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A VIEW FROM THE BOARD ROOM

CEO UPDATE

Financial Education:
An Invaluable Tool

A Year in Review

Robert Morgan, DCUC Board Member,
Director, ABNB FCU, VA

Roland A. “Arty” Arteaga, President/CEO, DCUC

T

hroughout the year, my fellow
Board members and I have offered
some thoughts regarding financial education. Of late, our President and CEO
(Arty Arteaga) has emphasized the need to
get back to the basics and focus on financial
education. In fact, he has strongly encouraged us to make a special effort during
the coming weeks to contact our respective on-base financial counselors
and, if we have not done so, begin working with them to ensure financial education is a top priority in 2008.
As you know, we in the defense
credit union community are required by
DoD to provide free financial education
training. However, as credit unions, we
not only have a responsibility to promote thrift and the wise use of credit,
we have an obligation to help our members and steer them in the right direction.
That obligation stems from our basic
principles and philosophy, and on occasion, it is reinforced by our government
in the form of commissions or awareness campaigns.
For example, in 2003, a commission
was established by the Fair and Accurate
Credit Transactions Act. The purpose of
the commission was to develop and coordinate a national strategy to promote
financial literacy and education. That strategy was developed by various government
agencies to include DoD and NCUA.
continued on page 7

A

s 2007 quickly winds to an end, I would like to take this
opportunity to thank you for your support this past year and
for your steadfast support of the Department of Defense and our
military. While we started the year with some concern over the
Talent Amendment (and DoD’s implementing rule), we ended the Roland A. Arteaga
year with a sense of appreciation and some ease. DoD’s final rule targeted predatory lenders and predatory products—it did not focus on you or the quality products and services
you provide. In issuing the final rule, the Department recognized the trusting partnership
between on-base credit unions and DoD and acknowledged the outstanding support
provided in years past. Our hard work and yours led to this desired outcome and put in
perspective the value of relationships, both at the national and operational levels.
DCUC has been your point man at the Pentagon since 1963, and every year since,
we have worked the trenches to ensure regulatory and legislative changes neither hinder
your ability to promote the morale and welfare of the troops, nor impede the delivery
of your financial services. A tall order to say the least, but one that we have gladly and
proudly accepted and accomplished for forty-five years!
This year was no exception. As evidenced by the Department’s support for our comments and feedback on the Talent amendment and the final rule, we continue to have a
strong voice at DoD. We continue to enjoy a level of trust and confidence at the Pentagon
that permits us open dialogue and discussion and allows us to air our candid opinions
and recommendations…and to do so effectively.
No doubt, the Talent amendment was high on our priority list this year, but by no
means was it the only action item on our agenda. Throughout the past year, we addressed
a number of policy and procedural matters on your behalf…issues that could have negatively impacted the financial quality of life of our troops. Issues such as, the no-cost
land lease…the acceptance of in-kind consideration…fair market value…third party institution/organization sponsorships of Morale Welfare Recreation (MWR)…violations of
the one credit union/one bank policy…the Overseas Military Banking Program…physical
security and base access…individual and organizational logistical support…BRAC and
rebasing…DoD’s e-commerce efforts…the streamlining of Treasury General Accounts…
the Military Saves campaign…the Department’s financial readiness campaign…and financial education—these issues and more were on center stage with the Talent amendment
and commanded our attention.
But aside from these issues, we also focused on our educational mission. We conducted
one of our most successful conferences in history in Spokane, Washington this past August
continued on page 7
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Jim Laychak, President of The Pentagon Memorial Fund and Arty Arteaga, President/CEO of
DCUC, stand in front of the Pentagon Memorial Chapel. During this meeting, Mr. Arteaga
presented Mr. Laycheck and The Pentagon Memorial Fund a check for $25,000 in
support of the building of the Pentagon Memorial which will pay tribute to men and
women who lost their lives at the Pentagon on September 11, 2001. The money was
raised in conjunction with the Silent Auction held at DCUC’s Annual Conference in Spokane,
Washington. Photo provided by The Pentagon Memorial Fund

Navy FCU, Freddie Mac Launch
Military Homebuyer Effort
Michelle Samaad, Credit Union Times

N

avy FCU and Freddie Mac have joined forces to announce an initiative to expand
homeownership opportunities for military families, including affordable mortgage
products and financial education workshops in the Tidewater/Hampton Roads area to
help active duty military families plan for homeownership.
The initiative kicked off Nov. 28 at the Active Duty Home Buying Fair at NFCU’s
Hampton, Va. branch and featured affordable mortgage products, free advice for buying
or refinancing a home, financial counseling, and information on grants and the Get The
Facts! homebuyer workshops.
A highlight of the fair was Active Duty Choice Mortgage, NFCU’s new mortgage
solution exclusively for active duty military and reservists that provides more buying
power at competitive rates with flexible credit terms, financing up to $417,000 and no additional private mortgage insurance, according to the credit union.
The $31 billion NFCU said it believes in rewarding those who serve and many of
its members serve in the active duty or reserves within the Department of the Navy.
“We understand the hardships that many of our active duty, reservists and their families face during a time of conflict. We wanted to offer a mortgage option that went ‘above
and beyond’ for those members,” said Cutler Dawson, president/CEO of NFCU.
continued on page 6
DEFENSE CREDIT UNION COUNCIL, INC.

FirstLight FCU Brings the Food
Drive to the Parade Again
Natalie Flores, Community Marketing Supervisor

F

irstLight FCU has brought its continued commitment to the community to meet
a decades-old El Paso tradition, the Sun Bowl Parade.
The 71st FirstLight FCU Sun Bowl Parade was Thursday, November 22. Grand Marshal Haywood Jeffires, retired wide receiver for the Houston Oilers, also joined FirstLight
FCU and the Sun Bowl Association for this year’s festivities.
Since this is the third year for FirstLight FCU to sponsor this parade and the
second year pairing up with the West Texas Food Bank, the credit union wanted the
food drive to be even larger than last year. They succeeded in their task. This was by far
the largest food drive in the history of the city. Over 100 volunteers collected 55,000 lbs
of food before and during the parade, with bins all along the parade route, to help feed
the hungry throughout El Paso. FirstLight and its members collected or donated about
4,500 lbs in addition to over $1,000 in monetary donations.
FirstLight’s initiative to have the food drive coincide with the FirstLight FCU Sun
Bowl Parade on Thanksgiving morning remains the same as last year- plainly, the need
for food during the holidays is higher than any other time of year. “West Texas Food Bank
is very grateful for the opportunity we have to provide the El Paso community with food
assistance year-round,” said Hyta Folsom, West Texas Food Bank Executive Director. “The
additional support offered by the Sun Bowl Parade and FirstLight FCU is so important
because it comes when demand for assistance is the highest.”
Despite the unseasonably cold weather, attendance at the parade was estimated at
around 300,000 people. Families traditionally bring a picnic breakfast of burritos or
menudo and hot chocolate, then line the parade route with lawn chairs to watch the
parade. This year, many brought canned food donations as well. The parade route runs along
Montana Avenue from Ochoa Street to Copia Street.
West Texas Food Bank serves 117,000 people annually in the 22 counties of West
Texas. America’s Second Harvest, sponsor of food bank networks across the nation, reports
that 2 million people in Texas, and 25 million nationwide, receive assistance from food
banks each year.
Karl Murphy, CEO of FirstLight FCU said, “FirstLight FCU is a proud supporter
of our community. The Food Drive with the FirstLight FCU Sun Bowl Parade is one way
that we can all give back to our community. I encouraged everyone to participate in this
wonderful effort in providing food for the West Texas Food Bank.”
The parade tradition began in 1936, when the parade was held before the Sun Bowl
game on New Year’s Day, and continued through 1978, when it was moved to Thanksgiving Day. Since then, it has continued to be a unifying event for the El Paso region,
bringing together marching bands, civic organizations, local celebrities and the military for
what many consider the kick-off to the holiday season. FirstLight FCU will be a part of
this holiday tradition for years to come.

Mark your calendars now for
future DCUC Conferences!
August 17–20, 2008 • The Drake Hotel • Chicago, IL
August 16–19, 2009 • The Fairmont Hotel • San Francisco, CA
August 22–25, 2010 • The Hilton Minneapolis • Minneapolis, MN
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GOT NEWS?
Get your share of the
spotlight! E-mail
your news to Debbie
Morello at dmorello@
cuna.com.

Travis CU Honored
at 4th Annual
Community
Heroes Luncheon
Shérry Cordonnier, Director of
Corporate Relations

O

n Thursday, September 20, 2007,
the City of Fairfield Community
Services Department hosted the 4th Annual Community Heroes Luncheon
to recognize individuals, organizations
and businesses that have contributed to
and supported the Community Services
Department. The Master of Ceremonies
for the event was Assistant City Manager
Nancy Huston and Mayor Harry Price who
presented plaques and certificates of special
recognition to the heroes.
Travis CU was recognized as a hero
and received a plaque from the City of
Fairfield along with a Certificate of Special
Recognition from Congresswoman Ellen
Tauscher for contributing to and sponsoring the “Senior Citizen” Van.
“Travis CU is proud to support the
Fairfield Community Services Department,” stated Patsy Van Ouwerkerk, president and CEO of Travis CU. “Our contribution helps the city continue to have
a positive impact on the quality of life for
our seniors.”
The credit union’s sponsorship
provided for a complete refurbishment
and painting of the van’s exterior, which
included a “wrap” to display advertisements for the “Frail Elderly” Program
for senior citizens. The van is used by
the Community Services Department to
transport senior citizens to and from Senior
Center events. Mayor Price expounded
on and thanked Travis CU for the overwhelming support and the outstanding
amount of contributions that it gives
to the community.
3

Conference Partners Forum
Fraud Matters for ISOs and MLSs
Peter Kulik, Fifth Third Processing Solutions

C

ard fraud is growing on all fronts—
for both PIN debit and Signature
Debit—and the trade and general press
are full of reports on data breaches, card
fraud, identity theft, and more. Outpacing fraud growth is growth in regulatory requirements by government agencies,
card associations, and insurers related to
card fraud and identity theft (these terms
often used synonymously, even by industry insiders).
As quickly as the industry can react
to prevent particular types of fraud, the
fraudsters find new approaches. Phony card
readers, skimmers, and “Lebanese loops”
are old news—the new tools of fraudsters
include CVV “brute force” attacks, e-mail
phishing, phone-based scams, data system
hacking, and more. With advances in
technology and communications, these
new threats do not require a local physical presence, the fraudster can be literally
halfway around the world—and often are.
RFID and prepaid cards have different
transaction characteristics and potentially
different fraud vulnerabilities.
But card fraud is not an acquirer
problem, right? As long as a merchant or
ATM owner follows “the rules” and, in
the case of POS acquirers, pays the card
association interchange, they’re not liable
for card fraud losses—right?
Wrong. The growth in card fraud
puts consumer confidence in the payment
system at risk. Fraudsters are the parasites
of the payments industry—a parasite that
is beginning to threaten the health of its
host. Combating this parasite necessitates
that everyone in the value chain adapt
and work together. And it has begun to
affect the economics of the acquiring side
of the payments system.
To date, the regulatory bodies have
generally ignored the acquiring side of
payments. There is a great deal of regulation for card issuers—customer identification, anti-money laundering, dual factor authentication, neural network fraud
detection systems, and so on. New “red
flag” proposed regulations would establish a
set of controls to prevent Identity Theft and
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more quickly detect thefts
that occur. But these
regulations largely key
on the approval process
for transactions, not on
preventing fraudulent
transactions from being
presented for approval—i.e., they focus on
making sensitive card information harder
to use, rather than making it harder to steal
in the first place. This is where the ISO/
MLS and merchant side of the equation
comes into play.
And there is a precedent—in migrating to chip and PIN in Europe, the card
associations punitively assigned fraud liability to merchants who did not update
their POS equipment on-schedule. And
proposed federal regulation on public disclosure of data breaches, information about
which merchants and acquirers have been
loathe to disclose in the past, will further begin to impact the economics of fraud on the
acquirer side of the payments industry.
Recognizing this gap, the card associations including Visa® and MasterCard®
have documented practices for POS acquirers to follow. The ATM Industry Association has also been working to systematize
“best practices” specifically for PIN POS
Security, working with the POS acquiring industry to develop the following
“POS Security Lifecycle:”
What can ISOs. MLSs, merchants,
and ATM owners do to prevent fraud
and maintain consumer confidence in the
payments system? In a nutshell, do not be
an “absentee acquirer.” Follow the recommendations of Visa®, MasterCard®, the
ATMIA, and other industry bodies. Six
fundamental practices include:
• Stay up-to-date with card association
recommendations and rules. If you are
unfamiliar with them, your processor
can help you learn.
• Train employees about fraud and how
to verify customer identity at the time
of sale. Signature checking is required;
asking for a second form of ID on card
transactions is becoming more common
and widely accepted by consumers (a

•

•

•

•

consumer’s resistance to such a check is
a “red flag” for fraud).
Enhance POS systems to include CVV
verification, expiration date checking,
name matching, or last four digits verification—and implement new practices
as they become available. These checks
can be done as part of the transaction
with little or no impact to transaction
flow.
Use your acquirer processor’s services
for fraud detection or subscribe/
implement a separate system. These
systems are critical to early detection
of fraud and reducing losses—and the
associated costs—by merchants, cardholders, financial institutions, and card
associations.
Make sure all your reports mask sensitive cardholder information, required
by the card associations and other standards bodies.
Implement an encryption system for
all information stored in your inhouse systems. Simple disk encryption
products are widely available, easy to
use, and inexpensive. If you must keep
paper records that include card numbers, make sure these are as secure as if
they were cash (because the do represent
“cash” to a fraudster!).

In summary, we must all be vigilant
to combat fraud. Following these fundamental steps, complying with all regulations, and following current and future
best practice recommendations of industry
groups will help to reduce and control
fraud. Working together, we can maintain
consumer confidence and the integrity of
our payments system.
This article was reprinted with permission
from “The Green Sheet.”
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Travis CU Brings
Holiday Joy to
the Community
Sherry Cordonnier, Director
of Corporate Relations

T

Left to right: Steve Mendiola, VP European Operations; Margaret Robbins, Representative of the Darby Bowling League; Mary Starkey, Sr. VP Operations/COO; LTC Cade, Post
Commander; Sharon Carter, Darby Branch Manager; Cindy Newton, Representative for
the Darby Animal Welfare; Maria Lechuga, Darby Branch Member Service Representative.
Photo provided by Global CU

Global Opens New Camp Darby Branch
Ed Neunherz, Senior Vice President Governmental Relations/Corporate Communications

G

lobal CU recently celebrated the opening of its new Camp Darby branch in Tirrenia,
Italy by hosting a reception and ribbon cutting ceremony. The event was enjoyed by
base military and civilian personnel and their families. Mary Starkey, Senior Vice President
Operations/COO traveled from Global’s headquarters in Spokane, Washington to attend
the event. “Global CU has had a presence in Italy since 1969 and a branch at Camp Darby
since 1976. We are proud and honored to support our military overseas,” said Starkey.
The 2,700 square foot (250 sq. meters) branch includes a community conference
room, three Internet Café stations, night deposit drop box and a second ATM location onbase. “Global believes in giving to the community that it serves. This branch was built with
that purpose in mind,” commented U.E. (Steve) Mendiola, Vice President of European
Operations. At the conclusion of the ceremony, Global donated the ribbon, made out of
U.S. paper currency in the amount of $400, to the Darby Bowling League and the Darby
Animal Welfare Association.
Some five hundred people
braved cold and drizzle to
donate holiday turkeys for the
needy during Security Service
FCU’s annual Turkey Round-Up
in conjunction with the San
Antonio Food Bank. From left:
SSFCU Volunteer Corps member Angie Enriquez accepts a
turkey from Tom Romanello
at one of the credit union’s
north central service centers.
The two-day drive generated
twice as many turkeys as in
the previous year.
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his holiday season, Travis CU members and employees are reaching out
to the community and people in need
by taking part in the Solano and Contra
Costa Food Banks annual food drive, The
Festival of Trees, Christmas Wish 2007,
and the 2007 Children’s Miracle Network Holiday Stocking Campaign.
Each year Travis CU helps the working poor, seniors, single parents, and the
homeless in Solano County through their
annual food drive. Credit union employees, members and the general public were
encouraged to bring non-perishable foods
to all Travis CU branches in Solano, and
Contra Costa Counties November 19–28,
2008. Specially printed grocery bags for
the drive were inserted in several local
papers. Donations will go directly to the
Food Bank of Solano, and Contra Costa
will be distributed in the counties that
they are received.
Another way Travis CU helped others is through the 2007 Children’s Miracle
Network Holiday Stocking Campaign.
Employees and members purchased and
signed paper stockings for $1 each to support the health needs of children. The
stockings will be displayed at Travis CU
branches from November 23–December
23, 2007. Proceeds went to UC Davis
Medical Center in Sacramento and Valley
Children’s Hospital in Merced County.
Last year members and employees donated more than $2,500.
Travis CU has been the number one
corporate sponsor for the Christmas Wish
program for the past six years. In 2007,
employees donated more than 300 gifts.
Children placed their wishes on ornaments so that sponsors could buy a gift for
them. Sponsors also made a cash donation
that could be used to purchase gifts. Employees extended their creativity this year
by producing an online auction, bake sale
and chili cook-off. This year, Travis CU
helped children on AFDC/Cal Works,
which includes local children of the working poor as well as foster children.
continued on page 10
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DEFENSE CREDIT UNION
PEOPLE IN THE NEWS…
Aberdeen Proving Ground FCU hired
Janice Carey as Marketing Communications Director. Carey will manage the
communications team as well as develop
APGFCU’s marketing initiatives. Carey
brings with her nearly fifteen years of
marketing experience. Dana Nunley was
hired as Marketing Communcations
Specialist. Nunley will support the communications team and assist in the development and management of APGFCU’s
marketing initiatives. Michael O’Malley
was hired as Web Developer/Administrator. O’Malley will manage the growth of
APGFCU’s public web site as well as the
credit union’s intranet site… Several Belvoir
FCU staff members earned awards
through the Credit Union National
Association’s Staff Training and Recognition (STAR) Program. Cour tney
Brown completed the Bankruptcy, Loan
Officer, Consumer Lending certificates
and was also awarded the Lincoln and
Jackson Awards. Isabel Brown received the
Jackson Award. Phyl Johnson completed
the Professional Development Certificate.
Aynalem Tadesse completed the Credit
Unions Certificate. Suh Kolb and Melanie Rabs both completed the Introduction to Credit Unions Certificate…
Jacque Connor , Vice President, Marketing and Business Development for
Belvoir FCU, was recently elected to the
Executive Committee of the Credit Union
Marketing Council of Virginia. The
Council’s Executive Committee is comprised of six members who are responsible
for coordinating four workshops and presentations each year. Elections are held
at the final workshop in the fall for the
subsequent years… Gail DeBoer, President
of SAC FCU in Nebraska, is named the
2007 iBusinesschannel.com’s Best Boss.
With a compelling submission by Jackie
Boryca, the dedication and commitment
Ms. DeBoer demonstrates has all the indications of a strong and forward-thinking,
but caring boss. Being a veteran of SAC
FCU with 19 years under her belt, Ms.
DeBoer was just appointed to President
in January of this year. In that short time
she’s made tremendous strides in product
development, strategic planning that
includes three levels of management, and
employee morale.
6

DEFENSE CREDIT UNIONS IN THE NEWS…
ABNB FCU has once again joined the effort to collect coats for those less fortunate in Hampton Roads. “One Warm Coat represents a great team effort to show care and compassion,”
says ABNB President and CEO Carl Ratcliff. “With Entercom radio stations sounding the
alert, Zoots doing the cleaning and the Salvation Army distributing the coats, we’re going
to make thousands of people more comfortable this winter.”… Keesler FCU has disbursed
2007 Christmas Savings account proceeds totaling $4,260,546.72 to 16,428 of its members.
Dividends of 2.25% were paid on these accounts. Keesler Federal’s Christmas Savings is a
specialized savings program designed to help members save for the holidays. Members are
encouraged to open their Christmas Savings accounts until the end of January 2008 for the
2008 holiday season…. Langley FCU awarded twenty grants of $250 each for local schools
to teach financial literacy in the classroom. The grants will be used for teaching a wide variety
of financially related topics and associated classroom activities. Langley has been dedicated
to educating the community on financial matters for many years and considers financial
education a part of its mission.
MILITARY HOMEBUYER EFFORT continued from page 2
The Hampton Roads Planning District, Child & Family Services of Eastern Virginia, and
Community Housing Partners Corporation will offer Freddie Mac’s Get the Facts! workshops, which are designed to break down barriers of misinformation that keep many individuals from considering homeownership
“By working together with Navy Federal, we are helping to boost the home buying
power of members of the military,” said Paul Mullings, senior vice president of Single Family Sourcing for Freddie Mac. “Many of them are first-time buyers, minorities, and low- to
moderate-income earners who want to purchase a home, build equity and obtain the American Dream of homeownership.”
Through the Get the Facts! workshops, participants are provided with straightforward
information and advice about all aspects of homeownership, including costs associated with
home buying and credit history requirements. Participants are encouraged to ask questions
as workshop facilitators help them separate fact from fiction. By the end of each workshop,
it is hoped that participants will feel empowered, with a sense that they might be able to
achieve the dream of homeownership, according to the credit union.
— Reprinted with the permission of CU Times

AmeriCU CU Invites the Public to Take
“The Mitten Challenge” to Benefit Local
Salvation Armys in its Eight-County Footprint
Michelle Tuttle, AmeriCU CU

R

epresentatives of AmeriCU CU launched a promotion on Monday, December 3
called “The Mitten Challenge” to benefit The Salvation Army, assisting more
than 2,000 local families to stay warm this winter with necessary winter accessories
such as mittens, gloves, scarves, etc. Displays went up in the branches (see participating branch listing below) during the week of Nov. 26 with the actual campaign kicking
off Dec. 3 and ending on Dec. 16. The Salvation Army came to the participating
AmeriCU branches on Dec. 17 to pick up what has been donated at the branches so
that they can then begin filling their “Angel Tree Bags” with items from area families’
wish lists. All of the collected items from the AmeriCU branches will be included in
the bags.
Participating branches included: Rome (Black River Blvd); Griffiss Business Park;
Oneida; Commercial Drive in Yorkville; Liverpool; Auburn; Syracuse & Watertown.
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CEO UPDATE continued from page 1
—our 44th annual conference. We hosted one of our liveliest and enthusiastic roundtable
sessions in Washington this February—Defense Issues 2007; co-hosted a very productive
DCUC Overseas Subcouncil meeting in Italy in April; participated and fully supported an
equally successful DCUC Midwest Subcouncil meeting in Omaha in June; and partook
in some excellent regional meetings and command visits with our partner, the Armed
Forces Financial Network. Additionally, we participated in a number of conferences and
forums, both within and outside of DoD…and briefed leaders at the Pentagon, highlighting the value you add to our troops and their families, and making known the level of
support you provide your respective commands.
A busy and challenging year to say the least, but one that was productive and
supportive…supportive of your needs, and in essence, the needs of the DoD establishment.
As 2008 begins, rest assured, your DCUC Board of Directors and I are poised and ready to
again work on your behalf. We welcome that role; we look forward to the opportunity.
Thank you for your support this past year; may 2008 bring you much success, good
health, and continued happiness. Happy New Year!

DoD YOU SHOULD KNOW…
…that the Treasury is again looking to reduce their 150 plus TGA accounts to something
less than 10. This streamlining initiative surfaced at the start of the year, and at that time,
we enlisted DoD’s support to ensure on-base institutions were excluded. The Department
succeeded; however, recent discussions/meetings have taken place between the Treasury
and DoD, and the issue of TGA efficiencies has resurfaced. DoD continues to support the
exclusion of on-base institutions from Treasury’s TGA drawdown, and we have engaged
in meetings with Treasury and DoD to ensure any changes to the TGA structure do not
violate current DoD policies and do not negatively effect your operation.
…that as a result of our meetings and discussions with the Office of the Assistant Secretary
of the Army for Financial Management (ASAFM), the ASAFM has issued additional
guidance to the Family Morale Welfare and Recreation Command (FMWRC) regarding
the Army’s MWR credit card. Metrics have been developed and compliance checks have
been instituted to ensure Chase does not compete with on-base institutions. The following
garrison actions are required when the Chase’s Customer Payment Solution (CPS) system
is installed at MWR activities: a) Garrisons will work with the on-post banks and credit
unions to highlight their services to eligible patrons. These services can be emphasized in
a number of ways; e.g., web links to on-post banks and credit unions; advertisements on
garrison MWR websites; advertisements in local programs; and other mutually agreed-upon
initiatives, b) advertising or any other material provided to customers under the contract
between J.P. Morgan Chase will be limited to the Army MWR Card in direct association
with MWR activities. No advertising of J.P. Morgan Chases’ other banking or financial services
are authorized. Garrison Marketing Directors will receive FMWRC approval for any local
marketing proposed by J.P. Morgan Chase, and c) Garrison Marketing Office will continuously
monitor advertising and marketing related to the Army MWR Card to ensure compliance
with the terms of the contract and report findings to the Director, MWR monthly.

Pen Air FCU Employee Heads Book Drive

BOARD ROOM continued from page 1
Given the high interests regarding
financial education, and the advent of the
new year, I thought it would be prudent
to remind you of the eight elements:
1) focus on basic savings, credit management, homeownership, and/or retirement
planning, 2) tailor financial education
programs to its target audience taking
into account language, culture, age, and
experience, 3) make effective use of local
community resources and contacts, 4)
follow-up with participants to reinforce
intended message and ensure that skills
taught are applied, 5) establish specific
program goals and use performance measures to track progress toward meeting
these goals, 6) demonstrate a positive
impact on participants attitudes, knowledge or behavior through testing, surveys,
or other objective evaluations, 7) ensure
your financial education program can
be easily replicated so as to have broad
impact and sustainability, and 8) develop
a program to last, as evidenced by factors
such as continuing financial support or
integration into an established course of
instruction.
I am certain that you have already
developed your operational plan for
2008; if however, you have the opportunity to revisit those plans, I encourage
you to ensure financial education is a
top priority. In years past, we have been
very innovative in the financial education
arena, but we must do more. We have
a constant responsibility to assist our
members and our troops in understanding the financial system, and we have an
equal responsibility to empower them to
be good stewards of their money. As our
CEO stated last month, let’s “turn up the
heat” in ’08 and make certain we have
an effective and productive financial
education program on the books for years
to come. Happy New Year!

Jenna Harper, Marketing Representative

P

en Air FCU Senior Accounting Representative Sherrie Harwell brought a great cause
to her co-workers’ attention with the USA Women’s and Children’s Hospital’s library
book drive. Over 300 new and gently used books were collected in just one week. “I feel
blessed to work with people who truly care about the needs of others,” said Sherrie. USA
Women’s and Children’s Hospital in Mobile, Ala., is starting a library so parents and children can have access to reading material during hospital stays. The library will also help ease
waiting room times during surgery. The book drive is a cause that hits home for Sherrie. Last
month, her cousin and his wife lost their infant daughter, Ann. Books donated by Pen Air
FCU employees will be given to USA Women’s and Children’s Hospital in Ann’s name.
DEFENSE CREDIT UNION COUNCIL, INC.

Defense Issues 2008
On-line registration
available soon.
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AFFN Continues ‘THANK YOU’
Card Program for Military Families
John Broda, Executive Vice President

T

he Armed Forces Financial Network (AFFN) in partnership with the Defense
Credit Union Council (DCUC) Credit Union Participants and the Association of Military Banks of America Bank Participants, have presented AFFN
‘Thank You’ Cards to military families staying at Fisher Houses throughout the
US and Germany this holiday season. AFFN/AMBA Bank and AFFN/DCUC
Credit Union Participants have presented the ‘Thank You’ Cards to military
families staying at Fisher Houses while caring for loved ones in military hospitals
and VA medical centers throughout the US and Germany.
Over the past 58 days, AFFN/AMBA Bank and AFFN/DCUC Credit
Union Participants have made presentations at 38 Fisher Houses from Germany
to Hawaii, both on-base at military hospital locations, and off-base at VA Medical
Center locations.
“We are humbled by the generosity of the Armed Forces Financial Network as we approach the 2007 holiday season,” said Ken Fisher, Chairman,
Fisher House Foundation. “We are especially pleased because the cards offer
the managers and guest families flexibility in purchasing what they need during
their lengthy stay at one or more of the 38 Fisher Houses.”

Left to right: Joseph Anderson, Chief Operating Ofﬁcer
of AmeriCU CU and Jerry Jenson, Director of the Albany
Fisher House

All photos provided by AFFN.

Left to right: Suzanne Curren (AFCU, Director of Member Education), Janine
Roberts AFCU, Vice President, Marketing), Janet Grampp (Director of Andrews
AFB Fisher House), Debbie Matz (AFCU, EVP & COO), and Michael Hale (AFCU,
President & CEO).

Left to right: Paula Gallero, Fort Bragg Fisher House
Manager and Karen Strickland, Marketing Director,
Fort Bragg FCU

Now Taking Applications for 2007 GEM Scholarships!
In 1996, the Defense Credit Union Council set in motion the establishment of the George E. Myers Scholarship fund. The Fund’s
purpose is to provide scholarships and enhance the professional knowledge and leadership skills of management, volunteers and
staff of DCUC member credit unions. This year, due to the growth and strengthening of the fund, we are offering three $2500
scholarships. It is time now to apply for the 2007 Scholarship, and we hope you will encourage your personnel to apply. Interested
management and staff personnel should complete the application form that was sent out to Presidents/CEOs by mail and e-mail
and return it to the ofﬁce by January 11, 2008. The information can also be found on our website. This is an excellent opportunity
to further enhance the professional development of your staff... and a great way to attend the DCUC Conference in 2008. Don’t let
this opportunity slip by; advise your folks of the GEM Scholarship today!
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Left to right: Karl Murphy, President & CEO, FirstLight FCU presenting to Harry Hicks, Manager, El Paso Fisher House

Left to right: Gordon Simmons, President/CEO of Service FCU and
Colonel Richard Martell, Commander of the 157th Air Refueling
Wing. Photo provided by Service CU

Service CU Donates $30,000
to Military Families for Holidays
Aimee Sundstrom, Marketing Segmentation Oﬃcer

S

Left to right: Phil Harpel (Bank of America Military Bank, Fort
Campbell Banking Center, Manager), Gayle Marie Purdy (Fort
Campbell FCU, Branch Coordinator), Vivian Wilson, Fort Campbell Fisher House Director, Rachael Bonds (Fort Campbell FCU,
Financial Services Representative), and Colonel Keith Gallagher,
Commander, Blanchﬁeld Army Community Hospital

ervice CU is donating gift cards valued at $30,000 to families
needing holiday assistance at Pease Air National Guard base and
across the 14 Army and Air Force bases where the credit union’s
15 branches serve in Germany. Gordon Simmons, President/CEO
of Service CU, presented 20 VISA® gift cards to Colonel Richard
Martell, Commander of the 157th Air Refueling Wing at Pease
Air National Guard Base in New Hampshire. Richard Tolle, Senior
Vice President of Overseas Operations of Service CU and the
local Service CU Branch Managers presented 375 VISA gift
cards to senior military leaders for distribution throughout the
holiday season.
“It’s a unique circumstance that these families are facing
financial challenges while already giving so much for their country,”
says Gordon Simmons. “We appreciate their sacrifices and hope
these gift cards will make their purchasing for family celebrations
a little easier.”
“I’d like to say thank you to Service CU for supporting our
National Guard families,” says Richard Martell, Commander of the
157th Air Refueling Wing. “We’ll make sure the gift cards get to
the right people.”
“We have been serving the needs of our military members for
fifty years,” continues Gordon Simmons. “It’s our responsibility to
help them when we can and our great pleasure to give these families
the ability to provide the holiday dinner and gifts we all hope to
have over the holidays.”

Mark your calendars!
45th Annual DCUC Conference
August 17-20, 2008 • Chicago, IL
Left to right: Angie Lasagna (USA FCU), presents AFFN Thank You
Cards to Belle Esposito (San Diego Fisher House), with the assistance of Aynn McGuire (Armed Forces Bank of California), and
Robert “Camo” Gleisberg (Paciﬁc Marine FCU).

DEFENSE CREDIT UNION COUNCIL, INC.
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Leukemia and Lymphoma Society Honors
Pen Air FCU CEO/President John Davis
Jenna Harper, Marketing Representative

T

he Leukemia and Lymphoma Society honored Pen Air FCU and CEO/President John
Davis with an appreciation plaque for being the Gulf Coast Division chairperson
and for being the top team in raising $18,000 for Light the Night Walk 2007.
John Davis has been the Gulf Coast Division chairperson for Light the Night Walk
the past two years. Mr. Davis was excited to chair the event again this year.
“Light the Night Walk is a great cause. Blood cancers affect thousands of families
across our nation. My employees and I are privileged to be involved with Leukemia and
Lymphoma Society’s annual event,” said Pen Air FCU CEO/President John Davis.
Special Events Coordinator Lori Lightcap of the Leukemia and Lymphoma Society
presented Mr. Davis with the plaque. Pen Air FCU was also awarded an employee ice
cream party for raising $18,000.
The Leukemia and Lymphoma
Society is a national volunteer health
organization dedicated to curing all
blood cancers. Light the Night Walk
is the Society’s signature, nation-wide
fundraiser dedicated to raising money
for research.
Pen Air FCU held company casual
days, hosted bake sales and held various
raﬄes to fundraise for the event. The
night of the walk, over 200 employees
and family members gathered to watch Leukemia and Lymphoma Society’s Lori Lightcap
CEO/President John Davis present the presents John Davis with an appreciation plaque.
Photo provided by Pen Air
$18,000 check.

TRAVIS CU continued from page 5
This was the fourth year that TCU
participated in the Festival of Trees, which
benefited Opportunity House, Vacaville’s
homeless shelter. What started out as
a labor of love years ago has become a
special holiday tradition in the Vacaville
community, one that represents families,
fun, giving, and the spirit of the holidays.
Churches, businesses, organizations, and
individuals, working together for a common cause, have made this all-volunteersupported festival—the shelter’s primary
fund-raiser—extremely successful. Each
year the festival presents a forest of beautiful Christmas trees, which are auctioned
off to the highest bidder. This year featured 95 elaborately decorated trees, each
with its own unique theme. TCU donated
a themed tree entitled “Nature’s Christmas” for auction which sold for $700.00.
This year, a small group of employees
and local citizens got together and decided
to begin a tradition in Solano County at
the new Sacramento Valley VA National
Cemetery, by placing wreaths on every
single grave just before Christmas. In addition to the employee participation, the
credit union contributed $1,000 toward
the purchase of the wreaths.

Mid Missouri CU
Held its First
Annual Rock-AThon Fundraiser
Tracy L. McCord, Assistant Marketing Manager

M

id Missouri CU demonstrates its dedication to
the credit union philosophy through charitable
work on behalf of military families. The credit union held
its first annual Rock-A-Thon (rocking chair marathon)
fundraiser. Credit union employees, members and soldiers
took turns to keep a chair rocking for 36 hours and raised
$2,800.
The credit union split the proceeds 50/50 between the Wounded Warrior Fund, which provides
financial support to the families of armed forces personnel and the Children’s
Miracle Network (CMN). Mid Missouri CU also spread its message through the
airwaves, KFLW 98.9 The Fort kicked off the Rock-A-Thon with a live broadcast.
“We tried to make people understand that the credit union philosophy is all about
‘doing the right thing’ in our communities, and that our Rock-A-Thon is just one part of
a larger effort,” says Brent Sadler, COO.
10

MMCU Executive Vice President, Arleta
Weber and Kirby Kangaroo Kids Club
Mascot during Mid Missouri CU’s
ﬁrst annual Rock-A-Thon fundraiser.
Photo provided by Mid Missouri CU
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Langley FCU Wins
Youth Financial
Education Award
Sue Thrash, Director of Research/
Communications

L

angley FCU won first place honors
in the Desjardins Youth Financial Education Awards sponsored by
the Virginia Credit Union League and
the Credit Union National Association.
The credit union was saluted for its
wide-ranging financial education program that includes seminars and classroom
presentations on basic money management topics for young people, partnerships
with local schools, and a number of credit
union-sponsored resources designed to
help teachers and parents teach kids about
basic money management concepts.
“Helping people make wise financial
decisions is a very important goal of the
credit union,” said President/CEO Jean
Yokum. “You are never too young to learn
the importance of good financial habits.”
Langley FCU has long been recognized as a leader in the financial education arena, particularly in its work with

Calvary Christian Academy’s “mini-branch” is sponsored by LFCU as part of an outreach
program for elementary schools. Photo provided by Langley FCU

students and members of the military. It
has also won praise for innovative programs like “Langley Saves,” which encourages saving and building a personal
emergency fund for unexpected financial
hardships, and the Financial Learning In Progress (FLIP) program, which
was developed for 18- to 25-year-olds
and provides a starter Visa card, debit card,
free checks and financial counseling.

The Desjardins Youth Financial
Education Award is named in honor of
Alphonse Desjardins, the founder of the
North American credit union movement.
Desjardins was an ardent believer in
the value of teaching children to save, and
he promoted the idea of in-school savings
programs. The award honors credit
unions for their commitment to teaching
personal finance basics to young people.

Pen Air FCU Contributes
Over $3,000 to Toys for
Tots Foundation
Jenna Harper, Marketing Representative

N

AS Pensacola Marine Corps representatives graciously accepted a $2,500 check and over $800 in
toys from Pen Air FCU on behalf of the Toys for Tots
Foundation on Wednesday, Dec. 12, 2007.
Pen Air FCU President/CEO John Davis was
proud to offer Pen Air FCU branches as drop box locations and to present a $2,500 check to the Foundation.
“We always try to find ways to give back to the
community that has continued to show its support for
Credit Unions,” said John Davis. “We are proud to be able to help further the Toys for
Tots efforts taken up by our Marines Corps. They’ve been knocking on a lot of doors
and making many phone calls—we were glad to have been able to answer.”
The Marine Corps spends hours setting up drop box locations, conducting fundraisers, and spreading the word about Toys for Tots Foundation and the many underprivileged
children it helps during the holidays each year. Pen Air FCU employees placed cardboard
boxes in each of the 15 branches for employee and member donations. The day of pick-up,
an estimated $800 in toys was donated along with a $2,500 check.

DEFENSE CREDIT UNION COUNCIL, INC.

Left to right: 2nd Lieutenant Nick Teach,
Pen Air FCU EVP/CFO Ron Fields, Lieutenant Colonel Scott Grandgeorge, Pen
Air FCU EVP/COO John Ochs and 2nd
Lieutenant Scott Neidecker stand with the
donated toys and $2,500 check. Photo
provided by Pen Air FCU
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Military Saves 2008!

O

n October 17, the Under Secretary of Defense for Personnel and
Readiness (Dr. David Chu) issued guidance to the respective
Military Departments regarding the upcoming 2008 Military Saves Week
campaign. Specifically, Secretary Chu asked the Departments’ leadership
to help change the financial culture within the military...and he encouraged
them to do so by: a) building on this past year’s success, b) reaching out to
military youth and children, and c) focusing on the Total Force!
In 2007 defense credit unions led the way and did a superb job preparing for and participating in the first-ever Military Saves campaign (over
70% of the on-base institutions participating in Military Saves were DCUs).
As the year draws to an end, and the new year soon begins, we again look
for your support...and challenge you to ramp-up your efforts of 2007 and make 2008 a banner year. Make 2008 a banner year for “building wealth and not debt;” for teaching our military youth the power of savings; for ensuring Military Saves 2008 is Heard, Understood, and
Acknowledged (HUA) throughout all levels of command; and for developing/promoting savings products and incentives (not just for the
upcoming campaign...but year round) for our troops and their families...your members!
The time to start is now, and the first step in the process is to coordinate your efforts with your on-base Command team—Personal
Financial Managers (family community services), Liaisons, and/or Commanders and Senior Enlisted advisors—and to let them know you
are ready to help…and how you will help support Military Saves 2008.
As of this writing, the Consumer Federation of America was still in-process of developing the 2008 resource kit; however, pending
its production and release, please visit the Military Saves website site (http://www.militarysaves.org/resourcekit/) and use this past year’s
checklists, suggestions and basic resources to start your planning and preparations.
Military Saves Week 2008 starts February 24, 2008, but in reality, it started October 17, 2007 with Dr Chu’s memo. Let’s again “leadthe-way;” let’s again ensure that our Active and Reserve Component troops (Army, Marine Corps, Navy, Air Force and Coast Guard),
their spouses and children have every opportunity to “build wealth, not debt.” Let’s make certain the Total Force has an opportunity to save...
to enhance their personal financial quality of life.
If you have not done so, please add Military Saves 2008 to your action items for the New Year. “Building Wealth and Not Debt” is
the key to achieving financial readiness…and, as was readily apparent in 2007, you and the Command team are the vanguard to a successful campaign.

Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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