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https://www.naswoh.org/page/AnnualConference

Quotes
“The workshops were informative and |

fro m learned a lot. | loved the exhibits and
obtained good resource information. Also,
really enjoyed meeting and being with other

a tte n d e e S wonderful social workers!”

"The conference was wonderful. | appreciated
the number of sessions, the raffle encouraged us
to talk to so many of the vendors, food was
great, and it was so good to actually see
people!ll”

“The keynotes were great and
there was a nice variety of
workshops. This is my favorite
conference to attend!”

“I enjoyed the conference as | always
do. | can tell it is getting better and
bigger each year. The atmosphere was
amazing and | learned a lot.”

"What an excellent and
vE uplifting conference. | feel so
R ~ inspired to be a social
worker!"
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Why sponsor?

Highlight your organization's job openings,
uplifting the benefits of joining your team,

and building genuine connections that can
lead to great job matches.

Show your support for Ohio Social Workers!
Your sponsorship helps foster community,
learning, and collaboration amongst social
workers and advances advocacy on behalf
of social workers and their clients.

Promote your organization's services,
s programs, and mission to increase

, referrals, partnerships, and engagement. Ga'”'”g valuable gkPosUre by :
e L o 0 marketing your products and services

to a diverse, highly engaged audience
who are eager to discover brands
aligned with their values and interests.

Share the unique benefits of
ﬁ your university's program
Eq with those looking to take

the next step in their social
work education journey.
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Custom Social Media Posts IR BT R D
Opportunity o share awelcome message with attendess boforekeynote | I N .

Be the ONLY featured sponsor at the conference networking event, including
6-foot exhibit table inside the networking event room

Name listed as networking event sponsor on all marketing material
Opportunity to share a welcome message with networking event attendees




Ohio Inventor Hallway

Armstrong 1 & 2

Wright1 |

|
|

Wright 2

e Networking sponsors, keynote sponsors and
gold sponsors will receive priority table
placement in the Ohio Inventors Common Area &

e Silver sponsors & exhibitors will be located in

Private
Dining

NV
Ohio Inventor Hallway

~3

Ohio Inventor
Commeon Area

A

Sponsor &
Exhibitor Map

I ' :
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Edison 1

Edison 2










GOLD SPONSOR
$2,500

e Exhibit Space: 6-foot table; priority placement

e Breakfast and lunch provided both days for up to two individuals staffing the exhibit table (those staffing tables
are welcome to attend sessions and earn CEUs if space is available)

e Logo featured on conference tote bag

e Two complementary full-access conference registrations

e Opportunity to place a bag stuffer item in the conference tote (bag stuffer items to be provided by the sponsor)

e Half-page ad in the digital conference brochure

e Logo featured on two social media posts y
e One custom social media post published in the lead up to the conference ":

e Sign with your logo prominently featured at the conference entryway

e Logo with clickable link and 50-word blurb featured on
conference webpage

 Name listed in the digital conference brochure sponsor
section

e Name listed as a sponsor in the winter Ohio Update
magazine




KEYNOTE SPONSOR

$3,850 (LIMIT 2, ONE PER DAY)

Welcome attendees to the conference and share your organization's
mission, products, and services before the Keynote session on either
e Thursday or Friday. Keynote Sponsors are the only sponsors who
A) have the opportunity to address all conference attendees. Welcome
messages will be included in the recording to reach those unable to
attend in person as well. Keynote sponsors also receive the following
outreach and advertising opportunities:

.- e Includes everything listed as part of the gold sponsor package
($2,500)

e Sign with your logo prominently featured on the keynote stage

e One additional custom social media post

e Digital conference brochure ad upgraded to full-page
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https://www.naswoh.org/events/EventDetails.aspx?id=1964065&group=
https://www.naswoh.org/events/EventDetails.aspx?id=1964065&group=
https://www.naswoh.org/page/AnnualConference

Annual
Advertising

j_ackages

'r'confgrence sponsorsh|p with year round NASW advertising
i%s f-b*maxmme your savings and keep your name in front of social
ca ,,!J"@U qHGQntacft NASW Ohio for questions or to purchase.
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Website ad for one year on homepage
(usually $200 for 30 days)

E-newsletter ad once a month
(usually $75 per ad)

Ad in printed quarterly Ohio Update Magazine

Annual Conference Sponsorship

Social Work Celebration Gala Sponsorship

Advocacy Day Sponsorship

Sponsored Social Media Post

Full-page ad in
3 magazines
(usually $475 per ad)

Gold Sponsor
($2,500 value)

Gold Sponsor
($3,000 value)

Gold Sponsor
($1,750 value)

Half-page ad in
3 magazines
(usually $375 per ad)

Gold Sponsor
($2,500 value)

Silver Sponsor
($1,250 value)

Silver Sponsor
($900 value)

Quarter-page ad in
2 magazines
(usually $250 per ad)

Silver Sponsor
($1,500 value)

Bronze Sponsor
($600 value)

Silver Sponsor
($900 value)

Every-other Month

Quarter-page ad in
2 magazines
(usually $250 per ad)

Exhibitor
($950 value)

Bronze Sponsor
($600 value)






https://cdn.ymaws.com/www.naswoh.org/resource/resmgr/2025/NASW_Advertising_Packet_2025.pdf
https://cdn.ymaws.com/www.naswoh.org/resource/resmgr/2025/NASW_Advertising_Packet_2025.pdf
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https://cdn.ymaws.com/www.naswoh.org/resource/resmgr/2025/NASW_Advertising_Packet_2025.pdf
https://cdn.ymaws.com/www.naswoh.org/resource/resmgr/2025/NASW_Advertising_Packet_2025.pdf
https://cdn.ymaws.com/www.naswoh.org/resource/resmgr/2025/NASW_Advertising_Packet_2025.pdf

SOCIAL WORK MISSION

ADVOCATE

$3,825

e Quarter-page ad in two printed magazines (usually $250
per ad)

e E-Newsletter ad once a month (usually $75 per ad)

e Website ad for one year on homepage (usually $200 for
30 days)

e Silver Sponsor at annual conference ($1,500 value)

e Bronze Sponsorship at Social Work Celebration Gala
($600 value)

e Silver Sponsor at Advocacy Day ($900 value)

For full package details please see
NASW Ohio's Advertising Packet
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