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Minnesota Funeral Directors Association
Encourages Families to Have the Talk of a Lifetime
Minneapolis, MN – People talk about many things with
their loved ones: from day-to-day details to big events.
Sharing stories with those who matter most isn’t just
important today; it will be especially significant when
it’s time to commemorate a life. Minnesota Funeral
Directors Association (MFDA) is proud to announce its
participation in Have the Talk of a LifetimeSM , a national
effort to encourage families to have conversations
about life and what matters most. These discussions
can help families make important decisions about how
they wish to remember and honor the lives of their
loved ones.
Through meaningful memorialization – that is, taking
time to reflect on the unique life of a loved one and
remember the difference they made – families and
friends take an important step in the journey toward
healing after death.
Continued on page 6
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Who We Are: Minnesota Funeral Director’s

Association (MFDA) is the statewide resource
dedicated to supporting our member’s growth
professionally, ethically, and operationally.

What Is Our Mission: Our mission is to

enhance and support funeral service excellence
through our programs, legislative representation
and service to Minnesotans.

We Accomplish This By Promoting:
• Essential and enduring principles that guide our
organization’s behaviors and actions
• The value of funeral service consistent with
the changing needs of society
• Advocacy on behalf of consumers and
members

7046 East Fish Lake Road
Maple Grove, MN 55311
p: (763) 416-0124
f: (763) 545-9499
e: info@mnfuneral.org
www.mnfuneral.org

• Visionary leadership – trust and confidence
in staff and volunteer leadership
• Integrity; honest and ethical behavior within the
funeral industry
• Collaboration with others in the interest of consumers and members
• The importance of education as a vehicle to
enhance both public service and public image

The MFDA Bulletin is published monthly for MDFA members. Copyright ©2013 MFDA Service Corporation. All rights reserved. No part of this publication may be
reproduced by any means without prior written permission of the publisher. Advertising opportunities are available by contacting MFDA to request an ad rate sheet.
Classified ads are also available at $50 for up to 75 words. Please e-mail the ad to info@mnfuneral.org, fax or mail to the fax number or address listed above, along
with the desired run time of your ad.
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Executive Director’s Report

As I thought about a topic for this month
laughter came to mind. Amy and I were
laughing a lot this morning at some antics
that we both saw last night at the Maple
Grove parade. Sue and I laughed until we
cried yesterday, and I am NOT going to
share what that was all about. But no matter
when, where or with whom you laugh, it is
all good for the mind, body & soul. We all
do way too much serious stuff in life and
deserve a break now and again. Smile!

Bringing more humor and laughter
into your life.
Laughter is your birthright, a natural part of
life that is innate and inborn. Infants begin
smiling during the first weeks of life and
laugh out loud within months of being born.
Even if you did not grow up in a household
where laughter was a common sound, you
can learn to laugh at any stage of life.
Begin by setting aside special times to
seek out humor and laughter, as you might
with working out, and build from there.
Eventually, you’ll want to incorporate humor
and laughter into the fabric of your life,
finding it naturally in everything you do.
Here are some ways to start:
• Smile. Smiling is the beginning of
laughter. Like laughter, it’s contagious.
Pioneers in “laugh therapy,” find
it’s possible to laugh without even
experiencing a funny event. The same
holds for smiling. When you look at
someone or see something even mildly
pleasing, practice smiling.
• Count your blessings. Literally make a
list. The simple act of considering the
good things in your life will distance you
from negative thoughts that are a barrier
to humor and laughter. When you’re in
a state of sadness, you have further to
travel to get to humor and laughter.
• When you hear laughter, move
toward it. Sometimes humor and
laughter are private, a shared joke
among a small group, but usually not.
More often, people are very happy
to share something funny because it
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gives them an opportunity to laugh
again and feed off the humor you find
in it. When you hear laughter, seek it
out and ask, “What’s funny?”
• Spend time with fun, playful
people. These are people who laugh
easily–both at themselves and at life’s
absurdities–and who routinely find
the humor in everyday events. Their
playful point of view and laughter are
contagious.
• Bring humor into conversations. Ask
people, “What’s the funniest thing that
happened to you today? This week? In
your life?”

Developing your sense of humor:
Take yourself less seriously
One essential characteristic that helps us
laugh is not taking ourselves too seriously.
We’ve all known the classic tight-jawed
sourpuss who takes everything with
deathly seriousness and never laughs at
anything. No fun there!
Some events are clearly sad and not
occasions for laughter. But most events
in life don’t carry an overwhelming sense
of either sadness or delight. They fall into
the gray zone of ordinary life–giving you
the choice to laugh or not.

Frame photos of you and your family or
friends having fun.
• Keep things in perspective. Many
things in life are beyond your
control—particularly the behavior of
other people. While you might think
taking the weight of the world on
your shoulders is admirable, in the
long run it’s unrealistic, unproductive,
unhealthy, and even egotistical.
• Deal with your stress. Stress is a
major impediment to humor and
laughter.
• Pay attention to children and
emulate them. They are the experts
on playing, taking life lightly, and
laughing.
So that’s all the wisdom I can share with
you at the moment. I’ll leave you with a fun
photo of some friends of mine, they really
know how to make fools of themselves!

Darlyne Erickson
MFDA Executive Director

Ways to help yourself see the
lighter side of life:
• Laugh at yourself. Share your
embarrassing moments. The best way
to take yourself less seriously is to talk
about times when you took yourself
too seriously.
• Attempt to laugh at situations rather
than bemoan them. Look for the
humor in a bad situation, and uncover
the irony and absurdity of life. This
will help improve your mood and the
mood of those around you.
• Surround yourself with reminders to
lighten up. Keep a toy on your desk
or in your car. Put up a funny poster
in your office. Choose a computer
screensaver that makes you laugh.

Authors: Melinda Smith, M.A., and Jeanne Segal, Ph.D. Last
updated: May 2013. © Helpguide.org. All rights reserved.
This reprint is for information only and NOT a substitute for
professional diagnosis and treatment. Helpguide.org is an
ad-free non-profit resource for supporting better mental
health and lifestyle choices for adults and children.

From the President

The View from Here
By Mike Dahl

Summer Greetings!!
While it always seems that things kind of shut down
for the summer, your Association keeps busy. While
convention is over, we have a Leadership Conference
in July, Board Meeting and Insurance Classes in August, District meetings in Sept. and NFDA Convention
in Oct.. Speaking of District Meetings, we are in the
process of putting together a program for this fall.
We are looking at the meetings this year to be more
of a District Forum rather than the traditional District
Meeting. While we may have a couple of presentations and hopefully a legislator present, my hope is it
will be an interactive one with a lot of discussion on
funeral director issues, both current and future. Come
with your issues and concerns, share them with your
peers and hear their issues so we can better formulate
opinions based on knowledge and understanding
rather than on rumor and innuendo. If you can’t make
your District’s Forum, please try to catch one of the
others. We need YOU to be part of the discussion.
If you are considering attending the NFDA Convention in Oct. in Austin, TX, you may want to look at
finding lodging right away. The Convention Hotel
Block is nearly all reserved. If you need help with
lodging, feel free to contact me. My daughter lived in
Austin for several years, so I am fairly familiar with the
area.
NFDA is one of several organizations releasing a new
program “Have The Talk Of A Lifetime”. You can access it through NFDA’s Website, or by going to famic.
org. Take a look at it and consider adding it to your
website. They believe it will take off like the “Milk”
Campaign and plan to do some national advertising

about the program. It is a subtle way of encouraging
families to have value-based discussions during good
times, not just during crisis times. We will be gathering information about the program from NFDA at the
Leadership Conference this month, so we’ll have more
information to share with you in the future.
If you haven’t seen the June 24th issue of Time magazine, there is an interesting article on cremation and
the changing consumer. Hope you had a chance to
read it – I know several people in my community have
mentioned it as well as had some questions. As part of
their investigation process, Time did a video featuring
Minnesotans – Jim Bradshaw and Ron Gjerde.. To see
the video, go on Time’s website and do a search for
cremation.
The site will come up - it is only a couple of minutes
long and is titled “Ashes to Ashes”. It’s good to see a
news organization looking for information from funeral
professionals rather than the normal fringe characters.
We have a MFDA Board meeting the latter part of
August.
If you have any items or issues that needs to be addressed, please either let your District Director know,
give me a call or call the office.
Have a great rest of the summer. I look forward to visiting with you at the District Forums!

Mike Dahl
Mike Dahl
MFDA Board President
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MFDA Cover Story

Have the Talk of a Lifetime (continued)

Individuals and their families have more options than even
before for memorializing their loved one at the end of life.
From simple to very elaborate, there are a variety of ways
a family can honor their loved one in a personal and
meaningful way.
“Memorialization is so much more than it used to be,” said
Mike Dahl, President of MFDA “It can reflect a person’s
life story – their values, interests and experiences – and
be transformative, healing and comforting. Meaningful
memorialization starts when loved ones talk about what
matters most: memories made, lessons learned and how they
hope to be remembered.”
MFDA’s members are pleased to offer individuals and families
in the communities through Minnesota a free brochure,
Have the Talk of a LifetimeSM , that will help them begin a
conversation about life.
“It’s not easy to talk about death,” said Darlyne Erickson,
Executive Director of MFDA “I think this brochure will be
particularly helpful because it focuses on life, rather than the
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details of a service. It’s life stories – family vacations, pieces of
advice, favorite pastimes – that will help you remember those
who matter most and begin to heal after they die.”
Visit www.talkofalifetime.org to watch a video and download
your free Have the Talk of a LifetimeSM , brochure.
Please call Minnesota Funeral Directors Association at (763) 4160124 or stop by the office located at 7046 East Fish Lake Road in
Maple Grove, MN to request a free copy of the brochure.
“We are here to support and encourage people as they ‘have
the talk” with their loved ones,” said Darlyne Erickson. “Please
call us if we can help you or if we can provide additional
information about your memorialization options.”
The Have the Talk of a Lifetime campaign is sponsored by the
Funeral and Memorial Information Council.
The Minnesota Funeral Directors Association is the statewide
resource dedicated to supporting our member’s growth
professionally, ethically, and operationally. Our mission is to
enhance and support funeral service excellence through our
programs, legislative representation and service to Minnesotans.

Have

the

Talk
Lifetime

of a
SM

You talk

about many things with your loved ones: from day-to-day details to
big events. Sharing stories with those who matter most isn’t just important today; it will be
especially significant when it’s time to honor and commemorate your lives.
Memorialization at the end of life is more than it used to be. It can reflect a person’s life
story and be transformative, healing and comforting.
Meaningful memorialization starts when loved ones talk about what matters most: memories
made, lessons learned and how they hope to be remembered.
Download a free brochure and Have the Talk of a Lifetime today. It can make the difference
of a lifetime.
talkofalifetime.org

Legislative Notes

MDH Mortuary Science Staffing
By Darcy Miner, Compliance Monitoring Division Director

Many of you have inquired about the staffing in the MDH
Mortuary Science Section. Last February we hired Jill
Romann to fill a Mortician Investigator position. Jill came
to the Health Department with extensive experience
in the death investigation field. After a few months of
employment Jill accepted a position as a Senior Death
Investigator for a large county located in Colorado. Our
office wishes Jill the best as she continues to pursue her
career in death investigation.
Recently we added two new Mortician Investigators to
our staff, Carlena Weiland and Erika Fulgern. Carlena
is a licensed mortician, practicing in both Iowa and
Minnesota. She brings valuable experience as a subject

matter expert in the area of fatality management
response, specifically morgue operations and cemetery
recovery. She is a member of both the MN Disaster
Mortuary Response team (D-MERT) and the federal
Disaster Mortuary Operational Response Team (D-MORT
Region V). Carlena was assigned to Morgue Operations,
Search and Recovery, Cemetery Recovery and Victim
Identification teams during extended deployments to the
Gulf Coast during Hurricanes Katrina and Rita. Erika is a
licensed mortician who practiced in both the St. Paul and
Minneapolis metro areas. She brings a rich experience
in serving and guiding the public while assisting families
in the many challenging aspects of the funeral industry.
Erika also holds her Insurance Producer license. Both
Carlena and Erika have joined Marguerite in doing
inspections, responding to complaints, and addressing
the myriad other issues and responsibilities of our office.
We are fortunate that Kathryn Danielson, who has been
with the section for a long time, will be able to direct
most of your calls and determine who can best help you.
Marguerite Slonine, with seven years of experience at
MDH, is able to respond to most of your questions; if she
doesn’t know the answer, she knows where to find it and
will assist you in getting the correct information.
We will be filling a management position this summer
which will oversee both Mortuary Science and another
small section within Compliance Monitoring Division, the
Health Occupations Program.
With three staff all cross-trained and able to conduct
inspections and investigations, we will be better able to
address our field work, while having a mortician “back
in the office” to be available for questions, meetings,
legislative inquiries, etc.
SO – to conclude, some contacts remain the same,
others are new: Marguerite Slonine at 651-201-3847;
Carlena Weiland at 651-201-3828; Erika Fulgern at 651201-3848; Kathryn Danielson at 651-201-3829; Darcy
Miner at 651-201-3700.

8 MFDA Bulletin • July/August 2013

MFDA UPDATE

The Need to Pay Homage...A Universal Ethic
By Jerry J. Brown

The FUNERAL EXPERIENCE is a kaleidoscopic pattern
of feelings, attitudes, ceremony, traditions, ethnicity,
religiosity, socio-economic climate, familial persuasion
and fame and fortune vs. simplicity and conservatism.
However, regardless of the human niche, societal factors
and economies of scale, mourning and tribute almost
inevitably reign supreme.
Let us therefore take a moment to observe the funeral
of a rich and renowned American icon and reference
those of the average American strata and realize
that the Funeral Experience for all of us is indeed, a
monumental milestone.
JOHN F. KENNEDY – born 1917, died November 22,
1963. He served as President of the United States prior
to his untimely death, by assassin Lee Harvey Oswald;
served with gallantry in World War II; was a U.S. Senator
and was one of America’s most revered leaders of the
20th century. Upon his death, his funeral embodied…
President Lyndon Johnson issued a proclamation
declaring a Monday pursuant to the assassination to be
a “national day of mourning”
Kennedy’s casket remained in repose in the White
House for twenty four hours while music was performed
by the U.S. Navy Choir and Orchestra including the
Navy Hymn and Eternal Father.
The cortege; over 300,000 people lined the sidewalks
as the horse-drawn caisson carried the body of JFK
led by a riderless horse, named Black Jack with empty
saddle and boots turned backwards in the stirrups.
Visiting world-wide dignitaries attended the funeral and
later, NBC correspondent, Hugh Downs, called it “THE
GREATEST AND MOST SOLEMN WAKE IN HISTORY”.

was a critical, if not scathing account of the American
Funeral Profession.
Merely seven months after her book was published, the
tragic death and funeral of President John F. Kennedy
quietly and accurately contradicted and refuted most of
her anti-funeral diatribe.
Throughout the ensuing decades, the funerals of
former presidents, political luminaries, film celebrities
and famous athletes embodied – notwithstanding the
high visibility state, corporate and private funding and
involvement – traditional ceremonies with all of the
facets and accoutrements of what society has embraced
for generations i.e., casket, visitations, ceremony, and
graveside services and burial.
As a testament to the human need to recognize,
embrace and honor those who have dedicated and
sacrificed their lives to guard and protect others, we
have recently witnessed the extraordinary courage of
19 Arizona firefighters who gave their lives fighting a
massive wildfire in the state of Arizona.
Responding to their amazing bravery and sacrifice,
a cortege of 19 separate hearses traveled in unison
for over 100 miles to bring home the bodies of these
phenomenal heroes.
The Funeral Experience is humanities’ great equalizer…
the rich and famous and the conservative and ordinary.
Then as now, the Funeral Experience prevails as a
solemn, honorable and essential element of life.

Jerry Brown is a well-known funeral service columnist who raises buffalo. His blog can be found on MFDA’s Discussion Forum.

Jersey Joe Walcott, world heavyweight boxer, said of
Kennedy “he was a great man!”
Note: Jessica Mitford, notable political campaigner,
activist and author, gained national attention for her
1963 book, “The American Way of Death.” The book
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MFDA UPDATE

U of M Mortuary Science Program
By Michael LuBrant

Dear Colleagues,
It’s hard to believe, but another academic year has now come
to an end. On Friday, May 17, the U of M Mortuary Science
program held its 105th commencement ceremony at the
Theatre in the Coffman Memorial Union Building. This year, 37
students completed their Bachelor of Science degree with a
major in Mortuary Science. Speaking on behalf of the students
at commencement was Mr. Victor Sweeny, of West Fargo, North
Dakota. Additional speakers included myself, faculty member
Angela Woosley, Regent Dean Johnson, and Medical School
Associate Dean Dr. Mark Rosenberg. A special greeting was
delivered by Robby Bates, President-Elect of the National
Funeral Directors Association, and Mr. Timothy Koch, the
Program’s 2013 Alumni of the Year, wished our graduates well as
they enter the profession of funeral service. The commencement
ceremony was followed by a reception for the graduates and Mr.
Koch, at which time cake, punch, and fellowship was enjoyed by
the over 300 persons who attended this special event.
Only one week after graduation was the annual convention of
the Minnesota Funeral Directors Association. Many students
participated at the convention, and of course the program had
a booth on the exhibition floor. It was a great experience for
the faculty and staff to visit with all the alumni and vendors who
do so much to support our program here at the U of M. An
especially enjoyable evening was had by all who participated in

the opening-night boat cruise on the Mississippi River, and
the bowling party the second night of convention provided a
great time to socialize and have fun. As part of the convention’s
continuing education activities, I had the opportunity to speak
about my most recent research project on funeral service
education. It was a privilege to discuss my research and how
the results will be used to continue to strengthen funeral
service education both here at home, as well as on the national
level through the work of the American Board of Funeral
Service Education.
I just returned home from exhibiting at the Wisconsin Funeral
Directors Association Annual Convention, held in LaCrosse,
Wisconsin. There were quite a few U of M alumni who attended
the WFDA convention, and of special note: the President Elect,
Marcus Nelson (Dahl Funeral Home, Spooner, WI), graduated
from our Program in 1998! I had several attendees inquire
about our program, and many gratefully accepted promotional
information to share with prospective students.
Summer will be busy for us with visits to clinical rotation sites.
We have been fortunate that many out-state funeral homes
have been willing to accept clinical students for their required
summer rotations. And this is a good thing, because we had
30 students to place for May Rotation, but there are only about
17 sites in the metro area (mainly due to consolidations and
mergers) that are able to accept students. Given regional

10
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Mark your Calendars!

District Meetings
Wednesday, Sept. 11....... District 10
2:30-7:00 p.m.
Fireside Grill & Patio
Hwy 2 West, Bagley
Thursday, Sept. 12........... District 9
2:30-7:00 p.m.
Detroit Lakes Holiday Inn
Hwy 10 East, Detroit Lakes
Monday, Sept. 16............ District 6/7
2:30-7:00 p.m.
Ramada Plaza Minneapolis
1330 Industrial Blvd., Minneapolis
Tuesday, Sept. 17 ........... District 4
2:30-7:00 p.m.
Old #1 Bar & Grill
412 Atlantic Ave. Morris
Wednesday, Sept. 18....... District 8
2:30-7:00 p.m.
Tuscan Lounge, Midtown Square Mall
Room 116C, St. Cloud

differences in approaches to funeral service across the state, I am
thankful that we are able to have students participate in rotations
beyond the metro area. I look forward to visiting our out-state funeral
home partners over the summer where our clinical students are placed
– And with sites ranging from Moorehead, to Chisholm, to Luverne, I will
be putting quite a few miles on my car over the next few months!
We are now preparing to welcome the students who enroll in the
program this coming September. Molly has been meeting with students
to discuss their course plans so that they can complete their degree
requirements in as short of a time period as possible. Increasingly,
students come to us having completed more than two years of college.
We have seen an expanded enrollment in the one-year and 18-month
curriculum tracks, meaning that more students are graduating either
in December or late summer, rather than May, which is normally the
case for our “traditional” four-year students. As always, know that you
are welcome to visit campus any time to meet our students and host
recruitment-related activities. Please contact Molly Diethelm (612) 6246464 (dieth007@umn.edu) to discuss campus visit-day options.
On behalf of all of us here in the Mortuary Science program, may you
and yours enjoy a safe, happy, and restful summer.
Sincerely,
Michael LuBrant, Ph.D.
U of M Mortuary Science program director

Monday, Sept. 23 ........... District 1
2:30-7:00 p.m.
Ramada Inn, 1517 16th St. SW
Rochester
Tuesday, Sept. 24 ........... District 2
2:30-7:00 p.m.
Loose Moose Saloon & Conference Center
119 Front St. Mankato
Wednesday, Sept. 25 ..... District 3
2:30-7:00 p.m.
Key Largo on Lake Shetek
29 Valhalla Drive, Slayton
Thursday, Sept. 26.......... District 5
9:00-12 p.m. – Bird Hunt
12-3:30 p.m.
Major Avenue Hunt Club
11721 Major Avenue, Glencoe
Tuesday, Oct. 1................ District 11
Black Bear Crossing
Further details on agenda & registration fees
to follow in August Bulletin and via email.
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Innovation Update

Cast Your Vote Now! NFDA Innovation Award
will be Presented at 2013 Convention
Innovation abounds in the Expo Hall at the 2013 NFDA International Convention & Expo
Brookfield, Wis. – The National Funeral Directors
Association (NFDA) is looking to funeral service
professionals to help select the recipient of the 2013
Innovation Award. Established in 2009, the NFDA
Innovation Award recognizes and promotes creativity,
innovation and excellence among funeral service suppliers
and vendors. The winner will be announced on Oct.
21 during the Opening General Session of the NFDA
International Convention & Expo. The NFDA Convention
will take place Oct. 20-23 in Austin, Texas.
Earlier this year, funeral service vendors and suppliers
had an opportunity to submit a product or service that
became commercially available after January 1, 2012,
for consideration in the 2013 NFDA Innovation Award
competition. A distinguished panel of funeral directors
evaluated the 17 entries and selected five finalists:
• The Dodge Company’s Capture Bead Keepsakes are
unique jewelry and keepsake items made from flowers
sent to a family for their loved one’s funeral. Flower
petals are transformed into elegant and durable beads
used to make jewelry and other keepsakes. Capture
Bead Keepsakes are available in both contemporary
and traditional designs and make for a highly personal
and meaningful remembrance of a loved one.
• DoricLink™ by Doric Products Inc. is the first and
currently the only iPad® application for burial vault
selection, as well other products offered by Doric. The
application enables funeral directors to easily discuss
the features and benefits of each Doric product with the
families they serve.
• When funeralOne set out to create mobile phonefriendly funeral home websites, they didn’t simply
adapt their existing website templates for smartphones.
Instead, they started from scratch and developed
f1Connect Mobile Websites to meet the informational
needs of consumers who visit funeral home websites on
their mobile phones, which are distinct from those who
seek information using a desktop computer.
• LifeArt International’s Online Casket Designer makes
it easier and more profitable to serve the cremation

12 MFDA Bulletin • July/August 2013

casket customers. Using the Online Casket Designer,
families can design a unique cremation casket using
treasured family photos and other images. Once a
family is satisfied with their design, it is sent to LifeArt
for manufacture via the funeral home’s online ordering
portal.
• Sculpted In Serenity’s 3D Laser Sculpted Memorial
Portraits are three-dimensional, laser sculpted
memorial portraits. Using an individual’s photogram,
Sculpted In Serenity uses the latest in laser technology
to sculpt a detailed likeness onto a beautiful canvas
of wood, which is then placed in a wooden frame. In
addition to a loved one’s portrait, Sculpted In Serenity
can also add a favorite poem, prayer, scripture passage
or other text.
Funeral professionals have until Sept. 16 to visit
www.nfdabizexchange.org/innovationaward and vote
for the product or service they believe is the most
innovative of the year. Votes will be combined with the
judges’ scores to determine the winner of the 2013
NFDA Innovation Award.
Discover More Innovative Products and Services in the
NFDA Expo Hall
The Expo Hall at the 2013 NFDA International Convention
& Expo is the world’s largest annual funeral service trade
show and features the newest and most exciting products,
services and innovations from around the world. The Expo
Hall will be open on Oct. 21 and 22 from noon to 5 p.m.;
and on Oct. 23, from 9 a.m. to noon.
The International Pavilion is a one-stop international
resource in the Expo Hall for finding answers to questions
about funeral service around the world, including
repatriation. More than a dozen countries and funeral
service associations will be represented, making the
International Pavilion a must-visit area for anyone who is
doing business with funeral directors in other parts of the
world or wants to learn more about global funeral customs.
Visit the Cultural Display to learn about the El Día de
los Muertos, or Day of the Dead, which is a Mexican
national holiday celebrated on November 1 and 2; the

Innovation UPDATE

Day of the Dead coincides with the
Catholic holidays of All Saints Day
and All Souls Day. On El Día de los
Muertos, family and friends gather to
pray for and remember loved ones
who have died. Many families build
private altars in the home honoring
the deceased, which are decorated
with sugar skulls, marigolds and the
favorite foods and beverages of
the departed. Families also visit the
graves of loved ones and bring gifts
of food, drink and flowers.
View the winners of the first-ever
international Design for Death
competition, which invited designers,
architects, artists and others to
rethink and re-imagine the way
families might remember the dead.
The winners and their unique
designs, which combined sensitive
interpretations of life and death,
grief, relationships and memories
with function, style, aesthetics and
environmental sustainability, will be
on display in the NFDA Expo Hall.
More information can be found at
www.designfordeath.com.
NFDA members will want to learn
how they can save time and money
by using exclusive products and
services from endorsed providers in
the Business Solutions booth. Learn
about companies such as Bank of
America Merchant Services, Director's
Select Retirement Plan, Federated
Insurance, The HELPcard, Hunter
Warfield, Messenger, PartnerShip
Program LLC and more.
NFDA will recognize the funeral
service suppliers that have the
best booths in the Expo Hall, as
determined by attendees’ vote, in the
Best of the Booths contest. Attendees
will have an opportunity to vote for
the booths they think are the most
creative, use the best visuals, have
the most enthusiastic staff and have
the best giveaways. Attendees can
pick up a ballot in the Expo Hall. The
winners will be announced during

the Closing General Session on
Wednesday, Oct. 23.
The NFDA International Convention
& Expo is the world’s largest
gathering of funeral directors and
helps attendees achieve more in their
businesses. The latest information,
including details on how to register
for the Convention and reserve hotel
rooms, can be found by visiting www.
nfda.org/austin2013. Those who wish
to attend convention can save up to
$120 on the registration fee when they
register on or before Sept. 16.
The NFDA International
Convention & Expo is
generously sponsored by
Federated Insurance, Frazer
Consultants, NGL Insurance
Group, Physicians Mutual, BassMollett Publishers, Batesville,
Facultatieve Technologies, The
HELPCard, Madelyn Company,
Messenger, Nomis Publications
Inc., Doric, Hunter Warfield, Live
Oak Bank, Wilbert, Heaven’s
Gate and Global Mortuary
Affairs.
NFDA is the world's leading
and largest funeral service
association, serving 19,700 individual
members who represent more than
10,000 funeral homes in the United
States and 39 countries around the
world. NFDA is the trusted leader,
beacon for ethics and the strongest
advocate for the profession. NFDA
is the association of choice because
it offers funeral professionals
comprehensive educational
resources, tools to manage successful
businesses, guidance to become
pillars in their communities and the
expertise to foster future generations
of funeral professionals. NFDA is
headquartered in Brookfield, Wis.,
and has an office in Washington, D.C.
For more information, please visit
www.nfda.org.

Top: Sculpted In Serenity’s 3D Laser Sculpted
Memorial Portraits
Middle: DoricLink™ by Doric Products Inc.
Bottom: The Dodge Company’s Capture
Bead Keepsakes
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Coming Soon to a Funeral Home Near You:
Graded Benefit Preneed Policies
By John Harrington, FDLIC

After a unanimous vote in both the Minnesota House and the Senate, Governor Dayton signed the SF0748 Senate bill into law on May
13, 2013. The law lifts restrictions on graded benefit plans when sold
in conjunction with a preneed funeral plan, making it possible for
preneed insurance providers to offer graded benefit policies in Minnesota for the first time. The law goes into effect on August 1, 2013.
The purpose of a graded benefit policy is to offer preneed insurance coverage to individuals who ordinarily do not qualify for
insurance because of existing health conditions. A graded policy
provides full insurance coverage after a one or two-year waiting
period (depending upon the length of payout and product line)
with accidental coverage from the day the policy is issued. When a
graded benefit policy is purchased, the initial coverage is less than
face value, but increases over time until the graded benefit period
ends. At the end of the graded benefit period, the death benefit
becomes fully insured.
All but a handful of other states already allow graded benefit
policies. This law simply opens up a new funding option for today’s
funeral planners, who are more used to making payments over time
for their major purchases than the previous generation.
Who is this product for?
Simply stated, this product is for someone who wants to make
payments over time for an insured prearranged funeral but has a
health condition that previously would have precluded him/her
from purchasing full coverage. To be fair, most of these people
cannot get insurance elsewhere, so this is of great benefit to those
who have been diagnosed with and are being treated for existing
medical conditions.
What are the benefits?
For the baby boomer market, recently referred to as the Silver
Tsunami in an article in the Star Tribune, making payments for major
purchases is a way of life. Therefore, a graded product is meeting
the demands and the lifestyles of these consumers. Previously,
insurance companies could only offer a single-payment policy to
these individuals with serious health conditions. This type of insurance meets the needs of a select group of consumers. At Funeral
Directors Life Insurance Company, our graded benefit policies
generally make up about 7.5% of total policies issued outside of
Minnesota. That is a significant number of families who may not
have otherwise been able to fund their funeral prearrangements.
Why would I want to offer a graded benefit option to families?
For a number of individuals, the graded benefit policy is the best
option based on their health and financial situation. Many families
cannot fund a preneed funeral contract with a single payment,
but they can meet a monthly payment for a policy or annuity. Of
these, any families who do not meet the health requirements for
a fully insured product are left in a precarious situation. The need
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for a funded prearranged funeral plan is great, but the options for
these families are limited. The graded benefit policy fills that gap
by providing affordable payment plans with the added benefit of
insurance coverage following the graded benefit period of one to
two years. This provides these specific families with peace of mind
knowing that their preneed funeral plan will be fully covered after
the graded benefit period.
Why not offer an annuity product instead of a life product
for those who have existing health conditions?
For some individuals, purchasing a payment plan funded by an
annuity product will be the correct decision. For those who see and
understand the benefit of paying a little bit more for the insurance
protection, purchasing a graded benefit life insurance policy may be
a more suitable option.
Why would anyone hesitate to offer the graded benefit
option to families?
Some in funeral service may have concerns that a graded benefit
policy will cause confusion. If a person tells his/her family that the
funeral is taken care of, but the death occurs during the graded
period, the funeral director may have to break the news to the
family that full coverage had not gone into effect yet and that the
death benefit is not what they expected. However, this type of
uncomfortable conversation happens all the time when someone
preplans, yet does not pre-fund their funeral, and tells their family
it’s all been taken care of. Or, this same miscommunication could
happen when a family partially funds their funeral or does not make
all necessary selections. Just as in these circumstances, the key to a
thorough understanding of a graded benefit policy is good communication between the person writing the policy and the family they
are working with, including the next of kin who will be responsible
for the arrangements when the death occurs. Normally, in the case
of someone who is battling a severe illness, there are certain family
members or friends who are closely monitoring the person’s health,
and it makes sense to include these people in the conversation to
make them aware of the terms of the policy.
When will graded benefit insurance plans be available in
Minnesota?
The law becomes effective August 1, 2013. FDLIC has filed the
appropriate documents with the Minnesota Department of Commerce seeking approval for graded benefit insurance plans. As of
this writing, we are still awaiting the necessary regulatory approvals.
Until such approvals are granted, new graded benefit plans cannot
be offered to consumers.
We would especially like to thank the MFDA, the MFDA Legislative Committee, and their members for providing their support for this legislation.
If you have any questions or concerns about graded benefit policies,
you can contact me by email at jharrington@funeraldirectorslife.com.

Mercury and the
Legislature: What Has
MFDA Accomplished?
Regulating Mercury: what does it meant to Morticians
in Minnesota? Second installment of a series.
MFDA has secured a patent on a potential solution to the
mercury issue. The products are not ready to go to market
immediately, but could be with a partner in the private
sector. MFDA partnered with the University of Minnesota
(Dental School, Program of Mortuary Science, Anatomy
Bequest Program, School of Engineering, Medical Device
Fellows and Carlson School of Management) among
others to develop a technique that would use refractory
material to prevent the mercury amalgam in the teeth
from being vaporized and thus polluting our environment.
These strategic moves showed the legislature and the
public that MFDA is interested in solving problems (real
or perceived) and a reliable partner to work with and not
against. Further, it shows that we are a responsible group
of professionals interested in protecting our environment,
our communities and ourselves from potential hazards.
Our efforts allowed the mercury issue to calm down for
a while during the process of coming up with a solution.
Rather than having potentially bad legislation forced
upon us we were able to look for and develop a probable
common sense solution.
Besides our direct impact on the mercury issue, MFDA
has also made great strides in its relationships at the
capital. When these issues arise we are in a position
where we have access to the appropriate people to
communicate effectively our thoughts on them. There is
still work to do in order to keep our elected officials up
to speed on funeral service related issues and we intend
to keep working diligently to do so. This is where you
can help. Make sure you know your legislators and more
importantly, they know you. There are many times when a
simple explanation from a familiar face can go a long way
in the legislative process. When appropriate we will reach
out to you to host a meeting and introduce us to your
legislators or ask you to talk to your legislator if you are
comfortable with the issue at hand.

MFDA Board Bio
Name: Mike Cudmore, Board Treasurer
Family: I am married to Linda (Drellack) Arnold and
we live near Itasca State Park. I have 3 children- Kristin
Willberg who teaches in Fosston, MN, Scott Cudmore
who is a partner in a construction company in Stanley,
ND, and Michelle Cudmore who is a registered nurse
and works in ICU at Sanford Bemidji Hospital. I have 4
granddaughters.
Education: Graduate of University of Minnesota, 1978
Career: I graduated from the University of Minnesota,
Department of Mortuary Science in 1970. I worked for
John Billman Funeral Service, Macken Funeral Home,
and Schoeneberger Funeral Home moving to Bagley
in 1976 where I have worked for the past 37 years for
Cease Funeral Home.
MFDA Service: I have been on the MFDA Board for
the past 4 years and am currently treasurer. I enjoy the
camaraderie on the board and the sharing of ideas.
I feel MFDA is the spokesman for funeral service in
Minnesota and we all should become a part of it.

Promote your business
to industry leaders...
When you advertise with us!
For as little as $100 per issue, MFDA gets you in
front of key funeral director decision-makers.
No other form of advertising gets you
so targeted.
For advertising information call
Todd at (952) 841-1111.

Finally, MFDA has continued to be a watchdog for our
profession, its licensure and morticians’ ability to serve
families in a respectful dignified way. We continue to
lobby for strong licensure to ensure that we have only the
best and most ethical funeral professionals in the country
serving families in Minnesota. We need to continue to
show families the utmost respect and highest levels of
service and in doing so the value of our service will be
evident to the families we seek to serve.
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Cell Phone Frustrations
By Nancy Friedman, The Telephone Doctor

Cell phone frustrations remain high even with the enormous use
of them around the world. In a recent Telephone Doctor survey,
we received the following cell phone 'frustrations' from all over the
country. Is yours on this list? There were more; however, these were
at the top of the list.
• Talking on a cell phone while conducting business.
• Answering a cell phone while talking to someone else
in person.
• Talking loudly in a store/restaurant.
• Not using the vibrate feature when at work or in a
public place.
• Talking on your cell phone when you're in the car with others.
• Using your speaker-phone in public.
• Initiating a cell phone call when others are present.
• Talking on your cell phone and landline at the same time.
• Using call waiting. What? I'm not important enough to finish our
conversation?
• People with 'awful' voice mail messages.
• Not answering when called when we know you're there.
• When the first thing a person asks is, "Where are you?"
• Having to listen to the chirps and weird rings and tones some
cell phones make.

So then what are the 5 voice mail frustrations which are probably on
your cell phone voice mail right now?
1. Hi, I'm not here/ or not available right now. (DUH. That's a hot
lot of news. We know that. That's why your voice mail answered)
2. Your call is very important to me. (Right, then why aren't you
there?)
3. I'm sorry I missed your call. (Well sometimes we're not. Besides
that's a pretty useless statement.)
4. I'll call you back as soon as possible. (Now what's wrong with
that? Well... Your ASAP may be different from my ASAP and
we'll never exceed anyone's expectation with ASAP. Simply state
"And I will return the call."
5. Not giving caller an 'out' or another way to reach the party; i.e.
Another phone number, a person, or an email to locate them.
When was the last time you checked your own message? Probably
time to do that
Nancy Friedman, president of Telephone Doctor, is a featured speaker at association,
Franchise, and corporate meetings. For a Demo & packet on Nancy, please email
Donna.Bryan@telephonedoctor.com Or call 314.291.1012.

Midwest Medical
Examiner’s Office
Our board certified pathologists provide private
postmortem examinations to answer questions
families may have regarding the death of their
loved one. If we can be of assistance to the
families you serve, please contact our office:

Midwest Medical Examiner’s Office
14341 Rhinestone Street NW
Ramsey, MN 55303

(763) 323-6400
Normal business hours:
8:00 a.m. - 4:30 p.m. Monday-Friday
8:00 a.m. - 2:00 p.m. Weekends and Holidays
After business hours, we can be contacted through
Anoka County dispatch at (763)427-1212

Find us online at brown-wilbert.com
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Classifieds
Licensed Funeral Director/Funeral Director Intern Opportunities
Service Corporation International is seeking a licensed Funeral
Director & Embalmer for our location in Duluth, MN.
Requirements:
• Interacting with client families and creating a premier
level of satisfaction
• Current Minnesota Funeral Director license or quickly
reciprocate a current license from another state
• Embalmer license preferred (may consider Apprentice)
• Knowledge of MS Word, Excel and Outlook.
• Excellent interpersonal, leadership, and
communication skills
**Relocation Assistance May Be Provided
Send resume to: Michael.Bratley@dignitymemorial.com
Apply at: http://ch.tbe.taleo.net/CH04/ats/careers/requisition.
jsp?org=SCICORP&cws=1&rid=3055
Equal Opportunity Employer, M/F/D/V.
Seeking a full-time licensed mortician with a strong work ethic
for our family owned and operated funeral homes in southern
Minnesota. Desirable candidate will possess experience and capability in the prep room. Being self-motivated, compassionate,
with a desire to incorporate themselves into the communities
we serve would be ideal. Competitive salary and benefits will be
based on experience. We offer a flexible schedule, alternating
holiday, paid licenses/continuing education; along with several
community benefits. All inquiries will remain confidential. Interested candidates are encouraged to send resume and references to: Sue Nasinec, owner/funeral director.
Bruss-Heitner Funeral Homes
255 2nd Ave. SW, Wells, MN 56097
Email: brussfun@bevcomm.net.
Phone: 507-553-3124

We are looking for dedicated, professional licensees to join
our progressive group of funeral homes. We currently have
openings in four states: ND, WI, WY, and MN. We offer a
competitive compensation and benefits package as well as a
flexible schedule allowing for balance between work and personal life. If you are interested in visiting about possible opportunities, please email your cover letter and resume to the
email below, or call to visit confidentially. For more information
about Vertin Family Funeral Homes, please visit our website at
www.vertin.com.
Contact: Melissa Volk
Phone: 701-640-5500
Email: melissa@vertin.com
Washburn-McReavy Funeral Chapels is a family-owned and operated funeral business in the Twin Cities with 16 locations that
serve the Twin-Cities Metro Area. We have an immediate opening for an experienced licensed funeral director. We provide
a competitive compensation package with excellent benefits
including medical, dental, profit sharing, paid-time-off, and a
fair work & on-call schedule. We value compassionate customer
service and communication skills, and are looking for a qualified director to join the Washburn-McReavy team. Please email
resume and references to billmcreavy@washburn-mcreavy.com
Mail to:
Washburn McReavy
Attention: Bill McReavy, Jr.
2301 Dupont Ave S
Minneapolis MN 55405
Emblom-Brenny Funeral Service, a family owned and operated
funeral home in Little Falls, MN, with branches in Pierz, MN and
Royalton, MN, has an immediate opening for a licensed funeral
director with at least one year experience. Salary and benefits
based on experience. For more information please contact
Doyle Hofer or Trent Iverson at (320) 632-4393 or send your
resume to info@emblombrennyfuneral.com. All inquiries will
be kept confidential.

www.mnfuneral.org
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In Memoriam
Melva Glemming (mother of funeral director Gayla D.
Satre), of Mankato and formerly of Tower City, ND, died
Friday, May 31, 2013 at Mayo Health Systems Hospital in
Mankato.

Promote your business
to funeral directors...

The funeral was held on June 2, 2013 at NorthviewNorth Mankato Mortuary. The family also honored her
life and her 90th birthday with a celebration party at
Primrose Resident Living Community in Mankato on her
birthdate, June 4. The graveside service was held the
following day at Buffalo Cemetery in Buffalo, ND.

When you advertise
with us!
For as little as $100 per issue,
MFDA gets you in front
of key funeral director
decision-makers.

Melva is survived by seven children, including her
daughter, Gayla and husband, Kevin Satre of Mankato
and their daughters, Jayne and Abby. Melva was
preceded in death by her husband, Arnold in 1990.

No other form of advertising
gets you so targeted.
For advertising
information call Todd
at (952) 841-1111.

Children’s Grief
Connection
Memorial Program Participants
•
•
•
•
•
•
•
•
•
•

Abbott Funeral Home
Anderson Funeral Home & Cremation Service
Anderson Funeral Home
Anderson-Mattson Funeral Home
Benson Funeral Home & Cremation Service
Bruzek Funeral Home
Daniel Funeral Home & Cremation Service
Kinder-Dennis Funeral Home
Prosch-Dennis Funeral Home
Dingmann Funeral Care

• Dingmann Funeral Home
•
•
•
•
•
•
•
•
•

& Cremation Service
Dobratz-Hantge Funeral Chapel
Emblom-Brenny Funeral Services
Gieseke Funeral Chapel
Green-Larsen Mortuary
Hamlin-Hansen-Kosloski Funeral Home
Hoff Funeral & Cremation Service
Iten Funeral Homes
Johnson-Peterson Funeral Homes
Kramer Family Funeral Home

•
•
•
•
•
•
•
•
•

Lakeview Funeral Home
McNearney Funeral Home
Michaelson Funeral Home
Patton-Schad Funeral &
Cremation Services
Schleicher Funeral Home
Schuller Family Funeral Homes
Sturm Funeral Home
West-Kjos Funeral Home
Wright Funeral Home

For more information on how your funeral home can participate in the Children’s Grief Connection Memorial Program,
please contact Executive Director Coral Popowitz at 877-226-7632 or coral@childrensgriefconnection.com
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Special Thanks

to MFDA’s 2013 Corporate Members

Renew your
sponsorship today
to stay listed in the
upcoming issues!

MFDA thanks those individuals who have shown their commitment to MFDA and its members by becoming Corporate members.
To contact a member, call the MFDA office at 763-416-0124, refer to your MFDA Directory, or visit the online MFDA Buyer’s
Guide at www.mnfuneral.org.

Advance Planning Services, LLP
Doug Hanrahan
www.advanceps.com

Federated Funeral Directors
Sharron Cooper
www.ffda.com

Minnesota Lions Eye Bank
Raylene Streed
www.mnlionseyebank.org

Anubis Specialty Services
Carol Fee
www.assmn.com

Federated Insurance
Brock Martinez
www.fedins.com

Northern Design Caskets
Scott Haiby
www.northerncasket.com

Apollo Casket, LLC
Kim Kotila
www.apollocasket.com

Firefly Gift Boxes, LLC
Liz Leitch-Sell
www.fireflygiftboxes.com

Northwestern Casket Co.
David Koll
www.nwcasket.com

Artco Casket Company, Inc.
Al Whitmer
www.artcocasket.com

Funeral Directors Life Insurance Company
John Harrington
www.funeraldirectorslife.com

Peterson Law Office
Bill Peterson
www.petersonlawoffice.com

Aurora Casket Company
Andi Waterhouse
www.auroraadvantage.com

Gorder Mortuary Supply
James Messer
www.gordersupply.com

Pinnacle Group
Bob Michaelson, Cory Michaelson
www.pinnaclegroup4u.com

Baines Professional Vehicles		
John Baines
www.4hearse.com

Homesteaders Life Company
Joel Rimstad
www.homesteaderslife.com

Shiva Shade
Craig Maltz
www.shivashade.com

Batesville
Lynn Peterson
www.batesville.com

Johnson Williams Funeral Cars
Todd Anderson
www.careympls.com

The Purple Cross Plan
Denis Nordlum
www.purplecross.com

Blanski, Peter, Kronlage & Zoch, PA
John Edson
www.pbkz.com

Keith M. Merrick Co., Inc.
Kyle Grimes
www.keithmerrick.com

United Heritage Insurance
Bob Hanson
www.unitedheritage.com

Blue Dove Software
Roger Stroknoff
www.bluedovesoftware.com

Kelco Supply
Mike Bjerum
www.kelcosupply.com

University of MN Mortuary Science
Michael LuBrant
www.mortuaryscience.umn.edu

Brown-Wilbert, Inc.
Dave Gavin, Christopher Brown, Andrew
Brown, Bruce Bratton, Dan Garrity, Maleia
Kavitz,John Schmitt, Jeff Bauer, Jerry Brown
www.brown-wilbert.com

Laker Insurance
Patrick Zalusky

Wieser Doric Monument
Matt Wieser
www.wieser-doric.com

Children’s Grief Connection
Coral Popowitz
www.childrensgriefconnection.com
Cremation & Trade Services, Inc.
Paul Maher
Custom Goldsmithing
Jake Fuhrman
Dodge Company
Greg Bright
www.dodgeco.com

LifeSource Organ and Tissue Donation
Mike Burakowski
www.life-source.org

Willmar Precast Company		
Ron Jasperson

MAS Communications
Mary Reeves
www.mascommunications.net
Medical Disposal Systems, Inc.
Gary Langdom
www.mds-mn.com
Midwest Medical Examiners office
Angie Chalmers
www.midwestmedicalexaminer.com
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