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Making the News Work for You:
Changes in the Newspaper Industry Create an Opportunity for Public Outreach
Marc Revere, EFO, CFO, Fire Chief, Novato Fire Protection District
The other day I took a call from a reporter I didn’t know
regarding an item from a past district board agenda. Apparently,
the reporter’s editor had asked him to follow up on a story given
to the editor by a new “cub” reporter who had attended the
board meeting. I don’t know what was communicated between
the cub reporter, the editor and the reporter I talked to, but
none of the information he had was accurate.
Newspaper reporting is an industry that once prided itself on
getting the facts straight, but it’s been my observation that such
accuracy no longer exists. All three of the individuals from the
paper had a copy of our agenda; nonetheless, no one bothered to
read it. Even the cub reporter, who had actually sat through the
meeting, had gotten details of the meeting’s agenda wrong
Surely, the decline of unbiased, accurate, investigative journalism
is a societal problem that affects all of us. But on another level,
it presents an opportunity. Journalism has changed so in many
ways that fire departments now have opportunities to showcase
their organizations like never before.

Just the Facts
“Independent, publicly traded American newspapers have
lost 42 percent of their market value in the past three
years,” according to the media entrepreneur Alan Mutter.1
“The New York Times Company has seen its stock decline
by 54 percent since the end of 2004.” He goes on to say
that “Few believe that newspapers in their current printed
form will survive.” Bill Keller, the executive editor of the
Times, said recently in a speech in London, “At places
where editors and publishers gather, the mood these days is
funereal.” 1
Add to this: In 2009, 105 newspapers were shuttered,
10,000 newspaper jobs were lost, print ad sales fell
30 percent and 23 of the top 25 newspapers reported
circulation declines between 7 percent and 20 percent.2
American newspapers have been around for approximately
300 years. So what happened?

Continued on page 6
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President’s Message
By Steve Kovacs, Fire Chief, Murphys Fire Protection District
until the economy turns around. The fire
What’s next for
service and government in general have seen
multiple attacks on how we do business and
FDAC?
spend taxpayers’ dollars.
FDAC will be working on
several projects in the coming
We must consider re-evaluating the “business
months. We will conduct a
as usual” approach to operating our fire
session to update our Strategic
districts a priority. If we continue to do what
Plan, which will provide goals and direction for
we have always done, the way we have always
the future. A revision of the popular Certificate
done it, the public (taxpayers) will continue
of Achievement (COA) program is already
to not be amused.
underway to ensure fire districts receive the most
up-to-date information available during these
With that being said, we know many districts
education sessions. Planning for FDAC’s 2013
have been innovative in meeting these new
Annual Conference is also underway. These
challenges. We ask that you tell FDAC what
are only a few highlights of the many projects
your agency has done to meet and/or exceed
we are currently working on or monitoring for
those challenges in the way of programs,
FDAC members.
alternative revenue sources, streamlining
services and reducing costs of operations.
We continue to monitor the issues that are
important to Fire Districts as well as maintain
Please provide your district’s approach to
communication with other organizations that
these challenges in the feedback box at the
involve common interests such as the California
following link: http://www.surveymonkey.
Special Districts Association, California Fire
com/s/ZZ6FPYH. Your feedback will be
Chiefs Association, CAL FIRE, California Fire
compiled and posted to the FDAC website
Safe Council and the Regional Council of Rural
to share with members. We are all in this
Counties to name a few.
together and there is a district out there that
has faced the same or similar problems to
How are you re-shaping your fire district? My
that which you are facing right now. Please
last President’s Message for the FDAC Report
share your solutions so that other districts
mentioned the many challenges that we will all
may continue to sustain a strong financial
be facing in the coming months and years. We
position.
will continue to face many financial challenges

Executive Director’s Message
By Catherine Smith, Executive Director
As I thought about what I wanted to share in this
Executive Director’s report, it dawned on me that
I have been working with FDAC for more than
a decade. And, as I reflected on those years, I
realized that not only am I impressed by the growth
in membership and increase in participation at
the conference; but how much FDAC can now
influence what happens in the State Capitol and in all fire service
forums. We don’t always win our legislative battles, but we are always
heard. Today, associations are facing new challenges, not only with the
tough economy, but with staying relevant in this new electronic age
where traditional association services and products are accessible online
or in other various venues. FDAC’s services continue to be highly
regarded by our members, which is so rewarding to FDAC’s elected
and staff leadership; it shows we are on the right path.
In addition to our advocacy and professional development programs,
FDAC’s prized offerings are provided by our insurance pool partners
– FASIS, FAIRA and the FDAC EBA. These risk sharing pools
were formed to provide fire districts with low cost and high quality
coverages for workers’ compensation, property and liability insurance
and health benefits. The Fire Agencies Self Insurance System (FASIS)
was created in 1984 to provide workers’ compensation coverage for fire
districts. Today, FASIS has grown over 200 districts with more than
5,000 employees. Not only does FASIS provide competitive coverage
but it also offers an array of valuable services to help keep employees
safe and working. The Fire Agencies Insurance Risk Authority
(FAIRA) was founded in 1988 and offers a variety of coverages
including property and liability, auto, and employment practices to
name a few. FDAC EBA is our newest partner and was formed in
2005 to address skyrocketing health benefits costs. FDAC EBA
provides a comprehensive program that includes dental, vision and life
benefits. Having these exclusively available to the fire service allows all
participating members to get focused services and attention.
If your district isn’t in all of our partner pools, I encourage you to
look at FAIRA, FASIS and the FDAC EBA. We want you to get
the greatest value possible with your involvement with FDAC. Any
dollars you save can be used to support your local needs and provide
your communities with higher levels of services. FDAC doesn’t gauge
itself on getting bigger; we just focus on getting better!

Introducing
Vbas Mobile!

DO YOU HAVE A STORY TO SHARE?

Is your fire district doing something unique? Whether it’s a
great new program or how you managed a complex issue,
we want to hear about it. The FDAC Report is distributed
to members statewide and fire districts located throughout
California — from Siskiyou to San Diego. If you have news
to share, contact Ashley Bradley, abradley@fdac.org.

FASIS

Your Workers’ Compensation Solution
The Fire Districts Association of California – Fire Association SelfInsurance System (FASIS) is a governmental joint powers authority
that has been serving the workers’ compensation needs for Fire
Districts since 1984. FASIS was established for the purpose of selfinsuring its workers’ compensation coverage and establishing a
cost-effective and comprehensive workers’ compensation program.
FASIS provides a long-term alternative to the roller coaster ride inherent
to the California commercial workers’ compensation insurance market.
Our program is designed to stabilize workers’ compensation costs
and provide long-term financial advantage by:
• Having a large membership (currently over 220 members)
creates a greater spread of risk
• Providing comprehensive risk control services aimed at assisting
members in identifying loss exposures and implementing the
appropriate loss control programs
• Funding conservatively to cover losses that do arise
• Maintaining effective and efficient claims administration once claims
occur
For more information contact:

View benefits summaries, submit FSA receipts, browse claims history and more
from Android-powered smartphones. Learn more at www.brmsonline.com.

FASIS
Bickmore Risk Services
1831 K Street, Sacramento, CA 95811
Telephone - 800.541.4591 / FAX - 916.244.1198 /
Website - www.fasisjpa.org
Brian Kelley, Program Director, Ext. 1127, BKelley@BRSrisk.com
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Legislature Leaves for
Summer Recess
By Ralph Heim, Legislative Advocate
July 6 was an important date under the
Golden Dome, as it was the deadline
for policy committees to act on literally
hundreds of bills, coupled with the start
of the Legislature’s Summer Recess. The
Legislature will reconvene on August 6 to
complete the 2011-12 Legislative Session,
which is scheduled to adjourn on August 31.
With the passage of the state budget on June
15, in the final days leading to the Summer
Recess, legislative leaders embarked on an
ambitious agenda, including mortgage/
foreclosure reform; moving the water bond
scheduled for the November ballot to the
2014 ballot; funding for the high-speed
rail project; and, pension reform. All were
passed except pension reform.
Pension Reform
After the Governor and Assembly/Senate
Democrat leaders met on July 1 to discuss
the democratic leaders’ pension reform
package, the Governor declared the package
was inadequate and did not contain many
of the provisions contained in his 12-point
pension reform proposal. Therefore, pension
4

reform will wait until August when the
Legislature returns from Summer Recess.
Among the issues that remain to be
negotiated between the Governor and
Democrat leaders are the Governor’s version
of a hybrid 401(k)-style pension program
for new employees; raising the retirement
age for non-public safety employees to
67 for such employees to receive their
“full” benefits; a cap on the amount any
employee may receive in retirement benefits;
and the elimination of “spiking” and “air
time.” These latter two issues appear to be
in agreement between the Governor and
democratic leaders.
Regarding the age of retirement, the
Democrat leaders appear to agree with
Governor Brown, but their plan would
permit an employee to retire before age 67;
however, in so doing, would receive less
than the full benefits for those retiring at
age 67. This is somewhat of a sliding scale
leading up to full benefits at age 67. As of
this writing, the Governor opposes this
proposal.

I believe the Legislature will pass a pension
reform package in August and during
the Summer Recess the Governor and
democratic leaders will continue to meet in
the hopes of reaching a consensus for votes
in both houses prior to this year’s August 31
adjournment.
New Upholstered Furniture Flammability
Standards
Recently, Governor Brown instructed the
Bureau of Electronic and Appliance Repair,
Home Furnishings and Thermal Insulation
to modify the Bureau’s current standard,
Technical Bulletin 117 (TB 117). During
a recent informational hearing conducted
by the Assembly Environmental Safety and
Toxic Materials Committee, the Bureau
testified they will consider modifications to
the current TB 117 standard, including an
“improved open flame test,” and possibly a
smolder test.
Additionally, the Bureau indicated it will
strive to eliminate certain flame retardants
that continue to raise concerns within the
scientific and environmental communities,

suggesting that certain flame retardants pose significant toxic and public
health risks to the general public and firefighters.
In advance of the Bureau’s official rule-making process, two public
workshops had been scheduled as follows:
1. July 23: 10:00 a.m. to 3:00 p.m., Department of Consumer Affairs
Hearing Room, 1625 North Market Blvd., Sacramento; and,
2. July 25: 10:00 a.m. to 3:00 p.m., Department of Consumer Affairs,
Bureau of Automotive Repair, 1450 Iowa Avenue, Suite 150,
Riverside.
Following the above-cited workshops, the Bureau will issue draft
regulations and according to the Bureau, the rule-making process will
take approximately one year to complete.
SRA Fee
While no further legislative action is anticipated on the SRA fee, the State
Board of Forestry and Fire Protection has requested an extension from
the Office of Administrative Law relative to completion of their final rule
package, which is all-but-certain to be granted.
As of this writing, the first SRA fee bills are to be mailed sometime
in August, following which we expect the Howard Jarvis Taxpayers
Association, and perhaps others, to file a lawsuit, arguing in part, that the
fee is a tax and should have required a two-thirds vote by the Legislature.
Clearly those lawsuits will ask the court to issue a stay until the matter is
fully litigated, including appeals. There is no telling how the trial court
will respond.
Legislation
1. Senate Bill 1468 (Calderon): This bill would authorize, until January
2, 2016, the sale of California State Fire Marshal approved “safe and
sane” fireworks from 9:00 a.m. on December 26 of 2014 and 2015
through midnight January 1 pursuant to a retail license issued by the
State Fire Marshal, provided local agencies have passed an ordinance
or resolution permitting the sale and use during these periods. The
bill also contains language for a data collection program, fully funded
by the fireworks industry and additional language for funding at the
local level for processing and issuing the permits; public education;
enforcing law/ordinances, including, but not limited to, extra
personnel time and clean-up of fireworks trash and debris. Senate
Bill 1468 is pending in the Assembly Appropriations Committee and
is expected to reach of the Governor’s desk.
2. Senate Bill 1241 (Kehoe): This is the measure relating to cities
and counties updating the safety element of their general plans
relating to fire hazard impacts. The bill is pending in the Assembly
Appropriations Committee and FDAC supports Senate Bill 1241.
3. Assembly Bill 1050 (Ma): This bill enacts the Prepaid Wireless
Surcharge Collection Act, which provides for point-of-sale collection
by retailers of a Prepaid Communications Charge, that consists of a
“state component,” including the state’s 911 fee. The bill is pending
in the Senate Appropriations Committee.
4. Redevelopment: With the successful defeat of the attempt to shift
pass-through payments, given there are a number of redevelopmenttype bills that will receive further consideration during August, we
will remain vigilant for any amendments that will permit the new use
of tax increment financing for new economic development projects
going forward.

FDAC JOB BOARD
FDAC recently added a Job Board to the FDAC
website as a member benefit. All members are
welcome to submit open positions and job
descriptions for posting to the FDAC website
- free of charge! Submit available positions to
abradley@fdac.org.
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Making the News Work For You continued
succeed in adapting themselves to their
environment. But the press hasn’t viewed the
rise of the Internet as an adaptive problem;
they viewed it as a technical one. But what
about the future? Joel Baker, a renowned
futurist, has stated that when a paradigm
shifts, everything goes back to zero. If he is
right, 300 years of the press has reset itself
back to zero—thus allowing you and I to
rewrite the rules.
Put simply, the Internet has eroded most of
the newspaper industry and the economic
recession dealt it another big blow. Managing
this moribund industry today is all about
cutting costs, more so than increasing
revenue. Cutting costs, especially large
numbers, means cutting people. It starts
with the administrative staff that normally
supports the reporters, and then it hits the
reporters. Since 1990, one-quarter of all
American newspaper jobs have disappeared.
Furthermore, the average age of the American
newspaper reader is 55 and rising—contrast
that with the fact that the average American
citizen’s age is 35. Put simply: Americans are
getting their information from sources other
than newspapers.
The consequence: Tenured reporters retire or
leave; experience is gone. No one is there to
mentor other reporters. Seeing no future to
this industry, the brightest and the best find
something else to do. Which leaves what?
Overworked journeymen and a whole slew of
cub reporters all wanting to be investigative
reporters, who do not know their craft, can’t
get the facts right, and are looking to be the
next 60 Minutes correspondent.
Now back to my story. For the past three
decades, and up until three weeks before the
story in question, the reporter who called me
(covered sports, not hard news as he stated.
He has no office, and works from his home
in another county—not mine) gets into our
fire district once a week. He’s a nice guy,
but he knew nothing about cities, districts,
governance or funding. In past articles I
spoke of the will and skill needed to be a fire
service leader. Well, will and skill are required
for every profession, and both are lacking
here.
Darwin taught us that the fittest win out
at the expense of their rivals because they
6

The lesson my district has learned over
the past few years is that, due to our local
newspapers’ lack of staff, articles, PSAs,
news stories will be placed in the paper
nearly verbatim—no follow-up calls or fact
checking. Now, we have a certain amount
of trust with our news media, so wellcrafted articles easily make their way in the
paper. You may have to do a little more
work at first, but think about it: You get to
write articles with the slant you want. No
interview, filtering and or counterpoints
(letters to the editor are the exception).
And writing a good story isn’t that difficult.
In an earlier article, “Using Stories to Build
Support for Your Organizational Goals,”
(http://www.firefighternation.com/article/
command-leadership/using-stories-buildsupport-your-organizational-goals), I
outlined some of the elements involved in
creating a compelling story.
But stories shouldn’t be one-off, occasional
things you do when the mood strikes you;
they should be part of a comprehensive,
deliberate public outreach program.
Furthermore, newspapers have become the
least preferred source for news among most
people. You can place all the great stories
you want in the newspaper, and you’ll still
be missing part of your audience. That’s why
you need the outreach program.
Public Outreach Programs
Designing a successful public outreach
program requires you to determine what you
want to say, how you want to say it, and how
you will connect with your target audience.
An important first step: Conduct a
measurable survey with the communities that
you serve. Here are some questions you may
want to consider:

•
•

•
•
•

What is the community’s perception of
your agency as a service provider?
Dose the community perceive they’re
getting a good value for the tax money
spent on risk reduction and fire
protection?
Does the community visit the
department website? If so, what is their
impression?
What risk reduction and prevention
actions has the community participated
in?
Do they know the diversity you provide
beyond emergency responses?

Here is an outline of items to consider when
designing a public outreach program:
• Review and possibly overhaul your
website.
• Consider creating annual community
newsletters.
• Align risk-reduction mailing brochures
and postcards to coincide with seasonal
hazards such as the wildland fire season,
holiday fire season and winter/spring,
when fall injuries can increase.
• Purchase advertising in the weekly
community newspaper to feature
employees and risk-reduction messages.
• Create a social media presence, in
particular Facebook.
• Consistently place in newspapers and
other publications positive, serviceoriented stories that reinforce your
commitment to the community.
• Talk to reporters to determine what their
challenges are and the type of stories
they’re looking for in their publications.
• Educate the community on risk
reduction, fire prevention and disaster
preparedness.
• Reinforce a positive perception as an allrisk service provider.
• Identify key community leaders; invest
in collaborative relationships with them
and their organizations; and develop
these leaders as advocates.
The Benefits
Maybe you still need some convincing on
why you should initiate a public outreach
program to tell your story, instead of waiting
for someone else to tell it. Here are some
reasons why you should consider such a
program.

Continued on page 8

FDAC EBA Health Insurance Pool

Health insurance designed especially for
FDAC members!

Since 1972, the Fire Districts Association of California (FDAC) has provided California fire
districts with programs, services and classes to help the districts they serve and enable
their personnel and representatives to become more successful and effective. In 2005,
FDAC facilitated the creation of the FDAC Employment Benefits Authority (FDAC EBA)
in order to offer fire district staff and retirees a low-cost alternative for quality medical,
dental, vision and life insurance. Today, more than 45 FDAC member fire districts are
taking advantage of these benefits:
Choice
• FDAC EBA offers a variety of medical plans to choose from for active employees and
retirees, including an HSA-compatible PPO and HMO.
Savings
• All participating districts have seen greater savings over a 3-year period compared
to prior carriers.
Quality
• FDAC EBA contracts with top carriers, administration and consultants.
Technology
• FDAC EBA utilizes consolidated billing and user-friendly online administration.
Trust
• FDAC EBA is the only pool that was developed by firefighters for firefighters.

7

Making the News Work For You continued

Update on State
Responsibility
Area (SRA) Fee
By Tonya Hoover, State Fire Marshall,
CAL FIRE

•

•

•

•

•
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Reinforces the community perception
that the fire department is a wellmanaged and fiscally responsible
government organization. In our
community, this has built support for
tax and/or bond measures.
Educates the community on risk
reduction, fire prevention and disaster
preparedness. Since beginning our
program, we’ve seen increased public
participation in our Community
Emergency Response Team, first-aid
and CPR classes, and wildland fuels
reduction efforts. We’ve seen a decrease
in the size of wildland/WUI fires and
have experienced no WUI fire losses
since beginning the program.
Reinforces the positive perception as a
service provider. Our department now
regularly receives positive comments
from community members in the media
and on social networking sites. Further,
we’ve seen an absence of negative media
stories, public commentary and blogs.
Reinforces the positive perception as an
employer. Increases public knowledge
of the services available through the
organization.
Builds relations with at-risk
constituencies (elderly, special needs
populations, youth). Special-needs
populations in our community have
become much more comfortable with
providing detailed personal information,
which can help us plan for their
protection.

When launching a public outreach program,
consider that local media placement and the
use of social media are free with the exception
of staff time. One person who dedicates
about one hour per week using a strategic
communications plan can successfully
implement a public outreach program.
A nominal communications budget will
enhance efforts, allowing projects such as
community mailers that reach all age groups.
Above all else, the program must be designed
to support the organizational communication
of risk reduction, good stories, good will
and community service as well as employee
profiles.
Now here’s the question: Who is going to tell
your story if you don’t do it yourself? Can
you afford to take a chance that someone
with little experience and no local knowledge
will accurately depict your department? No.
Take matters into your own hands, or at least
shape it for the press on Facebook, Twitter or
a blog.
Nature abhors a vacuum. Currently there
is a media vacuum. You can either fill it
or someone else will. If you believe that
leadership is all about creating a future of
your own design, your public image and
outreach are key components.

The Board of Forestry and Fire Protection
(Board) and the California Department of
Forestry and Fire Protection (CAL FIRE)
continue with the implementation process
for Assembly Bill X 1 29, which was signed
into law on July 7, 2011. Emergency
Regulations establishing a fee of $150 per
habitable structure in the SRA have been
extended as authorized by the Office of
Administrative Law while the Board works
toward the passage of permanent regulations. The Board voted to accept the draft
version of the permanent regulations for
public comment at their June 6, 2012
meeting. A copy of the latest draft regulations can be found at www.bof.fire.ca.gov/
regulations/proposed_rule_packages/sra_
fire_prevention_benefit_fee_2012/draftpermanentsrafeeruletext0512.pdf. The draft
permanent regulations still include the $35
reduction for habitable structures within
the boundaries of a local fire protection
agency and have added language specific to
a grant funding process that will be subject
to appropriation by the Legislature.
The Board of Equalization is preparing
to send out the bills beginning August 7,
2012. CAL FIRE has created a website
with detailed information about the Fee
and a comprehensive “Frequently Asked
Questions” section, which can be found at
www.FirePreventionFee.org. In addition,
a Fire Prevention Fee Service Center has
been established to provide further assistance for residents with questions about
the fee. The center will be staffed by early
August to take calls from the public Monday through Friday during business hours
at 1-888-310-6447.

FDAC EBA Passes Average 5.22 Percent
Medical Renewal Rates for 2013
Thoits Insurance
The FDAC EBA Board of Directors met on Monday, July 2 to approve renewal rates for the 2013 plan year for all medical insurance
coverages. We are pleased to announce that the average of all the renewal percentages is only 5.22 percent, with 12 percent being the
highest and a rate reduction of 2.3 percent being the lowest. The breakdown is as follows:

Carrier/Plan

Northern California

Health Net PPO’s
Health Net HMO’s

Southern California
12%

8.9%

6.93%

Health Net COB Plans

8.86%

Health Net Flexnet COB

6.98%

Kaiser Permanente HMO

0%

5.7%

Kaiser Permanente Sr. Adv.

-2.3%

-0.1%

The FDAC EBA Board of Directors would like to thank Thoits Insurance for its successful negotiations on our behalf, securing an average
renewal over 4 percent lower than CalPERS.
Not only is the FDAC EBA proving to be successful from a rating standpoint, it is important to note that no plan designs have been
proposed for this coming plan year, unlike our competitors. The FDAC EBA offers the full Health Net and Kaiser Permanente networks,
which provide our membership with more options in selecting their provider of choice.
Current members of the FDAC EBA will receive Open Enrollment materials in the fall detailing all new pricing. If you are not a current
member of the FDAC EBA and are interested in receiving a quote, please contact Thoits Insurance at 408-792-5425.
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FASIS Releases New Website Features
By Dave Beal, Risk Control Analyst, FASIS
If you haven’t been on the Fire Agencies
Self Insurance System (FASIS) website
for a while, be sure to check out the new
safety and risk control page. The site has a
fresh look and feel, which should make it
easy for users to navigate. The site contains
many useful sample safety programs that are
required by Cal/OSHA, such as an Injury
and Illness Prevention Program, Respiratory
Protection, Bloodborne Pathogens and
Aerosal Transmissible Diseases. These
sample programs are in Word format and
can be easily changed and adapted to
meet the needs of your department. In
addition, the new site also provides safety
communications, webinars, streaming safety
videos, safety blogs, fitness and wellness tips,
and a wide variety of links to other useful
safety and risk control sites.
FASIS is proud to announce that its
partnership with Coach John Hofman,
CSCS, MS has been renewed for the
2012/2013 program year. Coach Hofman
created a wellness and fitness program
that is specifically designed to address the
illnesses and injuries that are commonly
associated with firefighters. His goal is to
create a program that features duty-related
exercises, training and wellness tips, and
healthy recipes. Another great feature of this
program is that users can contact Coach
Hofman with specific questions through
the website for a personalized response. As
Coach would say, “Get fit for fire, and fit
for life!” Your feedback is encouraged; please
email FASIS directly if you have questions or
suggestions on how to improve this program.
The article below is an excerpt from one of
Coach Hofman’s recent blogs.
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We Have A Serious Problem: Post
Traumatic Stress Disorder
Firefighters are often exposed to crime victim
incidents, people who were “dead on arrival”
(where the death was not due to natural
causes), and accidents where there were
serious injuries. Many have reported that
they had experienced stress associated with
giving medical aid to children and infants. In
addition, the presence of stresses also include
unemployment and the loss of a loved one,
which could trigger symptoms of post traumatic
stress disorder (PTSD). Studies have found that
anywhere between approximately 7 percent
and 37 percent of firefighters meet criteria for
a current diagnosis of PTSD. So, what can we
do to help our fellow firefighter suffering from
PTSD? The University of West Florida has
shown that aerobic exercise can be used to help
those individuals diagnosed with PTSD.
PTSD is defined as an anxiety disorder
triggered by witnessing or experiencing a
traumatic event. We can characterize PTSD as
a dysfunction of the bodies stress coping system,
which could lead to depression, substance abuse,
and suicidal thoughts. It can be subdivided into
three categories: re-experiencing of the trauma
(intrusive memories), numbing of affect and
avoidance of trauma-related stimuli (emotional
numbing), and symptoms of excessive arousal
not present before the event (increased arousal).
Just some of the physiological effects of PTSD
include the following:
• Higher Resting Heart Rate
• Higher Resting Blood Pressure
• Cognitive and Mood Disturbances
• Abnormal Changes in cortisol and
norepinphrine

•

If you have any questions regarding the new
safety and risk control page or other safety
and risk control questions, please contact
Mr. Dave Beal, FASIS Risk Control Analyst,
at 800-541-4591 extension 4613 or
dbeal@brsrisk.com.

FDAC Membership Renewals
FDAC membership renewal invoices were distributed in June. However, as we realize that this is quickly becoming a busy fire season, some things seem to
“slip through the cracks.” If you have not yet renewed your FDAC membership and paid your district dues, you membership is set to expire on August 31,
2012.
Being a FDAC member allows you to take advantage of the many benefits that membership provides including professional development courses, annual
conference, risk sharing pools, publications and much more. Most importantly, your membership shows the district’s support and involvement in FDAC’s
legislative advocacy program in Sacramento. FDAC frequently sends legislative and membership updates that keeps your district up-to-date on what is
happening in Sacramento, which will impact your agency.
FDAC recognizes that it is our responsibility to ensure that the value to your district exceeds the cost of membership. Your district has the FDAC leadership and staff’s commitment to continue to look at additional ways to serve our fire district members at all levels of the fire service. Feel free to contact
FDAC board members or staff to discuss any issues or offer suggestions on how we can better serve you – our valuable members.
You can renew your membership online by logging into the website at www.fdac.org, mailing a check to 1215 K Street, Suite 2290 Sacramento, CA
95814 or contacting Molly Ranes at 916.231.2941 to pay with a credit card.
We hope you find value in being part of FDAC and choose to renew! Thank you for your continued involvement.
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Save the Date!
2013 FDAC Annual Conference
April 4-6, 2013
Embassy Suites Napa Valley
Visit www.fdac.org for more information!

Fire Districts Association of California
1215 K Street, Suite 2290
Sacramento, California 95814

