Living our mission.

MFDA’s Mission
Who we are. Who we serve. What we offer.
Minnesota Funeral Directors Association (MFDA) is the state
resource dedicated to supporting our member’s growth
professionally, ethically and operationally.
Our mission (goal) is to enhance and support funeral service
excellence through our programs, legislative representation
and service to Minnesotans.
Principles of Conduct – Professional; Compassionate;
Dignified; Ethical
Vision – MFDA will continue to advance the value of
funeral service consistent with the changing needs
of society.
MFDA is the only Minnesota organization that focuses
specifically on funeral service and in essence works to protect
and enhance the profession. How we do this…

EDUCATE

Educating the profession that will enhance their ability
to best serve the public.
• Offering accredited continuing education
• Accessibility to innovative products & services
through allied members
• Mentoring young professionals through
Leadership Academy
• Pre-need insurance seminars
• Business and technical best-practices
• Networking opportunities

COMMUNICATE

Communicating with members via website, social media,
membership directory and quarterly Bulletin newsletter.

ADVOCATE
• Working with a professional lobbyist, we keep a close
watch on the legislative issues that affect the funeral
profession both nationally and state-wide.
• Responding to questions from both the media and the
general public.
• Promoting funeral service to the community through
campaigns and programs such as Have the Talk of
a Lifetime.

COLLABORATE

Collaborating and connecting with the following organizations:
• National Funeral Directors Association
• Federated Insurance
• Funeral Directors Life
• Council for Funeral Association Executives
• Children’s Grief Connection
• University of Minnesota Program of Mortuary Science
• Minnesota Department of Health Mortuary Science
• Minnesota Coroner’s & Medical Examiner’s Association
• Minnesota Hospice & Palliative Care Association

CELEBRATE

Celebrating our shared successes in an industry that is
oftentimes misunderstood, until the need arises.
MFDA understands that a single funeral service professional
would not be able to make all of the above connections on their
own and it is our role to act as the catalyst for funeral service
in the State of Minnesota. To promote the value of funeral
service, spur conversations, facilitate best practices and act as
a channel for information vital to the industry and the public.
We are proud to represent you.
“Every person owes a part of their time and money to the business or industry in
which they are engaged. No person has a moral right to withhold their support
from an organization that is striving to improve conditions within their sphere.”
President Teddy Roosevelt, 1908

THE IDEAL MEMBER PLEDGE
I pledge that I will be an ideal member by:
• Investing time to help fulfill the mission.
• Taking advantage of the opportunities and programs to
better my organization and myself.
• Staying informed about available resources and reading the
association’s materials.
• Volunteering my unique knowledge, resources and
experience to the organization; and knowing when I’m too
busy to be a good volunteer.
• Promoting the association to others in my industry/
profession, so as to expand the power of unity.
• Keeping contact information current to enable the
association to fully utilize my membership for the
common good.
• Promoting the highest principles in the profession/industry.
• Treating staff with professional respect, recognizing that
paying dues does not make them my employee.
• Respecting the volunteer leadership for their contributions…
even if I might not agree.
• Maintaining professional, transparent, collegial relationships
with fellow members .
• Offering timely input on issues and public policy
development, including responding to calls for action and
surveys.
• Supporting the grassroots advocacy efforts with my time
and dollars.
• Understanding and participating in elections and
governance opportunities.
• Ensuring that dues renewal is a part of the culture and
budget of my organization.
And most importantly….
• Recognizing that the members are the association – it is
not something separate from us, or a business from which
we buy services – and that without our investment and
participation the advancements cannot be achieved.
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