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June 18th

     

We sold out EARLY Last 
Year! Hurry while the 
booths are still available!

HR Tampa Annual Expo Legal Conference
September 17th, 2008

We are now accepting Sponsors for 
this event. Hurry to secure your 

booth today!

Don’t  Miss Out

Contact Sharan Backus at (813) 289-6600 or 
email sharan.backus@floridamoves.com

May 21st

What init iat ives can we deploy to 
assist  our organizations in recogniz-
ing and motivat ing employees? Dur-
ing the presentation you will be 
entertained, educated and hopefully 
inspired to employ strategic and sin-
cere employee recognit ion to 
improve the relat ionship between 
manager and employees; and to 
strengthen the bond of employees to 
your organizat ion.

May 21st: 7:30 am - 10:00 a.m.

Centre Club 
123 S West Shore Blvd 

Tampa, FL 33609 



Sponsorship Packages 
2008  HR Tampa Expo and Legal Conference 

A’ La Carte – Pavilion, Tampa, FL 
       September 17, 2008   

 
 

 

 (1) Platinum Sponsor - $3000–(Early Bird 5/30/08 ) $2500 
  One (1) booth in expo hall – in location of choice with banners 

displayed if provided 
 Five (5) minutes of microphone time from the podium at the 

Main Lunch general session. 
 Sponsor of Lunch with company Table top signage 

acknowledgement 
 Four (4) full Conference Registrations including lunch 
 Logo in Tampa Tribune Conference advertisement 
 Logo on all major HR Tampa Conference mailings 
 Logo displayed in on-site conference program 
 Logo displayed on dual screen set-up at beginning of all 

general sessions 
 Full page ad in HR Tampa E-Newsletter 
 Description of company and products/services (up to 40 words) 

included in on-site conference program 
 Sponsorship ribbons for four staff members 
 Ribbon identifying sponsorship level at booth 

 

 

(2) Gold Sponsor - $2500 –(Early Bird 5/30/08) $2200 
 One (1) booth in expo hall 
 Introductions of concurrent speakers and two minute company 

announcements 
 One (1) general session announcement from HR Tampa officers 

thanking company 
 Two (2) full Conference Registrations including lunch 
 Breakfast or afternoon Break Table Top signage 

acknowledgement 
 Logo in Tampa Tribune Conference advertisement 
 Logo on all major HR Tampa Conference mailings 
 Logo displayed in on-site conference program 
 1/2 page ad in HR Tampa E-Newsletter 
 Description of company and products/services (up to 40 words) 

included in on-site conference program 
 Sponsorship ribbons for two staff members 
 Ribbon identifying sponsorship level at booth 

 

(2) Silver Sponsor - $1500 (Early Bird 5/30/08) $1200 
 One (1) booth in expo hall 
 One (1) general session announcement from HR Tampa 

officers thanking company 
 Logo on all major HR Tampa Conference mailings 
 Logo displayed in on-site conference program 
 Description of company and products/services (up to 40 words) 

included in on-site conference program 
 Post conference participant and vendor lists 
 Sponsorship ribbons for two staff members 
 Two conference Lunches provided 

 

 

(20) Bronze Sponsor - $900(Early Bird 5/30/08$750) 
 One (1) booth in expo hall 
 Business Card ad in on-site program 
 Description of company and products/services (up to 40 words) 

included in on-site conference program 
 Post conference participant and vendor lists 
 Sponsorship ribbons for all staff members 
 Two conference Lunches  provided 

 

 

Deadlines 

Early Bird Rates Expire after 5/30/08 

All Sponsorship payments must be received by 7/15/08 

Company 40 words must be submitted by 7/15/08 and must be in “Word” 

Company Logo must be in Web-ready JPG (15 K max) and received by 7/15/08 

 
Sponsorship Information, contact Sharan Backus (Coldwell Banker) 813-289-6600 or email: 
sharan.backus@florida moves.com 
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Apr il 16t h
A v oi d i n g t he M i st akes M an y  Em ploy er s ar e St i l l  M ak i n g

Speaker Wendy J. Smith Sponsor from WorkNet
Sarah Whitney Mead

Bill Moline, Ann Holmes & B.J. Harris

Jean Moran, Cherie Farnham & Dannie Perry

Beth Jung & Gina Caputo

Donna Cacciatore & Kathy Favata
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Apr il 16t h

Charmaine Ebert, Patti Champagne
& Nika Tillman

Chris Greene & Dana Chatelain Esperanza & Angeleah

N et w or k i n g at  Br eak fast  M eet i n g  
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St udent  Chapt er  Member s
Par t icipat e in Thir d Annual Wor kshop

by Toni Mayros

On April 19th student  chapter members and guest  at tended the Third Annual Career Work-
shop sponsored by the student  chapter.  This years event  hosted three breakout  sessions, a busi-
ness panel, resume review, interview skil ls/ pract ice and HR Jeopardy.  

 Many thanks to the following pre-
senters and business panel members:

The student  chapter is an excel-
lent  opportunity for students to learn more 
about  the f ield of HR.  Involvement  in the 
chapter is also a wonderful opportunity to 
network with current  professionals and be 
matched up with a mentor or part icipate in 
the internship program.

                         Continued on Page 6

Presenter Gina Potito

Jill Conklin, Resume Review

Panel Members
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College Relations
Continued from Page 5

 For our HR Tampa members involve-
ment  as a monthly meet ing host , internship 
sponsor or mentor is an excellent  opportu-
nity to promote our profession and assist  
those entering the f ield.   Our student  mem-
bers are comprised of t radit ional students, 
t ransit ioning professionals or those return-
ing to school to complete a bache-
lors, graduate or doctoral degree.  

To become involved with the 
student  chapter as a monthly 
meet ing host , internship sponsor 
or mentor please contact  me at :  
tmayros@gmail.com.

 Student Chapter 
Receives Merritt Award 

from SHRM:

This month the student  chapter 
was awarded a Merrit t  Award from 
SHRM.  Like professional chapters, 
the student  chapter had to display 
professional knowledge, a variety of pro-
grams of fered, community involvement  
and educat ional opportunit ies to their 
members.  

 Congratulat ions to all members of the 
student  chapter on this great  accomplish-
ment !!

I wish to thank Stephanie Hippensteel,  
Keller School of  Management  (and chapter 
Vice President ) for coordinat ing the award 
ent ry.  This is a huge undertaking and we 
can not  thank her enough.

I also wish to thank the College Relat ions Commit tee 
for their dedicat ion,  commitment  and endless support  of  
the student  chapter!   Members of  the The 2007-2008 Col-
lege Relat ions Commit tee are:

• Sue Styx, SPHR  
• Amanda Osmera, SPHR
• Ted Emerson, PHR, Student  Chapter President
• Stephanie Hippensteel,  Student  Chapter Vice 

President
• Anna Pinney
• Frank Kwasny

HR Jeopardy

Greg Aarons and Attendees

CRC Members

Chapter Officers



Hur r y
Hur r y

20082008
EXPOEXPO

Hur r y
Hur r y

HR TAMPA

& Legal Conf er ence

Sept ember  17t h

Sept ember  17t h A’ La Car t eA’ La Car t e
PavilionPavilion
TampaTampa

Cont act  Our  Non- Dues Revenue Dir ect or
Shar an Backus (Coldwell Banker ) 813 289- 6600,  Shar an. backus@f lor idamoves. com

‘s
Become A Sponsor  I nBecome A Sponsor  I n

HR TAMPA’s

EXPOEXPO & Legal Conf er ence
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MEMBERSHIP DIRECTORY 
UPDATE

Moved?  Changed jobs? 
Received your SHRM certification?

Please take the 
t ime to update 
your personal 
and professional 
informat ion on 
your member 
prof ile at  the 
membership 
directory area.  
It  is ext remely 
important  we 
have your cur-
rent  contact  
informat ion so 
you will receive 

updates as they are sent  out .   

 If you would like to volunteer to help 
at the front desk please contact Jill 
Conklin by email j conklin@advantec-
hr.com. 

 

 New Members

First Name Last Name Cerification Title Company

Debbie Odom PHR Manager of Employment  
St rategy

Sweetbay Supermarket

Debra Pet it t i Director of Human Resources Sweetbay Supermarket

Greg Cashin Southeastern Mechanical 
Services

Stephen Gonzalez Nat ional Accounts Mgr. EmployeescreenIQ

Deborah  Connelly CPP Training Manager Mangrove Employer Svs.

Lisa   Nixon

Dwight  Clarke 

Suzanne   Flaig

Brenda  Paul

Layla  Jamil

Jamie   Melendez

Mary Beth Purtell
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Are Your  Employees Too Accessible?

As most  of you are aware, wage 
and hour lawsuit s may be the topic I 
discuss most  in my columns and at  
the chapter meet ings.  The reason 
for it  is quite simple, creat ive plain-
t if fs at torneys rout inely f ind new 
ways to pursue claims.  One of the 
hot test  new Fair Labor Standards Act  
(“ FLSA” ) claims is being brought  by 
non-exempt  employees who are 
“ wired”  – that  is, those who use 
mobile phones, laptop computers, 
and personal digital assistants in their j obs.

The new wave of l it igat ion involves plain-
t if fs who have been properly classif ied as non-
exempt  and who are “ wired.”  These individu-
als claim that  they perform substant ial 
amounts of uncompensated, off-clock work 
through the mobile technology provided by 
their employers.  In essence, these lawsuit s 
allege the employees are effect ively at  t heir 
employers’  disposal at  all t imes.  In order to 
combat  the potent ial exposure of having non-
exempt  employees working through technol-
ogy, employers need to examine their current  

policies as they relate to 
non-exempt  employees 
and their use of technol-
ogy.  

As many of you are 
aware, the FLSA has a 
very low threshold when 
it  comes to def ining com-

pensable working t ime. The regulat ions state, 
“ Work not  requested, but  suffered or permit -

ted is work t ime.”  The regulat ions 
impose an aff irmat ive obligat ion on 
employers to effect ively cont rol 
their employees’  working t ime. This 
applies to work performed at  the 
j ob site, as well as work that  may 
be performed from home or other 
locat ions. Thus, when non-exempt  
employees use elect ronic devices 
that  provide access to their work, 
employers must  have the appropri-
ate policies and procedures in place 

to manage “ remote”  work or to prohibit  it .
In addit ion, employers need to be careful 

about  commut ing t ime. Although such t ime is 
normally non-compensable (there are excep-
t ions),  it  can become compensable if  the 
employee makes work-related calls from her 
cell phone while driving to work, or performs 
work at  home either immediately before or 
immediately af ter the commute. 

 Remember, the plaint if fs’  bar is well edu-
cated on these issues and aggressively pursuing 
claims.  Therefore, it  is essent ial t hat  employ-
ers cont inue to monitor their pay pract ices and 
procedures.  It  is not  enough to know your pol-
icies, you must  know how your supervisors 
actually enforce the policies.  

As always, if  you have a quest ion about  this 
or any other issue, please do not  hesitate to 
ask me at  the next  chapter meet ing.

    By David Steffen 
LEGI SLATI VE UPDATE

by Sharon Marsh

NEWLY CERTIFIED HUMAN RESOURCE PROFESSIONAL

HRTampa proudly congratulates the following individual who 
recent ly earned the prest igious SPHR (Senior Professional in Human 
Resources) cert if icat ion:

                     M on i ca Gr egosky , SPH R
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 The Book Corner
May Book Suggestions

By Daniel T. Bloom

With the approaching first of May, 
we enter the summer reading sea-
son and the publishers have chosen 
to release 147 new business titles in 
the coming several weeks. Of these, 
the following might be of interest to 
the HR community. If we can be of 
any assistance with these titles or 
other business titles you are seeking 
feel free to contact me at either 
(813) 340-1126 or by email at 
dbloom@bordersgroupinc.com

Metrics-Based Process Mapping: An Excel-
Based Solut ion
By Karen Martin 

The Met rics-Based Process Mapping (MBPM) tool 
on this CD combines the funct ional orientat ion 
of standard l inear process maps with the met -
rics aspects of  value st ream mapping. While it  
can be used alone at  any t ime to ferret  out  
waste, it  proves except ionally ef fect ive when 
used to analyze value st ream mapping at  the 
micro level to reveal root  causes of  waste 
within or between specif ic value st ream process 
blocks. The tool,  which requires only basic 
Excel experience, comes with a thorough 
inst ruct ional guide that  explains ways to visu-
ally represent  current  and improved process 
f lows, as well as ways to auto-calculate key 
met rics that  ref lect  the quant if iable benef its of  
the improved state.   

Branding Your Business: Promoting Your 
Business, Attract ing Customers and Stand-
ing Out in the Market Place
By James Hammond 

A successful business must  create a memorable 
brand and f ix it  in the consumer's mind.  "Brand-
ing Your Business" helps ent repreneurs do this 
by explaining the whole branding process in 
easy-to-follow terms. Providing pract ical help 
instead of  academic theories, it  explains what  a 
brand is and what  it  is not ,  how to conduct  a 

"DIY" brand audit ,  and how to use 
market ing NLP and psychological 
principles to make an impact . Based 
around the theory that  a brand is the 
total percept ion a customer has 
about  a company, its products, and it s 
services, "Branding Your Business" 
reveals what  to do to create and man-
age successful brands, enabling read-
ers to improve profit s and leave the 
compet it ion standing.  

The Hamster Revolut ion: How to Manage 
Your Email Before It  Manages You
By Mike Song

Do you spend so much t ime dealing with emails 
that  you feel l ike you’ re j ust  going round and 
round and get t ing nowhere, l ike a hamster on a 
wheel? Meet  Harold, an HR director who 
becomes so t raumat ized by info-glut  that  he 
actually turns into a hamster,  though at  f irst  
he’s too busy to even not ice. Luckily, Harold 
meets an info-coach who teaches him a few 
powerful techniques that  help him dramat ically 
reduce email overload and improve his email 
writ ing skills.  By applying the info-coach’s sim-
ple plan, Harold f inally regains cont rol of  his life 
and rej oins the human race. This delight ful and 
much-needed fable is based on the author’s 
extensive experience helping employees at  
companies like Clear Channel, Procter and 
Gamble, and Pf izer manage email more eff i-
cient ly. The book includes a remarkable case 
study of  the authors work with Capital One, 
where employees est imated they saved thirteen 
days a year by applying Hamster Revolut ion 
techniques.  

Recruit  or Die: How Any Business Can Beat 
the Big Guys in the War for Young Talent
By Chris Resto

"Recruit  or Die" is the f irst  pract ical guide to the 
ent ry-level recruit ing game--which is very dif -
ferent  from other kinds of recruit ing and vitally 
important  to every company, large or small.  

Continued on Page 11 
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Ca l l  a n d  Reser ve Tod a y  
Con t act :   Sharan Backus

      813 289-6600

J anuar y Febr uar y Mar ch Apr il

May J une J uly August

Sept ember Oct ober November December
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• Exclusiv i t y as sponsor  f or  the meet ing
• A d isp lay table set  up in the regist rat ion area that  can include use 

of  a banner , brochures, tabletop presentat ions, business cards,  
and give-aways, etc.

• Your  name and contact  inf ormat ion on the agenda
• Tw o f ree meals f or  you and a col league
• A f ive- t o seven-m inute infomercial
• Presentat ion to t he membership  pr ior  to t he main speaker
• Your  name and logo  (+ l ink ) on the HRTampa website f or  one 

month

200
e-m a i l :   sharan.back us@f lor idam oves.com

We are now  accept ing sponsors, so 
hur ry w hi le the m onths last  . . .
Our  most  popular  oppor tuni t y is our  
monthly m eet ings. Here are our  
“Spot l ight  Sponsor ”  benef i t s:

Would you l ik e to be a 
“Spot l ight  Meet ing Sponsor ”  
in 2008?
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Book Corner
Continued from Page 10

Managing Executive Health: Personal and 
Corporate Strategies for Sustained Success 

Leading Global Projects

By Robert Moran 

This is a book on leadership in our increasingly 
global corporate world, specif ically involving 
proj ect  management . Authors Moran and 
Youngdahl bring over 100 years of collect ive 
experience and learning to present  a clear 
and st raight forward t reatment  of t he leader-
ship skills and knowledge required to lead 
proj ects that  are global in nature. Leading 
Global Proj ects builds on the foundat ion of 
proj ect  management  skil ls and clearly con-
nects proj ect  management  to the st rategic 
obj ect ives and leadership needs of an organi-
zat ion. The book it self  is global in nature 
since the authors draw from examples of 
proj ect  leadership in numerous count ries and 
regions, as well as a variety of corporate and 
organizat ional contexts. Only book to focus 
on leadership and cross-cultural skills in glo-
bal proj ect  management  *Robert  Moran is 
wel l -known aut hor in t hese f ields *Book is 
designed for easy use in execut ive educat ion 
courses. 

Training in Interpersonal Skills
Stephen Robbins 

This book takes an applied approach by having 
students focus on developing and pract icing 
interpersonal skills rather than learning pure 
management  theory. Self-awareness, self-
management , verbal/ non-verbal messages, 
mot ivat ion and goal-set t ing, managing 
change, and valuing diversity.  By developing 
and pract icing the interpersonal skills in this 
book, business professionals can learn how to 
build product ive relat ionships with others and 
master skills vit al t o personal and organiza-
t ional ef fect iveness. 

Managing Toward a People-Ready Business
By Jeff Raikes 

Managing Toward a People-Ready Business 
draws from the insights of leading business 
st rategists and examines the keys to enabling 
business innovat ion from a people perspec-
t ive and ident if ies the act ions execut ives 
must  take to establish the condit ions for busi-
ness creat ivity. Jeff  Raikes, President  of t he 
Microsoft  Business Division, will create a con-
text  for the People-Ready Business and share 
his insight  on how he has applied these prin-
ciples to create one of the most  successful 
software businesses in the world. Tentat ive 
contents: Foreword, Chapter 1: What  is a Peo-
ple-Ready Business?, Chapter 2: Are You 
Ready for the New World of Work, Chapter 3: 
Driving St rong Customer Relat ionships, Chap-
ter 4: Innovat ing, Chapter 5: Effect ive Opera-
t ions, Chapter 6: Building St rong 
Partnerships, Afterword: Reflect ion on Build-
ing a Software Business. 

The Handbook of Model Job Descript ions 
(Revised)
By Kogan Page

Providing over 200 j ob descript ions, this book 
is a comprehensive and up-to-date resource 
available to create meaningful descript ions 
for current  or prospect ive employees. This 
book offers a unique t ime-saving approach in 
the form of a "j ob descript ion builder" which 
allows the reader to select  featured j ob ele-
ments and build a complete and well-st ruc-
tured j ob descript ion. Part  One enables quick 
and easy assembly and personalizat ion of any 
j ob descript ion, across a wide range of sec-
tors such as administ rat ive and management , 
f inance and account ing, and human 
resources. Part  Two allows the reader to 
select  f rom hundreds of j ob elements, such as 
providing health care and guidance, client  
relat ions, and proj ect  management . This edi-
t ion provides online access to each j ob 

descript ion so readers can personalize 
them to suit  their own circumstances, 
saving hours of valuable t ime. 
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Of f icer s DI RECTORS

 HR Tampa Receives
 Distinguished Award

The Society for Human Resource Management  
(SHRM) in Alexandria, VA has awarded the Superior 
Merit  Chapter designat ion to the HR Tampa from the 
Tampa Bay area for it s scope of work in perpetuat ing 
and support ing the mission of the organizat ion in 
2007.

The Society for Human Resource Management  (SHRM) is the world's largest  associat ion 
devoted to human resource management .  The Society serves the needs of HR professionals and 
advances the interests of t he HR profession. Founded in 1948, SHRM has more than 225,000 
members in over 130 count ries, and more than 575 aff il iated chapters. 

"This recognit ion demonst rates both the leadership and the successful partnership the chap-
ter has with SHRM to serve the networking and professional development  needs of human 
resource professionals and to the advancement  of the human resources profession" noted Pam-
ela J. Green, SPHR, Chief Membership 
Off icer for SHRM.

The HR Tampa Chapter receives a Cert if i-
cate of Recognit ion, a specialized banner to 
display at  it s meet ings and events, and is 
being recognized in SHRM's publicat ions and 
at  it s conferences.

The HR Tampa Chapter is one of 28 chap-
ters receiving the dist inct ion in the State of 
Florida.


