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A VIEW FROM THE BOARD

CEO UPDATE

Change, Opportunity
and Lemonade

Extend a Helping Hand!

David Davis, President/CEO,
Pacific Marine CU; DCUC Treasurer

I

f you are someone who embraces change,
you will love 2011. The way I see it, Congress was appalled by the problems caused
by bankers, investors, rating agencies, and
speculators. As they often do, they set out to
close the barn door after the horses were long
gone, and they enacted new rules to protect
us from additional shenanigans. The problem is that the laws they passed have some
unintended consequences. Many of the basic business models we have developed will
now be tested for future viability. For example, reductions in interchange income
may require us all to evaluate the pricing
of some of our products and services. But,
credit unions are not alone in this changing environment. All financial institutions
will be affected by these changes, and
each institution will be challenged with
explaining these changes to consumers.
Newton’s law of inertia states that an
object at rest will tend to stay at rest unless acted upon by a force. Most consumers find themselves “at rest” in their current
financial institution. I have heard dozens
of people complain about the fees, service levels, or lackluster rates they receive
from their big bank, but it doesn’t seem
to be quite enough “force” to get them
to make a change. The new fee structures
and activity limitations being enacted by
many of the big banks may create the
“force” we need to overcome inertia and
continued on page 6

Roland A. “Arty” Arteaga, President/CEO, DCUC

E

arlier this month a USA Today article suggested that the military foreclosure rate for 2010 was about 32% higher than
in 2008. If this information is anywhere near accurate (the article
cited RealtyTrac as its source), then “Houston, we have a problem!” Roland A. Arteaga
While the 20,000 military foreclosures in 2010 included veterans, active-duty, and
reserve personnel, the report did not break down the numbers. Hence, at this point, we are
unsure whether the majority of the reported foreclosures applied to active and/or reserve
personnel, or whether they pertained mostly to veterans. Regardless of the numbers, given
this report, it is apparent that our troops and vets are experiencing some challenges.That
being the case, I thought it wise to offer a thought or two, and review the bidding on the
Servicemembers Civil Relief Act (SCRA) and the expanded Homeowners Assistance Program (HAP), as both of these programs do offer some relief and remedy.
First and foremost, I would like to recommend that if you are not conducting frequent
Command visits—at a minimum once a quarter—with your Command group, liaison, and
in particular the senior enlisted advisor on the base, you should do so immediately. Use
the opportunity to update the Command on critical financial quality of life matters and
provide them “a state of the credit union.” During your visit, make it a point to address
the tough issues and highlight headliners…headliners such as the alarming foreclosure
rate among military personnel. Reassure them you and the credit union are available to assist to the maximum extent possible, and that your door is always open to them. If deployments, enforced separation, permanent changes of station or the like are making it difficult
for their troops to make ends meet on payday and causing financial stress, encourage the
Commander and his/her “right arm” (the senior enlisted advisor) to have their first line
leaders contact you or your on-base branch manager to determine if and how you can
assist. Rest assured, your Command team will appreciate your proactive approach and will
gain even more confidence in you as a true partner in the financial readiness campaign and
as a trusted leader both on the base and in the military community.
You are charged with promoting the morale and welfare of our troop on base, and
financial quality of life is a key ingredient to maintaining that morale and welfare at peak
levels. If military foreclosures are truly on the rise, needless to say, mission readiness suffers…and morale and welfare rapidly declines. Make that appointment; visit the Command
team ASAP; and discuss the issue du jour—financial readiness and foreclosures!
Second, and as I expressed in a broadcast email earlier this month, when it comes to
our troops and their finances, remember the legal protections and benefits that the
continued on page 11
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Service CU President/CEO Gordon Simmons (center) presents a $20,000 donation to
Brigadier General Ret. Stephen Curry (left), Chairman of the New Hampshire Army Monument Committee, and David W. Follansbee (right), Board of Directors of New Hampshire
State Veterans Cemetery Association and member of the New Hampshire Army Monument. Photo courtesy of Service CU

Service CU Contributes to Army Monument
Karen Benedetti, VP of Marketing

S

ervice CU recently donated $20,000 to the New Hampshire Army Monument Committee. On hand to accept the contribution were David W. Follansbee, Board of
Directors of New Hampshire State Veterans Cemetery Association and member of the New
Hampshire Army Monument Committee, and Brigadier General Ret. Stephen Curry,
Committee Chairman.
“Service CU and its members have a long history of supporting our brave men and
women who serve in the military, and this contribution continues that tradition,” says
Gordon Simmons, President/CEO of Service CU. “Our roots came from a military
base when the credit union opened in 1957 and now extends to service members
around the world. Therefore, it seems especially fitting with our strong connection to
the military that we contribute to this worthy cause.”
The donation will help the committee present to the State of New Hampshire an Army
Monument, located on the Memorial Walk at the New Hampshire State Veterans
Cemetery in Boscawen.
“This contribution is enormous. It takes us from the planning stage to actual construction,” says Curry. “It represents Service CU’s recognition and appreciation of those
who served and are serving. We are extremely grateful to Service CU.”
The proposed design of the Army Monument is a tribute to soldiers of many generations, both past and present. It incorporates many natural elements such as grass and
evergreens, which allow it to blend well with the natural beauty of the wooded lot
area where it will be located. The central focal point of the monument is the “Battle
Cross,” which is a bronze sculpture of combat boots, rifle and helmet.
Service CU is a past supporter of the New Hampshire chapters of the Air Force
Sergeants Association (AFSA) and the Air Force Association (AFA) for the NH Air
Force Memorial Fund. Also representing Service CU at the presentation was Credit Committee member Raymond Drapeau.

For the latest credit union news, visit

www.dcuc.org
DEFENSE CREDIT UNION COUNCIL, INC.

Andrews Federal’s Bartelle Serves as Guest
Speaker for National Defense University
Suzanne Curren, Andrews FCU

A

ndrews FCU’s Vice President of Overseas Operations, Michael Bartelle, served as a
guest speaker for the National Defense University’s Keystone Course. The program
educates command senior enlisted leaders who currently serve or are slated to serve at the
highest enlisted level on installations where international or joint forces are stationed.
Mr. Bartelle was the keynote speaker on the topic of “International Relations: Security
Cooperation in a Joint and Multinational Environment.” During his speech, Mr. Bartelle
provided the 40 fellows attending the Keystone Course with real-life examples from his
experience as the former Command Sergeant Major for the Allied Command Operations,
SHAPE/NATO, Belgium.
“Speaking at the Keystone Course was a great opportunity to share my past experiences.
I was sitting in that very audience not too long ago and learned a great deal from the course,”
stated Bartelle. “It allows me to get back in touch with my military roots and enables me
to give back to my country and to the service members moving into key leadership roles.”

Students from Indian Hill Elementary School, who were featured in SAC FCU’s
television commercial. Photo courtesy of SAC FCU

SAC FCU to Feature Students from Indian Hill
Elementary at Television Commercial Premiere
Jackie Boryca, VP, Marketing

T

he first graders of Indian Hill Elementary School got a taste of Hollywood glamour as
they walked down the red carpet for the premiere of SAC FCU’s commercial featuring the students. Mrs. Becky Whitelock’s classroom made their splash on television in a
commercial spot portraying SAC FCU’s community involvement through the Junior
Achievement Program.
The commercial features the students learning about financial literacy, the difference
between wants and needs, and how to be a good community member. Mrs. Whitelock
envisioned the Red Carpet Event for the students, and with coordination assistance from
SAC FCU and OBI Creative, it was brought to life true to the way of Tinsel Town. Lights,
cameras, and even a red carpet runner greeted the students as they made their way to their
first viewing of the commercial and saw themselves on the big screen on January 14 in their
Indian Hill classroom. The commercial highlights the impact SAC FCU and its employees
had on these children and their families.
“Community service and financial education is important to the credit union because
we are positively affecting someone’s life. Today’s youth are the leaders of tomorrow,” says
Gail DeBoer, President of SAC FCU. “The better job we do in providing education and
support to our youth, the stronger our community will be. There is no better feeling than
knowing that you have made a positive impact on another person’s life. The credit union’s
greatest strength is in serving others and in truly making a difference.”
DEFENSE CREDIT UNION COUNCIL, INC.

One Year Anniversary
for Belvoir FCU
Member Spotlight
Program
Amy Shanks, eMarketing Specialist

I

n January of 2010, Belvoir FCU launched its Member Spotlight Program to
capture members expressing how they felt
about the credit union. In addition to filming member testimonials, Belvoir Federal
simultaneously revealed an online posting board whereby members could submit comments to be posted on the credit
union’s Web site.
Each written and filmed testimonial
illustrates how Belvoir FCU supports many
people during their financial life stages on a
professional, courteous, and personal level.
The Web site comments are divided into
three sections—For People, For Events,
and For Life, which incorporates the credit
union’s motto “For everyday people. For
life.” In all the commentary, whether done
on video or written, Belvoir Federal demonstrates the essence of being a financial
partner for its members.
The videos, which are filmed on a
quarterly basis, are placed on the credit
union’s Facebook and YouTube social media sites, which have received over 100
views. In addition to these outlets, Belvoir
Federal also hosts the Member Spotlight
videos on their Web site. Since the inception of the Member Spotlight and Member
Testimonial sections, there have been over
2,200 visits to these pages.
The third quarter Member Spotlight
video was presented at the National Savings Forum of “America Saves”—hosted by
the Consumer Federation of America in
Washington, D.C., in October 2010—by
Jason Lindstrom, Chief Marketing Officer
of Belvoir FCU. This particular video was
the first to highlight three generations in
one family that utilize Belvoir Federal as
their primary financial institution. Jason,
who presented the video at the conference,
commented, “Every person in attendance
was awed by the member’s sincerity on
the video and applauded the credit union
for our efforts to capture it.” View Belvoir Federal’s Member Spotlight videos at
www.BelvoirCreditUnion.org/meet-us/
member-testimonials/archive.
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DCUC CONFERENCE UPDATE

Give My Regards to Broadway…
“They say the neon lights are bright on Broadway
They say there’s always magic in the air”
“Give my regards to Broadway,
Remember me to Herald Square
Tell all the gang on 42nd Street that I will soon be there!”
Janet Sked, DCUC Conference Manager

R

egardless of which song strikes a chord in your heart, people have been singing about Broadway for years and one of the first things
people want to do when visiting New York City is to see a show on Broadway! It’s an experience like none other.
But before we talk about Broadway show tickets, here are some interesting facts about Broadway that you might not know!
Broadway is a street in New York City running the length of Manhattan. Most of the lower course of Broadway is said to follow
the routes of old Indian trails, and farther north it generally follows the line of Bloomingdale Road to 207th Street. Beyond the Harlem River
it becomes a part of the highway to Albany.
In New Amsterdam (now New York City), its first quarter mile was originally called the Heerewegh or Heere Straat. The name was
anglicized to Broadway about 1668.
George Washington lived at 39 Broadway for a time during his presidency.
In 1852 a cable-car line gained a franchise on Broadway, then the city’s chief residential street. The line, fought in the courts for more
than thirty years, was finally built in 1885, but by then the street had become the city’s main business thoroughfare. The first subway line
under Broadway was begun in 1900.
Throughout the 19th century, the development of American theater was in full swing and was strongly influenced by the events of
the time. The 1920s, 30s and 40s saw many ups and downs in theater production due to events such as Prohibition, the stock market
crash, war and the draw to Hollywood for much of Broadway’s top talent.
					
In the late nineteenth century, theaters clustered along Broadway, first below and then
above Longacre (now Times) Square.
The first arc electric streetlights in New York were placed on Broadway in 1880,
and the brilliant lighting in the early twentieth century earned it the nickname “the Great
White Way.”
These days, Broadway is known throughout the world as the center of American Theater.
In fact, total Broadway attendance last year was 12.11 million people!
Join us at the 48th Annual DCUC Conference for an excellent educational program, great
networking opportunities and the chance to see a Broadway show while you’re in town.
Watch your e-mail and the DCUC website this month for more information about
purchasing Broadway show tickets at a discount this August!

Hanscom FCU Continues Support of Leadership School Graduates
Patricia Warden Conty, Marketing
Communications Manager

H

anscom FCU congratulates the latest
graduating class of the Hanscom
Air Force Base Airman Leadership School
(ALS). At a dinner sponsored by Hanscom
FCU, the 13 graduates received their diplomas and were welcomed into their new
roles by leaders from the United States Air
Force and the United States Coast Guard.
Airmen must complete the five-week
ALS course as one of the first steps on the
path to a career as a military supervisor. The
4

ALS at Hanscom Air Force Base is unique
because it offers the course to multiple services, with the Air Force joined by the Air
National Guard and Coast Guard.
“These young men and women have
worked hard to graduate. They are well prepared for the life-long learning experience
ahead of them,” said Hanscom FCU Chairman of the Board Paul Marotta.
Graduates included 10 Senior Airmen,
one Staff Sergeant and two Petty Officers
from the Air Force and Coast Guard. They
heard from guest speakers Colonel Stacy L.
Yike, Commander, 66th Air Base Group,

Hanscom Air Force Base; Chief Master Sgt.
Kenneth A. Williams, Electronic Systems
Center, Hanscom AFB; and Chief Master
Sgt. Michael Thorpe, Security Forces Manager for the 439th Security Forces Squadron at Westover Air Reserve Base.
Hanscom FCU, headquartered at
Hanscom Air Force Base, MA, serves
44,376 members across the country and
overseas through 14 branches, over 85,000
service centers and surcharge-free ATMs,
24-hour telephone service and a web-based
branch. The credit union holds $846 million in assets.
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU President/CEO Takes
Over as AFFN Chairman
Lori Holmes, Marketing Manager

S

ervice CU President/CEO Gordon Simmons was recently elected as Chairman of the
Armed Forces Financial Network (AFFN) Board of Directors at the January 2011
Annual Meeting. He succeeds outgoing Chairman Greg Oveland for a two-year term.
Simmons has served on the AFFN Board of Directors since 1997. During his tenure
he has held the positions of chairman, vice chairman and audit committee member,
along with being an active volunteer member.
According to AFFN representatives, Simmons represents the true spirit of volunteerism,
serving numerous other leadership roles within the state and national credit union movement as well as his local communities both stateside in New Hampshire and in Germany.
He also served his country in the Army Finance Corps with specific expertise in Finance
Plans and Operations.
“I look forward to the continued success of AFFN on behalf of all AFFN participants.
The spirit of cooperation between military banks and defense credit unions is ever present at the board level and within our participant base. We are focused on our mission and
will continue to manage the strategic plan developed by the Board of Directors and their
management team,” says Simmons.
Simmons has more than 40 years of credit union experience including 36 years with
Service CU. He graduated from the University of Maryland with a bachelor’s degree
in Business and from the University of Utah with a Masters of Business Administration
in Quantitative Analysis. He is the immediate past chairman and currently serves as a
board member of the Defense Credit Union Council, and is also a past board chairman of
the New Hampshire Credit Union League. Simmons also serves as chairman of the board
for the America’s Credit Union Museum.

Scott CU Helps Students Learn About
Handling Finances at Reality Fair
Adam J. Koishor, Chief Marketing Officer

M

ore than 250 students from O’Fallon Township High School had the opportunity to
face their financial future recently during a CU 4 Reality Financial Education Fair
aimed at helping them learn financial skills they will use the rest of their lives. During the
fair, the students from nine Personal Finance classes had to make life-like decisions about
handling the expenses of housing, utilities, transportation, clothing, food, and other necessities, according to Scott CU Community Relations Representative Allison Katt.
“Each of the students received a salary based on a career assigned to them. Then they
had to complete a budget worksheet to determine how to best use their monthly earnings to
cover the cost of necessities,” she said. “Putting these budgeting lessons into a realistic exercise
like this really teaches them the life lessons that they will face at some point and that their
parents face each day in handling a household budget.”
“Some of the students were surprised when they made choices to buy things, but didn’t
have enough money to cover everything when they totaled their budget,” she said. “We also
stressed to the students that paying yourself first by putting money in savings at the credit
union is very important. The program even has a ‘Wheel of Reality’ that the students spin
for either unexpected expenses or a bonus to their earnings. This really emphasizes how important having some money in savings really can be.”
“The students really did a great job of making good decisions,” Katt said. “When they
came up short on money to cover the expenses for the month, they had to make adjustments
to make their budget work. This is a great way for students to get a dose of reality before
they are put into these situations in real life. I’m sure many of them have a greater appreciation for what their parents face each day and each month.”
DEFENSE CREDIT UNION COUNCIL, INC.

Andrews FCU
Opens 2011
Scholarship Program
Melissa Gardner, Community
Outreach Coordinator

A

ndrews FCU has announced the
opening of its 2011 Scholarship Program. Eight non-renewable college scholarships are available to students who are
members or dependents of members in
good standing as of January 1, 2011.
Applicants must be at least 16 years of
age and be accepted to or enrolled in an
accredited college or university. In addition to the application, letters of recommendation, and community and volunteer
service information, applicants must write
an essay on one of two topics: 1) The use
of social media to engage credit union
members or 2) How the economic downturn has caused them to improve their financial health. The deadline for receipt of
applications is April 29, 2011.
“Andrews Federal has offered scholarships for many years,” said Chris McDonald, Andrews Federal President & CEO.
“We stay committed to helping our members reach their higher education goals.”
Scholarship applications and instructions are available in Andrews Federal
branches or can be downloaded at www.
andrewsfcu.org/scholarship2011.

Tower FCU Introduces
Redesigned Website
Natasha T. Henry, Marketing
Communications Writer

T

o make it easier for members to find
information on their products and services, Tower FCU redesigned its website.
The site content and new design was based
primarily on member feedback gathered
through online surveys and focus groups.
“Our members are sophisticated consumers and expect convenience without
sacrificing security,” says Cynthia Scott,
Tower’s Vice President of Marketing. Scott
says Tower informed members ahead of time
about the changes, both to garner excitement and to reassure members that the new
site is secure. “We wanted to make sure our
members were comfortable with the new design before we launched the site,” she says.
5

Frontier Community
CU Members Raise
Over $13,000
for Charity
Shanda Gilfert, Compliance Officer/
Business Development Manager

F
Army Aviation Center FCU breaking ground on its new corporate office in Daleville, AL.
Photo courtesy of AACFCU

Army Aviation Center FCU Breaks
Ground on New Corporate Office
Lisa Hales, AACFCU

A

rmy Aviation Center FCU (AACFCU) held a groundbreaking ceremony on Wednesday, January 26, 2011, in Daleville, AL for a new operations center. Local government
officials, AACFCU’s Board of Directors and executive management, Chamber of Commerce members, and area beauty queens and well-wishers attended the event. The operations center, which will be 42,500 square feet, will be located on Highway 84 just west
of Daleville within the city limits. “We are pleased to be announcing this expansion and
at the same time being able to consolidate all of our operations into one state-of-the-art
location here in Daleville,” said Jim H. Mitchell, President and CEO of Army Aviation
Center FCU. The current corporate office location, built in the 1970s, was intended
to house credit union employees for about 15 years. The new building is phase one of
three phases in a 30-year plan of expansion. The building is scheduled to be completed
in about 18 months with the design and construction by NewGround of St. Louis, MO.
The current location on Daleville Avenue will continue to serve members’ daily transaction and loan needs.

rontier Community CU members
raised $13,463 for the Children’s
Miracle Network through its annual
Skip-a Payment program. A popular program with Frontier Community CU’s approximately 11,400 members, member
donations routinely top $13,000 each
year, exhibiting members’ generous spirit
in spite of sometimes difficult economic
conditions.
While the Skip-a-Payment program
entails a $10 donation for a member to
“skip” one payment, many members use
the opportunity to donate to Children’s
Miracle Network without taking advantage of the Skip-a-Payment option.
Children’s Miracle Network is a credit
union-sponsored organization that raises
funds for kids who are sick, and provides
hospital care to children based on need
and not the ability to pay. Dollars raised
in the Leavenworth, Kansas area stay in
the Kansas City metropolitan area.

BOARDROOM continued from page 1

Tower FCU’s Vice President of Marketing Cyndy Scott (left), and Advertising & Public Relations Manager Patricia Wagaman (right) joined U.S. Senator Ben Cardin (D-MD) and other
members of the Fort Meade Alliance to celebrate the grand opening of the new Warrior
in Transition Soldier and Family Assistance Center in Fort Meade, MD. The new center
provides assistance for injured soldiers and their families. Tower’s sponsorship helped
equip the facility with furniture, computers, kitchen appliances, and books and games for
the children’s room. Photo courtesy of John Keith
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put consumers into motion, giving us the
opportunity to “enlist” new members.
We must also be willing to allow these forces to get us moving in the right direction.
It’s time to reach out to your potential
members, and continue to be forthright
with your current members about the
on-going changes we may need to make
as a result of new laws. Keep your eyes
open, be aware of the changes other institutions are making and use this as an opportunity to make changes to your product offerings to create additional value for
your members.
We have a choice: we can complain
about the new regulations or we can
choose to focus on these forces and take
full advantage of the opportunities that
might lie within. It’s time to turn lemons
into lemonade—the lemonade that our
members will be happy to share with their
families, friends and co-workers.
DEFENSE CREDIT UNION COUNCIL, INC.

America’s CU Facebook Contest Inspires Members
to Share their Purchases on Facebook
Heidi West, Director of Marketing and Business Development

S

pent bullets, a dog in a reindeer costume and a bargain shopping spree were a few of
the photo entries vying to win the Facebook contest sponsored by America’s CU in
late 2010. Credit union members took photographs of something they bought with their
ACU Visa and submitted it on Facebook (www.facebook.com/youracu). They then used the
social media service to share their entries and asked their friends and families to vote.
The grand prize, a new iPad, was awarded to the entry receiving the most Facebook votes.
Winning Entry: Su Chung’s Beverly Hills Chihuahuas, of San Diego, CA, won the new
iPad. Chung photographed her Chihuahuas wearing pretty-in-pink matching outfits she
purchased with her ACU Visa. Chung’s entry received 2,225 votes during the contest that
ran from October 1 through December 31, 2010.
“We thought a photo contest would be a fun way for our members to interact on
Facebook while we promoted a low introductory rate for our Visa card,” said Heidi
West, ACU’s Marketing Director. “The contest created a lot of buzz—both among
our members and our staff. It was fun to see our members’ unique perspective as part of
the [Joint Base Lewis-McChord] community.”
Fifty-dollar iTunes Gift Cards were also awarded for the most popular photo in each
of five categories:
Green item: Julie Brown, Kayak. If a low number of entries and votes is any indicator of popularity, green gifts are something we like to think about more than actually buy.
Nevertheless, Brown found a great green gift to give herself, a kayak. She’ll be using it as a
healthy, green way to explore our local waterways, and throw in some fishing on the side.
Just Plain Weird: Christy Bednarsky’s Animatronic Pet won the category that featured inventive, unusual, fun or out-of-the-ordinary purchases. Bednarsky’s daughter has a
fondness for life-like moving stuffed animals and received this one as a present for her
6th birthday.
Best Pet Purchase: Cynthia Beaumont used her ACU Visa to pamper her pet with a
Cat Scratcher. She was up against tough competition in this category. The winning iPad
entry, Beverly Hills Chihuahuas, was also a Best Pet Purchase entry, as well as a reindeer
costume, cat sweater, cat condo and a cute kitty.
Best Military-Themed Purchase: Ashley Warner won with a cool collection of
Zippo Operation Iraqi Freedom lighters and coins.
Inventive Entertainment: Liliya Yakimenko’s photo of her wedding was a crowd
pleaser in the inventive entertainment category. The category included entries for food,
music, sports or a night out, and surely this was a night to be remembered.

Service CU VP of Overseas Operations Retires
Lori Holmes, Marketing Manager

R

ichard E. Tolle, Senior VP of Overseas Operations, has retired after 28 years of
service with Service CU. Mr. Tolle was in charge of Overseas Operations, which
includes more than 200 employees, 16 branch offices, and a 24/7 contact center.
Tolle joined Service CU in October 1982 as Manager of the Berlin Branch Office.
Later, as Manager of Overseas Computer Operations, he oversaw the installation of the
first credit union ATM in Germany. Other accomplishments of Tolle’s distinguished
career include introducing services such as early-payday checking, the first overseas drivethru ATM, and the only two Shared Branching Kiosks on an overseas military installation. Products he developed for military members include affordable relocation loans,
100% financing for auto loans, and most recently, the girocard.
“Mr. Tolle’s contributions to Service CU will continue to be valued for many years
after his retirement,” said Gordon Simmons, President/CEO of Service CU. “He will
be missed.”
DEFENSE CREDIT UNION COUNCIL, INC.

Hanscom FCU staff members Deb Cahoon and Elaine Jones prepare blankets
for donation to the Massachusetts Coalition for Homeless Families. Photo courtesy of Hanscom FCU

Hanscom FCU
Holds Successful
Collection for
Homeless
Patricia Warden Conty, Hanscom FCU

H

anscom FCU is proud to continue
supporting the work of the Massachusetts Coalition for Homeless Families, most recently through a successful
blanket drive. The blankets will be distributed to homeless families by the
Coalition.
“The Coalition has long been one
of our more important and deserving charitable partners, and with good
reason,” said Chairman of the Board
Paul Marotta. “They attack a major
problem from every possible angle, in
turn prompting us to seek new and different ways to help. More than writing a
check, donating blankets makes the issues
of homelessness real to our members
and staff.”
The Massachusetts Coalition for
Homeless Families is the country’s oldest statewide homeless advocacy organization. Hanscom FCU, headquartered
at Hanscom Air Force Base, MA, serves
44,376 members across the country
and overseas through 14 branches, over
85,000 service centers and surcharge-free
ATMs, 24-hour telephone service and
a web-based branch. The credit union
holds $846 million in assets.
7

Army Aviation
Center FCU
Employees Donate
$7,700 to Area
Organizations
Lisa Hales, AACFCU

A

Left to right: Garrison Command Sergeant Major Eric Gordon; Cynthia Alvarado, Andrews
Federal AVP of Overseas Operations; Selena Ala, Conn Barracks Branch Manager; Chris
McDonald, Andrews Federal President & CEO (rear); and Al Johnson, Andrews Federal
SVP of Overseas Operations. Photo courtesy of USAG Schweinfurt Public Affairs

Andrews FCU Opens New Conn Barracks
Branch in Schweinfurt, Germany
Melissa Gardner, Community Outreach Coordinator

A

ndrews FCU held a grand opening for its second USAG Schweinfurt branch. This
new location will provide greater community access to financial services on and
around Conn Barracks.
Garrison Command Sergeant Major Eric Gordon and other community residents
celebrated the opening of the new branch along with Andrews Federal executives and
branch employees. Prizes and refreshments were provided to members and guests.
“Andrews Federal is excited to open this new branch,” said Al Johnson, Andrews Federal
Senior Vice President of Overseas Operations. “We are happy to be able to provide more
service to military families in the Conn Barracks community.”

Taylor Model Basin FCU Presents Check
for CFC Drive at the Naval Surface Warfare
Center Carderock Division
President/CEO Patty Dawson of
Taylor Model Basin FCU recently
presented a check for the CFC
drive at the Naval Surface
Warfare Center Carderock Division (NSWCCD) to Capt. Chris
D. Meyer. The employees and
volunteers of TMB FCU also
donated baked goods and their
time for various on-base fund
raising events helping NSWCCD
exceed their CFC goal this year.
Pictured left to right: Donna
Intolubbe, CFC Chair; Patty
Dawson, CEO of TMB FCU; and
Capt. Chris D. Meyer. Photo of
courtesy TMB FCU
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rmy Aviation Center FCU (AACFCU) employees donated $7,700 to 15
area organizations throughout Southeast
Alabama, Florida’s Emerald Coast and the
Mobile Bay Area as part of a “Jean Day”
program at AACFCU. AACFCU employees made donations to a charity fund
several times each month in exchange for
wearing jeans to work on designated days.
In December, employees suggested local
agencies to receive the donations.

New CommonWealth
One FCU ATM at
Memorial Hall at
James Madison
University
Ashley Baldeon, Marketing Manager

C

ommonWealth One FCU’s newest
ATM is located at James Madison
University, Memorial Hall, which houses
the College of Education and the Educational and Technology Media Center.
CommonWealth One has served the students and faculty at James Madison University since 1992. The ATM will serve
members as well as non-members. CommonWealth One has a branch on campus
at James Madison University in addition
to three other ATMs.

Got News?
Send the latest news
about your credit
union to
Beth Merlo at
bmerlo@dcuc.org.
DEFENSE CREDIT UNION COUNCIL, INC.

For the latest credit
union news, visit

www.dcuc.org
ABBCO Community CU
Merges into Scott CU
Adam Koishor, Chief Marketing Officer

M

School Board member Josh Baggett presents the School Board Point of Pride award to
Fort Campbell FCU President and CEO Stewart Ramsey, Executive Vice President Maria
McKee, and Vice President of Retail Operations Melody Swindall. Photo courtesy of Fort
Campbell FCU

School Board Awards Fort Campbell
FCU Point of Pride
Vickilynn Gillette, Member Development Specialist

G

iving Clarksville-Montgomery County School System students real-world knowledge and hands-on experience has been made possible by this month’s Board of Education Point of Pride recipient, the Fort Campbell FCU branch in Clarksville, Tennessee.
 	 CMCSS’s Career Technical Education (CTE) has worked closely with Fort Campbell
FCU President and CEO Stewart Ramsey, Vice President of Retail Operations Melody
Swindall and Executive Vice President Maria McKee to plan and implement the student
credit unions at Northeast High School and Rossview High School. The credit union
worked with each school to set up an actual credit union branch within each of these
schools. They provided all of the furnishings for each location, including cabinets and
office furniture.
During the summer, students attended teller training at the main Fort Campbell
FCU on Lowe’s Drive. Students received the same training as all employees hired to be
tellers. Students are now employees of the credit union and can work in any of the locations
after school hours and in the summer. This allows students the opportunity to gain
real-world experience while still in school. 	
In addition, Fort Campbell FCU sponsored awareness campaigns to make students
and parents aware of the availability of the new branches and the services provided. They
sponsored open houses for both branches, giving away door prizes such as tote bags, flashlights and water bottles and holding a student drawing for a computer and other prizes.
Currently, Fort Campbell FCU is working with CTE to plan the new student credit union branch at Clarksville High School. Without its dedication to our schools, the
student credit unions would not be possible.

Mark Your Calendars for the
48th Annual DCUC Conference,
August 21–24, 2011, in New York City!
DEFENSE CREDIT UNION COUNCIL, INC.

embers of ABBCO Community
CU in East Alton now have expanded services and access to their accounts at 15 area locations and more than
30 ATMs, thanks to a recent merger with
Scott CU.
ABBCO and Scott CU’s Board of Directors approved the merger of ABBCO
into Scott CU as of December 31, 2011.
The merger was approved with a vote of
the membership of the former ABBCO
Community CU.
Scott CU President & CEO Frank
M. Padak said that he is pleased with the
merger and the opportunity to provide
services to the more than 600 former ABBCO members.
“The ABBCO branch in East Alton will soon be fully operating as Scott
CU. It has been a pleasure to work with
the ABBCO employees and Board of Directors. This merger really benefits both
organizations and all of the members,”
Padak said. “With Scott CU, the former
ABBCO members have access to their accounts at 15 area locations and more than
30 ATMs. Our current SCU members will
have a convenient location in the Riverbend area. Providing the most convenient
banking experience is our goal and this is
another way that we can do that.”
The ABBCO branch at 626 Lewis &
Clark Boulevard/Route 3 in East Alton
began operating as Scott CU’s 15th location on February 7.
ABBCO Community CU’s more
than 600 members are now members of
Scott CU. Additionally, Scott CU will
gain the approximately $2 million that
ABBCO had in assets.
ABBCO membership was open to
Smurfit Stone employees, SimmonsCooper Law Firm employees, residents
living or working in Madison County,
and family members of members of
ABBCO Community CU.
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AFFN, Scott CU
Donate Gift
Cards to Local
Fisher House
Adam Koishor, Chief Marketing Officer

E

mployees of Scott CU, in partnership with the Armed Forces Financial Network (AFFN), recently presented
$1,000 in thank-you gift cards to help military families staying at the Fisher House in
St. Louis. The 20 gift cards will be given to
family members of injured or ill veterans
to help them with expenses during their
stay while the soldier receives medical
treatment.
The Fisher House, which is at the VA
Medical Center at Jefferson Barracks in St.
Louis, is available to military family members who are wounded or injured and are
undergoing extensive medical treatment.
It provides warm, caring, comfortable,
and convenient lodging for family members at no charge. This allows each family
constant access to their loved one to help
in the healing process, according to Fisher House in St. Louis Director Kenneth
Schieler.
“We have heard stories of family members who stay at the Fisher House and
need money for their everyday needs.
Sometimes it is because their stay at the
house becomes extended while their family member is being treated at the hospital,” said Scott CU President and CEO
Frank Padak. “We are honored to partner
with AFFN to be able to provide these
gift cards for the family members for
free. They are truly a thank you to the
family for their loved one’s service to our
country.”   

Employees of Scott CU, in partnership with AFFN, presented $1,000 in thank-you gift cards
to help military families staying at the Fisher House in St. Louis. Pictured are, from left,
Kenneth Schieler, Director of Fisher House in St. Louis; Adam Koishor, SCU Chief Marketing
Officer; Rachel Fernandez, Fisher House Manager; Frank Padak, SCU President & CEO; and
Jim Donahoe, Fisher House in St. Louis Board President. Photo courtesy of Scott CU

Scott CU has supported the local
Fisher House with several fundraising
efforts.
“When they were raising money to
build the Fisher House here, we were excited about the opportunity to help with
the effort to provide housing for injured
soldiers’ families during their time of
need,” Padak said. “Now, we are happy
to play a small part in helping them offer
support to the families who are staying at
the house. We are thankful for the partnership with AFFN.”
The St. Louis VA Medical Center has
been designated as a “Polytrauma Center”
for treating veterans wounded in Iraq and
Afghanistan. The Center provides treatment for veterans suffering from single or
multiple traumas and specialized care for
traumatic brain injury, spinal cord injury,
advanced prosthetics, and mental health.
Family members want to stay with
their loved ones during treatment, but

Langley FCU Teaching Kids to Save

L

angley FCU and York Middle School
recently held a ribbon cutting ceremony for a newly constructed mini-branch
on February 4. York Middle School is the
only non-elementary school to partner with
LFCU. There are now eight in-school savings programs within the community.
“Teaching people to make wise financial decisions should start at an early age,”
10

few can afford extended stays in commercial lodgings, according to St. Louis
Fisher House Director Kenneth Schieler.
That’s when Fisher House provides free
housing for the family members.
Founded by New York City real
estate developer Zachary Fisher, Fisher
House is a nationwide private-public
program that makes homes available to
military families. The 16,000-square-foot
St. Louis Fisher House was constructed
on the Jefferson Barracks VA Medical
Center campus in south St. Louis. The
house features 20 bedroom suites and accommodates 42 guests at a time. Once
it was constructed, the Fisher House
Foundation donated the building to the
VA. From that point forward, the VA
has staffed and maintained the Fisher
House for patient’s families.
For more information about Fisher
House in St. Louis, or to donate, visit
www.fisherhouseinstl.org.

Sue Thrash, Director of Research/Communications

said President/CEO Jean Yokum, who
joined York Middle School Principal Candi Skinner at the ribbon cutting. “Financial education is a major goal of the credit
union and we are pleased to partner with
York Middle School.”
The Langley mini-branch was established to encourage children to save on a
regular basis and develop the habit of sav-

ing. Students also count and verify their
deposits and learn the process of recording
transactions in their savings book registers.
Langley FCU has been in business for
75 years. The credit union serves more than
179,000 members and has over 1.5 billion
dollars in assets, ranking the financial institution as one of the top 100 largest credit
unions in the nation.
DEFENSE CREDIT UNION COUNCIL, INC.

CEO UPDATE continued from page 1
Servicemember Civil Relief Act (SCRA) affords active duty personnel, and Reserve and
National Guard personnel who are serving on active duty. While SCRA is broad in
nature, in general, two provisions within the law are of particular importance. First is the
six percent rule, which applies to obligations incurred prior to coming on active duty.
The key word here is prior. If upon entry on active duty a servicemember has a difficult
time paying his/her pre-service debts (that exceed 6% interest), then upon presentation
of orders, cap the rate for those debts at 6%. This 6% cap applies to all pre-service obligations, to include mortgages, and while a servicemember must advise you that his/her
entry on active duty has materially affected the ability to pay his/her debts…trust me, it
has! The second provision of SCRA of critical importance vis-à-vis mortgages has to do
with foreclosures. If a mortgage, trust deed or other security loan obligation was incurred
prior to coming on active duty, and foreclosure proceedings are imminent, you cannot begin the foreclosure without a court order and not until nine (9) months after the
servicemember departs active duty—this is automatic. The nine month stipulation was
due to expire on December 31, 2010, but Congress extended the provision to December
31, 2012, and the President signed the bill into law at the end of last year.
Third, if your military and DOD civilian members are having difficulty selling their
homes due to Base Realignment and Closure (BRAC) and relocation, advise them to look
at the Homeowners Assistance Program (HAP). This program was established years back
primarily for personnel impacted by BRAC; however, the American Recovery and Reinvestment Act of 2009 temporarily expanded HAP to also assist a) service members and
DOD employees who are wounded, injured or become ill when deployed; b) surviving
spouses of service members or DOD employees killed or died of wounds while deployed;
and c) service members required to permanently relocate during the home mortgage
crisis. Without getting into much detail, suffice to say that the Act provides some monetary relief for eligible individuals faced with financial losses on the sale of their primary
residence. The Act continues indefinitely for servicemembers and DOD civilians who are
wounded, injured or ill when deployed, and for surviving spouses. Military and DOD
civilian personnel who are impacted by BRAC 2005 have until September 2012 to apply for HAP. As to servicemembers on permanent change of station orders, unless those
orders were issued between February 1, 2006 and September 2010, at present, one
cannot apply. Bottom Line: The expanded HAP program may be able to assist some of
your military and DOD civilian members; however, to ensure they are eligible, have them
contact their installation legal office and/or Command for more advice and direction.
In closing, while SCRA and HAP are excellent resources, the bottom line is you. The
military foreclosure rates cited by USA Today earlier this month, if nothing else, are a solid indication that our troops may need some help! Be a part of the solution! Work with
your respective Commanders and Senior Enlisted personnel to lend assistance—extend a
helping hand…and do so today!

Service CU Draws Big Crowds Again With
Black Friday and Cyber Monday Sale
Lori Holmes, Marketing Manager

S

ervice CU expanded on its successful 2009 Black Friday One-Day sale
with another day-after-Thanksgiving 2010
campaign coupled with a first-ever Cyber
Monday promotion. People packed the
branches on November 26 for the popular
10.00% APY for 3 months certificate with
a $250 minimum and $1,000 maximum.
Others took advantage of the 1.00%-off
personal loans or no fees on gift cards,
as well as a free $25 Service CU gift card
DEFENSE CREDIT UNION COUNCIL, INC.

when a member took out an instantly-issued Visa® credit card and a $100 incentive
for signing up for ServicePlus Checking
with direct deposit and Estatements.
On Cyber Monday, servicecu.org
website traffic increased and members visited to buy the 7.00 APY for 3 months certificates with $250 minimum and $1,000
maximum. The online-only specials also
included a $100 incentive for signing up
for ServicePlus Checking with direct deposit and Estatements, and a $25 gift card
when getting a Visa® credit card.

Second from left: Selena Ala, Andrews
Federal Branch Manager, stands with
soldiers as they cut the ribbon to officially open the new Warrior Zone center.
Photo courtesy of Andrews FCU

Andrews FCU Sponsors
New Ledward Barracks
Warrior Zone Center
Melissa Gardner, Community
Outreach Coordinator

A

ndrews FCU serves as a major sponsor for the new “Warrior Zone” recreation and entertainment center located
on Ledward Barracks in Schweinfurt, Germany. The center was created for the single
soldiers living on and around Ledward
Barracks and it has state-of-the-art amenities including a lounge area with flat-screen
TVs, free Wi-Fi, pool tables, video games,
and a bar with a food menu. The facility
will also serve as a place for community and
other special events.
“Andrews Federal is proud to serve as
a sponsor of this gorgeous facility,” said Al
Johnson, Andrews Federal Senior Vice President of Overseas Operations. “The relaxing
atmosphere gives single soldiers a muchneeded place to wind down and have fun.”
During the promotion, Service CU
attained 584 new members. Members
bought 2,160 certificates in branches on
Black Friday and 274 certificates on Cyber Monday. Gift card purchases were at
an all-time high of 1,065. In addition,
141 Visa® credit cards were taken out and
202 checking accounts were opened. Fiftythree personal loans were disbursed.
“We encourage our members and
prospective members to take advantage of
these specials to help them save,” says Gordon Simmons, President/CEO of Service
CU. “Whether it’s a higher rate on certificates or lower loan rates, we endeavor
to strengthen the financial health of our
members.”
11

Defense Credit Union Council
601 Pennsylvania Avenue, N.W.
Suite 600
Washington, D.C. 20004-2601

First Class Mail
US Postage
PAID
Annapolis, MD
Permit 163

Service CU Joins
National Wear Red Day
Lori Holmes, Marketing Manager

S

ervice CU employees joined “New Hampshire Goes
Red For Women Day” as part of National Wear Red
Day on Friday, February 4 to show their support for women’s
heart disease awareness.
Red Day is a national awareness campaign for women
about heart disease sponsored by the American Heart Association. The organization created and introduced the Red Dress
as the national symbol for women and heart disease awareness in 2002. This observance promotes the Red Dress symbol
and provides an opportunity for everyone to unite in this
life-saving awareness movement by showing off a favorite red
dress, shirt, or tie, or a Red Dress Pin.
Service CU employees donated $5 a piece toward the
cause and participated in a dress down day at the credit union.
Service CU matched employee donations for a total contribution of more than $750 to the American Heart Association.
“National Wear Red Day is a great opportunity to reach
out to women in our community and alert them to their personal risk factors for heart disease,” says Gordon Simmons,
President/CEO of Service CU. “By wearing red and participating on February 4, we showed our support for heart
disease awareness.”

Employees of Service CU participated in “New Hampshire Goes
Red For Women Day” as part of National Wear Red Day on
Friday, February 4. They donated $5 a piece and the credit union
matched the donation. Holding the check from Service CU and
its employees are Vice President of Lending Fawn Terwilliger, left,
and Vice President of Human Resources Fred Curley, right. Photo
courtesy of Service CU

National Wear Red Day is an annual event held on the first
Friday in February. The first observance, in February 2004, was
announced at the White House. On National Wear Red Day,
women and men across the country wear red to unite in the
national movement to give women a personal and urgent wakeup call about their risk of heart disease.

