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It Takes a Village
Amy Jordan, President-Elect, U of Pennsylvania

In this column, I reflect on the often-Herculean task of putting together ICA's Annual Conference. It is a huge undertaking by so many
people who give selflessly of their time and expertise. Their work is often "behind the scenes", and what they do can sometimes feel
thankless or unacknowledged. So let me take this moment to acknowledge all they do to make this association vibrant and strong.
I'll start with the leadership of ICA's 27 Divisions and Interest Groups. These fine folks represent the interests of their members by
attending biannual board meetings. These meetings require advance preparation, a significant time commitment, and serious
involvement in helping to shape policies, set priorities, and highlight challenges and opportunities facing the Association. Your chairs
contribute to working groups dealing with issues as challenging as internationalizing our journals and brainstorming about
alternatives to the structure of the annual meeting. They bring information from board meetings back to the membership through
newsletters and business meetings, and they serve as conduits of information so that those of us who serve on the executive
committee have a sense of what the broad membership worries about and how we can be responsive to your needs.
Then there are the program planners, who do the incredibly hard work of putting together a slate of sessions that reflect the scholarship of their Divisions and Interest Groups under great
time pressure and within the tight constraints of the limited space that they each have within the annual meeting. As I have written in previous columns, the two biggest challenges that we
face in putting our annual meeting together are 1) finding enough qualified reviewers to read and rank submissions in ways that are meaningful and fair; and 2) the low acceptance rate that
results from the very high volume of papers, abstracts, and panel proposals that come in each year. But our intrepid planners have taken on these challenges by recruiting volunteers early
(thank you volunteers!), doing their best to match papers with reviewers through a revamped keyword system, and creating flexible session formats such as high density, hybrid, and
escalator sessions that provide more opportunities to share scholarship without sacrificing quality. As a result, despite the fact that we have even more submissions than we had for
Seattle, we expect our acceptance rate to be over 40 percent. As our association continues to grow, it is this willingness to think "out of the box" that opens up opportunities for more of our
members to present their work and engage in meaningful scholar-to-scholar exchange.
Our theme for the 2015 conference "Communication Across the Life Span" has been so ably guided by theme chair Jon Nussbaum (Penn State U). Jon graciously agreed to return to a
leadership role after he already "did his time" as ICA President and his expertise in life span issues will produce a program (and an edited volume based on the theme) that I know we will all
be proud of. Our local liaison with our communication colleagues in Puerto Rico, ERIC Vice Chair Federico Subervi (Kent State U), has worked to develop panels that spotlight the rich
scholarship being done at universities across the island and that will have a broad interest for our membership. Federico has also been an important resource for identifying the local food,
culture, and sights that our members might enjoy during those moments when they are not soaking in the sun and the scientific sessions.
In addition to our chairs, vice chairs, and program planners, there are members who serve as graduate student representatives and international liaisons from each of the Divisions and
Interest Groups. They bring ideas from their members to the board and provide concrete suggestions about how we can realize our ambitions for making ICA an association that is
welcoming and supportive of scholars at every stage of their career and from all corners of the world. Many of the Blue Sky Workshops will be devoted to programming that these liaisons
plan and execute.
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As noted in my last column, we are holding nearly two dozen pre- and post-conference workshops, which provide an opportunity to engage for a sustained period of time around a topic of
common interest. Pre- and post-conferences are not easy events to plan. In addition to proposing a topic, people need to be mobilized, submissions are collected through Calls for Papers,
budgets must be constructed, food (and of course caffeinated beverages) has to be selected, and the program needs to be publicized. These half-day and day-long meetings have proved
to be wonderful ways to have a "conference within a conference." But they take time and energy to put together. Sometimes these are organized by members already involved in program
planning at the Division/Interest Group level, but often they are proposed and executed by folks who simply step up to the plate because they recognize their value.
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I could not do my job as President-Elect charged with putting together the San Juan meeting in 2015 without the sage advice of ICA's Executive Committee, which includes ICA President
Peter Vorderer (Mannheim U) and Past Presidents Francois Heinderyckx (U Libre de Bruxelles), Cynthia Stohl (U of California - Santa Barbara), and Larry Gross (U of Southern
California). These are folks who have shared the wisdom of their own experiences planning conferences, and who reveal not only their success stories but also their failures so that I am
not doomed to repeat them. Though the EC members give me the room to bring my own personal vision to the San Juan meeting, I will be incorporating many of their innovations in 2015.
(And yes, dear members, I will be carrying on Peter's dance party tradition in Puerto Rico!)
Finally there's the staff at ICA Headquarters - Michael Haley, JP Gutierrez, Jennifer Le, Giselle Chen, Sam Luna, and Mike West. If you have already communicated with them then you
know they are about as competent, professional, patient, and courteous as a staff can get. When I was program planner and chair of the Children, Adolescents, and the Media Division,
they held my hand every step of the way as I learned the ropes of leading my division. In my new role as President-Elect, they continue to do so. San Juan will be an amazing experience
for all because the ICA staff have the experience and the good sense to anticipate the problems and find the solutions and to make all the behind-the-scenes work nearly invisible so that
you can have the best conference possible.

Here's the truth: with the exception of the paid staff at ICA Headquarters (who, let's be honest, work above their pay grade!) we are all doing our service work for free. Why? Because we
care. We care about our discipline, we care about our scholarship, and we care about our community. So thank you to all those unacknowledged and underappreciated individuals who give
so generously of their time and expertise. I feel incredibly grateful to be a part of this village that has come together so willingly and worked so hard to raise up a conference of which we
can all be proud.
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President's Message: Lessons From the Past: 25 Years After the Fall of the Berlin Wall
Peter Vorderer, ICA President, U of Mannheim

It's hard to believe that it's now been 25 years since I, along with much of the rest of the world, was stunned as the Berlin Wall came down - or, I should say, as it suddenly
became permeable, eventually disappearing altogether sometime afterwards. We know today that the events that took place on 9 November 1989, were not at all what
anybody (either in East Germany or in West Germany) had planned, but they would nonetheless leave an indelible mark on the face of our country and, many would argue,
global politics more generally. I still remember well the events that unfolded on that November evening a quarter of a century ago, and if you'll permit me a bit of
reminiscence, I'd like to share my recollections with you, especially inasmuch as they help us open up a dialogue about the role of communication in our world and reflect on
what lessons we might take away from this profound moment in history.
In November of 1989, I was living in downtown West Berlin. On the night the wall came down, my partner and I had dinner plans with friends at a restaurant in Kreuzberg, a
part of town that bordered the wall. Before we left the house, I remember pausing to check the news on the television, and we wound up being lucky enough to see the famous press
conference that the speaker of the political party ruling East Germany was giving at the time. Among a variety of other things, he announced towards the end of the event that the
leadership of his party had found a "solution" for the problem that many in East Berlin had raised: their desire to travel freely to West Berlin, to West Germany, and to other parts of the
Western world. When a journalist asked him when this vague "solution" would go into effect, he appeared startled and double-checked his notes before finally replying: "I believe this is
immediate," he said. Just after this pronouncement, the West Berlin news show we were watching interviewed the Governing Mayor of West Berlin, who essentially said that this was a
great day for Berlin, affirming his understanding that, as per the press conference, the wall was now open. I didn't believe a word of what he was saying, not for one second. What's more, I
doubt many others who were watching that night felt much differently than I did; after the way of life that we'd all become so used to, it was simply impossible to even imagine that the wall
could now be more or less irrelevant. Thus, having heard this supposed news but placing little stock in it, we continued on our way, taking the subway to Kreuzberg in anticipation of a
pleasant evening with friends.
A few hours later (and, notably, with little discussion of these developments during our dinnertime chatter), my partner and I were ready to take the subway back home to downtown West
Berlin. The subway station we walked to was a terminal station, as the original subway line that went all the way into East Berlin had been interrupted at this point by the wall; as such, we
expected it to be comparatively sleepy late on a Thursday night. Yet as we entered the station around midnight to board the last train of the evening, we were taken aback to find it packed
with people, to an extent that I'd never experienced before (and indeed have never experienced since) on any subway in Berlin, let alone on the last train headed downtown in the middle of
the night. We were left wondering what was going on. Had all of these people just gotten out of a rock concert, or perhaps some abnormally late soccer game? This explanation didn't seem
to work, though; there was no big concert hall nearby, and certainly no soccer stadium. Moreover, it was a Thursday night! So what could possibly be motivating such unusual travel?
Despite the news coverage we'd seen just a few hours prior, the obvious answer still did not occur to us. We watched the throngs of people surrounding us, noticing their somewhat
unusual dress and observing as they excitedly read the city map posted on the ceiling of the train while deciding where they wanted to go. We must have waited ten minutes or more
before my confusion got the better of me, and the question all but burst out of me: "Where the hell are you all coming from?" They looked at me and, realizing that I was a clueless
Westerner, simply said, "We are from the other side!" With tears of happiness and amazement welling in their eyes, they told us that they, like us, had seen the press conference hours
earlier, and that they, like us, also couldn't believe what they were hearing. However, after putting their children to bed, they walked to the nearest checkpoint along the wall to find out the
truth, and though not much seemed to be going on when they arrived at the checkpoint, the crowd slowly grew bigger and bigger. Sure enough, it would not be long before history was
made, as the guards at the checkpoint gave way and allowed those crowds to pass freely through the gates of the wall.
Today, we know that border patrol had not received any specific orders about how to go about changing their standard operation procedures along the wall, and thus had no idea how to
handle the situation. For a while, they let some people through-namely those who seemed to be trouble-but they stamped their passports in order to identify them, with the intention of
barring them from reentry should they wish to return (as most of them did!). Finally, one member of the patrol at the Bornholmer Straße checkpoint simply gave up and decided, on his
own, to open the gate and let through what had become a huge mass of people. Soon after, at different points along the wall, those in East Berlin were able to simply walk through the
gates, largely still in disbelief of what was happening, and look for public transportation to take them into downtown West Berlin-to the places they knew by name, and had maybe seen on
television, yet never thought they would see in person until perhaps they were retired and given a few days' leave to visit friends or family. The sort of free movement that was made
possible that night still felt like some sort of a dream to them, and there I was with them right in the middle of it.
My partner and I were supposed to get off the subway two stops before the downtown station in order to get home, but given the circumstances, we naturally decided to stay on board with
the crowd of waking dreamers. We followed the mass of people to Kurfürstendamm, the Broadway of West Berlin. As we arrived, we came upon more who had already made the journey,
with many others still coming directly from East Berlin, either by public transit or, eventually, in their cars. Thus, in the early morning of 10 November 1989, the Kurfürstendamm of West
Berlin was packed. And despite the fact that it was a bitterly cold night, everybody on the street seemed to be laughing, and crying as well, sharing champagne and shouting in complete
bewilderment: "Madness!"
So why am I sharing this story? Because, especially in light of my role with ICA, I can't help but wonder about the role that communication (or lack thereof) played in making these
remarkable events possible, and it is in this spirit that I wanted to open up the question to the larger disciplinary community: What might have happened 25 years ago if we had had
available to us the knowledge and communication technology that we have at our disposal today? Would we have been in a better situation to predict what was coming? What might those
predictions have enabled us to do? Would the Stasi (the secret police of East Germany) have been taken measures to prevent this course of events from happening? Would the people of
Germany have been uniquely empowered, or would they instead have simply been more efficiently controlled by governmental forces? Put another way, even as we reflect on the fall of the
Berlin Wall as a decidedly positive moment in Germany's history, might we also categorize it as a profound failure of communication?
As intriguing as it may be to muse about the past, however, I think perhaps the greatest enlightenment the fall of the Berlin Wall can offer relates to our future rather than our history.
Certainly, much has changed in the 25 years since the wall came down. Nevertheless, given that societal processes and changes have notably accelerated in late modernity, I think it's
plausible to predict that further significant changes in the ways we live, work, interact, and communicate with each other won't require another 25 years. What, then, does the future hold?
What new forms of communication will become the norm? Naturally, my mind travels first to my own area of research, which currently focuses on our habit of being permanently online
and permanently connected to one another. In my view, this represents a hugely significant cultural shift that has occurred in the space of only a few years. The so-called "internet of
things," which is often referred to as the next step in this cultural evolution, will likely usher us into yet another new version of the world, substantially different from anything we are used to.
Again, this will most likely happen within a remarkably short time period. So what effects might these changes have on the kind of lives we lead? What other changes might follow from
these ones? Perhaps most importantly, what new historical moments-what new iteration of the wall coming down-will be made newly possible (or newly impossible) in the wake of these
changes?
Finally, these sorts of musings entail for me both an element of prediction and a more critical element of reflection. Both humanistic and social scientific thinkers in our field have long
contemplated the world we're likely to live in and the opportunities such a world might yield, particularly with respect to communication. Yet there is an additional question that seems to be
asked with somewhat less frequency, at least in certain corners of our field: Do we want to live in this sort of world? I find myself wondering if this is the sort of question that we as
communication scholars should deal with (or, perhaps, should be expected to deal with!), or if instead we should leave these issues to the journalists, politicians, business leaders, and
self-proclaimed experts who are already dealing with them. I do believe that our discipline, in all its wonderful diversity, would have much to offer in the way of both explaining the world we
live in and reflecting on its advantages and disadvantages, including an assessment of who might benefit in certain versions of the future and who might, in fact, be left to suffer. Perhaps
this need not be a requirement for scholarship in our field, but it is nonetheless a rich opportunity that we can consider.
Regardless of whether you take a descriptive or a prescriptive approach to communication, the fact remains that historical moments like the fall of the Berlin Wall remind us of the
phenomenal impact that communication can have on our world and, as an extrapolation, communication scholarship might have in shedding light on our past, present, and future. A coda to
my own personal history with the wall may be useful here. After the wall came down, I was involved in a research project led by Jürgen Bortz, the great methodology professor from the
Technical U of Berlin's psychology department. Back then, we wanted to study how people in the two German states would come together and overcome decades of separation, of differing
political and media systems, and of divergent thinking; we would do this by measuring and analyzing how public opinions in these two states gradually changed over time, now that
communication between them was open and free. Unfortunately, we didn't get the funding we were looking for, and we finally gave up on pursuing the project. Even today, this is one of the
decisions that I regret most in my academic career. Thinking about what we could have done, what we potentially would have found out, and how much communication research could
have helped us to understand what was going on at such a crucial time, I realize how important it is to use our expertise to understand the moment we live in, not only to know and learn
from what has happened in the past, but also to be better prepared for what will come next. I suppose the more optimistic version of this lesson, then, comes in the form of a call to action,
inviting us to make sure we take full advantage of the remarkable resources we have in our discipline, so that we may indeed understand our past as fully as possible while also helping
shape our future.
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GamerGate Debacle Offers Reminder for Researchers: Interactions Need Attention, Not Just Effects
James D. Ivory, Game Studies Interest Group Chair, Virginia Tech

In last month's ICA Newsletter, a group of researchers (Shira Chess (U of Georgia), Mia Consalvo (Concordia U), Nina Huntemann (Suffolk U), Adrienne Shaw (Temple U), Carol
Stabile (U of Oregon), and Jennifer Stromer-Galley (Syracuse U) offered an excellent article describing harassment of ICA members and other communication scholars by advocates of
the infamous "GamerGate" campaign that emerged in August of this year. I recommend their article to anyone interested in learning about the basics of the "GamerGate" phenomenon, the
very personal implications of the debacle for scholars in communication and related fields, and some recommendations for individuals and organizations dealing with the risk of harassment
and privacy invasions.
I share their view that the harassing and defamatory behavior carried out by some under the banner of "GamerGate," a campaign ostensibly concerned with problems in video game
journalism that seems to have well and truly lost its shape amidst unsubstantiated allegations, bullying, and misogyny, is reprehensible and presents personal risks for scholars in the area.
When the "GamerGate" furor thankfully dies down, I am not sure what scholars of video games will glean from the specifics of "GamerGate" to add to knowledge about the social role of
video games. The most egregious actions of the campaign seem to be rooted more in the stubborn societal presence of misogyny, knee-jerk fear of feminism, and ill-informed "men's
rights" arguments than in video games.
I do think, though, that aside from more urgent lessons about academic freedom and personal security, "GamerGate" also offers a broader reminder that much of the most prominent
research on video games fails to capture their social role by focusing on how games might influence users rather than how users influence each other in games.
For some 3 decades, a primary focus of research dealing with video games in the field of communication has been on the effects of games' content, particularly the effects of violent
content, or with broader effects of playing video games as a habit, such as video game "addiction." The question of how playing video games can affect an individual is an important one.
Innovative research on games' effects continues to be showcased by the ICA's conferences and journal, but progress toward conclusive answers about societal effects of games is often
slow, and the debates on the topic of video game effects are too often polarized and acrimonious.
Meanwhile, the modern social landscape of video games increasingly extends far beyond traditional questions of "effects" when it comes to what may be the most important social impacts
of video games. Video game users interact with strangers and lifelong friends, and they involve themselves in communities, whether malevolent like that of some of the "GamerGate"
participants or more prosocial. Meanwhile, the most prominent research agendas and debates in the field remain myopically focused on what games do to people instead of what people
involved with games do to each other.
Much research on video games in our field, and especially much of the most prominent research, continues to deal with video games as a "stimulus," or perhaps as an "avocation" or a
"task." (See the image below.) All of these approaches to video games lend themselves to questions about games' effects, either in terms of specific content and features or general
exposure. But not enough of the public's attention is directed to the fact that games can now be viewed as a "social environment" where users interact with each other, and the social
implications of these interactions may dwarf any effects of the games themselves.

Caption: Four approaches to the social impact of video games; from Ivory, J. D. (2013). Video games as a multifaceted medium: A review of quantitative social science research on video
games and a typology of video game research approaches. Review of Communication Research, 1(1), 31-68. doi: 10.12840/issn.2255-4165_2013_01.01_002

There is good research emerging on the best and worst of video games users' interactions with each other, no small portion of it through ICA. But no matter how many clever new studies
explore important new questions about the way people behave toward each other in online game environments, the dominant conversations in prominent academic spheres, popular
media, and policy circles all too often remain mired in a focus on a view of video games as talismanic catalysts for effects instead of technologies that engender important social interactions.
While "effects" research should continue, we must pay more attention to research on the way people who play games treat each other in addition to what the games may or may not be
doing to them. Consider online interactions in popular games like World of Warcraft or Call of Duty. With millions of people interacting in those spaces, is it more important to examine how
often people playing those games are kind or cruel to each other, or how it affects players to pretend to be soldiers or orcs?
For example, in field experiments with which I have been involved, we have found that while most players in online games are helpful and polite, there also appear to be subtly stereotypical
ways some players regard each other depending on players' sex and other behaviors. Increasingly, I am inclined to suspect that these meaningful social interactions, both good and bad,
between video game players have much greater social implications than the effects of game content that we have debated for decades.
I believe that research on video games' social impact is an important topic meriting attention from researchers and the public, and I am pleased that ICA is an outlet for such research. But,
as the toxic mob harassment that constitutes the worst elements of the misdirected "GamerGate" phenomenon indicate, it is as important for us to understand how video games users treat
each other inside and outside of the video game experience as it is to debate the effects of the games themselves if we really want to understand video games.
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Student Column: Preparing for Puerto Rico
Francois Allard Huver, Paris Sorbonne U - CELSA

As the end of the year approaches, we hope that you all had the chance to submit in time and smoothly your contributions for
ICA 2015 Puerto Rico! We wish you a lot of success for your submission! Now comes the time to review for those who dedicate
some of their time to serve the association this way and thus also contribute to the quality and the recognition of our association
in our professional and academic community.
The Graduate Student Affairs Committee (GSAC) is also working toward the preparation of ICA Conference 2015 in Puerto Rico.
Simultaneously we are preparing new projects and new ways to improve diversity, inclusivity, and participation for all
early-career scholars. WhileSholnn Freeman (Howard U) rightfully addressed issues of inclusivity beyond internalization, we are
also considering different options to improve the form of ICA conferences, always with the objective to avoid falling into the trap
of compartmentalization.
Recently our President-Elect Amy Jordan (U of Pennsylvania) asked you all to answer a short survey on annual conference and
conference structure. As the survey will help ICA Board and Executive Committee to adjust the current conference structure to needs of our striving association, we would like to ask you
some questions specifically targeting our early-career scholar situation and wishes for future conferences.
In the previous years, "Research escalators" or similar roundtable allowing early-career to present and have feedback on their work from "senior" scholars have been more and more
present in the program of the conference. In addition, some of our friends and colleagues suggest having more panels or slots dedicated only to early-career scholars at the conference.
We think that this raises the issue of separating "young" scholars from the rest of the presenters, and thus slowly creates a two-tier community. Nonetheless, we think that these questions
have to be asked, and we think that you have your right to express your opinion about these issues regarding the future of our association's conferences. Thus, take some time to think
about specific early-career scholar sessions.
In addition, we also want to think about two more points focused on ways to improve the service ICA provides to early career scholars as well as to reinforce our community within the
association, especially during conferences. We therefore aim to have mentoring sessions for students and early-career scholars during the next conferences. In these mentoring sessions,
experienced scholar could provide insights and advice about various topics such as starting your career, publishing, tenure, etc. We will provide in the next month introductions to this idea
on our website and also use it as a platform to prepare such events. Interested scholars and early-career scholars can also let us know! In addition, we also need to think about other events
catering to students and early-career scholars could be interested in. If you have ideas that we could support, let us know! ( anne.kaun@sh.se & fr.allardhuver@gmail.com )
We hope to make ICA conferences better for us all, early and not-so-early-anymore career scholars!

Member News & Updates

This article includes new postings with the latest ICA member news, as well as updates on outside conferences and publications. All ICA members are encouraged to submit their latest
professional news for inclusion in the Newsletter by e-mailing Jennifer Le at jle@icahdq.org.

Neoliberalism, Media and the Political
Sean Phelan
(Massey U)
Neoliberalism, Media and the Political presents a novel critical analysis of the condition of media and journalism in neoliberal cultures. Emphasizing neoliberalism's status as a political
ideology that is simultaneously hostile to politics, the argument is grounded in empirical illustrations from different social contexts, including post-Rogernomics New Zealand, Celtic Tiger
Ireland, the Leveson Inquiry into the UK press, and the climate-sceptic blogosphere. Phelan draws on a variety of theoretical sources, especially Laclau and Bourdieu, to affirm the
importance of neoliberalism as an analytical concept. Yet, he also interrogates how critiques of neoliberalism - in media research and elsewhere - can reduce social practices to the
category of neoliberal. Against the image of a monolithic free-market ideology that imposes itself on other domains, the book identifies the potential sites of a cultural politics within
neoliberalized media regimes.
Palgrave Macmillan
November 2014
£60.00 |$95.00
For further information and endorsements, see http://www.palgrave.com/page/detail/neoliberalism-media-and-the-political-sean-phelan/?K=9781137308351

Division & Interest Group News

Lesbian, Gay, Bisexual, Transgender and Queer Studies
Congrats to Eve Ng, from Ohio U, who will be our next Co-Chair of the GLBT Interest Group! We are grateful for her service and look forward to her contributions over the next four years.
In other election news:
- The new bylaws expressing the Interest Group's emphasis on a broad definition of diversity for Cochairs, rather than simply alternating gender identities, was approved.
- The Early Career Representative has been made an elected position.
- We have a committee of international liaisons working hard to ensure our group better represents the global diversity of ICA's membership.
- BIG NEWS: we have changed our name to LGBTQ Studies Interest Group to more closely mirror terminology in the field.

Calls for Papers

CALL FOR PAPERS
The Future of Journalism:
Risks, Threats and Opportunities
Thursday 10 and Friday 11 September 2015
Cardiff U, UK
Call for Papers
We are delighted to announce the fifth biennial conference - The Future of Journalism to be hosted by the Cardiff School of Journalism, Media and Cultural Studies (JOMEC) at Cardiff U,
UK. The 2015 conference theme will be "Risks, Threats and Opportunities."
A selection of the research-based papers presented at the conference will be published in special issues of the peer-reviewed journals Digital Journalism, Journalism Practice and
Journalism Studies. Sponsorship for the conference is provided by JOMEC and Routledge Taylor and Francis.
The plenary speakers will be Professor Jean Seaton (U of Westminster) and Professor Stephen D. Reese (U of Texas - Austin)(their bios appear below).
This call for papers invites contributions from the international community of scholars of journalism studies, journalism practitioners, educators and trainers, media executives, trade
unionists and media regulators.
Papers focused on any aspect of the broad theme, "The Future of Journalism: Risks, Threats and Opportunities," are welcome, although priority will be given to those papers addressing
one of the five subthemes:
* Journalism and Social Media. In the digital age of social networking, crowd-sourcing and "big data," how is journalism and the role of the journalist being redefined? How do we
investigate the influence of Twitter, Facebook, YouTube, Instagram, Reddit, and the like, on the gathering, reporting or consumption of news?
* Journalists at Risk. Covering the world¹s trouble spots has always posed acute challenges, but increasingly news organizations and their sources are being targeted in war, conflict or
crisis situations. What are the key issues at stake to protect journalists¹ safety and their right to report?
* Journalism Under Surveillance. What does freedom of the press mean in a post-Snowden climate, when spying, leaks and whistleblowing are making news headlines around the world?
What are the new forms of censorship confronting journalism today, and what emergent tactics will help it to speak truth to power?
* Journalism and the Fifth Estate. At a time when the traditional ideals of the fourth estate risk looking outdated, if not obsolete, to what extent can we rely on citizen media to produce
alternative, independent forms of news reporting? How best to reform mainstream media institutions to make them more open, transparent and accountable to the public?
* Journalism¹s Values. How are journalism¹s ethical principles and moral standards evolving in relation to the democratic cultures of communities locally, regionally, nationally or
internationally? What are the implications of changing priorities for the education, training and employment of tomorrow¹s journalists?
Titles and abstracts for papers (250 words max) are invited by Friday 9 January 2015 and should be submitted online via the email address: Futurejournalism2015@cardiff.ac.uk
Keynote Speakers:
Professor Jean Seaton is Professor of Media History at the U of Westminster, UK, and the Official Historian of the BBC. She has written extensively on media history and policy, the
interaction between the media and politics, conflicts and security as well as children's broadcasting and the broadcast arts. Her publications include Pinkoes and Traitors: The BBC and the
Nation, 1974-1987 (Profile Books, February, 2015) , Carnage and the Media (Penguin, 2006) and co-authored with James Curran(Goldsmiths, U of London), the eighth edition of Power
Without Responsibility: The Press and Broadcasting in Britain (Routledge, 2014). She is on the boards of Full Fact and the Reuters Institute, and is Director of the Orwell Prize, Britain¹s
premier prize for political writing.

Professor Stephen D. Reese has been a member of the U of Texas at Austin faculty since 1982, where he is the Jesse H. Jones Professor of Journalism. His research focuses on a wide
range of issues concerning the sociology of news, the process of media framing, the globalization of journalism, and larger issues of press performance. Recent publications include Mediating the Message in the 21st Cen
Mediating the Message in the 21st Century: A Media Sociology Perspective, co-authored with Pamela Shoemaker (Syracuse U)(Routledge, 2014), and Networked China: Global Dynamics
of Digital Media and Civic Engagement , co-edited with Wenhong Chen (U of Texas - Austin)(Routledge, 2015). He has held major roles with the AEJMC and ICA, and lectured at several
universities around the world, including as Kurt Baschwitz Visiting Professor at the U of Amsterdam.
Mass Communication & Society, Call for Papers, "Climate and Sustainability Communication"
Guest Editor: Donnalyn Pompper, Temple U.
This MC&S special issue shall open new conversations for integrating arenas of science and environmental communication, political communication, health communication and their
respective theory and research method sets. Links between communication and sustainability have garnered significantly greater attention among scholars in Europe and Scandinavia than
in North America. Reasons for this and implications of such outcomes have yet to be thoroughly examined. Collectively, business-case approaches far outnumber critical approaches
among U.S.-based research on sustainability.
Complex problems and opportunities associated with globalization and power inequities require interdisciplinary, creative approaches. MC&S, a highly-ranked SSCI journal, offers a perfect
forum for inspiring new conversations and advancing climate and sustainability communication research.
The aim of this special issue is to build upon traditional approaches to mass media's role in shaping and amplifying climate/sustainability issues by opening new space for including diverse
perspectives of multiple opinion leaders (including NGOs and institutions) shaped by cultural orientations - and by shaping media used to communicate about them. Suggested foci include:
? Role of culture and nation in framing climate and sustainability campaigns
? Negotiating power inequities in setting and acting upon sustainability campaign agendas - local, regional, national, global
? How have climate/sustainability campaigns and NGOs succeeded, failed, and retrenched?
? In what ways do economic systems shape climate and sustainability discourse?
? What are the roles of mass media and other communication forms with regard to climate and sustainability programs?
? Which have been the most effective techniques (e.g., frames) for advancing sustainability and climate activism and behavior change through communication and why?
? How can insider-activism (employees as moral actors) work to inspire multinational corporations to reform operations impacting climate and sustainability communication?
? How might a global ethic interplay with climate/sustainability issues which defy definition or universal acknowledgement?
? How can conflicts among cultures and lack of global, ethical and legal regulatory policy with regard to climate and sustainability be negotiated in the short- and long-term?
? What is the role of theory building in communication beyond supporting "window dressing" and "greenwashing;" deeply-entrenched critiques of sustainability campaigns?
? Power of documentaries' persuasive appeals about climate change and sustainability
? In what ways do advertisers assess effectiveness of green marketing campaigns?
Mass Communication & Society invites submissions for a special issue devoted to a symposium on "Climate and Sustainability Communication." A wide range of manuscripts using varied
research methods and theoretical frameworks is welcomed. Encouraged are empirical studies which bear on the issues described above. Submit only original manuscripts that are not
under consideration with other journals or books.
Deadline for submissions: Manuscripts are to be submitted by 30 June 2015, via the Mass Communication & Society online system at http://mc.manuscriptcentral.com/mcas following the
standard journal submission procedures. Authors should note in their cover letters that the submission is for the special issue devoted to "Climate and Sustainability Communication." Final
publication will be in Volume 19 (2016). In addition to the electronic submission process, please send one hard copy to:
Donnalyn Pompper

, Department of Strategic Communication, School of Media & Communication, Temple U, 218 Weiss Hall, Philadelphia, PA 19122. Any questions concerning this call for papers may be
directed to Donnalyn Pompper, dpompper@temple.edu .
Call for Papers: Special issue of Popular Communication: International Journal of Media and Culture on Music and Discovery, with Co-Guest-Editors: Tom McCourt (Fordham U)
and Nabeel Zuberi (U of Auckland)
The editors of Popular Communication: The International Journal of Media and Culture invite submissions for a special issue on the topic of Music and Discovery. We are aiming for a
multi-disciplinary issue that draws on the many resonances of the word "discovery" in music as popular communication, and we welcome critical approaches in music education;
musicology and ethnomusicology; film, television and cultural studies; media and communication studies; sound studies; popular music studies; global media, and other fields. We seek
manuscripts that examine the politics and aesthetics of musical discovery, and how the tropes of discovery are invoked in disciplines, research methods and the production of knowledge
related to music. How is "discovery" represented in musical production and sounds, in the uses and social meaning of music?
Experimentation and changes in music making are often understood through the language of discovery. Musical sounds and images embody and represent discovery in their textuality,
intertextuality and para-textuality, from citation to product placement. Digital convergence and ubiquitous music raise questions about the interaction of distinctive media industries and
technologies, as well as the modes of attention and play of senses involved in discovery. Social media and networks offer new ways of finding and sharing music, as well as new
recordings, repertoires and performances. "Discovery" has long been organized in retail and leisure spaces; today, "discovery" often appears in discussions of digital platforms and
algorithms that introduce unfamiliar music to listeners, who are then tagged and tracked as consumers.
The humanities, sciences and educational institutions devoted to music deploy the language of discovery in their rhetoric. The collecting and curatorial practices of institutions and
tastemakers, amateur and professional, introduce us to archives and genealogies that may reaffirm or contest dominant music histories. Enlightenment reason, colonialism, imperialism
and tourism continue to inform the discovery of musical worlds, and affect the ways in which the objects and subjects of discovery struggle for and negotiate agency. "Discovery" mobilises
desires and affective forces that are gendered, sexualized and racialized. We welcome manuscripts on the theme of Music and Discovery in these areas of research, and others that we
may have overlooked or have yet to speculate upon.
Submitted papers should be 6,000 words in length (inclusive of all elements). The deadline for submission is 1 March 2015. Tom McCourt (Fordham U) mccourt@fordham.edu and Nabeel Zuberi
Nabeel Zuberi (Uof Auckland) n.zuberi@auckland.ac.nz welcome email queries before this date. Instructions for submitting your article can be found at
http://www.tandfonline.com/toc/hppc20/current . Some manuscripts may not be sent out for review if deemed inappropriate for the journal.
Popular Communication provides a forum for scholarly investigation, analysis, and dialogue on communication symbols, forms, phenomena and systems within the context of popular
culture across the globe. Popular Communication publishes articles on all aspects of popular communication, examining different media such as television, film, new media, games, print
media, radio, music, and dance; the study of texts, events, artefacts, spectacles, audiences, technologies, and industries; and phenomena and practices, including, but not limited to, fan,
youth and subcultures, questions of representation, digitalization, cultural globalization, spectator sports, sexuality, advertising, and consumer culture.
CALL FOR PAPERS
InDigital Latin America Conference: Indigenous Engagement with Electronic and Digital Media
26-28 March 2015 | Nashville, Tennessee
We solicit a variety of perspectives on the ways Indigenous Peoples of Latin America engage television, radio, digital cameras, DVD production, cell phones, Facebook, YouTube,Twitter,
and beyond. Topics may include, but are not limited to: institutional and textual analysis of indigenous media production, current thinking on authenticity of indigenous media,
audience/reception studies, and media influence on culture and society.
Keynote Speaker: Dr. Faye Ginsburg, Director, Center for Media, Culture and History, NYU
Conference will take place at Vanderbilt University; registration information may be found at http://my.vanderbilt.edu/indigitalconference. Submission deadline: 16 January 2015;
Registration deadline: 9 February 2015
For questions please contact Richard Pace at RICHARD.PACE@MTSU.EDU

Available Positions and Other Advertising

DEPAUL UNIVERSITY, CHICAGO
College of Communication
Assistant Professor of Advertising
The College of Communication at DePaul University seeks an applicant for a tenure-track assistant professor position in advertising to begin August 2015.
The ideal candidate will have the ability to teach basic and advanced courses in advertising and offer expertise in such areas as account planning, advertising strategy, account
management, digital media strategies, advertising sales, creativity in advertising, copywriting, art direction, Latino media and communication, or other specialties. The successful candidate
will join a dynamic, growing faculty who direct and support innovative and expanding B.A. and M.A. degree programs in public relations and advertising. We seek individuals with a strong
commitment to excellence in both teaching and research, visionary program building, and the drive to help us raise DePaul's national profile in public relations and advertising education.
Applications are strongly encouraged from people with demonstrated success in working with diverse student bodies.
Our location in the heart of Chicago, the nation's third largest media market, provides an unparalleled opportunity to forge strong working relationships with key industry professionals and to
offer students cutting-edge, pre-professional training.
A Ph.D. in advertising, mass communication, or a related field is required. Applicants must have a doctoral degree by the time of appointment. Professional industry experience is
desirable. Excellent research support available. Salary is competitive and commensurate with experience.
To apply, please visit the following link to complete the application form: https://facultyopportunities.depaul.edu
You will need electronic copies of: 1) a cover letter that addresses your interest in and qualifications for the position;
2) a current CV;
3) contact information of three references; and 4) one or more examples of published research.
Any materials that cannot be submitted electronically may be sent to:
Kelly Chu, Chair
Advertising Search Committee
DePaul University
College of Communication
1 E. Jackson Blvd
Chicago, IL 60604
Review of applications will begin November 1, 2014 and will continue until the position is filled.
DePaul University is committed to diversity and equality in education and employment.

WEBSTER UNIVERSITY
School of Communications
Three Assistant Professor, Tenure Track Faculty Positions
The School of Communications at Webster University invites applications for three assistant professor faculty positions in:
• International Communication and Media Studies: A teacher-scholar to help us build curriculum in international and comparative communication, media, and culture.
• Advertising and Marketing Communications: Especially in regard to digital media, including SEO, social media, web design, content marketing, big data, and analytics.
• Film Production: Candidates with success in film making, conversant with current trends and issues in the industry, and able to teach at all levels of film production as well as film and
video producing.
Consult the full job descriptions and application instructions posted on the School’s website ( http://www.webster.edu/communications/about/job-opportunities.html )
Review of applications will begin immediately and continue until the positions are filled; for priority consideration, applications should be received by December 5.

OHIO NORTHERN UNIVERSITY
Department of Communication and Media Studies
Assistant Professor of Multimedia Journalism
Posting Number: 9000441
Posting Type: External - Open to All Applicants
Job Title: Assistant Professor of Multimedia Journalism
Position Type: Full-Time Faculty
Department: 1530-Communication Arts
Benefits Summary:
Benefit package includes: Medical, Dental, Vision and Prescription insurance, Life insurance, Workers' Compensation insurance, Unemployment insurance, and Total Disability insurance.
Retirement: The University contributes 7% of the regular salary and the employee has a mandatory 7% contribution into the TIAA-CREF Retirement Program. Other benefits include tuition
remission for employee, spouse, and employee's dependent children under the age of 25 (this does not include the last two year of the PharmD program or the JD), and twenty days of
paid medical leave per year.
Pay Band:
Job Summary:
The Department of Communication and Media Studies at Ohio Northern University invites applicants for a nine-month, tenure-track position in Multimedia Journalism beginning in August
2015. ONU seeks a media specialist and educator to advance the school's commitment to preparing students for our diverse and multi-platform media environment.
Scope:
The Getty College of Arts and Sciences comprises sixteen departments offering over 50 majors that range from the liberal arts to a rich variety of pre-professional and professional
programs. The College has a student-faculty ratio of 12:1; faculty and students collaborate closely in undergraduate research, creative works, and professional activities.
Principal Responsibilities:
Responsibilities include teaching required multimedia journalism courses, contributing to the teaching of other communication courses, performing service duties, advancing a scholarly
research agenda, and maintaining professional productivity. Teaching would primarily focus on digital journalism in a multimedia and lab environment as well as in an instructional
environment that incorporates online and elements of convergent media. Candidates should be prepared to teach multimedia journalism courses and digital media production courses.
Candidates will also provide assistance to the operation of a 3,000 watt, commercial frequency, non-commercial radio station. Candidates should be prepared to contribute to curriculum
development emphasizing cross-discipline integration of new media technology and multi-platform journalism. Teaching expectations are three to four courses per semester. Applicants
should have significant professional and industry experience and demonstrated competence in the practice of multimedia journalism.
Required Skills: Successful candidates should have a strong multimedia and digital production background, media management, writing for media, audio and video production with strong
researching skills. Additionally, candidates need professional experience. Excellence in teaching and mentoring students is expected.
Minimum Qualifications: Doctorate in Multimedia Journalism, Digital Media Production, Mass Communication, or a related field is required. ABD will be considered.
Preferred Qualifications: Earned Doctorate in Multimedia Journalism or related field with professional experience.
For more info and how to apply go to http://jobs.onu.edu/postings/2638

UNIVERSITY OF LOUISVILLE
Department of Communication
Assistant Professor, tenure track, with expertise in New Media, Data Journalism, and/or Digital Communication
The Department of Communication invites applications for a tenure track Assistant Professor with expertise in new media, data journalism, and/or digital communication beginning fall
2015. The ideal candidate will be expected to teach undergraduate and graduate courses in video/digital/content production and other areas of interest. Candidates are expected to have a
Ph.D. in Communication or a related field prior to the fall of 2015, a record that suggests scholarly promise, and the ability to teach undergraduate and graduate courses in the area.
All applicants apply online at:
https://hrprod.louisville.edu/psc/hrprod/EMPLOYEE/HRMS/c/HRS_HRAM.HRS_CE.GBL?Page=HRS_CE_JOB_DTL&Action=A&JobOpeningId=30941&SiteID=200&PostingSeq=1
The University of Louisville is an Affirmative Action, Equal Opportunity, Americans with Disabilities Employer, committed to community engagement and diversity, and in that spirit, seeks
applications from a broad variety of candidates. We offer benefits to same-sex and different sex domestic partners
For more information contact Michael Cunningham at michael.cunningham@louisville.edu

UNIVERSITY OF LOUISVILLE
Department of Communication
Assistant Professor, tenure track, with expertise in argumentation and/or persuasion
The Department of Communication invites applications for a tenure-track Assistant Professor with expertise in argumentation and/or persuasion to begin in fall 2015. Candidates are
expected to have a Ph.D. in Communication or a related field prior to appointment, a record that suggests scholarly promise, and the ability to teach undergraduate and graduate courses
in the area.
All applicants apply online at:
https://hrprod.louisville.edu/psc/hrprod/EMPLOYEE/HRMS/c/HRS_HRAM.HRS_CE.GBL?Page=HRS_CE_JOB_DTL&Action=A&JobOpeningId=30940&SiteID=200&PostingSeq=1
The University of Louisville is an Affirmative Action, Equal Opportunity, Americans with Disabilities Employer, committed to community engagement and diversity, and in that spirit, seeks
applications from a broad variety of candidates. We offer benefits to same-sex and different sex domestic partners
For more information contact Michael Cunningham at michael.cunningham@louisville.edu

UNIVERSITY OF CENTRAL FLORIDA
Nicholson School of Communication
Director of Speech/IE (Forensics) and Instructor or Lecturer: Human Communication
The Nicholson School of Communication (NSC) at the University of Central Florida (UCF) invites applications for a nine-month, non-tenure earning instructor or lecturer position and
Director of Speech/IE (Forensics) in the Human Communication program beginning August 8, 2015.
The successful candidate for the position shall possess a minimum of a master's degree in communication or related field from an accredited university by the time of appointment and
demonstrate a willingness and capacity to teach at the undergraduate level.
Duties include a teaching load assignment of two courses each academic semester ("2-2" load) at UCF's Orlando campus. The Speech program direction and related duties include:
developing a nationally competitive Speech/IE program (e.g., AFA, NFA oriented); successful recruitment and coaching of national level caliber intercollegiate speech competitors;
recruitment and mentoring of Graduate Assistant Speech coach; and program administrative duties such as tournament entries, coordinating travel arrangements and travel (including
coaching and judging duties), recordkeeping, compliance with university and school policies, etc.
The Speech program directing assignment includes expectation for effective Forensics program administrative functions. These include, but are not limited to budgeting, recordkeeping,
sessional tournament entry/travel planning, appropriate travel authorization procedural compliance, Student Government Association (SGA) relations, establishing and enforcing Forensics
team policies, managing assigned space and/or equipment, ensuring compliance with all relevant University policies and regulations, and if appropriate coordinating the hosting of high
school and intercollegiate Forensics tournaments and/or workshops on UCF campus. Additionally, the assignments include reporting of competition results, public information releases,
initiating and/or sustain Forensics Alumni Relations and providing leadership for resource development, as well as collaborating with NSC and UCF to promote the Speech program on
campus and in the region, via appropriate publicity, public events and alumni contact.
Other typical responsibilities include appropriate service in student advising (academic, professional and career), internship supervision, participating in the academic life of the school (e.g.,
attending faculty meetings, participating in curriculum review/development, assessment of student learning, etc.)as well as serving on various committees as appropriate for an instructor in
the school. External service expectations include work with appropriate academic disciplinary bodies and professional organizations which may be fulfilled by participation in any of the
following service activities: active participation in Forensics associated organizations (e.g., AFA, NFA, NCA Forensics Division, Forensics Honor Societies, etc.), active involvement in
connecting Speech/Forensics to the larger university community and general public (e.g., promoting the Speech team in the community and/or on campus, via public presentations or
events, local or national workshops, etc.) and/or your activity with disciplinary and academic associations (e.g., national, regional and state associations, etc.).
To apply for this position, please visit http://www.jobswithucf.com and complete an online application. In addition, candidates must attach a curriculum vita (CV); a cover letter stating
interest and qualifications; and three (3) academic or professional references.
NOTE: Please have all documents ready when applying so they can be attached at that time. Once the online submission process is finalized, the system does not allow applicants to
submit additional documents at a later date.
UCF is an equal opportunity/affirmative action employer. All qualified applicants are encouraged to apply, including minorities, women, veterans and individuals with disabilities. As a
Florida public university, UCF makes all application materials available to the public upon request.
The Nicholson School of Communication strives to be a premier academic program known for excellence in research scholarship and education. For additional information about the
Nicholson School of Communication and its programs visit http://communication.cos.ucf.edu/.
For more information about this position, please contact Ms. Debbie Doyle, debbie.doyle@ucf.edu.

UNIVERSITY OF CENTRAL FLORIDA
Nicholson School of Communication
Instructor or Lecturer: Hispanic Media
The Nicholson School of Communication (NSC) at the University of Central Florida (UCF) invites applications for a non-tenured Instructor or Lecturer in Hispanic Media beginning August
8, 2015.
The successful candidate for the position shall possess a Master's degree in Communication or a closely related field from an accredited university by the time of hire, and significant
professional experience, willingness and capacity to teach at the undergraduate level, including demonstrated ability for teaching in both Spanish and English, in a variety of delivery
modes, including large lecture and small skills classes, web-assisted instruction, and through an online environment.
Instructional duties include teaching at the undergraduate level among the following list of courses: a capstone class that produces student broadcasts/newscasts, radio casts, and news
website in Spanish and English; Hispanic Media in the U.S.; Hispanic Audience Analysis and Content; Comparative Hispanic Media in the U.S.; Media in Latin America and Spain: Gender
Roles in Hispanic Media; Effective Advertising to a Hispanic Audience; Media Content Development for the Hispanic Audience; Television News; and other electronic media courses.
Successful candidates will possess a demonstrated commitment to excellence in teaching and student learning.
Other typical responsibilities include appropriate service in student advising (academic, professional and career), internship supervision, participating in the academic life of the school (e.g.,
attending faculty meetings, participating in curriculum review/development, assessment of student learning, etc.) as well as serving on various committees as appropriate for an instructor or
lecturer in the school. External service expectations include work with appropriate academic disciplinary bodies and professional organizations, especially those serving the Hispanic media
professional community.
Professional experience in Spanish language media/broadcasting/journalism, Spanish language fluency and experience with, or potential for, developing and teaching in a variety of delivery
modes including large lecture and small skills classes, online (web) or mixed mode environment. Capable of developing and revising curriculum, teaching methods and professional
practices focusing specifically Hispanic Media, Spanish language media and Spanish news/journalism within the Nicholson School, as well as potential outreach programs for professional
education.
Candidates must apply online at http://www.jobswithucf.com and upload the following: and attach the following materials: a cover letter, academic or professional vita (CV), contact
information for three (3) academic or professional references. NOTE: Please have all documents ready when applying so they can be attached at that time. Once the online submission
process is finalized, the system does not allow applicants to submit additional documents at a later date.
Application and additional materials are due by 5:00 p.m. on Thursday, November 20, 2014.
The University of Central Florida (UCF) is an equal opportunity/affirmative action employer. All qualified applicants are encouraged to apply, including minorities, women, veterans and
individuals with disabilities. As a Florida public university, UCF makes all application materials available to the public upon request.
The Nicholson School of Communication enjoys extensive positive relationships with professionals in the professional media community. Students are active in internships and organizations
on and off campus. The curriculum emphasizes both applied and theoretical aspects of the field and encourages diversity in all aspects of communication. The Nicholson School of
Communication strives to be a premier academic program known for excellence in research scholarship and education. For additional information about the Nicholson School of
Communication and its programs visit http://communication.cos.ucf.edu .
For more information about this position, please contact the Search Committee Hiring Manager, Ms. Debbie Doyle at debbie.doyle@ucf.edu .

UNIVERSITY OF CENTRAL FLORIDA
Nicholson School of Communication
Associate Professor or Professor: Strategic Communication
The Nicholson School of Communication (NSC) at the University of Central Florida (UCF) invites applications for two tenured Full Professor rank or Associate Professor rank graduate
faculty positions in Strategic Communication (Crisis and Risk Communication) beginning August 8, 2015.

The successful candidates for the positions shall possess an earned doctorate in Communication (or other related, relevant field) from an accredited university; have an active program of
social scientific scholarship appropriate for a high research intensive university; demonstrate motivation and strategies for pursuing substantial and significant external funding for research
activities; willingness and capacity to teach at the doctoral and masters graduate level, including demonstrated ability for teaching strategic communication courses related to risk and
crisis; and possess relevant experience and/or interaction with professional areas of risk and crisis communication.
Expectations: Research duties include on-going productivity as an active scholar/researcher appropriate for a high research intensive university, as well as the pursuit of major external
funding for research activities. Instructional duties include teaching primarily at the graduate level among the following graduate courses: Persuasion, Media Effects, Graduate Seminar
topics in health, risk and/or crisis communication special topics, Qualitative or Quantitative and/or Advanced Research Methods, Mass Communication Theory, Campaigns and other
graduate level courses in area of specialization.
Other anticipated duties include research supervision, academic and career advising at the graduate level, advising and mentoring Graduate Teaching Assistants and supervising master's
theses and doctoral dissertations. Service duties include engagement in governance; participation in the academic functions; appropriate internal & external service activities; demonstrated
interest in contributing to diversity; and contributions to a collegial scholarly environment within the school.
Preference is for candidates with an ability to contribute leadership for the advancement of a new doctoral program.
Individuals who apply for this position will also be considered for position number 34016. Candidates must apply online at http://www.jobswithucf.com and attach the following materials: a
cover letter, academic or professional vitae, contact information for three academic or professional references, and a description of your on-going program of scholarly research.
NOTE: Please have all documents ready when applying so they can be attached at that time. Once the online submission process is finalized, the system does not allow applicants to
submit additional documents at a later date.
The University of Central Florida (UCF) is an equal opportunity/affirmative action employer. All qualified applicants are encouraged to apply, including minorities, women, veterans and
individuals with disabilities. As a Florida public university, UCF makes all application materials available to the public upon request.
The Nicholson School of Communication strives to be a premier academic program known for excellence in research scholarship and education. For additional information about the
Nicholson School of Communication and its programs visit http://communication.cos.ucf.edu .
For more information about this position, please contact the Search Committee Hiring Manager, Ms. Debbie Doyle at debbie.doyle@ucf.edu .

SUNY - COLLEGE AT PLATTSBURGH
Department of Communication Studies
Assistant Professor, Communication Studies
The Department of Communication Studies at the State University of New York, College at Plattsburgh announces a vacancy for a tenure-track, Assistant Professor effective August 2015.
The successful candidate will be committed to excellence in teaching and service in an institution dedicated primarily to undergraduate education. He or she will be expected to demonstrate
an understanding of and sensitivity to diversity and gender issues, as SUNY Plattsburgh is committed to ensuring that its graduates are educated to succeed in an increasingly complex,
multicultural, and interdependent world.
Responsibilities Include: Duties include course instruction, being an active scholar, advising students, and service to the department and university. The successful candidate will be
expected to teach courses in multimedia production, basic & advanced web design, and Adobe After Effects. The successful candidate may be asked to teach courses in a distance
learning format.
Required Qualifications: An appropriate Master's Degree with a minimum of 2-4 years of full-time teaching experience in the area of specialization is required. The successful candidate will
have demonstrated an ability to work effectively and collegially with faculty, staff, and administrators.
Preferred Qualifications: A record of scholarship and/or significant industry experience; Additional expertise in animation, video production, writing for the web, and/or social media will be
considered advantageous.
SUNY Plattsburgh is an equal opportunity employer, committed to excellence through diversity. As an equal opportunity employer and a government contractor subject to VEVRAA, SUNY
Plattsburgh complies with hiring regulations regarding sex, color, religion, national origin, disability, age and veteran status.
Salary: $48,000 minimum, plus excellent benefits. Review of applications will begin immediately and continue until the position is filled. Materials received by January 15 will be guaranteed
full consideration. To be considered for the position you must provide a complete application and materials. Please apply to http://jobs.plattsburgh.edu/postings/5731 and provide a letter of
application detailing previous/current professional experience, curriculum vitae, evidence of teaching effectiveness, record of scholarly works (print and/or electronic), unofficial transcripts,
and a list of 3 current references with contact information. Official transcripts from an accredited institution will be required prior to employment.

NORTHWESTERN UNIVERSITY IN QATAR
Global Media Studies/Technology Policy
Northwestern University's first international campus, Northwestern University in Qatar (NU-Q), invites applications for a full-time faculty appointment in Global Media Studies/Technology
Policy to join the school's Program in Communication.
Candidates will hold appropriate advanced degrees and will be prepared to teach undergraduate students in the field noted above.
NU-Q's programs in Journalism, Communication and Liberal Arts aim to prepare students for careers in media industries and other fields and are committed to the advancement of the
understanding and practice of freedom of expression. The university aspires to build a legacy of education and discovery in a dynamic area of the world in which excellence in cultural
development, science, technology, health care and the information economy are fundamental goals of the host nation, Qatar. Many faculty find this to be a geographic area rich in research
opportunities and NU-Q has partnerships with Al Jazeera and the Doha Film Institute.
We seek individuals engaged in visionary lines of teaching, research and creative activity who will appreciate a culturally diverse community of students, faculty and staff comprised of
women and men drawn from Qatar, the Middle East, Asia, Europe, Africa, North America and elsewhere. The successful candidate will join colleagues whose teaching experience includes
Northwestern, Stanford, Cambridge, Columbia, Minnesota and other highly ranked schools. Located in Education City in Doha, Qatar, NU-Q collaborates with sister institutions that include
Carnegie Mellon, Cornell, Georgetown, Texas A&M, and Virginia Commonwealth.
The ideal candidate will be able to examine media industries globally and in the Arab world from the perspective of communication policy and institutions. Candidates demonstrate interest
in the economic, historical, legal, social, and cultural forces shaping the direction and organization of media implementation, use, and regulation, especially in the Middle East. Other areas
of expertise might include, but are not limited to: global media history; media economics and industry study, communication technology and society; big data; social media; media, gender,
and culture in the Arab world. Earned Ph.D. preferred.
NU-Q faculty-in-residence receive a highly competitive salary and benefits including overseas allowances and travel as well as funds for research and faculty development. Candidates
should be available to begin August 1, 2015. Rank for these non-tenured positions is based upon qualifications and experience. All NU-Q faculty are employees of Northwestern University
in Evanston, Illinois.
Applications received by December 15, 2014 will receive the highest priority. The search will continue and applications will be accepted until the position is filled.
To apply, please send a letter of application, a CV, a sample of research, writing or creative work, a statement of teaching philosophy, evidence of teaching effectiveness, and the names
of three references to: faculty-recruitment@qatar.northwestern.edu
Northwestern University is an Equal Opportunity, Affirmative Action Employer of all protected classes including veterans and individuals with disabilities. Women and minorities are
encouraged to apply. Hiring is contingent upon eligibility to work in Qatar.

ARIZONA STATE UNIVERSITY
Walter Cronkite School of Journalism and Mass Communication

Assistant professor of data analytics and audience engagement
The Walter Cronkite School of Journalism and Mass Communication at Arizona State University is seeking an assistant professor of data analytics and audience engagement to teach and
conduct research in this growing area.
The Cronkite School, located on ASU's Downtown Phoenix Campus in the nation's 11th largest media market, is a global leader in professional and innovative digital news media
education. The school champions a "teaching hospital" model of journalism education. It is the home to a dozen immersive professional programs and operates Arizona PBS, one of the
nation's largest public television stations which reaches 1.9 million households across 80 percent of the state.
Required qualifications are a Ph.D. with an emphasis on multivariate statistical analysis, analytic tools and software. The ideal candidate will have a background in digital audience data,
measurement and analytics strategy and their use to engage audiences and create new digital products.
The Cronkite School offers Bachelor of Arts, Master of Mass Communication and Ph.D. degrees. The school is accredited by the Accrediting Council on Education in Journalism and Mass
Communication. ASU is a large Research I institution.
Over the last six years the Cronkite School added more than 20 top journalists and scholars to the faculty. The school's professional programs including those in Phoenix, Washington and
Los Angeles immerse students in the practice of digital journalism.
Application deadline: Dec. 31, 2014, or if not filled, the first of each month thereafter until the search is closed.
Application procedure: Materials must include 1) a current curriculum vita; 2) a letter outlining employment history, educational philosophy, scholarly research or creative interests and a
description of how the applicant's experiences will benefit the Cronkite School; and 3) names, positions and telephone numbers of three academic or professional references.
Submit materials via email to:
cronkitejobs@asu.edu
Attn: Marianne Barrett, Ph.D.
Senior Associate Dean, Louise Solheim Professor
Walter Cronkite School of Journalism and Mass Communication 555 N. Central Ave., Suite 302 Phoenix, AZ 85004

Arizona State University is a VEVRAA Federal Contractor and an Equal Opportunity/Affirmative Action Employer. All qualified applicants will be considered without regard to race, color,
sex, religion, national origin, disability, protected veteran status, or any other basis protected by law. More detailed information can be found at https://www.asu.edu/aad/manuals/acd/acd401.html and https://www.asu
https://www.asu.edu/aad/manuals/acd/acd401.html and https://www.asu.edu/titleIX/. .

NORTHWESTERN UNIVERSITY
School of Communication, Department of Radio/TV/Film
Lecturer in Media Industry Studies
The School of Communication, Department of Radio/TV/Film at Northwestern University is seeking a full-time lecturer in the area of media industry studies. The candidate will contribute to
a robust undergraduate curriculum that includes media studies, media production, and screenwriting; to the MS in Leadership for Creative Enterprises
http://www.communication.northwestern.edu/programs/ms_leadership_creative_enterprises and to MFA programs in Writing for Stage + Screen and Documentary Media
http://www.docmedia.northwestern.edu . In particular, the candidate will teach courses on the organization and practices of media industries such as film, television, radio and podcasting,
music, gaming, and social media, as well as the convergence among these. Industry experience, historical and theoretical perspectives on the creative industries, and expertise in either
sound studies or global media are welcomed. Applicants should have a PhD and college teaching experience.
Appointment starts September 1, 2015, for a one-year term with the possibility of renewal.
For full consideration, please send your application letter, a curriculum vita and three letters of recommendation by January 15, 2015. We will begin reviewing applications by that date but
will continue accepting applications until the position is filled.
Applications and supporting materials should be sent to:
Media Industry Studies Search #24408
c/o Shatoria Lunsford, Program Assistant
Dept of Radio/TV/Film,
Northwestern University
1920 Campus Drive 2nd Floor
Evanston, IL 60208
email: ScreenCultures@northwestern.edu
Northwestern University is an Equal Opportunity, Affirmative Action Employer of all protected classes including veterans and individuals with disabilities. Women and minorities are
encouraged to apply. Hiring is contingent upon eligibility to work in the United States.

UNIVERSITY OF CONNECTICUT
Department of Communication
Professor and Department Head
The Department of Communication at the University of Connecticut invites applications for Professor and Department Head. The successful candidate will be appointed at the rank of
professor, and will engage in teaching, research, and service. Applicants should demonstrate effective leadership in a diverse community of faculty, students, and staff, and be an articulate
and vigorous spokesperson for the department's scientific and educational missions. The department's research profile is particularly strong in quantitative analysis in several areas of
communication.
The successful candidate will have a Ph.D. in Communication or a closely related field, a proven record of excellence in teaching, distinguished publications and achievements in their
research specialty, evidence of strong administrative experience and managerial skills, and a deep commitment to promoting diversity.
The university is located between Boston and New York City. Direct inquiries to Maryann Markowski ( Maryann.Markowski@uconn.edu ). To apply, use Husky Hire (
http:/www.jobs.uconn.edu ) and submit a cover letter, CV, copies of relevant publications, and statements on teaching, research scholarship, leadership, and diversity. Please submit
three letters of reference to Maryann.Markowski@uconn.edu. The University of Connecticut is an EEO/AA employer.
To see the full ad posting: http://coms.uconn.edu/jobopportunities.html

UNIVERSITY OF SOUTHERN CALIFORNIA
Annenberg School for Communication
Jayne and Hans Hufschmid Chair in Strategic Public Relations and Business Communication
The USC Annenberg School for Communication and Journalism seeks to appoint a transformational interdisciplinary scholar to the Jayne and Hans Hufschmid Chair in Strategic Public
Relations and Business Communication. The individual selected will provide academic and research leadership focusing on the intersection of communication and business. The position
calls for expertise in digital media convergence, new and emerging approaches to connecting organizations to their publics, and social media analytics, as well as an understanding of the
impact of rapid technological change on local and global economies.
USC is deeply committed to interdisciplinary collaboration, and thus we seek a boundary spanner who can not only foster connections among existing programs like our Media Economics
and Entrepreneurship initiative, the Annenberg Innovation Lab, and the Strategic Communication and Public Relations Center, but can also seek out and nourish relationships between
Annenberg and the USC Marshall School of Business, working to build programs that integrate strategic public relations and business management.

An advanced degree is preferred. Salary and benefits will be competitive and commensurate with qualification and experience. USC is an equal-opportunity educator and employer, proudly
pluralistic and firmly committed to providing equal opportunity for outstanding persons of every race, gender, creed and background. The University particularly encourages members of
underrepresented groups, veterans and individuals with disabilities to apply.
The University is partnering with the executive search firm Perrett Laver on this appointment. Further information, including details of how to apply, can be downloaded at
www.perrettlaver.com/candidates quoting reference 1809. For informal inquiries please contact Katie Ho via katie.ho@perrettlaver.com or +44 (0)20 7340 6223.

UNIVERSITY OF SAN FRANCISCO
USF Ethnic Minority Dissertation Fellowship
Department:
Academic Affairs/Provost Office
Job Type:
Full-Time
Job Summary:
The University of San Francisco invites applications from underrepresented ethnic minority scholars for the USF Dissertation Fellowship Program for academic year 2015-2016.
Job Responsibilities:
Scholars complete their dissertation and initiate an ongoing program of scholarly or creative work, while becoming familiar with the usual service responsibilities of a university faculty
member. Scholars teach one course in their discipline each semester and serve the University in various capacities. The program provides compensation of $36,000 and limited support for
relocation and research-related expenses. Additional support includes office space, computer and library privileges.
Minimum Qualifications:
Scholars are members of one of the following groups: African-Americans, Asian-Americans, Pacific Islanders, Hispanics/Latino/as, or American Indians, and are U.S. citizens or Permanent
Residents. Candidates must have completed all course work leading to their doctorate by Summer 2015, and must be considering a career in college teaching in one of the following fields:
Arts & Sciences:Economics, Media Studies, Communication Studies, Politics, Environmental Studies, Critical Diversity Studies, International Studies (BAIS) Program, English, History,
Philosophy, Rhetoric and Language, Theology and Religious Studies.
Education: Counseling Psychology, Leadership Studies, Learning and Instruction, International and Multicultural Education, Teacher Education.
To be considered for this position please visit our web site and apply on line at the following link: http://apptrkr.com/544798
EEO Policy
The University of San Francisco is an equal opportunity institution of higher education. As a matter of policy, the University does not discriminate in employment, educational services and
academic programs on the basis of an individual's race, color, religion, religious creed, ancestry, national origin, age (except minors), sex, gender identity, sexual orientation, marital status,
medical condition (cancer-related and genetic-related) and disability, and the other bases prohibited by law. The University reasonably accommodates qualified individuals with disabilities
under the law.

