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  The presentat ion will include HR Crit ical 
Incident  Guide Obj ect ives such as: 

Our SHRM aff il iate across the Bay, Suncoast  
Human Resources Management  Associat ion, is 

holding their 8th Annual “ On the Cut t ing Edge”  
seminar for human resources professionals at  
the Safety Harbor Resort  & Spa from 7:30 am – 
5:00 pm on Wednesday, April 13, 2005.  At tend-
ees wil l receive six (6) HRCI recert if icat ion 
credits.  The cost  is $50.00 for SHRMA members 
and $100.00 for non-members.  For more infor-
mat ion or to register to at tend, please click on 
the link here: ht tp: / / www.suncoasthr.org/
cde.cfm?event=89110

Diane Foj t  is President  
of Corporate Crisis Manage-
ment , which provides crit i-
cal incident  response, 
t raining and evaluat ion ser-
vices. She is a cert if ied 
t raumatologist—a special-
ist  in crisis incident  man-
agement—and is an 
experienced responder to 
workplace t raumas, both 
natural and manmade. In her 28-year career in 
human services and emergency medicine, Diane 
has worked with numerous businesses and orga-
nizat ions including: hospitals, insurance compa-
nies, banks, credit  unions, manufacturing and 
const ruct ion f irms, retail stores and the govern-
ment .  

Diane has presented internat ionally numer-
ous t imes and has appeared on local and 
nat ional television as an expert  on Crit ical Inci-
dent  St ress. She has also been a t rainer at  
numerous conferences, including the Governor's 
Hurricane Conference for the past  three years. 

Diane is also a cont ribut ing 
author for the Tampa Bay 
Regional Planning Councils' 
Business Disaster 2004 infor-
mat ional CD, which is cur-
rent ly being dist ributed 
nat ionwide.

  “Building the Strategic
         HR Department”
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The J ob Net wor k Connect ion
         by Carol McDaniel

(This art icle appeared in the “Tampa 
Tribune,” 3/ 27/ 05)

The odds are probably very high that 
you, like the majority of classified advertis-
ing readers, really want to make a job 
change in 2005. However, you may not 
know all of the actions you must take to 
lead to a new job. You’ve made it through 
the first few months of 2005 reading the 
ads with headlines such as, “Come Grow 
with Us,” “New Year, New Career” and 
“Start Your New Year Here.” But are you 
actively seeking a new position by just 
answering recruitment ads? Or, have you taken 
the steps necessary to fulfill your innermost 
desire of changing careers? Sure, there are 
classes, workshops and presentations offered to 

teach you how to write 
your resume, present 
yourself to the hiring man-
ager and answer ques-
tions during the interview. 
But how do you become 
“networked?” How do you 
get yourself in front of the 
CEO, Hiring Manager, or 

even the Recruiter of Key companies?

Over the next few months, I’ll be offering sug-
gestions and recommendations in this column 
about the “art” of getting connected to the people 
within an organization who can hire you. You’ll 
learn about the best networking groups, which 
local organizations offer the best opportunities to 
meet human resource professionals from compa-
nies that are hiring, and where you can meet hir-
ing managers without scheduling an interview!

I meet and speak with many people through 
my professional work and my HR Tampa volun-
teer activities. Most people seeking to change 
jobs need to be more informed, connected and 
networked in order to find a new position. If you 
are currently seeking
employment, looking to change careers, or just 
know it’s time to pursue your “New Year, New 
Career” idea, make it a priority to be informed of 
the latest layoffs, hiring initiatives, new compa-
nies in town and who’s who in the employment 
world.

Successful job seekers sometimes tell us, 
“It’s not what you know, it’s who you know.” As 
unfortunate as that may sound, it often rings true. 
The best question to consider is, “How can I meet 

and get to know those responsible for hiring?” 
Who is responsible for hiring within targeted 
employers and where do they network with one 
another?

First, please realize there are no substitutions 
for a stellar education, a phenomenal resume, 

and excellent interviewing skills. 
Consider those attributes your tri-
ple threats to other candidates 
who are vying for the same posi-
tion. Most employers find tremen-
dous value in candidates who 
communicate well, have strong 
presentation skills and experience. 
But what if you believe you’re lack-
ing in one of those key areas? Are 
you forever doomed to never find 
your dream job?

Be assured that timing is also crucial in land-
ing a new position.  Maybe you’ve heard the 
phrase, “listen carefully because sometimes 
opportunity knocks very softly.” It’s another age-
old truth of the job market, where it always pays 
to keep your ears open.  If you haven’t joined a 
networking group, now is the time! There are doz-
ens of organizations here in Tampa Bay that 
cater to a wide variety of professional interest 
groups. You can meet fellow IT professionals, HR 
professionals, Training and Development 

                            Continued on page 3

Mont hly Net wor king Event s in t he 
Tampa Bay Ar ea:

Apri l 12th, 2005 – Women for  Hi re Employment  
Job Fair  For more informat ion, visit :  
www.womenforhire.com or call 813-224-9622

Apri l 12th, 2005 – Net work of  Execut ive Women 
(N.E.W.) RSVP: www.networkexecut ives.com 
or call 813-251-9172

April 13th, 2005 – Tampa Bay Technology 
Forum’s Execut ive Women’s Al l iance Meet -
ing (TBTF), RSVP: www.tbt f .org

April 20th, 2005 – HR Tampa Mont hly Meet ing 
RSVP: www.hrtampa.org

April 21st , 2005 – Sales and Market ing Execu-
t ives of  Tampa Bay (SMEI), RSVP: 
www.smei.org or call 813.289.7575

April 21st , 2005 – Bay Area Manufact ures Asso-
ciat ion (BAMA) www.bama-f l.org, RSVP: (727) 
536-5809 



4

The J ob Net wor k Connect ion
Continued from page 2

professionals, Event Planners, 
Public Relations professionals, 
Manufacturers, and Sales 
and Marketing profession-
als. And don’t forget about 
job fairs. That’s the ideal 
place to meet employers 
that are hiring and an even 
better place to network with people 
you might not normally have a chance to 
meet.

Each month I will share a list of professional 
groups and their meeting dates and locations, 
and exactly what attending these meetings and 
networking with others can offer you. In subse-
quent articles, you will also find interesting per-
spectives from top employers in the Tampa Bay 
area as well as “Professional Networkers” and 
founders of networking organizations who have 
enhanced the “art” of job search. Remember, 
even Hiring Managers, CEOs and Recruiters 
spend time away from the office to work on their 
network, network for potential candidates, and 
keep informed about the employment market.

Networking is key to any successful job 
search and can provide an outlet for sharing infor-
mation, meeting new people and extending your 
own professional reach, so GET OUT THERE 
NOW!

Net wor k Nit e!

Had a rough day at work?. Want to 
meet other HR professionals?. Looking 
for a job?. Want to share a 
story?.Need information?

 Come j oin us for  Happy Hour
and t he st ar t  of  our  unique quart er ly event

1s t  HR Tam pa Net w ork ing Ni t e
Wednesday, May 4, 2005

5:30pm-7:30pm
 At  the Westshore Wyndham At rium Lobby

 MEET AND GREET your fellow HR Tampa members for an 
evening of fun, prizes and raffles, AND GETTING TO KNOW 
YOUR HR COMMUNITY!

$10 fee  (regardless of membership status)
Inc ludes ONE Dr ink  T ic ket  &  Appet izer s

Register online at www.hrtampa.org

Guest s In  The Profess iona l  Com m uni t y  Are  Welc om e!

Meet  Your  New 
Boar d Member !

HR Tampa has added 
a new Board position, that 
of Director for Workforce 
Readiness.  We are 
incredibly fortunate to have 
prevailed upon Judith 
(Judie) Flynn, SPHR, to 
accept this appointment to 
the Board, since there could scarcely be anyone 
more ideal to fulfill it!

In July 2000, Governor Jeb Bush appointed 
Judie to the 45-member Board of Workforce Flor-
ida, Inc. (“WFI”), a not for profit corporation cre-
ated by law to be the principal workforce policy 
organization for the State of Florida.  In 2002, she 
was also named as Chair of the Better Jobs, Bet-
ter Wages Council that is one of the three (3) 
standing Councils of Workforce Florida Inc.  At 
that time, she was also named to sit on the 8-per-
son Executive Committee for Workforce. The 
Executive Committee members are Board mem-
bers.

Workforce Florida Inc. has a website: 
www.workforceflorida.com where you’ll see Judie 
listed as a member of the statewide Board, Chair 
of BJBW and part of the Executive Committee.

The Florida Legislature created Workforce 
Florida, Inc. (WFI) in 2000 to be the principal 
workforce policy organization for the state. WFI is 
a not-for-profit corporation governed by a (45-
member) Board of Directors.  Judie is on a Board 
of Directors made up of business leaders, labor 
organizations, educational institutions and gov-
ernment agencies. By law, the majority of Board 
members must come from the private sector.  The 
purpose of Workforce Florida Inc. (WFI) is to 
design and recommend strategies for assisting 
Florida businesses in employing a more highly 
skilled workforce.

That’s just her volunteer job!  In professional 
life, Judie is the Executive Director of Human 
Resources with Time/Warner Retail Sales and 
Marketing in Tampa.

Judie will be contributing news and articles to 
HR Tampa’s eNews in the future, enabling us all 
to have a deeper understanding of what is 
required to move workers from underemployment 
into better skills enabling them to get better jobs, 
with better wages that provide 
economic self-sufficiency.  

Could we have found any-
one more perfect for our 
Board?    
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The President’s Perspective of HR 

Beverly King, Hospitality/Regist rat ion, and
Allane Taormina, Tampa Tribune, greet ing 
greet ing at tendees at  March meet ing.

From left  to r ight ,  Debbie Schultz,  Charlene Mixa,

       
Left  to r ight , Joanne Start , Debra A. Douglas,
Administ rat ive Partners, Inc., and Mark
Fitzgerald.

and Shelley Str ickland.

Karen Drummond

Paulet te Beaudoin with 
presenter,  Scot t  Goyer.
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 HR Tampa Receives

 Distinguished Award

The Society for Human Resource 
Management  (SHRM) in Alexandria, VA 
has awarded the Superior Merit  Chap-

ter designat ion to HR Tampa 
for it s scope of work in perpet -
uat ing and support ing the mis-
sion of the organizat ion in 
2004.

“ By achieving Superior Merit  
designat ion, your chapter has 

dist inguished it self  as an outstanding orga-
nizat ion dedicated to serving the network-
ing and professional development  needs of 
your members and to the advancement  of 
the human resources profession”  noted 
Keith J.  Greene, SPHR, Vice President  for 
Member Relat ions for SHRM.

We will receive a Cert if icate of Recog-
nit ion, a specialized banner to display at  
our meet ings and events, and we are being 
recognized in SHRM’s publicat ions and at  
it s conferences.



7

Get Involved
SHRM wants your 

input !  Not  j ust  as part  
of  a let ter writ ing pro-
gram but  as a profes-
sionalwith unique 
insight  into the work-
place. Remember, few 
people on Capitol Hill 

have workplace experience and depend on you 
to tell them which laws work and which do not . 
Sue Messinger, SHRM’s President , expressly 
stated that  SHRM does not  take the posit ion 
that  "one size f it s all" She recognizes that  on 
many issues a diversity of opinion will exist .  

The Big Picture
Several Long Term Trends were Explored at  

the Conference:
Internat ional Economic Compet it ion. The 

conference keynote speaker,  former House 
Speaker Newt  Gingrich, predicted that  by the 
middle of this century, China, not  the United 
States, wil l be the biggest  market  in the world. 
Since 1850 the United States has held that  
posit ion. If  this predict ion is correct  manufac-
turers will have less interest  in catering to the 
U.S. market . The immediate policy issue is how 
the United States can take steps now to 
become more compet it ive in a global economy. 
Obviously human capital is a key component  of 
our abilit y to compete. Ideas and proposals 
that  make employees more effect ive can 
at t ract  a following on Capitol Hill.  

Massive Def icit s. The exist ing massive gov-
ernment  deficits are very much a factor in 
determining the fate of legislat ive proposals. 
As a pract ical mat ter this means that  
HR professionals are most  likely to be 
successful in proposing changes that  
cost  lit t le money.

Health Care. Health care costs are 
a bigger part  of  the United States 

economy than any other advanced economy. 
We have fewer doctors per capita than other 
advanced economies. Perhaps employers can 
reduce health care costs by pressing for more 
medical schools and doctors. The private sec-
tor may through technology be able to cut  
some health care costs. Speaker Gingrich is 
part  of  a think tank that  is focusing on the 
problem of reducing health care costs by 
improving employee health and designing 
incent ive systems that  encourages employees 
to economize on health care. He gave several 
examples of how the use of new technology 
may reduce health care costs.  

SHRM Legislative Proposals 
SHRM is focusing on three areas: health 

care, ret irement  securit y, and FMLA. SHRM’s 
FMLA proposals at t ract ing some interest  and 
may become law. Everybody agrees that  both 
healthcare and ret irement  security need 
improvement , but  there is no consensus on 
how to achieve those goals. Dramat ic act ion in 
both of these areas is limited by f inancial con-
st raints. 

Congressional Visits
During the conference I and others met  

with Senator Nelson and the staffs of Congress-
men Davis and Bilirakis.  The group I was with 
received the best  recept ion from Congressman 
Davis’s staff , but  then again I used to pract ice 
with him and know him personally.

Social Security Privatization
You will not be surprised to learn that almost 

everybody believes that Social Security privati-
zation, as proposed by the President, is not going 

to pass, if for no other reason than the 
size of the existing deficit. Personal/pri-
vate accounts would double the size of 
the deficit.

    By William D. Mitchell
LEGI SLATI VE UPDATE

                      Report on the 2005 Legislative Conference 
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DO YOU HAVE WHAT IT TAKES?
  More Interviewing Tips

By Michael S. Levy

We've all read or heard stories of peo-
ple who have run a 26-mile marathon.  Or 
maybe you're one of those people who 
took on the challenge yourself !   I learned 
a lot  about  the preparat ion for one of 
these marathons when, during one recent  
career coaching session, my client  
revealed that  he ran in such a race.  You 
can certainly understand my curiosity as I 
bat tered him with quest ions of how he 
prepared himself for such an excit ing yet  
challenging event .   

Can you imagine the preparat ion, prac-
t ice, and persistence required to accomplish 
such a feat?  Not  only was top physical form 
required, but  mental preparat ion as well:  
Constant  self-talk was key in maintaining 
self-discipline, confidence and persistence 
toward the goal.  I was literally on the edge 
of my seat  listening to the rigors of t raining 
and preparat ion, knowing that  there would 
be hundreds of others in the compet it ion.  

After his story, our discussion led to an 
upcoming j ob interview and the t iming couldn't  have 
been bet ter:  We compared his preparing for the mar-
athon and his preparat ion for j ob interviews.  It  
quickly was apparent  that  j ust  as he had pract iced 
and prepared for the race, he must  do the same for 
the interview.

Why do so many interviewees show up without  
having prepared or pract iced, knowing full well they 
will be compet ing for an important  prize?  Could it  be 
a misunderstanding of what  the interview is all 
about?  It 's much more than a day of answering ques-
t ions and hoping to get  a few right  answers, more 
than put t ing on your best  at t ire and f lashing a lot  of 
smiles, more than dazzling the interviewer with your 
technical expert ise.  It 's a day to give it  "all you've 
got ".  

Just  l ike the runner following a daily regimen 
preparing for the big race, the candidate has to pre-
pare before the interview.  One big difference is that  
the runner can size up his compet it ion the day of the 
race; the interviewee will never see who she or he is 
up against .   I call this "blind compet it ion".  

So here are some pointers that  both the mara-
thon runner and the interviewee can add to their 
checklists:

1. Size yourself  up.  -  Take a look in the mirror and get  
a visual check.  The interviewer certainly wil l!   See if  
you're prepared and in shape for the compet it ion.  
Have you put  on a few pounds?  Can you use a good 
haircut?  Do you look like a st rong compet itor?

2. If  you're not  exercising, start !  -  You'l l need all the 
stamina and endurance you can get .  Exercise will 
keep you alert ,  in tone, feeling good about  yourself , 
and able to cont inue to race.

3. Eat  right !   -  It 's a known fact  that  some foods cause 
us to be sluggish and sleepy while others, such as veg-

etables, seafood, and fruits keep us healthy and 
sharp.  

4. Get  in the habit  of  a good night  sleep.  -  Experts sug-
gest  seven to eight  hours a night  to keep the body 

lean and mean.  It  will assure no 
yawning at  the interview.

5. Pract ice with a friend.  -  During 
pract ice, marathon runners some-
t imes will have someone to run 
with and help set  the pace.  You 
can do the same with interviewing 
pract ice.  Purchase a book with 
various interview quest ions and 
role-play.  Listen to your 
responses.  Are they f lowing, 
choppy, do they make sense?  Be 
crit ical, the interviewer will!   Vid-
eotaping is also an excellent  way 
to catch inconsistencies.

6. Have well-f it ted clothing.  -  26-
miles are a long haul.  The runner 
wants to have the most  comfortable 
yet  best  f it t ing out f it  for the race.  
Not  much dif ferent  with the inter-
viewee.  Although you should not  
consider wearing shorts and running 
shoes to the interview, both men 
and women will want  to have a con-
servat ive (but  not  old-fashioned) 
suit  that  is always interview ready.  
It  should f it  comfortably and be nei-
ther too t ight  nor too loose.  A good 
appearance is essent ial!

7. Wear minimal j ewelry.  -  The runner wouldn't  think 
of wearing any more than a watch to clock their t ime, 
and perhaps a ring.  You might  not  have to be so 
st rict ,  but  if  it  weighs you down, leave it  at  home.  
Nothing f lashy; be tasteful.

8. Stay ahead of the compet it ion.  -  Keep up on the 
daily news, both local and nat ional.   Know what 's 
happening with the newest  technology, changes in 
the marketplace, or whatever will  give you an edge 
against  your compet it ion.  

9. Keep a daily act ivit ies j ournal.  -  Just  as a marathon 
runner t racks progress, do the same.  Track your 
progress after each interview, not ing st rengths and 
weaknesses.   Have the right  equipment .  -  Buy your-
self  a nice pen and "feelgood" accessories, giving you 
added confidence.  Anyway, don't  you deserve it? 

Have you changed j obs?  

Been promoted?  Elected to 

high off ice?  Chosen to 

appear on "The Apprent ice"? 

Please share with your 

fellow HR Tampa members 

by sending your announce-

ments to
 aladd@dat is.c

om 

and see your achievements 

immortalized in the eNews.

Spotlight On YOU

Cont inued on page 9
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DO YOU HAVE WHAT IT TAKES?
  More Interviewing Tips
               Cont inued f rom page 8 

Like the marathon runner reaching the f inish 
l ine, preparat ion and pract ice are essent ial to effec-
t ive interviewing and to coming out  a winner!   Oh, 
and in case you're wondering, my client  did f inish the 
race. 

Michael S. Levy is founder and execut ive director of  Career 
Designers Services, LLC, a 
company of fering services 
ranging f rom career coaching t o 
corporat e t raining.  He has 
successful ly assist ing hundreds 
of  cl ient s t hrough career 
development  and t ransit ioning.  
Michael 's websit e can be found 
at :
ht tp:/ /www.careerdesign-

ers.com.
careers@careerdesigners.com

First Name Last Name Cert if icat ion/
Designat ion

Company Name Tit le

Jon Whittemore Hunter's Green Country Club General Manager

Melissa Meredith SPHR BST Global Director of Human Resources

Christina Clark PHR TECO

Suellen Sienkiewicz YMCA of Greater St. Petersburg

Jason Johnson The Tampa Tribune Recruitment Account Manager

Alvin Brown LL.M, JD, 
CPP, CFE

Brown Security & Law Group, P.A. Brochure Pic

Frances Jarmon NAPA Distribution Center Human Resource Manager

Yanira Hernandez-Velez Self Human Resource

Amber Kammers BENSERVCO, Inc. President

Sandie Stecker Embassy Suites

Andrea Eisenhauer

Brenda Paul SPHR Capital One Sr. Human Resources Consultant

Leslie Query Colliers Arnold Human Resources Director

Carol Bourgeois Oakwood Corporate Housing

Samantha Jones PricewaterhouseCoopers

Ellen Donegan Tampa Armature Works, Inc. Recruiting Specialist

Richard Pungello PHR Spherion Sr. Account Executive

M. Wright SPHR Siemens Medical Solutions USA, Inc. National Staffing Programs Manager

Brian Frank Lazzara Yachts Human Resources Manager

Nanci Odom VP, Human Resources

Valerie Prevo The St. Petersburg Times Advertising Account Rep

Ignacio Garcia Ogletree, Deakins, Nash, Smoak & 
Stewart P.C.

Attorney

Nelson San Pedro MAF Background Screening Account Executive

  New Members

Westshore Alliance Human Resource Expo - 
Tuesday May 3, 2005 

DoubleTree -Tampa Westshore Airport

 4500 W. Cypress St.

 Tampa 7:30-11:00am

Topics to be discussed will include Minimum 
Wage – Wage Compression, Health Savings 
Accounts (HSAs), Health & Wellness, Managing 
for Performance, Minimizing Employment Liabil-
ity and Employee Handbooks.  The cost is 
$25.00 (must be pre-paid) for Breakfast and Edu-
cational HR Training Program.  RSVP or informa-
tion call Melanie Rodriguez (813)289-5488 or 
Rodriguez@westshorealliance.org
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Of f icer s

President
Todd York, SPHR
(813)282-8888
toddyork@msn.com

President-Elect
Carol McDaniel  
(813)961-9255
cmdaniels@ta.hodes.com

Treasurer
Dannie Perry, PHR
(727)953-4218
Dannie_P1@verifone.com

Secretary
Dana Chatelain, SPHR
(813)258-0293
dchatelain@scicompa-
nies.com

Immediate Past President/
Foundation Director 
Sherry Moore, SPHR/GPHR
(727)953-4037
sherry_m1@verifone.com

DI RECTORS

Membership
Charlie Chadbourne, SPHR
(813)307-8015 ext.3101
cchadbou@tampabay.rr.com

Programs
Paulette Beaudoin
(813)376-4318 

Hospitality/Registration 
Beverly King, PHR
(813)882-6579
bakingone@msn.com

Communications 
Ann E. Ladd
(813) 289-4451
ALadd@datis.com

Non-Dues Co-Director1
Lee Hawken
(813)979-1588 
Lee@HRMan.net 

Non-Dues Co-Director2
Sharan Backus
(818)289-6600 
sharan.backus@nrtinc.com

Legislative
Bill Mitchell  
(813)223-1959
mitchlaw@askmitch.net

Education/Certification 
Lori Barndollar, SPHR
(813)626-4895
lsbarndollar@tomlinstaff-
ing.com

Diversity
Greg Aarons
(813)259-8234
gaarons@tampatrib.com

College Relations
Tonya Fletcher, SPHR, MA
(941) 720-0776
TFletcher@advantec-hr.com

Technology Director 
Jeremy Dixon, PHR
(813)623-5777
j.dixon@a1-staffing.com

Workforce Readiness 
Director 
Judith (Judie) Flynn, SPHR
(813)664-8162
judith_flynn@timeinc.com

Orientation LuncheonNew Member  

Brian Frank and Ricard Pungello.

Corie Tregoe and Susie LeDuc.

Fran Jarmon, Carl Bass and Rebecca Lukban.

Sandie Stecker and Joyce Bair

Cont inued f rom page 2


