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Where does your community 
fit in?
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Impact of Legalization on Marijuana Trends

• Does it matter?
• State level, absolutely

• Greater exposure and availability + lower perceived risk = increase 
in use
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Perceived Risk vs. Use Rate

7(Lipari, 2013)



Progression Over Time
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2011-12 2012-13 2013-14 2014-15 2015-16 2016-17
18+ Yrs Past Year Colorado 16.08 18.94 20.74 23.57 23.82 25.65

Washington 15.29 17.58 19.06 17.68 19.45 23.21

Past Month Colorado 10.4 12.86 15.17 17.12 16.62 17.18
Washington 10.29 12.53 13.06 11.42 12.41 15.9

2013-14 2014-15 2015-16 2016-17
18+ Yrs Past Year Alaska 19.86 22.31 23.46 23.43

D.C. 21.83 23.9 25.3 27.01
Oregon 19.5 19.59 23.19 27.38

Past Month Alaska 12.16 14.8 16.66 16.59
D.C. 12.72 12.1 14.41 17.67

Oregon 12.59 13.04 16.26 20.04

(SAMHSA, 2018)
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Impact of Legalization on Marijuana Trends

• Does it matter?
• State level, absolutely

• Greater exposure and availability + lower perceived risk = increase 
in use

• Increase in use/exposure à increase in consequences
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Traffic Safety Concerns
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Medical Cannabis Patients Driving While High

In the past 6 months…

• 56.4% endorsed driving within 2h of use
• 50.5% endorsed driving while “a little high”
• 21.5% endorsed driving while “very high”
• US base rate 16+ for driving high in the past 

year: 4.3%
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Impact of Legalization on Marijuana Trends

• Does it matter?
• State level, absolutely

• Greater exposure and availability + lower perceived risk = 
increase in use

• Increase in use/exposure à increase in consequences
• vs. community?
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Considerations: Access

• Does it matter?
• State level, absolutely

• Greater exposure and availability + lower perceived risk = 
increase in use

• Increase in use/exposure à increase in consequences
• vs. community?

• Black market considerations
• Higher taxes = more black market opportunity
• Illegal storefronts – are we auditing?
• Oversupply and diversion
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28(Oregon DEA, 2017)
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Considerations: Youth Messaging

• Does it matter what we endorse and promote as 
“recreation” to our youth?
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Normalization of Use
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• One in four 12th graders indicated they 
would try marijuana, or increase their 
current use more, if it were legalized 
(Monitoring the Future, 2018)



Cannabis – A Particularly Bad Idea for Kids

• Increased risk for addiction
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(Volkow, 2014)





Cannabis – A Particularly Bad Idea for Kids

• Increased risk for addiction
• This isn’t Woodstock pot anymore – much stronger
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Marijuana Potency
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(NIDA, 2020)



Fig 3. Proportion of products with different levels of THC per state.

Recreational

21.5%

Medical

19.2%

(Cash et al., 2020)



Concentrates and Vaping
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Cannabis – A Particularly Bad Idea for Kids

• Increased risk for addiction
• This isn’t Woodstock pot anymore – much stronger
• Negative academic and vocational outcomes
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(Volkow, 2014)



Academic and Vocational Outcomes

• High School
• Lower grades, higher dropout rates, increased school 

disciplinary problems
• May be social/functional, may be cognitive, may be both
• Earlier use = worse outcomes
• Greater frequency = worse outcomes

• College
• Increased chance to skip class
• Lower GPA
• Potentially longer time to graduate

• Decreased lifetime earning potential
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Cannabis – A Particularly Bad Idea for Kids

• Increased risk for addiction
• This isn’t Woodstock pot anymore – much stronger
• Negative academic and vocational outcomes
• Brain morphology changes

• Residual impairment in memory, processing speed, and 
decision-making
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(Volkow, 2014)
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Gateway Drug?
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Considerations: Adults

• Utility of social acceptability of recreational drug 
use

• DCFS? 
• Rates of addiction?
• Workplace concerns?
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Marijuana – Workplace Considerations

51(HRPA, 2017)



Marijuana – Workplace Implications

• If marijuana goes recreational, data suggests use rates 
will increase significantly in 18+ demographic.

• Disciplinary procedures
• If testing positive…

• Discriminating against employee if medical marijuana?
• Discriminating against employee if medical condition 

(addiction)?
• Were they impaired at work?

• Can we even tell when they used in the first place?
• We have no firm biomarkers for impairment 

• Zero tolerance vs. Per se limit
• Is abstinence a bonafide occupational qualification 

(BFOQ)?
• We have no good data on a per se limit
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Productivity Concerns

• Marijuana has been linked to…
• Less dedication to work
• Increased worker’s compensation cases
• Job turnover

• Employees who test positive versus negative at 
pre-employment have…

• 55% more industrial accidents
• 85% more injuries 
• 75% higher absenteeism rates

• Also consider impact on memory, processing 
time, mental health

53(Rusche & Sabet, 2015) (Crites-Leoni, 1998) (NIDA, 2011)



Also - Worker Shortages
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Youth – Target Market

• 90% of addictions start in adolescence
• Current practices 
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Youth – Target Market

• 90% of addictions start in adolescence
• Current practices 

• Local Example / Another Local Example
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http://www.3cdispensary.com/medical-marijuana-products/flower-buds/
http://www.midwestcompassion.org/medical-marijuana-products/


Take-Homes

• The social zeitgeist around drugs is changing 
• Pros and cons…

• Greater population exposure à greater use à greater 
addiction & more negative consequences

• Whatever our goals were behind policy change, creating 
Big Marijuana was not necessary

• All opposed: AMA, ASAM, IAFP, AAP, State Chiefs of 
Police, NAACP 

• Do these ads look familiar…
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Take-Homes

• The social zeitgeist around drugs is changing 
• Pros and cons…

• Greater population exposure à greater use à greater 
addiction & more negative consequences

• We legislate to influence behavior – whatever our goals 
behind policy change, creating Big Marijuana was not 
necessary

• All opposed: AMA, ASAM, IAFP, AAP, State Chiefs of 
Police, NAACP 

• Do these ads look familiar…

…let’s do better this time.
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Thank You!


