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Make Plans for ICA 2006 in Dresden!

Plenary Speakers and Preconferences Planned
by Ronald E. Rice
ICA President-Elect
As everyone finishes their papers,
panel, theme sessions, and preconference proposals to submit to the
2006 ICA Conference, I encourage
you to take a few minutes to look
at the Conference information site:
http://www.icahdq.org/events/conference/2006/conf2006info.asp.
This contains the call for conference
and preconference papers, hotel reservations, airline reservations, conference registration, and postconference tours.
We are extremely proud and honored to have as our two plenary

speakers Manuel Castells and Jurgen Habermas. Both Professors Castells and Habermas have made significant and enduring contributions
to research, represent international
perspectives, are extremely productive in terms of publications and presentations, and have received a wide
range of national and international
honors. Please click on their links
to find out more about our plenary
speakers.
We are also planning one or more
other mini-plenaries, the Interactive Paper Plenary, the ICA Business
Meeting and Presidential Address,
and receptions. There will be a special exhibition, with an associated

theme session, exploring the mutual relationship between American
and German magazine design in the
20th century. Its curator, Patrick
Roessler (U of Erfurt, Germany) will
provide some introductory remarks
on this issue and the exhibition.
The Call for Conference Papers
(and panels and preconferences)
provides all the information and
contacts for the conference, including an explanation of the conference
theme, and a dazzling array of photographs from Dresden and the surrounding area.

(continued on page 3)

The ICA 2006 Dresden Website
Answers Your Questions

We know you must be asking . . .
“Should I really submit a paper for
the 2006 conference?”

are fine for the moment, after I presented two papers in New York City.
Why make the effort to write 20
pages not knowing about the review
process or who are the reviewers?”

“Is there any possible way to bring
my family along for a vacation?”

Do such questions and worries sound
familiar to you? Are you harboring
doubts about whether it is worth
struggling to submit by November
1, the usual ICA deadline? Let us
answer questions and assure you!
If ICA President-Elect Ron Rice’s
2006 call for papers on the ICA website has not convinced you, try the

“Maybe I should skip this 2006 ICA
conference: My academic records

(continued on page 3)

“Dresden: hmmm, I have no idea
where this is. Is it expensive to get
there—and complicated as well?”
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Message

P R E S I D E N T ‘ S

Answering the Call
of Hurricane Katrina
by Jon Nussbaum
ICA President
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Less then 1 year ago, thenICA-President Wolfgang Donsbach wrote a “Message” addressing the December 2004
Asian tsunami, asking whether
we as communication scholars
have anything to offer regarding how communication in
such crises can be improved?
Wolfgang concluded that we
do indeed have much research and knowledge contribute to a more efficient communication network, so that
life-saving information can travel to those who really
need it. In addition, Wolf pointed to much needed research into news values and the impact of such values
on the perception of reality within these massive disasters worldwide.
A major disaster on the gulf coast of the United States
has once again caused many of us to consider how we,
as individuals and as communication scholars and researchers, can utilize our expertise to aid in the possible prevention of future disasters and to help with the
present recovery processes. I have no doubt that each
of us has experienced or will at some time experience
a “public” disaster of some magnitude, though perhaps
not as immense as Hurricane Katrina or the tsunami.
While living in Oklahoma, USA, my house was only 12
blocks from the Edward R. Murrah building when it was
bombed. I also experienced numerous tornadoes including the 1999 outbreak of category F-5 tornadoes that
destroyed thousands of homes in Moore and Del City,
Oklahoma. Each of these disasters were in some way
made much worse by the total breakdown of communication competencies on the part of individuals, families,
neighborhoods, local authorities, regional governments,
and federal agencies. At the same time, the communicative competencies of numerous survivors, rescuers, relief workers and government officials at all levels helped to save lives or ease the burden on those
who most desperately needed help. It seems to me
that a fundamental understanding of interpersonal
(continued on page 4)
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Lead Story

Questions About Dresden?

Also look at the link to the June 17–18 preconference
on “After the Mobile Phone? Social Changes and the
Development of Mobile Communication,” sponsored by
the Communication and Technology Division and the U
of Erfurt (between Frankfurt and Dresden). Attendance
is free for presenters, with a small fee for nonpresenters,
and free transportation to Dresden.

special website set up by the local organizing committee: www.ica-germany.org. We show you what Dresden
has to offer; how to get there; where to stay; and what to
do before, during, and after the conference.

continued from page 1

continued from page 1

You simply MUST look at the gorgeous and informative Dresden conference website developed by the local
host committee (Wolf Donsbach, Lutz Hagen, and colleagues). This provides extensive information on different ways of getting to Dresden, the conference center,
A cafe along
the Hauptstrasse,
in Dresden’s
Neustadt District

Photograph by
DWT / Dittrich

accommodations in Dresden, local and public transportation within Dresden, six descriptions of different aspects of Dresden, maps and activities, both local and
farther trips (Berlin, Munich, Prague, Vienna, Budapest
and Wroclaw), and an online video (in various formats)
of images and themes about Dresden.
The ICA site also provides information about making hotel reservations with the four ICA conference hotels (each
one associated with, but not limited to, specific divisions or
interest groups for those who would like to increase their
opportunities for socializing with others in their group).

To Reach ICA Editors

Communication Theory
François Cooren, Editor
Department of Communication
University de Montréal
CP 6128 Succursale Centre-Ville
Montreal, Quebec H3C 3J7 CANADA
communicationtheory@umontreal.ca

“Alright: I buy that Dresden is a quite interesting city.
How difficult is it to get there? How expensive is it to
stay there (even with my strong Euro)?! Is there nothing to do in the area?”
Fear not! We have listed for you ways to get to Dresden from almost anywhere in the world, using practically any mode of transportation. Click on www.ica-germany.org to find discount airlines, efficient railroad systems, cheap hotel alternatives to the official ICA hotels,
travel and vacation sites around Dresden, and tours before or after the conference.
We wish to leave no fear unanswered. If you still have
reasons not to submit a paper by November 1 and start
planning your trip to Germany next June, let us know—
we will cover them on the website.

Communication Yearbook
Christina S. Beck, Editor
Ohio University
School of Communication Studies
210 Lasher Hall
Athens, OH 45701 USA
BECK@ohio.edu

Journal of Computer-Mediated Communication
Susan Herring, Editor
School of Library and Information Science
U of Indiana
Bloomington, IN 47405 USA
jcmc@steel.ucs.indiana.edu

Journal of Communication
Michael Pfau, Editor
Department of Communication
U of Oklahoma
101 Burton Hall
Norman, OK 73019 USA
joc@ou.edu

Human Communication Research
James P. Dillard, Editor
Pennsylvania State U
Dept. of Communication Arts and Sciences
University Park, PA 16802 USA
jpd16@psu.edu

ICA Newsletter October 2005

Undoubtedly the 2006 conference in Dresden will be an
extraordinary experience—both at the conference and
through the wide range of related tours, preconferences,
events, and sightseeing opportunities. Plan ahead, look at
the various resources about travel alternatives, and come
to Europe for (and after) the conference. See you there!

First take a couple of minutes and let us impress you
with our “Come On” video. It conveys much of the atmosphere that Dresden boasts. After you have been
lured by the great pictures and music in the video, go explore the “Talking About” sites. Familiar people—none
of them Dresdeners, none of them even Germans—tell
you what Dresden means to them. Klaus Krippendorff
(we admit: somehow a Dresdner!), Kurt Lang, Bob Stevenson, Ron Rice, Matt Nisbet, and Michael Haley—neither bribed nor menaced by us—explain why they treasure this great city. The area, so full of history and future, stands out as the ideal locale for an ICA conference outside the U.S. (If you need even greater celebrity endorsements: read Slaughterhouse Five by Kurt
Vonnegut. We just have asked him for his testimonial on
Dresden.) Perhaps your questions linger . . .
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President’s Message
continued from page 2

communication, intergroup communication, group processes, mass communication, health communication,
organizational communication, and intercultural communication reside within the very heart of any strategy
to prevent similar disasters—or at least prevent these disasters from becoming cataclysmic.
I am most concerned that our theories of communication are not being put to use by decision-makers throughout the world in their attempt to “translate” research
findings to pragmatic policies. Communication scholars are well-positioned both theoretically and methodologically to conduct sound research on how to inform
diverse publics of the numerous research findings that

can make a significant improvement within our lives—
not only each and every day but during times of disaster
as well. The appropriate message construction and diffusion of messages certainly lies within our domain of
scholarship. In crisis situations, communication strategies can save or destroy lives.
Funding agencies from around the world are currently soliciting proposals for translational research. Just as
Wolfgang called upon communication scholars to imagine and to engage in an international research effort to
investigate the factors driving news bias in the reporting
of human suffering, I call upon communication scholars
to become noticeably visible and to invest “our” time
and expertise in the process of translational research.
We can and should help spread vital information to
those who can make decisions in the planning process,
as well as during a crisis, that can save lives.

Special Issue of Journal of Communication

“Framing, Agenda Setting, & Priming: Agendas for Theory and Research”
Guest Editors:
David Tewksbury, U of Illinois at Urbana-Champaign
Dietram A. Scheufele, U of Wisconsin, Madison
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This special issue is devoted to theoretical explanations
of news framing, agenda setting, and priming effects. Papers for this issue should explore connections between
framing-based models, on the one hand, and agenda-setting or priming-based research, on the other hand. We
welcome both theory-development pieces and research
using quantitative or qualitative approaches.
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All articles, however, should make a unique contribution to understanding the processes underling framing and priming or agenda setting and the differences between them. We are especially looking for papers that do not merely provide descriptive analyses
of media frames or media agendas. In addition, all
papers should establish relevant links to future theorizing or measurement as well as relevant normative
questions.
Our goal is to provide readers with a set of articles that
illuminate the conceptual linkages and differences between agenda setting, priming, and framing and further our understanding of theorizing and research in
this area.
All papers should follow the general guidelines for submission to Journal of Communication, including page
limits. Four hard copies and an electronic copy should
be sent to

David Tewksbury
Department of Speech Communication
U of Illinois at Urbana-Champaign
244 Lincoln Hall
702 S. Wright St.
Urbana, IL 61801
All papers must be received by January 31, 2006. If you
have questions about appropriateness of topic or any
other aspect of your submission, please contact one of
the guest editors:
David Tewksbury
Department of Speech Communication
U of Illinois at Urbana-Champaign
Email: tewksbur@uiuc.edu
Phone: 217-244-7001
Dietram A. Scheufele
School of Journalism & Mass Communication
U of Wisconsin, Madison
Email: Scheufele@wisc.edu
Phone: 608-263-3074
Blind peer-review will be directed by the guest editors.
Reviewers for the special issue include: Jamie Druckman,
U of Minnesota; Shanto Iyengar, Stanford U; Jerry
Kosicki, Ohio State U; Jon Krosnick, Stanford U; Tom
Nelson, Ohio State U; Vince Price, U of Pennsylvania;
Steve Reese, U of Texas at Austin; David RoskosEwoldson, U of Alabama; Dhavan Shah, U of Wisconsin,
Madison; and David Weaver, Indiana U.

Evaluation of 2005 ICA Conference in New York
by Ronald E. Rice
ICA President-Elect
Each year ICA provides a survey to registrants of that
yearʼs conference, seeking their evaluation of the conference. This article highlights the main results of the survey. The ICA website, within the membersʼ area, provides
the complete report, describing the development and implementation of the survey, providing the frequencies and
means for all questions, and grouping and listing all comments to open-ended questions. 716 people responded to
the web survey during July and August 2005, a response
rate of 32% of the 2238 conference registrants (almost 400
more registrants than the next most attended conference,
San Diego in 2003).

location

organization preparation
information
quality of hotel, rooms,
facilities
quality of program, good
papers, etc.
social atmosphere, meet
w/colleagues
social program events
outings
accessibility convenience
travel to city & hotel

no opinion

2.8

28

35

seek opportunities research
cooperation
socialize w/colleagues friends

4.7

83

73

5.6

77

86

travel interesting place

4.9

78

69

%
33.4
26.2

N.O.
30
--

S.D.
52
--

21.0

50

28

3.4

4

5

3.7

5

4

1.8
10.5

1
9

2
10

dean/director
senior professor
Mean
6.2

N.O.
(% 5, 6
or 7)
88

S.D.
(% 5, 6
or 7)
89

5.7

93

84

4.9

89

90

5.2

90

80

5.4

91

86

4.5

66

50

5. Which of the following forms
of conference participation are
sufﬁcient (i.e., if you only did
that one) for you to receive
travel funding?

6.0

88

89

present paper competitive session

73

present paper panel

58

present paper competitive poster
session
ofﬁcial discussant

45

chair session panel

26

ICA Board member

20

ofﬁce division, interest group, other unit

21

serve on ICA committee

16

%
16.4
58.8
21.5
3.4

N.O.
67

foundation
company
not applicable

presenter, chair, discussant

%

N.O.
73

31

Have You Published a Book Recently?
Have you recently published a book in communication? If so, your publisher should be exhibiting with ICA during the Dresden
conference in 2006 and advertising in upcoming Newsletters and conference materials. Maybe your publisher would like to schedule
a book signing or reception during the conference. Contact Michael Haley at mhaley@icahdq.org to discuss the possibilities!
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too few

job market

Mean
5.4

S.D.
(% 5,
6, 7)
82

you
chair

2. How many sessions that you
were interested in were in the
conference program?
too many
about right

improve academic record

N.O.
(% 5,
6, 7)
84

4. Who made the ﬁnal
decision as to whether
you got the funding to
attend the New York
2005 ICA conference?

Mean and Percentage Responses
with Comparable Figures from New Orleans (2004;
n=127) and San Diego (2003; n=750)

1. How much did
you enjoy each of the
following aspects of
the conference?
1 = Not at all … 3 =
Neutral … 7 = Very
much

3. How important were
each of the following
motivations for you
personally when you
decided to attend the
New York conference?
1 = Not at all important
… 7 = Very important
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6. For the New York 2005
ICA conference, how was
your personal experience
with the online paper
submission system?
1 = Very poor … 7 = Very
good

personal experience with online
paper submission system

Mean
5.6

N.O.
(% 5,
6&
7)
70

8. Some people like to come in and out
of sessions to hear speciﬁc papers. Do
you think this is OK or does it bother the
session and its presenters too much?
S.D.
(6 &
7)
--

6a. Brieﬂy, what would have improved your experience
with the online paper submission system? (see website)

7. How much do you
agree with the following
descriptions of various
events and activities
at the New York 2005
conference?
1 = Strongly disagree … 3
= Neutral … 7 = Strongly
agree
successful conference

NY stimulating conference site

S.D.
Mean
5.7

bothers session too much

17.1

Don’t know

9. Concerning assignment
of rooms to divisions and
interest groups for paper and
panel sessions and business
meetings, the tradeoffs are (a)
room identity and orientation
vs. (b) more equitable and
ﬂexible allocation of room sizes/
location. Which would you
prefer?

5.9

assign same room to division

%
37.0

N.O.
52

allocate & rotate rooms

45.4

32

no opinion

17.5

16

10. At most previous conferences, ICA
produced T-shirts and baseball cap with
the conference logo and theme. Would
you buy either or both of a T-shirt and/or
baseball cap at the Dresden conference
if it is priced at about $15?

6.0

79

5.6

4.8

74

5.8

keynote & plenaries valuable

4.5

38

4.7

local org committee good job
providing special events
theme sessions valuable

4.7

37

4.9

4.8

41

4.9

4.2

60

4.8

4.6

50

4.8

t-shirt
baseball cap

%
20.9
3.7

4.2

65

5.1

t-shirt & baseball cap

quality papers at panels ﬁrst-rate

4.8

60

4.7

neither

quality posters ﬁrst-rate

6.3
69.2

4.4

--

--

printed program easy to follow

5.4

82

5.4

4.5

15

4.4

4.1

43

4.0

3.3

22

3.5

11. Which of the following UN-related
topics or themes are you interested in
researching from a communication
perspective? [Check all that apply]

%

pre-conference workshops
stimulating & valuable
adequate time for audience
discussions
bothered by # of no shows
among panelists
audio visual needs met
effectively
book exhibit area useful to me
too many interesting programs
scheduled opposite

5.1

44

4.5

5.1

59

4.9

4.7

45

4.9

The baroque Dresden Zwinger
(Photograph: Christoph Münch)
6

%
77.0

Sheraton good conference hotel

layout meeting rooms easy to
get to sessions
email checking system useful
to me
meeting rooms comfortable
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Mean
5.7

N.O.
(%
5, 6,
7)
87

OK

advancement women, gender equality

27

economic & social development

28

education

24

environmental sustainability

14

health

27

human rights

26

info& comm technologies

42

migration/refugees

16

Peacekeeping

19

poverty eradication

15

other (see website)
none I’m not interested

9
13

12. In which of the following regions
would you be most interested in
conducting UN communications-related
research?
Africa
Asia/Paciﬁc

Australia/NewZealand

6.6

Central/S.America

11.8

Europe

25.1

Middle East

6.2
14.1

North America

13. To what extent has your awareness
and understanding of the work of
the UN improved as a result of the
partnership between ICA and the UN
Department of Public Information?
1 = Very much … 7 = Not at all

Mean
3.5

awareness of UN work due to ICA-UN DPI
partnership

14. Are you…
faculty
student

professional
other (see website)

%
60.1
31.3

N.O.
65
28

S.D.
61
33

3.1
5.5

6
1

4
2

0
1
2

%
16.6
32.3
9.1

3

5.6

4

5.9

5

5.0

6-9

%
46.7
53.3

N.O.
46
54

S.D
47
53

discussant

77

N.O.
79

S.D.
78

19

27

19

14

24

16

7

5

6

8

12

12

83

N.O.
84

S.D.
88

divisional / ICA ofﬁcer or
board member
other (see website)

18. Please indicate
whether you attended
the following events
at the New York 2005
conference (in addition
to those for which you
were a participant):
divisional panel

%
67

73

69

plenary (not poster or ICA
business meeting)
plenary poster session

50

40

30

45

34

35

ICA business meeting w/
presidential address
afﬁliate organizational panel

24

14

14

22

12

15

division business meeting

53

50

42

division reception

57

--

--

university/institutional
reception
ﬁrst night ICA reception

60

--

--

49

48

43

pre-conference workshop

19

8

14

new members orientation

8

3

8

%
3.8
9.8

S.D.
-6

19. Of how many different
divisions/interest groups (count
theme sessions as a different
division/group) did you attend
sessions (not including business
meetings or receptions)?
0
1

2 different ones
3 different ones
4 different ones
5 different ones

Synagogue Stele
in Dresden
(Photograph;
Christoph Münch)

%

6 or more different ones

23.9
36.3

24
35

14.7

21

5.2
6.4

7

7
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10.6
14.9

10 or more

male
female

presenter (paper, panel,
poster)
chair

theme panel (not plenary)

15. How many ICA conferences have
you attended before this one in New
York 2005?

16. What is your gender?

%
13.6
22.6

17. In which of the
following did you have
an active role in the New
York 2005 conference?

7

20. Please indicate
which divisions or
interest groups you are a
member of.

11

%
(total
5.2

ICA %
4.0

Interpersonal Communication

13

6.1

6.9

Mass Communication

31

14.6

15.3

Organizational
Communication
Intercultural and Development
Communication
Political Communication

14

6.6

7.8

16

7.5

7.9

20

Information Systems

9.4

7.5

5

2.3

2.6

14

6.6

6.3

Philosophy of Communication

06

2.8

4.2

Communication and
Technology
Popular Communication

19

8.9

9.0

10

4.7

4.5

Public Relations

8

3.8

4.2

Feminist Scholarship

8

3.8

3.2

Communication Law and
Policy
Language and Social
Interaction
Visual Studies

6

2.8

3.5

6

2.8

3.6

4

1.9

2.5

Gay Lesbian Bisexual
Transgender Studies
Intergroup Communication

4

1.9

1.3

3

1.4

1.4

11

5.2

2.9

4

1.9

1.2

Ethnicity and Race in
Communication
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%

Instructional and
Developmental
Communication
Health Communication

Journalism Studies

8

21. Where do you
currently reside?

The first column is the percent of respondents indicating they belong to each Division/Interest Group. People may belong to more than one, so the total percent
adds up to 213, not 100. The second column converts
the first column to percent of the total. This is now
comparable to overall ICA membership percentages,
shown in the third column. Note that the actual conference registrants are somewhat over half of the overall ICA membership, so the ICA membership percentages are NOT necessarily representative of the distribution of conference attendees across the Division/Interest Groups. That is, this cannot be used to determine
if the survey responses are representative of the total
population of 2238 conference attendees, though they
do seem fairly representative of ICA members overall.
These are just provided for general reference.

Africa
Asia/Paciﬁc

Australia/NewZealand
Central/S.America
Europe
Middle East
North America

%
0
4.4

N.O.
0
5

S.D.

2.1

--

--

1.1

1

.5

19.3

16

10

1.8
71.2

1
76

2
82

0
6

ICA registration data show that conference registrants came
from 49 countries. The 20 countries with the most representatives were:

Country
United States
Germany
United Kingdom
Netherlands
Canada
Israel
Australia
Korea, Republic of
Singapore
Sweden
Belgium
Mexico
Norway
Switzerland
Hong Kong
Japan
Spain

Attendees
1666
94
62
57
55
33
31
27
23
20
15
15
14
13
11
11
11

22. Please type in any additional comments you have about
the New York 2005 ICA conference. (see website; however,
the main themes are listed below.)
The ICA website full report includes extensive comments
to open-ended questions or “other” category for questions
6a – Online paper submission
11 – UN-related research interests
14 – Position
17 – Role at conference; and
22 – Conference

IT’S TIME TO RENEW YOUR MEMBERSHIP!
Please access this website to view and pay your invoices
http://www.icahdq.org/membership/renew.html
or click on the links in the Hot Topics table on the ICA homepage
or on the “Renew Your Membership” link on the left sidebar.

This last question provided a large number of comments
that were grouped into at least 15 themes: 1. Presentations
and Attendance; 2. Cost; 3. Hotel/Conference/NY Venue;
4. Papers Online; 5. Participants, Socializing; 6. ICA Structure (including a multidimensional scaling of the relations
among Divisions and Interest Groups); 7. Information; 8.
Scheduling; 9. Internationalization/UN; 10. Conference
Overall; 11. Computer, Technology Access; 12. Presidential Address; 13. Student Accommodations; 14. Food, Receptions; 15. Implications of Some Comments for Division/Interest Group Chairs and Planners.

Please visit the ICA website, enter the membersʼ site, and
look over the complete details of the 2005 Conference Evaluation report. Let your Division or Interest Group chairs
and conference planners know your thoughts about any of
these issues.
The ICA Board and Executive Committee review these
evaluation reports each fall. We have already provided the
relevant comments to the online paper/panel submission
system developers, and to the Division/Interest Group conference planners.

REVIEWING THE SURVEY? Please access our website,
http://www.icahdq.org/
log in as a member,
then ﬁnd the survey under “Publications and Research.”

ICA Looking for New Orleans Members
We have attempted to locate some of our members who reside in New
Orleans, but have not heard from those listed below. If anyone knows of
their whereabouts, please have them contact Sam Luna, Member Services
Coordinator at sluna@icahdq.org, or at the ICA ofﬁce (202-530-9855).

Tulane U
Tulane U
Loyola U
Xavier U
Rensselaer Polytechnic Institute
Xavier U of Louisiana
Tulane U
U of Tennessee
Tulane U
Tulane School of Public Health
Tulane U
Tulane U
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Mai P. Do
Michele White
Mary I. Blue
David J. Park
Bradley James Huber
Stephanie Jessica Thomson
Karen M. Taylor
Charlotte H. Klasson
Christopher E. Beaudoin
Traci Hong
Vicki Mayer
Mauro Pereira Porto
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Student

C O L U M N

Consider Ways to Help Fund Your Trip to Dresden
by Tema Milstein
U of Washington
and Chunke Su
U of Illinois at Urbana-Champaign
As we are all now enmeshed in the school year, some of
us may already be fantasizing about next June and just
how fun the conference will be in Dresden, Germany.
For most of us, this also means we wonder how exactly
we will be able to pay for the trip. This seems the perfect time to acquaint ourselves with some of the funding
opportunities that are available to us as student members of ICA.

ICA Newsletter October 2005

ICA offers five kinds of grants and awards for which a
student can apply. The key for all of these opportunities
is that you must have a paper accepted to be eligible.
Remember to mark your calendars: The paper submission deadline for this next conference is November 1.
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1. The Diversity Travel Grant:
Grant This used to be the Minority Travel Grant. This grant assists ethnic minority students from the United States as well as those students
from what are sometimes termed developing countries
(usually “C” countries from the ICA membership table) with travel funds. To be eligible, students must submit a request to this year’s conference planner (President-Elect Ron Rice, rrice@comm.ucsb.edu), along with
why they think they meet the criteria. There is no set
amount that is granted. A pool of money is established
each year. The amount granted depends in part on how
many apply and in part on need. For example, someone close to the conference site is not likely to get as
much as someone coming from a farther distance. Also
the amount granted needs to be large enough to make
a difference. Last year for New York City, these grants
were around $400 U.S. for those coming from outside
the United States and $200 U.S. for those coming from
within the United States. If a student receives one of
these grants, then they are expected to attend the ICA
business meeting where they are acknowledged. Checks
are then issued at the conference registration desk the
next morning. This fund is also open to faculty members
from “C” countries if funds are available. For last year’s
conference in New York, 28 of these grants were given
($9,000 U.S. total) and 18 of these went to graduate students. Some of this is highlighted in the Call for Papers
(on page 21) posted on the ICA web site. Students who

are awarded travel grants are notified as close to April 1
as possible to assist in there travel planning. If a student
then cannot attend the conference, it is up to the discretion of the conference planner (Ron Rice) whether or
not to re-award the money. If you think you are eligible
for this award, by all means apply as your chances are
good for receiving some financial help!
2. The Annenberg Travel Grant:
Grant Each division can award
travel money to any student the division wishes to assist.
ICA will match that grant up to $300 U.S. per division
or interest group. A division can give this to one or more
students, so the amount can vary significantly. In the
past, we have seen divisions and interest groups do everything from giving one student $600 U.S. or spreading out the money to more than six students. What the
division or interest group does is up to them. Some divisions and interest groups do not take advantage of this.
They might not be acquainted with this opportunity; if
this is true with the division or interest group you apply
to, take the time to let them know about the grant. Who
knows—you may be the first student to benefit from the
group’s participation in this grant. In the case of this
grant, the student applies directly to the division or interest group program planner and division or interest
group chair. The awarded checks are given out by either
the division at their business meeting or can be picked
up at the registration desk at the conference, depending
on the decision of each division.
3. The Larry Gross Travel Fund:
Fund Each year, one of the
smaller divisions or interest groups who share the vision of Larry Gross is given a special fund to help fund
travel. This may or may not go to a student. It is the
division or interest group’s decision, so contact that
unit’s chair directly. For this year’s conference in Dresden, Germany, the special interest group Ethnicity and
Race in Communication will have $250 of this fund for
their use. This will be awarded during the ERIC business meeting.
4. Top papers and dissertation awards:
awards Some divisions
and interest groups give grants to students who receive
top papers and some for dissertations. You should inquire with the division or interest group where you have
(continued on page 11)

Student Column

continued from page 10
a paper accepted. These are awarded during the unit’s
business meeting.
5. Interactive paper session awards:
awards Lastly, ICA recently
established awards for papers accepted into the interactive paper session (which used to be called the poster
session). The prizes are for $500, $250, and $100 U.S.
Students who have papers in this session could be eligible for these prizes. In fact, at New York City’s interactive paper session, we were talking to a student when she
found she had won this award for her work. The awards
are announced and awarded during the Interactive Paper
Session and the presenter must be present to win.
Hopefully, this information will inspire you to start figuring out ways to fund your trip. For many of us, our
departments will also help fund our travel if we have a
paper accepted. In addition, if you have not before, try
contacting your institution’s graduate school, as they often have money set aside to assist graduate students to
attend conferences. Finally, stay tuned to this column as
we are investigating inexpensive possibilities for places
to stay while in Dresden.

Farewell to ICA Newsletter
Readers
After almost two and a half years with ICA,
I am leaving to take on an editor position
much closer to my Maryland home.
But I will miss Washington, DC. I will miss
ICA staff, who are a good-humored, helpful,
tireless bunch. And I will miss serving ICA
members—at the conferences and here at
the editorial desk of the Newsletter. I don’t
think I could possibly ﬁnd nicer people to
work for.
Thanks for everything,

Matthew Katz
Director of Publications

Department of Journalism and Technical Communication
Public Communication and Social Inﬂuence
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Tenure-track Assistant Professor appointment in the Department of Journalism and Technical Communication. Ph.D.
in communication, journalism/mass communication, or related ﬁeld, with a focus on public communication and social inﬂuence processes, required by August 15, 2006. Potential for excellence in teaching is required, as is professional communication experience. Professional communication experience should complement one or more of the
department’s teaching areas: public relations, magazine, news/editorial, technical/scientiﬁc communication, television news and video production, and computer-mediated communication. Previous college teaching experience preferred. Preference will be given to candidates with teaching interests in public relations and/or publication management and design, and to candidates with demonstrated research interests in health, environmental, public safety, and/
or risk communication. The potential for extramural funding is also a plus. Appointment begins August 16, 2006. Apply by November 1, 2005, for full consideration. Send materials to Search Committee Chair, Clark C225, Colorado
State University, Fort Collins, CO 80523-1785. (970)491-6310. This is an “open” search; once the search committee
has identiﬁed semi-ﬁnalists, department faculty will have access to those ﬁles. Colorado State University is an EO/AA
employer. EO Ofﬁce: 101 Student Services.
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N E W S

Interest

O F

Vickie Rutledge Shields has been appointed Dean of the
College of Social and Behavioral Sciences at Eastern
Washington University, Cheney, WA, USA, commencing September 2005. Peter Shields has been appointed professor of communication studies and computer
science at Eastern Washington U, commencing September 2005.
In the Advertising and Public Relations Department
at the U of Alabama. Karla Gower has been promoted to associate professor of public relations with tenure; I-Huei Cheng (previously at U of Kansas) and Meg
Lamme (previously at U of Florida) have joined the

T O

T H E

P R O F E S S I O N

department as assistant professors in public relations.
Federico de Gregorio has joined the department as an
assistant professor in advertising.
Thomas J. Mickey
Mickey, Professor of Communication Studies at Bridgewater State College, recently received the
Haupt Fellowship from the Horticultural Division of the
Smithsonian Institution in Washington, DC. The grant
will enable Mickey to research the advertising and
promotional materials for garden products from the
19th century, especially in seed catalogs, as a way
to understand how the middle class became part of
American society.

DEPARTMENT OF COMMUNICATION
The Department of Communication of the University of Massachusetts Amherst invites applications for three tenure-track positions.
Position One: Film Studies (Assistant Professor). A scholar of North American cinema, preferably trained with a Cultural Studies perspective, whose research addresses historical or contemporary audiences or production practices. A focus on race, class, or
generation and experience with multiple research methods are desirable.
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Position Two: Media Effects/Political Communication (Assistant Professor). Empirical research on media effects in political
communication or journalism studies. Speciﬁc focus could include news and public opinion, agenda setting, effects of campaign
coverage, or media and the public sphere. Expertise in quantitative research required.
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Position Three: Information and Communication Technologies (ICTs) and Public Policy (Assistant or Associate Professor). Research focus could include qualitative or quantitative approaches to ICT uses or impacts in local and transnational contexts, or investigation of ICTs in relation to identity, social equality, the public sphere, or political formation. ICT practices examined may
cover computer-mediated communication, on-line communities, text messaging, blogging, or other developments in digital media. The appointment will be in Communication and the Center for Public Policy and Administration (as part of a new College
initiative in Science, Technology, and Society) with the tenure line in the Department of Communication and teaching duties in
both units. Grant-seeking and participation in the Universityʼs Information Technology program are expected.
For each position duties will include maintaining an active research program and supervising students at B.A., M.A., and Ph.D.
levels. Completed Ph.D. by September 1, 2006 appointment is required. Salary is competitive, and each position is contingent
upon funding. Review of applications will begin on November 15, 2005, and will continue until each position is ﬁlled.
Direct three letters of reference and send a letter of interest, a curriculum vitae, and an article-length example of research to: Michael Morgan, Chair, Department of Communication Machmer Hall, 240 Hicks Way University of Massachusetts Amherst, Amherst, MA 01003-9278.
Go to www.umass.edu for information on UMass Amherst, the ﬂagship campus of the University of Massachusetts system. The
university is an Equal Opportunity/Afﬁrmative Action employer; applications from women and members of minority communities are strongly encouraged.

Calls for Papers
CALLS FOR PAPERS/ABSTRACTS

Journal of Intercultural
Communication Research. James
W. Neuliep, Editor-elect, JICR,
Department of Communication, St.
Norbert College, 100 Grant St., De
Pere, WI 54115. Email: jicr@snc.edu.
Feminist Media Studies. Authors
in North America, Latin America
and the Caribbean: submit
to Lisa McLaughlin, Editor;
email: mclauglm@muohio.
edu. Authors in Europe, Africa,
Asia and Australasia: submit to
Cynthia Carter, Editor; email:
cartercl@cardiff.ac.uk.
Education Review of Business
Communication. Mss. info: http://
www.senatehall.com/business_
communication/index.html.
Journal of Communication
Studies, National Council of
Development Communication.
Soliciting research papers,
abstracts. Email: Shveta Sharma,
communication@jcs@yahoo.com.

Manuscripts. Subject Matters:
A Journal of Communications
and the Self
Self. Email:
subjectmatters@londonmet.ac.uk.
Submissions. Journal of Middle
East Women’s Studies (JMEWS).

Journal of Marketing and
Communication Management.
The Managing Editors, JMCM,
Department of Marketing and
Communication Management,
University of Pretoria, Pretoria
0001, South Africa. Info:
http://www.jmcm.co.za. Email:
Professor C H van Heerden,
nheerden@hakuna.up.ac.za,
or Professor Anske Grobler,
anske@postino.up.ac.za.
Papers. Association for Education
in Journalism and Mass
Communication 2005 convention,
Aug. 10-13, 2005 in San Antonio,
TX. Religion and Media Interest
Group of AEJMC invites paper
submissions. Info: www.aejmc.org/.
Email: golanlsu@yahoo.com.
Submissions. Participations:
Journal of Audience and
Reception. Info: http://www.
participations.org/.
Essays. Bad Subjects: Iraq War
Culture Review Essays. Email: Joe
Lockard, Joe.Lockard@asu.edu.
Info: http://bad.eserver.org.
Proposals. Alternatives Within the
Mainstream II: Queer Theatre in
Britain. Info: Dimple GodiwalaMcGowan, Senior Lecturer, York St
John College (U of Leeds). Email:
DimpleGodiwala@aol.com.
Deadline extended. Papers. Journal
of Middle East Media (JMEM),
JMEM
JMEM),
Center for International Media

Education (CIME) at Georgia State
U and the Arab–U.S. Association
for Communication Educators
(AUSACE). Mohammed el-Nawawy,
Senior Editor, Department of
Communication, One Park Place
South, 10th Floor, Georgia State U,
Atlanta, Georgia 30303, USA. Email: jouman@langate.gsu.edu.
Sept. 15. Manuscripts.
International and Intercultural
Communication Annual, Volume
29; Theme: Communicating In/
Across Organizational Contexts.
Brenda J. Allen, Editor. Email:
Brenda.J.Allen@cudenver.edu.
Sept. 30. Manuscripts. Human
Communication Research
symposium issue on the application
of multilevel or hierarchical linear
modeling to communication
research. Michael Slater, Leslie
Snyder, and Andrew Hayes, guest
editors. Mail manuscripts to: James
Dillard, Editor, HCR, Department
of Communication Arts & Sciences,
Pennsylvania State U, University
Park, PA 16802.
Sept. 30. Abstracts or proposals.
The first World Congress on
Communication for Development
(WCCD), March, 2006, Rome,
Italy. Info: Lucia Grenna, Unit
Head, Communication for
Sustainable Development in
Operations, External Affairs, World
Bank. Phone: (202) 473-9604.
Fax: (202) 522 2654. Email:
LGrenna@worldbank.org.Web:
http://www.devcomm-congress.org.
Sept. 30. Extended abstracts.
“Media Use and Selectivity: New
Approaches to Explaining and
Analyzing Audiences,” Reception
Studies Division of the German
Communication Association

ICA Newsletter October 2005

Hampton Book Series:
Communication, Globalization,
and Cultural Identity. Jan Servaes,
Hampton Book Series Editor,
c/o School of Journalism and
Communication, University of
Queensland, Brisbane QLD 4072,
Australia. Phone: +61 (7) 3365
6115 or 3088. Fax: +61 (7) 3365
1377. E-mail: j.servaes@uq.edu.au.

Info: Marcia C. Inhorn, Director
of the Center for Middle Eastern
and North African Studies, U of
Michigan, and Mary N. Layoun,
Chair of Comparative Literature, U
of Wisconsin, Editors. Web: http://
iupjournals.org/jmews/.
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(DGPuK), Erfurt, Germany
(January 26–28, 2006). Info:
http://www.dgpuk.de/fg_rez.
Email: Helena Bilandzic, U of Erfurt
(helena.bilandzic@uni-erfurt.de).
Oct. 1. PAPERS. Visual Studies
Division of ICA. Papers related to
the visualization of emotions and
questions concerning emotional
reactions to visuals are invited for
consideration as part of a special
session on Emotions and Visuals at
the 2006 ICA Conference in Dresden,
Germany. Submission: 1000
word abstract including references
and identifying information (your
name, position, mailing address,
email-address, phone number).
Email papers and abstracts to
both: m.mueller@iu-bremen.de and
griffin@macalester.edu.
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Oct. 1. Manuscripts. Special issue
of the Southern Communication
Journal on “Communication and
Commitment in Close, Personal
Relationships.” Submissions, info:
Lynne M. Webb, U of Arkansas,
Department of Communication,
417 Kimpel Hall, Fayetteville,
AR 72701 USA. Phone: 479-5755956. Fax: 479-575-6734. Email:
LynneWebb320@cs.com.
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Oct. 15. Submissions.
“Transforming Communication
and Community”—the 2006 ECA
Convention, The Sheraton Society
Hill Hotel, Philadelphia, PA, USA,
April 26–30, 2006. Info: Ronald
L. Jackson II, First Vice President
Elect, Eastern Communication
Association, 234 Sparks Bldg, Dep’t
of Comm. Arts & Sciences, Penn
State U, University Park, PA 16802.
Phone: (814) 863-6260. Email:
info@ecasite.org.
Nov. 1. Submissions. BBG Online
Journal. Info: editor@betterboardgo
vernance.com.

of Saint Martin de Porres, Lima,
Peru, July 20–22, 2006. Info: Dale
Cyphert, ACA, 1227 West 27th St,
Cedar Falls, IA 50614-0125, USA.
Email; Dale.Cyphert@uni.edu. Web:
http://www.americancomm.org.

18th Annual Conference, Feminist
and Women’s Studies Association,
U of Aberdeen, UK. Email: Joyce
Walker, j.a.walker@abdn.ac.uk.
Info: http://www.abdn.ac.uk/
womens/conference.htm.

Jan. 16, 2006. Papers.
Political Communication.
Special issue: “New Ways of
Thinking About Journalism.”
Submissions: Professor Barbie
Zelizer, Annenberg School for
Communication, U of Pennsylvania,
3620 Walnut St., Philadelphia,
PA 19104, attn.: “Special Issue:
Political Communication.” Email:
bzelizer@asc.upenn.edu.

Sept. 16–17. The Greta Garbo
Centenary Conference, Dublin,
Ireland. Info: Gwenda Young,
Department of English, University
College Cork, Ireland. Phone:
Fax:++353-21-4903288. Email:
g.young@ucc.ie (please include
“Garbo Centenary conference” in
subject line) .

Feb. 1, 2006. Papers. Atlantis:
A Women’s Studies Journal/
Revue d’Etudes sur les femmes:
“SEXY FEMINISMS? TRANSFORMATIONS IN FEMINIST
SEXUALITY STUDIES.” Guest
Editors: Susanne Luhmann,
Department of Women’s Studies,
Thorneloe College at Laurentian
U, sluhmann@laurentian.ca;
Rachel Warburton, Department
of English, Lakehead U, rachel.
warburton@lakeheadu.ca.
Institute for the Study of Women,
Mount Saint Vincent U, Halifax
NS B3M 2J6, Canada. Phone:
902-457-6319. Fax: 902-4431352. Email: atlantis@msvu.
ca. Web: http://www.msvu.
ca/atlantis/Framed%20pages/
cContributors%20Info.htm.

Mar. 1, 2006. Completed
manuscripts and paper proposals in
MLA style. Valuation and Media
Ecology: Ethics, Morals, and Laws.
Info, submissions: Corey Anton,
266 LSH, Communication Studies,
Grand Valley State U, Allendale, MI
49401.

Sept. 23–25. Telecommunications
Policy Research Conference,
George Mason University Law
School in Arlington, VA, USA. Info:
http://www.tprc.org.
Sept. 30–Oct. 1. Diasporic
Narrative and the Ethics of
Representation, Conference at the
U of Turku, Finland. Info: Tuomas
Huttunen (tutahu@utu.fi).
Sept. 30–Oct. 2. Global Fusion
2005, Ohio U, Athens, OH, USA.
Info: Danielle Stern, Conference
Manager, Graduate Assistant,
School of Telecommunications,
Ohio U, Athens, OH 45701. Phone:
(740) 707-5675. Info: www.
globalfusion.siu.edu.
Oct. 8–9. Submissions. 2nd
Annual Conference, Association of
International Behavioral Studies,
Nihon University College of
International Relations, Mishima
City, Japan. Email: Rie Ohashi,
ohashiri@u-air.ac.jp. Info: http://
www.geocities.jp/kokusaikoudou/.
Oct. 14–15. “Intellectuals and
War from Verdun to Baghdad,”
the French Institute, Queensberry
Place, London SW7, UK. Email:
scotth@wmin.ac.uk.

CONFERENCES
Dec. 8. Papers, panels,
abstracts, and posters. American
Communication Association 2006
“Conference of the Americas,” U

Sept. 9–11. Gender and Violence:
An Interdisciplinary Exploration.

Oct. 14–15. Conference on
“RE:activism: Re-drawing the
Boundaries of Activism in a New
Media Environment,” Budapest,

Hungary. The Budapest U of
Technology and Economics,
the Central European U, the
Open Society Institute, and
the Annenberg School for
Communication at the U of
Pennsylvania. Contact: Balazs
Bodo, assistant lecturer, Budapest
U of Technology, Department of
Sociology and Communications,
Center for Media Research
and Education. Email: at
submissions@re-activism.net. Web:
http://www.bme.hu/, http://mokk.
bme.hu/. Info: http://www.reactivism.net/.
Oct. 20–22. Insides, Outsides and
Elsewheres, Canadian Association
of Cultural Studies (CACS), U of
Alberta, Edmonton, Canada. Email:
cacs@ualberta.ca. Web: www.
culturalstudies.ca.
Oct. 20–22. “Out of Time:
Theorizations of Culture and the
Political,” U of Minnesota, Twin
Cities, USA. Info: www.tc.umn.
edu/~critprac.

Jan. 13–15, 2006. Media,
Communications & Cultural Studies
Association (MeCCSA) Conference,
AMPE Leeds Metropolitan U, Leeds,
UK. Email: P.Cook@leedsmet.ac.uk.
Info: www.meccsa.org.uk, www.
ampe.co.uk.
Jan. 26–28, 2006. “Media Use
and Selectivity: New Approaches
to Explaining and Analyzing
Audiences,” Reception Studies
Division of the German
Communication Association

Mar. 21–25, 2006. Annual
Convention of the International
Studies Association, San Diego,
March 21-25, 2006. Info: Eytan
Gilboa, Department of Political
Studies & Communications
Program, Bar-Ilan U, Israel 52900.
Email: egilboa@mail.biu.ac.il.
Phone: +972-2-561-7039. Fax:
+972-3-736-1338. Web: http://
www.isanet.org.
April 26–30, 2006. “Transforming
Communication and Community”—
the 2006 ECA Convention, The
Sheraton Society Hill Hotel,
Philadelphia, PA, USA. Info: Ronald
L. Jackson II, First Vice President
Elect, Eastern Communication
Association, 234 Sparks Bldg, Dep’t
of Comm. Arts & Sciences, Penn
State U, University Park, PA 16802.
Phone: (814) 863-6260. Email:
info@ecasite.org.
July 6–10, 2006. International
Association for Relationship
Research Conference, Rethymnon,
Crete (Greece). Info: http://
www.iarr.org/. Email questions
about local arrangements to
k.kafetsios@psy.soc.uoc.gr. Email
questions about submissions to
IARR2006@listserv.uiuc.edu.
July 20–22, 2006. American
Communication Association 2006
“Conference of the Americas,” U
of Saint Martin de Porres, Lima,
Peru. Info: Dale Cyphert, ACA,
1227 West 27th St, Cedar Falls,
IA 50614-0125, USA. Email: Dale.
Cyphert@uni.edu. Web: http://
www.americancomm.org.

OTHER OPPORTUNITIES

Oct. 20-21, 2005. The STC
Training Program in Arlington,

VA, USA, provides a unique, indepth educational opportunity
that will help advance the careers
of technical communicators.
The program consists of five 2day courses taught by some of
the most respected practitioners
in technical communication.
Attendees will gain new skills,
techniques, and hands-on
experience that they can use to do
their jobs better. Certificates will
be awarded upon completion of
the course. For more information,
please visit www.stc.org/training.
The Canadian Journal of
Communication (CJC) is a
quarterly peer-reviewed journal
committed to publishing
outstanding scholarship in
communications, media and
cultural studies, journalism and
information studies. CJC is looking
for theoretically innovative and
methodologically challenging
original manuscripts, in English
or French, for immediate peerreview. To submit an article for
peer-review go to the CJC website
http://www.cjc-online.ca and
click on the “submit” button.
Articles for peer-review should
be approximately 6,000 to 8,000
words in length. Your paper
should not previously have been
published nor should it be under
consideration for publication
elsewhere. In addition to the
traditional peer-reviewed article
the CJC will develop innovative
forms and formats for discussions
of current practices including:
media reviews, research overviews
of current projects, and polemical
commentaries. These submissions
are shorter in length and may
be either more descriptive or
experimental in tone. Please
direct ideas and inquires to
the editor@cjc-online.ca. For
information on book reviews
please contact our book review
editor, Leslie Regan Shade, at
review_editor@cjc-online.ca. Info
on CJC: Kim Sawchuk, Editor,
CJC, editor@cjc-online.ca.
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Nov. 30–Dec. 2. Moving
Masculinities: Crossing Regional
and Historical Borders. The
Australian National U. Info: Richard
Eves, Gender Relations Centre,
Research School of Pacific and
Asian Studies, Australian National
U, Canberra, 0200, Australia.
Phone: + 61 2 6125 3275. FAX:
+ 61 2 6125 4896. Email: richard.
eves@anu.edu.au. Web: http://
rspas.anu.edu.au/grc/.

(DGPuK), Erfurt, Germany. Info:
http://www.dgpuk.de/fg_rez.
Email: Helena Bilandzic, U of
Erfurt (helena.bilandzic@unierfurt.de).
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The first issue of Social Influence,
a quarterly journal published by
Psychology Press, is set to appear in
spring of 2006. Social Influence is
now accepting submissions on such
topics as social influence tactics,
compliance, advertising and mass
media, political process, contagion,
rumors, interpersonal influence,
influence in democracies, power, as
well as other topics related to social
influence. The journal accepts long
empirical articles, shorter empirical
articles, theoretical pieces,
literature reviews, historical and
biographical pieces, articles on the
application of the science of social
influence, and commentary. To find
out more about Social Influence,
visit their website at http://www.
socialpsychologyarena.com/ or
email Anthony Pratkanis, Editor, at
peitho@cats.ucsc.edu.
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Visiting doctoral fellowships.
The Media Management and
Transformation Centre (MMTC) at
Jönköping International Business
School, Jönköping University,
Sweden, in the field of media
business and media economics
for advanced doctoral students.
Dr. Cinzia dal Zotto, Research
Manager, Media Management and
Transformation Centre, Jönköping
International Business School, P.O.
Box 1026, SE-551 11 Jönköping,
SWEDEN. Info: http://www.jibs.se/
mmtc. Email: For more information:
cinzia.dalzotto@ihh.hj.se.
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DESK is an Italian journal in
journalism and communication
sciences—published four time a
year—co-edited by Rome’s Union
of the Italian Catholic Press (UCSI;
website www.ucsi.it, in Italian
only) and Naples’ Suor Orsola
Benincasa University (UNISOB;
website www.unisob.na.it, in
Italian only). DESK publishes short
scholarly works about academic
research projects, theories,
and case studies; the journal
functions to bridge the academic
and the professional worlds of
communication. DESK welcomes

articles by ICA scholars worldwide
written in English or good Italian,
at a length of 2–3 pages (a page
based on an 1800-character
standard). Send submissions to
Andrea Pitasi, UNISOB, at andrea_
pitasi@fastwebnet.it.
The Journal of Professional
Studies (JPS) is a new scholarly,
peer-reviewed journal published
by St. John’s U in New York and
devoted to the pedagogic needs
and research interests of those
working within career-oriented
disciplines. The journal therefore
welcomes articles from a wide
range of professional disciplines,
including but not limited to,
such fields as criminal justice,
communication, health services,
hospitality management, computer
science, sports administration,
television and film, legal studies,
administration and economics,
and journalism. The journal is now
accepting articles for publication
consideration for its first issue in
late fall 2003 or early spring 2004.
Encouraged are submissions in a
variety of approaches to the major
theme or focus for this issue:
professional ethics. Although ethics
will be the central theme of the first
issue, articles on other subjects of
interest to scholars and researchers
in professional studies will also be
welcomed. For further information
and submission guidelines, please
contact Dr. Joseph Marotta,
College of Professional Studies, St.
John’s U, 8000 Utopia Parkway,
Jamaica, NY 11439. Email:
marottaj@stjohns.edu.
The American Library Association
(ALA), Association of College and
Research Libraries (ACRL) and
EBSS Communication Studies
Committee is proud to announce
its new web site, Library Resources
for Communication Studies: http://
www.lib.washington.edu/subject/
communications/lrcs/. Designed
to be a one-stop-shop for librarians,
researchers and students, this site
brings together resources in the

areas of advertising, broadcasting,
communications, film, journalism,
media studies, public relations, and
speech communication.
The National Cancer Institute
(NCI) is funding four Centers
of Excellence in Cancer
Communications Research
(CECCR). The $40 million CECCR
initiative is the centerpiece of
NCI’s Extraordinary Opportunity in
Cancer Communications (EOCC),
a broad initiative that supports
research and outreach aimed at
increasing the knowledge about,
tools for, access to, and use of
cancer communications by the
public, patients, survivors, and
health professionals. The NCI
Centers of Excellence in Cancer
Communications Research are:
University of Michigan (Victor
J. Strecher, Ph.D., Principal
Investigator); University of
Pennsylvania (Robert C. Hornik,
Ph.D., Principal Investigator);
St. Louis University (Matthew
W. Kreuter, Ph.D., MPH.,
Principal Investigator); and
University of Wisconsin, Madison
(David H. Gustafson, Ph.D.,
Principal Investigator). For
more information about NCI’s
Extraordinary Opportunity in
Cancer Communications Research,
visit http://dccps.nci.nih.gov/eocc/
index.html.
Political Communication is an
interdisciplinary, international
journal, published quarterly, that
features cutting-edge research
at the intersection of politics
and communication, broadly
conceived. Its expansive subject
is the site of rapid changes
and pressing policy concerns
worldwide. The journal welcomes
all research methods and
analytical viewpoints that advance
understanding of the practices,
processes, and policy implications
of political communication in all
its forms. Regular symposium
issues explore key issues in depth.
Contact Polcom@duke.edu.

The National Science Foundation
emphasizes research and education
related to Human and Social
Dynamics in its fiscal year 2004
budget request to Congress. This
priority area is intended to continue
for a period of five years. In FY
2004, NSF plans to invest $25
million in interdisciplinary research
on Human and Social Dynamics
with special attention to these
sub-priorities: Agents of change,
Dynamics of human behavior,
Decision making and risk, Modeling
human and social dynamics, Spatial
social science, Instrumentation
and data resource development.
For more information, contact:
Sally Kane, Senior Advisor
Directorate for Social, Behavioral

and Economic Sciences, National
Science Foundation, 4201 Wilson
Boulevard, Suite 905, Arlington,
VA 22230. Email: skane@nsf.gov.
Phone: (703) 292-8700.
Lynn U announces a Master of
Science in Mass Communication
beginning January 2004. The
program offers an advanced degree
designed for media professionals
and recent graduates who plan
careers as mass media practitioners.
The program emphasizes the
application of technology and
new media delivery systems in the
evolving mass media environment.
The masters program consists of
36 hours including course work
and a creative project. Classes

are held evenings or weekends
in the College of International
Communication on the third floor
of the library. The College of
International Communication is
one of the fastest growing colleges
on campus. The College offers a
$3 million state-of-the-art digital
facility that houses radio and
television production facilities,
as well as postproduction centers
concentrating on studio production,
field production, news production,
and linear and non-linear editing.
For more information about
the graduate program in mass
communication, please contact
Erika Grodzki, Graduate Program
Coordinator at (561) 237-7348.
www.lynnuniversity.edu/com.

ICA Preconference 2006: Communication and Technology Division

CALL FOR PAPERS:

After the Mobile Phone? Social Changes and the Development of Mobile Communication
The preconference aims not at some future prediction (which has already not worked properly for the mobile
phone in the past). Instead, we aim at a view on what is happening at the moment, but also a view on what will
drive us in the future: What do we know and where are the most urgent research questions? What has been
the focus of research thus far and what has to become a focus? How far do existing realizations suffice to explain and explore further developments in the mobile communication field? Our special interest is devoted to
the development beyond the mobile phone, e.g. in terms of Blackberries, the mobile computer or the mobile
Internet, where the diffusion of wireless LANs plays a crucial role.

Incoming extended abstracts will be evaluated in a peer-review procedure. A maximum of eight presentations
will be accepted; additional keynote speakers may be invited. Submit extended abstracts (maximum 1.000
words) by November 1, 2005, to one of the following addresses (email or ordinary mail). All submitters will
be informed by January 1, 2006, whether their paper was accepted or not.
Contact Person for ICA:
Dr. Patrick Roessler
U of Erfurt
Nordhaeuser Str. 63
D-99089 ERFURT
Germany

email: patrick.roessler@uni-erfurt.de
phone (+49) (361) 737-4170
fax (+49) (361) 737-4179

ICA Newsletter October 2005

This ICA preconference is scheduled for June 18, 2006 at the U of Erfurt. The participants are invited to arrive on June 17. The following travel to the ICA site in Dresden (about 2 hours) will take place on June 19,
arriving on time for the opening ceremony. Housing and food will be provided for all paper presenters; accommodation is available for reasonable prices. Travel to Dresden is free for all participants. A registration
fee of EUR 25 / $30 will be collected from nonpresenters on site.
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UNIVERSITY OF CALIFORNIA,
DAVIS
Assistant, Associate or Professor
Communication Theory
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Seeking an individual whose
primary research interests are
concerned with the development
of theories that elucidate the
fundamental processes that
subserve human communication
Examples of such processes
include message comprehension,
interpretation, and production;
strategic choices in language
use; the development of
communication competencies;
emotional and motivational
factors in communication;
communication and decisionmaking; and social influence and
persuasion Of particular value
to us are research programs that
explicate communication processes
in both face-to-face and mediated
communication contexts. This
research program must comport
with the Department’s quantitative
behavioral-science orientation
and affiliation with the Division of
Social Sciences. Ph.D. and proven
research competence required.
Tenure-track position to begin
July 1, 2006. Candidates will be
expected to teach upper-division
classes and graduate seminars.
This position is subject to final
administrative approval.
Applications: Send vita, sample of
research writing, and three letters
of recommendation
directly from recommender or
placement service to:
Charles Berger, Chair, Search
Committee
Department of Communication
One Shields Avenue
University of California, Davis
Davis, CA 95616

O T H E R

Email: labyrns@ucdavis.edu
(Lesley Byrns, Office Manager).
Telephone: (530) 752-1291.

The Department offers the B.S.
and M.A. in Communication. (A
doctoral program proposal is
currently in development.) For
further information about the
Department of Communication
at UCD, please visit our website
at http://communication.ucdavis.
edu. To ensure full consideration,
applications must be received by
OCTOBER 14, 2005. Position is
open until filled.
The University of California,
Davis, and the Department of
Communication are interested in
candidates who are committed
to the highest standards of
scholarship and professional
activities, and to the development
of a campus climate that
supports equality and diversity.
The University of California
is an affirmative action/equal
opportunity employer.

UNIVERSITY OF CALIFORNIA,
DAVIS
Assistant Professor (Tenure-Track),
Associate Professor, Professor
Mediated Communication
Seeking an individual whose
primary research interests are
in the area of the social and/or
psychological impact of the media.
Applicant must have an active,
theoretically-grounded research
program that focuses on the
effects of the traditional media
or communication technologies
upon individuals and society. This
research program must comport
with the Department’s quantitative
behavioral-science orientation
and affiliation with the Division of

A D V E R T I S I N G

Social Sciences. Ph.D. and proven
research competence required.
Tenure-track position to begin
July 1, 2006. Candidates will be
expected to teach upper-division
classes and graduate seminars.
This position is subject to final
administrative approval.
Applications: Send vita, sample of
research writing, and three letters
of recommendation
directly from recommender or
placement service to:
Michael T. Motley, Chair, Search
Committee
Department of Communication
One Shields Avenue
University of California, Davis
Davis, CA 95616
Email: labyrns@ucdavis.edu
(Lesley Byrns, Office Manager).
Telephone: (530) 752-1291.
The Department offers the B.S.
and M.A. in Communication. (A
doctoral program proposal is
currently in development.) For
further information about the
Department of Communication
at UCD, please visit our website
at http://communication.ucdavis.
edu. To ensure full consideration,
applications must be received by
OCTOBER 14, 2005. Position is
open until filled.
The University of California,
Davis, and the Department of
Communication are interested in
candidates who are committed
to the highest standards of
scholarship and professional
activities, and to the development
of a campus climate that
supports equality and diversity.
The University of California
is an affirmative action/equal
opportunity employer.

UNIVERSITY OF CALIFORNIA,
LOS ANGELES
The Department of
Communication Studies at
the University of California,
Los Angeles (UCLA) invites
applications for a tenuretrack position at the Assistant
Professor level, although for a
truly exceptional candidate the
appointment may be made at
a higher level. We are seeking
applicants with research programs
focusing on the mass media.
Review of applications begins
on October 15, 2005 and will
continue until an appropriate
candidate is found. Applicants
should submit a letter of
interest, a curriculum vitae,
representative publications, and
should arrange to have three
letters of recommendation sent
to: Chair, Search Committee,
Communication Studies, 3130
Hershey Hall, UCLA, Box 951538,
Los Angeles, CA 90095-1538.
UCLA is an equal opportunity
employer.

UNIVERSITY OF CALIFORNIA,
SANTA CRUZ
Sociology Department

The University of California is
an Affirmative Action/Equal
Employment Opportunity
Employer.

THE DEPARTMENT OF SPEECH
COMMUNICATION, UNIVERSITY
OF ILLINOIS AT URBANACHAMPAIGN, seeks one or
more full-time, tenure-track
faculty members at the rank of
assistant professor. Candidates
for appointment should have or
be near to completing the Ph.D.
by the August 16, 2006, starting
date. Salary will be contingent on
qualifications and experience.
We seek outstanding candidates
who specialize in one of two areas:
(1) Health Communication, with
interests such as health campaigns,
social influence and health,
provider-patient communication,
health communication
technologies, and media and
health; or (2) Organizational
Communication, with interests such
as small group communication,
organizational identity,
organizational communication
technologies, organizational and
inter-organizational networks,
organizational culture/climate, and
organizational change.
Candidates must have or show
clear promise of developing
a distinguished record of
undergraduate and graduate
teaching and research. Successful
candidates will join departmental
colleagues having varied
disciplinary backgrounds in an
expanding unit of 28 graduate
faculty. The department supports
large undergraduate and master’s
programs as well as one of
the nation’s oldest and most
distinguished doctoral programs.
For information about us, visit our
webpage at www.spcomm.uiuc.edu
To ensure full consideration,
applications must be received by
November 1, 2005. Applicants
should submit a letter of
application, curriculum vita,

samples of scholarly work, and
evidence of teaching effectiveness
to the following address.
Applicants also should have three
letters of recommendation sent
directly to: Barbara J. Wilson,
Professor and Head; Department of
Speech Communication; University
of Illinois; 244 Lincoln Hall, MC456; 702 S. Wright St.; Urbana,
IL 61801-3629. PHONE: (217)
333-2683. FAX: (217) 244-1598.
EMAIL: bjwilson@uiuc.edu
The University of Illinois is
an Affirmative Action, Equal
Opportunity Employer.

UNIVERSITY OF HOUSTON
Three positions: Assistant or
associate professor in advertising,
journalism, and public relations.
The School of Communication
at the University of Houston
invites applicants for 3 junior or
mid-level tenure-track positions:
advertising, journalism, and public
relations. The preferred candidates
must have a Ph.D. with graduate
course work in related discipline.
Demonstrated teaching and
research/publication ability are
required. Salaries are competitive.
The University of Houston is the
flagship campus of a system that
enrolls 50,000 students. Houston
has a world-class medical center,
professional sports, regional
music, robust arts community
and NASA. It is the world capital
for petroleum exploration and
headquarters to 21 major multinational corporations. The School
prides itself for its role in working
with a diverse student population
of 1,650 students. Our student
majors are 23% African-American,
21% Latino, 9% Asian-American
and 3% internat’l. The student
body is working-class with a
median age of 27. See www.class.
uh.edu/comm/
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The Department of Sociology
at the University of California,
Santa Cruz, invites applicants
for a tenure-track Assistant
Professorship in Information and
Media Technologies. Please link
to UCSC’s Academic Human
Resource Employment Bulletin for
position announcement: http://
www2.ucsc.edu/ahr/employment/
bulletin.html#tenure. All materials
must be postmarked by October
14, 2005.

UNIVERSITY OF ILLINOIS AT
URBANA-CHAMPAIGN
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SCHOOL OF INTERNATIONAL SERVICE
AMERICAN UNIVERSITY
WASHINGTON, DC
INTERNATIONAL COMMUNICATION
Assistant Professor
The School of International Service invites applications/nominations for a tenure-track position at the rank of Assistant Professor to begin Academic Year 2006-2007. Qualiﬁcations: PhD or equivalent degree in a related discipline required as well as a
record of teaching and research excellence.
•

INTERNATIONAL COMMUNICATION
Specialization in one or more key international communication topics, including
the economics of international communication networks, information technology
and international communication, and communication policy.

Please direct a letter of application, a curriculum vitae, three letters of reference, publications, and teaching evaluations to the
International Communication Search Committee, School of International Service, American University, 4400 Massachusetts
Avenue, NW, Washington, DC 20016-8071.
Consideration of nominations and applications will begin September 15, 2005 and continue until the position is ﬁlled.
The School of International Service provides a unique environment for learning and professional enhancement. It is a community comprised of scholars, practitioners, and students from around the world. The School of International Service classrooms
also reﬂect the spirit of the community; teaching styles are highly collegial. The curriculum is distinguished by linking theory
and practice and by addressing both conceptually and empirically the emerging issues of an increasingly interdependent and
complex world. The faculty focuses on interactive learning and involves students in ongoing research projects in the School’s
ﬁelds: Comparative and Regional Studies, Global Environmental Policy, International Communication, International Development, International Economic Policy, International Politics, International Peace and Conﬂict Resolution, and U.S. Foreign
Policy. The School’s website can be accessed at www.american.edu/sis.
American University seeks highly dedicated teachers and scholars deeply committed to interdisciplinary learning, the application of new technologies in teaching and scholarship, and to the preparation of students for life in a diverse and rapidly changing global society.
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An EEO/AA University. The University is committed to a diverse faculty, staff, and student body.
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Position #1 Advertising
Advertising. The
successful candidate will be
expected to teach undergraduate
advertising courses in a fullydeveloped program centering on
principles, writing, media planning,
campaigns, and social marketing.
Approximately 180 of the 1,650
majors specialize in advertising.
Students gain additional experience
and leadership development by
participating in AAF National
Student Advertising Competition
and the Houston Ad Club.
Position #2 Journalism. The
successful candidate must have

substantial professional experience
as a journalist. The position calls
for specialization in media studies,
convergent technology, computerassisted reporting, and/or media
law. The successful candidate will
be expected to teach undergraduate
journalism courses in a developed
program that focuses on writing,
editing, convergent news production,
media law, investigative/civic
journalism, and the political economy
of the media, and graduate courses in
mass communication. Approximately
350 of the 1,650 majors specialize
in print or broadcast journalism,
and 20 graduate students are

pursuing a concentration in mass
communications. Students may
gain pre-professional experience by
participating in student chapters of
SPJ, NABJ and NAHJ.
Position #3. Public relations.
The successful candidate will be
expected to teach graduate and
undergraduate public relations
courses in a fully-developed
program centering on principles,
writing, ethics, campaigns,
issues management, crisis
communication, investor relations,
risk communication, theory, and
management.

TENURE TRACK POSITIONS IN FILM, ANIMATION, AND RECORDING ARTS OPEN AT LOYOLA MARYMOUNT UNIVERSITYʼS
SCHOOL OF FILM AND TELEVISION
Position in NARRATIVE FEATURE FILMMAKING
The successful candidate must demonstrate wide-ranging expertise in all aspects of Feature ﬁlmmaking, with special emphasis given to strong
skills in narrative visual storytelling. Extensive experience working with and directing actors is also required.
We are seeking individuals who encourage innovation, collaboration, and an appreciation for humanism and the interconnectedness of the arts;
whose strong professional credentials represent the best of mainstream studios and/or the diverse world of Independent Feature ﬁlms, and whose
teaching can help to effectively prepare and connect our students to the broad landscape of the industry.
Signiﬁcance will be given to the candidateʼs skills in teaching, advising and mentoring students in the entire collaborative process of narrative Feature
ﬁlmmaking. The successful candidate will have a dynamic understanding of, and wide-ranging teaching and professional experiences in story and script
development, directing, pre-production, production and post-production. Candidate will teach classes at both the undergraduate and graduate levels.
Position in ANIMATION: INTERACTIVE STORYTELLING
The successful candidate should possess both exceptional professional and academic experience. Responsibilities include: Teach Interactive Animation storytelling (including production, aesthetics and philosophy) in the Animation major; Teach undergraduate students beginning, intermediate and
advanced interactive animation storytelling with professional level of competence in a variety of digital animation courses (both 2D, 3D and programming skill sets) and emergent interactive media courses; Assist Program Coordinator to develop and implement curriculum, with regard to game theory and production; Advising and committee work in addition to other administrative duties will be a required part of the facultyʼs responsibility.
The candidate must have excellent computer and software competency in both Macintosh and PC environments; a comprehensive knowledge of
traditional methodology and knowledge of tools, techniques and processes are required.
Position in RECORDING ARTS
The successful candidate should have professional credits in motion picture sound and a broad understanding of recording arts as applied to ﬁlm
and television, both in production and post-production. In production sound the ideal candidate would have experience with analog Nagras as well
as the newer generation of digital recorders, and will have worked with double-system recording for ﬁlm as well as single-system video cameras.
In post-production, candidates should have a working knowledge of dialog, effects, and music editing, foley & ADR recording and editing, and
re-recording for feature ﬁlm and television. Because LMU uses the Pro Tools platform for digital recording and editing, expertise in that system
is essential. Professional experience or experience in teaching production sound or re-recording is highly desirable.
Additional information for all applicants:
These are full-time tenure track appointments beginning Fall 2006 at the Assistant Professor level. Salary is competitive. The successful candidate will have strong teaching and professional experience. Although a terminal degree is required (M.F.A. or Ph.D), highly exceptional candidates with wide ranging, industry recognized, successful, celebrated and distinguished professional careers will also be considered. Committee
work, advising, and continued research/creative work are required.

Chair, Search Committee
(c/o Associate Dean)
School of Film and Television
Loyola Marymount University
1 LMU Drive, MS 8230
Los Angeles, CA 90045-2659
The School of Film and Television has over 700 students majoring in Film Production, Television Production, Screenwriting, Recording Arts, and
Animation. The school encourages original thinking in a supportive environment consistent with the Universityʼs ethics and humanistic goals.
Loyola Marymount, a comprehensive university in the mainstream of American Catholic higher education, seeks professionally outstanding applicants who value its mission and share its commitment to academic excellence, the education of the whole person, and the building of a just society. LMU is an equal opportunity institution actively working to promote an intercultural learning community. Women and minorities are encouraged to apply. (Visit www.lmu.edu for more information.)
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The deadline for applications is December 1, 2005 (no late applications will be accepted). Applicants should send: a letter of application which
includes a description of the applicantʼs experience and a vision statement; curriculum vitae; undergraduate and graduate transcripts; three references including names, addresses, and telephone numbers, and mail materials to:
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Approximately 180 of the 1,650
majors specialize in public
relations; 35 graduate students
specialize in public relations.
Students gain additional
experience and leadership
development by participating
in one of the charter chapters
of PRSSA (www.uh.edu/prssa/
<http://www.uh.edu/prssa/>
). The program has a national
and international reputation for
leadership in public relations
education and scholarship.
Review of CVs will begin
11/15/05. Send CV, letter of
application, three letters of

recommendation, and official
transcripts to:
Beth Olson, Ph.D.
Director, School of
Communication
101 Communications Building
University of Houston
Houston, TX 77204-3002
bolson@uh.edu
The University of Houston is
an Affirmative Action/Equal
Opportunity employer.
Minorities, women, veterans
and persons with disabilities are
encouraged to apply.

INDIANA UNIVERSITY—
BLOOMINGTON
Department of African American
and African Diaspora Studies
The Department of African
American and African Diaspora
Studies (AAADS) at Indiana
University—Bloomington invites
applications from senior scholars
(associate and full professors)
with excellent credentials in
Black Film and an interest in
assuming leadership of the Black
Film Center/Archive, which was
established in 1981. Areas of
expertise include film history, the
aesthetics of Black film, Black

The School of Communication Studies at Ohio University invites applications for one tenure-track position, to commence Fall 2006. The School seeks a teacher/scholar who will complement the interests of our faculty in the area of
Relating and Organizing. This area encompasses the interconnectedness of interpersonal and organizational communication, highlighting the interface among and between people, institutions, and relationships. Although all applicants will be considered, for this position we are particularly interested in candidates who exhibit an expertise in quantitative methodology/s. A program of research with the potential for securing external funding is also a plus.
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We will be hiring at the Assistant Professor level. Applicants should hold the Ph.D. (or provide evidence that they will
hold the degree by September 2006), have strong records of teaching and scholarship, demonstrate a commitment
to engaged student learning, and exhibit appreciation for diverse theoretical and methodological approaches to communication. The person hired will teach graduate courses in his/her area of specialization, and have the opportunity
to teach a wide variety of courses at the undergraduate level, including but certainly not limited to interpersonal and
organizational communication, leadership and conference planning, and training and development. He/she will also
be expected to advise undergraduate and doctoral students in the School and to be an active and constructive participant in the governance of the School.
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The School of Communication Studies is housed in Ohio University’s nationally recognized College of Communication. The school offers BSC and Ph.D. degrees in newly revised programs with approximately 400 undergraduate
majors and 50 graduate students. Please visit our website to learn more about our undergraduate and graduate programs (http://www.coms.ohiou.edu ).
Chartered in 1804, Ohio University is the oldest university in the Northwest Territory. Enrollment at the Athens campus
is approximately 21,000 students with over 7500 additional students on ﬁve regional campuses. First year undergraduate students’ average at the 75th percentile nationally in GPA, class rank, and standardized test scores. OU enrolls
students from all 50 states and 97 countries. To learn more about Ohio University please see http://www.ohio.edu.
Deadline for applications is November 1, 2005. Please submit curriculum vitae with teaching effectiveness scores and
student comments, three letters of recommendation, and a cover letter discussing qualiﬁcations, research agenda,
and teaching philosophy, either to Professor Elizabeth Graham (grahame@ohio.edu) or to Professor Lynn Harter
(harter@ohio.edu), School of Communication Studies, Lasher Hall, Ohio University, Athens, OH 45701-2979.
Ohio University is an Equal Opportunity/Afﬁrmative Action Employer. Applications from women, minorities, veterans,
and persons with disabilities are especially encouraged.

women filmmakers, and African
American and Diasporan films.
Our repositories in Black film are
among the richest in the country
and complement other resources
at Indiana University, such as the
Archives of African American
Music and Culture, the Archives of
Traditional Music, and the African
American Arts Institute.
Established in 1970, AAADS offers
Bachelor’s and Master’s Degrees, a
Ph.D. minor, and the faculty is in
the process of developing a doctoral
program.
Bloomington, a centrally located
Midwestern city with a population
of 65,000, offers a high quality of
life with many social and cultural
attractions.

Indiana University is an
Affirmative Action/Equal
Opportunity Employer

LEWIS & CLARK COLLEGE
Relational Communication Position

program. Review of applications
will begin December 5 and continue
until the position is filled. Please
include (1) a curriculum vitae;
(2) a letter of application that
includes a statement of educational
philosophy, teaching experience, and
research interests; (3) evidence of
teaching effectiveness; (4) samples
of scholarship; (5) three letters of
recommendation; and (6) graduate
school transcripts. Please send
application materials to Stuart
Kaplan, Chair, Communication,
Lewis & Clark College, 0615 SW
Palatine Hill Road, Portland, OR
97219. Lewis & Clark College is a
private liberal arts college with 1,750
undergraduates, and is an Equal
Opportunity Employer encouraging
the application of women and
minority applicants. Information
about the Communication
Department may be found at http://
www.lclark.edu/dept/comm.

Marist College invites applications for

Dean of
The School of
Communication
and The Arts
Marist is rated among the top colleges and universities
in the country and is located in New York’s historic Hudson River Valley. We are looking for an individual that can
build upon our accomplishments and strengthen the national image of our School of Communication and the Arts
to prominent stature.
A description of this exciting position can be found at

www.marist.edu/humanresources
Marist is an Equal Opportunity/Afﬁrmative Action Employer

Lewis & Clark College invites
applications for a tenure-track
position in Communication
beginning fall 2006. The

MARIST
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Applicants should send a cover letter
detailing research, creative, and
teaching interests and experiences,
a vitae, two writing samples, and
three letters of recommendation.
Review of applications will begin
October 15, 2005, and will continue
until the position is filled. Address
applications to: Vernon Williams,
Ph.D., Department of African
American and African Diaspora
Studies, Memorial Hall East, Room
M23, Indiana University, 1021
E. Third Street, Bloomington, IN
47405. Fax: 812-855-4432 or
email: AAADS@exchange.indiana.
edu; www.indiana.edu/~afroamer/.
Applications from women and
minority candidates are encouraged.

department seeks candidates who
are prepared to teach courses in
relational communication with a
focus on how social interaction
is shaped by culture and
communication practices. Specific
courses may include cross-cultural
communication, communication and
conflict, communication and gender,
and language and social interaction.
Candidates will also be expected to
teach the introductory level survey
course in communication and
culture. A Ph.D. is required at the
time of appointment. Lewis & Clark
requires its faculty to be excellent
teachers and demonstrate a strong
publication record. The college
encourages faculty to engage in
collaborative research with students
and to participate in interdisciplinary
programs. Usual teaching load is
five courses per academic year,
including regular participation in
the first-year general education
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The Ohio State University School of Communication invites applicants for tenured or tenure-track faculty positions in the following areas:
Communication Technology
Candidates should locate themselves primarily within a traditional area of communication research, but have strong research interests in some facet of communication technology or new media (such as the Internet and privacy, video/computer games or communication policy).
Health Communication
Candidates should locate themselves primarily within a traditional area of communication research (such as interpersonal or mass
communication), but have strong research interests in some facet of health communication.
Interpersonal, Group or Organizational Communication
Candidates should specialize in social inﬂuence or persuasion, broadly construed, but may have particular interests or pursuits in
such areas as prejudice and discrimination, leadership processes, or social power and its manifestation.
Journalism Research
Candidates should specialize in research in an area of journalism that may include such diverse possibilities as the processes of
journalism, media and social movements, media history, or the functions of media in a pluralistic society.
Mass Communication Research
Candidates should be generalists in mass communication research, but may have particular avenues of pursuit or context areas,
such as media violence, media and children, cognitive processing of media, video/computer games research, mass media and society, or media and ethnicity.
Political Communication Research
Candidates should specialize in an area of macro or group-level political communication. This specialization may be manifest in any
of a variety of areas, including media content, social movements, or the interaction between interest groups and individuals.
ABOUT THE POSITIONS AND THE SCHOOL: In addition to responsibilities for teaching existing courses, there is room for development of new courses. We seek colleagues who are able to think outside of traditional boundaries and envision courses that
might be attractive to both graduate and undergraduate students from within the major, and courses that speak to the interests and
needs of non-majors.
The School is committed to empirical, social-scientiﬁc research on communication processes, either basic or applied. Our goal is to
develop a communication program reﬂecting a unique and distinct vision driven by intellectual curiosity and vigor. We are looking
for colleagues who have an interest in helping us continue to build this kind of program at OSU. The School of Communication is a
part of the College of Social and Behavioral Sciences and offers the B.A., M.A. and Ph.D. degrees. We currently have 28 full-time,
tenure-track or tenured faculty members in the School. Our resources include a number of research laboratories and state-of-theart research equipment.
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All candidates must have a Ph.D. degree in communication or related social science, or have a reasonable expectation of completing all requirements for the degree prior to August 15, 2006. Candidates hired for tenure-track positions must have strong research
interests and abilities, with a demonstrated record of publication in top-tier journals in the ﬁeld. Candidates for associate or full professor positions must have both strong research records reﬂecting theoretically-driven interests and an international reputation for interesting, high-quality research. For senior candidates, research grant experience is also highly desirable.
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TO APPLY: Interested candidates should send a cover letter specifying the area to which they are applying, curriculum vitae, samples of research, and a list of at least three references to the search committee chair at the address below. Informal queries via email
are also welcome: mcdonald.221@osu.edu.
Search Committee Chair
School of Communication
3108 Derby Hall
154 N. Oval Mall
The Ohio State University
Columbus, OH 43212
Review of applications will begin October 15, 2005. Closing date for applications is December 15, 2005. The Ohio State University is an equal opportunity-afﬁrmative action employer and especially encourages applications from women, minorities, Vietnam-era
and disabled veterans, and other individuals with disabilities.
The campus is strategically located in Columbus, the capital city of Ohio. Columbus is the center of a rapidly growing and diverse
metropolitan area. It is a friendly city and offers a wide range of affordable housing, many cultural and recreational opportunities, and
a strong economy based on government as well as service, transportation and technology-based industries. Columbus has consistently been rated as one of the Top U.S. cities for quality of life. Additional information about the University and School is available
via www.comm.ohio-state.edu and www.osu.edu. Information about the Columbus area is at www.columbus.org.

UNIVERSITY OF OKLAHOMA
Department of Communication
Interpersonal/Social Inﬂuence: Assistant Professor
The Department of Communication at the University of Oklahoma invites applications from scholars with teaching
specialties in both interpersonal communication and social inﬂuence and with research interests in either of these areas. If a candidate has applied interest in health communication, we would view that as a bonus. The Department
seeks to hire a promising teacher/scholar at the Assistant Professor rank (tenure-track). The position has been authorized by the College but is pending ﬁnal approval by the Provost. Appointment commences in August 2006.
Applicants must have an earned doctorate at the time of appointment, have a record of scholarly research, show evidence of effective university teaching, and demonstrate the ability and willingness to serve on advisory committees
and to actively pursue external funding.
The Department of Communication is strongly committed to providing quality instruction and research in communication theory and research. The Department is a member of the Division of Social Sciences within the College of Arts
and Sciences. The Department’s major areas of concentration include: interpersonal communication/social inﬂuence,
political/mass communication, intercultural/international communication, language and social interaction, and health
communication. At full strength, the department includes 17 faculty. Faculty and 30-plus graduate teaching and research assistants staff a program which offers B.A., M.A., and Ph.D. degrees to over 70 graduate students and over
400 undergraduate majors.
The University of Oklahoma is an equal opportunity and afﬁrmative action employer. Women and minorities are encouraged to apply.
Salary for the position will be competitive and commensurate with experience. Start-up funds and relocation expenses may be available. Initial screening will begin December 15, 2005 and will continue until the position is ﬁlled. Applicants should send a letter of application, curriculum vitae, and names of contact information for three references to:
Dr. Michael Pfau, Chair, Department of Communication, University of Oklahoma, 610 Elm Avenue, Room 220, Norman, OK 73019-2081; phone: (405) 325-9503; FAX: (405) 325-7625; E-mail mwpfau@ou.edu. Other members of the
Search Committee are Dr. Dan O’Hair phone: (405)-325-1619; e-mail: hdohair@ou.edu; and Dr. Claude Miller phone:
(405)-325-0861; e-mail: chmiller@ou.edu. Informal inquiries directed to any of the Search Committee members are
invited and welcome.

Applications should include curriculum vitae, copies of publications, and three letters of recommendation. Materials should be sent to Professor Larry Browning, Search Committee Chair, University of Texas at Austin, Department of Communication Studies, 1 University Station
A1105, Austin, TX 78712. The committee will begin considering candidates on November 25, 2005. The University of Texas at Austin is an
Equal Opportunity/Afﬁrmative Action Employer. Minorities and women are encouraged to apply.
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The Department of Communication Studies at the University of Texas at Austin invites applications for a position in organizational communication to begin September 1, 2006. This is a tenure-track position at the Assistant Professor rank, and applicants must
have a Ph.D. at the time of the appointment. Scholarly publications, potential for fundable research, and teaching experience are
strongly preferred. The ideal applicant should research and teach in areas related to the emerging organization of the 21st century. This could include scholarship on information/communication technologies, new organizational forms and media, globalization, organizational identity/reputation, civil society organizations, or contemporary work environments (e.g., virtual work, worklife balance). All methodological approaches will be considered, but researchers using more qualitative approaches to inquiry are
strongly encouraged to apply.
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LEWIS & CLARK COLLEGE
Rhetoric and Public Culture
Position

ICA Newsletter October 2005

Lewis & Clark College invites
applications for a tenure-track
position in Communication
beginning fall 2006. The
department seeks candidates
with excellent preparation to
teach courses in rhetoric and
public culture. Specific courses
may include communication and
gender, persuasive communication,
and rhetoric of American social
conflicts. Candidates will also be
expected to teach public discourse
and the introductory level survey
course in communication and
culture. A Ph.D. is required at
the time of appointment. Lewis
& Clark requires its faculty
to be excellent teachers and
demonstrate a strong publication
record. The college encourages
faculty to engage in collaborative
research with students and to
participate in interdisciplinary
programs. Usual teaching load is
five courses per academic year,
including regular participation in
the first-year general education
program. Review of applications
will begin December 15 and
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continue until the position is filled.
Please include (1) a curriculum
vitae; (2) a letter of application
that includes a statement of
educational philosophy, teaching
experience, and research
interests; (3) evidence of teaching
effectiveness; (4) samples of
scholarship; (5) three letters of
recommendation; and (6) graduate
school transcripts. Please send
application materials to Stuart
Kaplan, Chair, Communication,
Lewis & Clark College, 0615 SW
Palatine Hill Road, Portland, OR
97219. Lewis & Clark College
is a private liberal arts college
with 1,750 undergraduates,
and is an Equal Opportunity
Employer encouraging the
application of women and minority
applicants. Information about the
Communication Department can
by found at http://www.lclark.edu/
dept/comm.

assistant professor position in
public relations to begin in Fall
2006. Candidates should have
a thorough grounding in the
communication discipline and
be able to teach graduate and
undergraduate courses in public
relations. Teaching areas may
include but are not limited to
the following: public relations
principles, public relations writing,
public relations campaigns
and graduate-level integrated
advertising and public relations
management. Ph.D. preferred.
ABDs considered (will have one
calendar year from the date of the
initial contract to complete the
doctorate). Professional public
relations experience desirable.
The successful candidate will be
expected to maintain a record of
scholarly publications, participate
in service activities, support the
university’s mission, teach and
advise students.

MARQUETTE UNIVERSITY
College of Communication

Marquette University is an urban,
Catholic, Jesuit institution located in
Milwaukee, WI. As a university, we
are committed to excellence, faith,
leadership and service to others.

Public Relations Faculty Search
The College of Communication at
Marquette University is seeking
applicants for a tenure-track

The Annenberg School for Communication at the University of
Pennsylvania is seeking to fill a tenured (associate or full
professor) faculty position, to begin July 1st 2006. Research and
teaching interests should focus on one or more of the following
areas: the structure, organization, technologies, regulation, management, and social and political functions of media institutions; media and communication policies and the policy process; media and
communication law; the political economy of the media; the history and theories of media institutions,
organizations and systems.
Within these areas we are open to a wide range of theoretical perspectives, methodological approaches
and geographic foci. Applicants must hold a Ph.D. (in communication or a related social science or
humanities discipline) and have a distinguished record of teaching and research. Responsibilities
include conducting a program of research and publication, teaching at the graduate and undergraduate
levels including supervising doctoral dissertations, and contributing service to the school and
university.
The Annenberg School for Communication at the University of Pennsylvania is a graduate school of
communication theory and research, with 16 full-time faculty and approximately 70 doctoral students
representing a wide range of disciplinary backgrounds and interests. The faculty also has primary
responsibility for an undergraduate communication major within the School of Arts and Sciences.
Send letter of interest, curriculum vitae, names and contact information for people who might write
letters of recommendation, and up to three articles or chapters reporting representative research to
Professor Michael Delli Carpini, Dean, Annenberg School for Communication, University of
Pennsylvania, 3620 Walnut Street, Philadelphia, PA 19104-6220. To receive full consideration,
applications should be received by November 12 2005. The University of Pennsylvania is an affirmative
action/equal opportunity employer committed to diversity.

The College of Communication
has recently received a gift of $28
million from alumni J. William
and Mary Diederich, the largest
individual gift the university has
ever received. The gift will help the
college to become one of the top
institutions for educating students to
be leaders in the converging world
of print, broadcast and electronic
communication through curricular
innovation, cutting-edge research,
and access to experts in the field.
Interested individuals should
submit a cover letter, curriculum
vitae, three letters of reference
and the names, addresses and
phone numbers of the three
references. Send the application
to ADPR Search Committee,
College of Communication,
Marquette University, P.O. Box
1881, Milwaukee, WI 53201-

1881. No electronic submissions
accepted. The application deadline
is December 1, 2005 or until filled.
Questions may be addressed to joyce.
wolburg@marquette.edu. EO/AAE.

PENNSYLVANIA STATE
UNIVERSITY
Department of Communication
Arts & Sciences
Faculty Position in Health
Communication
Seeking applications for a
tenured/tenure-track assistant
or associate professor position in
health communication to begin in
Fall of 2006.
We are looking for collegial
individuals capable of pursuing
sustained programs of original
research on health communication.
Interest in or experience with
grants and funded research is
desirable. In addition to teaching
undergraduate and graduate
courses, duties include course
development in the area of
specialty, supervision of theses and
dissertations, and involvement in
other departmental activities. A

Ph.D. is required for appointment
to a tenure-track position, although
applicants who are currently ABD
will be considered.
To be considered for this position,
candidates should submit (1)
a formal letter of application,
(2) curriculum vitae and other
relevant professional credentials,
(3) selected samples of scholarly
work, (4) evidence of teaching
effectiveness and (5) three letters of
recommendation. These materials
should be sent to Professor Roxanne
Parrott, Chair of the Health
Communication Search Committee,
234 Sparks Building, Box 200,
Department of Communication Arts
and Sciences, The Pennsylvania
State University, University Park,
PA, 16802. Applications received by
November 1, 2005 will be assured
of full consideration; however, all
applications will be considered
until the position is filled. For more
information about the department
and/or this job, see http://cas.
la.psu.edu/
Penn State is committed
to affirmative action, equal
opportunity and the diversity of its
workforce.

PURDUE UNIVERSITY
Public Relations
Assistant-Associate Professor
Position
The Department of Communication
at Purdue University is seeking a
tenure-track advanced Assistant
or Associate Professor beginning
in August 2006. We are seeking
an expert in public relations with
a strong commitment to research
and to undergraduate and graduate
education. The ideal candidate will
have the ability to teach effectively
in both introductory and advanced
public relations courses and will
have expertise in the areas of public
relations strategy, public relations
management, theory, and/or
techniques.
Applicants should have a Ph.D.
in communication or a related
field. ABDs will be considered.
Previous professional and
academic experience desired.
Interested applicants should
send a letter of application,
curriculum vitae, names and
contact information for three
references, and copies of their
teaching evaluations to:

“Got Any Milk to Go With Those COOKIES?”
A Snack-Sized Reminder About Voting This Fall

If you have your computer set to block ﬁrst-party and third-party cookies, you shoul still be able to
access the ICA material with session cookies. You can also set your computer to allow only ICA.
Your ability to vote in the upcoming ICA election will not be affected by any settings you have on
your computer. You will have access to the ICA general election, as well as any division of which
you are a member.
ICA is currently exploring technology that can default to allow entry to members who have a block
on all cookies. This software is still relatively new; we are having it tested to ensure that it still
maintains a secure site. As soon as we can achieve that result, we will shift.

ICA Newsletter October 2005

Your computer requires “session cookies” to access material on the ICA website. Even though your
computer may automatically dump them when you log off, you need the cookies to keep material
secure and available only to members.
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Patrice M. Buzzanell,
Search Committee Chair
Department of Communication
Purdue University
Steven C. Beering Hall of Liberal
Arts and Education 2114
100 North University Street
West Lafayette, IN 47907-2098
765. 494.3317
pbuzzanell@cla.purdue.edu
Formal evaluation of candidates
will begin on October 15, 2005, but
applications will be accepted until
the position is filled.
Purdue University is an Equal
Opportunity/Affirmative Action
employer

SAN DIEGO STATE UNIVERSITY
Director
School of Communication
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Seeking experienced administrator
with leadership skills in personnel
and resource management,
curriculum development,
budgeting, and external
funding and development to
serve as Director of School
of Communication, which
encompasses both liberal arts/
sciences and professional aspects
of communication. Position
requires earned doctorate
in communication, mass
communication or allied field.
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Review begins September 30,
2005, for expected appointment
on July 1, 2006. Candidates
should submit letter of application,
curriculum vitae, and names of
three professional references to
Diane L. Borden, Ph.D., Search
Committee Chair, School of
Communication, San Diego State
University, 5500 Campanile Drive,
San Diego, CA 92182-4561; or
fax application to 619-594-6246.
For complete position description,
please visit the School’s Web site at
http://www-rohan.sdsu.edu/dept/
schlcomm/index.html.

SDSU is a Title IX, equal
opportunity employer and does not
discriminate against individuals on
the basis of race, religion, national
origin, sexual orientation, gender,
marital status, age, disability, or
veteran status, including veterans
of the Vietnam era.

UNIVERSITY OF CALIFORNIA,
SANTA BARBARA
Department of Film Studies
The Department of Film Studies at
the University of California, Santa
Barbara seeks to fill two Assistant
Professor positions in (a) European
Cinema and Media/Theory, and (b)
Comparative Media Studies. An
EO/AA Employer. For complete
application information please visit:
http://www.filmstudies.ucsb.edu/
graduate/announcements.html.

UNIVERSITY OF GEORGIA
Grady College of Journalism and
Mass Communication
The University of Georgia, Grady
College of Journalism and Mass
Communication, invites applications
for the following faculty positions
beginning fall 2006.
ASSISTANT PROFESSOR IN
PUBLIC RELATIONS: Candidates
must have the ability to teach
a wide range of undergraduate
and graduate courses in public
relations, as well as other areas of
mass communication based on the
candidate’s interests. Sustained
evidence or strong promise of
research productivity required
in such areas as public relations,
international communication or
health communication. Ability
to mentor and direct graduate
students desirable. Ph.D. in
communication or related field
required. Professional public
relations experience desirable.
ABDs considered with initial
appointment as instructor (one
calendar year from date of contract

to complete the doctorate).
DEADLINE: Applications received
by October 15, 2005, are assured
of consideration. Send application
materials to Dr. Karen Miller
Russell, Chair, Public Relations
Search Committee.
ASSISTANT PROFESSOR
OR LECTURER IN
PHOTOJOURNALISM: The
successful applicant will supervise
the department’s photojournalism
program, teach basic and advanced
courses, engage in creative activity
or research, and contribute to
outreach and service. Candidates
must have significant professional
photojournalism experience
and must be well qualified in
electronic editing applications.
Experience with digital media
desirable. Candidates interested in
a tenure-track assistant professor
position should have a terminal
degree or outstanding professional
experience, and a record of
scholarly or creative productivity.
Candidates interested in the
lecturer position, a renewable
non-tenure track appointment,
should have supervisory and/or
teaching experience. A master’s
degree is preferred. DEADLINE:
Applications received by
November 15, 2005, are assured
of consideration. Send application
materials to Dr. Janice Hume,
Chair, Photojournalism Search
Committee.
LECTURER IN
TELECOMMUNICATIONS:
Responsibilities include teaching
undergraduate courses in field
and studio production, which
include narrative DV production
techniques, supervising student
work on staff shows, and
contributing to the service and
outreach efforts of the college and
department. Production facilities
at the Grady College include digital
acquisition and editing labs, the
Dowden Center New Media lab, and
the Himan Brown Audio Production
lab. Candidates must have

significant professional experience
in video and audio production, a
M.A. or M.F.A., and supervisory
and/or teaching experience.
DEADLINE: Applications received
by December 1, 2005, are assured
of consideration. Send application
materials to Dr. Dwight Brooks,
Chair, Telecommunications Search
Committee.
To apply: Submit a letter of
application, vita or résumé, and the
names, addresses and telephone
numbers of three references to
the above search chair, Grady
College of Journalism and Mass
Communication, University of
Georgia, Athens, GA 30602-3018.
Learn more about UGA and the
Grady College at www.uga.edu and
www.grady.uga.edu.
Applications from women and
minorities are strongly encouraged.
The University of Georgia is
an Affirmative Action/Equal
Opportunity Institution.

UNIVERSITY OF WISCONSINMADISON
School of Journalism
and Mass Communication

We welcome applications from
communication scholars with
professional skills, especially in the
specialty of advanced journalism.
“Journalistic skills” of interest

Communication, University of
Wisconsin, 821 University Avenue,
Madison, Wisconsin 53706-1497.
Inquiries can be addressed to Prof.
Blum at dblum@wisc.edu or 608263-3395.

The School of Journalism and Mass
Communication is a community
of productive scholars who
value creative, collaborative and
substantive scholarship. The School
welcomes a variety of conceptual
and analytical approaches.

The School of Journalism and Mass
communication is one of the oldest
journalism training units in the
United Sates. Its approximately 20
faculty and instructional staff offer
courses to 400 undergraduates
and about 100 graduate students.
At the graduate level, the school
provides a professional MA, a
research MA and one of the top
doctoral programs in the country in
communications research.

Our new colleague will teach
at both the undergraduate and
graduate levels. The regular
course load at the school is two
courses per semester; faculty will
also advise graduate students
and supervise research. Our new
colleague should have the ability to
work with the School’s professionaltrack master’s students.
Required: Ph.D completed or
expected by August 2006 in a field
related to the research and teaching
area; research and publications
commensurate with experience or
evidence of ability to carry out a
research agenda; evidence of or
potential for excellence in teaching.
Deadline: Applications should
include a letter detailing
professional and teaching
experience, as well as an
ongoing and proposed research
agenda. Applicants should also
include a CV and three letters of
recommendation. To ensure full
consideration, applications must
be completed by November 1 and
should be sent to Deborah Blum,
professor of journalism and search
committee chair, 5154 Vilas Hall,
School of Journalism and Mass

The school operates in one of the
nation’s finest public universities
and enjoys outstanding resources,
including libraries, teaching and
research laboratories, graduate
assistantships, various internal
and external sources of research
support, and close working
relationships with other departments
on campus. The campus lies in
wooded, rolling hills along the shore
of one of Madison’s four lakes, and
the student, faculty and staff enjoy
excellent athletic facilities and a
thriving entertainment and cultural
environment. Madison, the state
capital, consistently ranks among
the top American cities for its
quality of life.
Unless confidentiality is requested
in writing, information regarding
the applicants must be released
upon request. Finalists cannot be
guaranteed confidentiality. The
University of Wisconsin - Madison
is an equal opportunity employer.
Women and minorities are strongly
encouraged to apply.

RENEWING YOUR MEMBERSHIP? Please access this website to view and pay your invoices
http://www.icahdq.org/membership/renew.html
or click on the links in the Hot Topics table on the ICA homepage
or on the “Renew Your Membership” link on the left sidebar.
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The University of Wisconsin-Madison
School of Journalism and Mass
Communication seeks a full-time
assistant professor, tenure track,
with a demonstrated commitment to
excellence in research, teaching and
service for appointment beginning
August, 2006.

include storytelling; critical
evaluation of evidence and other
investigative skills, and ethical
decision-making. Application
should highlight professional
experiences and abilities.
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Sorry, But When It Comes to Email Addresses,
You May Have Only One . . .

University of California at Santa Barbara
Open Rank, Interpersonal Communication

The Department of Communication invites applications for an
open rank faculty position in the area of interpersonal communication effective July 1, 2006.
Candidates should have a Ph.D. and who can contribute to the
diversity and excellence of the academic community through
proven research, teaching, and service. Individuals are sought
with a strong social science background in interpersonal communication having research and teaching interests in: a) personal relationships and family communication, and/or b) verbal and nonverbal message use, processing, and effects. Applicants who complement one or more of the existing Department strengths in health, media, technology, organizational,
political and intergroup communication are of particular interest. For further information about the Department of Communication at UCSB, please see http://comm.ucsb.edu.

ICA Newsletter October 2005

Submit curriculum vitae, as well as samples of scholarly
work, and evidence of teaching effectiveness, and request
that three letters of recommendation be sent to: Dr. Howard
Giles, Search Committee Chair, Department of Communication, 4840 Ellison Hall, University of California, Santa Barbara, CA 93106-4020. Review of materials will begin on November 10, 2005 and will continue until the position is ﬁlled.
The University of California is an Equal Opportunity/Afﬁrmative Action Employer.
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Email has become a way of life, and ICA uses it extensively—for billing, program assignments, membership,
and just about every other communication we have with
our members—and it usually works just ﬁne. Occasionally, however, we run into problems (or you do) because
you use a different email address from the one ICA has
in our records for you. The result can be duplication or
miscommunication. Consider your email address your
unique identiﬁer for all ICA purposes and please use only
one email address for all your ICA business. That makes
our job easier and results in better service to you.
Thanks.

FULBRIGHT SCHOLAR AWARDS
Some Fulbright Scholar opportunities to lecture or conduct research abroad during the 2006–2007 academic year remain available around the world in communications. Awards for both faculty and professionals
range from two months to an academic year. Foreign
language skills are needed in some countries, but most
Fulbright lecturing assignments are in English. U.S. citizenship is required for all awards; university teaching
experience is required for all lecturing awards. For
available awards, other eligibility requirements, and
online application, visit our website at http://www.
cies.org. Awards are closing daily, so consult the relevant program ofﬁcer before applying.

2006 Conference
of the
International
Communication
Association

Dresden, Germany
June 19–23, 2006
The Saxonian Chancellery (built 1904) seen through Dresden’s Government
Buildings (1998). Photo: DWT/Dittrich, City of Dresden

