Tom’s Dive Store Report Value: $175.00

Who are YOUR customers? How can you find more?

Location is the key to any retail business. Did you know that most dive store customers live

within 15-minutes of their favorite dive center? See your store IIStIng on.
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As a DEMA member you have access to store data as never before — customer and business e°

information that helps you make better decisions, cut costs and put more money in your Od Iv nm\/\/
pocket. ———

This sample report shows a map of your store’s location and the oddly shaped polygon is a
representation of a 5-minute drive time around the store. The “Quick Report” data to the right
is the most up-to-date census data available for your store area. This information provides
guidance on the type of population and income figures for potential customers near your store.
Other detailed data is also available to DEMA member retail stores, to help you save money
and compete better!
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http://www.dema.org/
http://www.beadiver.com/how-to-be-a-diver/u-s-search



