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VIEW FROM THE BOARD

CEO UPDATE

Thank You

A Mile High Event…With a Challenge!

Frank Padak, President/CEO, Scott CU;
Immediate Past Chair, DCUC Board

A

s usual, our DCUC President and
staff delivered another outstanding
program at our 49th Annual Conference
in Denver, Colorado. I hope that everyone
found the conference to be informative,
entertaining and of great value. Although
the books aren’t yet closed on this year’s
conference, all eyes are on our 50th
conference to take place at the Greenbrier
in West Virginia. This will be a great event.
and I hope you will save a place on your
schedule to attend what will surely be one
of our best conferences in our 50 years.
As this year’s conference concluded,
so did my term as your DCUC Chairman. I want to thank my fellow board
members for their support and confidence
during my two year term as Chairman as
well as our DCUC President and CEO
Mr. Arteaga for all of his fine work
that made being the Chairman of this
organization very rewarding and gratifying.
Of course as Mr. Arteaga would be the
first to say, his work would not be possible
without the fine DCUC staff consisting
of Beth Merlo, Jenny Kenney, Janet Sked
and Jennifer Hernandez. All of which do
an outstanding job for DCUC and our
membership.
I want to thank our retiring
DCUC board members Jean Yokum and
Bob Morgan for their years of service as
DCUC Board Members, AFFN Board
members and of course for all of their years
of service helping our military members
continued on page 12

Roland “Arty’’ Arteaga, President/CEO, DCUC

O

ur 49th Annual Conference was held this past month in Denver, Colorado, and as
expected, once again, the end results were spectacular! From start to finish; general sessions to special events; military briefings to educational breakouts; DCUC’s showcase to Chairman’s reception; silent auction to live auction; golf tournament to tours;
location to weather; and all in between, given the verbal and written feedback provided
to date, this year’s conference was literally and credibly a “Mile High Event!” Mile high in
a myriad of ways, but most importantly, in terms of our speakers, their messages, and
their challenges.
This year’s program included such notables as the Honorable Mike Fryzel;
Robert Gordon III (former Deputy Assistant Secretary of Defense); Holly Petraeus
(Assistant Director, CFPB, Office of Servicemember Affairs); Brigadier General Al
Meinzinger (Deputy Director of Strategy and Policy, NORAD); John Tippets (President/CEO, North Island Credit Union); Bill Hampel (Chief Economist, CUNA); Fred
Becker (President/CEO, NAFCU); Ann Davidson (Senior Consultant, CUNA Mutual
Group); Jennifer Threet (Chief Marketing Officer, EFG Companies)….and national
syndicated columnist and author, Michelle Malkin, as well as three time
Cowboy Superbowl Champion, Air Force Pilot, and Gulf War Veteran Chad Hennings.
All of whom are accomplished professionals; all who delivered their respective messages
in consummate fashion and candor.
Add to the above slate of experts, our incomparable Defense Finance and Accounting Service (DFAS) and Military Department speakers—Army’s Jim Watkins (SES), Juan
De Jesus, Major Chris Wurst, and CPT (P) John Schulke; Navy’s Ed Burke, Dean
Hunstad, and Elise Newton; Air Force’s William Rone (SES) and Jim Sisson; and
DFAS’ Bill Hawbecker—plus authorities the likes of Marcus Beauregard (DOD State
Liaison Office); Gary Mottola (Director of Research, FINRA); Brian Doyle (Genworth Mortgage); and Walter Laskos (Laskos Group), and simply said, number 49 was
number one!
Whether offering kudos to defense credit unions for their strong financial performance and support of our troops; recounting history and the need for preparedness; addressing social capital and trusted agents (you!); profiling today’s Military—who they are,
where they live, what they need…or discussing the power of relationships; post war
scenarios; veteran employment; military homeownership; the Servicemember Civil
Relief Act (SCRA); predatory lenders; and financial education. Whether speaking of
the economy; the Military Lending Act; the National Military Financial Capability
survey; financial preparedness; the media and marketing; DCUC’s Operation Best
Wishes (OBW) or providing advice on “rightsizing the ship;” discussing Army, Navy,
Marine Corps, Air Force, our Overseas on-base credit union matters; updating attendees
continued on page 9
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Security Service Tales for Tots
The Security Service Charitable Foundation recently selected Thanksgiving Point as the
recipient of a $7,500 donation to help fund its “Tales for Tots” program. Aaron Leek,
Security Service FCU (SSFCU) vice president for member service (left), presented the check
on behalf of the Foundation to Mike Washburn, chief executive officer for Thanksgiving
Point. The “Tales for Tots” program aims to enhance the joy of reading by allowing children
to engage in hands-on storytelling adventures. The Security Service Charitable Foundation
helps to further SSFCU’s corporate goal of community service by contributing to deserving
organizations and causes in the credit union’s market areas. Photo courtesy Security
Service FCU

Picatinny FCU’s 14th Annual Golf Outing
Benefits Capt. Sean P. Grimes Fund
Karen Morano, Picatinny FCU

P

icatinny FCU invited golfers to come out this month to take advantage of a rare
opportunity to play a round on the private Picatinny Arsenal’s picturesque golf
course while raising money for one of the Credit Union’s premier causes.
A supporter of many community groups and causes, the Capt. Sean P. Grimes
Scholarship Fund has a special spot for many of those within the Credit Union.
A Physician Assistant for the U.S. Army, the highly decorated Capt. Grimes participated
in numerous missions to help wounded soldiers. He was killed by an IED in Iraq in 2005.
“This fundraiser truly means a lot to us,” said Bill Darling, President and CEO at
Picatinny FCU. “There are so many individuals who quietly do so much for our country.
Physician Assistants bravely put themselves ahead of danger in doing their jobs and
this is one small way we can show our support.”
The 14th Picatinny FCU Golf Outing was held Monday, Sept. 24, on the arsenal’s
private golf course. Open to the public for this event, the 18-hole Championship course
was established in 1921 and offers multiple sets of tees, a short game facility, and fully
stocked pro shop. The money raised will go to scholarships for military men and women
who are interested in becoming Physician Assistants and supporting our troops.

www.dcuc.org
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Fort Campbell FCU Scholarship Program
Helps the Future of Our Youth
Susan Dickinson, Membership Development Director

F

ort Campbell FCU awarded six college Scholarships totaling up to $10,000 each.
The Credit Union Scholarship Program was developed in 2010 to help graduating
high school seniors pursue higher educations. The scholarships are to be used to gain trade
certification, undergraduate or associates degrees. Each scholarship will be paid directly to
the school at a level of $1,250 per semester for up to eight semesters.
In order to qualify, the student members must be the primary owner of a Credit
Union account in good standing. The students had to submit a high school transcript and
a letter of acceptance from an accredited college, university, community college or trade
school. All students who met the qualifications for the program had an equal opportunity
to be selected and the winners were chosen at random. At the completion of each
semester, scholarship recipients will be required to submit a grade report with a grade
point average of no less than a “C” to be eligible to renew the scholarship for the following
semester. In addition, the recipient must remain a member in good standing at all times
to be eligible for renewal.
The 2012 Fort Campbell FCU Scholarship recipients are Ariel Catus from Westcreek
High School will be attending University of Tennessee–Chattanooga; Zach Graham
from Rossview High School will be attending Tennessee Tech University; Imani Caldwell
from Clarksville High School, Thomas Thornton from Montgomery Central High
School, Chillus Sutherland from Kenwood High School, and Brittney Hitch from
Northwest High School will all be attending Austin Peay State University.

White House
Christmas
Ornaments
Available Now

T

he Defense Credit Union Council
is selling the 2012 White House
Christmas Ornament again this year as
a fundraiser for the George E. Myers
Scholarship Fund. The price remains at $20
per ornament. The ornament is available
on the DCUC website at www.dcuc.org
or you can call 202-638-3950 to order
by phone.

Marine FCU’s President Takes Pie in the Face
Ceci Markwick, Asst. Vice President, Marketing

M

arine FCU’s President/CEO, Craig Chamberlin, took a pie in the face on what
was the final day of fund raising that started mid-July.
It came to the attention of the credit union that a member by the name of Sydney,
age 4, was suffering from Rett syndrome. She is in need of a service dog to detect
oncoming seizures and improve her quality of life. These types of dogs receive special
training, which is very expensive. Chamberlin put out the call to his employees to help
raise funds to assist Sydney’s parents with the cost.
In the true spirit of “People
Helping People,” Marine FCU
employees did everything from gift
basket drawings, ice creams socials,
paying to wear jeans, and selling
meals to raffling off Chamberlin’s
and the Executive Vice President’s
parking spaces. The final day of fund
raising ended with a pie in the face
for Chamberlin, as well as Bob
Dickerson, Executive Vice President,
Jeff Clark, Chief Operations Officer,
and Terry Shepard, Chief Financial
Officer…the Fabulous Four as
employees are calling them!
The final amount raised? Over
$11,000 … enough to go a long way Employee Pam Currin, from the Collections
in covering the cost of Sydney’s service Dept., received the honor of putting the pie in Mr.
dog. The smile on her face? Priceless.
Chamberlin’s face. Photo courtesy Marine FCU
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Photo used with permission from the White
House Historical Association.
The 2012 White House Christmas
Ornament honors President William
Howard Taft who introduced the
automobile to White House transportation
in 1909, breaking a long presidential
tradition of reliance on horse-drawn
vehicles.
The 2012 White House ornament
celebrates President Taft’s adoption of the
automobile, his love of manufacture and
invention, and his ready acceptance of
modernity. The ornament depicts President and Mrs. Taft enroute to deliver
Christmas presents. They are seated
behind chauffeur George H. Robinson in
the White Motor Company’s Model M,
a seven passenger steam-powered touring
car embellished with the Great Seal of the
United States on the doors. The color, as
described at the time, is “a harmonious
blend of subdued greens.”
The ornament is made in the United
States of highly-polished brass with a
coating of nickel finished in 24K gold.
Order your 2012 holiday ornament today
and help support a great cause.
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Andrews FCU Donates
to Children’s Hospital
of Philadelphia
Scott Bolden, Andrews FCU

A

Left to right: Crissy Hayes, SAC FCU V.P. Operations, Command Chief Master Sergeant
William W. Thomaston, Jr., 55th Wing Offutt Air Force Base, Robin Larsen, SAC FCU Sr. V.P.
Operations, and Nancy Gilchrist, SAC FCU Offutt Branch Manager. Photo courtesy SAC FCU

SAC FCU Donates Funds to 55th Wing
Enlisted Program at Offutt Air Force
Jackie Boryca, Vice President, Marketing

S

AC FCU donated $1,500 to the 55th Wing enlisted Program at Offutt Air Force.
Armed Forces Financial Network (AFFN) matched this donation providing a combined contribution of $3,000. On Thursday, August 16, 2012 at the Offutt Branch, a
check for $3,000 was presented by SAC FCU’s Senior Vice President of Operations, Robin
Larsen, to Command Chief Master Sergeant William W. Thomaston, Jr.
The Credit Union chose the 55th Wing Enlisted Program at Offutt Air Force as
their charitable military partner for 2012. This program offer assistance to help comfort
enlisted Offutt military members and families during their special time of need.
Together, SAC FCU and AFFN have contributed $15,000 to our US Service
Members and their families through this unique partnership in giving.

Alaska USA Honored with 2012
Family-Friendly Workplace Award
Dan McCue, Senior Vice President, Corporate Administration

A

laska USA FCU has been selected as the 2012 Family-Friendly Workplace Award
winner by the Fairbanks North Star Borough and the Early Childhood Development Commission. Alaska USA won among nonprofit organizations with more than 25
employees. More than 60 organizations in Interior Alaska were nominated by their staff.
“Alaska USA cares about its employees and this is reflective in its flexible policies
and practices,” said Lisa Hall, Regional Vice President for Interior Alaska.
Among the entries, Alaska USA employees continually cited management’s flexibility
and understanding of family time. One employee explained how her coworkers donated
hundreds of leave hours when her child needed medical care out of state. Another
employee noted the credit union’s support for military families, especially when a spouse is
deployed overseas.
4

ndrews FCU recently provided a
monetary donation to Costco
benefitting the Children’s Hospital of
Philadelphia.
Children’s Miracle Network Hospitals® raises funds for 170 children’s
hospitals across North America, which,
in turn, uses the money where it’s needed
the most. When a donation is given
it stays in the community, ensuring
that every dollar is helping local kids.
Costco Wholesale raises money for
Children’s Miracle Network Hospitals®
and all donations made through the
Sanatoga Warehouse stay local and benefit
the Children’s Hospital of PhiladelphiaCHOP.
“On behalf of the staff at Costco
Wholesale, as well as Children’s Hospital
of Philadelphia, I would like to express
our sincere appreciation for Andrews
Federal’s generous donation,” said Susan
Tobin, Costco Wholesale Marketing
Representative. “This year, thanks to
their help, we raised close to $20,000!” A
donation of that amount goes a long way
to help. Here are a few examples of how:
•
•
•
•

2 critical care beds, or
12 pediatric wheelchairs, or
20 fetal heart monitors, or
200 guitars or keyboards
for music therapy

Mark your
calendar for the
50th Annual DCUC
Conference!
August 12–15, 2013
Greenbrier Hotel
White Sulphur
Springs, WV
DEFENSE CREDIT UNION COUNCIL, INC.

Survey Finds Digging Out of Debt is Top
Financial Priority for Midwest Residents

they need to learn more about their
own financial situation and take more
of an active role

Security Service Children’s Shelter

Despite the numbers, it seems
respondents’ optimism may help them
achieve a more stable financial position.
Of those who said they are looking to
improve upon the areas of “decreasing
debts,” “growing their personal savings”
and “saving for retirement” over the
course of the next year, 93 percent are
either confident or somewhat confident
they will make these improvements and
meet their goals.
So what does this mean for residents
in our area? Gail L. DeBoer, President and
CEO of SAC FCU, believes the information
to be quite telling—highlighting that,
while there is significant work to be done
before we will be at pre-recession levels of
financial stability, it’s probable that we will
overcome these challenges if we take the
right steps to get there.
“Residents in our area and throughout
the Midwest have some catching up to do
as it relates to their finances,” said DeBoer.
“The good news is that even though many
are still working toward achieving a better
financial position, the vast majority are
optimistic about making progress. It’s time
to move beyond the past and focus on
future planning that will enable families
to achieve their short-term as well as their
long-term financial goals.”
SAC FCU offers the following tips for
those looking to get their finances in order:

The Security Ser vice Charitable Foundation recently selected The Children’s Shelter
as the recipient of a $10,000 donation in support of its “Compadre y Compadre” program.
Jim Laffoon, Charitable Foundation president and executive vice president for Security
Service FCU (SSFCU), was joined by Cindy Moran, SSFCU vice president and Children’s
Shelter board member (far left), to present a check to The Children’s Shelter, accepted
by Annette Rodriguez, president and CEO (second from right) and Lindsay Wilson,
vice president of development (far right). Rooted in the vision of The Children’s Shelter
to create happy children,
nur turing families and
strong communities, the
“Compadre y Compadre”
program teaches valuable
parenting skills to fathers
across San Antonio
and Bexar County. The
Security Service Charitable
Foundation helps to further
SSFCU’s corporate goal
of community ser vice by
contributing to deser ving
organizations and causes
in the credit union’s market
areas. Photo cour tesy
Security Service FCU

1. Examine your current financial
position—Perform an audit on your
personal finances, noting all major
debts, interest percentages, amounts
allocated to savings as well as impending
expenses that will require additional
planning, such as retirement and
higher education.
2. Identify areas of opportunity—Given
your financial situation, are there
opportunities to consider for improving
your outlook, such as the refinancing
of major assets such as a car or home,
consolidating debts or establishing a
long-term savings plan?
3. Make it happen—Once you have
identified key opportunities for
optimizing your finances, be sure to
follow through. Find a financial partner
to help you prioritize and implement
your plans based on your goals.

Jackie Boryca, Vice President, Marketing

A

new survey co-sponsored by SAC
FCU and the Institute for Career
Advancement Needs (ICAN) has found
that regaining financial stability following
the recession remains a primary area of focus
for many who reside in the Midwest.
A m o n g t h e m o re t h a n 5 , 5 0 0
respondents who participated in the
online survey titled Leading the Way—The
2012 Leadership and Finances Survey,
“decreasing debt” was cited as the area
they are most looking to improve upon
in the year ahead as it relates to
finances, taking priority over “growing
personal savings” which was the second
most popular response and “saving for
retirement” which ranked third.
Respondents also expressed doubts
regarding their financial outlook, as nearly
70 percent (68%) reported they were only
“somewhat confident” in the overall state
of their finances, saying they are managing
their finances as best they can, but feel
there is room for improvement when
preparing for the future. And for women,
the numbers proved even more concerning.
Of those who said they were “not confident”
in the overall state of their finances, 65

DEFENSE CREDIT UNION COUNCIL, INC.

percent were women—reporting that they
are not managing their finances well and
are not prepared for the future—compared
to just 35 percent of men.
So what is fueling this sentiment?
The recession appears to be playing a role,
with the majority (44%) of respondents
reporting the recent recession and market
volatility has made them rethink how
they view their personal finances. Of
those who reported the recession caused
them to rethink their finances, the
majority said it made them realize that they
should be more conservative with their
money, as well as become more educated
overall regarding proper money management. Respondents said the recession
opened their eyes in the following ways:
• 40 percent of respondents reported the
recession made them realize they need
to spend less and save more
• 28 percent of respondents said it made
them realize they need to learn more
about overall money management,
such as budgeting, saving, debt
consolidation and refinancing
• 24 percent reported it made them realize
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DEFENSE CREDIT UNION PEOPLE IN THE NEWS…
Aberdeen, MD—Aberdeen Proving Ground FCU [APGFCU] is proud to announce that
Grace Colleen Richardson-Knopp, AFCPE-certified budgetary advisor at APGFCU, was
recognized as a graduate of the 2012 Harford Leadership Academy at an awards banquet
on June 13, 2012. The challenging, 13-week program included on-the-job assignments,
coursework, and independent study accounting for over 90 hours of instruction. It
provides future leaders the opportunity to learn from today’s leaders in Harford County
governments, businesses, and public safety. The Academy is designed to promote the
development of existing and emerging leaders and to create a committed, involved, and
diverse network of leaders in Harford County. APGFCU also announced that Elaine
D. Smith has joined the credit union’s team as manager of its Bel Air branch. Smith
brings 23 years of financial services experience to APGFCU. Prior to joining APGFCU,
Smith held branch management positions with PNC Bank, M&T Bank, and
Wachovia Bank… San Antonio, TX—Security Service FCU (SSFCU) is pleased to
announce the promotion of Shannon Moore to Mortgage Quality Assurance Manager.
In her new position, she will be responsible for managing various Mortgage Services
operations and ensuring overall quality and performance of the department. Moore joined
SSFCU in 2011 as a quality assurance mortgage administrator and has some 10 years of
experience in mortgage lending, production and compliance. SSFCU also announced
that Edna Garcia has been promoted to area manager in the Rio Grande Valley district,
responsible for overseeing district-level initiatives and assisting all area service centers
with meeting district goals. Garcia previously served as the manager of the credit union’s
Brownsville Service Center. Garcia is also an active volunteer in the community, serving
The Family Church in McAllen and several organizations in the Rio Grande Valley. In
addition, Amy Matisek has been hired as the business development coordinator for
the Mountain Region, responsible for coordinating local communications and business
development strategies. She previously served as the business relations manager at Air
Academy FCU. Matisek is also an active mentor for the Woman2Woman Mentoring
Program of the Pikes Peak Region… Live Oak, TX—Christopher W. O’Connor has been
appointed to the Randolph-Brooks FCU Board of Directors. Effective Aug. 1, 2012,
O’Connor assumed the role of treasurer for the credit union’s Board. O’Connor also
holds the title of President/COO for RBFCU. In this position, he is responsible for
overseeing the credit union’s day-to-day operations and providing leadership as RBFCU
continues to grow throughout South Central Texas. O’Connor began his career with
RBFCU in 1989 as the director of internal audit. He has also held positions in mortgage
lending, member service and consumer lending. O’Connor earned bachelor’s and
master’s degrees from the University of Texas at San Antonio. He is a certified public
accountant with experience at one of the largest public accounting firms in the world.
He served in the U.S. Air Force, including a tour at Randolph Air Force Base… Laurel,
MD—Martin Breland, President and CEO of Tower FCU, has been appointed Region
II director on the board of directors of the National Association of Federal Credit Unions
(NAFCU). Breland replaces retiring NAFCU board member Charlie Thomas, and will
serve in his appointed capacity until the association’s annual business meeting in 2013.
Breland brings to the NAFCU board over 30 years experience in the financial services industry.
He joined Tower in 1988 as Vice President of Finance, and then served as Vice President
of Member Services in 1992 before taking the helm as President and CEO in 1994.
Tower has experienced significant growth under Breland’s leadership, increasing its assets
from $660 million in 1995 to $2.5 billion in 2012. Breland holds a degree in finance
from the University of Alabama, Tuscaloosa, where he graduated at the top of his class. He
earned a master’s degree in Business Administration from the Johns Hopkins University
in Baltimore, MD and has completed post-graduate work at Louisiana State University
Graduate School of Banking.

White House Christmas
Ornaments are Available Now
See page 3 for details!
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Andrews FCU
Acknowledged for
Support of Boxes
for Battlefields
Scott Bolden, Andrews FCU

A

ndrews FCU was awarded a Certific a t e o f Ap p re c i a t i o n b y t h e
Department of the Army for its support
of the Boxes for Battlefields Program
(B4B); formerly Boxes for Baghdad.
The B4B initiative was started by
the Information Technology Department
in 2003 to provide morale support to
deployed United States military personnel.
In support of this mission, Andrews
Federal donated water bottles, reusable
tote bags and hand sanitizer to this
worthy cause.

ACU Wins Four
CUES Golden
Mirror Awards
Heidi West, Vice President of Marketing
and Business Development

A

merica’s CU (ACU) was recognized
by the Credit Union Executives
Society (CUES) with four Golden Mirror
Awards for their outstanding marketing efforts.
CUES received 508 entries from
credit unions all over the US and Canada.
Entries were judged on the basis of
Planning (20%), Results (40%), Creativity
(30%), and Production Quality (10%).
ACU received the following awards:
• First Place, Direct Marketing Series,
Assets $250 million — $700 million
• First Place, Direct Marketing Single,
Assets $250 million — $700 million
• First Place, Segmented Marketing,
All Assets
• Award of Merit, Coordinated Campaigns,
Assets $250 million — $700 million
“Congratulations on the exceptional
marketing pieces your credit union
produced. Efforts like yours keep the
industry moving forward,” said Fred
Johnson, CUES President/CEO.
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DEFENSE CREDIT UNION IN THE NEWS…
Live Oak, TX—Randolph-Brooks FCU has increased membership rapidly during the
past several years, culminating recently in a significant milestone. The credit union
now boasts 400,000 members throughout South Central Texas and around the world.
During the past year, RBFCU has grown its membership by 12 percent, and during the
past five years has added almost 150,000 new members. According to RBFCU CEO
Randy M. Smith, the credit union’s growth continues because consumers are looking
for increased value in their financial dealings. “Credit unions are able to serve consumers
by giving back more to their membership, charging lower fees and offering lower loan
rates,” Smith said. “We’re continuing to grow, in both membership and assets because
we put our members first, focusing on products and services that meet their needs”…
Foley, AL—Pen Air FCU has been named Business of the Month for September 2012
by the South Baldwin Chamber of Commerce. The award distinguishes Pen Air FCU as
a leading business in the area, and highlights its outstanding efforts internally, as well as
in the community. Cindy Higginbotham, director of member services for South Baldwin
Chamber, said, “We are excited to once again announce Pen Air FCU as our Business of
the Month. We look forward to their growth in Baldwin County with the opening of the
new Foley Branch”… Fort Collins, CO—Warren FCU is currently under renovation
with their first Fort Collins Branch to be located at 181 W. Boardwalk Drive in southcentral Fort Collins, CO. Warren FCU has partnered with long time Fort Collins
business community members RB+B, Architects, Inc. and Dohn Construction, Inc. to
remodel the main level of what was a Bank of the West retail branch. The scheduled
open date for the 4,200 square foot branch is December 10, 2012. “We feel blessed with
the opportunity to purchase an outstanding commercial building in the heart of Fort
Collins and look forward to becoming a member of the community,” said Michael Nagl,
Colorado Market Vice President. “Our Members/Owners, who number over 2,000 in
this market alone, deserve their financial services and products delivered in a fashion
they’ve asked for—High-Tech with High-Touch.” In addition to the full array of basic
financial services, members will have access to Warren Investment Services, residential
1st mortgage lending and commercial/business lending. The Fort Collins branch, which
should employ approximately 10 employees, will be Warren’s 2nd in Colorado, with a sister
branch located inside Bella’s Market in Wellington, CO. The new location will be Warren
FCU’s eighth branch overall, with other locations in Laramie and Cheyenne, Wyoming.

Debit Card Promotion Alters
Member’s Spending Behavior
Amy McConnell, MBA, E-Marketing & Public Relations Specialist

B

elvoir FCU promoted a debit card campaign, “SwipeStakes,” for two months to their
members in an attempt to reward them with high-tech prizes while also bringing the
Belvoir Federal Debit Card to a top-of-wallet selection.
“SwipeStakes” encouraged members to swipe their Belvoir Federal Debit Card on
purchases of $5.00 or more and select credit/sign for their transaction. By completing
tasks that were routine, members would then be automatically entered to win an iPad,
iPod, or $100 iTunes gift card in June and July. Members were also permitted unlimited
entries, since each qualifying swipe counted as one entry.
After the two month campaign ended, Belvoir Federal saw on average a 7% lift in
overall transactions and a 10% increase in Signature based transactions with a 9% bump
in signature based transactions over $5.00. There was also an average 3% boost in debit
cards with at least one transaction.
The SwipeStakes campaign was perceived as a simple, easy, and convenient for
members. The six winners were thrilled to learn of their rewards. One member even
stated that he purposely used his Belvoir Federal debit card more to gain additional
entries for the prizes.

DEFENSE CREDIT UNION COUNCIL, INC.

Texas Partners FCU
Announces Partnership
with Sallie Mae to
Offer Smart Option
Student Loans
Shelley Carlson, Director of Marketing

T

exas Partners announced that it
has partnered with Sallie Mae to offer
customers a private student loan program
that helps students save money and
pay off their loan faster than other
alternatives. The Smart Option Student
Loan® assists families as they cover the
rising cost of college tuition and offers
degree-seeking students interest rates
that are among the lowest in the nation
as well as in-school payment choices to
help them graduate with less debt.
Designed to supplement federal
student loans and other financial aid, the
Smart Option Student Loan can enable
students to cover up to 100 percent of
their education expenses. The Smart
Option Student Loan rewards responsible
customers with benefits such as an ontime payment reward and interest-rate
discounts for automatic payments.
Customers may choose from three
in-school monthly repayment options.
Depending on the option selected, the
typical freshman can save an estimated
17 to 49 percent in interest charges and
pay off the loan three to eight years
faster after graduation, compared to a
conventional payment-deferred loan with
a 15-year term.
To offer the Smart Option Student
Loan, Texas Partners partnered with
Sallie Mae, the nation’s No. 1 financial
services company specializing in education.
Since its founding nearly 40 years
ago, the company has helped more than
30 million people pursue their educational goals. “Sallie Mae is delighted
to partner with Texas Partners to assist
families seeking responsible solutions
to make the investment in a college
education,” said Jerry Maher, senior vice
president, Sallie Mae.

Send news about your
credit union to Beth Merlo
at bmerlo@dcuc.org.
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Department of Defense Honors
Defense Credit Unions
Beth Merlo, Director for Administration, DCUC

T

hree Defense Credit Unions were recognized with Distinguished
Service Awards by their respective branches of the armed services
during the Defense Credit Union’s 49th Annual Conference in August.
Although the criteria for this coveted award is structured differently by
each of the respective Departments, major common areas of consideration
are: a) the delivery of financial service “above and beyond normal requirements,” b) special services provided at the command’s request, c) financial education and
training, d) action taken to combat predatory lending, e) community support, and f ) professional attitude and financial leadership.
Fort Knox FCU was recognized by the Department of the Army for their outstanding
commitment to provide quality products and efficient service to Soldiers, DoD Employees and their Families. Highlighted was their excellent working partnership with the Fort Knox Community, the Command, and their CULO
and their strong asset growth in 2011 making the credit union one of the
highest rated credit unions in the nation. Of particular note were Fort
Knox FCU’s actions in the face of a possible government shutdown to
support our soldiers with interest free loans; Fort Knox FCU’s opening of
a branch in the U.S. Army Human Resources Center of Excellence serving
more than 4,000 employees; the credit union’s participation last year in
13 ceremonies welcoming the return of deployed units and soldiers from
Afghanistan; the dedicated full-time Fort Knox FCU employee serving as a
relocation/liaison officer; and the partnership with Fort Knox MWR, especially the credit union’s support of the new soldier Orientation Program.
Navy FCU at Naval Submarine Base New London was awarded by the Department
of the Navy for its participation in the Military Saves campaign, providing financial education to the service members and their spouses, and involvement in local programs such as
the COMPASS program and the Child and Youth Program Carnival of Savings. In 2011,
Navy FCU New London provided more than 30 financial education presentations to more
than 1,272 attendees and provided pre-deployment briefs on account management, security
alerts, use of Power of Attorney at financial institutions, web bill pay and
other automated payment arrangements, budgets and how to prepare financially for deployment. The branch also went beyond the call of duty during
Hurricane Irene, cashing over 200 Navy-Marine Corps Relief Society loan
checks to members and non-members in one day.
Hanscom FCU was honored by the Department of the Air Force
for their exceptional level of community outreach, financial management
training, and employees’ volunteer initiatives. Hanscom FCU’s innovative
products and services, such as instant account information via text message,
on-line loan funding, and credit report reviews with trained service providers, were just a few examples of the credit union’s outstanding approach to
customer service. Hanscom’s dedication to financial education along with
their assistance to a multitude of base and community support programs,
such as Cell Phones for Soldiers, was another factor in their success. The
Department of the Air Force also highlighted their continued support of Military Saves and
their Reverse mortgage program. Hanscom’s support of its community led to a 19% increase
in new membership outside of any merger or large Select Employee Group addition.
Without question these credit unions went above and beyond to provide exemplary
service to our Military service members and their families, and for that, the Military Departments were most impressed and equally grateful.
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Army Award, left to right: James Watkins (Deputy
Assistant Secretar y of the Army, Financial
Operations), Charlotte Masterson (Relocation
Specialist/Liaison Officer), and Howard Williams
(Board Chair, Fort Knox FCU).

Navy Award, left to right: Ed Burke (Director of
Financial Services Division for the Office of the
Deputy Assistant Secretary of the Navy, Financial
Operations), Steve Romano (Executive VP, Branch
Operations, Navy FCU), Kevin Kavanah (Regional
Manager, Northeast Division), and Carey Boyd
(Manager, SUBASE New London).

Air Force Award, left to right: William Rone
(Director of Financial Management and
Comptroller, Headquarters Air Force Special
Operations Command) and David Sprague
(President/CEO, Hanscom FCU).

DEFENSE CREDIT UNION COUNCIL, INC.

49TH ANNUAL DCUC CONFERENCE
CONFERENCE UPDATE from page 1
on NORAD’s new post-9/11 mission,
card fraud, and financial opportunities (among baby boomers and Gen Y);
talking about the culture in Washington and the corruption on both sides
of the aisle, leadership and the “rules
of engagement,” and regulatory and
legislative issues. Whether in general
sessions or breakouts, our speakers’
messages resonated loud and clear,
and their challenges to us were equally
resounding—one in particular remains
vivid in mind.
NCUA Board member Fryzel challenged credit unions to hire one thousand
veterans (see accompanying article from
Mr. Fryzel on page 12). As noted by Fryzel, “We can never, ever forget those who
served to protect what we have in this
great country. Defense Credit Unions
have put themselves in the forefront of
the credit union movement, and I do
not expect you to lag in leading the veteran hiring movement. Hire vets and encourage your fellow credit unions to hire
them as well…let our motto be, Help
Our Heroes, Hire a Vet.” Mr. Fryzel’s
challenge was timely and most relevant, especially in light of the impending drawdown of forces, the number of
veterans currently unemployed, and the
economy. A call to arms by Mike Fryzel, and one I highly encourage, and
am genuinely confident you will take
to heart…you will execute…and you
will achieve. Start today…do it now…
make it happen! Let there be no mistake,
“Serving Those Who Serve Our Country” goes beyond the here and now; it
includes serving those who have served…
and their families.
A Mile High event…and a challenge,
and one that in addition to offering a
myriad of educational opportunities, also
offered accolades to Fort Knox FCU
(Army’s Credit Union of the Year); Hanscom Federal Credit Union (Air Force
Credit Union of the Year) and Navy
Federal Credit Union’s New London
branch (Department of the Navy Credit
Union of the Year)…and paid tribute and
honor to two great Americans inducted in
DCUC’s Hall of Honor, Michael Kloiber
(President/CEO, Tinker Federal Credit
DEFENSE CREDIT UNION COUNCIL, INC.

Left to right: Michael Kloiber (Tinker FCU), Barbara Geraghty (ABNB FCU), Frank Padak
(Scott CU), Patty Kimmel (Belvoir FCU), Dave Davis (Pacific Marine CU), Denise Floyd (Fort
Sill FCU), and Gordon Simmons (Service CU).

Defense Credit Union Council
Announces New Board

P

atricia Kimmel, president/CEO of Belvoir FCU in Woodbridge, VA, has been
selected as DCUC’s next Chair of the Board. Kimmel’s one-year term began
after the Annual Business Meeting held in Denver, Colorado during DCUC’s 49th
Annual Conference. Kimmel was previously DCUC’s 1st Vice Chair and has been on
the board since 2008.
1st Vice Chair is Denise Floyd, president/CEO of Fort Sill FCU, Fort Sill, OK;
2nd Vice Chair is Gordon Simmons, president/CEO of Service CU in Portsmouth, NH.
Frank Padak, DCUC’s immediate past chair and Scott CU President/CEO, IL, is Board
Secretary, and David Davis, President/CEO of Pacific Marine CU, CA, is Treasurer.
Rounding out the board of directors are DCUC’s new board members, Barbara Geraghty, ABNB FCU Board member, Newport News, VA, and Michael Kloiber, Tinker FCU
President/CEO, OK. Both Geraghty and Kloiber were elected to the board at the
Annual Business Meeting in Denver.
Stepping off the board was Jean Yokum, recently retired President/CEO of Langley
FCU, VA, and Robert Morgan, ABNB FCU Board member, VA.

Union) and Darrell Wallace (Chairman,
Sea Air Federal Credit Union)—both
inspiring leaders, whose milestone achievements over the past few decades have
been singularly outstanding.
Special thanks to you, our loyal members, our outstanding and supportive Board
of Directors, our valued corporate partners and sponsors, and Victoria Huggins,
a Military Child extraordinaire and a most
gifted and talented singer, who literally
“rocked the house” at our gala dinner
with some of her and our favorite hits!
As I close, let me extend my personal
thanks and offer well-deserved accolades to

our staff, Conference Manager Janet Sked;
Information Technology Specialist Jen
Hernandez; Administrative Director Beth
Merlo; and Executive Assistant Jenny
Kenney, who without their dedication,
commitment, and hardwork, our annual
conference would be but a vision.
Now on to the Greenbrier Hotel
in West Virginia—America’s Resort—
for DCUC’s Golden Anniversary Conference next year. This is one fifty year
celebration you do not want to miss!
So please mark your calendars now for
August 12-15, 2013. Information will
follow soon.
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Thank You!
Thanks to the generosity of our
exhibitors, attendees and guests,
we raised over $20,000 for
Hope For The Warriors, this
year’s conference fundraiser.
Whether you have bought a mulligan
at our golf tournament, bid on a
Silent Auction item or bought a
ticket for our 50/50 raffle, please
know that you are helping a
wounded veteran and his or her
family in a time of great need.
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Time to Make it the People
Helping (Military) People Business
Michael E. Fryzel, Board Member, NCUA, Alexandria, VA

Scott CU Pledges
for Collinsville HS
Scoreboard

Reprinted with permission from Credit Union Journal

Adam J. Koishor, Chief Marketing Officer

I

S

What Small CUs Can Do
There are over seven thousand credit unions across the country. Not all are in a position to
hire one extra person, but many are. Smaller credit unions need not hire a veteran directly,
but they can write loans that create jobs for veterans.
I believe credit unions should lead the way in this veterans’ job-creation effort—and
not be modest about publicizing it. Credit unions have reached out to schools to educate students in financial literacy. They have reached out to immigrant groups to make
sure persons with little understanding of English get fair, non-exploitive financial services.
They have reached out to communities by offering low mortgage and credit card rates.

VIEW FROM THE BOARD
continued from page 1

recently had the opportunity to speak at the 49th Annual Conference of the Defense
Credit Union Council. As we all know, defense credit unions were founded to improve the lives of men and women serving our country in the nation’s military organizations. These brave men and women often are deployed overseas with no access to quality
financial services except their credit union. Defense credit unions, like all credit unions,
stand behind these brave individuals and their families and offer financial services
second to none.
In my address to the members of the Council, I talked to them about the Servicemen's Readjustment Act of 1944, better known as the G.I. Bill. This dramatic legislation helped this nation cope with what was expected to be a massive unemployment
problem after armed service individuals returned to the job market at war’s end.
I reminded them that veterans are one of the nation’s most valuable assets and how
those returning from deployments to countries like Iraq and Afghanistan can feel vastly
underappreciated upon returning home and finding no jobs available for them. As the
former Chairman of the Joint Chiefs of Staff, Michael Mullen, has said, “addressing
the challenges of our veterans must be a national priority.” I fully support the admiral’s
statement.
To do their part and be of great assistance in helping our veterans, I urged credit
unions to accept the one thousand veteran challenge, which is this: credit unions should
set a goal for themselves to hire or create jobs for one thousand veterans.

Take The Pledge
Now is the time to reach out to the veteran community with the pledge to create jobs. Credit
unions must show the men and woman who have served their country in uniform that no
one cares more about them than they do. They need to work to make sure that at least
one thousand veterans find good jobs in a tough job market so they can settle back into
civilian life, buy a home, raise a family and contribute to their communities. Their motto
must be “Help Our Heroes-Hire a Vet.”
President Calvin Coolidge once said “The nation which forgets its defenders will itself
be forgotten.” We can never, ever forget those who served to protect what we have in this
great country. Credit unions can and must lead the way in this worthy effort. By hiring vets
and encouraging their fellow credit unions to hire them as well.
Time To Lead The Way
If credit unions believe America rose to its great level of achievement because of people
helping people, they must show it by being the preeminent people-helping-people organizations in the nation.
If credit unions believe America can employ all of its people who want to work, then
they must lead the way by helping businesses and building communities.
If credit unions believe that every person who served this country deserves a chance
of holding a job, then they must lead the way by helping our heroes and hiring a vet.
Credit unions can and must, lead the way.
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cott CU recently pledged $20,000 for
a five-year sponsorship for the new
scoreboard at the Collinsville HS football
stadium. Scott CU Community Relations
Representative Jennifer Riebold presented
the $20,000 check to representatives
from Collinsville HS before the Kahoks
home-opener football game. “We were
excited about the opportunity to help
Collinsville HS with the new scoreboard
in the newly-remodeled stadium,” Riebold
said. “We are always happy to play a
small role in these types of projects.
“Credit unions are really about helping people and this is another way for
us to take that even a step further,” she
added. “We encourage others to step
forward and give back by supporting the
organizations in the community.”

and their families at their own credit
unions as well. Both provided valuable
counsel and service and will be dearly
missed.
I want to thank all of you, our
members for your support and valuable
feedback that has allowed me to serve
you not only as chairman, but as your
representative on the DCUC board
since 2005. Your input and feedback
is invaluable to the Board members
and I know I speak for every Board
member when I say thank you and please
continue to provide us the information and
suggestions that we can use to continue to
make decisions that will further enhance
the value of your membership in this
fine organization.
Congratulations to Patty Kimmel,
our new Chairperson, and to the newlyappointed officers of the DCUC Board.
Patty will do a great job and congratulations to our newest Board members
Michael Kloiber (President/CEO, Tinker
Federal Credit Union) and Barb Geraghty
(Director, ABNB Federal Credit Union).
I look forward to serving with all of you.
DEFENSE CREDIT UNION COUNCIL, INC.

Annual Holiday Troop Support Golf
Tournament Date Announced
Amy Tiemeyer, Military Relations Liaison

A

merica’s CU (ACU) is pleased to announce its 12th Annual Holiday Troop Support
Golf Tournament, also known as the Turkey Shoot, will be held at the Eagles Pride
Golf Course on November 2, 2012 with a 10:00 am shotgun start.
Eleven years ago, ACU started the Turkey Shoot to raise additional funds for struggling families on Joint Base Lewis-McChord. With the help of community partners, ACU
has raised over $192,000 in donations over the last 11 years. “We are very pleased with
how this event has been able to positively impact the lives of military families. It’s a great
venue for community partners to contribute to the JBLM community,” says Ken Leonard,
ACU President/CEO.
This year the need is as great as ever with soldiers in transition from multiple
deployments, the Army downsizing, and the economy struggling to rebound. Our goal
this year is to raise $60,000 in donations for the JBLM Food Basket Program, JBLM
Santa’s Castle, and The Madigan Foundation. We are looking for sponsors and golfers
to become involved. There are multiple advertising & sponsorship opportunities, and
teams are welcome.
ACU is raising funds for:
The Food Basket Program: They serve lower enlisted families struggling to make ends
meet. This program is run through Army Community Service (ACS) and is an Army wide
program designed specifically to assist military personnel, retirees and their families in
coping with a variety of topics from relocation to survivor outreach assistance. Some
ACS services are available to civilian employees and their family members. ACS provides
information, assistance and guidance to members of the JBLM community in coping
with personal and family problems beyond the scope of their own resources.
Santa’s Castle: Since 1994, Santa’s Castle has provided Christmas to the children of Army,

Air Force, Navy, Marine, activated National Guard and Reserve families (E-5 and below)
experiencing financial difficulty throughout the Northwest. Last year Santa’s Castle provided gifts to approximately 2,000 children from nearly 800 families.

The Madigan Foundation: Since 1995, the Madigan Foundation, a non-profit,
501(c)(3) organization, has supported military families, active and retired, and Madigan
Army Medical Center, through programs designed to improve and enhance the quality
of care and quality of life of patients, their families and their health care providers.

Hanscom FCU Helps New Air Force
Leaders Celebrate
Patricia Warden-Conty, Hanscom FCU

H

anscom FCU congratulates the newest group of graduates from the Hanscom Air
Force Base Airman Leadership School. The graduates were honored at the recent
ceremony sponsored in part by Hanscom FCU.
Airmen must complete the five-week ALS course to attain the rank of staff sergeant,
an important early step on the path to a career as a military supervisor. The ALS at
Hanscom Air Force Base is unique because it offers the course to multiple services, with
the Air Force joined by the Air National Guard and Coast Guard.
“The Airman Leadership School is one of the truly unique things about Hanscom
Air Force Base, and one of our oldest, most valued relationships on the base,” said Hanscom
FCU Chairman of the Board Paul Marotta. “It was an honor to carry that relationship
forward with another memorable class.”
DEFENSE CREDIT UNION COUNCIL, INC.

RBFCU Mobile App
Now Available for
Kindle Fire,
Android Tablet
Natalie Tate, AVP, Public Relations

I

n today’s increasingly mobile society,
consumers want immediate and
convenient access to their finances,
whether they’re at a local branch or
sitting in an airport across the country.
Randolph-Brooks FCU has added
another resource for its members who
use and value innovative technology.
RBFCU has released a mobile
application for the Amazon Kindle
Fire and the Android Tablet. RBFCU
has led the market in developing
convenient mobile technology for its
members, including robust applications
f o r i Pa d , i P h o n e a n d A n d r o i d
devices. The credit union chose to
develop for the Kindle Fire based on
the device’s rapid acceptance by tablet
users. During the past six months, the
Kindle Fire has grown to comprise a
large percentage of Android’s total
tablet market share. With the addition
of applications for these two devices,
RBFCU now has applications in place
for approximately 97 percent of the
tablet market.
“We are continually working to
develop new projects, products and
services that help our members save
time, save money and earn money,” said
Sonya McDonald, senior vice president
of planning and market development at
RBFCU. “By developing for the Kindle
Fire, we’re putting personal finance
tools in the hands of many more
RBFCU members and making it easier
than ever for them to stay connected
and in tune with their finances.”
The RBFCU Mobile app allows
members to review account and loan
balances, make transfers or payments
and find nearby branch or ATM locations. The RBFCU Mobile application
is now available free of charge to
RBFCU members via the Amazon App
Store (Kindle Fire) and Google Play
(Android).
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Grow Financial
Partners with The
University of South
Florida Introduces New
“Cash Grab” Game!
Adrienne Drew, Grow Financial FCU

G

Fellow Tower FCU employees congratulate Member Service Representative Joni Dayton
(center), the Grand Prize winner in Tower’s Dream Vacation Sweepstakes. Photo courtesy
Tower FCU

Tower FCU Employee Wins
$3,000 Dream Vacation
Natasha Henry, Communications Writer, Advertising & PR

J

oni Dayton, a Member Service Representative for Tower FCU, was the lucky grand prize
winner of a vacation package valued at $3,000 in Tower’s Dream Vacation Sweepstakes.
All Tower employees were encouraged to participate in the sweepstakes, a program
designed to promote Tower’s online Home Banking to its members. Employees automatically received one sweepstakes entry when they referred a member to begin using Home
Banking between April 2 and May 15.
Tower’s Vice President of Product Development, Nadine Kopkowski, and Christine
Bouma, Tower’s eServices Product Planner, coordinated the sweepstakes and invited several
employees to visit the credit union’s Pasadena, MD branch on July 19 to share the good
news with their co-worker. The festive group surprised Dayton with her award certificate, a
carry-on suitcase filled with travel items, and balloons—all while wearing colorful leis and
playing island music.
“Overall, Tower employees were excited about participating in the sweepstakes, but
Joni placed a lot of energy into referring as many members as she could,” says Vicky
Stolins, Branch Manager for Tower’s Pasadena branch. “She really wanted to increase her
chances of becoming the grand prize winner. Her determination paid off in a big way
because her vacation is now a dream come true.”
Dayton plans to use her award to take her family on a Florida vacation. Bouma says
89 Tower employees participated in the sweepstakes, referring 535 members to use Tower’s
online Home Banking.

GOT
NEWS?
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Send news about your credit union
to Beth Merlo at bmerlo@dcuc.org.

row Financial recently announced
their continued partnership with
The University of South Florida for the
upcoming 2012 football season. Grow
Financial has been working with The
University of South Florida for more
than eight years. This year, they will be
a media sponsor and the Hero of the
Game sponsor.
New this year, Grow Financial will
feature a “Cash Grab” game during the
second quarter of every home football
game at Raymond James Stadium. USF
students will have the chance to step into
the money machine and win up to $1000!
One lucky student will have the chance
at each home game to participate in the
Credit Union’s “Cash Grab” by showing
their team spirit and being USF’s most
fanatical fan. Students will also have the
chance to visit with employees from Grow
Financial to receive cool giveaways and
information on the Credit Union.
“The University of South Florida
continues to receive national prominence
for the excellence of its academic and
athletic programs,” said Brian Holloway,
AVP/Marketing for Grow Financial and
a USF graduate. “We’re very proud to
continue our support with this institution
again, and contribute toward their success.”
In addition to working with the
University of South Florida’s athletic
department, the Credit Union also
actively participates in the university’s
undergraduate and MBA programs.
“We’re excited Grow Financial
continues recognizing USF Athletics as
a resource and platform for its marketing
initiatives,” said Doug Woolard, Director
of Athletics at USF. “Their support
contributes to the success of USF Athletics
and our student-athletes. The introduction
of some new promotions will provide
an increased fan experience during USF
Football and Basketball home games
this season, along with enhancing Grow
Financial’s in-game exposure.”
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Tower FCU Helps Members
Save Big with HARP

Navy Federal Takes
Plebes Out to the
Ball Game

Carla Burger, Tower FCU

Donovan-Bryce Fox, Media Relations,
Corporate Communications

F

ollowing a longstanding tradition of providing members assistance during difficult
financial times, Tower FCU is reaching out to members who are in a pinch with their
mortgage. They are helping members refinance their homes at today’s historically low
interest rates—saving them thousands of dollars—through the government’s Home
Affordable Refinance Program (HARP). It’s a strategy that’s paying off—for the members
and for Tower.
“The intention of HARP was to help people who are current on their mortgage
payments, but do not qualify for a traditional refinance due to a significant loss in their
home’s value, or who have little or no equity, to refinance and take advantage of lower
interest rates,” says Barry Stricklin, Tower’s Vice President of Real Estate Lending. Borrowers
may be eligible for HARP if their loan was sold to Fannie Mae or Freddie Mac before
June 1, 2009.
Prior to the rollout of the second phase of HARP in March 2012, Tower reached
out to its members. “We wanted to take a proactive approach,” says Martin Breland,
Tower’s President and CEO. “We assumed many of our members were not aware of the
new program and didn’t know that they may qualify for a refinance even though their
homes had lost value.”
The results, Breland says, have been dramatic. Since March, more than a quarter
of Tower’s mortgage refinance applications have been HARP loans. To date, Tower has
amassed over $70 million in HARP applications, including those pending and ones
that have closed.
This success has meant big savings for some Tower members. Stricklin says the
average monthly savings for those who refinanced through HARP is $425 or over $5,000
annually. Some are homeowners on a fixed income. “Several members are saving over
$700 per month,” he says, “with one saving $979 a month—almost $12,000 per year!
That’s obviously life changing.”
While other lenders offer refinancing through HARP, Stricklin notes Tower’s
program is different. For instance, some lenders have self-imposed caps on loan-to-value
and debt-to-income ratios, and others are charging higher fees for HARP refinances than
for conventional ones. Tower does neither. Many only offer HARP to people who already
have a mortgage with them. Tower does not require this. The credit union also allows
members with a Home Equity Line of Credit (HELOC) or home equity loan to refinance
through HARP, if eligible.
To get the word out to members about HARP, Tower sent a series of mailings to
those identified as good candidates for the program, based on when they got their loan
and house values in the areas where they live. The mailings included members who had
mortgages with Tower and those with mortgages from other lenders.
Stricklin knew they had struck a chord with members right away. “When the first
mailing hit,” he recalls, “our real estate lending department was inundated with calls.”
Some members who called didn’t qualify for HARP, but were still able to refinance their
homes with Tower at a lower rate using conventional programs.
“The major part of the current HARP is that there is no maximum cap on the loanto-value requirement for refinancing, as was the case with the previous version,” Stricklin
explains. “So even if a home has lost significant value due to the decline in the housing
market, homeowners may still be able to refinance at a lower rate.” He adds that in many
cases an appraisal is not required.
“We want to help as many of our members save as much money as possible, especially
given these tough economic times” Breland says. “It’s the right thing for our members,
and the right thing for Tower.”
DEFENSE CREDIT UNION COUNCIL, INC.

O

n Friday, August 3, 2012 over 1,200
plebes from the U.S. Naval Academy
class of 2016 were the honored guest of
the Bowie Baysox and Navy FCU for
the 12th annual “Navy Night” ball game
and fireworks celebration at the Bowie
Baysox Stadium.
To begin the night’s festivities,
Rear Admiral (RADM) Annie Andrews
brought down the house with her
rendition of the national anthem
accompanied by the U.S. Navy band.
Cheering midshipmen all around also had
the opportunity to root for one of their
very own, who along with retired RADM
Steven Romano, executive vice president,
Branch Operations, threw out one of the
first pitches to begin the game.
“Even though the Baysox lost to the
Trenton Thunder 10 to 6, it is a night that
each midshipmen will always remember and
that’s really why we are all here,” said Cutler
Dawson, president/CEO Navy Federal.”
Navy Federal brought a contingency
of senior management and board members from headquarters in Vienna, VA, and
their families to be a part of Navy Night.
“Everything we do is for our members.
The plebes are working so hard all day
long. It feels great to give back to the men
and woman who are about to give so much
of themselves by serving our country.”

U.S. Navy is 237
Years Old in October
This year marks the 237th anniversary
of the United States Navy. It was on
October 13, 1775, that General George
Washington’s Revolutionary Forces
were assisted by the navy, depending
on the ships to supply and re-supply
land forces and marking the birth of the
Navy. The United States Navy has been
a cornerstone of America’s freedom,
military power, and service to other
nations. The Defense Council is proud
to send congratulations and Happy
Birthday to our Navy!
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Left to right: Nichole Burton, RIA FCU Business Development Director, presented Michael
& Kelly Valenzuela a check for $4000 which will be used as a down payment on their first
home purchase. The check was the result of Kelly’s participation in the Iowa Credit Union
Foundation’s Individual Development Account Program (IDA). The IDA program offers matched
savings accounts for families with limited resources and who meet income-based criteria.
These matched savings accounts help individuals and families reach their personal goals
while also achieving long-term financial stability. Typical goals for the savings match include:
homeownership, higher education, job training, small-business capitalization, and the purchase
of an automobile for work. Photo courtesy RIA FCU

