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Message from Charlene Davis, SMA President
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and the classic sense of ret t o
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us outstandiamgzsegvhow surpr e a
professionals actually <care

the confenpgnce got off to a st a
Consortium. The students who nded
the experiences theyyaohasetdo s fHOb
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reading in journals in years to come.
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Message from Charlene Davis, Preside

(outstanding retail cPRamll elxi)me rddseeskhe tThihoegtt haepmper opr i at e
mar ket pl ace requiring i mmediate response from organi
University of North Carolina Wil mington wil!/ be serv
you in beautiful San Antoni o.

Thank you again for the honor of serving as Presiden
al , engaging, informative and fun organization that
the 2015 conference.

2015 SMA Conference Information: Tracy Meyer, Program Chair

As noted by ChlAamheale, SMAeC&Bf erence is being held in

Gunter Hotel from Wef{mwed dtcodyme Newempbhdrond in the eVenir
The 2015 Conference theme AReal Ti me Marketingo is e
consumer information made possible with teéemencloogent
response to consumer iinteractions across channels is

THE SOCIETY FOR MARKETING ADVANCES PRESENTS

REAL TIME
MARKETING

2015 SMA CONFERENCE * SAN ANTONIO, TEXAS

* CALL FOR PAPERS *

2015 SMA CONFERENCE
SAN ANTONIO, TEXAS
NOVEMBER 3-7, 2015 SANGIONIS

Tracy Meyer, Program Chair
meyert@uncw.edu

J. Charlene Davis, President
cdavis@trinity.edu

www.marketingadvances.org SOCIETY FOR MARKETING ADVANCES
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2015 SMA Conference I nformation ( c

Conference submissions in the form of Papers (compl e
Perspectives (panpdpesrssednisoms imulaispecific area)
al | mar keting disciplines. A listing of tracks and t
2015.

The Distinguished Scholar for the ConferencRi dlarad mR.
Bagofriom the University of Michiganés Ross School of
plenary session on Frifday morning, November 6

We build on what makes the S#MadnfCenéercenwer spbopsal hei |
Wednesday, Nbviembaddi&tEiMo wotr &psuhttogon by Barry Babin and
Quantitative and Qualitative REBgasAr ShuWgo®sebdar wh wbpe
t wo new haclofn fdearye npcree wor kshops thanks to the efforts

shop wild] be a morning session t@Gnmitineclhekcheomyghe saf
noon session will shar &i mat ati ahs Opei ashdVv e bteo adll s ¢ 0
both of the sessions.

Thursday eveni hlg i(sNoyoeumbecrhance to get out and enjoy
participants by siwgnerRguupi.ba®me heexoonbr si on i nvol ves &
tour of Pear/l Brewery, an'd atrhgee sott hfearc,t oar yb uosu ttlreitp itno t
i nf ormati on -caobndf uetr etnhcee pmoar kshops and the excursion op
Th8heraton Guns$ekrotlated in downtown San Antonio (205
street from the Majestic Theatre and within walking

built in 1909 and ver ymirlelcieonn | o lulnarerwemdav at imud .t i Hot e
basi€i Wi The SMA $rldbaB3m pregptlenbigsthppl i cabl e taxes and fees
bl e for reservations made on or before October 3, 20

at8889-29089 Please identify yourself as a SMA conferer
Hot el guest valet parking is $28 per night plus taxe

'S} Sheraton

gl HOTELS & RESORTS




Research Tracks and Track Chairs

SMA Spring 2015 Newsle

Track Chair(s) Contact
Consumer Behavior Demetra L. Andrews demetra@iun.edu
Subir K. Bandyopadhyay sbandyop@iun.edu

Cross-Cultural
& Global Marketing

Logistics & Supply
Chain Management
Marketing Education
Marketing Ethics,
Law & Public Policy

Marketing Research

Marketing Strategy

Marketing
Technology

Personal Selling &
Sales Management
Pricing

Product & Brand
Management

Promotions
Retailing

Services Marketing

Social Media

Indiana University Northwest, USA

Pallab Paul, University of Denver, USA

George S. Spais, Graduate Technological
Educational Institute of Western Greece, Greece

Larry Giunipero, Florida State University, USA
Sara Liao-Troth, Georgia College, USA

John D. Branch, University of Michigan, USA
Rebecca VanMeter, Ball State University, USA

Karin Braunsberger
University of South Florida St. Petersburg, USA

Kevin J. Shanahan
Mississippi State University, USA

John F. Tanner, Jr., Baylor University, USA
Michael A. Levin, Otterbein University, USA

Rajesh Sirvastava
Middle Tennessee State University, USA
Kesha Coker, Eastern Illinois University, USA

Mark Leach, Loyola Marymount University, USA

Annie Liu, Texas State University, USA

Daniel Butler, Auburn University, USA

Jeremy J. Sierra, Texas State University, USA
Maria Kalamas, Kennesaw State University, USA

Stephen Gillison
University of Tennessee at Chattanooga, USA

Velitchka (Vili) Kaltcheva, Loyola Marymount
University, Los Angeles, USA

Teaching Track Chairs

pallab.paul@du.edu
gspais@otenet.gr

Igiunipero@cob.fsu.edu
sara.liao-troth@gcsu.edu

jdbranch@umich.edu
vanmeter@bsu.edu

braunsbe@usfsp.edu

kshanahan@cobilan.msstate.edu

Jeff_Tanner@baylor.edu
MLevin@otterbein.edu

Raj.srivastava@mtsu.edu
kcoker@eiu.edu

Mark.leach@Imu.edu

aliu@txstate.edu

butledd@auburn.edu

Js204@txstate.edu
mkalamas@kennesaw.edu

Stephanie-gillison@utc.edu

vkaltche@Imu.edu

SMA Distinguished Teacher Comment

Barbara Wooldridge Barbara_wooldridge@uttyler.edu

Cengage Pride/Ferrell Innovations in Teaching
Larry Neale L.neale@qut.edu.au
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2015 Conference Registration Fees

Regular and Fellows: $295 on or before 10/1/15, $345 after 10/1/15.
Student: $200 on or before 10/1/15; $250 after 10/1/15.
Doctoral Consortium Student: $250 on or before 9/13/15; $300 after 9/13/15.

Winner of the Doctoral Dissertation Proposal Competition: Complimentary

2015 SMA Distinguished Scholar
Richard P. Bagozzi

Richard P. Bagozzi i s the Dwight F. Benton Prof
at the Stephen M. Ross School of Business at the U
Northwestern University, Professor Bagozzi hol ds h
Lausanne, Switzerl and, the University of Antwerp,
I n addition to serving as a Senior Fulbright Resea
Ger many, he has been awarded the medal of Science
current position at the University of Michigan, he
Massachusetts Institute of Technology, Stanford Un
does basic research into the theory of mind, theor
t heory, soci al identity, and research methodol ogy.
sales force behavior, health behavior, behavior in
experi meneapergmanstal, and survey research methods
modeling and on occasion qualitative methods. Rece
genetic, and hormonal facets of manageri al behavi o
63,000 citations in Google Schol ar.



SMA to Host 2T Anniversary Doctoral Consortium
By Chuck I ngene

The Society of M
sortium, to be h
ately precedes t

arketing Advances (SMA) announce
el d in San Antonhb%.o0 Bhet@e&n Shretriad
he 2015 739MA Conference (November
me

For the first toi , [
ence; each team will be assigned a manuscript t
wi || present their assessment of the manuscriopt
ed the paper. Authors wil/l |l ead a discussion of
occasionally inconsistent reviews).

Consortium participants wi

The full Doctoral Consortium (DC) program i s:
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8: B®: 40 ntroduction to your Career

troductory sessbompuspbpewephi ahl
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10:73A@:Mddsearch Perspectives
12:i@@:14bnch
12:i125 30rafting a Manuscript
2:1445. 30How Editors and Reviiewdres a%de vMdanuscr i f
Team A presents their review of man:t
Aut hor of A shares actual revi ews
Aut hor [/ Editors / Reviewers comr
Similarly for Teams B and C
4: B®: 3How Reviewers Review and Editors Edit
6: ®D: 3IBMA Wel come Roencseoprttiiounm (and Qonference A
Nov"5
8: BD2: @achi@grriculum Design, Instructional
Designing a New Course; Teaching Large
Sections (seniors, marketing majors, de
MBA Classes (case meehodCoedati Ags as s me
Mul ti ple Choice, Essays, Group Project s
12:i@:14bnch
12:i125 ODr ansitioning fr oimtSerdadcem@tvieti;,m eFaau IRteyx r
Prepping for I nterviews,; How I nterviewe
Presenting at their School; Negotiati ng¢
2. 0®: 3Buil ding a Successful Career
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uni versity service; conformity pressur e
senior cealcl eagues,



2015 Doctor al Consortium (cor

NoVEYenDngnecampti§60 with st#fdent syandebomefDBg o
oul d

accomplished and what changes shou be made f ¢
Doctoral Consortium Speakers (confirmed)

Ri ck BagozzRuss Bel k John Bran&heve Brown
Charl ene DaWiikse Dorsch Diane EdmMadEBoHRHoOoust on
Chuck I ngenleack KasulisKyu Lee Mi chael Levin
Greg Mar shaBill | Moncriefarry NeaParsu Parasur am

Mar k Parry Brian Vander D&8uvubhe8tewdracy Tuten
Raj an Var adBaarrabjaarna Ross MWopl ti ¥gdav

Doctoral Consortium attendees must be enroll ed i
member. Registration is'"$2ma &B80dr thefrerad t @apt OB
membership in the Society of Marketing Advantes,
and Noviédmlasr well as breakfa®sndasnd | unch on Noven
Pl ease contact Chuck Ingene at caingene@ou.edu w

2015-2016 Academic Placement

Greetings from Academic Placement Services. Qur
ductiveiahdnkuwou to all who wutilized SMAOG6s pl a
continue to offer a professional, but rel axed a
meet and interview.
For the second year, Dropbox was wutilized so t
instant access to job postings and applicant i nf
For the 2015 conference, Academic Pl acement will
foll owing days and ti mes:

Wednesday, Nbvembdrioed: 0p0 np. m.

Thursday, Nbwvemb8r-%8 3a0. m.. m.

Friday, Notvreomb e&: i360: 3a0. np.. m.
Best wishes to all and | hope to s
For additional i nformation about S
pl ease visit the SMA website or o] ct DI ane R

cont a
Di ane. edmondson@mt st6.366dBu or (615) 898



CONFERENCE REGI

SMA Spring 2015

STRATI ON

EVERYTHIY®RGNEEDIO KNOW

SOONER
Pl ease

I'S BETTER

register for the

GREAT OPPORTUNI TI

DSepobeabe€Coda8or0dam. on

Newsle

or be

ES NOW AVAI LABLE TO SMA CONFERENCE

Wednesday, November 4, 2015, 9:00 aixb:00 pm

SMA Structural Equation Modeling Workshop
Facilitators: Barry Babin, Louisiana Tech University
and Joseph F. Hair, Jr., Kennesaw State Universijty

Registration Fee = $200

Wednesday, November 4, 2015, 9:00 admoon
Online Teaching Workshop
Facilitator: Catharine M. Curran,
University of Massachusetts Dartm

Registration Fee = $100

A CHANCE OF FETAHLE LI
A lifetime opportunity
website.

buth

Wednesday, November 4, 2015, 9:00 aivb:00 pm
Quantitative and Qualitative
Case Study Research Workshop
Facilitator: Arch G. Woodside, Boston College

Registration Fee = $150; Student Fee = $75

Wednesday, November 4, 2015, 1:00 pdrb:00 pm

Simulation Workshop
Facilitator: Catharine M. Curran,

University of Massachusetts Dartmouth
Registration Fee = $100
awaits PhD students. Learn al

Partici parteui riens tnhoemicnoantsiooannicaurplr g csd a mtt @ mme

Doctoral Consortium students are entitled to complin
2%'Annual SMA Doctoral Consortium
Tuesday 11/3/ 15 (evening only)
Wednesday 11/ 4/ 15 and Thiuwr:s3d)aypm 1/ 5/ 15 7T 8: 30 am
Facilitator: Chuck I ngene, University of Okl ahor
RegistratiopanfFeaedi=i$2bl0 $50 is charged for registration
DO I'T YOUR WAY
You may register online through the SMA website, reg
(avail able at SMA website) with check or credit card
Cynthia Rodriguez Cano, Treasurer
Society for Marketing Advances
836 SW Munjack Circle
Port Saint L3456, FL 34986

SMATreasurer @comcast.

net
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CONFERENCE REGI SORATI ON (

WE6 RE READY WHEN YOU ARE
The registration desk is | ocated in the Al amo Room i
the following times.

Wednesday, Novemher0O04 H:m201pHm

Thursday, Novembear 30D, 23 05 pm

Friday, November 86,30Z2®Z5 00 pm &53000 ppm
WHEREG6S MY RECEI PT?

A receipt for registration fees and page fees will Db
receipt before the conference or require a receipt i

WHO6S I N CHARGE?

Still have questions about registratiaoMATIPd ®@awsre- con
er @qcomcast.net

¢l ! bY _ h!

A big THANK YOUo members who so graciously donated their time and service to magke the
2014 Conference a huge success. Front@néerence workshops facilitators to volunteers
that helped assemble and breakdown equipment, SMA appreciates your work.

We couldn't do it without you.

There are hundreds of tasks that must be doneate it all happenThis year we are very
excited to have members who, during the 2014 conference, volunteered to help in 2015. A
specialTHANK YOUo those folks.

Last, but definitely not least, thanks to Greg Marshall and the Board of Governors for their
guidance and assistance for the ongoing success of SMA.

SMA Executive Committee
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Pictures from the 2014 Conference:

Treasurer0s Report

As we enter the final quarter of the 2002015 accounting year, SMA continues to build its cash position.

With record breaking attendance at the 2014 conference, SMA's January 1, 2015 cash on hand totaled
$56,890. This balance &fter payment of conference hotel and AV costs of $56,649. A major-2015%

expense yet to be paid is $16,000 to Francis & Taylor for members' online acddSERand MER That

obligation will be satisfied through quarterly installments. Other notable expenses forthcoming forthe 2014
2015 year include website host maintenance ($2,745) and accountant services ($800). An update of notabl
financial activities for the upcoming year are presented below.

Capital InvestmenrAV continues to be a major conference cost with equipment rental for the 2014 Awards
Luncheon alone totaling $3,346. In 2014, SMA purchased 5 additional projectors (accommodate additional
sessions) and 11 screens for a total of $3,795 (less than the cost of renting the equipment). For 2015, the
Executive Committee will be investigating acquisition of AV equipment for the Awards Luncheon.

2015 Conference Hotelcood News...members will enjoy an exceptionally reasonable room rate ($163).
However, the food and beverage prices continue to increase. It is a challenge to maintain the quality of the
conference while managing costs. The Executive Committee will continue to make this a priority task.

Doctoral ConsortiunChuck Ingene, 2015 Doctoral Consortium Gégintting together a remarkable

consortium for 2015. The DC registration fee will be increased from $200 to $250 per person to covere new
activities and costs. Unfortunately, we do not have a sponsor for the DC. If you have an idea for a sponsor,
please contact any SMA officer.

For financial questions, please contact the SMA Treasurer, Cynthia Rodriguez Cano at
SMATreasurer@comcast.net.



