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enhance and support funeral service excellence
through our programs, legislative representation
and service to Minnesotans.

How Accomplish This:
• Essential and enduring principles that guide our
organization’s behaviors and actions
• Advancing the value of funeral service consistent
with the changing needs of society
• Advocacy on behalf of consumers and members
• Visionary leadership - trust and confidence in
staff and volunteer leadership
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• Promotion of integrity; honest and ethical
behavior within the funeral industry
• Collaboration with others in the interest of
consumers and members
• Recognize the importance of education as a
vehicle to enhance both public service and
public image
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reproduced by any means without prior written permission of the publisher. Advertising opportunities are available by contacting MFDA to request an ad rate sheet.
Classified ads are also available at $50 for up to 75 words. Please e-mail the ad to info@mnfuneral.org, fax or mail to the fax number or address listed above, along
with the desired run time of your ad.
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Executive Director’s Report
Here I sit with pen in hand…well actually fingers on
keyboard...I am thinking of all that has transpired over this
past year for MFDA. I believe we have made significant
inroads for the association by way of offering stability,
guidance and benefits to members. Did we do enough in
your eyes? Probably not, but we are committed to “Moving
Forward and Aiming High!” in 2014! How do you like that
for a segue?
That is the theme for the 2014 convention.
It popped into my head one day as I
thought about what I want to see for the
association going forward. The very next
day I heard the same phrase 3 times in
different contexts. One was in a MPR radio interview with
August Turak, author of “Business Secrets of the Trappist
Monks. One CEO’s Quest for Meaning and Authenticity.”
Mr. Turak talks about service and selflessness as an integral
part of the success enjoyed by not only trappist monks
but people like Warren Buffet. In order to succeed in any
business, we need to “aim high”…look past the target and
envision something greater!
Another interesting inspiration has come from a gentleman
by the name of Mark Skipper of MAS Office Cleaners, the
company that MFDA has contracted to clean our offices.
Earlier in the year, this nicely dressed gentleman (I thought
he could have been a funeral director), would stop by the
office and drop off a postcard, say thank you and leave. This
happened monthly for 2 or 3 months, when finally one day
I had to ask him to sit down and tell me about his business.
He had a very subtle, but respectful approach and made an
impression without saying much at all. It turns out that Mark
had a career working in non-profits with the Boy Scouts of
America and had recently decided to start a business of
his own, cleaning office condos. However, in addition to
information on his cleaning services he has included on his
website and marketing something called “Small business
questions that matter”. Mark cleaned our office last night,
and on my desk I found the following postcard...
“This time of the year naturally lends itself to reflecting
on what we have done for others. Meaningful events
like Thanksgiving, Hanukah and Christmas are great
opportunities for us to pause and look at things from a
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higher perspective. In this spirit of reflection, I encourage
you to do just that. What has your business done to make
a difference in the lives of your customers, clients (families)
and your fellow workers?
Consider the ways your work has improved lives this
year”. As you pour over year-end charts, graphs and other
analyses of your company’s performance, consider also
the lives it has changed. If you’re in the real estate or
mortgage business, for example, think about the many
families who, because of you, are the first time in their own
home. For those serving in the insurance industry, know
that families are sleeping better tonight because of the
peace of mind your dedicated work has granted them.
Accountants, investment professionals and financial
advisors; you’ve helped individuals and companies better
manage their income and invest those dollars so they can
grow. You make it possible for them to do extraordinary
things for their families and within their communities.
If you’ve worked hard this year to provide a quality service
or product, be proud of what you’ve offered to those
around you. AND REMEMBER, I’M NOT JUST YOUR
CLEANER; I’M AN ADVOCATE FOR YOUR SUCCESS”.
I would add funeral service professionals to the businesses
listed above. The difference you make in the lives of the
families you serve is beyond compare. As your association
staff, we are proud to represent you. Thank you!
MFDA IS AN ADVOCATE FOR YOUR SUCCESS and we
plan on “Moving Forward and Aiming High” in 2014.
P.S. A big thank you to Mark Skipper for allowing me to
share his story and insights. His thoughts on “Small business
questions that matter” apply to all of us, both personally
and professionally I like the way this guy thinks!
www.masofficecleaners.com
Have a wonderful holiday and prosperous new year!

Darlyne Erickson
MFDA Executive Director

FROM THE PRESIDENT

The View from Here
By Mike Dahl

Holiday Greetings!
As I sit and look through the window and ponder all the
new snow and the bitter cold temperature, I am thankful
that our winter board meeting was scheduled a day earlier
than normal. Although we had a little bit of snow during
the meeting, the next day got very ugly.
We had a full agenda for our Board meeting. A budget
was set based on a no dues increase. We spent time
discussing items that were on the agenda of the fall
district meetings - re-organization of MFDA and
legislative issues.
We had reports from MFDA partners - FDLIC, Children’s
Grief Connection, the Mortuary Science Program at the
University of Minnesota and our lobbyist, Judy Cook
from Cook & Girrard. We renewed the contract with our
lobbyist for the coming year. They are well respected in
the legislature and we are very well represented by them.
We also had a report and discussion with the Department
of Health regarding the prep-room issue, the lawsuit
and where to go from here. They are planning a simple
change to the statute to fix the issues brought about by
the lawsuit, and we will be working closely with them to
get it done. The Health department is also contemplating
a general overhaul of 149A for the 2015 Session. In getting
input for this, they are setting up an advisory task force
from the industry. I think this is a wonderful step in better
communications to provide an avenue for discussions
to take place prior to legislation being submitted, so we
aren’t left to “duke it out” in the legislature. If you would
be interested in being considered for this task force,
please let me know as soon as possible.
After listening to the dialogue between Rev. Thomas
Long and Thomas Lynch at the MFDA convention, I read
their new book The Good Funeral. I would strongly urge
every funeral director to read it. I found parts of the book
that I didn’t agree with, enjoyed the insights on funerals
from the clergy perspective and overall found it thought
provoking on what funerals really are and how we are in
danger of becoming irrelevant. As much as we would
like to have both of these individuals provide dialogue

at our convention in May, our budget would only allow
for one. Thomas Lynch, a funeral director/author/poet
and interesting speaker from Michigan will join us for a
keynote presentation and be available for book signings.
Recently a PAC (Political Action Committee) letter was
sent encouraging donations. I would hope that you are
or will be participating. While many of us don’t like the
PAC concept, it is part of the game that must be played.
Strategically distributing monies to candidates doesn’t
buy any votes, but does give us entree when we need it.
Because we are a small industry with many issues, it is
extremely important that all of us participate. If you didn’t
get a letter or misplaced it, please contact the MFDA
office. We all need to do what we can to protect our
profession!!
Block May 20 - 21, 2014 off on your calendars and plan on
attending our state convention. A good mix of speakers,
educational opportunities and social activities are being
planned. There are still openings for speakers, break-out
session presenters or exhibitors for the trade show. If you
have a suggestion, please contact the MFDA office.
By the time you are reading this, you should have
received your dues statement for 2014. Please consider
membership again for this next year. Our united
voice is so much stronger than our individual voices.
I also encourage you to be an active member. When
opportunities arise, offer to help out your profession.
Our Association is the only group that is dedicated to
watching out for your welfare and the welfare of the public
we serve.
On behalf of your Association, Board of Directors and
Staff, I want to wish each of you a blessed holiday season
and may you find the new year to be rewarding, healthy
and full of happiness.

Mike Dahl
Mike Dahl
MFDA Board President

www.mnfuneral.org 5

The Ideal Member
I pledge that I will be an ideal member by:
• Investing time to help fulfill the mission
• Taking advantage of the opportunities
and programs to better my organization
and myself.
• Staying informed about available resources
and reading the association’s materials.
• Volunteering my unique knowledge,
resources and experience to the
organization; and knowing when I’m too
busy to be a good volunteer.
• Promoting the association to others in my
industry/profession, so as to expand the
power of unity.
• Keeping contact information current to
enable the association to fully utilize my
membership for the common good.
• Promoting the highest principles in the
profession/industry.
• Treating staff with professional respect,
recognizing that paying dues does not
make them my employee.
• Respecting the volunteer leaders for their
contributions --- even if I might not agree.
• Maintaining professional, transparent,
collegial relationships with fellow members.
• Offering timely input on issues and public
policy development, including responding
to calls for action and surveys.
• Supporting the grassroots advocacy efforts
with my time and dollars.
• Understanding and participating in
elections and governance opportunities.
• Ensuring that dues renewal is a part of the
culture and budget of my organization.
• Recognizing that the members are the
association—it is not something separate
from us, or a business from which we buy
services—and that without our investment
and participation the advancements cannot
be achieved.

Minnesota Funeral Director

X: ________________________________________

7046 East Fish Lake Road | Maple Grove, MN 55311
Phone: (763) 416-0124 | Fax: (763) 545-9499
Email: info@mnfuneral.org | www.mnfuneral.org

Why Membership Matters...
As you are well aware, every MFDA member is vital in the effort to
strengthen the business environment of funeral service in Minnesota.
MFDA membership is more important than ever before as a means to
protect not only your license as a professional, but the public’s health and
well-being when experiencing a death among their family and friends.
Our leadership is increasingly critical in advancing initiatives at the State
Capitol and we are already laying the groundwork for the 2014 and
2015 legislative agendas. In partnership with the MN Department of
Health and our lobbying firm Cook-Girard, MFDA will continue to focus
on issues surrounding the need for prep rooms in all funeral homes,
effective means of mercury abatement and proposals that directly
impact our profession and our business. These are areas that have been
under scrutiny for the past several years and the chance that they will be
revisited are high.
As non-funeral related organizations continue to undermine the need for
regulation in our industry it is licensed professionals, such as yourself, in
partnership with MFDA, that must stress the importance of the funeral in
our changing society.
Remember, MFDA is, and will continue to be an ADVOCATE FOR YOUR
SUCCESS as a funeral service professional. I strongly urge you to consider
joining your fellow professionals as an MFDA member. There is truly
strength in numbers!
Sincerely,

Darlyne Erickson
MFDA Executive Director

Who We Are: Minnesota Funeral Director’s Association (MFDA) is

the statewide resource dedicated to supporting our member’s growth
professionally, ethically, and operationally.

What Is Our Mission: Our mission is to enhance and support funeral
service excellence through our programs, legislative representation and
service to Minnesotans.
How Accomplish This:
• Essential and enduring principles
that guide our organization’s
behaviors and actions

• Promotion of integrity; honest
and ethical behavior within the
funeral industry

• Advancing the value of funeral
service consistent with the
changing needs of society

• Collaboration with others
in the interest of consumers
and members

• Advocacy on behalf of consumers
and members

• Recognize the importance
of education as a vehicle to
enhance both public service
and public image

• Visionary leadership - trust
and confidence in staff and
volunteer leadership
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PROMOTE YOUR BUSINESS
TO FUNERAL DIRECTORS...
MFDA gets you in front of key
funeral director decision-makers.
No other form of advertising
gets you so targeted.
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Minnesota Funer
al
Encourages Famil Directors Association
ies to Have the Talk
of a Lifetime

Minneapolis, MN
– People talk about
many things with
their loved ones:
from day-to-day
details to big events.
Sharing stories with
those who matter
most isn’t just
important today;
it will be especially
significant when
it’s time to commemorate
a life. Minnesota
Directors Association
Funeral
(MFDA) is proud
to announce its
participation in Have
the Talk of a LifetimeSM
effort to encourage
, a national
families to have
conversations
about life and what
matters most. These
discussions
can help families
make important
decisions about
they wish to remember
how
and honor the lives
loved ones.
of their
Through meaningful
memorialization
– that is, taking
time to reflect on
the unique life of
a loved one and
remember the difference
they made – families
friends take an important
and
step in the journey
healing after death.
toward
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Our board certified pathologists provide private
postmortem examinations to answer questions
families may have regarding the death of their
loved one. If we can be of assistance to the
families you serve, please contact our office:

A
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14341 Rhinestone Street NW
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(763) 323-6400
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After business hours, we can be contacted through
Anoka County dispatch at (763)427-1212
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The Trauma and the Blessing of Hearts of Hope
Family Camp
By Coral Popowitz

death of their father and mother, respectively. We had deaths
that made television news, deaths that effected whole communities and excruciatingly private isolating deaths. These were
traumatized children and teens trying to adjust to life without
their loved one; ninety percent were referred by their funeral directors. Only this time, the whole family was coming to stay; the
adults would also experience the hope and healing of Hearts of
Hope camp.

“Children are most likely to adjust well after trauma when their
parents are able to cope effectively, communicate openly and
begin to enjoy life again.” Treating Trauma and Traumatic Grief
in Children and Adolescents - J. Cohen, A. Mannarino & E.
Deblilinger
This quote has been a guiding light during our transition from
a children and teen grief camp to a full family grief camp. The
term trauma is used mostly to signify big horrific events, like
9/11 or Hurricane Katrina. When you’re a child, the death of your
parent or sibling is a big horrific event. Childhood trauma is defined as “a single or multi-experience event threatening actual
or perceived survival, of either the child or the child’s primary
caregiver, overwhelming the child’s physiological, emotional
and cognitive development and responses.”
Having your parent die threatens your survival - imagine the
questions and concerns a child has when dad has died: Who
will take care of me? How we will eat (Dad makes the money to
buy groceries)? Mom can’t live without Dad – she said so at the
funeral, Will she die too? Who will protect us? When a sibling
dies: It happened to my sister, could it happen to me too? Will
mom and dad and my life ever be normal again?
Our November Hearts of Hope Family camp brought together
children who’s dad died in a helicopter crash, and whose dad
and sister died in a car crash. We had a family who were grieving
the loss of four miscarriages and stillbirths, and the death by
‘unknown causes’ of their older sister. We had a five year old and
an eight year old who came to remember and heal the suicidal
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Friday evening found them greeted by a team of incredibly
committed and compassionate companions in grief. Each
volunteer willing to share their own grief journey and experience, wearing a nametag that tells their grief story and connects
them to campers and family members. With smiley face stickers
symbolizing who died, every person at Hearts of Hope shares
the universal experience of having a loved one die and knowing
the journey isn’t over when the funeral ends. These hope-filled
volunteers know the grief road and they also know the hesitation and anxiety that enters the room on Friday night will be
transformed by Sunday morning. So they welcome, they cheer,
they play games and ‘break the ice’ of that anxiety.
Saturday morning finds the kids and teens ready to launch into
the day’s activities while hesitation and anxiety still lingers for
their family members. As their children go off with counselors
to begin activities of fun and remembrance, filling their day
with sharing circles, memory-box making, tie-dying and candle
lighting, the family members embark on a similar experience.
Learning to cope through small group Sharing Circles, talking to
others who share their concerns, questions, pains and progress.
Spending time making stress balls, learning relaxation skills,
drumming and the importance of self-care gives them hands-on
coping activities. Hearing progress in the Shared Experiences
panel of widows, suicide survivors, and parents whose children
have died, being
able to ask ‘How
did you get here,
ten-years later?’
or ‘How did you
handle the teachers at school?’.
To communicate
openly with fellow travelers on
the grief journey
gives a sense that

and tears, of fun and sadness, of joy and anger they clearly also
have shared hope and healing. During the closing ceremony the
adults break into the camp song and watch their children perform skits bringing new life and lots of laughter to their family.
Finally, the balloon release allows them to stand together and
send up a piece of love, anger, forgiveness, a wish or a prayer
that the trauma they have experienced, the death of their loved
one, is beginning to shift, things have changed but they are still
a family.

the road is long but doesn’t have to be lonely; others are there
with you. Ending the day with the sacredness and solemnity of
the candle lighting circle as the room brightens with their ‘hope
for the future’ that each individual candle’s light brings.

As they leave the family now has experiences of time spent
with others their own age who share their journey, they learned
their feelings are okay and there are ways to cope with those
feelings, that people will listen, questions have been asked and
answered by funeral directors, doctors and grief professionals,
they’ve made friends, shared their hopes, laughed through their
tears and found a little joy in life again. Families now have the
connection of time spent together at Hearts of Hope to take
them further along that grief journey, not as individuals but as
a family. Together they have found hope and healing. Hearts of
Hope is blessed to share their journey.

Sunday morning when the families reunite with their children
the ‘magic’ of Hearts of Hope continues on stage. They see their
children have had an emotional roller-coaster ride of laughter

CHILDREN’S GRIEF
CONNECTION
Memorial Program Participants
• Abbott Funeral Home
• Anderson-TeBeest Funeral Home &
•
•
•
•
•
•
•
•

Cremation Services
Anderson Funeral Home
Anderson-Mattson Funeral Home
Benson Funeral Home & Cremation Service
Bruzek Funeral Home
Daniel Funeral Home & Cremation Service
Kinder-Dennis Funeral Home
Prosch-Dennis Funeral Home
Dingmann Funeral Care

• Dingmann Funeral Home
•
•
•
•
•
•
•
•
•

& Cremation Service
Dobratz-Hantge Funeral Chapel
Emblom-Brenny Funeral Services
Gieseke Funeral Chapel
Green-Larsen Mortuary
Hamlin-Hansen-Kosloski Funeral Home
Hoff Funeral & Cremation Service
Iten Funeral Homes
Johnson-Peterson Funeral Homes
Kramer Family Funeral Home

•
•
•
•
•
•
•
•
•

Lakeview Funeral Home
McNearney Funeral Home
Michaelson Funeral Home
Patton-Schad Funeral &
Cremation Services
Schleicher Funeral Home
Schuller Family Funeral Homes
Sturm Funeral Home
West-Kjos Funeral Home
Wright Funeral Home

For more information on how your funeral home can participate in the Children’s Grief Connection Memorial Program,
please contact Executive Director Coral Popowitz at 877-226-7632 or coral@childrensgriefconnection.com
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2014 MFDA Convention Call for Session Presenters
Dates: May 20-21, 2014 Location: Earle Brown Heritage Center, Brooklyn Center, MN
Submission Deadline: December 31, 2013
Minnesota Chapter Funeral Directors Association Our mission is to enhance and support funeral service excellence through our
programs, legislative representation and service to Minnesotans.

About MFDA Convention
MFDA Convention is an annual statewide convention designed to provide education, networking and sharing of best practices in
funeral service.
This year’s theme, MOVING FORWARD…AIMING HIGH focuses on continually increasing the professionalism of funeral service
and enhancing qualities that characterize our calling; respect, competency, compassion, empathy and open-minded to name only
a few. As a professional community it is important to challenge ourselves by raising the bar and staying relevant in today’s culture.
Specifically, the convention seeks to link such ideas as public health, technical innovation, environmental protection, business ethics and customer satisfaction.

Convention Objective
MFDA Convention 2014 seeks to provide key partners in all areas of the funeral service industry the opportunity to increase their
knowledge base and network with others. Partners include funeral directors, suppliers, preplanning consultants, brokers, owners,
aftercare coordinators and support staff. Attendees will receive the tools needed to better serve the families in our communities
through outstanding training sessions, inspirational keynote speakers, educational exhibits and demonstrations, best practice
sharing, and other networking activities. Our focus is to present tangible, real world information using case studies and proven
methods.
Session topics might include proposals that:
Address the specific challenges or new innovations in funeral service; provide technical or “how-to” training sessions; present tools
and strategies for Operations and Teambuilding. Examples include:
Pet Funerals • Work-Life Balance • Mass Casualties • Suicide • Green Funerals • Pregnancy and Formaldehyde
Privacy Issues/HIPPA Compliance • Creating life stories • Alkaline hydrolysis/Bio Cremation • Sales & Marketing
Community Advocacy Opportunities • Personal Safety • Pre-need planning • Staging events
Your abstract must clearly present an intermediate or advanced level subject matter relating to one of the above topics. Connections to the overall convention theme of MOVING FORWARD / AIMING HIGH are also encouraged in the proposal.

Session length: 50 minutes with Q&A
Note: We ask that speakers refrain from speaking about prices or other issues subject to antitrust legislation. In addition, we ask
that speakers refrain from overt promotion of their own companies, products or services.
Visit the MFDA Website for the online session proposal form at www.mnfuneral.org or call the MFDA office.

7046 East Fish Lake Road | Maple Grove, MN 55311 | Phone: (763) 416-0124 | Fax: (763) 545-9499 | Email: info@mnfuneral.org | www.mnfuneral.org

10 MFDA Bulletin • DECEMBER 2013

Celebrant Training
May 17-19, 2014

Location: Embassy Suites,
Brooklyn Center, MN
$103/night. Room block good through April 17, 2014

Offered by In-Sight Institute...Life Tribute
Professionals
TRAINERS: Doug Manning
Glenda Stansbury

Mark your Calendars for the
124TH Annual MFDA Convention
May 19-21, 2014
Earle Browne Heritage Convention Center and Embassy Suites
Brooklyn Center, MN
Join us for education, fun, camaraderie, education, more fun, great
food, motivational speakers, education, and an all around good time.
Remember we are MOVING FORWARD AND AIMING HIGH! You do
not want to miss it.
Speakers to include Certified Celebrants and Life Tribute
Professionals - Doug Manning and Glenda Stansbury
Doug Manning – Founder & President of In-Sight
Books, Inc. For 30 years Doug has been writing and
speaking in the areas of grief and elder care. From his
very first book, A Minister Speaks About Funerals, he
has carried the message that a funeral is an important
and healing time for the grieving family. Doug has
written or produced over 40 books and resources and is one of the
most respected speakers in the area of grief throughout the United
States, Canada, Australia and New Zealand.
Glenda Stansbury MA, CFSP – Marketing &
Development Director of In-Sight Books, Dean of InInsight Institute. Glenda has worked as an educator,
teacher trainer and seminar developer. She is a
practicing Celebrant adjunct professor at the University
of Central Oklahoma Funeral Department and is a
licensed funeral director/embalmer. At the end of 2012 Doug and
Glenda had conducted almost 90 Celebrant trainings for over 1800
participants. They have presented at the NFDA, FSAC, ICCFA &
CANA conventions as well as many state funeral director conventions.
Thomas Lynch, Author, Poet and Funeral Director
Thomas Lynch is a funeral director and the author of
several books of essays, poems, and short stories. His
book The Undertaking: Life Studies from the Dismal
Trade won an American Book Award and was a finalist
for the National Book Award. His work has been the
subject of two documentary films, including the Emmy Award-winning
The Undertaking (PBS Frontline, 2007). He recently co-authored the
Good Funeral with Thomas G. Long.

WHO SHOULD ATTEND: This training is
specifically designed for anyone interested
in understanding the process of the funeral
service and in learning how to personalize
and design meaningful funerals or tributes. A
successful Celebrant is one who enjoys working
with people, has writing and public speaking
ability as well as listening and consulting
skills. The seminar attracts a wide variety of
participants: funeral directors, pre-need and
aftercare specialists, hospice professionals,
clergy, chaplains, business people, actors,
writers and students.
SCHEDULE:
Day 1.............................. 3:00 p.m. – 9:00 p.m.
(dinner provided)
Day 2...............................8:00 a.m. – 5:00 p.m.
(lunch provided, dinner on your own)
Day 3........................... 8:00 a.m. – 12:00 noon
(continental breakfast provided)
Cost: $800, MFDA Members
$750, Students $550
DISCOUNT FOR MULTIPLE STUDENTS
For registration details go to www.insightbooks.com,
click on ”Becoming a Celebrant” and search by
location OR email Glenda at glenda@insightbooks.com

Mobile Meeting App
Viewable on both iPhones and Androids!
View vendors, convention schedule,
program and speaker information,
real-time alerts and image galleries,
Convention maps, user surveys and
more! Attendees can access the app
for 12 months. www.mfda13.com
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RESEARCH ON MERCURY EMISSIONS

Quantifying Mercury Emissions Resulting from the
Cremation of Dental Amalgam in Minnesota
In 2011, of the 39,799 people who died in Minnesota, 51%
were cremated. The amount of mercury emitted from the
cremation process is disputable and quantity of dental
amalgam incinerated in crematoria is unknown. In this
study, research will be conducted to estimate the number of
mercury-containing restorations in the general population
of Minnesotans ranging from 63 to 79 years of age. In 2011,
the average age of death in Minnesota was 71 years. By
obtaining the a) average number of mercury-containing
dental amalgam restorations and b) the average number of
surfaces of those restorations, the State of Minnesota will
be able to use the average amount of mercury amalgam
in restorations to estimate mercury emissions from the
cremation of Minnesotans in this age group. This research is

Willmar
Precast
Company

important because MPCA projects mercury emissions
associated with cremation will rise until year 2025 before they
decline as a result of the recent introduction of alternative
non-mercury filling materials. MPCA’s current mercury
emission estimates from crematories in Minnesota are based
on calculations presented in the document Substance Flow
Analysis of Mercury in Products (August 2001, http://www.
pca.state.mn.us/index.php/view-document.html?gid=315).
The goal of the study is to estimate the quantity of surfaces
of mercury-containing dental amalgam restorations in the
teeth of Minnesotans who were born between the years of
1934 and 1950. The population of interest will be selected
randomly from patient records at the University of Minnesota
School of Dentistry. Findings will be reported from 1000 or
greater eligible participant records. In addition 100 human
cadavers in the University of Minnesota’s Anatomy Bequest
Program in the appropriate age group will be selected
randomly for the study
Timeline for the study is 2 years. A Crematoria Stakeholder’s
group will be meeting quarterly and if you are interested
in receiving more information or updates, contact Rebecca
Place at the email listed below.
Research partners include :
University of Minnesota, School of Dentistry, Sandra Myers,
DMD Myers025@umn.edu

IN THE HEART OF SOUTH
CENTRAL MINNESOTA
Serving the burial vault needs of
funeral professionals in:
•
•
•
•
•
•
•

Big Stone
Chippewa
Lac qui Parle
Nicollet
Redwood
Sibley
Swift

•
•
•
•
•
•
•

Brown
Kandiyohi
Meeker
Pope
Renville
Stearns
Yellow Medicine

Call Ron Jasperson at Willmar Precast
320-235-8527; Toll Free: 1-800-559-8527
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University of Minnesota, Program of Mortuary Science,
Michael LuBrant, Ph.D. mpl@umn.edu
University of Minnesota, Anatomy Bequest Program, Angie
McaArthur, mcarthur@umn.edu
Minnesota Pollution Control Agency, Rebecca Place and
Anne Jackson, Rebecca.place@state.mn.us

Let the Majority Rule
By Jerry J. Brown

returning to the fundamental aphorism
of THERE IS POWER IN PLURALITY…
phrases such as, ‘there’s strength in
numbers’ ‘together we will prevail’,
‘keep a united front’, ‘several minds
are better than one’, and ‘the more the
merrier’.
The solutions to complacency may be
as simple as TRANSCENDING THE
TREND.

Sadly, we seem to be living in an age
of chaos, confusion, and cataclysmic
environments.
The daily news is rife with the horrors
of war and conflict, unbridled
crime, incendiary global roulette,
political poker, digital and robotic
obsessiveness and fiscal fantasizing.
Where or where then are those golden,
halcyon days of familial unity, bipartisan postures, clear and concise
communications, strong economics,
entrenched religiosity and an inspiring
aura of peace, prosperity, patriotism
and progress?
Just look and we shall find. They’re
still here.
Admittedly, the climate and effects
of the times, global tempest and
nanosecond news reports have
impacted upon our yearning for ‘the
good ol’ days’, i.e. reality versus knee
jerk naiveté’, but we must keep trying.
The plaintive voice in the wilderness
keeps calling out… “Why can’t we just
get together…?” For starters, consider

A trend has emerged within recent
years that resonates attitudes of
‘Who needs to belong to professional
associations, Lions Club, Rotary Club or
the Shrine? I can make it on my own!’
Notwithstanding the concerns about
dues, subscriptions, time constraints,
attendance and activity requirements
and prioritizing considerations per
se, problems solved and goals and
objectives attained are almost always
the results of ‘group endeavors.’
Ways, means, creative and innovative
ideas are inevitably the by-products of
BELONGING.
The triumvirate of MFDA, Hearts of
Hope and The Funeral Supply and
Service partners proudly proclaim their
humanitarian achievements through
giving, sharing, caring, guidance and
TOGETHERNESS.

Jerry Brown is a well-known funeral service
columnist who raises buffalo. His blog can be
found on MFDA’s Discussion Forum.

IMPORTANT

CONTACTS
MINNESOTA DEPARTMENT
OF HEALTH
www.health.state.mn.us
COMPLIANCE MONITORING
DIVISION
Darcy Miner, Director
darcy.miner@state.mn.us
MORTUARY SCIENCE
SECTION
www.health.state.mn.us/divs/
hpsc/mortsci/mortsci.htm
Mortician Investigators
Marguerite Slonine, 651-201-3847
marguerite.slonine@state.mn.us
Erika Fulgern, (651) 201-3848
erika.fulgern@state.mn.us
Carlena Weiland, (651) 201-3828
carlena.weiland@state.mn.us
OFFICE OF VITAL RECORDS
Heidi Granlund
Acting State Registrar
Phone: (651) 201-5987
Heidi.granlund@state.mn.us
www.health.state.mn.us/divs/chs/
osr/deathreg/index.html
UNIVERSITY OF MINNESOTA
Program of Mortuary Science
mortsci@umn.edu
Michael LuBrant, Ph.D. Director
mpl@umn.edu
Phone: (612) 624-3980
Fax: (612) 626-4163
Anatomy Bequest Program
bequest@umn.edu
Angie McArthur
Phone: (612) 625-1111
Fax: (612) 665-1688
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It’s Your Funeral ... But You’re Not Invited
By John Longhurst, reprinted from Winnipeg Free Press

What makes for a good funeral?

lonesome journey ahead.”

On the surface, it’s an easy question to answer. You need
a death, a church or funeral home, a pastor or some other
religious figure, some mourners.

Done well, a funeral provides the living with “a residual
hope that stands the mourner in good stead against the
darker nights of grieving,” he adds.

Oh, yeah -- and a body, too.

Why don’t we have these kinds of funerals as much
anymore? One reason, he says, is the growing lack of
religiosity in North America.

You’d be surprised how often the deceased isn’t at his
or her own funeral, says Thomas Lynch, an undertaker
and author of The Good Funeral, who will be speaking at
St. Margaret’s Anglican Church in Winnipeg Sunday and
Monday.
It’s Lynch’s experience many funerals have become
bodiless events -- the dead aren’t welcome at their own
funeral. This is due partly, he says, to the popularity of
cremation. But it’s also because more people today find the
presence of the deceased at a funeral to be morbid.
In the book, which he co-authored with theologian Thomas
Long, Lynch quotes Mark Duffey, a funeral director in
Texas. “The body’s a downer, especially for boomers. If the
body doesn’t have to be there, it frees us up to do what we
want,” Duffey says.
The result, says Lynch, is funerals have become
“celebrations of life,” with a guest list that includes
everyone “except the actual corpse, which is often
dismissed, disappeared without rubric or witness, buried
or burned, out of sight, out of mind, by paid functionaries
such as me -- the undertaker.”
So what’s the problem with that? For Lynch, not
acknowledging the fact of death at a funeral is a handicap.
By not dealing “authentically with death,” people are
unable to “deal authentically with life.”
For Lynch, a good funeral is one where the reality of death
is faced full-on so the living can get on with their lives
without the deceased. Or, as he puts it, “by getting the
dead where they need to go, the living get where they
need to be.”
And where do the living need to be?
They need to “get to the edge of the life they will be living
without the one who has died,” he says. “In the best of all
worlds, the funeral gets the newly bereaved to the brink of
that life in the care of a community of support... it gets the
mourner poised for the often difficult, often desolate, often
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“We’ve lost the narrative of redemption, salvation, heaven
and eternal life, so we are left with the downsized narratives
of personal biography,” he says.
Without it, many people have no direction for how to bury
their loved ones, no rituals to help them process the loss,
no way of dealing with “the space between the living and
the dead.”
As a result, many funerals today don’t wrestle with the
big questions. “We no longer have funerals for saints and
sinners saved by faith, nor for non-believers who wrestle
with their non-belief, nor for secular humanists in awe of
humanity. Now we have funerals for bowlers and bikers and
gardeners and golfers.”
For Lynch, bodiless memorial services rob us of an essential
experience.
“The presence of the dead embodies, wordlessly, in utter
stillness, the raison d’etre for the gathering,” he says.
It makes possible, and gives significance and meaning
to “nervous laughter and the tears, for the wailing and
belly laughs, for the entire spectrum of responses and
conversations, some holy, some hilarious, all of them
focused on the dead and the ones to whom the death most
matters.”
Lynch, who is also author of the award-winning book The
Undertaking: Life Studies from the Dismal Trade, will be
speaking about the idea of a good funeral on Monday, 7
p.m. at Saint Margaret’s Anglican Church, 160 Ethelbert
St. He will also preach at the church on Sunday at 7 p.m.
His presentations are part of St. Margaret’s Slater-Maguire
Lecture series.
For more information, please visit: www.saintmargarets.ca.

Thomas Lynch will be a keynote speaker at this year’s MFDA
Convention held at the Earle Brown Heritage Center.

The Holidays are Coming!
By Tony Del Percio

Just as Chicken Little thought
the sky was falling, so are many
families beginning to wonder
how they are going to get
through this holiday season,
especially if this is their 1st and
even 2nd holiday without their
loved one. This happy time of
year with family and friends
coming together, sharing a
meal, decorating, carrying
on traditions and celebrating
can be very painful. Families
are vividly aware of their loss- the void, the empty chair,
one less gift. The absence of the person forces loved ones
to face reality. For many families it is easy to avoid grief by
keeping busy, running or denying their feelings because
it’s too painful. Yet no matter how busy we become or what
we do to avoid the death, significant events like: birthdays,
anniversaries, mother/father’s day, and especially the holidays
force families to face the reality of their loved ones’ death.
I have always said the funeral is the easy part. It’s the days
and months ahead that can be the most painful. Friends and
some family members go back to their own world and tend to
forget that the spouse, parents or immediate family still need
our ongoing support, especially during significant times such
as the holidays.
As funeral directors we can play a very important role for our
families by continuing to offer support, resources and help
well past the funeral. It’s great that we have a tab on our web
page that has information about grief and national groups,
yet it does not take much time to make a phone call or send
a note letting families know they are in our thoughts. Many
families are in need of guidance and support to help them
through this difficult time of year. Following are some helpful
hints that I have found to be particularly valuable to families. I
am sure many of you also have ideas. These ideas don’t take a
lot of time and the expense is nominal:

•

Send a Christmas card or letter. Offer suggestions about
getting through the holidays. If you would like a copy of
suggestions, please feel free to email me. Also, your card
or letter should let families know they can call on you if
they need help or support.

•
•

Sponsor a holiday help seminar in your community.
Organize a Candlelight Service of Remembrance.

•

Have an ornament or small gift available for each family
in memory of their loved one to pick up or be mailed,
especially if you’re not offering a Candlelight Service.
These do not need to cost a lot but can have a great
impact.

•

Have a Toy for Tots box or a box for the food shelf where
families can stop by to drop something off for the needy in
their loved ones’ memory. You can place a press release in
your paper or church bulletins about what you’re doing to
seek donations.

•

Make a donation to a charity honoring the families you
served this past year.

•

If you have a small firm, drop off a meat tray, pie, plant,
or book.

•

If you have a local paper, publish the names of the
deceased you served as a way to honor them and remind
people to remember these families.

These are just a few ideas and I am sure you may have others
as well. The important message is reaching out to your
families and letting them know you’re thinking of them during
this difficult holiday season. Our role as funeral directors
should not stop at the end of the funeral, but should instead,
be just the start. Any funeral home, large or small, can provide
aftercare. When we reach out beyond the funeral by offering
that personal touch we are providing value and a service that
will not be forgotten by the families we serve.
I would like to share a personal story. My grandmother died
10 days before Christmas when I was 9 years old. I remember
going with my mother to the funeral home to drop off some
things and in the lobby of the funeral home was a black and
red box that looked like a chimney. I asked what was inside.
The funeral director pulled out a large stuffed Santa. (Some
of you old time directors know what I am talking about. This
was the gift Brown Wilbert Vault was giving out back in 1968.)
The director told my mother that he was going to drop off
the Santa when he dropped off the cards, knowing this was
going to be a difficult time for us. He wanted to brighten my
Christmas. To this day I still have the Santa and have never
forgotten the director and his kind gesture. Small gestures
make a lasting impact.
Anthony Del Percio has 30 years’ experience in funeral
services as grief counselor, educator, speaker and facilitator in
St. Paul, MN. He is available for consults and trainings and can
be reached at anthonyjdel@aol.com
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MFDA ORDER FORM
Please fax completed form to (763) 249-0394
Brochures

Description of Item

Package

Quantity

Price Per

Tax Per

Size

Ordered

Package

Package

Straight Answers About the Funeral

50		

$25.00

$1.85

Why Pre Arrange and Pre Fund Funeral

50		

$25.00

$1.85

When Death Occurs Away from Home

50		

$25.00

$1.85

Medical Assistance Limits on Funeral Pre-Arrangements

50		

$25.00

$1.85

Cremation - A Choice with Many Options

50		

$25.00

$1.85

1

$50.00

N/A

Package

Quantity

Price Per

Tax Per

Size

Ordered

Package

Package
$2.18

One Time Logo Set-Up Fee 		

Forms

Description of Item
Irrevocable Trust Agreements

50		

$30.00

Statement of Funeral Goods and Services

50		

$30.00

$2.18

Written Authorization to Embalm

50		

$25.00

$1.82

Certification of Removal

50		

$25.00

$1.82

Total

Total

Subtotal

			

Handling and Shipping (see below)

Method of Payment
q Invoice me directly
q Pay by credit card

Total

For your convenience, we accept Mastercard, Visa and American Express. Please Indicate method of payment below.
Your credit card statement will indicate Contemporary Images as the payee.

q Visa

q Mastercard

q American Express
Expiration Date

Credit Card Number

Month

Year

Signature___________________________________________________________

Shipping and Billing Information

Handling/Shipping Calculator

Name: ______________________________________________________________

Order Amount
$0 - $50
$51 - $100
$101 - $150
$151 - $$200
$201 or more

Funeral Home:_______________________________________________________
Address:____________________________________________________________
City:_____________________________ State:_______ Zip:_________________
Phone:___________________________ Fax:______________________________
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Shipping
$9
$14
$19
$25
$30

CLASSIFIEDS
Licensed Funeral Director/Funeral Director Intern Opportunities
Well established funeral home for sale in Sebeka, MN. Privately
owned and operated, this 6,500 square foot funeral home was built
in 2000 with class, warmth and everything you need to operate an
esteemed funeral home. It includes a 150 seat chapel that may be
divided for two services, a foyer, coffee/meeting room, a casket/urn
room, anti room, an embalming room, and garage located with all
amenities of country living. Excellent business opportunity!
Call: 218-639-9540
Employment Opportunity: St. Cloud family owned funeral home
is looking for a dedicated funeral service intern or newly licensee to
become a professional member of its staff. This entry level position
will share on-call duties with other funeral directors. It will involve all
aspects of funeral service. We offer a friendly working environment
with the opportunity for personal growth. Wages include a salary
guarantee with hourly overtime. Excellent health, dental, life, profit
sharing, paid vacation and sick leave. Please send resume to: Paul
Daniel, Daniel Funeral Home, P.O. Box 1222, St. Cloud, MN. 56302.

Wanted: Licensed morticians for part time work with Metro First Call
removal service. Flexible hours. Please contact Timothy Koch at:
metrofirstcall@4securemail.com.
Schuller Family Funeral Homes, a family owned and operated
funeral service with chapels in Wadena, Bertha and Verndale, has an
immediate opening for a Licensed Funeral Director or Intern to join our
firm. Salaries and benefits based on experience. For more information,
Contact Joe Schuller at 218-631-3632 or email schullerjoe@arvig.net.
www.schullerfamilyfh.com

Vertin Family Funeral Homes is looking for dedicated professional
licensees to join their organization. We currently have openings in
Minnesota, North Dakota and Wyoming.
We offer a competitive compensation and benefits package as well as
a flexible schedule allowing for balance between work and life If you
are interested in exploring the opportunities, please email your cover
letter and resume to the below address, or call to visit confidentially.
For more information about Vertin Family Funeral Homes, please visit
our website at www.vertin.com.
Melissa Volk
Vertin Family Funeral Homes
Phone: 701-640-5500
Email: melissa@vertin.com
Washburn-McReavy Funeral Chapels is a family-owned and operated funeral business in the Twin Cities with 16 locations that serve the
Twin-Cities Metro Area. We have an immediate opening for an experienced licensed funeral director. We provide a competitive compensation
package with excellent benefits including medical, dental, profit sharing,
paid-time-off, and a fair work & on-call schedule. We value compassionate customer service and communication skills, and are looking for
a qualified director to join the Washburn-McReavy team. Please email
resume and references to billmcreavy@washburn-mcreavy.com
Mail to:
Washburn McReavy, Attn: Bill McReavy, Jr.
2301 Dupont Ave S, Minneapolis MN 55405
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IN MEMORIAM
Burt Dalin, age 86, of Winthrop passed away Saturday, October
19, 2013, at Hennepin County Medical Center in Minneapolis.
Funeral Services will be Wednesday, October 23, 2013, 11:00
A.M. at Peace Lutheran Church in Winthrop with interment
in the Winthrop Cemetery. Military Honors by the Winthrop
Honor Guard. Visitation will be held Tuesday, October 22, 2013,
from 4:00 P.M.-8:00 P.M. at the Dalin-Hantge Funeral Chapel in
Winthrop. Visitation will continue one hour prior to the service on
Wednesday at the church.
Burton Oliver Dalin was born on August 28, 1927, in Chisago
City, Minnesota. He was the son of George and Agnes (Erickson)
Dalin. Burt was baptized as an infant in Scandia, Minnesota, and
was later confirmed in his faith as a youth at Zion Lutheran Church
in Chisago City, Minnesota. He was a graduate of Chisago City
High School. He furthered his education at Gustavus Adolphus
College in St. Peter, Minnesota, for one year, and then he went
to University of Minnesota where he completed his Mortuary
Science Degree.
Burt entered active military service on August 10, 1945, and
served his country in the United States Navy during World War II.
He achieved the rank of Hospital Apprentice Second Class. Burt
was Honorably Discharged on July 17, 1946.
On June 27, 1982, Burt was united in marriage to Gloria Weber at
Peace Lutheran Church in Winthrop.
Burt previously worked at Klein Furniture and Funeral Home in
St. Peter, Minnesota. In 1960, he purchased the funeral chapel in
Winthrop, retiring on January 2, 1992. He continued to help with
services and visitations. In the 1970s, Burt started the Ambulance
Service in Winthrop. In 2010, Burt received a plaque for serving
50 years as a Funeral Director.
Burt was a very active member of Peace Lutheran Church in
Winthrop. He was also a member of the Masons, Schriners,
Winthrop Lions, Winthrop VFW Post #4078, Winthrop American
Legion Post #314, Winthrop Honor Guard, and was past President
of the Winthrop Chamber of Commerce. He was very active in
the community. In the past, he was Grand Marshall of Farm City
Fun Fest.
Burt enjoyed having coffee with the guys at Sister’s, watching
the Twins and the Vikings, mowing the yard, fishing, hunting,
snowmobiling and going to the cabin on Diamond Lake. He
especially loved spending time with his family and friends.
Burt passed away on Saturday, October 19, 2013, at Hennepin
County Medical Center in Minneapolis, at the age of 86 years.
Blessed be his memory.
Funeral services for Neal R. Huemoeller, 91, Alexandria, MN,
formerly of Truman, MN, were held on Saturday, September
28, 2013 at 1:00 PM at Zion Lutheran Church in Alexandria, MN.
Burial will be Monday, September 30 at Ridgelawn Memorial
Park, rural Truman, MN. Visitation will be Friday, September 27,
from 5-7:00 PM at Anderson Funeral Home in Alexandria, MN
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and one hour before the services at the church Saturday. There
will be a visitation on Monday, September 30, 2013 from Noon2:00 PM at Zaharia Family Funeral Home in Truman, MN followed
by a Graveside Committal Service at Ridgelawn Memorial
Park. Mr. Huemoeller died Wednesday, September 25, 2013, at
Bethany Home in Alexandria, MN.
Neal Robert Huemoeller was born October 12, 1921 in
Fairmont, Minnesota, the youngest of three sons of Fred and
Alma (Kastning) Huemoeller. He was baptized and confirmed at
St. James Lutheran Church in Northrop, Minnesota. The family
lived in Northrop until moving to Truman, Minnesota in 1936.
Neal graduated from Truman High School in 1940 and then
attended Mankato State College in Mankato, Minnesota before
enlisting in the United States Army in 1942. He was a lieutenant
in Special Services and was stationed in England during World
War II. After his Honorable Discharge in 1946, he returned to
Truman. On November 29, 1946, Neal was united in marriage
to Jane Eleanor Olson at the Church of Christ in Truman. The
couple made their home in Minneapolis where Neal was enrolled
at the University of Minnesota College of Mortuary Science. He
was elected president of his class and graduated in 1948. Neal
and Jane returned to Truman to work with Jane’s father and
mother, Edward and Bernice Olson in the furniture store and
funeral home and in 1968 purchased the two businesses. Neal
was an accomplished businessman and expanded the E. E. Olson
Furniture Store to become one of the largest furniture stores in
southern Minnesota. He was a caring, compassionate funeral
director and under his leadership, the Olson Funeral Homes of
Fairmont, Truman and Ceylon, Minnesota became renowned for
exceptional personal service.
In 1986, Neal and Jane retired and moved to their beloved
lake place in Alexandria and joined Zion Lutheran Church and
Alexandria Golf Club. They were blessed with numerous close
friends, countless good times and many happy years together in
retirement.
Arrangements are with the Anderson Funeral Home in
Alexandria and the Zaharia Family Funeral and Cremation Service
in Truman, Minnesota.

SPECIAL THANKS

TO MFDA’S 2013 CORPORATE MEMBERS

RENEW YOUR
SPONSORSHIP TODAY
TO STAY LISTED IN THE
UPCOMING ISSUES!

MFDA thanks those individuals who have shown their commitment to MFDA and its members by becoming Corporate members.
To contact a member, call the MFDA office at 763-416-0124, refer to your MFDA Directory, or visit the online MFDA Buyer’s
Guide at www.mnfuneral.org.

Advance Planning Services, LLP
Doug Hanrahan
www.advanceps.com

Children’s Grief Connection
Coral Popowitz
www.childrensgriefconnection.com

Johnson Williams Funeral Cars
Todd Anderson
www.careympls.com

Peterson Law Office
Bill Peterson
www.petersonlawoffice.com

Anubis Specialty Services
Carol Fee
www.assmn.com

Cremation & Trade Services, Inc.
Paul Maher

Keith M. Merrick Co., Inc.
Kyle Grimes
www.keithmerrick.com

Pinnacle Group
Bob Michaelson, Cory Michaelson
www.pinnaclegroup4u.com

Kelco Supply
Mike Bjerum
www.kelcosupply.com

Shiva Shade
Craig Maltz
www.shivashade.com

Laker Insurance
Patrick Zalusky

The Purple Cross Plan
Denis Nordlum
www.purplecross.com

Apollo Casket, LLC
Kim Kotila
www.apollocasket.com
Artco Casket Company, Inc.
Al Whitmer
www.artcocasket.com
Answering Service for Directors
Jason Bathurst
Sales@myASD.com
Aurora Casket Company
Andi Waterhouse
www.auroraadvantage.com
Baines Professional Vehicles
John Baines
www.4hearse.com
Batesville
Lynn Peterson
www.batesville.com
Blanski, Peter, Kronlage
& Zoch, PA
John Edson
www.pbkz.com
Blue Dove Software
Roger Stroknoff
www.bluedovesoftware.com
Brown-Wilbert, Inc.
Dave Gavin, Christopher Brown,
Andrew Brown, Bruce Bratton,
Dan Garrity, Maleia Kavitz,John
Schmitt, Jeff Bauer, Jerry Brown
www.brown-wilbert.com

Custom Goldsmithing
Jake Fuhrman
Dodge Company
Greg Bright
www.dodgeco.com
Federated Funeral Directors
Sharron Cooper
www.ffda.com
Federated Insurance
Brock Martinez
www.fedins.com
Firefly Gift Boxes, LLC
Liz Leitch-Sell
www.fireflygiftboxes.com
Forest Lawn Memorial
Park Association
Kari A. Hubbard
Kbradshaw9@yahoo.com
Funeral Directors Life
Insurance Company
John Harrington
www.funeraldirectorslife.com
Gorder Mortuary Supply
James Messer
www.gordersupply.com
Homesteaders Life Company
Joel Rimstad
www.homesteaderslife.com

LifeSource Organ and
Tissue Donation
Mike Burakowski
www.life-source.org
MAS Communications
Mary Reeves
www.mascommunications.net
Medical Disposal Systems, Inc.
Gary Langdom
www.mds-mn.com
Midwest Medical
Examiners office
Angie Chalmers
www.midwestmedicalexaminer.com

United Heritage Insurance
Bob Hanson
www.unitedheritage.com
University of Minnesota
Mortuary Science
Michael LuBrant
www.mortuaryscience.umn.edu
Wieser Doric Monument
Matt Wieser
www.wieser-doric.com
Willmar Precast Company
Ron Jasperson

Minnesota Lions Eye Bank
Raylene Streed
www.mnlionseyebank.org
Northern Design Caskets
Scott Haiby
www.northerncasket.com
Northwestern Casket Co.
David Koll
www.nwcasket.com
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Time for a
new model?
Many funeral homes that have turned to
FDLIC have seen their preneed programs
grow, and have beneﬁtted from our unique, Endorsed Preneed Provider for the MFDA
versatile and forward‐thinking approach to
reaching “Baby Boomers.” Why not upgrade
your preneed program with FDLIC? Striving
daily to be “the best, most‐respected provider 800‐692‐9515
WWW.FUNERALDIRECTORSLIFE.COM
of service to the funeral industry!”
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