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A VIEW FROM THE BOARD ROOM

CEO UPDATE

An Invitation
to the Northwest

A Tradition of Excellence—
DCUC’s Overseas
Sub-council Meeting

     R. Story, Chairman DCUC,
Ralph
VyStar CU, Jacksonville, Florida

I

look forward to seeing each and every
DCUC member in August at DCUC’s
Annual Conference and meeting in Spokane Washington. As has been the case
year after year for 43 years, our annual
conference has everything needed to provide our attendees a superb conference
experience.  
It all starts with location, and Spokane
Washington and the Davenport Hotel
have been noted as the Pacific Northwest’s
“treasure.” In fact, recent reports in the
Conde Nast Traveler magazine, listed the
Davenport Hotel among the top 100
mainland U.S. hotels for 2006, and placed
the Davenport on the 2007 “Gold List” of
the best hotels and resorts in the world!
When you add Washington State’s “evergreens,” Coeur D’Alene, and the resort’s
floating “green” to the mix, I believe
you will agree this year’s location is
picture perfect!
The conference begins on Saturday
August 18 with the 14th annual Vice
Admiral Vincent Lascara Golf Tournament
at 7:00 a.m. and an optional tour Luncheon Cruise on Lake Coeur D’Alene.  
On Sunday the Overseas Sub-Council
meeting takes place at 12 noon and the
grand opening of DCUC’s Showcase runs
from 1-3 p.m. Our Military Representatives and Corporate Partners kick-off
the conference’s educational sessions with
continued on page 9

Roland A. “Arty” Arteaga, President/CEO, DCUC

S

ince 1972 DCUC’s Overseas Sub-council, consisting of Council
members with an overseas geographical franchise, has met Roland A. Arteaga
annually to receive updates from the Department of Defense, NCUA,
credit union trade associations, and corporate industry.  Year after year
the program improves in terms of quality and quantity…and this year’s event was no exception!
Number 35 was held in Florence, Italy last month, and based on written and verbal feedback,
simply said, it was outstanding!
Pentagon Federal Credit Union, this year’s co-host, laid the ground work for success
early on by asking Les Janka, Vice President, STRATFOR, to provide the keynote address.
And provide he did! Scanning the globe, Les offered his honest appraisal of today’s geopolitical and security environments and the uncertainty that lies within each—present and
future. His analysis provided some insight to the international issues facing the United
States…issues surrounding Russia, China, North Korea, the Middle East, and Africa…and
the instability and insecurity created by the economic, political and national elements of
power. At the conclusion of his presentation, the acronym, VUCA, came readily to mind—
Volatile, Uncertain, Complex and Ambiguous. That’s the environment in which we live
today; that’s the environment of tomorrow. Understand it…plan accordingly…and in the
case of defense credit unions, be prepared to continue supporting it, for our military will be
engaged at one level or another.
The Honorable JoAnn Johnson followed Les Janka, and was quick to acknowledge
the commitment of defense credit unions and expressed her deep gratitude to all for their
support of the military community. Aside from her update on NCUA, JoAnn addressed the
agency’s support of DoD the past few months (on the Talent Amendment) and was equally
appreciative of DoD’s willingness to work with NCUA and heed the agency’s advice on all
matters impacting credit unions. The end results: DoD’s draft regulation focused on three predatory lending products—payday loans, vehicle title loans, and Refund Anticipation Loans
(RALs)…and for the most part, eliminated unintended and unnecessary consequences.
CUNA’s Chairman, Allan McMorris, and NAFCU’s Senior Vice President, Jay Morris,
also discussed the Military Consumer Lending regulation, and acknowledged DoD’s good
faith efforts to do right by credit unions. Although some clarifications are needed, overall
the draft rule is a major leap in the right direction, as it focuses on the true intent of the law
—predatory lending.
continued on page 11
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Hearts from contributors displayed inside of Tower’s Laurel Branch.
Photo provided by Tower FCU

Tower Collects Nearly $24,000
for Children’s Miracle Network
Natasha Henry, Marketing and PR Communications

T

ower members and employees opened their hearts and bought almost $24,000 of
   “hearts” during Tower’s annual Have-A-Heart Campaign to benefit the Children’s
Miracle Network and the Johns Hopkins Children’s Center in Baltimore, Md. during
February and March.
Each year, for a donation of $1 or more, Tower members have their name or the name
of a family member inscribed on a colorful paper heart and displayed in one of Tower’s
12 branches and the Member Service Center at Tower Headquarters. This year, that same
donation also counted as an entry for a two-basket raffle. Tower’s Millersville branch held
the raffle and raised the most out of 11 participating branches—over $8,100.
One of the baskets had a “Help Your Garden Grow” theme and was filled with a variety of garden tools and accessories including flower seeds and bulbs, pruning shears, wind
chimes and bird feeders. “A Fun Night In” was the theme for the other basket containing
an assortment of board games, DVDs, and movie-time snacks. As a creative and fun way
to raise funds, Tower’s Member Service Representatives donated pre-packaged fragrances,
personal care gift sets, books and children’s toys for staff members to buy during a threeday Silent Auction at Tower’s Laurel headquarters. The auction resulted in over $515 for
the Have-A-Heart Campaign.

Pen Air FCU Participates in Military Saves Week
Patty Veal, VP of Marketing

P

en Air FCU on board NAS Pensacola and NAS Whiting Field in Florida participated in the National Military Saves Week by offering free budgeting workshops as well
as booths with budgeting information and “how to” instructions for enrolling in the Military
Saves Program. John A. Davis, Jr., Pen Air FCU President/CEO, explains, “Pen Air FCU
has always encouraged financial literacy and offered money management workshops. We are
happy to see the military also taking steps towards this and are even happier to be included
with this new program.” Pen Air FCU has been involved with the Military Saves program
since 2006 by having Military Saves brochures and information at their offices as well as a
link on their web site. Pen Air FCU’s Marketing Department worked closely with the bases’
Fleet and Family Support Services during this week in coordinating events. Hundreds of
military personnel were able to get Military Saves information and sign up.
DEFENSE CREDIT UNION COUNCIL, INC.

Travis CU Names Navneet Khanna
Senior Vice President, Finance &
Risk Management and CFO
Shérry Cordonnier, Director of Corporate Relations

P

atsy Van Ouwerkerk, president and
CEO of Travis CU, announced the
appointment of Navneet (Nav) Khanna
as the new senior vice president/CFO.
Khanna joined Travis CU on April 18,
2007. This appointment will allow the
credit union to transition its current
CFO Barry Nelson, to a new position as
Senior Vice President of Member Service.
Khanna will be responsible for planning, directing, organizing and controlling
the financial activities of the organization. Additionally, he will develop, implement and maintain accounting systems
and controls while administering the accounting, asset liability management and
reporting functions of the organization and
oversee risk management functions.
“This realignment of responsibilities
will add depth in two key positions in
our organization,” stated Van Ouwerkerk.  
“Additionally, it will allow us to place even
greater emphasis on the important area of
member service.”  
Prior to his appointment, Khanna
served as the Director of Corporate
Finance at $1.1 billion Baxter Credit
Union in Chicago. While serving in that
capacity, he managed Baxter’s Treasury
function, was responsible for their process improvement and expense reduction
initiatives, profitability and performance
measurement functions and accountable for credit union wide strategic
planning and control functions. Additionally, he was a member/secretary of
their ALCO and Pricing Committee and
wrote their ALM, Liquidity and Investment policies.
Previous to his employment by Baxter,
Khanna was a Program Manager with
a financial services consulting group in
New York and Chicago—LoBue Associates.   He undertook consulting assignments for large domestic and foreign
money center banks, insurance companies and an auto finance company.  
Some of his disciplines include project
management, post merger and technology
integration, corporate planning, central
DEFENSE CREDIT UNION COUNCIL, INC.

office restructuring and organizational
design and process design.
Nav received his BA in Finance
and Economics at the University of
Toronto and his Masters in International
Business and Finance at the University
of Hartford in Paris, France and West
Harford, CT.  

GOT NEWS?
Get your share of the
spotlight! E-mail your
news to Debbie Morello
at dmorello@cuna.com.

Chanel Santillo, third from left, and Melissa Vieira, third from right, celebrate at
the Hanscom Heroes’ Homecoming with family members and credit union representatives. Photo provided by Hanscom FCU

Hanscom Heroes Homecoming
Patricia Warden Conty, Marketing Analyst

M

ore than 500 people gathered recently at Hanscom Air Force Base for the
first Hanscom Heroes’ Homecoming. This community-wide celebration
welcomed back 80 service members returning from deployment.
The celebration was especially meaningful for two Hanscom FCU employees
whose spouses were among the returning service members. Both Melissa Vieira,
assistant branch manager at the main branch, and Chanel Santillo, IRA specialist,
faced months of separation and the task of managing their families, jobs, and
households without another adult in the house.
“Military spouses sacrifice on a daily basis to serve our country,” said Paul
Marotta, chairman of the board for Hanscom FCU. “As members of our staff,
Melissa and Chanel help us understand the needs of our members in the military.
These two women are great role models for us.”
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Earn Points Using
Debit Card?
ABNB – First Credit Union in
Hampton Roads to Offer Rewards
on Debit Card Purchases
David Brandt, Rubin
Communications Group

A

Gordon Simmons, President/CEO of Service CU presents a photograph of Service CU’s
corporate headquarters to New Hampshire Governor John Lynch. Photo provided by Service CU

Governor Lynch and CU Dignitaries
Attend Service CU’s 50th
Annual Meeting
Aimée E. Sundstrom, Marketing Segmentation Officer

S

ervice CU held its 2007 Annual Meeting on Thursday, March 22 at Wentworth by
the Sea. This event marked the 50th Anniversary and the 50th Annual Meeting of
the Portsmouth-based credit union.
Governor Lynch delivered the keynote speech that evening. Other speakers included Portsmouth Mayor Steve Marchand, and NH Banking Commissioner Peter Hildreth.
Clifford Taylor, Chairman of the Board at Service CU, read a letter of congratulations
from President Bush. Guests in attendance were Colonel Richard Martell, Wing Commander at Pease; Roland Arteaga, President/CEO of the Defense Credit Union Council, and
several heads of regional and national credit union associations.
“We began operations in 1957 on Pease Air Force Base with eight founders each
contributing $5. Over the course of our history, we expended to serve civilian communities in NH and military members around the globe. Although we have grown quite
significantly, we maintain the same philosophy that we did 50 years ago, that we are in
existence to provide affordable financial services to our members as conveniently as possible,” said Gordon Simmons, President/CEO.
“Service CU is undergoing a major expansion effort in New Hampshire,” Simmons continued. “We opened 5 new branches in the last 12 months and two additional
locations are planned for 2007. These branches are open 7 days a week and evening hours
in retail locations, affording additional access for our members.”
The Annual Meeting was for credit union members who responded to the credit
union’s posted notices. 400 people attended. The credit union aired a special anniversary
DVD at the event with many historical photos of the local community. The DVD and
meeting highlights will be available to view on www.servicecu.org.
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BNB FCU is breaking new ground,
   offering its members reward points
each time they use their debit card. As
the first credit union in the region to offer such a program, its members can now
earn one point for every two dollars spent
on all transactions authorized by signature. Points can be redeemed for brandname merchandise and travel awards.  
“There’s a significant number of
people who do not use credit cards and
up until now, they’ve been unable to participate,” says ABNB President and CEO
Carl Ratcliff. “The rewards program is
our modern day version of S & H Green
Stamps. Watching them accumulate is a
lot of fun, and now everyone can take
part.” ABNB will also allow its members
to pool their points, combining debit
and credit card points together.  
For more information on ABNB FCU
and its services, please visit www.abnbfcu.
org or call (757) 523-5300.

Hanscom FCU
Awards Scholarships
Patricia Warden Conty,
Marketing Analyst

H

anscom FCU awarded five Condon
        scholarships at its annual meeting.
Credit union members Marianna Ballou,
Kristen MacDonnell, William Duff, Laura Duston, and Alexander Pepper each received $1,500 towards the cost of higher
education.
The Condon scholarship is named
in honor of John F. Condon, a long-time
board member who provided invaluable
guidance and leadership to the credit
union in 26 years of volunteer service.
Scholarships are given to outstanding
student members graduating from high
school. Qualities considered include
scholarship, extracurricular activities, a
one-page essay, and financial need.
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Security Service FCU
Recruits Numerous
Savers for Defense
Department’s Military
Saves Program
Inez Maldonado, Security Service FCU

S

Pen Air FCU officials, members, and guests cut the ribbon on the new Wharf Office with
local Chamber of Commerce. Photo provided by Pen Air FCU

Pen Air FCU Opens New Wharf
Office in Orange Beach, Alabama
Patty Veal, VP of Marketing

P

en Air FCU is proud to announce the Grand Opening of their Orange Beach, AL
office located in The Wharf Complex.  This office will be the third Pen Air FCU Alabama office to open making for a total of 15 offices for the Credit Union that is headquartered in Pensacola, FL.  
“Our membership is growing and spreading out, and we have to grow with it to keep
it,” commented John Davis, President/CEO of Pen Air FCU. “Our membership has
been very good to us, and this shows that we appreciate them for choosing Pen Air FCU
to do their financial business.” Pen Air FCU now has over 93000 members that it serves
and also has over 30 ATMs throughout a tri-county, two-state area.  
Grand Opening festivities, which were held April 12, included a ribbon cutting ceremony by the local Chamber of Commerce, live remote broadcast from a local radio
station, giveaways, and refreshments. Many dignitaries, invited guests, and members of
Pen Air FCU were present for the opening. The new office is located at The Wharf
Complex shopping area. Hours of operation are Monday thru Thursday 9 a.m. – 5 p.m.
and Fridays 9 a.m. – 5:30 p.m. Pen Air also installed an ATM located near the Wharf
Rave Movie Theater with other ATMs to come soon.

ecurity Service FCU reported a
phenomenal response from their
recent promotion of the Defense Department’s “Military Saves” Week Campaign
at Security Service FCU service centers.
During the week of February 25 through
March 4, over 1,600 Security Service
FCU members entered into the money
wise program, representing almost 20%
of the campaign’s national enrollee total.
Security Service has strong military ties
established with Kelly Air Force Base and
Colorado Springs’ Fort Carson Army
Post and is proud to participate in a
program that helps provide financial
opportunities and education for its military members.
The campaign encourages military
personnel and their families to employ
greater savings habits to build wealth
and reduce debt by providing money
saving tips, financial awareness, and encouragement.  
Military Saves is part of the nationwide
campaign, America Saves, sponsored by
Consumer Federation of America, the Department of Defense, the NASD Investor
Education Foundation, and a nationwide
network of Defense Credit Unions and
Military Banks. Part of the DOD Financial Readiness Campaign, Military Saves
encourages leaders to focus attention on
encouraging their troops to get out of debt
and save money.

The United States Army to Celebrate 232 Years
Since its birth on June 14, 1775--over a year before the Declaration of Independence-—the United
States Army has played a vital role in the growth and development of our nation.
It was on that date that the Second Continental Congress authorized the enlistment of ten companies of riflemen in Maryland, Pennsylvania and Virginia. The next day, George Washington was
appointed commander in chief.
Soldiers have fought 11 wars, from the American Revolution through the Cold War, the Gulf War,
to the current War on Terrorism.
The United States Army has been a cornerstone of America’s freedom, military power and service
to other nations and the Defense Council is pleased to wish the Army a Happy Birthday!

DEFENSE CREDIT UNION COUNCIL, INC.
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USA FCU Awarded the 2007 Armed Forces
Financial Network Matching Grant
Third successive year to receive AFFN Grant
Nicole Anderson, VP of Marketing and PR

F

or the third consecutive year,
     the Armed Forces Financial
Network (AFFN) awarded
USA FCU an AFFN Matching
Grant.  USA FCU, headquartered
in San Diego, CA, has branches in
Korea and Japan.  AFFN’s matching contribution allows USA
Federal to provide $3,000 in
direct support to Misawa Air
Base First Sergeants’ “Operation
Warmheart.”    
“This is the third consecutive
year that USA Federal has been
awarded the AFFN Matching Left to right: Joseph Roginski, USA FCU Regional DirecGrant,” said Mary Cunningham, tor, Japan, and MSgt Steven Flatt, Misawa AB First
President/CEO of USA FCU. Sergeant’s Association. Photo provided by USA FCU
“Our credit union staff and volunteers are proud to show our support of military personnel and their families by actively
sponsoring hundreds of events, activities, and celebrations.”  
AFFN, USA FCU and the Operation Warmheart organization work closely together.  The
grant will assist the organization with their mission to provide for the health and welfare of
the assigned Airmen and their families at Misawa Air Base.   
“AFFN is proud to partner with USA FCU who continually provides support to the defense
and military communities worldwide,” said John Broda, AFFN Executive Vice President.   
“For more than 50 years, USA Federal has supported our US military by meeting their
financial needs, Cunningham said.  “We also support them both here and abroad in a more
personal way through the AFFN Grant. We are very proud to have received an AFFN
Matching Grant again this year. This is an outstanding morale building program and we
are honored to partner with them to support our overseas military community in 2007.”
The Operation Warmheart chapter in Misawa assists all Air Force families on base.
“We support them in times of need for funding and financial relief whenever possible,”
said MSgt Steven Flatt at Misawa. “In addition, we give 100% of our proceeds back to
the community every year, so the more we get, the more we can give back as a grant.  
No repayment is required.”
According to Flatt, last year Operation Warmheart gave away over $4000 in gift
baskets for lower income families here at Misawa. These baskets included gift certificates
for the commissary, food and/or turkeys and hams. Direct financial support to families for
one emergency or another totaled over $2,800.

Hanscom FCU Supports ABW Awards
Patricia Warden Conty, Marketing Analyst

H

anscom Federal Credit Union was a major sponsor of the annual awards ceremony
    for the 66th Air Base Wing, stationed at Hanscom Air Force Base. The annual
awards recognize the highest-performing members of the Air Base Wing. In recognition
of their efforts, the 28 nominees and guests enjoyed three days of sightseeing and celebration in the Boston area. “We are proud to support the men and women at Hanscom AFB
that serve our nation,” stated Paul Marotta, Chairman of the Board. “They exemplify the
spirit we value in our own organization.”
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CommonWealth
One FCU
Contributes to the
Harrisonburg March
of Dimes Walk
Victor Lim, CommonWealth One FCU

C

ommonWealth One FCU raised a
total of $4,257.82 for the March
of Dimes, an organization which raises
money for research, community service
and education for infant birth advocacy.
Throughout the months of March
and April, Common Wealth One raised
money by selling Bean Bag Animal  Babies
and Paper Booties in the local branches.
CommonWealth One also sponsored a
walking team of 23 team members in
the annual Harrisonburg March of
Dimes Walk. The annual walk was held
on Saturday, April 21. The Harrisonburg March of Dimes Walk raised over
$95,000 this year.
“I was impressed with all the participation we had this year from the Harrisonburg community as well as CommonWealth One. It is amazing to know
everyone came together for a good cause
and that we had almost 90% participation
from the town as a whole,” said Melissa
Walters, CommonWealth One Business
& Community Development Officer.
March of Dimes Walks are held in
1,100 communities across the nation.
Every year, seven million compassionate
people, including 20,000 company and
family teams as well as our national
sponsors, participate. These events have
raised more than $1.7 billion since 1970
to bring the March of Dimes closer to the
day when all babies are born healthy and
full term. To learn more about the March
of Dimes, visit www.marchofdimes.com.

Get the latest details
on our upcoming
conference in
Spokane, WA:

www.dcuc.org
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DEFENSE CREDIT UNIONS IN THE NEWS…
Newport News, VA, Langley FCU is pleased to announce the opening of a new branch
located across from the Chesapeake Square Mall at 4107 Portsmouth Boulevard in
Chesapeake. With the opening of this location, Langley FCU now has 15 branches total.
“This branch will improve service for the growing number of members who live or work on
the Southside,” said Langley FCU President/ CEO Jean Yokum. “The Chesapeake branch
marks Langley FCU’s first venture on the Southside. We are very excited to be a part of this
community.” The Chesapeake Crossroads Branch features an ATM with hours of operation
Monday-Thursday, 9 a.m. – 4:30 p.m.; Friday, 9 a.m. – 6 p.m.; and Saturday, 9 a.m. – 1p.m....
Jacksonville, NC, Marine FCU, on Friday, April 27 golfers teed off in Marine FCU’s 13th
Annual Charity Golf Tournament. Held at the Jacksonville Country Club, this year’s event
raised $72,000 for the USO and Hope For The Warriors. Many thanks to all the companies and individuals who sponsored this event and the golfers that played in it. Learn more
about the USO and Hope For The Warriors online at uso.org and hopeforthewarriors.org.

DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Air Force FCU is pleased to announce its 2007 Board of Directors: Chairman of the Board,

Col Sam V. Farace, Jr., USAF (Ret); Vice Chairman, James E. Goodgion, III; Treasurer,
Melvin Moczygemba, CPA; Secretary, Joan B. Lopez; and Directors TSgt Michael M.
Buecher, USAF (Ret), CCD, CCO; CMSgt Ronald R. Applegate, USAF (Ret); MSgt
Larry “Kirk” Kirkpatrick, USAF (Ret); CMSgt Scott M. Aris, USAF (Ret); and Maj. Eben
A. Hughes, USAF (Ret)… Picatinny FCU, based in Rockaway, announced its Board of
Directors for 2007 at its annual meeting. Officers are Joe Shiposh, Chairman; Nancy Mueller-Davis, Vice Chair; Jay Decker, Treasurer; Mark Sauvageau, Assistant Treasurer; and Joe
Carroll, Secretary. Directors include Bruce Fahlgren, Leon Springer, George Cherenack,
Harry Schupe, Valerie Morgan, and William Stank. Paul Agresti was named the Chair
of the Supervisory Committee, which also includes Bruce Fahlgren and Lou Hassell.
The Chair of the Credit Committee is Sue Coppola . Members of the committee
are Robert Slotnick, Audrey Westington, Mary Lou Kenison, and Frank Cautero…Global
CU, Leimomi Garcia was recently awarded the Dominic Allessio Employee of the

Quarter. She was chosen by her peers, winning the award from a field of ten nominees.
Garcia has worked for Global Credit Union as a member service representative for the
past fourteen years. “Her ability to get any task done with a positive and cheerful attitude
is part of her winning personality. She aids in the training of new member service representatives and sets a great example for her fellow employees.” writes her nominator.…
Fort Belvoir FCU is pleased to announce Andrea Giamberardino has joined Fort Belvoir
FCU as Contact Center Manager.  She brings 20 years of experience, most recently with
State Department Federal Credit Union, where she was the Assistant Manager of Business Integration.    

Keesler FCU
Donates to the
Fisher House
of Mississippi
Nell Schmidt, Director of
Business Development
s a participant in the Armed Forces
  Financial Network (AFFN), Keesler
FCU and AFFN have teamed up in support of The Fisher House of Mississippi,
located at Keesler Air Force Base.  Keesler
FCU donated $1,500 and AFFN matched
the donation as part of the 2007 AFFN
Matching Grant Program, for a total contribution of $3,000.   
Zachary and Elizabeth Fisher built the
homes as their way to give back to those
who have given their all so this country can
remain free. There are now 35 in operation
across the United States. The Fisher House
of Mississippi is the sixth to be built and
is for families and out-patients receiving
care at the Keesler Medical Center or the
VA Medical Center in Biloxi. Over 2,000
families have benefited since the opening in
December 1992.
Keesler FCU is the largest Mississippi
based credit union in the state with assets
over $1,500,000,000 and over 183,000
members worldwide.   The credit union
has twelve branches in South Mississippi
and four branches on Royal Air Force Bases
in the United Kingdom. For more information about the credit union, please call
228-385-5500 or visit the website at www.
kfcu.org.
To learn more about AFFN, please visit
www.AFFN.org.

A

Northern Piedmont FCU 3rd
Annual Scholarship Presentation
Karen Frazier, Business Development, NPFCU

T

he 2007 scholarship recipient is Ms. Megan Wallace, a Senior
     at Fauquier County High School. She will be attending Mary
Washington University in the Fall. The NP FCU Scholarship was
matched by the AFFN Matching Grant Program, in support NPFCU’s community outreach program to the military, defense, and
civilians in their field of membership.
Left to right: Presenting the award, Ben McCartney, Chairman of the
Board; Megan Wallace, NP FCU 2007 Scholarship Recipient; and
Marsha Borland, President and CEO, Northern Piedmont FCU. Photo
provided by Northern Piedmont FCU

DEFENSE CREDIT UNION COUNCIL, INC.

7

2007 AFFN Matching Grant
Good News......Bad News....Great News!
John Broda, Executive Vice President

G

ood News....The 2007 AFFN Match    ing Grant Program was announced
during the 4th Q 2006, and was launched in January 2007. The 2007 AFFN
Matching Grant Program was the most
successful program to date, exceeding
each of the previous years’ programs in
grants issued, since the creation of the
AFFN Military Community Support
Program back in 2004.  
This year, 31 grants were awarded to
AFFN participating AMBA Banks and
DCUC Credit Unions.  Through this
unique partnership, AFFN & AFFN
Participants have awarded $93,000 in
support to our troops and their families
worldwide.  
AFFN salutes the leadership, vision,
and generosity of our DCUC Credit
Union Participants in their mission to
provide support to the troops and their
families.  
• Credit Union West & Operation
Thunderbox—Luke Air Force
Base, AZ
• Picatinny FCU & Capt. Sean
Grimes Scholarship Fund—
Picatinny Arsenal, NJ
• Northern Piedmont FCU &
NPFCU Scholarship Fund, VA
• Sentinel FCU & The Airman
and Family Readiness Center,
Ellsworth  AFB, SD
• Pentagon FCU & The Fisher
House, CA
• Army Aviation Center FCU &
The Army Relief Assistance, AL
• North Island CU & ASYMAC,
USO, NMCRS, CA
• AllSouth FCU & The Soldiers and
Veterans Golf Tournament, SC
• Langley FCU & Langley Saves
—Military Saves Week, Langley
AFB, VA
• Hanscom FCU & The Company
Grade Officers Council, Hanscom
AFB, MA
• Randolph-Brooks FCU & The
Airman and Family Readiness
Flight, Randolph AFB, TX
• Keesler FCU & The Fisher
House, Keesler AFB, MS
8

• FirstLight FCU & ASYMCA
Thanksgiving Holiday Meal
Baskets, Fort Bliss, TX
• Fort Sill FCU & Fort Sill Family
Support Group / Lawton Public
Schools, Fort Sill, OK
• Mid Missouri CU & Fort Leonard
Wood Appreciation Night, Fort
Leonard Wood, MO
• Pen Air FCU & Navy-Marine Corps
Relief Society (NMCRS), FL
• USA FCU & Misawa Air Base
First Sgt.’s Operation Warmheart,
Misawa, Japan
• Service CU & The Fisher Houses
—Landstuhl Regional Medical
Center, Landstuhl, Germany
• ABNB FCU & The Rudy’s Seal
Challenge, Norfolk, VA
• Sea West Coast Guard FCU &
District Eleven USCG, CA
• Bragg Mutual FCU & The Women’s
Center of Fayetteville, NC

• Fort Lee FCU & Military
Saves@ Fort Lee, VA
• VyStar CU & Navy-Marine Corps
Relief Society, FL
• Air Force FCU & Lackland
Fisher House, TX
Bad News…No additional grant applications will be accepted for the 2007 Matching Grant Program.  
Great News…In four short years, AFFN
& AFFN participating AMBA Banks and
DCUC Credit Unions have generously
provided over $ 606,000 directly to troops
and their families and military orientated organizations worldwide.
These funds have been used to support
our troops and their families for a variety
of projects including child care, comfort,
communication, calling cards, clothing,
food, education, holiday meals, emergency
aid, recreation, and travel assistance.  
The 2008 AFFN Military Community
Support Program will be announced later
this year, so plan ahead and please plan
to participate.

For the latest credit union news, visit

www.dcuc.org
Pen Air FCU Creates Special Kids Club Window
Patty Veal, VP of Marketing

P

en Air FCU’s “Penny Savers” Youth Club members have found visiting their Credit
Union an extra special experience.   Each Pen Air FCU office has a designated Penny Savers Club window—decorated with the Club’s Mascot “Penny the Porpoise”—for
the youth club members to walk up to and make their deposits. This friendly and highly visible window makes it easy for kids to walk up to. There is no waiting in lines for
club members and accompanying parents/guardians. Club members can simply walk up
to the window and ring the club bell, the next available Pen Air Teller will serve that
window right away. Parents/Guardians accompanying their club member child may also
conduct business at this special window as long as the club member is present with them.
This makes enrolling in the Penny Savers Club rewarding for both the club member and
the parent/guardian. And, of course, with every deposit, the Club Members collects tokens
to exchange for prizes!
National CU Youth Week is April 22-38. Penny Saver Club members could earn 5
extra tokens for deposits made during the week and get an additional 5 tokens by turning
in the “Stash Your Cash” coloring page that was inserted in their Club Newsletter. “Stash
Your Cash” is the theme of this year’s National CU Youth Week. Pen Air FCU is a proud
participant in the National Credit Union Youth Week activities and understands the importance of getting the youth involved with understanding money and getting familiar
with their Credit Union early on.
DEFENSE CREDIT UNION COUNCIL, INC.

BOARD ROOM continued from page 1
updates and presentations starting at 3
p.m. on Sunday, followed by the ever-popular Chairman’s Reception at 6 p.m.This
year, our reception will be held at the
Glover Mansion, and as always, will be
filled with endless opportunities to network and socialize, and simply unwind
and enjoy each other’s company!
On Monday we have a fantastic line-up
of speakers for you.  Starting with Randall
Larsen (Founding Director of the Homeland Security Institute), who will offer
his thoughts and insights “From the Oval
Office to the Front Office, to your Kitchen
Table,” and followed by the Honorable

Dr David Chu, the Under Secretary of
Defense for Personnel and Readiness (or
his principal deputy, the Honorable
Michael Dominguez), Major General Michael R. Lehnert (Commanding General
Marine Corps Installations West) and the
Honorable JoAnn Johnson (Chairman,
NCUA). The coveted Army, Navy, Air
Force Credit Union of the Year awards
will close out the morning session, after
which we will hear from our luncheon
featured speaker, Diana B. Henriques,
Senior Writer, New York Times.  Monday
afternoon calls for an update from our
President/CEO, followed by concurrent
sessions on a couple of “Hot Market Issues.” The day ends with a Social Reception

(Left to right) Florida State Representative Jimmy Patronis congratulates Mr. and Mrs.
Joshua Gay on their new home ownership through Tyndall Federal’s Helping Hands
Mortgage Program, as Tyndall Federal’s Vice President of Lending, Keith Rountree,
and Mortgage Manager, Pat Vrabel, look on. Photo provided by Tyndall FUC

Home Ownership Becoming a Reality
for Tyndall FCU Members
Karyn C. Miles, Marketing Manager

T

yndall Federal CU takes its mission of benefiting its Members very seriously.
With nearly $9 million allocated for the project, Tyndall Federal recently
announced its Helping Hands Mortgage Program which offers a 3.99% fixed rate
with a 30-year term, no down payment, and up to 103% loan-to-value. Mr. and
Mrs. Joshua Gay were recently able to acquire their new home through Tyndall
Federal’s Helping Hands Mortgage Program. The Gays are one of several families
who have already been assisted through the CU’s new program. With the difficulties
many consumers have experienced in acquiring a home due to escalating prices, this
program helps make home ownership a reality.

DEFENSE CREDIT UNION COUNCIL, INC.

Pack your bags! This is
your chance to see
the interior Northwest,
experience another part of
our great country, and learn
and network with your
colleagues and peers.
If you have not done so,
visit DCUC’s website
at www.dcuc.org and
register today.
in the DCUC’s Showcase, the closing of
our Silent Auction on behalf of the Pentagon Memorial Fund (come prepared to
help a most worthy cause!) and the final
prize drawing.  
Tuesday begins with the General Session and presentations/remarks from our
sister Trade Associations, and hopefully, the
Honorable Gigi Hyland, Board Member,
NCUA. Starting at mid-morning, you’ll
have an opportunity to participate in our
educational workshops, break for a casual
luncheon from 11:45 a.m. to 12:45 p.m.
and partake in DCUC’s Annual Business
meeting at 2:00 p.m.  Our optional tour
of The Best Inland Northwest Wineries
takes place shortly after our annual meeting and prior to our gala affair—DCUC’s
8th annual Hall of Honor Reception and
Award Dinner at 7 p.m.
The conference comes to a formal
close on Wednesday with a Continental
Breakfast for all attendees (members and
guests) followed by Meagan Johnson, author and motivational speaker, who will
energize us with her humor and enlighten
us with her expertise on “Solving the
Generation Puzzle.” Last but certainly not
least, the final optional tour of the week—a
visit to Fairchild Air Force Base and their
Survival School and KC-135 refueling
aircraft.
This is your chance to see the interior
Northwest, experience another part of
our great country, and learn and network
with your colleagues and peers. If you
have not done so, visit DCUC’s website
at www.dcuc.org and register today. Join
the DCUC family at the incomparable
and historic Davenport Hotel, August
19-22, 2007, and DCUC’s 44th Annual
Conference. I am confident your conference experience will be superb!  
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Supporting Randolph Air Force Base’s
Assistance Programs
Bonnie Berlanga, Marketing Officer

Global Donates to
Children’s Miracle
Network

R

Linda Backlund, Manager Corporate
Communications

andolph-Brooks Federal Credit Union donated $1,500 to support the Randolph Air
Force Base Airman and Family Readiness Flight program, and through the Armed
Forces Financial Network (AFFN) 2007 Matching Grant Program, funds were matched for
a total contribution of $3,000.
With many military men and women fighting in Iraq and Afghanistan, assistance
for their families is vital. At Randolph Air Force Base (AFB), the Airman and Family Readiness Flight Program support these families and any military member, family member,
retiree, or Department of Defense Civilian when assistance is needed. A few of the programs
they offer include networking for families, relocation assistance, baby care essentials for
new parents, and providing food for those experiencing financial difficulties.
“We’re happy that we can contribute to a program that helps our military and
their families,” said Lisa Mack, Randolph-Brooks Assistant Vice President. She continued,
“As a military spouse, I can personally speak about how important this program was to my
family.” “My children and I were able to use ‘Hearts Apart for Waiting Families’ which enabled our family to communicate with their deployed Dad over a video phone keeping our
family close,” she added.
“We are thankful for the contributions made by Randolph-Brooks and AFFN,” said
Elizabeth McKinley, Director, Airman and Family Readiness Flight. “These funds will
continue to help us address the needs of military families stationed at Randolph AFB.”
Established in 1952 as a not-for-profit cooperative on Randolph AFB, RandolphBrooks is committed to supporting America’s military men, women, and their families.  
Randolph-Brooks mission is to improve its members’ economic well-being and quality
of life. With assets exceeding $2.4 billion, Randolph-Brooks serves 250,000 members
from 23 branches in South Central Texas.
AFFN provides the military community withaccess to ATM and point-of-sale terminals
near and on military installations throughout the nation. The AFFN mission is to increase
the versatility of participating financial institutions to better serve the U.S. Military.

Randolph-Brooks presented AFFN’s matching contribution to the Randolph Air Force Base
Airman and Family Readiness Flight Center. Left to right: Lt. Col. Robert S. Jackson,
Jr., Commander, 12th Mission Support Squadron; Lisa Mack, Randolph-Brooks Federal
Credit Union Assistant Vice President; Elizabeth McKinley, Director; and Msgt. Kavooss
Shamloo, Superintendent. Photo provided by Randolph Brooks FCU
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In preparation of the annual Credit Union Night with the Spokane
Chiefs, Global Credit Union raised
$1,713.78 by selling paper hockey
sticks to it’s members. The money benefits the Inland Northwest
Chapter of the Children’s Miracle
Network.

Tyndall FCU Raised
over $12,000
to Benefit Local
Hospitals
Kelly R. Potts, Marketing Specialist

T

yndall Federal Credit Union hosted
its Second Annual Bases for Babies
Charity Softball Tournament to benefit the pediatric wings of Bay Medical
Center and Gulf Coast Medical Center.
With sixteen participating teams and over
30 sponsors, the tournament once again
proved to be a great success—raising more
than $12,000. In addition to the softball
tournament, carnival games and family
activities made for an eventful day of fun.
The proceeds will allow the Jaundice
Meter and additional equipment to be
purchased for Bay Medical Center. Some
of the major event sponsors included
CVS Pharmacy, Best Buy, Knology, Pate
Electric and State National Companies.
“Our goal was to raise enough funds
to purchase the Jaundice Meter for Bay
Medical Center as well as extra funds to
enable the children and their families to
feel more comfortable during a difficult
time. We couldn’t have done it without
our wonderful committee, volunteers and
all of our sponsors. With their help, we
more than doubled the amount we raised
last year. We are looking forward to an
even more successful tournament in
2008,” stated Diane Duval, Bases for
Babies Event Chair.
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
Allan and Jay also provided attendees
an update on such matters and issues as the
new Congress and CURIA. Allan discussed
the banker attacks, and highlighted the “Little
Guy” campaign and CUNA’s efforts to change
the conversation on the Hill. Jay addressed
regulatory developments and some noteworthy trends among Federally Insured Credit
Unions and the credit union community.
As always, the Pentagon was well represented. The Director of DoD’s Banking and
Credit Union office, “Buzz” Davis, and the
Army’s and the Air Force’s Banking/Credit
Union Liaisons, Cpt Dave Smith and Mike
Bilbrey, were “present and accounted for.” They
provided an overview of the military’s “footprint,” present and future, and noted some ongoing issues, such as the “no cost” land lease
provision in the Federal Credit Union Act (the
Air Force’s concern with the “no cost” proviso) and
the Army’s MWR affinity card pilot program
being conducted at Fort Hood by Chase
Bank (the violation of the one credit union/
one bank policy). DCUC is working with the
respective Military Departments on these
issues, having met with the Deputy Assistant
Secretary of the Army (Financial Operations)
and the Deputy Assistant Secretary of the
Air Force (Financial Operations) earlier this
month.  
LTC Laura Landes, European Command (EUCOM) Comptroller office, Major
Dennis Martin, Banking/Credit Union
officer US Army Europe (USAREUR), and
Nathan Marshall, US Air Force Europe, were
also present and they updated attendees on
Transformation, and highlighted on-going
efforts to “stand-up” the new Four Star Command in Africa, i.e., Africa Command (AFRICOM). LTC Landes and Major Martin also
discussed a number of credit union issues.  
Of the issues addressed, three dominated
the discussion—individual logistical support
in Italy (for all credit union employees), Armed
Forces Network’s (AFN) policy (as it pertains
to permitting third party financial advisors
airtime on AFN), and the preparation of
new Status of Forces Agreement (SOFA) for
Bulgaria, Romania and Africa (and ensuring
credit unions are included in the SOFA, so they
can provide financial services to the troops in
those countries).  
And speaking of financial services, this
year’s industry updates were conducted
by Neil Marcous (EVP, Armed Forces
Financial Network), Sarah Canepa-Bang
(President, Financial Service Centers CoDEFENSE CREDIT UNION COUNCIL, INC.

operative) and John Slusher (VP, CUNA
Mutual Group), and Jeff Garner (Director, Overseas Military Group), who
collectively did an equally superb job
discussing their respective products and
services. From the evolution and current
trends of the ATM/POS network business to the possible expansion of shared
branching services (to 7-11’s); from the
challenges facing military credit unions (in
terms of loan and membership growth); to
the development of military focused payment plans, each of our corporate partners

provided expert commentary on how best
to fulfill the financial needs of our troops,
their families, and defense credit unions.
At week’s end, conferees and guests
were overwhelmingly satisfied. The location
was ideal; the program content was exceptional; and the networking opportunities
(both in and outside the “classroom”) were
plentiful. DCUC’s 35th annual Overseas
Sub-council conference may be history,
but the memories live on….just as they will
in Spokane, Washington at DCUC’s 44th
Annual Conference, August 19-22, 2007!

SPOKANE

CONFERENCE
UPDATE

T

he Defense Credit Union Council is pleased to announce that Meagan Johnson
will join us in Spokane, WA as our Wednesday morning speaker. The title of
her presentation is “How to Solve the Generational Puzzle.”
Bright, funny and delightfully obnoxious, Meagan is known as
the Generational Humorist. If you think you have heard all there is
to hear about the four different generations in the workplace, you
have not heard Meagan’s hilarious spin on how to attract, train,
market, manage and retain people from every generation—and
not strangle someone in the process! You will get to laugh while
acquiring tools you can use immediately to improve your multigenerational relationships with clients, customers and co-workers.
It is becoming increasingly evident that credit unions must evaluate how to attract younger members in order to increase growth
for the future. Meagan will help us to understand this market and
provide insight into how the younger generation thinks.
Meagan Johson graduated from Arizona State University Business School with a BS in
Marketing. She spent several years working in sales for companies like Quaker Oats, Kraft
Foods and Xerox. At every company Meagan became discouraged to hear all the negative
comments about Generation X. (Generation X is the 50 million people born between
1965 and 1980.) Being a Gen Xer herself, she felt these comments were unfounded. “There
was this perception of only one way to get ahead and be successful at work. The career
path my managers expeced me to take was very traditional. They seemed to be unable
to look at a different way of training and career management that was relevant to younger
employees.” Meagan began to research everything from small to large corporations in order
to find successful ways to work with the younger generation. From that, ZAP THE
GAP: Solving the Multi-Generational Puzzle was born.
Since 1997 Meagan Johnson has entertained and educated thousands of audience
members from all over the globe. She has written a variety of articles about the
multiple generations and has been interviewed for many publications and audio programs.
She wrote the Generational chapter in the book, Success is A Team Effort. In 2000, she
was the only female speaker on the main platform at the Harley Davidson University
conference in New Orleans Louisiana. After her presentation, a Harley Dealer told her,
“You have changed the way I treat and train my younger employees.”
Meagan is an active member of NSA, National Speakers Association. In 2003,
she received her CSP, Certified Speaking Professional designation. Currently, only ten
percent of professional speakers hold this designation. As a Gen Xer Meagan was extremely proud to be one of the youngest recipients of the CSP designation.
We look forward to welcoming Meagan Johnson as our final speaker on Wednesday,
August 22!
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The Davenport Hotel

“Best in the World” on Both “Top 100”
and “Gold List” in Condé Nast Traveler

The Davenport Hotel is listed among the “top 100 mainland U.S. hotels” in the November issue of
Condé Nast Traveler magazine. The designation comes as part of the magazine’s 2006 Readers’
Choice Awards. “How about that,” said Davenport Hotel owner Walt Worthy when he heard
the news on his cell phone.
Even more good news, the same magazine put The Davenport Hotel on its 2007 “Gold List” of
the best hotels and resorts in the world. The Davenport earned high marks for rooms, service, food,
location and design. In its review, the magazine called The Davenport Hotel “a Pacific Northwest
treasure.”
“These honors were earned by each and every one of our employees,” said Davenport Hotel
and Tower Managing Director, Lynnelle Caudill. “The building was cold, dark and forgotten for
15 years so we’ve had to re-earn our reputation for operating ‘one of America’s exceptional hotels’
all over again. We‘ve done that in four years which is an incredible accomplishment.”
From the magazine’s website: “Condé Nast Traveler is committed to reporting on travel fairly
and impartially. We travel anonymously and pay our own way.”
Other Washington State hotels on the Gold List were the Fairmont Olympic, Inn at the Market,
Alexis, Marriott Waterfront—all in Seattle—and the Salish Lodge and Inn at Langley. No hotels in
Idaho or Montana made the list.

See for yourself! Visit www.thedavenpor thotel.com for more information.
Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601
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