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VIEW FROM THE BOARD

CEO UPDATE

Military Defense
Credit Unions: Proudly
Serving Those Who
Serve Our Country

Operation Best Wishes

Denise Floyd, President/CEO, Fort Sill
FCU; DCUC Board Secretary

A

s this year quickly draws to a conclusion, it often becomes a time for
reflection, recognition and relationships.
Though this year has brought about its
fair share of challenges, Military Defense
Credit Unions have managed to form
and execute effective plans to bring about
positive change. We have seen opportunity
out of difficulty and success where others
may have failed. Perhaps most important
of all, we are remembering from whence
we came. We are, after all, people helping people and serving those who serve
our country.
Credit Unions’ strength is in remembering who we are and what we stand
for. We are here to serve those who proudly
serve and dedicate their lives to this great
nation, the United States of America. We
are proud to work with everyone, from
privates to senior officers, no matter the
rank; we are here for their needs. We
know deployment and specific job duties
do not just take its toll on Soldiers alone,
but directly impacts the entire family as
well. We have first-hand experience with
helping families deal with the challenges a
military lifestyle can bring, whether we are
inviting them into our homes for a warm
meal or mowing their lawn, our purpose is
continued on page 5

Roland A. “Arty” Arteaga, President/CEO, DCUC

T

his year marks the 8th annual national tour of Operation Best Wishes, a program that
invites military families to create and send a holiday video greeting card to their loved
ones, especially those who are deployed or on a remote and/or extended assignment.
Operation Best Wishes was created and launched in 2004 by the former WesCorp
Federal Credit Union. Today, however, DCUC serves as its primary sponsor, and along
with the generous support and participation of numerous on-base members who agree to
host this high-demand holiday event, Operation Best Wishes continues its mission,
bringing an abundance of smiles to the faces of the military, their families, and friends.
Thanks to today’s technology of streaming video over the Internet and creating special effects that allow families to be superimposed over animated holiday backgrounds, the
unique holiday E-card that results from Operation Best Wishes has to-date, connected literally thousands of military family members with one another, giving kids an opportunity
to tell Mom or Dad how they are doing in school and what they want for Christmas;
enabling a spouse to whisper, “I love you,” and allowing all of us to demonstrate our
support and say in a very profound way, “thank you,” for your service.
While Operation Best Wishes was established as a small token of our appreciation
for the many sacrifices our military members and their families endure year round,
especially during the holiday period, late last month I received an email letter from a very
grateful military spouse who participated in the program. I was so touched by Alison Brook’s
note, I asked her permission to reprint her email in this newsletter…and she agreed:
RE: Mr. Arty Arteaga, President/CEO
Defense Credit Union Council
Dear Sir,
I know only your name and title having never met you, but I would like to invite you into
our family. Anyone who helps keep families joined together through the hardship and sacrifice
deployments costs; they have all my respect and honor. Today I got to see my children smile for
the first time in a long time because they got the opportunity to talk to their father who they
won’t see this holiday season or the next. It is because of people like you who sponsor programs
such as Operation Best Wishes that give us...the ones left behind and the ones in the fight...
hope that there is something greater than us all.
I have five beautiful children and no family to help, therefore around the holidays I must
work that much harder to keep their spirits up. I have had to say goodbye to my best friend
and husband and I have to be strong for those who depends on me. This is the life we have chosen
continued on page 4
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Somerswor th Branch Manager Patty Cof fin and Senior Network Administrator
Corina Fournier of Service CU along with two volunteers from a local high school were
on hand to help with the computer donation to the Somersworth Safe Haven Youth
Program. Photo courtesy Service CU

Service CU Donates Computers and
Printer to Somersworth Safe Haven
Lori Holmes, Marketing Manager

T

he children of Somersworth Youth Safe Haven Program will now have six new desktop computers and a printer, thanks to a generous donation by Service CU. Volunteers
from the credit union were also on hand to set up the computers.
The credit union has continually stepped up with a substantial donation for the afterschool and summer programs. With this contribution, the safe haven staff can help the
children with homework and other online activities along with teaching them Internet safety.
“We are extremely grateful to Service CU for more than four years of helping these
kids,” says Betty Eaton, Director of Safe Haven. “If it wasn’t for Service CU and their help, we
would not have this top quality program. I can’t say enough about their phenomenal support.”
The program mentors youth ages 6–18 in an afterschool homework lab, activities
program, gym program, community service opportunities, and a six-week summer
program. One of their main focuses is giving youth a place to do their homework and get
help if they need it. There are always staff and volunteers on hand to make sure the youth’s
homework is all done.
The Youth Safe Haven Program is designed to help low-income at-risk children ages
6–18 who live mainly in the Somersworth Housing Authority homes or are referred by
the local SAU. The program currently helps more than 50 children from working lowincome families.
“We are extremely fortunate that we are able to aid our community in this important
and vital way,” says Gordon Simmons, President/CEO of Service CU. “Service CU strives
to be a leader in corporate citizenship, supporting non-profit and educational programs in
the communities which are served by the credit union. Somersworth Youth Safe Haven
Program fits into our vision of helping others.”

For credit union news, visit:

www.dcuc.org

www.dcuc.org
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21 Winners in CommonWealth One’s
Turbo Charged Web Hunt Game

Got News?
Send the latest
news about your
credit union to
Beth Merlo at
bmerlo@dcuc.org.

Ashley K. Baldeon, Marketing Manager

D

uring the month of October, CommonWealth One FCU encouraged members to
play their online Turbo Charged Web Hunt Game for a chance to win one of ten
$15 Gas Cards, five $50 Jiffy Lube Gift Cards, five $50 Visa Gift Cards, and one grand
prize—a $500 Visa Gift Card.
At the beginning of each week, members who signed up for the Web Hunt were given
two new clues where to look for the red car icons on cofcu.org. When the red car icon
was located, players were instructed to mouse over the icon (which produced a racing
car sound effect) to add it to their game piece. There were 10 cars total to be found on the
various pages of CommonWealth One’s website, and after the final two hints were given
on the last Monday of the month, the game ended at 12:00 a.m. on November 1. After the
results were tabulated, winners were drawn from those players who found all 10 cars.
“We’re excited that so many members found all 10 cars!” said Ashley Baldeon,
Marketing Manager for CommonWealth One. “We’d like to congratulate our Grand Prize
winner, Katherine Russell. I’m sure $500 will come in handy this holiday season!”

Belvoir Federal Provides Thanksgiving
Dinner to 70 Soldiers on Fort Belvoir
Amy Shanks, MBA, E-Marketing & Public Relations Specialist

O

n Thanksgiving Day, Belvoir FCU sponsored and provided a catered Thanksgiving
dinner to seventy soldiers who were unable to go home during the holiday season
on Fort Belvoir.
Belvoir Federal employees and their families arrived Thanksgiving evening to serve
a delicious holiday dinner, including turkey, ham, mashed potatoes, traditional stuffing,
vegetables, macaroni and cheese, rolls, and assorted desserts, to soldiers on Thanksgiving evening.
Belvoir FCU is a financial institution of people helping people. We are an organization
that participates in our community and lends a supportive hand when the opportunity
arises. Belvoir Federal thanks all the men and women serving our country and appreciates
all the sacrifices that each of you offer.

Mark your calendars
now for the DCUC 49th
Annual Conference!
Denver, CO • Aug. 19–22, 2012

AmeriCU CU Launches myVault
Jennifer Montalbano, Marketing Project Analyst

A

meriCU CU recently launched myVault, a personal financial management tool for
its members. myVault allows members to create a budget, spending targets, and
identify ways to cut back on spending while saving more. It also helps track bills, cash
flow and personal goals. Best of all, it allows members to do all of this without manually
adding transactions, thanks to easy-to-use account aggregation. myVault can be easily
accessed through AmeriCU’s Online Banking services.
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Andrews FCU Help
Family & Friends
Connect with
Distant Service
Members
Melissa Gardner, Andrews FCU

A

ndrews FCU partnered with Operation Best Wishes to sponsor free
holiday video messages for service members
and their families. The Operation Best
Wishes team set up a mobile webcast unit
at the Andrews FCU branch on Joint
Base Andrews (MD) and the Warfighter
& Family Readiness Center on Joint Base
McGuire-Dix-Lakehurst (NJ) to record
greetings from families and friends to
distant service members.
A total of 89 people taped messages
during the events. Each recorded message
was up to 10 minutes long and included
updates and words of encouragement.
Participants received a CD containing the
video message and service members access
the archived recording via a link to the
secured website.
“We were pleased to have Operation
Best Wishes return to our area,” says
Suzanne Curren, Andrews FCU’s Director
of Public Relations & Community
Development. “Andrews Federal provided
this free service to help keep distant
service members connected to family and
friends and we hope they these messages
brighten their lives wherever they may be.”
Organized in 2004, Operation Best
Wishes has recorded the messages of
thousands of military members, families,
and friends at participating credit unions
nationwide. To learn more about Operation Best Wishes, visit www.operation
bestwishes.com.
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
American Fork, UT—Security Service FCU (SSFCU) is pleased to announce Lloyd Sedillo has
been selected to serve as its commercial loan officer in Utah. Sedillo has more than 35 years
experience in the banking industry, primarily working in commercial, real estate, Small
Business Administration and construction lending. SSFCU is also pleased to announce
Brandon Blanchard has been selected as service center manager for its newest location
in New Braunfels, TX. He will be responsible for the overall operation of the service
center, including cash operations, member service and facility maintenance. In addition,
SSFCU is pleased to announce the promotion of Jay Winslow to executive vice president,
chief information officer, J.T. Cody to executive vice president of risk management, and
Mike Chapman to executive vice president of lending… Aberdeen, MD—In October,
APG FCU honored Norma L. Landreth, senior mortgage underwriter/loan closer, with an
award presentation for 25 years of dedicated service to the credit union. Hired in 1986, she
was promoted to her current role as senior mortgage underwriter/loan closer in 1993. She
underwrites portfolio and investor mortgage loans, coordinates loan closings, and completes
loan packages.… Yorktown, VA—1st Advantage has recently formed a partnership with the
Wesseck Group, a credit union owned organization. 1A is proud to announce that Terrance
(Terry) Evans has joined the credit union as a licensed Property and Casualty
Insurance Agent. Evans will oversee a new agency within 1st Advantage, known as
Member Advantage Property and Casualty. This agency will figure prominently
in 1st Advantage‘s ability to provide enhanced financial security to its members by
protecting their property, wealth and family through insurance products… Bellevue,
NE—SAC FCU announced the addition of Cynthia Buettner as Sr. Vice President
of Marketing and Sales. Buettner comes to SAC FCU with over 22 years of experience
in marketing, strategy development, communications and customer service operations
experience. Buettner will be responsible for the development, implementation,
management, and evaluation of the coordinated sales, business development and marketing
strategies that maximize member acquisition, retention, and profitability for SAC FCU.
CEO UPDATE continued from page 1
and we proudly serve as an example to others, but every once and awhile there stands a ray of light
and to be blessed with the opportunity to express our emotions, cares, fears, etc. with our military
member without service interruption, dropped calls, or mail that takes forever is a very nice place
to be. You and others helped put those smiles on our faces and for a moment...he was home.
I write this letter with tears of joy because it’s not easy being called upon to do what we do
and live the life that we live, but the Operation Best Wishes program let me and my children
forget all those worries for a moment and for that we sincerely thank you. That opportunity
was a treasured gift that will last forever and sacrifice of self is the greatest glory of it all. The
staff was friendly and professional, gave us assistance in what to say, and most of all united a
family once again.
Sir, I am no one and I have nothing to give, but please accept this letter for its contents
hold our hearts. This program saves families and welcome to ours.
Sincerely,
Mrs. Alison Brooks
wife of Cpt Shawntez Brooks, USAF
As the Season of Season’s quickly descends on us, let me take this opportunity to
thank Alison for her gracious note and offer my sincere best wishes to Cpt Brooks and all
of our troops and their families for a safe and joyous holiday, and a healthy and prosperous
New Year! Thank you for your dedicated and selfless service to our Nation!
Let me also extend my sincere appreciation to you, our members, for your on-going
support of our troops throughout the year, and offer my thanks to Walter Laskos and the
Laskos Group, who are leading the OBW effort on behalf of DCUC, for bringing some
holiday cheer to our Nation’s greatest assets—our Military and their families!
4

Service CU Donates
to Military Families
Lori Holmes, Marketing Manager

T

o help our military members and
their families, Service CU President/
CEO Gordon Simmons recently awarded
70 gift cards to Colonel Paul “Hutch”
Hutchinson, the Commander 157th Air
Refueling Wing, New Hampshire Air
National Guard at Pease Air National
Guard Base.
“It’s a unique circumstance that these
families are facing financial challenges
while already giving so much for their
country,” says Gordon Simmons, Service
CU President/CEO. “We appreciate
their sacrifice and hope these gift cards
make purchasing for family celebrations
a little easier.”
The gift cards, valued at a total of
$3,500, will be given to families in need
who need a little extra help from the
holidays.”
“I would like to emphasize Service
CU’s continual support which helps
the military in New Hampshire and those
who are deployed,” says Hutchinson.
“Their donations throughout the years
have lessen the burden for these families
and made their holidays more enjoyable.
We appreciate the support Service CU
gives us.”
“We have been serving the needs of
our military members for more than
fifty years,” says Simmons. “It is our
responsibility to help them when we can
and our great pleasure to give these families
the ability to provide the dinner and gifts we
all hope to have for the holidays.”
Service CU has been a longtime
supporter of the New Hampshire Air
National Guard, and has given to Operation
Military Kids, Welcome Hometown
Heroes, and Operation Thank You.

Get the latest
credit union
news at
www.dcuc.org
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Langley’s Jean
Yokum Named
2011 Distinguished
Citizen
Sue Thrash, Director of Research &
Communications

L

From left: SCU Community Relations Representative Jennifer Riebold and Marcia
Fish. Photo courtesy Scott CU

Scott CU Raises $1,000 to Support
Troops Through Mission of Moms
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU recently raised $1,000 during a fund-drive to support the
local Mission of Moms organization’s efforts to provide non-perishable food and
other items to our troops this holiday season.
This fund-drive marks the sixth year that Scott CU has supported this type of
program that provides support to military men and women stationed in Iraq, Afghanistan
and other parts of the world. Scott CU employees made a donation in order to dress
down during a day at the credit union recently. The credit union also accepted donations
from its members during that day.
Mission of Moms was founded locally to ensure that deployed United States Service
members in all branches of the military are not forgotten by providing needed mail
support. To provide a better deployment quality of life and assist military families, Mission
of Moms meets the need of military requests and provides morale lifting mail support
to service members of all branches of the U.S. military serving around the world.
Locally, Scott CU Community Relations Representative Jennifer Riebold donated
the $1,000 to Marcia Fish of Collinsville who has been sending items overseas since
2004. Fish ships items on a regular basis to troops.
“Depending on their situation I send from one to many boxes to different units,”
Fish noted. “I send canned and packaged foods. I also send items to some troops simply
to let them know that someone knows and cares that they are there. My postage averages
about $1,000 to $2,000 per month.”
“We are always excited about the opportunity to help provide things to the soldiers,”
said Riebold. “Our staff was excited about donating to the fund raiser for the dress down
day and as always our members were very giving. It is our way of showing our support of
our troops and in time for the upcoming holiday season.”
“Credit unions are really about helping people and this is a perfect way for us to
take that even a step further,” she added. “We encourage others to contact Marcia to
support Mission of Moms.”
DEFENSE CREDIT UNION COUNCIL, INC.

angley FCU President/CEO Jean
Yokum was honored with the
Peninsula Chamber’s 2011 Distinguished
Citizen. Mrs. Yokum was recognized for
her outstanding leadership qualities and
contribution to improving the Peninsula
region; and was presented the Chamber’s
Distinguished Citizen Award at the
Chamber’s December 5 Annual Meeting.
Mrs. Yokum will retire on July 17,
2012. In her 58 years, she has positively
impacted the lives of many members
at Langley FCU, provided leadership
within our community and the national
Credit Union Movement, and has been a
tremendous supporter of the military.
Mrs. Yokum stated, “I thank God every
day for putting me in a position where I
could use my talents to help people and
contribute to the success of an organization that will positively impact lives well
beyond my retirement.”
VIEW FROM THE BOARD
continued from page 1
serving wherever we can. We have formed
more than casual salutations with the men
and women walking through our front
doors, we have formed relationships that
last forever. We have hugged the recent
widow and laughed with privates over
a MRE; we have provided them meals,
held their hands and sat in silence.
We also want to recognize and honor
those men and women in leadership,
thanking them for their service and
guidance. Military Defense Credit Unions
would not be who we are today without
their support and commitment. As each
of us reflect on this year, may we all think
of the influences in our lives, from
professional to personal, and take a moment
to thank those individuals for their time,
attention and example that they have
been for us. Defense Credit Unions truly
are people helping people and serving
those who serve our country!
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MILITARY SAVES CORNER
Over the next couple of months, The Alert will feature different ways to encourage your members to save during Military Saves Week 2012 and throughout the rest of the year. This month’s
article highlights Savings Bonds. Consider promoting Savings Bonds as one way to save, especially
as we head into tax season. Article provided by Preeti Mehta, Doorways to Dreams Fund.

Series I U.S. Savings Bonds
and Tax-Time Savings
“Saving is Hard. Bonds Make it Easy”

T

he option for tax filers to purchase
U.S. Savings Bonds directly on
their tax returns represents an exciting
opportunity to help low- and moderateincome families save a portion of their
refunds. Credit Unions, as organizations
that serve the needs of families of
modest means can play a critical role
in educating their members about this
new opportunity and helping them take
advantage of it.
Beginning in the 2010 tax season, a
new option to save a portion of their refund
in Series I U.S. Savings bonds became
available to 100 million households
nationally. The option, announced by
President Obama on September 5, 2009,
was part of the administration’s efforts
to help all families build assets and
increase their financial security.
In the 2011 tax season, this policy was
considerably expanded to allow tax filers
to use this option to use a portion of their
refunds to buy Series I U.S. Savings Bonds
as gifts for others with up-to two “coowners” of the bond and one beneficiary.

It is simple and easy, and
offers the option to
“impulse save”
Tax filers can elect to purchase U.S. Savings
Bonds by simply entering the amount of
the savings bonds they would like and
the name of the co-owner(s) or beneficiary
on the tax form.
While this option is available to all tax
filers, it may be especially important for
filers of modest means who want to save,
but find it difficult to carve out savings
from their monthly budget. Because
their refunds can be considerable—some
families receive as much as 30% of their
income at tax time—this may be the one
6

opportunity for many families to put
aside money for savings.
With this new option, saving is easy,
convenient and safe. And the entry point
for families—the minimum amount
required is $50—is affordable given
refund sizes. Finally, no prior preparation
is required. Tax filers can decide to save
at the moment they know about their
refunds and save on impulse.
Credit Unions can create awareness
among their members, educate them
about this new opportunity, answering
any questions they might have and
encouraging those members to take
advantage of the tax-time opportunity.
Why should Credit Unions encourage their members to save with U.S.
Savings Bonds?
• Surveys suggest that lower income
Americans, like most Americans, want
to save and recognize that they need to
save more. But, they often lack accessible ways to achieve their savings goals.
• U.S. Savings Bonds are a good savings
option for lower-income consumers.
They can be purchased in smallerdollar amounts and they are redeemable for any reason after only one year.
• U.S. Savings Bonds are risk-free—there
are no fees, hidden or otherwise, no
chance of losing the initial investment,
and they offer competitive interest
rates that keep up with inflation.
For these reasons, promoting the
option to purchase U.S. Savings Bonds is
not about convincing people to save, but
rather about giving them a way to save. In
its pilot efforts, the Doorways to Dreams
Fund (D2D Fund, www.d2dfund.org)
found significant interest in purchasing
U.S. Savings Bonds. When offered the

opportunity to purchase bonds using
their tax refund, between 4% and 6%
took advantage of the offer during the
three-year pilot period (tax season 2007
through tax season 2009).
In tax season 2010, the first year
this option was available to tax filers on
the tax form, 22,365 tax filers around the
country were able to purchase bonds for
a total of $11 million. In the second year,
roughly 45,000 tax filers were impacted
by the policy.

Why are Series I U.S. Savings
Bonds attractive?
U.S. Series I Savings Bonds—A product
that meets the needs of ALL Americans:
• Safety—protected by the full faith and
credit of the U.S. government
• Accessibility—Bonds have a low minimum ($50)
• No fees and competitive interest rate—
currently 3.06%
• Ability to purchase savings for a family
member or loved-one (co-ownership),
• Name recognition—the product is familiar to the purchaser.
• Protected against inflation

How does the policy work?
Bonds can be easily purchased via the
federal tax filing process:
• Use IRS Form 8888 to place order
• Tax filers may buy bonds for themselves and up to 2 others
• Paper bond(s) are mailed to purchaser’s
address (per tax return)
• Bonds are sold for as little as $50 and
up to $5,000
• Remainder of refund can be sent in a
paper check and/or direct deposit—tax
filers do not need a bank account to
save at tax time!
• Tax filers will receive bonds worth the
full amount they designate—there are
no fees or charges for purchasing U.S.
Savings Bonds.

What you can do
• Make sure every member is aware of
the option. Use posters, flyers, tools and
widgets to market the new opportunity
in your branches, web sites or social
DEFENSE CREDIT UNION COUNCIL, INC.

media sites. Find materials you can
use at http://bondsmakeiteasy.org/
taxpreparers/materials for flyers, posters
and other collateral or contact us at
http://bondsmakeiteasy.org/contact
for social media tools and widgets.
• If you run a VITA site, train tax preparers on how to promote and purchase bonds.
• Volunteers and staff at your VITA sites
are much more likely to promote the
bond option if they are comfortable
entering it on the tax return and they
believe in the product. Train preparers
in how to talk to clients about bonds,
savings bond features, why saving
and particularly saving at tax time is
important and on completing Form
8888. Access the training curriculum
at http://bondsmakeiteasy.org/tax
preparers/training.

AmeriCU CU
Partners with
Defense Credit
Union Council for
2011 “Operation
Best Wishes”
Jennifer Montalbano,
Marketing Project Analyst

A

meriCU CU partnered with the
Defense Credit Union Council to
host Operation Best Wishes, a free service
that enables people with friends and
loved ones in the military to record a
special video message and webcast it to
them for the holidays. The event was
held from 11:00 a.m. until 7:00 p.m.
on Tuesday, December 6, 2011 at The
Commons, B4350 Corner of Pole Valley
and Euphrates River Valley Road, Fort
Drum, NY 13602.
Operation Best Wishes sets up a
mobile webcast studio and gives military
personnel and/or their family members/
friends up to 10 minutes each to record
special greetings and send them virtually
anywhere in the world. The recipient
can watch the webcast message LIVE
and/or access the archived recording over
and over again from a secured website,
for up to six months.

DEFENSE CREDIT UNION COUNCIL, INC.
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Smartphone Lending: Balancing
Convenience with Security, Compliance,
and Income Potential

W

ith heavy concentrations of young, mobile members, defense credit unions have
a huge stake in serving smartphone users. One-third of Gen Y consumers said in
2010 they’d used mobile banking services within the last month, and 43% planned to do
so within the next year, according to a study commissioned by Fiserv.
In 2009, when John Putman and his CUNA Mutual Group colleagues first began
tracking the type of Web browsers being used to apply for loans online, they found that iPhones,
iPads, Blackberries, etc., had already gained a strong foothold in the market, as expected.
What surprised Putman, the company’s Lending Solutions Group director, was how
often applicants using a mobile device abandoned these transactions. “Only 22% of these
applicants were getting all the way to hitting the ‘Submit’ button,” Putman says.
Since then, as more credit unions adopt online loan applications specifically designed
to accommodate mobile devices, the completion rate is improving steadily, Putman
says. However, he adds that credit unions also must consider the application’s security,
compliance, and potential for generating non-interest income.
There’s not an app for that
An important decision in creating a mobile Web lending system is whether to use an “app”—a
program that users download to their smartphone or tablet and run when they want to
apply for a loan.
Some loan application apps exist, Putman says, but they have serious flaws. “The
disclosures for loans and for loan protection products are changing all the time now,” he says.
“Members shouldn’t be required to download an updated app every quarter to make sure
they’re getting compliant disclosures.”
Apps can also expose members to identity theft by storing personal and financial
information from loan applications in the memory of a mobile device that can easily be
lost or stolen. Putman recommends using applications that connect to mobile Web servers
which regularly install compliance and security updates without storing information on
members’ devices.
Include payment protection options
Up-to-date compliance is essential not only for loan application disclosures, but also for
disclosures regarding credit insurance or other payment protection options.
With the outlook for consumer loan volume and interest margins remaining grim
over at least the next couple of years, credit unions can’t afford to sacrifice non-interest
income on the increasing number of loans received via smartphones, Putman notes. But it’s
important for members to understand what they’re buying.
Mobile devices can make it easy for members to access explanations of protection products,
so making informed decisions without help from a loan officer is easier, Putman says.
Monitor abandonment rates
Putman advises credit unions that use a mobile Web loan application to make sure the application
is as simple and user-friendly as possible. For example, requiring references has increased
abandonment rates for some credit unions. “Monitor your abandonment rates and adjust
the application if you need to,” he says.
If you have questions about mobile Web lending, please contact John Putman at
john.putman@cunamutual.com or 800.356.2644, ext. 8275.
© CUNA Mutual Group, 2011 All Rights Reserved.
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Items collected for Christmas Wish 2010. Photo courtesy Travis CU.

Travis CU Brings Holiday Joy
to the Community
Shérry Cordonnier, Director of Corporate Relations

T

his holiday season, Travis CU
members and employees are reaching out to the community and people in
need by taking part in the Solano and
Contra Costa Food Banks annual food
drive, The Festival of Trees, Christmas
Wish 2011, and the 2011 Children’s
Miracle Network Holiday Stocking
Campaign.
Each year Travis CU helps the
working poor, seniors, single parents, and
the homeless in Solano County through
their annual food drive. Credit union
employees, members and the general
public are encouraged to bring nonperishable foods to all Travis CU branches
in Solano, and Contra Costa Counties
Monday, November 23 through January
31, 2012. Specially printed grocery bags
for the drive will be inserted in several
local papers including the Dixon Tribune,
Fairfield Daily Republic, Contra Costa
Times, East County Times and the Vacaville
Reporter. Donations will go directly to
the Food Bank of Solano, and Contra
Costa will be distributed in the counties
that they are received.
Another way Travis CU is helping
others this holiday season is through the
8

2011 Children’s Miracle Network Holiday Stocking Campaign. Travis CU
employees and members can purchase
and sign as many paper stockings as they
want for $1 each to support the health
needs of children. The stockings are
available for sale and will be displayed at
Travis CU branches from November 23
through December 24, 2011. Proceeds
from this year’s campaign will go to UC
Davis Medical Center in Sacramento
and Valley Children’s Hospital Central
California in Madera County. Last year
members and employees donated more
than $6,200.
Additionally, Travis CU has been
the number one corporate sponsor for
the Christmas Wish program for the past
ten years. In 2010, through chili cookoffs, an on-line auction and bake sale,
employees raised more than $8,000.00
and donated 345 gifts to the program. This
year, employees are determined to match
or beat that donation. Their generous
giving ensures that less fortunate children
are granted the one wish that they have
made for Christmas. How does it work?
Children place their wishes on ornaments
so that sponsors may buy an appropriate

gift for them. Sponsors may also make a
cash donation that will be used to purchase gifts. This year, Travis CU will
again help children on AFDC/Cal Works,
which includes local children of the
working poor as well as foster children.
This is the eighth year that TCU
has participated in the Festival of Trees,
which benefits The Opportunity House.
What started out as a labor of love years
ago has become a special holiday tradition
in the Vacaville community, one that
represents families, fun, giving, and the
spirit of the holidays. Churches, businesses,
organizations, and individuals, working
together for a common cause, have made
this all-volunteer-supported festival—the
shelter’s primary fund-raiser—extremely
successful. Each year the festival presents
a forest of beautiful Christmas trees, which
are auctioned off to the highest bidder. This
year will feature 95 elaborately decorated
trees, each with its own unique theme.
TCU donated a themed tree entitled
“Enchanted Forest” for auction.

“We are proud to be
helping the community
and at the same time
making a difference
in people’s lives.”
— Patsy Van Ouwerkerk, president
and CEO of Travis CU

On November 17, 2011 employees
raised more than $1,000 for the Heather
House Homeless Shelter at their Sixth
Annual Employee Craft Fair. The public
was invited to browse through unique,
handmade items crafted by talented
TCU employees and to enjoy a light
dinner of hamburgers and hot dogs.
Many beautiful items were raffled off
and proceeds benefited the Heather
House directly.
To show respect and appreciation,
employees came together with the
community to honor our fallen Veterans
at the Annual Wreath Laying event in
Dixon on December 10, 2011.
“Through these programs and others
like them, we are reaching out to people
in need,” says Patsy Van Ouwerkerk,
president and CEO of Travis CU. “We are
proud to be helping the community and
at the same time making a difference in
people’s lives.”
DEFENSE CREDIT UNION COUNCIL, INC.

Texas Partners Makes Contribution
to Make Miracles Happen
Kellie Tiner, Scott & White Children’s Hospital Children’s Miracle Network

T

he Texas Partners FCU is a true partner for children in Central Texas. On November
15, on behalf of the entire membership and employees, Shelley Carlson, Director
of Marketing, conveyed a check to Children’s Miracle Network Hospitals in the amount
of $13,400.
“Children’s Miracle Network is such an important part of the Central Texas community,”
said Shelley Carlson, Director of Marketing for the Texas Partners FCU. “The number
of local children helped by this organization over the years is incredible. You start talking
to a group of people and inevitably someone has been touched by their good work—
either themselves, or one of their children, or a grandchild, or a niece or nephew, or a
neighbor. Someone they care about has been helped. That is why the membership of
Texas Partners is passionate about raising money for Children’s Miracle Network.
We know that 100% of the money stays local to help our local children’s hospital and
our local kiddos.”
This donation was made possible through a variety of fundraisers. Beginning in May
and wrapping up in September, members and employees were involved in; cook outs,
Miracle Balloon Icon sells, Miracle Jeans Day events, a Bowling Tournament, and many
more fundraisers throughout the five months.
“The four locations (Temple, Belton, Killeen, and Copperas Cove) set their 2011
goal at $9,500, and as you see the employees and members answered the call to action and
gave above and beyond,” said Kellie Tiner, Children’s Miracle Network Managers for the
Children’s Hospital at Scott & White and the Central Texas Region. “This donation will
help local children get the medical care they need close to home.”

Scott CU Gives Over $1.1 Million Back to Members
Bonus Dividend, Loan Interest Rebate Are Benefits of Membership
Adam Koishor, Chief Marketing Officer

A

s money continues to be tight for area residents, those who have savings accounts or
loans with Scott CU are putting extra money in their pockets with Scott CU’s bonus
dividend and loan interest rebate, giving more than $1.1 million back to members.
In addition to paying higher-than-market rates on its members’ accounts, Scott CU has
given active members an additional 3.00% Annual Percentage Yield bonus dividend on their
deposits and a rebate of 3.00% of the interest they paid this year on any loan or credit card.
The bonus dividend and loan interest rebate for 2011 totaled more than $1.1 million
that was directly deposited into Scott CU members’ accounts as approved by the Scott CU
Board of Directors.
“Since members own the credit union, this is a great way for us to thank them and share
our success,” said Scott CU President & CEO Frank Padak. “This is one of the benefits of
being a member with accounts at Scott CU. Since we are not-for-profit, we give our earnings
back to members through dividends, loan rebates, better rates on savings, lower rates on
loans, lower fees and the most convenient services possible.”
“At a time when banks are charging more fees, we are proud to be giving money back to
our members,” Padak added. “We have been able to issue a bonus dividend to our members
for 20 consecutive years,” he said. “For the past five years we also were able to give the loan
interest rebate. Our members are the reason we have been successful and it is nice to show
them that active membership in our credit union is a good decision on their part.”
“We also typically have among the lowest rates in the area on auto loans and competitive
mortgage rates,” Padak added. “We have really concentrated on positioning Scott CU to be
the best for our members and attractive for new members.”
DEFENSE CREDIT UNION COUNCIL, INC.

Belvoir Federal and
Fort Belvoir’s Army
Community Services
Deliver Holiday
eGreetings
Amy Shanks, MBA, E-Marketing
& Public Relations Specialist

O

n Saturday, December 5, 2011,
Belvoir FCU attended Fort Belvoir’s
“Holiday Cookie Social & Goodie-Box
Packing Party” to support those families
with deployed soldiers during the holiday
by bringing them a free holiday filming
session.
Fifteen families took part in the
specialized filming schedule during the
packing party, hosted by Fort Belvoir’s
Army Community Services (ACS), which
allowed the families to film a personalized
video message and send their video in a
care package to their loved ones overseas.
Throughout the event, ACS packaged
100 goodie bags for deployed soldiers,
representatives from the local Veterans
of Foreign Wars (VFW) cooked food for
attendees, and the Belvoir Eagle Newspaper was in attendance to capture the
entire event.

Langley FCU Assists
Toys for Tots
Sue Thrash, Director of
Research & Communications

L

angley FCU partnered with Toys for
Tots to collect over 16,000 toys
during this year’s Toys for Tots Campaign.
LFCU and Toys for Tots partner each year
to collect new and slightly used toys at
LFCU’s 19 branch locations. The toys are
then distributed to those in need in the
community.
LFCU President/CEO Jean Yokum
said, “We’ve been doing this for many years,
yet the generosity of our members never
ceases to amaze me.”
Each year, the U.S. Marine Corps
Reserve Toys For Tots Program collects
toys October through December. The toys
are distributed as Christmas gifts to needy
children in the community. For more
information on the Toys For Tots Program
visit http://www.toysfortots.org/.
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Keesler FCU
Introduces The
Money Mammals
Saving Money Is
Fun! Kids Club
Nell Schmidt, Director Business
Development

K

APGFCU’s “Spotlight a Solider” Grand Prize Winner, George E. Ashe (middle), with
family. Photo courtesy APG FCU

APG FCU Awards $500 to Local Grand Prize
Winner of its “Spotlight a Soldier” Contest
Janice Carey, Marketing Communications Director

A

berdeen Proving Ground FCU (APGFCU) is proud to announce the local grand
prize winner of its “Spotlight a Soldier” essay contest. In November, George E. Ashe
of White Marsh, MD, was awarded with a $500 Visa Gift Card.
In total, there were six winners of the “Spotlight a Solider” contest—one $500 grand
prize winner and five $100 runners-up. The contest invited APG FCU members to nominate
local military servicemen or women whom they feel have distinguished themselves with
exceptional courage, kindness, compassion, unselfish character or acts of heroism. The contest
ran in May 2011 and was open to all APGFCU members.

eesler FCU now offers a special savings program to their youngest
members. The Money Mammals Saving
Money Is Fun Kids Club is a youth
member program that focuses on the
relevant financial literacy issues of today
and the future. The Money Mammals
Kids Club encourages kids to open credit
union accounts that will start them on
the right track towards a positive financial future.
Terri Gonzalez, Keesler FCU’s
Financial Education Manager states, “The
Money Mammals Saving Money Is Fun
Kids Club engages kids with video, print
and online media. With the assistance
of a very fun and animated mascot, Joe
the Monkey, Keesler FCU is bringing
the Money Mammals program into
local elementary schools to help children
understand the importance of using
their money wisely. Parents will also
benefit by watching their kids make smart
money choices. This is a very interactive
program filled with fun and games, and
the kids just love it!”

Credit Union Sends Cheer to
Soldiers Deployed During
the Holidays
Sarah Marks, VP Marketing & Advertising

T

he holidays are a time that families often come together to
spend time with each other. This can often be challenging for our
deployed military men and women, who must by away from home.
Aware that some of our Fort Lee soldiers will remain deployed during
the holidays, Fort Lee FCU employees pulled together to send some
local cheer to them.
Several credit union employees teamed up to collect and
Fort Lee FCU’s generous staff made this project such a success. assemble 50 stockings filled with candy and other goodies. The stockFrom left: Jessica Scott, Rose Hinojosa, Diane Bailey, Brittany ings will go to 50 Fort Lee soldiers from the 54th QM and 530th CSSB
Coleman, Justin Lundie, Kim Porter, and Mikenzi Petersen. that are deployed throughout Afghanistan, Bagram, Kandahar,
Not pictured: Silke Price. Photo courtesy Fort Lee FCU
and Kuwait.
10

DEFENSE CREDIT UNION COUNCIL, INC.

Eldersburg, MD Resident
Wins $1,000 in Tower
FCU’s “Makeover Your
Finances” Sweepstakes
Carla Burger, Advertising/Public Relations

D

Left to right: Linda Evans (Santa’s Castle), Maura Pocasangre (The Food Basket), Ret
COL Al Buck (Madigan Foundation), Kenneth Leonard (President/CEO of ACU), Garrison
CSM Matt Barnes, Heidi West (Vice President of Marketing, ACU), Karen Schade
(Community Relations, ACU), Garrison Deputy Commander COL Valerie Hasberry, and
William Crane (Reflection Park Fund). Photo courtesy of America’s CU

Annual Tournament Raises
$30,000 for JBLM Families
Heidi West, VP of Marketing and Business Development

O

n December 2, America’s CU (ACU) President/CEO, Kenneth Leonard presented
a check for $30,000 to JBLM charities at the Recreation Center on JBLM-North.
Representatives of charities were: Ret COL Al Buck (President of Madigan Foundation),
Linda Evans (President of Santa’s Castle), Maura Pocasangre (The Food Basket Program
of ACS), and William Crane (Reflection Park Fund). Each charity received a check for
$7,500 from ACU. These funds were raised from an annual charity golf tournament held
on the 4th of November.
Kenneth S. Leonard, ACU President/CEO, said “the spirit of our business associates
and the individuals that make up this community has truly been a blessing this year for
our military and their families. We are very pleased to be able to provide financial support
to these important charities, especially during the holidays.”

Hanscom FCU Awards Efforts of Coast Guard CPOA
Patricia Warden Conty, Marketing Communications Manager

H

anscom FCU proudly presents the 2011 Board Memorial Award to the U.S.
Coast Guard Chief Petty Officers Association.
The Board Memorial Award honors past and present Hanscom FCU board members
by recognizing volunteer groups that serve its membership base. The Association receives a
$1,000 grant to help carry out its mission, which is to assist local commands with a lengthy
list of responsibilities and programs, ranging from professional seminars, to helping
Coast Guard families with the challenges of relocation and separation, to putting on local
community, charity and holiday social events.
“The Coast Guard CPOA really epitomizes what the Board Memorial Award was created
to honor,” said Hanscom FCU Chairman of the Board Paul Marotta. “As an organization,
it supports its members in all the major, vital ways without forgetting to focus on the
little things—like kids’ sports and Christmas parties—that help a community thrive.”
DEFENSE CREDIT UNION COUNCIL, INC.

an Gallagher of Eldersburg, MD,
knew paying bills online through
his credit union’s Website was convenient, but he didn’t know it would make
him $1,000 richer. Mr. Gallagher learned
last week that he was a prize winner in
Tower FCU’s “Makeover Your Finances”
Sweepstakes, an online promotion designed to encourage Tower members to sign
up for and use Tower’s online Bill Payment
service in Home Banking.
Gallagher has been a Tower member
since 1974. “We were so happy to hear that
one of our members—and especially
one who has been with Tower for over
35 years—won $1,000,” said Christine
Bouma, Tower’s eServices Product
Planner. “Mr. Gallagher won because he
signed up for Bill Payment and paid his
bills within our secure online Home
Banking. Online Bill Payment is just one
of the many services we offer our members to help manage their finances.”
Martin Breland, Tower’s President and
CEO, said that Tower participates in online
promotions and sweepstakes like Makeover
Your Finances to increase awareness
and use of convenient eServices Tower
offers like Home Banking, eStatements
and Bill Payment.
Tower teamed with Intuit Financial
Services, their online banking provider,
to offer the sweepstakes. Tower members
who signed up for Bill Payment in
February or March 2011 and paid at
least three bills the month they signed
up received $10. Members who paid
an additional five bills in March received
an extra $1 per bill. Members who signed
up in April and paid at least three bills
that month received $50. For each bill
paid, members received one entry into
the sweepstakes, and were eligible to win
a $5,000 Grand Prize or one of 20 $1,000
First Prizes. Hundreds of other financial
institutions throughout the U.S. also
participated.
Another Tower member, Erin Pyle
of Elkridge, MD, won $5,000 in Tower’s
“Ready, Set, Summer” Bill Payment
instant win game earlier this year.
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The Westin Tabor Center
has changed its Name
to The Westin Denver
Downtown!
This name change gives the hotel
a more identifiable sense of place
because it is, in fact, located in the
heart of downtown Denver. While the
Tabor Center is familiar to locals and
Colorado residents, it does not have a
national identity and therefore did not
convey where the hotel was actually
situated.
The Westin Denver Downtown is
located on the 16th Street Pedestrian
Mall, Colorado’s leading tourist destination, and just a few blocks from the Denver Center
for Performing Arts, The Denver Convention Center, Coors Field, the Pepsi Center and
the Denver Art Museum. With the most exclusive location in Denver, the Westin Denver
Downtown provides access to everything this exciting city has to offer: shopping, entertainment and over 200 restaurants are within just a few blocks of the hotel!
The 430 room, Four Diamond award-winning hotel boasts 24-hour room service, a
Westin WORKOUT Gym and a roof deck pool with stunning mountain views. The hotel
was recently awarded Colorado Hotel & Lodging Association’s first “Green Hotel” designation.
Be sure to look for your 49th Annual Conference Registration in the coming
months and join us at the Westin Denver Downtown for what promises to be another
outstanding DCUC Conference!
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