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A VIEW FROM THE BOARD ROOM

CEO UPDATE

Support the
Military Family
and Their
Community

DoD’s Regulation
on Consumer Credit

Gordon A. Simmons, 1st Vice Chair,
DCUC Board, President/CEO,
Service CU, NH

L

M

any of you have most likely had
the privilege of attending farewell
ceremonies for deploying troops. This is
truly an honor and means so much to the
troops, but what about their family members? What can we do for them and the
community in which they live while their
sponsor is deployed?
One of the most important contributions that CUs can extend to their down
range military members is support of their
family left behind. This usually takes the
form of at least ensuring family members
have CU account access while their sponsor
is deployed and participation in on-base
troop farewell ceremonies. But, there is
actually much more that can be done.
Power of Attorneys (POA) should
be freely accepted to conduct reasonable
financial transactions on behalf of the sponsor/primary member. Many times, sponsors
deploy and fail to or wish not to designate
their spouse as joint on their account(s).
But they will authorize the issuance of a
POA. Another aid is opening a checking
account for the deployed member’s spouse
into which the primary member may
authorize the automatic transfer of funds
from their account on a recurring basis.
continued on page 5

The Process Begins
ast month I provided a summary overview of our feedback to
the Department of Defense, regarding the consumer credit
Roland A. Arteaga
provisions of the 2007 National Defense Authorization Act (NDAA),
and advised of the Department’s notice on the Federal Register
requesting public comment by February 5. Let me take this opportunity to thank you for
your written comments and for participating in the DCUC-CUNA audio conference last
month. As always, your feedback was constructive and effective. It focused on matters of
major relevance and significance, not only as they pertain to regulatory issues, but also, as
they affect the level of service and support provided our troops and their families.
Let me also offer my gratitude to those of you who responded to DoD’s request for
comment on the Federal Register. While DoD’s objectives may be well-intended, their experience with credit regulations is very limited. I can assure you, your advice to DoD was
welcomed…your expertise was valued…and your candor and views were appreciated.
In that regard, and as a follow-up to our 10 January letter, we also took advantage of
the Department’s “notice for comment,” and together with CUNA dispatched a second
joint letter on 5 February. Our comments focused again on your concerns, and emphasized
the need for DoD to eliminate any and all unintended consequences. For them (DoD) to
do anything less or otherwise, would have some serious implications on the financial wellbeing of our troops.
Specifically, we asked the Department to define key terms (such as “creditor” ) in such
a manner as to avoid punitive and unnecessary regulatory burdens on you…on those of
you who, since 1928, have done an outstanding job of serving our Armed Forces. We asked
DoD to fully consider TILA, in terms of APR and overdraft protection, and to bear in
mind the consequences of dual definitions, new APR calculations, of requiring oral disclosures…prohibiting refinancing, consolidations, automatic payroll deductions and/or
allotments. We urged DoD to permit vehicle auto loans if such loans help a servicemember
reduce payments and lowers rates. In summary, we advised the Department of Defense
to ensure their end product gives you the flexibility to fulfill your charge; permits you the
opportunity to promote the financial morale and welfare of our troops; allows you the
ability to improve, not decrease, the financial quality of life of our military personnel
and their families; and affords you the opportunity to do your job...and, in so doing, to
protect our troops from the true intent of this law—predatory lenders!
continued on page 6
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Charles Emmer, President and CEO of Ent and Jim Moore, Senior Vice President of
Corporate Communications and Development of Ent, joined Thayer Tutt, El Pomar Foundation and Master of Ceremonies, in receiving the Corporate Philanthropic Program Award.
Photo provided by ENT.

ENT FCU Honored With Partners
In Philanthropy Award
Kate Faricy, ENT FCU

E

nt, the leading financial institution in the Pikes Peak region, was honored this past
fall with the Corporate Philanthropic Program Award at the Annual Partners in Philanthropy Luncheon at the Broadmoor Resort. The luncheon was held to recognize local businesses and individuals for their financial and personal commitments to non-profit resources
in the Pikes Peak region.
The Corporate Philanthropic Program Award is given to a company with more than
250 employees. Ent, recognized for its contributions over the past ten years, was nominated
by Kaiser Permanente.  
“Ent is committed to serving the Pikes Peak community,” said Charles Emmer, President
and CEO of Ent. “Not only does Ent make contributions directly to non-profit organizations, we encourage our employees to volunteer their time and resources as well.”
In 2006, Ent contributed over $250,000 through local sponsorships, non-profit contributions and in-kind donations. The luncheon was sponsored by the Center for Non-Profit
Excellence, Pikes Peak Community Foundation, Pikes Peak United Way, and the Pikes Peak
Founders Forum.

Credit Union Receives PHH
“Best of the Best” Award
Jacqueline R. C. Connor, Fort Belvoir FCU

F

ort Belvoir FCU received PHH Mortgage’s 2006 “Best of the Best”CU Award. The
award recognizes Fort Belvoir FCU on achieving the highest performance rating
granted within the Wholesale/Correspondent business channel of the PHH CU
Services Mortgage Program. Fort Belvoir FCU was one of only 13 CUs nationwide that received this award for 2006. “PHH Mortgage is a valuable partner, allowing us to provide mortgages nationwide to our members,” stated Stephanie Crabtree,
Mortgage Manager. “We are excited to be recognized as one of their top performers.”

DEFENSE CREDIT UNION COUNCIL, INC.

ABNB Named 2006 Corporate
Volunteer of the Year
Madeline Busch, ABNB Vice President of Marketing

A

BNB FCU (ABNB) is proud to announce it has been named 2006 Corporate Volunteer of the Year by Volunteer Hampton Roads. Throughout the year, the employees of
ABNB demonstrated that contributing to charitable endeavors is as important as involvement
in their members’ financial affairs. Together, they gave time and money to assist a host of
organizations, from CHKD to Habitat for Humanity, from the Red Cross to the American
Heart Association. Among their accomplishments, they:
• Contributed more than two tons of food to local food banks.
• Provided more than 2,000 hours of time to help the needy.
• Raised more than $100,000 to donate to an array of worthy non-profits.
“I am exceedingly proud to be associated with such an outstanding group of individuals,” says ABNB President Carl Ratcliff. “We like to say that financial security is our
business, but a commitment to the Hampton Roads community is our passion.”
Volunteer Hampton Roads works with over 500 nonprofits to identify and address
critical needs. Its mission is to strengthen the community by boosting the effectiveness of
nonprofit organizations, connecting people with volunteer opportunities and promoting
volunteerism.
Left to right: Sandy
Person, vice president, Solano Economic Development
Corporation; Patsy
Van Ouwerkerk-president/CEO Travis CU;
Steve Huddleston,
publisher the Vacaville
Repor ter; and Keith
Finger-Fairfield, plant
manager, Anheiser
Busch Brewery. Photo
provided by Travis CU

Travis CU Sponsors 24th Annual Meeting of
the Solano Economic Development Corporation
Shérry Cordonnier, Director of Corporate Relations

T

he economic future of Solano County looks promising. That was the message at the
24th annual meeting of the Solano Economic Development Corporation on Thursday
January 25, 2007 at the Hilton Garden Inn in Fairfield. The event was sponsored by Travis
CU and was attended by more than 350 business executives, politicians, city and county
representatives.
“Solano County is the place to be when it comes to growth and development,” said Patsy
Van Ouwerkerk, president and CEO of Travis CU and a Solano County EDC board member.
“The County’s population is expected to grow by 39 percent by 2035, giving it the highest
growth rate in the Bay Area. We want to position ourselves to accommodate that growth.”
Highlights included introduction of new members and installation of the 2007 Board of
Directors. The keynote address was given by Dan Walters, a political columnist with the
Sacramento Bee newspaper. The Solano EDC works with new businesses to open their
doors in Solano County and old businesses to expand their services.
DEFENSE CREDIT UNION COUNCIL, INC.

Military Families
Invited to Webcast
Special Valentine’s
Day Messages to
Deployed Loved Ones
Karen Strickland, Marketing Director,
Fort Bragg FCU

F

ort Bragg FCU recently invited mili
tary families to webcast messages to
their deployed loved ones during Operation Best Wishes. This event was held
on February 5 and 6, 2007 at the credit
union’s Hefner Plaza branch. Over 140
families and friends attended.
Operation Best Wishes set up a mobile webcast studio at the credit union and
gave families up to 10 minutes each to
record and send special greetings. The deployed loved one could access the archived
recording over and over again.
Operation Best Wishes is offered free
to families by America’s credit unions,
through WesCorp Federal Credit Union
and the Defense Credit Union Council.
The program, currently in its 2006 national tour, is visiting credit unions and
military families in Alaska, California,
Hawaii, New Jersey, New York, North
Carolina, Utah, and Virginia.

Tower FCU Brings
Joy to Many
Natasha Henry, Tower FCU

E

ach year, Tower FCU sponsors a toy,
food, and clothing drive to benefit
Sarah’s House, a local support program
and shelter for homeless, men, women
and children. Donations were accepted
daily from November until first week of
January. As a result of the outpouring of
contributions, including a $250 donation, Sarah’s House was able to assist more
than 200 men, women and children.
Tower received a letter of thanks from
the director of Sarah’s House. “The Tower
Federal family truly demonstrated the
real meaning of the season by giving from
the heart to help those in need.”

Join us in Spokane for DCUC’s
44th Annual Conference,
August 19–22, 2007!
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DEFENSE CREDIT UNIONS IN THE NEWS…
ABNB FCU, VA, lent a helping hand during a recent effort to collect coats for Hampton
Roads residents in need. Entercom Communications One Warm Coat campaign brought
in more than 2,700 coats to help the less fortunate stay warm this winter… Keesler FCU,
MS, was selected as one of only 45 companies honored as the Best Places to Work in
Mississippi. The CU was recognized as one of 7 Finalists in the large company category
after competing with 14 other companies. The award was based on confidential surveys
that had to be completed by at least 50% of the company’s employees. 81% of Keesler
Federal’s employees completed the survey which was the highest participation percentage
for its category. Keesler Federal Vice-President of Human Resources, Debbie McVadon
stated “This survey told us that employees enjoy the family atmosphere at KFCU,
they feel management cares about them and their families, and they strongly feel they are
working for a successful company. We are truly unified in our mission.” Awards were
presented as part of the 2007 Mississippi Business and Technology Expo in Jackson, which
is sponsored by Comcast Business Class and the Mississippi Business Journal.

DEFENSE CREDIT UNIONS PEOPLE IN THE NEWS…
Rose Hilliard has joined Keesler FCU as Accounting Manager and is responsible for over-

seeing accounting operations, preparing financial statements, and financial management.
With 20 years of experience in finance and accounting, Hilliard was awarded the Honors in
Work Force Training & Management from William Carey College, and the ELITE (Each
Leader Individually Trained to Excel) certification from VA Gulf Coast Veterans Health Care
Center. Hilliard earned her MBA from William Carey College. Tammy Bailey Williams
has been promoted to Assistant Vice President of Information Technology. She began her
career with Keesler FCU in 2003 as an Information Technology Operations Manager. She
is a graduate of Mississippi Gulf Coast Community College (MGCCC) with an Associate
degree in General Business and Accounting… Alaska USA has announced Sarah Beth Felix
as 2006 Employee of the Year. Felix is the CU’s Risk Manager for Retail Financial Services.
In 2006 she designed a comprehensive program that fulfilled the regulatory requirements of the Bank Secrecy Act. The program has been recognized by the National CU Administration as a model for the industry. She is also one of 2,000 people worldwide, and the only
Alaskan, to become a certified Anti-Money Laundering Specialist. Alaska USA has named Trinity
Florence as the 2006 Manager of the Year. As Alaska USA Insurance Brokers’ Administrative
Manager, Florence played a key role in facilitating the company’s acquisition of the Willis
Insurance Anchorage office, as well as its merger with Kelley Insurance Associates of Fairbanks. Award recipients are chosen based on their proficiency, professionalism, dedication,
consistency of performance, initiative, and contribution to Alaska USA’s service and goals.
Paula Hale, MRA (Member
Relationship Advisor); Don
Shanahan, Chairman for the
Toys for Tots (Don is also
the North Central Area Commandant for the Marine Corps
League); Meggan McZeal,
MRA; Lindsay Garvey, Teller;
Mike Manuele, Branch Manager, Rome; Lori Losowski,
Relationship Manager; and
Heather Winters, Senior Teller,
Rome Branch. Photo provided
by AmeriCU

AmeriCU Raises Funds For Toys For Tots
AmeriCU is proud to announce that its Rome, Griffiss, School Road, Commercial Drive and
Oneida branches raised over $2,000 to benefit the “Toys for Tots” Program. A donation
box was also placed in each branch for AmeriCU members to donate toys.
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Travis CU Voted
Best Place to Bank
in “2006 Readers
Choice Award”
Shérry Cordonnier, Director
of Corporate Relations

F

or the ninth time in eleven years,
Travis CU is the winner of the Fairfield
Daily Republic’s “Readers Choice Award
2006 Best Place to Bank in Solano County.”
In the annual poll conducted by the Fairfield Daily Republic, readers cast their votes
for their favorite places, services, people
and food. Travis CU has consistently remained at the top of readers’ best places
to bank.
“We are honored to be voted once
again the best place to bank in Solano County,” said Patsy Van Ouwerkerk,
president and CEO of Travis CU. “As an
organization, we are committed to going
above and beyond to provide both excellent service and financial education to our
members. This award is a testament that
we are doing just that.”
As part of their commitment to
excellence, Travis CU surveys its members
who make transactions at their branches
or by phone on a daily basis. On a scale
of 1 to 5, with 5 being the highest, the
average overall service rating the credit
union received from its members last year
was 4.70.
“We ask our members to let us
know how we’re doing and continuously
strive to improve the service we deliver,”
says Van Ouwerkerk. “We get positive
comments about our employees on a
daily basis. However, an award like
this from the community at large just
proves we reach out beyond our membership. We wouldn’t be here today if it
wasn’t for Travis Air Force Base and the
community at large who have supported
our efforts all these years,” Van Ouwerkerk
added.
When asked, “What makes Travis CU
stand out from the other fine bank-ing
institutions in the region?” Van Ouwerkerk
replies “Community involvement. The
fact that we’re so visible and that we do so
much for the members of the community
makes us very proud.”
DEFENSE CREDIT UNION COUNCIL, INC.

A VIEW FROM THE BOARD ROOM continued from page 1
This keeps finances simple by segregating whose account is being used for what and
protects the primary member’s financial integrity and privacy. Pre-approving a line of credit
(LOC) that can be accessed by a designated family member on the deployed member’s behalf.
Issue a debit card to the family member so that they can access the line via an Automated
Teller Machine (ATM) or online as opposed to visiting a branch office.
Fund an emergency loan for the spouse/family member from their own account. Keep it
simple. All you should require is a copy of the deployed member’s orders and identification
to tie the requestor and deployed member together. Dispense with credit report retrieval and
additional red tape, which you may usually require of your members. You may also want
to establish a first payment due date 90 to 120 days in advance to give the spouse payment
“breathing room” or you may decide to make the loan a one payment note payable upon
the sponsor’s return. Either way, you are greatly aiding the family member. Also, do not fail
to establish home banking for the family member so that they have 24/7 account access and
set up bills to be paid monthly online on a recurring basis.
Your CU could also provide products and services that count for your military
members. Introduce military loan discounts that are standard for those in a non-hostile
environment and special discounts for those military members who are deployed. Offer
specially designed savings, checking, and certificate programs. Encourage direct deposit
and improve your ability to serve your membership. Implement e-commerce technologies
that are required to build relationships. Find ways to serve your deployed members and
their spouses faster and with positive results 24/7, especially while their sponsor is down
range. Also, do not overlook financial education. Appropriate financial products in tandem
with sound financial education can pay your CU dividends while helping the very members and their families who need you the most.
Community sponsorships are also quite important as a show of your CU’s social responsibility in the military community. Such contributions can include donations to the Army
Community Services (ACS), Air Force Family Services and the other services equivalents.
These funds go directly to the military families that need it the most and you will not need
to be concerned that a large percentage will be retained for administrative or other expense.
Other worthwhile nonprofits could include the Salvation Army, Toys for Tots, Make A
Wish, Childrens’ Miracle Network and more.
Our deployed troops in Iraq suffer from a daily threat and real danger of injury or death.
Many of the severely wounded are spending lengthy, heartbreaking stays in the 2nd General
Hospital in Landstuhl, Germany and Walter Reed. But, they also need their families and loved
ones by their side to help them through their crisis to comfort them. Your CU can make a
noticeable difference by providing grants to support the needs of our injured troops.
Contribute funds to your charity of choice that will ensure that the essentials of life
that we all take for granted are provided our troops. The Armed Forces Financial Network (AFFN) (www.affn.org) and e-mail affn@affn.org, for example, has a matching grant
program whereby they will match any CU’s donation for worthwhile purposes up to $1,500
each year. Contributions made with AFFN’s match have been converted directly into programs
for our troops and their families, such as care and comfort, communication, entertainment,
financial education as well as family and children programs.
A fine source for a donation would be the Fisher House (www.fisherhouse.org).Because members of the military and their families are deployed worldwide and travel great
distances for their specialized medical care, the Fisher House Foundation provides “comfort homes,” built on the grounds of military and VA major medical centers. These homes
enable family members to be close to a loved one at the most stressful time—during hospitalization for injury or illness.
You can make a valuable contribution to the families and their deployed military
sponsors that will make a real difference in their lives—and that’s what CUs are all about.

Coming soon...the latest details on the Spokane Conference!

www.dcuc.org

DEFENSE CREDIT UNION COUNCIL, INC.

For the latest credit
union news, visit
www.dcuc.org.

Navy Federal’s Naval
Station Annapolis
Branch Takes
Partnership with
School to New
Heights
Keasha K. Lee, Public Relations Specialist

N

avy FCU employees from the Naval
Station Annapolis branch office have
supported Tyler Heights Elementary School
for the past two years through activities
such as bi-weekly reading sessions; book
donations; gold dollar coins each quarter
to students who complete every homework assignment for the entire quarter; and
most recently, a contribution to assist the
school in providing school uniforms for
every student. Tyler Heights was the first
public school in Anne Arundel County,
Maryland to get uniforms.
Branch office employees are especially
enthusiastic about the bi-weekly reading
sessions. The goal of the reading program,
called “Operation Read 1000,” is to have
the pre-kindergarten and kindergarten
students read or listen to someone read
1,000 books by the time they enter the
first grade. With Navy Federal’s commitment of reading every month, this goal
will be easier to attain.
The branch office was recently awarded
the “Crystal Apple” award by the Anne
Arundel County Board of Education as
the top school/business partnership. “It is
very fulfilling and exciting to receive this
award,” said Chuck Henselder, Branch
Manager. “We are proud to contribute to
the enrichment of these very special and
impressionable children.”
5

CEO UPDATE continued from page 1
As of this writing, the Department of Defense has not yet published a timeline detailing
key events; however, from all indications, it appears that a draft regulation could be published in the Federal Register sometime in late March-early April. In theory, that will be our
next opportunity to review the Department’s efforts. If the draft rule does not adequately
address our concerns and yours, then we will again work the process, provide additional
feedback, and ensure DoD understands the grave implications of their efforts.
The process has begun in earnest, and as noted last month, over the next nine months,
we will continue to monitor and work with DoD to ensure your interests and that of
those you serve!

DoD YOU SHOULD KNOW THAT…
…on January 26 the Department of Defense issued interim guidance to implement the change
in the Federal Credit Union Act that provides for “no-cost” land lease. For the past three
years we have worked with sister trades, and especially with the Department to bring this
desired legislation and guidance to fruition. The law was passed in October 2006; however,
it was our request (of October 25, 2006) and our recommendations (of December 4, 2006)
to DoD that lead the office of the Under Secretary of Defense (Comptroller) to publish the
required change in the DoD Financial Management Regulation. Without the change, the
Military Departments would not have embraced the law, as requested. The change gives
the Military Departments the authority to provide office space and/or land at “no cost” to
on-base credit unions…provided they meet the 95% rule. This change in law and policy
should prove great benefit to our on-base members, especially those who have been paying a
lease for the land underlying their facility (ies). A copy of the Department’s interim change
was distributed to all of our members on January 30, 2007, and is available on our Web
site at the DoD Information link.

Hickam FCU Receives
Recognition From the
Hawaii CU League
Cecilia Vargas, Marketing Coordinator

T

he Hawaii CU League, Oahu Aloha
Chapter recognized individual CUs
during its International CU Day dinner.
Hickam FCU was recognized as the third
oldest CU in Hawaii, in the “Large Assets”
category. Hickam FCU also shared a video
depicting its unique history that included
the CU’s member records being destroyed
during the attack on Pearl Harbor, on
December 7, 1941. (See hickamfcu.org/
about/history.html for more details.)
Hickam FCU has shown its commitment to members’ lives with a broad
range of financial products and services
and community service programs…the
Children’s ID programs…to participating
in fundraisers for United Cerebral Palsy,
March of Dimes, the Children’s Miracle
Network, to community cleanups, local
school donations and many others.

The Armed Forces Financial Network

AFFN Elects New Chairman and
Vice Chairman for Board of Directors
John Broda, AFFN Executive Vice President

T

he Armed Forces Financial Network
(AFFN) has elected a new Chairman and Vice Chairman of the Board of
Directors. Mrs. Jean Yokum, President of
Langley Federal Credit Union (LFCU)
will serve as incoming Chairman, and Mr.
Robert E. Morgan, Director ABNB FCU,
will serve as the incoming Vice Chairman,
replacing outgoing Chairman Don Giles,
President and CEO of Armed Forces Bank
(Fort Leavenworth, KS), and Vice Chairman Scott Mullen, President and CEO of
Bank of America Military Bank (San Antonio, TX).
In accordance with AFFN’s bylaws,
every two years, the leadership of the
Armed Forces Financial Network (AFFN)
Board of Directors, Chairman and Vice
Chairman positions, are rotated between the
Defense Credit Union Council (DCUC)
and the Association of Military Banks of
America (AMBA). The AMBA or DCUC
organizations nominate their candidates
from their Boards of Directors to serve
6

on the AFFN Board of Directors, and the
leadership positions are then voted on and
appointed for a two-year term.
Chairman Jean Yokum has served as a
volunteer on the AFFN Board of Directors
since 1994, and also serves as the Air Force
representative on the DCUC Board of
Directors. A loyal advocate of our military,
Yokum is also a longtime supporter and
board member of the USO of Hampton
Roads. Yokum began her career as a teller
at LFCU, and eventually moved into the
role of CEO in 1970. Under her leadership,
LFCU has grown from three branches to
fourteen and from $76 million in assets to
over $1.1 billion. She is well known in the
Credit Union industry and her community
as a result of her exemplary leadership skills,
localand national involvement, and tireless
efforts to improve the lives of others.
Vice Chairman Robert (Bob) Morgan
has served as a volunteer on the AFFN
Board since 2000. Morgan retired as
President & CEO of ABNB FCU; where he

Jean Yokum

currently serves as a Board Director.
Morgan also serves as a Board Director
of DCUC. He has tirelessly served the
national, state, and local credit union
movement and his local Virginia Beach,
VA Community. He has served on many
Boards of Directors during his career, including CUNA National Delegate; Chairman, Virginia Credit Union League; and
past Chairman, DCUC.
DEFENSE CREDIT UNION COUNCIL, INC.

All About Service CU

GOT NEWS?

Karen Benedetti, VP Marketing

S

ervice CU was proud to be the first CU to participate in AFFN’s matching process at
its inception in 2004, with a donation to the Landstuhl Fisher House. At the end of
2006, donations to the matching program had doubled to $3000 since that first year, and
many other significant contributions had been made to the service members in other areas.
The Landstuhl Fisher House provides a “home away from home” for families and
patients receiving medical care at Landstuhl Regional Medical Center, Landstuhl, Germany.
Over 1700 families have been served from the US European Command, US Central Command, US Special Operations Command, and 72 Embassies in Europe, Africa, and the
Middle East. Of this total, 225 came from Operation Enduring Freedom (Afghanistan) or
Operation Iraqi Freedom.
“Service CU was very pleased to
continue its relationship with AFFN
as a strong supporter of the Fisher
House and their mission, which is
very essential to the well being of our
troops.” said Richard E. Tolle, Senior
Vice-President of Overseas Operations
of Service CU. Tolle presented the donations beside David Weber, President
of Armed Forces Financial Network to
Kathy Gregory, Manager of the Landstuhl Fisher House in May and November of 2006.
Over the last 50 years, Service CU
offered substantial and regular donations Left to right: Dave Weber, President & CEO, AFFN
in a variety of ways. Other highlights Kathy Gregory, Manager, Fisher House Landstuhl,
from 2006 include contributions by Germany Rich Tolle, SVP Overseas Operations,
Service CU, Roland ‘Arty’ Arteaga, President &
individual Branch Managers representCEO, DCUC. Photo provided by Service CU
ing 15 branches on installations in
Germany to various organizations upon request.Recipients included the 435th Services
Squadron, various MWR funds, memorial funds and Army Community Service offices.
Over the winter holidays, donations were made to various Chaplains offices, assisting
military families by providing commissary vouchers to provide meals for holiday celebrations. Similarly, in New Hampshire, a donation was made to the family Services Coordinator at the Air National Guard at Pease Air Force Base. In this case, families typically made
requests for food and gift items to be bought on their behalf. In an effort to give back to the
families some of the fun of holiday shopping, Service CU instead gave gift certificates to
Wal-Mart for every family in the program.
In August support was given to “Operation Thank You.” Created by the organization
“Operation Homefront,” this military family day included live music, many activities for
kids such as face painting and animal balloons, and a large open buffet. It is the second
year Service CU sponsored the event.
In Germany, the credit union sponsored the anticipated Beach Boys concert at Ramstein Air Force Base, in honor of the Thanksgiving holidays. Two thousand service members and their families attended, and Service CU raffled off a savings bond.
Most significantly, in 2006 Service CU added an additional manager of financial
literacy in the United States, mirroring the existing initiative on military installations in
Germany.
“We have deepened our core commitment to financial literacy and doubled our resources to bring the best financial tools and information to our military members overseas
and stateside.” said Gordon Simmons, President and CEO. “We are beginning 2007 with
plans to participate in Military Saves week in February and will bring CU Youth Week to
our military members in April.”
“The CU is focused on listening to the needs of our members and striving to outperform in those areas.” continued Simmons. “We look forward to 2007 and the next 50
years, working closely with AFFN and the military community.”
DEFENSE CREDIT UNION COUNCIL, INC.

Get your share of
the spotlight!
E-mail your news
to Debbie Morello
at dmorello@
cuna.com.

SAC FCU Plans
to Open In-Store
Branch
Jackie Boryca, Marketing Director

S

AC FCU and Hy-Vee have announced plans to open a full-service CU
facility in the new Hy-Vee store being built
at Shadow Lake Shopping Center, 11650
So. 73rd St., Papillion, NE. The store is
scheduled to open in mid-April. The new
facility will offer extended evening and
weekend hours, including Sundays, and
will provide a complete range of consumer financial services.
“Two names you can trust for quality products and service—SAC FCU and
Hy-Vee,” said Gail DeBoer, President of
SAC.
SAC FCU continues its expansion
by building on its over 60-year tradition
of providing service excellence. In the
beginning, SAC FCU primarily offered
personal financial services to Offutt Air
Force personnel and in 1993 expanded
its field of membership to include anyone working or living in Douglas, Sarpy,
Cass Counties in Nebraska and Pottawattamie County in Iowa.
SAC FCU is a member-owned cooperative and has been serving the financial
needs of its members since 1946. This
new branch will provide busy consumers
with one-stop shopping plus additional
flexibility and convenience in conducting their financial affairs.
Hy-Vee, Inc. is an employee-owned
corporation operating 223 retail stores
in seven Midwestern states. For 2006
the company recorded total sales of $5.3
billion, ranking it among the top 20 supermarket chains and the top 35 private
companies in the U.S. The company
was named 2006 Retailer of the Year by
Supermarket News, the authoritative voice
of the food industry.
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Register
online
now!

Now that you know where Spokane, WA is located on a map, you may be curious about how to get there.
It’s easy to reach Spokane by air, ground or rail. And once you’re in Spokane, you’ll find the city is easy to navigate as
well. Situated just 10 minutes from downtown Spokane, Spokane International Airport (GEG) is served by 11 airlines
offering daily scheduled service for regional, national and international flights.
Non-stop service is available from Chicago O’Hare, Minneapolis, Denver, Seattle, Oakland, Portland, Phoenix,
Los Angeles, Honolulu and Las Vegas, among others.
If you have the time and would prefer a more leisurely bit of travel, Amtrak also serves Spokane with daily connections to Seattle, Portland and Chicago.
However you choose to travel, be sure to visit Spokane this August 19-22 during the DCUC Annual Conference.

Mark your calendars and plan now to attend…register online at www.dcuc.org.
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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