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NOMINATION

GENERAL DESCRIPTION OF THE ENTRY

Brand Kits

We're back! After years of living in a virtual world, our momentum
finally fully shifted in 2023 to in-person events ... and we found our-
selves equipped with a ragtag mishmash (technical term) that didn’t
look professional, didn’t represent the Bar well, and didn't offer any
value to aftorneys.

Our mission was fo have a true presence at events including visually
impactful branding. We wanted to provide useful information for
attorneys, promote pride in membership, and reinforce our “Here
to Help” core messaging. An integral part of the project was also
making sure that the branding created by the Communications team
didn't sit around collecting dust. To address this, we also created
to-go kits to make it easy for staff to take our branding with them
whenever and wherever they go.

WHAT WERE THE OBJECTIVES,
GOALS, AND AIMS OF THE PROJECT

We are always trying to think of new ways to educate and inform
Michigan attorneys about what the State Bar of Michigan is and
the services/programs we offer. This project especially serves that
purpose. Our goals included:
- Develop a strong brand presence at events (which always,
but especially since Covid, was underwhelming).
Create handouts with useful information to atforneys to rein-
force the value of membership and create another distribu-
tion outlet for already developed content (aka use what we
already have better).
Make it easy for staff to incorporate brand materials into
events and appearances.

DESCRIBE YOUR TARGET AUDIENCE

Michigan attorneys attending SBM events

HOW WAS SUCCESS TO BE MEASURED

1. Create a strong brand presence
2. Provide useful information to attorneys
3. Staff use the Brand Kits

WAS THE PROJECT SUCCESSFUL?
HOW? IF NOT, WHY NOT?
Yes.

Create a strong brand presence at events

Our pride was really on the line with this one. The end result was
something that reverberated throughout the organization. Staff
throughout the building were wowed by our Brand Kit's great vi-
sual impact. They were proud to include branding at their events,
where we've seen people stop in their tracks when they see our

display. Interest in the handouts also substantiates our strong
brand presence.

Provide useful information to attorneys

The Brand Kit materials includes brochures already developed for
our Pro Bono and Lawyers & Judges Assistance programs, which
were already largely in use. However, by centralizing distribution of
materials through the Comms department, we have been able to add
cross promotion of current key messages, such as special promotion
of our Lawyer Referral Program, Great Lakes Legal Conference, and
Face of Justice event. In addition, we worked with our ethics division
to create print versions of useful guidebooks and FAQss that previous-
ly only existed online.

The best measure of success: We've had to print additional copies of
our Lawyers & Judges Assistance Program brochures, all five FAQs,
and all three guidebooks. The best direct measurable is the LIAP bro-
chures, which are unchanged and were in use prior to the launch
of our Brand Kit. In the previous two years they had a total of 700
brochures printed (and still have a large pile left in stock). In the four
months since the launch of the Brand Kit in April 2024, we've distrib-
uted in excess of 500 LJAP brochures at events.

Staff use of the Brand Kits

This was a big goal and our most challenging. Essentially, we are
asking staff to haul even more materials with them to events. Plus we
are changing the way things have always been done. Both of these
can sometimes be uphill battles in the bar world. That said, we have
been very pleased with our initial success. The Brand Kit first went
on display internally in the State Bar building to show staff what we
had to offer and then went into official use for the first time April 21
for our Brunch for Bars event. Since then, the Brand Kit was used at
our Pro Bono spring seminar (May 21), 50-year member luncheon
(May 23), Great Lakes Legal Conference (June 14-15), and Face of
Justice/pipeline event (July 26).

WHAT WAS THE BUDGET FOR THE PROJECT?

Creating brand kits was a significant investment, but well worth it.
The cost for nine retractable (and easy-to-transport) banners was just
under $1,150. We also invested another $375 in multiier displays
and carrying cases for materials. Printing of materials is done in-
house at nominal cost.

HOW MANY STAFF WERE INVOLVED AND WHAT
WERE THEIR ROLES?

Creation of the Brand Kit was primarily done by the staff designer,
but with feedback from at least seven stakeholders and program
directors. Other staff also assist by putting the materials on display
at events. The content for the handouts themselves had already been
developed, but when completed included the work of dozens of staff
and volunteer attorneys serving on committees.
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PRO BONO
IN MICHIGAN

OUR PROGRAMS

PATENT PRO BONO PROJECT

Intellectual property law atlorneys are needed 1o help qualifying
inventors through the patent process, which can include filing
nonprovisional applications and responding o noninal office actions.
Clients must meet income and asse eligibility guidelines.

QDRO PRO BONO PROGRAM

Skiled and experienced afiorneys are needed fo assist with the
Qualified Domestic Relations Order Pro Bono Frogram, which helps
lowincome pecple divide pension and similar assefs affer divorce.
Clients are referred o the program from legal aid programs.

TAX PRO BONO PROGRAM

Offering assistance with non-criminal federal and siate tax matters,
the Tax Pro Bono Program provides service opportunities for attorneys
with varying degrees of fax law expertise fo help low-income clients.
Clients are referred fo the program from low.income taxpayer clinics
and legal aid programs.

HELPING YOU GIITN

VOLUNTEER TODAY
MICHBAR.ORG/Mi-LAPP

‘AN LEGAL ASSISTANCE PARTNERSHIP PROGRAM ‘

MALPRACTICE
INSURANCE

FOR PRO BONO PROGRAM

TAX
PROBLEMS?

| WILL NEVER REJECT, FROM

ANY CONSIDERATION PERSONAL
TO MYSELF, THE CAUSE OF THE
DEFENSELESS OR OPPRESSED

As atiorneys, we swear an oath to uphold justice and fo serve,

especially, those who cannot defend themselves. The State Bar

of Michigan coordinates pro bono service opportunities to help
lawyers fulfill their oath and 1o ensure access to justice for low-

income residents of Michigan.

Learn more at michbar.org/Mi-LAPP

'WE OFFER
MALPRACTICE INSURANCE

FOR ADDITIONAL
INFORMATION CONTACT

State Bar of Michigan
Justice Initiatives Counsel

(517) 346-6412
PROBONOGMICHBAR ORG

The State Bar of Michigan offers malpractics insurance for afiomeys

providing pro bono service. Aftorneys in the Malpractice Insurance
for Pro Bono Program can receive professional liability malpraciice:
insurance coverage when serving low-income clients.

HELPING YOU[EATA

NEED A
PATENT?

The State Bar of Michigan's Qualified Domestic

The State Bar of Michigan offers malpractice
insurance for alforneys providing pro bono service
who do not have their own malpractice insurance.
The Malpractice Insurancs for Pro Bona Program can
extend professional liability malpraciice insurance
covorage fo parlicipating affernays providing

servica fo lowincoma diank.

I provides up to $1 million of coverags for sach

claim for professional liabiliy ($1 millon aggregatel.

For addifional policy limits, ploase visit the wabsite.

The State Bar of Michigan's Tax Pro Bono Program
provides an atiorney fo low-income Michigan
residents with state or federal fax issues. All clients
must have a referral from a legal aid program.

Assistance is available on non-criminal tax matters,
including:
* Liens and levies
« Offfers in compromise
« Earned Income Tax Credit eligibility & denials
« Innocent and injured spouse relief

Relations Order Pro Bono Program provides low-
income Michigan residents with a volunteer to draft
agreements to divide pensions and similar assets after
divorce. All clients must have a referral from a legal
aid program.

 Household income is 200% or below federal
poverly guidelines
* Less than $5,000 in liquid assets

The State Bar of Michigan's Patent Pro Bono Project
matches qualifying inventors with volunteer intellectual
property law atomeys. legal services avaiable indlude
fling norprovisional applications and responding fo
nondinal office actions.

ELIGIBILITY
 Must have filed a provisional patent application
« Household income is 200% or below federal
poverty guidelines
© Less then $5,000 in liquid assets

Ceverage is for clients with incomes at 200% or ELIGIBILITY
below the cument federal povery guidelines and « Household income is 200% or below federal
liquid assels that do not exceed $5,000. This is o poverty guidelines

claimsmade policy, and coverage is condiioned
upon immadiate natification of any potential claim
To State Bar of Michigan staff.

* Less than $5,000 in liquid assets
* Amount in dispute is $50,000 or less per year
« Referral from a legal aid program

APPLY
TODAY =] A JUSTICE INITIATIVES COMMITTEE
AND TAXATION LAW SECTION PROGRAM

WHO WE SERVE

ATTORNEYS

IN GOOD STANDING
NDED

DISBARRED
( H | Ev E REINSTATEMENT CANDIDATES

LAW STUDENTS

SBM LAWYERS AND JUDGES
ASSISTANCE PROGRAM

W E LL N E S S BAR APPLICANTS
JUDGES
AND MANAGE LIFE’S TRIALS FAMILY MEMBERS
COLLEAGUES

OTHER CONCERNED PARTIES

UPCOMING EVENTS

CHECK OUR WEBSITE FOR MORE INFORMATION ON UPCOMING
WELLNESS EVENTS AND TO LEARN MORE ABOUT OUR SERVICES.

IEEEEI
O] )
MICHBAR.ORG/LIAP

HELPING MICHIGAN LEGAL PROFESSIONALS
‘OPTIMIZE THEIR GENERAL WELLNESS

« Referral from legal cid program

1. Judgment of divorce

2. Pension plan statement(s)

3. QRDO draffing insiructions from the plan
administrators, if available

I
1
!

« Successful completion of USPTO cerfficate
training course

LEARN
MORE

A JUSTICE INITIATIVES COMMITTEE
AND INTELLECTUAL PROPERTY LAW
SECTION PROGRAM

SERVICES "~~..*

OFFERED

P FREE CONSULTATIONS FOR LEGAL PROFESSIONALS
AND THEIR FAMILES

D CUNICAL ASSESSMENTS
P SHORTTERM COUNSELING FOR LAW STUDENTS
B MONITORING

B REFERRALS TO PROPERLY TRAINED, CREDENTIALED,
AND EFFECTIVE PROVIDERS

B VIRTUAL SUPPGRT GROUP FOR LAWYERS

P VIRTUAL SUPPORT GROUP FOR LAW STUDENTS

ALL SERVICES ARE CONFIDENTIAL AS REGULATED BY HIPAA.

has been a wenderful experience

and I recommend that LIAP maintain their
‘wonderful service to the lawyers and judges
and law students of Michigan.

~FORAER L PATICEANT A SLFRENT O A VELLNTES:

LAWYERS & JUDGES
ASSISTANCE PROGRAM

MUY RANKSS, MA, PC, CAADC
o i |- mysnchbarer
P D e “

JENNIFER CLARK, BS
Program Coordingto | icarb@michbar,
StV
THOMAS GRDEN, MA, LPC
Cliical Case Mranager | fgrdknimichber.ora
517) 3466306
DANA RICHARDS, LLTP, CTP.C
Clites! Coue Menoger | ahchorditmichber.crg

(800) 996-5522

CONTACT LIAP@MICHBAR. ORG
MICHEAR ORG /LIAP

S5 B o Mecraas
MICHAEL RANCK BULING.
104 TOWNSEND STREET
LANSING, M 42932

MCHIARORG.



