  
they need to better manage their financial health,” said Brandon Dewitt, Cofounder 
and Chief Technology Officer at MX. “We fundamentally believe that forward-looking  
financial institutions like TFCU are helping more than their own members—they are  
creating a ripple effect that benefits the broader digital transformation of the entire  
banking industry.”
 TFCU has tapped Technivation, an Oklahoma-based software company that spe-
cializes in building web, mobile, and cloud solutions for financial institutions across 
the country. Together, TFCU and Technivation, are developing innovative solutions to  
enhance digital experiences for members.
 “This is another example of TFCU's commitment to continually improve the  
digital experience they provide their members,” said Eric Barkalow, Cofounder of  
Technivation. “By partnering with financial services market leaders such as MX and  
TFCU, we’re able to tap into their data-driven resources while helping with the infrastruc-
ture to make it a seamless experience for TFCU members, and everybody wins.”

Tinker FCU Partners with MX to 
Empower Members to Take Control 
of Their Financial Future
Destiny Darby, Tinker FCU

Scholarship applications are available online.
The deadline to apply is January 25, 2020.
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While most financial institutions were closed for the Columbus  
 Day holiday, 1st Advantage colleagues rolled up their sleeves  
and participated in their twelfth annual 1st A.I.D.E. (Assistance,  
Inspiration, Dedication, and Experience) Day; a day that is dedi- 
cated to giving back to, and reinvesting in, the community that they 
serve. 1st Advantage is humbled and honored to partner with these 
deserving organizations. Accomplishments included:

• Completed 1000 USO comfort bags for deployed service members
• Assembled 237 math rings for students at Dare Elementary
• Created 691 surgery bears for Children's Hospital of the 
 King’s Daughters
• Put together 100 After Care Kits and 1005 toiletry bags for 
 Fear 2 Freedom
• Folded/prepared 1573 brochures for the American Red Cross
• Built 5 picnic tables for the Habitat of Humanity
• Packed 30 Ready Bags for the Roc Solid Foundation
• Prepared 191 financial education folders for the Dreams 
 of Hope Foundation
• Assembled and donated 40 bicycles to the C. Waldo Schott Center 

for H.O.P.E. & Rosemont Unit of the Boys & Girls Club 
• Made 109 blanket wraps for Ivy Baptist Church Homeless Ministry
• Made 99 dog and cat blankets for the Peninsula SPCA

1st Advantage Colleagues 
Give Back to Community
Jessica Dawson, 1st Advantage

1st Advantage colleagues giving back to their 
community. Photo courtesy 1st Advantage




