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VIEW FROM THE BOARD

CEO UPDATE

Regulating Financial
Responsibility

Teaching the Core Competencies…
No Better Time to Teach Savings Than Now!

David Davis, President/CEO, Pacific
Marine CU; DCUC Board Treasurer

I

s it really possible to regulate people
into being financially responsible? I
would have to say, yes. All you have to
do is take away the “bad” options. Simply limit the availability of credit, limit
the ways people can make purchases, limit
the ways people can get themselves into
financial trouble and…voilà…the world
is all better. The truth of the matter is
there are many things in this world, such
as matches, gasoline, and alcohol, which
can be used in ways that could create
negative repercussions—should we ban
them as well? The point is that the use of
these products can be beneficial, enjoyable or even essential to survival if used in
a responsible manner. Financial products
are not much different in their ability to
create “good” or “bad” circumstances. Personally, I like to have options, and I like
the ability to make decisions for myself.
The majority of the population is
financially responsible. Only a small percentage of our members run into problems
with their finances. Why? In my experience, a large portion of those individuals
who are financial strapped either lack the
understanding and knowledge of the basic financial core competencies or do not
have the discipline to maintain a healthy
and strong financial posture. Virtually
everyone is capable of conquering these
two objectives with the proper motivation.
continued on page 3

Roland “Arty’’ Arteaga, President/CEO, DCUC

L

ast month I provided some candid advice regarding financial education as offered by the
Senior Enlisted Advisors of the Pentagon. This month, Mr. Dave Davis, our Treasurer and
the President/CEO, Pacific Marine Credit Union, further amplifies the need for financial
education in his “View from the Board,” but emphasizes discipline, accountability and
responsibility, as well. The question at hand is what do we teach? Where do we concentrate
our efforts?
As you know, the Department of Treasury, in concert with the Financial Literacy
and Education Commission (FLEC), developed a template focusing on five financial
education core competencies. In my opinion, if you structure your basic financial training
around the following concepts and deliver your message consistently and regularly, I firmly believe you can change our troops’ (and their families’) financial habits…and do so in a
positive manner:
• Earning and income (understanding the difference between gross and net pay; deductions and allotments; military and non-military benefits; taxable/non-taxable income;
sources of income)
• Spending (establishing financial priorities, preparing budgets, setting goals, tracking expenses, living within one’s means, understanding the second and third order effects of
spending decisions; comparative shopping, such as auto buying and auto loans)
• Borrowing (shopping for the lowest loan rates; steering clear of payday lenders,
pawn shops, and the like, residing outside the military gate; understanding credit scores;
paying just debt; meeting financial obligations)
• Protecting (establishing an emergency fund; avoiding frauds and scams; protecting
identity; maintaining insurance, such as Servicemembers Group Life Insurance, SGLI;
and reviewing credit reports)
• Saving and Investing (establishing an emergency fund, setting short term and
long term savings goals, taking advantage of high savings rates, such as the 10%...that’s
right, 10% Savings Deposit Program offered by the Government to deployed troops, and
understanding the difference between federally insured savings and stocks, bonds, etc.)

While teaching all five core competencies is vital in terms of ensuring a financial
ready Force, this month you should be concentrating on savings.
Military Saves Week is February 19 thru 26, and if you have not done so, it is not too late
to sign-up as a participant (http://militarysaves.org/participating-organizations). At a minimum, you can offer some financial education classes during the week and use the DCUC
sponsored Kiplinger Personal Finance + BBB Financial Field Manual as your guide. Written by
Kim Lankford, contributing editor and chief writer (and an Army spouse!), this Personal
continued on page 5
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Jackie Boryca, VP Marketing

S

AC FCU, Bellevue, NE, joined Offutt Air Force Base in celebrating the start of the
holiday season with their annual tree lighting ceremony on December 1, 2011.
This family fun began outdoors with the tree lighting of the base tree at the Chapel
and then moved indoors with a reception for over 300 family members at the Base’s
Community Center. The holiday festivities at the Community Center included bingo,
pictures with Santa, holiday crafts, live music and refreshments. Rosemary Joy, Branch Manager
of Building 500, and Karen Guy, Branch Manager of the Offutt Branch, joined in the fun
and festivities. As a sponsor, SAC FCU assisted children and their parents with creating a
festive craft ornament they could take home to decorate their own tree.

Navy Federal’s El Paso Branch
Receives Service Award
Estelle E. Allen, Public Relations Specialist

F

or consistently being recognized by members for providing superior service, Navy
FCU is proud to acknowledge its branch near Fort Bliss will receive the coveted
Richard Cobb Award for Excellence in Member Service.
“Our team is honored to receive this recognition,” said Chevonne Colon, vice president, Branch Operations. “This award demonstrates our high level of commitment to
members led by manager David Talamás whose team lives, works and plays in the Texas
community surrounding Fort Bliss.” Navy Federal’s president, Cutler Dawson will present
the award to Talamás at the 48th Annual Gala in March.
Created in 1980, the Cobb Award is named after former U.S. Navy Capt. Richard
Cobb for 17 years of exceptional service as a Navy Federal manager. His spirit and philosophy lives on through the 11 branches and one field mortgage section who have demonstrated the highest level of dedication to member service during the previous calendar year.
Navy Federal was selected as one of FORTUNE magazine’s “100 Best Companies to
Work For” in 2012. In 2011, the credit union was also selected as a Most Valuable Employer
(MVE) for Military. Sponsored by Civilian Jobs News and Civilianjobs.com, the award
recognizes military-friendly organizations, based on recruiting, training and retention plans
that best serve military service members and veterans.

www.dcuc.org
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Scott CU Donates $6,000 to Support MS Walks
Adam J. Koishor, Chief Marketing Officer

S

cott CU recently presented a check for $6,000 to representatives from the local MS
Society to sponsor fund-raising walks this spring in Millstadt, Edwardsville, O’Fallon
and Godfrey. Scott CU Community Relations Representative Lauren Hoefert presented
the $6,000 check to Stephanie Walgamott, the Gateway MS Society Senior Community
Development Manager.
The local MS walks will be held in O’Fallon on August 16, in Edwardsville and
Millstadt on April 21 and in Godfrey on April 22.
The Gateway Area Chapter of the National MS Society is a community of individuals who are committed to achieving a world free of MS. The Chapter helps over
6,600 individuals throughout 90 counties in Missouri and Illinois impacted by MS to
move their lives forward. “This is another opportunity for us to support our community and the people who live here,” Hoefert said. “It is our way of showing our support in
the effort to eliminate MS.”
The National MS Society Gateway Area Chapter exists to help address the challenges
of each person whose life is affected by MS. The organization offers a variety of assistance
to area individuals. “Credit unions are committed to helping people and supporting
the Gateway MS Chapter allows us to do that,” Hoefert added. “It is a good feeling to
support the programs that are provided. We are proud to play a small role in the effort.”
Scott CU has made giving back to its communities a major priority. The local credit
union contributed about $200,000 and its employees volunteered over 2,200 hours to a
variety of local civic efforts throughout the region in 2011.
“We realize that without our members and the communities in which we serve, we
would not exist as a financial alternative,” Hoefert noted. “Supporting our communities is
very important to us.”

VIEW FROM THE BOARD continued from page 1
How we achieve financial fitness is not much different than physical fitness. You can meet
with a trainer who will teach you strength exercises, proper techniques, and even recommend a proper diet; however, if you never apply what you learned or use the equipment
you will likely remain unfit. The military prides itself on developing the most physically fit
people on the planet. The same tactics used by the military in creating and maintaining a
physically fit Force can be applied to creating financially fit service members.
Testing is the first step. Some individuals come into the service with a strong physique
and as a result, they perform well on all physical fitness tests. Some individuals require significantly more training before they can achieve high physical fitness test scores. Financial
fitness is no different. Some service members, when they enlist, will already have a good
knowledge base and the discipline to avoid financial pitfalls; they will do very well on their
own. Others, who do not have a strong financial physique, must be taught the basics of finanical management and instilled with the discipline to build strength and endurance. Does
it really matter who is a “natural” and who is a “convert?” Not really; all that matters is that
they meet the standards and expectations that will help them achieve financial success.
Service members are tested for physical fitness on a regular basis. Poor performance
on these physical training tests could result in requirements for additional training and/or
could be cause for disciplinary action. If we really want to get serious about the financial
fitness of our military service members, we should approach this much needed skill in the
same manner. Testing, training, accountability, and consequences—these are the keys to
creating success. We can offer all the latest and greatest training classes, but without
the proper incentive, some servicemembers will continue to experience the consequences
of their poor financial performance. Until the military develops a test to determine the level
of financial competency of our troops and provides remedial financial fitness training
to those in need, and they reinforce “accountability and responsibility,” the poor financial habits of those individuals who lack knowledge and discipline will continue, and we
will continue to sustain the consequences related thereto.
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU Achieves
the Highest Rating
in Financial Strength
and Stability
Lori Holmes, Service CU

S

ervice CU once again received an
“A+” rating from the nation’s leading independent provider of ratings and
analyses of financial services companies,
mutual funds and stocks.
Weiss Rating’s “Excellent” rating
recognizes Service CU as an outstanding
financial institution offering excellent
financial stability for its more than
160,000 members.
Less than one percent of the nation’s
credit unions meet Weiss Ratings’ criteria
for exceptional financial strength and
receive an A+ rating. According to a
recent study by Weiss Ratings, only 774,
or 10.7%, of U.S. credit unions were
found to be strong or have a B+ rating
or better. Weiss Ratings monitors the
financial strength of more than 7,200 credit
unions nationwide.
“Our members’ money is very safe
and secure at Service CU where our
members have never lost a penny but
have prospered through our wise savings
and prudent, conservative investments
and borrowings with Service CU,” says
Gordon Simmons, President/CEO of
Service CU. “We consistently achieve
the highest rating for financial stability
which clearly demonstrates our financial
strength.”
Weiss Ratings is the nation’s leading
independent provider of bank, credit
union and insurance company financial
strength ratings and sovereign debt
ratings. Weiss accepts no payment or
other compensation for its ratings from
rated institutions.

Got News?
Send the latest
news about your
credit union to
Beth Merlo at
bmerlo@dcuc.org.
3

CORPORATE PARTNERS FORUM

Take Control of Your Credit
Union’s Employee Benefit Costs
Article provided by Executive Benefits Solutions

A

major concern for credit unions is how to maintain a viable benefit program to retain
their valuable employees in today’s competitive hiring environment as well as maintain their financial strength while faced with ever-increasing employee benefit costs. A credit
union can avoid decreasing employee benefits coverage, increasing deductibles and raising
co-pays for employee benefits such as Health Insurance, Dental and Vision Insurance, PostRetirement Health Care, Health Savings Account Contributions, 401(k) Match, Pension,
Long and Short Term Disability, Group Life and Executive Deferred Compensation Plans.
An employee benefits pre-funding strategy can help provide relief against these mounting benefit costs based on the National Credit Union Administration’s (NCUA) decision
to provide credit unions the option to invest in investments that were formerly impermissible to offset their benefit obligations with potential investment earnings. Historically, the
returns on these investments have provided a better rate of return than the earnings realized on previously approved investments. The fact remains that over the past few years the
average return on investments held by most credit unions has been declining while the cost
of health care has been escalating. The opportunity now exists to offset increasing eligible
benefit costs with new investment choices by implementing a pre-funding strategy.
To determine the feasibility of implementing a pre-funding strategy, the credit union’s
current and future benefit obligations should be analyzed. The analysis provides detailed
calculations and optional funding scenarios projecting the credit union’s current situation
compared to proposed pre-funding strategies. It is important to assess accurate projected costs
in order not to excessively exceed the current value of future benefit costs.
Upon completing their due diligence process, a credit union should select financial
advisors who have access to strategic asset allocation, professional money management and
a diversified portfolio of quality investment products to support the implementation of
sound investment strategies. The selected financial advisory firm should work with the credit
union and their examiners to help make the program federally or state regulatory compliant, while striving to help make the most appropriate funding choices based on the credit
union’s situation.
The financial advisors should conduct an annual review of the program with the credit
union to assure that the funding schedule is appropriate to cover the current benefit obligations. Also, changes and updates to the program can be requested if any benefits or employees
are added or eliminated from the credit union’s employee benefits plans. The projection of
future costs can be recalculated at any time based on any revisions to the program. Adjustments are made by decreasing or increasing the program funds as necessary with ample
liquidity maintained to cover all projected benefit costs.
An employee benefits pre-funding program can provide the means for credit unions
to retain and reward valuable employees, maintain competitive benefit plans and confront
rising employee benefit costs by helping credit unions take control today and find the solutions to prepare for tomorrow with appropriate financial strategies.
Securities offered through LPL Financial, member FINRA/SIPC. Investment advice offered
through Stratos Wealth Partners, Ltd., a registered investment advisor and a separate entity from
LPL Financial.

Defense Issues 2012 is Next Month!

As in years past, this year’s Defense Issues session will be held in conjunction with,
but not as a part of CUNA’s GAC. It will take place at the Grand Hyatt Hotel in
Washington, D.C., on Sunday, March 18, 2012. Registration is still a mere $100,
and that includes lunch! Register now at www.dcuc.org.
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Tower FCU Hosts
Free Fitness Seminar,
Encourages Employees
to Stay Fit
Natasha Henry, Communications Writer

T

ower FCU employees learned healthy
eating and exercise tips at a free fitness seminar, Ten Reasons Why Your
Workout Doesn’t Work and How to Fix It,
presented by Dr. Paul Kennedy on January
12 at Tower’s Laurel, MD, headquarters.
The seminar was held as part of Tower’s
award-winning “Wealth of Wellness”
employee wellness program.
Kennedy is the wellness director
for Leisure Fitness, a home fitness equipment store with locations in Maryland,
Virginia, Delaware, New Jersey and
Pennsylvania. He is also a former collegiate strength and conditioning coach and
host of the television series, “Be Fit, Stay
Fit America.”
During the presentation, employees
learned about the importance of creating
and using a three-part meal and exercise
plan to achieve a specific fitness goal.
“Most people select weight loss as a
fitness goal, especially at the beginning
of each year, but the plan is usually not
comprehensive,” says Kennedy. He suggests
people jumpstart their weight loss by
“stabilizing their metabolism and eating
balanced, nutritious meals with the right
amount of calories for their body type.”
Dr. Kennedy also suggests integrating weights into regular workouts.
“A good exercise plan should include
strength training to increase muscle and
lean body mass,” he advises, adding “in
order to burn more calories, you’ll also
need to include cardiovascular activity.”
During the seminar, Kennedy demonstrated several exercise techniques using
resistance bands and dumb bells.
Kennedy says that with the New Year,
it’s common to see many people resolve to
exercise more, overdo it, get burned out
and ultimately give up on reaching their
fitness goals. “If you’re new to exercise,
the key to becoming more physically fit
is to start out slowly and then gradually
add more challenges.”
Employees attending the free seminar
were entered in a drawing to win a copy of
Dr. Kennedy’s book, Be Fit, Stay Fit.
DEFENSE CREDIT UNION COUNCIL, INC.

Andrews FCU Opens
2012 Scholarship
Program
Melissa Gardner, Andrews FCU

A

Left to right: Corps Sergeant Major Jim Mooney with the Salvation Army; Emily Darnell,
AACFCU marketing specialist; Lisa Hales, AACFCU vice president of marketing; Captain
Jani Criss with the Salvation Army. Photo courtesy Army Aviation Center FCU

Army Aviation Center FCU Employees Donate to
Christmas Gifts to Local Children and Senior Citizens
Lisa Hales, Army Aviation Center FCU

A

rmy Aviation Center FCU (AACFCU) employees donated Christmas gifts for 75
children and senior citizens in partnerships with local nonprofit organizations and
other local giving programs. Toys, games and even basic necessities such as blankets,
clothing and food were donated to families in need in Southeast Alabama, Florida’s
Emerald Coast and the Mobile Bay Area.
AACFCU employees donated gifts to families and senior citizens in need in partnership with the following organizations:
1.
2.
3.
4.
5.
6.
7.

Caring and Sharing of Walton County Angel Tree—Walton County, FL
Walton County Sheriff’s Santa Patrol—Walton County, FL
Enterprise Health and Rehabilitation—Enterprise, AL
Salvation Army Angel Giving Tree—Dothan, AL
Salvation Army Angel Giving Tree—Mobile, AL
Southern Alabama Regional Council on Aging Santa for Seniors—Dothan, AL
Troy Health and Rehabilitation Center—Troy, AL

ndrews FCU announced the opening
of its 2012 Scholarship Program.
Eight $1,500 non-renewable college
scholarships are available to students
who are Andrews Federal members or
dependents of members in good standing
as of February 1, 2012.
Applicants must be accepted to
or enrolled in an accredited college or
university. In addition to the application, applicants must write an essay on
either the necessity of gaining and maintaining financial security or on their
plans to reach their short-, medium, and
long-term goals. The deadline for receipt
of applications is April 27, 2012.
“Andrews Federal offers these
scholarships every year to help our members
with the cost of higher education,” said
Chris McDonald, Andrews Federal
President & CEO. “We also include a
financial literacy component in the essay
portion, because our members’ financial
health is important to us.”
Scholarship applications and
instructions are available in Andrews
Federal branches or can be downloaded at
www.andrewsfcu.org/scholarship2012.

CEO UPDATE continued from page 1
Finance Guide for Military Families offers some sage advice on saving strategies, plus
a host of other key subjects, such as financial fraud, benefits, taxes, real estate, and
financial preparedness…and in my humble opinion, it is “a must read!”
You can also encourage our troops to “enlist” in SaveUp (www.saveup.com/military).
SaveUp is a free rewards program that rewards Americans for performing positive financial
actions like contributing to their savings accounts, paying down credit cards, and mortgages or other loans. For every positive financial action, SaveUp users earn credits and can
redeem them for the chance to win life-changing prizes. During Military Saves Week,
DCUC has partnered with SaveUp to award two military members a $1,000 boost to
their savings. One will be drawn on February 29 and the other will be drawn on March 31.
Along with the $1,000 savings prize sponsored by DCUC, military members will be able
to earn the chance to win a range of prizes from vacations, cars, electronic, and cash up to
$2 million. So if you are still in search of a Military Saves Week promotion, contact the
SaveUp team at partnerships@saveup.com, and they will provide brochures and marketing
material to inform your members about this promotion.
Whether offering free financial education or providing savings products, the key here
is to get involved in Military Saves Week. Participate…and deliver! And moving forward,
when conducting financial fitness training, focus on Earning, Spending, Borrowing, Protecting, and saving…there is no better time to do the latter than in February. Let’s go!
DEFENSE CREDIT UNION COUNCIL, INC.

Get the
latest
credit union
news at
www.dcuc.org
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Article provided by SaveUp

Warriors in
Transition
Financial
Seminar Series

I

Amy Shanks, MBA, eMarketing &
Public Relations Specialist

MILITARY SAVES CORNER

Reward Your Military Members
with the Chance to Win $1,000
n line with the goals of encouraging military personnel to build their personal savings,
DCUC has partnered with SaveUp, a free nationwide rewards program for saving
money and reducing debt. In honor of Military Saves Week, DCUC is sponsoring an
exclusive $1,000 savings deposit prize on SaveUp. The lucky winner will be drawn on
February 29. Military personnel and their families are eligible to win. Direct your members
to www.SaveUp.com/Military so they can enter!
SaveUp is a free rewards program that rewards Americans for performing positive
financial actions like contributing to their own savings accounts, paying down credit cards,
mortgages or other loans, and engaging with financial education content on the site.
Eric C., Command Financial Counselor at Naval Air Station, Jacksonville, is a SaveUp
user. He says, “SaveUp is a great site to incentivize people to save money. I think it’s an
innovative idea. I personally like the educational videos because they inform people about
different financial concepts in just two minutes. It’s great that you get rewarded for educating yourself as well.”
Users register their current financial accounts with SaveUp to earn credits for their
good financial actions. By using 256-bit, bank-level encryption and the same back-end
technology as Turbo Tax and Mint.com, SaveUp is safe and secure for your members.
Additionally, SaveUp does not store bank account credentials or login information.
Credits can be redeemed for chances to win exciting, life-changing prizes like vacations, cars, electronics and even a $2 million jackpot. Users can also find prizes sponsored
by popular national brands like Virgin America and Banana Republic, as well as prizes to
help families succeed like the “$50,000 Start Your Own Business Prize” or the “$10,000
Credit Card Debt Payoff Prize.”
“Our mission is to help motivate Americans improve their long-term financial health,"
says CEO and Co-founder of SaveUp, Priya Haji. “We want saving to be fun and something to look forward to. In just 90 days, SaveUp users have saved over $15 million dollars
and eliminated over $15 million dollars of debt. Not only are people making their lives
better, but they are also winning some great prizes in the process. We have already awarded
over hundreds of prizes. We think SaveUp can be a great motivational tool for military
personnel and their families.”
DCUC member credit unions can direct their members to http://www.saveup.com/
military and use this prize giveaway as part of their Military Saves Week programs. To
support DCUC member credit unions, SaveUp will provide brochures, marketing collateral
and email copy to inform their members about the promotion.
A customized version of SaveUp with custom content for your members is also available
to DCUC member credit unions. Contact the SaveUp team at partnerships@saveup.com
if you are interested in offering SaveUp rewards to your members. SaveUp is also working
with the Filene Research Institution to provide a customized version of SaveUp for credit
unions across the US.
If you missed the opportunity to tell your members about the $1,000 DCUC
Military Saves Week giveaway, there will be an additional $1,000 prize for military members
and their families to win for the month of March.

Defense Issues 2012 registration is now online!

www.dcuc.org
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elvoir FCU joins forces with the
Warriors in Transition Unit (WTU)
located in Fort Belvoir, VA, to provide
a four part Financial Seminar Series
which occurs once a week for a month.
The series offers a unique learning
platform coupled with an interactive
gaming approach to utilize the knowledge
learned in each series, in addition to
providing lunch and prizes for the attending soldiers.
Alec Studstill, the WTU representative at the Soldier and Family Assistance Center on Fort Belvoir, along with
Belvoir Federal’s Installation Liaison and
Membership Development Officer, Stephanie Crabtree, Financial Coach, Kelli Jo
Anthon, and Financial Advisor, R. Todd
Holden, worked together to construct a
beneficial program for soldiers, whereby
resources would be provided to them in
order to learn financial education from a
trusted, core provider—a credit union.
The program was initially designed
for the upcoming Military Saves National
Campaign which helps military soldiers
and their families learn various ways to
save money. However, the seminars expanded into a four part series which covers
money management, credit scores, dealing with debt, and basic investing.
Each topic is hosted by one of Belvoir Federal’s experts to ensure those
attending obtain valuable information
from each seminar. The money management seminar held February 7, 2012, had
20 soldiers in attendance who actively
participated in the interactive financial
football game.
The seminars covering credit scores,
dealing with debt, and basic investing will
be held this month on February 14, 21,
and 28, respectively.
For additional information, please
contact Alec Studstill at alec.j.studstill.civ@
mail.mil.
DEFENSE CREDIT UNION COUNCIL, INC.

Rewards Continue
to Grow at RandolphBrooks FCU
RBFCU to Return More
than $6.6 Million to
Consumers
Natalie Tate, AVP, Public Relations

C
Arkansas FCU (AFCU) raised nearly $68,000 this past year for the Arkansas Children’s
Hospital Foundation. AFCU President/CEO Larry Biernacki presented ACH Foundation
Director of Development Jennifer Selig with the check at a press conference on
Feb. 2. Photo courtesy The Nicholson Agency

Arkansas FCU Donates Big Bucks to
Arkansas Children’s Hospital Foundation
Lexie Mitchell, The Nicholson Agency on behalf of Arkansas FCU

A

rkansas FCU President/CEO Larry Biernacki presented a $67,947.91 check to
Arkansas Children’s Hospital Foundation Director of Development Jennifer Selig at
a press conference held in the main lobby of Arkansas Children’s Hospital, February 2.
Arkansas Federal employees and members raised $57,947.91 this past year through
several fundraising events, including the 6th Annual Arkansas Federal Golf Classic,
candy and cardstock sales and several Bunko events. CO-OP, the nation’s largest credit
union-owned electronic funds transfer network and processor, contributed the additional
$10,000 for AFCU’s fundraising efforts, through their Miracle Match program, which
encourages credit unions across the United States to fundraise for their Children’s
Miracle Network hospitals. Since 1998, Arkansas Federal has contributed over $600,000
to Arkansas Children’s Hospital.
Arkansas FCU is part of Credit Unions for Kids, a national sponsor of Children’s
Miracle Network Hospitals. Children’s Miracle Network Hospitals is a national organization dedicated to helping raise awareness and funds for its 170 member hospitals,
including Arkansas Children’s Hospital.
All of the money donated by Arkansas Federal to Arkansas Children’s Hospital will
help fund the ENT Clinic Waiting Room, which will be located in the new ACH South
Wing, set to open this year.
Arkansas FCU is Arkansas’ largest financial cooperative with over $820 million in total
assets, 87,000 plus members and over 200 employees. Arkansas Federal has 14 branches
and 31 ATMs in Pulaski, Faulkner, Lonoke, Craighead, Saline, Sebastian, Crawford,
White, Benton and Garland counties. Through CU Service Centers, Arkansas Federal offers
over 4,400 branch offices in all 50 states and six foreign countries.
Arkansas Children’s Hospital is the only pediatric medical center in Arkansas and
one of the largest in the United States serving children from birth to age 21. The campus
spans 28 city blocks and houses 316 beds, a staff of approximately 500 physicians,
80 residents in pediatrics and pediatric specialties and more than 4,000 employees.
The private, nonprofit healthcare facility boasts an internationally renowned reputation
for medical breakthroughs and intensive treatments, unique surgical procedures and
forward-thinking medical research—all dedicated to fulfilling our mission of enhancing,
sustaining and restoring children’s health and development.For more information,
visit www.giving.archildrens.org.

DEFENSE CREDIT UNION COUNCIL, INC.

redit union members will reap the
rewards of debit card use this month,
as Randolph-Brooks FCU will give
members more than $6.6 million in debit
card cash back.
RBFCU members who used a
Freedom Check Card, the credit union’s
free debit card offering, to make purchases
in 2011, will receive a rewards check this
month. The credit union paid members
10 cents per debit card transaction, with a
member loyalty bonus in the last quarter
of the year.
From October 2011 to December
2011, Freedom Check Card users earned
15 cents, instead of the usual 10, on
each debit card swipe. This benefit,
which the credit union offered as a “thank
you” to members who chose to use
their checking product, contrasted sharply
with the actions of several banks that
announced new fees associated with
debit card use.
“At a time when it seemed other
institutions were finding opportunities
to add fees and strain their customers’
financial resources, RBFCU found a
way to continue giving its members
more,” said Sonya McDonald, senior
vice president of planning and market
development. “At our credit union, we
give our members many opportunities
to save money and earn money. The feefree Freedom Check Card and its cash
back reward program accomplish both,
while at the same time providing an
annual economic stimulus as our members
spend and invest their rewards in their
communities.”
This year’s $6.6 million in debit
card rewards is the largest annual reward
amount RBFCU has paid to date.
Since the inception of the program, the
credit union’s Freedom Check Card
program has given more than $20 million
back to South Central Texas.
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DEFENSE CREDIT
UNIONS IN THE NEWS…

Scott CU recently presented a $3,000 check to support the Special Olympics Illinois.
Left to right: Special Olympics Illinois Southwestern Area 12 Manager of Development
Sandy Stover, Scott CU Community Relations Representative Jennifer Riebold, and
Special Olympics Area 12 Director Peggy Knebel. Photo courtesy Scott CU

Scott CU Becomes Special Olympics Sponsor
Adam J. Koishor, Chief Marketing Officer

S

cott CU recently presented a $3,000 check to representatives from Special Olympics
Illinois to sponsor the Law Enforcement Torch Run Polar Plunge and the Special
Olympics Illinois Southwestern Area Spring Games.
Scott CU Community Relations Representative Jennifer Riebold presented the
$3,000 check to Special Olympics Area 12 Manager of Development Sandy Stover and
Special Olympics Area 12 Director Peggy Knebel.
The Law Enforcement Torch Run Polar Plunge will be held Feb. 25 at Carlyle Lake
and the Special Olympics Illinois Southwestern Area Spring Games will be held April 28
at Korte Stadium at Southern Illinois University Edwardsville.
Special Olympics Illinois’ mission is to provide year-round sports training and athletic
competition in a variety of Olympic-type sports for children and adults with intellectual
disabilities, giving them continuing opportunities to develop fitness, demonstrate
courage, experience joy and participate in a sharing of gifts, skills and friendship with
their families, other athletes and the community.
“This is another opportunity for us to support our community and the people who
live here,” Riebold said. “It is our way of showing our support to the Special Olympics
and the great programs that they provide.”
The Special Olympics holds 175 sanctioned competition events and has more than
22,395 athletes in competition annually throughout the state.
“Credit unions are committed to helping people and supporting the Special Olympics
allows us to do that,” Riebold added. “It is a good feeling to support the programs that
are provided to the Special Olympians. We are proud to play a small role in allowing the
athletes to compete.”

19th Annual VADM Vincent Lascara Golf Tournament
Saturday, August 18, 2012 at 7:30 a.m.
Register now at www.dcuc.org!
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Renton, WA—Alaska USA FCU announces the opening of its first branches
in Olympia and Port Orchard. Alaska USA
now operates 19 branches in Washington.
Both branches offer a full range of services,
including ATMs and Self-Service Centers…
Collinsville, IL—Employees of Scott CU in
partnership with the Armed Forces Financial
Network recently presented $1,000 in thank
you gift cards to help military families
staying at the Fisher House in St. Louis.
The Fisher House, which is at the VA
Medical Center at Jefferson Barracks in St.
Louis, is available to military family members who are wounded or injured and are
undergoing extensive medical treatment…
Bellevue, NE—SAC FCU helped sponsor
the Super Bowl Extravaganza at the Patriot
Club at Offutt AFB on January 14, 2012.
Over 300 attendees had the opportunity
to win over $40,000 in prizes including
two tickets to Super Bowl XLVI. Other
prizes included authentic, autographed
football memorabilia; such as a Joe Namath
jersey, a Joe Greene helmet, and a football
signed by Kurt Warner… Portsmouth,
NH—Service CU celebrated the opening of its 38th branch worldwide, in New
Hampshire and 8th inside Walmart stores
in February. “This expansion would not have
been possible without the support of the
business leaders and residents of the Concord community,” says Gordon Simmons,
President/CEO of Service CU. “Convenience is important to members and this new
location provides them with easy access.”

DEFENSE CREDIT
PEOPLE IN THE NEWS…
San Antonio, TX—Security Service FCU
is pleased to announce the selection of
Kay Barclay to serve as the manager of consumer lending. Barclay will be managing
the underwriting, processing, closing and
servicing of consumer and home equity
loans. She has more than 25 years in the banking industry and previously worked as
the executive director of Home Equity
Lending for USAA Federal Savings Bank.
Barclay is involved in the community
serving as a volunteer for the Hill Country
Pregnancy Care Center, the Kendall County
Women’s Job Corp and the United Way
of Bexar County.
DEFENSE CREDIT UNION COUNCIL, INC.

Service CU Donates
to N.H. Food Bank for
the Holidays the Sixth
Consecutive Year
Lori Holmes, Marketing Manager

W

Fort Bragg FCU Donates $4000 to WTB
Karen Hartman, AVP, Marketing

F

ort Bragg FCU’s (FBFCU) President, David Elliott, presented the Warrior Transition
Battalion (WTB) with $4000 in commissary and gas gift cards on January 20. The
donation was the result of sales from FBFCU’s first published cookbook, Comfort Bites, a
collection of recipes from FBFCU staff, members and residents of Cumberland County.
The cookbook was developed solely for the purpose of supporting our wounded warriors
in Fort Bragg. “This has been a very worthy project” said David Elliott. “It has given us
an opportunity to give back to our soldiers who have been in harms way.”
The Comfort Bites cookbook contains over 250 delicious recipes including appetizers,
main dishes, desserts, etc. Recipes include the contributor’s name which allows you to
find the recipes of family and friends. FBFCU members as well as Cumberland County
residents have greatly shown their support for this cause with their purchases of
books. This attractive keepsake book may be purchased at any FBFCU branch location,
by contacting the FBFCU Marketing Department at 910.487.8210 or via e-mail to
marketing@fortbraggfcu.org. The cost of the cookbook is $12 each (+$3, if shipped).

SAC FCU Offering New Savings Program
with $25,000 Grand Prize
Jackie Boryca, VP Marketing

S

AC FCU, the Nebraska Credit Union League and eight other Nebraska credit
unions launched the “Save to Win” program on Friday, January 13, 2012. This program
offers SAC FCU members an innovative way to increase their savings.
By opening a Save to Win certificate and making a $25 deposit, members will be
entered into a drawing to win a $25,000 grand prize in January of 2013 and be eligible
for monthly prizes. “Save to Win” incentivizes and rewards members for saving money for
the future, not spending!
“While many Americans are borrowing more money than they are saving, Save
to Win gives credit union members an option for improving their financial outlook,” said
Gail DeBoer, President & CEO, SAC FCU.

DEFENSE CREDIT UNION COUNCIL, INC.

For the latest credit
union news, visit:

www.dcuc.org

Fort Bragg FCU’s (FBFCU) President, David Elliott, presented the Warrior Transition
Battalion (WTB) with $4000 in commissary and gas gift cards on January 20. Photo
courtesy Fort Bragg FCU

hen New Hampshire Food Bank
prepared to feed thousands for the
holidays, Service CU stepped up again
with a substantial contribution.
Barbara Roberge, Service CU Board
of Directors Vice Chairwoman, presented
a check for $15,000 to N.H. Food Bank
Director Melanie Gosselin in November
2011 to help keep the shelves well stocked.
“Service CU has been a tremendous
supporter for many years,” Gosselin said.
“This donation in particular came at
a time when we really needed it. This has
been an amazing partnership throughout
the years.”
This was the sixth consecutive year
that Service CU has made a significant
donation to the food bank to help the
agency during its critical times of need.
In addition, Service CU delivered nonperishable items weighing more than
1,500 pounds which were collected
during the credit union’s Food for Families
canned food drive, to the food bank.
Service CU branches from across the
state participated in the campaign.
“Service CU has been serving New
Hampshire for more than 50 years
and strives to be a leader in corporate
citizenship,” said Roberge. “This donation
embodies the credit union philosophy
of people helping people. Service CU is
honored to help The New Hampshire
Food Bank fulfill their mission of helping
the less fortunate in our communities
and supplying food to local food banks.”
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Travis CU Sponsors
Dreamin’ of College—
Cal Grant Presentation
Shérry Cordonnier,
Director of Corporate Relations

T

Hanscom FCU officials present 20 AFFN “Thank You” cards to Fisher House Boston.
Left to right: Chief Master Sergeant Kevin Call, Command Chief, Electronic Systems
Center (ESC); David Sprague, Hanscom FCU President/CEO; Elizabeth St. Pierre, LICSW,
Fisher House Manager; Paul Marotta, Hanscom FCU Chairman of the Board; and Chief
Master Sergeant Baird Stiefel, 66th Air Base Group. Photo courtesy Hanscom FCU

Hanscom FCU, AFFN Support Wounded
Veterans and Families on the Road
Patricia Warden Conty, Marketing Communications Manager

H

anscom FCU is proud to have recently made its second annual visit to Fisher House
Boston, where representatives of the credit union gave out 20 “Thank You” prepaid
debit cards worth $50 each to family members of veterans receiving treatment at the
VA Boston Healthcare System.
Supplied in partnership with the Armed Forces Financial Network (AFFN), the
cards are intended to assist with expenses such as meals, gas, and personal items. Military
veterans undergoing specialized medical treatment often must travel far from home, and
the loved ones who join them face considerable expense and additional stress as they seek
out housing, food, transportation and other necessities.
“Anything that helps these families keep their focus where it belongs—on their
loved one’s recovery—is worth doing,” said Hanscom FCU Chairman of the Board Paul
Marotta. “Beyond a simple thank you, this is a tangible gift of appreciation to both the
men and women who served and the families that have sacrificed with them.”
Fisher House Boston is a 20-unit facility that provides free accommodation for
veterans and their families while receiving medical treatment at a VA Boston Healthcare
System facility. Since 1991, the Fisher House Foundation has donated 53 “comfort homes,”
built on the grounds of major military and VA medical centers located in the United
States and Germany.

Mark your calendars
now for the DCUC 49th
Annual Conference!
Denver, CO • Aug. 19–22, 2012
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ravis CU sponsored the 2011 Cal
Grant presentation last November,
at California State Maritime Academy’s
campus. More than 500 area high school
students and faculty were welcomed by
Patsy Van Ouwerkerk, president and CEO
of Travis CU, who reminded the students
that financial resources are available for
attending college or vocational school.
“Travis CU saw sponsoring this event
as part of its commitment to education in
our community,” said Van Ouwerkerk. “The
rising fees of California’s state colleges and
universities have prevented many students
from attending or finishing college. We
believe the Cal Grant is their answer.
That’s why it’s so important for us to help
get the information out to students.”
Wil Cason, the keynote speaker,
specializes in mentoring programs and
working with at risk youth. “Visualizing
your victory is a bit easier when young
people surround themselves with supportive mentors like the leaders that are
with us today,” he said. “Seeing a community pillar like Travis CU lead the
charge in helping our young people succeed is proof that no one has to go it alone
especially with their education.”
Other speakers and attendees
included: Linda Brown, of the California
Student Aid Commission; Dr. Gerald
Jakubowski, Provost of California Maritime Academy; members of the Solano
County Board of Supervisors; city
officials from Napa, Richmond and
Vallejo; UC Berkeley Program Director,
Jose Rivas; representatives from Congressman George Miller, State Senator
Mark DeSaulnier, and Assembly member Noreen Evan’s offices.
“The theme for today is “We Believe
In You,” stated Van Ouwerkerk as she addressed the students. “When you decide
to challenge yourself and to seek a
higher education, you not only impact
your life but you impact your community.
You make a conscience decision to
make a difference and we want you to
know that we believe you can. Today is
an investment in you.”

DEFENSE CREDIT UNION COUNCIL, INC.

DCUC CONFERENCE UPDATE

Chairman’s Reception
at the Pinnacle Club
Janet Sked, DCUC Conference Manager

O

19th Annual VADM Vincent Lascara
Golf Tournament
Saturday, August 18, 2012 at 7:30 a.m.
A Location as special as the Occasion…Arrowhead Golf Course
“When I first saw the site of this future golf course, I was overwhelmed by the magnificent
gifts that nature has bestowed on the property. The cathedral-like conglomerate rocks jutting
up from the rolling terrain at the foothills of the Rockies is a majestic setting in which to
establish a unique golf course...” —Robert Trent Jones Jr.
Janet Sked, DCUC Conference Manager

J

oin us in August in Denver for the 19th Annual Vincent Lascara Golf Tournament.
Our tradition of good times and fun golf with your colleagues and friends, plus a
chance to help support our annual fundraiser is a winning combination!
When you register for this year’s tournament, you will “Discover Arrowhead,” the
course that is 300 million years in the making. This golf course features the most
extreme elevation changes you will find on the Front Range, abundant wildlife, rolling
terrain, dramatic vistas, and thousands of feet of ancient red sandstone rocks towering
majestically above you.
Arrowhead Golf Club is nestled in the striking flat irons of Roxborough Park and the
foothill views are one-of-a-kind. This venue offers a striking, majestic Colorado backdrop
that will make our tournament a step above the rest. And for good reason, Arrowhead is
also one of America’s most photographed golf courses.
Voted # 1 public course in the Denver area, as well as one of America’s “Top 75
Public Courses” by Golf Digest, this Robert Trent Jones Jr.-designed course is truly the
golf experience of a lifetime; or more accurately, millions of lifetimes!
Cost is $125 per person and includes bus transportation from the Westin Denver
Downtown, greens fees, cart, range balls, continental breakfast, lunch and awards.
We thank CUNA Mutual Group for their continued support and sponsorship of
this year’s tournament.
Rental clubs are available for $45 per set. Check your mail or the DCUC website
(www.dcuc.org) for our Preliminary Program later this month for registration materials.
DEFENSE CREDIT UNION COUNCIL, INC.

n Sunday, August 19, 2012, the
49th Annual DCUC Conference
will welcome you to one of our most
popular events, the Chairman’s Reception,
being held at the Pinnacle Club, which
is located a few blocks from the Westin
Denver Downtown.
Quite simply, the Pinnacle Club is
the most inspiring venue in the Mile High
City. Only from this lofty perch can you
experience the entire Rocky Mountain
Front Range with the city skyline in the
foreground. And, only from here can you
see the snowcapped Pikes Peak more
than 100 miles away! On a clear day, the
views from the Grand Hyatt Denver’s
Pinnacle Club, located on the 38th and
37th floors, are truly astounding. Dr.
Joseph Kerski, a geographer with the US
Geological Survey believes that visitors
to the Pinnacle Club see an estimated
10,600 square miles from the snowcapped peaks to the prairie. The view
takes in 200 named mountains (including Pikes Peak), 32 of which
soar to 13,000 feet above sea level and
more. The area view is larger than Connecticut, Rhode Island and Delaware
combined and is about equal to seeing
every inch of Massachusetts—all at once!
Join us for this very special reception
and enjoy the incredible views while
networking with friends and colleagues!
We thank the Armed Forces Financial
Network for once again sponsoring the
Chairman’s Reception.
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A member of the 3rd Brigade Combat Team, 1st Infantry Division greets his daughter upon
returning to Fort Knox after deployment in Afghanistan. Photo courtesy Fort Knox FCU

Fort Knox Participates in 3rd Brigade Combat Team,
1st Infantry Division Welcome Home Ceremony
Michael Bateman, Fort Knox FCU

F

ort Knox FCU, along with the Fort Knox Chapter of the American Red Cross, provided
refreshments to family members as they waited for the return of the Soldiers. Fort Knox
Federal also adopted a platoon in the brigade and provided hygiene and other personal
items to the troopers while on deployment.
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