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GENERAL DESCRIPTION OF THE ENTRY
Brand Kits
We’re back! After years of living in a virtual world, our momentum 
finally fully shifted in 2023 to in-person events … and we found our-
selves equipped with a ragtag mishmash (technical term) that didn’t 
look professional, didn’t represent the Bar well, and didn’t offer any 
value to attorneys.

Our mission was to have a true presence at events including visually 
impactful branding. We wanted to provide useful information for 
attorneys, promote pride in membership, and reinforce our “Here 
to Help” core messaging. An integral part of the project was also 
making sure that the branding created by the Communications team 
didn’t sit around collecting dust. To address this, we also created 
to-go kits to make it easy for staff to take our branding with them 
whenever and wherever they go. 

WHAT WERE THE OBJECTIVES,  
GOALS, AND AIMS OF THE PROJECT
We are always trying to think of new ways to educate and inform 
Michigan attorneys about what the State Bar of Michigan is and 
the services/programs we offer. This project especially serves that 
purpose. Our goals included:

• Develop a strong brand presence at events (which always,
but especially since Covid, was underwhelming).

• Create handouts with useful information to attorneys to rein-
force the value of membership and create another distribu-
tion outlet for already developed content (aka use what we
already have better).

• Make it easy for staff to incorporate brand materials into
events and appearances.

DESCRIBE YOUR TARGET AUDIENCE
Michigan attorneys attending SBM events

HOW WAS SUCCESS TO BE MEASURED
1. Create a strong brand presence
2. Provide useful information to attorneys
3. Staff use the Brand Kits

WAS THE PROJECT SUCCESSFUL? 
HOW? IF NOT, WHY NOT?
Yes. 

Create a strong brand presence at events
Our pride was really on the line with this one. The end result was 
something that reverberated throughout the organization. Staff 
throughout the building were wowed by our Brand Kit’s great vi-
sual impact. They were proud to include branding at their events, 
where we’ve seen people stop in their tracks when they see our 

display. Interest in the handouts also substantiates our strong 
brand presence.  

Provide useful information to attorneys
The Brand Kit materials includes brochures already developed for 
our Pro Bono and Lawyers & Judges Assistance programs, which 
were already largely in use. However, by centralizing distribution of 
materials through the Comms department, we have been able to add 
cross promotion of current key messages, such as special promotion 
of our Lawyer Referral Program, Great Lakes Legal Conference, and 
Face of Justice event. In addition, we worked with our ethics division 
to create print versions of useful guidebooks and FAQs that previous-
ly only existed online. 

The best measure of success: We’ve had to print additional copies of 
our Lawyers & Judges Assistance Program brochures, all five FAQs, 
and all three guidebooks. The best direct measurable is the LJAP bro-
chures, which are unchanged and were in use prior to the launch 
of our Brand Kit. In the previous two years they had a total of 700 
brochures printed (and still have a large pile left in stock). In the four 
months since the launch of the Brand Kit in April 2024, we’ve distrib-
uted in excess of 500 LJAP brochures at events. 

Staff use of the Brand Kits 
This was a big goal and our most challenging. Essentially, we are 
asking staff to haul even more materials with them to events. Plus we 
are changing the way things have always been done. Both of these 
can sometimes be uphill battles in the bar world. That said, we have 
been very pleased with our initial success. The Brand Kit first went 
on display internally in the State Bar building to show staff what we 
had to offer and then went into official use for the first time April 21 
for our Brunch for Bars event. Since then, the Brand Kit was used at 
our Pro Bono spring seminar (May 21), 50-year member luncheon 
(May 23), Great Lakes Legal Conference (June 14-15), and Face of 
Justice/pipeline event (July 26).  

WHAT WAS THE BUDGET FOR THE PROJECT?
Creating brand kits was a significant investment, but well worth it. 
The cost for nine retractable (and easy-to-transport) banners was just 
under $1,150. We also invested another $375 in multi-tier displays 
and carrying cases for materials. Printing of materials is done in-
house at nominal cost.

HOW MANY STAFF WERE INVOLVED AND WHAT 
WERE THEIR ROLES?
Creation of the Brand Kit was primarily done by the staff designer, 
but with feedback from at least seven stakeholders and program 
directors. Other staff also assist by putting the materials on display 
at events. The content for the handouts themselves had already been 
developed, but when completed included the work of dozens of staff 
and volunteer attorneys serving on committees. 
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BRAND KITS

SCAN TO SEE
OUR BANNERS
IN ACTION!
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PRINTED MATERIALS
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