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34 | Combating the Internet
Shopper
By Chris Costantini, C.Ped
The bane of any brick and mortar store,
the Internet Shopper. They cost you
a fortune in time with your sales force
and then buy online anyway. If you
have ever wanted to pull your hair out
over this, Chris’s lighthearted article will
give you some ideas that have worked
in the real world.

Cover photo: @Shutterstock.com/Syda Productions
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From footwear to foot care, no one protects foot health like
New Balance. We developed the NBRx network of retailers
to deliver all your fit and performance needs. Find an NBRxcertified retailer near you at newbalance.com/findastore.
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Features

16 | Outstanding Customer Service Retail
Style

30 | Partnering with a Vendor for an
In-Store Event

By Ben Nebroski, C.Ped
Ben talks about how Shoe Fly shoes focuses on
providing the customer with a superior experience
every time they walk in the door. A happy staff
is the key! Encouragement to advance, training
and mentoring by senior staff members keeps the
satisfaction high and that positivity is transferred right
to the customer. Couple that with some smart, tailored
marketing and it’s no wonder they are doing well. Take
some cues from a seasoned retailer and grow your
own outstanding customer experiences.

By Chris Stanley, C.Ped
Whether you know them by in-store events or trunk
shows, a well planned and executed one can be a
highly profitable boost to your bottom line. Long time
retailer Chris Stanley shares his expertise on how to
set one of these up, make it a success and strengthen
your relationship with key vendors all at the same time.

42 |

22 | Where Efficiency and Productivity
Meet

By Rob Sobel, C.Ped
Feel like a salmon trying to climb Niagara Falls?
What you need is some efficiency! The only way
you will get it is by planning for it. Rob takes us
through the steps necessary to find and implement
the tweaks that will make your business more
profitable and easier to run.

CEP

Childhood Obesity
By Brandon A. Macy, DPM, DABPO

Is your patient suffering the ill effects of having been
overweight as a child? Perhaps, and perhaps you can
assist young patients suffering from this epidemic and
give them a happier, healthier future. Dr. Macy walks
us through some of the disorders that this excessive
pressure can cause and what can be done to treat
them. This article is available for Continuing Education
Unit (CEU) credit..

"The customer is shown how valuable
properly fit footwear is for their general
well-being and for better health. They
are guided by experienced and well
educated staff. This is a huge value in
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today’s big-box self-serve shoe world."
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FROM
THE

PRESIDENT

CHRIS COSTANTINI
PFA President
president@pedorthics.org

ABOUT PFA
The Pedorthic Footcare Association
(PFA), founded in 1958, is the not-forprofit professional association which
represents the interests of the certified
and/or licensed pedorthist and
supports the pedorthic profession
at large.
Through PFA’s efforts, pedorthics –
the management and treatment of
conditions of the foot, ankle, and lower
extremities requiring fitting,
fabricating, and adjusting of pedorthic
devices – is a well-established allied
health profession which makes an
invaluable contribution to public
health.

MISSION

Greetings Fellow
Pedorthists!

PFA’s mission is to enhance the
effectiveness and efficiency of
credentialed providers of lower
extremity pedorthic modalities through
education; increase the demand for
services through marketing; and
promote the right to practice through
government affairs activities.
Pedorthic Footcare Association
PO Box 72184
Albany, GA 31708-2184
phone (229) 389-3440
fax (888) 563-0945
email info@pedorthics.org
website www.pedorthics.org
facebook
Pedorthic Footcare Association
twitter
@pfapedorthics
linkedIn
Pedorthic Footcare Association
google+
Pedorthic Footcare Association
youtube
Pedorthic Footcare Association
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Ah, the doldrums of winter. The rush of the holiday
shopping season has gone by. The explosion of color
and motion that is sandal season has yet to arrive. The
in-between time. A great time to take stock of your
practice and do some strategic planning, try out some
new strategies, and maybe even take a little time off.
Unless you are on the PFA Board, that is. We are
keeping ourselves quite busy. We are working away
developing this year’s Symposium and it promises to be
a great one! We have an exciting new payment plan
to make the Symposium and your PFA membership
even more affordable just about to launch. We are
responding to the Rule being proposed by CMS that
seeks to define qualified providers that will be able to
bill for prosthetic and orthotic services and fabrication,

"As always, PFA is here to fight for your right to practice and to
garner the respect you deserve for your skill and expertise."
including pedorthics. To see this
proposed rule click here:
https://www.federalregister.gov/
documents/2017/01/12/2017-00425/
medicare-program-establishment-

QUADRA STEP
A

A

of-special-payment-provisions-andrequirements-for-qualified

It is crucial that we are fairly
represented by this rule and PFA
is fighting fiercely to be sure that
happens. Watch your email for more
information regarding this.
As always, PFA is here to fight for
your right to practice and to garner
the respect you deserve for your skill
and expertise.
Looking forward to seeing you on the
course at Sawgrass!
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SYSTEM

Revolutionize the way you
look at FEET with our
Biomechanical Webinar Series!
ABC Approved 1.5 Cat 1 (S) MCE each

B

C

D

Web 1: Pediatric Practice Pearls for Treating
Developmental Flat Feet
Web 2: A New Approach to Biomechanics: 4
Simple Steps to Foot Typing
Web 3: Common Preteen and Adolescent
Pathologies by Foot Type
Web 4: Clinical Assessment & Orthotic
Recommendations for the Cavus Foot
Web 5: Changes to the Planus Foot Type Understanding Adult Acquired Flat Foot
Web 6: Managing the Uncompensated (Rigid)
Forefoot Varus

SPECIAL FOR PFA MEMBERS!

E

■ Chris Costantini
PFA President

F

To take advantage of this offer call or email us
at info@nolaro24.com. Check
nolaro24.com/education for more information.

877.792.4669
TM

the alternative to custom orthotics

our
Blog

maker of the QUADRASTEP SYSTEM® and littleSTEPS® foot orthotics
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FROM
THE

EDITOR

CHRIS COSTANTINI
PFA President
president@pedorthics.org

Are You Following
PFA On Our Social
Media Networks?
Connect NOW with
PFA and Others in the
Pedorthics Community!

Welcome to the Business and Practice Management Issue of
Current Pedorthics. We have a really great issue for you.
We all strive to build and grow our businesses and practices.
Keeping that steady stream of new customers and patients
flowing in while maintaining the ones we have is the name
of the game. Are there concepts and tricks that represent a
new idea or way to do something? It’s pretty likely that there
are. Look around you at businesses and individuals that are
successful, even outside of pedorthics. What are they doing
that you might adapt to fit your business? Do they have a
slick way of maintaining contact with their customers? In
fact, did someone reach out to you in a way that resonated?
Looking for those little gems everywhere, planning and
implementing change in a positive manner and looking
for the next way to tweak your efficiency are the ways to
incrementally work towards greater success. Take a look
inside, we have ideas from some experts that may jump start
you to try something new to grow your practice. Oh, and I
wrote something, too. I hope you enjoy it and all the other
articles in this issue of Current Pedorthics Magazine.
Please enjoy!
■ Chris Costantini
Executive Editor
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Don’t miss out on the latest
announcements and current
topics we’re discussing on social
media 24/7.
See what the PFA is doing today
on Facebook, Twitter, LinkedIn,
google+ and O and P Social for
the latest industry and practice
buzz!
Join us by clicking on any icon
below!

O&P
NOTE: Often the "From the Editor"
column is an embedded video. If the
image above has a "red play button",
simply click the "play" button to start
the video. There is also included a transcript below for those that download a
hard copy or a printable PDF file. We
hope you enjoy this addition to Current
Pedorthics and please let us know what
you think! Comments or Questions on
the video email: cpmagazine@pedorthics.org. Any other inquiries email:
editor@pedorthics.org.

ADVERTISERINDEX

ADVERTISING QUESTIONS
The advertiser index is published for the readers’ convenience. Click on the hyperlink
to take you to the advertiser's website. If you have any questions about advertising,
please contact our advertising sales representative:
To contact our Sales Manager:
Phone: (229) 389-3440

4225 S St. Rt. 159, Suite 1
Glen Carbon, IL 62034

Or email: advertising@pedorthics.org

866-798-7463

ADVERTISER

PAGE

WEBSITE

ABC
(American Board for
Certification in Orthotics,
Prosthetics and Pedorthics,
Inc.)

ICF

http://www.abcop.org

Acor

pg. 12

http://acor.com

Aetrex

pg. 13

http://www.aetrex.com

Amfit

pg. 4

http://www.amfit.com

Bintz Company

pg. 11

http://www.bintzco.com

JMS

pg. 28

http://www.jmsplastics.com/

KLM

pg. 40

http://www.klmlabs.com/

New Balance

pg. 3

http://www.newbalance.com

New Step

pg. 9

http://www.newsteporthotics.com

Norolo24, LLC, Quadrastep

pg. 7

http://www.thequadrastepsystem.com

Orthotic Holdings, Inc. (OHI)

pg. 41

http://www.ohi.net

Orthofeet

pg. 1

http://orthofeet.com

Pedifix

pg. 47

http://www.pedifix.com/

Hand Crafted Othothics For
• Casual • Sport
• Dress • Specialty

SHOES

• 3-D Scanner
• Foam Impression Boxes
Our Mission Is To Use Innovative Technology,
Quality Products And Superior Customer
Service That Reflect Our Commitment
To Our Customers And Our Industry.

"Look around you at businesses and individuals that
are successful, even outside of pedorthics. What are
they doing that you might adapt to fit your business?"
www.newsteporthotics.com
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FEATURED

CONTRIBUTORS
IN THIS ISSUE OF CURRENT PEDORTHICS

Chris Costantini, C.Ped
Chris Costantini entered the retail footwear industry in 1989 and became certified as a
pedorthist in 1994. After 19 years of private practice that included retail, wholesale custom
devices and direct patient care, Mr. Costantini joined the VA in 2008 were he currently serves
as the Prosthetic Chief overseeing the Prosthetic Departments in the Canandaigua, Rochester
and Bath VA hospitals in New York. Currently, he Chairs the Commission on Accreditation of
Pedorthic Education (CAPE) committee with NCOPE and serves as the current President of
PFA.

Ben Nebroski, C.Ped
Ben Nebroski is a Licensed Pedorthist at Irving's Shoe Fly in Harrisburg, Pennsylvania and
also works in Broadcast Media at WITF, Inc., in the Harrisburg, Pennsylvania Area. Mr.
Nebroski has served as a Board Member of PFA and has also assisted as Co-Chair of Retail
Committee Member, Membership and Marketing Committee, Member Publications
Committee and Associate Editor of Current Pedorthics online magazine.

Rob Sobel, C.Ped
Rob Sobel started his pedorthic career as a technician at an orthotics and prosthetics facility.
With more than 25 years of patient care experience, Sobel is now the owner of his own
pedorthic practice in New Platz, NY. Mr. Sobel currently serves on PFA’s Board of Directors
as the Past President, chair of the Publications Committee and member of the Marketing &
Membership Committee.

Chris Stanley, C.Ped
Chris Stanley is the Director of Pedorthic Education for Lamey Wellehan Shoes, a Mainebased independent retailer. Mr. Stanley is a longtime footwear retailer, having entered the
industry in 1987 with a major running specialty company. Lamey Wellehan recruited him
a few years later to be the Athletic Department Manager of their newly expanded flagship
store. Mr. Stanley has continued his career there serving as Merchandiser, Store Manager and
Wholesale Manager. In 2002 he became a Certified Pedorthist. As part of his position, Mr.
Stanley has created educational programs for Lamey Wellehan's six retail stores. In addition,
he has worked with safety managers of local manufacturers, event managers of nursing homes
and others groups in promoting foot health.

Brandon A. Macy, DPM, DABPO
Dr. Brandon Macy completed his residency in Podiatric Medicine and Surgery at the
Southern California Podiatric Medical Center/LA County-USC Medical Center and has
been practicing in Clark since 1981. Dr. Macy regularly attends educational programs to
provide you with the most up-to-date podiatric services. He also presents programs to local
organizations about a number of foot care issues.
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INTRODUCING:

FREE SHIPPING
both ways!

Satisfaction
Guaranteed!

PRIME

Average lead time is
7-10 business days!*

Standard mods included at no additional charge!

Accommodative Orthotics

Functional Orthotics

$85

$70
CORT-96

Materials:
P-Cell® +
Microcel Puff®

Free Mods

(included in price):

for 3
pairs

Materials:
X-Static®/NeoSponge™ +
Copoly + Microcel Puff® Post + Cordura + DuraSOLE

• Dancer Pad
• Toe Crest
• Depressions
• Saddle Accommodations

Richie Brace®

• Standard Features:
• Volara®-padded collar
• Polypropylene inner shell
• PORON® padding throughout
• Leather lining
• Seamless footbed area
• P-Cell® + PORON® orthotic
• 18 colors of Leather available!

$295.00

each - Classic
*Average lead
time is 15
business
days!*

$270.00

each - Classic
CGC-001
• Now Made in the USA!
• Choice of Closures
• 7-10 Day Turnaround Time
• FREE STS sock included with each outbound shipment

www.acor.com

SPRT-CO3

Full Page Ad• Met Pad
• Heel Lift
• Met Bar
• Wedges
• Neuroma Pads
• High Heel Cup
Pad
• High Flanges (Medial/Lateral) •• Scaphoid
Horseshoe Pads

AFO Gauntlets

per
pair

• FREE STS sock included with each outbound shipment

For information, contact Acor : 800-237-2267option 2

Full Page Ad

Featur ing Lynco ® or thotic suppor t and memor y foam cushioning for super ior comfor t

the healthiest shoes you’ll ever wear ®

PFANEWS
NEWS AND HAPPENINGS FROM THE PEDORTHIC FOOTCARE ASSOCIATION

PFA's 2017 Conference to
be held in Florida
PFA is proud to host the 58th Annual Symposium &
Exhibition over the weekend of November 2nd-5th,
2017 in Ponte Vedra Beach, FL at the Sawgrass
Country Club. For more information see ad this issue
or (click the link below):
http://www.pedorthics.org/?page=SYMPOSIUM2017

PFA and Wind
River Financial
Partnership
Let Wind River Financial
design the perfect solution
for you:
PFA has recently partnered with Wind River Financial as an association-endorsed provider of payment
processing services for PFA members.
Wind Rivier Financial will endeavor to provide PFA
members with very competitive rates and a positive
credit card processing experience.
We encourage you to learn more about the program that
Wind River designed exclusivelyfor PFA Members:
Contact:
Ben Larson
phone: 608-442-4234
email: blarson@windriverfinancial.com
web: www.windriverfinancial.com

STEP UP!
Join the Thousands of Pedorthic Professional
Voices and Support Our Interests and Future:
Been away for awhile? Recommending a friend?
When you sign-up at any one of the membership levels, you will be seizing for yourself the greatest professional opportunity for access to unlimited education-

14
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al, professional and personal
development opportunities.
From one-on-one networking that allows you to expand
your professional expertise and
practice, to new developments
in the pedorthic industry, your membership to PFA
will enhance your success as a practitioner.
To become a member, (see: ad this issue) download
and fill out the PFA Membership Application Form
online at our website www.pedorthics.org to start
receiving your professional benefits today!

Accepting article
submissions
For Immediate Release:
Current Pedorthics Magazine is now accepting article
submissions on the following subjects: Geriatrics,
Pediatrics, Business & Practice Management, Sports
Pedorthics, Retail Pedorthics, Education & Research.
Submit to: editor@pedorthics.org

Pictures not enough?
How about video?
Writing an article for Current Pedorthics and you don't
feel pictures adaquately express what you're trying to
say or demonstrate? Take a video! Put that smartphone
to use. Create a YouTube® Channel for your content
or send us the video and we can help get your message
across!
Info on creating a YouTube® Channel:
https://support.google.com/youtube/
answer/1646861?hl=en

Contact cpmagazine@pedorthics.org for more info!

Learning,
Networking & Fun
in Florida
Nov 2nd
2nd -- 5th
5th 2017
2017
Nov
PFA is proud to host the 58th Annual
Symposium & Exhibition over the weekend of November 2nd-5th, 2017 in Ponte
Vedra Beach, FL at the Sawgrass Country
Club.
PFA’s Annual Symposium & Exhibition
is the world’s largest single education and
networking event solely dedicated to the
pedorthic profession – your partners in
the implementation of conservative
treatment modalities in the continuum of
care at the ankle and below.
The 2017 Symposium & Exhibition will
host world renowned speakers from the
pedorthic and allied health communities
and will cover a broad range of lower
extremity topics.
PFA’s Annual Symposium & Exhibition
offers credentialed pedorthists and other
credentialed lower extremity professionals
an excellent opportunity to earn a
substantial number of Continuing Education Credits/Units (CEU) to meet their
continuing education requirements and
maintain certification and/or licensure.

Stay tuned and visit pedorthics.org for more info
SYMPOSIUM SPONSORS

PEDORTHIC FOOTCARE ASSOCIATION

CONTINUING EDUCATION SPONSORS

Pedorthic Footcare Association

58 Annual

Symposium & Exhibition
Ponte Vedra Beach

7
Florida

COUNCIL ON PEDORTHIC EDUCATION

Current Pedorthics March/April 2017
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OUTSTANDING
CUSTOMER SERVICE
RETAIL STYLE
BY BEN NEBROSKI, C.PED

Photo Illustration: @iStock /phototechno

With all the pressures our businesses face to
keep the doors open, we absolutely must make
sure our businesses are both profitable for us,
and appealing to our customers. ‘Outstanding
Customer Service’ is the way….

Current Pedorthics March/April 2017
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The Shoe

Fly considers it a community service to offer

company

to fit them into the correct type and size

Fly Shoe
has owned shoe stores since the 80’s and
refer to themselves as a “family business.”

Their sales force has been built by placing
a high value on people and on building

a culture of respect, relationships, and
encouragement. Unlike much of the

competition, they encourage full-time
employment

and

strategically

of footwear. The customer is shown how
valuable properly fit footwear is for their

general well-being and for better health.

They are guided by experienced and well
educated staff. This is a huge value in today’s
big-box self-serve shoe world.

provide

Different stores provide excellent service by

will allow employees to consider the business

target the needs of consumers in their area.

competitive compensation and benefits that
as a career. They encourage training and

development so employees are better able to
provide personal service to customers because

they consider them part of their family and
they hold the concept of creating a positive
customer experience in high regard.

Getting people in the door is one part of
the, ’Outstanding Customer Service’. Shoe

18

evaluation of feet and gait and then offer
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customizing their local marketing efforts to
Some stores develop community outreach

programs by cooperating with the local
fitness clubs to provide footwear education
and collaborative marketing to local athletes.

Often these stores have then attracted athletic

teams and provide team sales opportunities.
In other stores the focus is on the medical

community and developing partnerships
with their local medical professionals. Some

OUTSTANDING CUSTOMER SERVICE RETAIL STYLE
stores have found a niche in providing
area industry and food-service with safety
toe and slip-resistant shoes. Knowing the

"Just as we view our staff as
“family”, many customers
have come to view them as
“family” as well."

typical customer that resides in the area
around your store will help you target your
grassroots marketing efforts to help them see
how the store and staff have similar values to
their own. Coming into the store and having
a wonderful experience there just solidifies
them as life-long customers.

Special Outstanding Customer Service is
necessary for customers with a diagnosed
foot condition. These are troubled feet that
are currently, or have been, treated by a
doctor. They may need specific footgear or
modifications to the footgear. By combining
traditional retail with pedorthics, Shoe Fly
utilizes the medical knowledge of their
pedorthic staff to elevate the level of
customer service. Experienced and educated

Photos: @iStock /Sharlotta

Outstanding Customer Service itself
encourages word of mouth referrals.

Current customers send their family, friends,
co-workers. Hearing positive feedback
from their patients about the store gets
doctors to refer their patients to have their
feet measured and evaluated, sometimes
with a prescription if there is an officially
confirmed diagnosis and sometimes with no
script when a patient just is in need of more
comfort. These are all great opportunities
to make good on the promises of devotees
which leads to more of them!

Current Pedorthics March/April 2017
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OUTSTANDING CUSTOMER SERVICE RETAIL STYLE
pedorthists also help other staff to learn and
serve customers with a more professional
level of service.
Customers like to be treated as guests or
family in the store, so they are offered
coffee, tea, bottled water, cookies, pretzels,
or chocolate. Just as we view our staff as
“family”, many customers have come to
view them as “family” as well. Our sales
professionals enjoy developing long-term,
positive relationships with long-standing
customers. It is priceless in today’s hectic
economy to shop in a business where you
are known, personally greeted, and served
with a smile and that is the experience we
are creating. Encourage your staff to be good
listeners, and pleasant hosts to the patrons.
When a customer visits our store there is a
chance to convert them from investigator/
shopper to buyer by providing a relaxed

20
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environment and excellent products and
services. We can help their feet feel better
and function better. We know our services
and products can help. Educating guests to
understand what capabilities we have is what
builds the relationship.
The Outstanding Customer Service isn’t
restricted to the conversations we have with
our clients. If we don’t have a product color
or size we order it for a customer from the
factory. If we can’t provide what they need,
then we recommend other brands or even
stores. We call the customer back to let them
know expected delivery day, or if a selected
color or model is un-available.
Outstanding Customer service involves
serving many types of customers. Some
guests need more attention than others and
we need to be flexible. Some guests want to
be on their own till they are ready to try on

"We can help their feet feel better and function better...
Educating guests to understand what capabilities we have is
what builds the relationship."
or buy what they select, others want to be
waited on immediately.

In many cases, we are not the least expensive
alternative, so our goal as an organization
is to add value to the products we sell by
providing high-value services, like fitting,
fashion, and a fun shopping experience also
known as ‘Outstanding Customer Service’.
PFA

Photos: @iStock /ewastudio

Shoe Fly stores offer: personal fitting; a
large selection of quality footwear in sizes
and widths; and the friendly, well-trained
staff that provide individual service. This
represents the building blocks to creating
Outstanding Customer Service. Many of
our customers shop with us because they
enjoy the experience, and in many instances,
shop with us because they feel we are the
best place for their footwear needs due to

our sizes, widths, fitting, specialty products
and brands, or selection. For our business to
survive and grow we need to continue to be
the local leader in providing Outstanding
Customer Service.

Current Pedorthics March/April 2017
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Where Efficiency &
Productivity Meet

22
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BY ROB SOBEL, C.PED

Photo: @iStock.com/Rawpixel

Running a pedorthic practice
as a solo practitioner is a
daunting task. We often find
ourselves too busy to get out
and do any marketing, but
must find the time in order
to ensure that steady stream
of patients keeps coming
through the door.

Current Pedorthics March/April 2017
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Where Efficiency & Productivity Meet

There is a reason we are seeing more
independent physicians joining groups.
What they are trying to do is increase
their efficiency and productivity, yielding
greater profitability. Bigger is not always
better, but economy of scale and sharing
of resources often allows for greater
efficiency, productivity, and profitability.
Only if it is done right, however! As a single
practitioner (the wearer of many hats), the
unreasonable expectations of being the
marketing department, the administration,
the patient care department, the fabrication
department, and the purchasing department,
make it impossible to do all those aspects
well, especially when done simultaneously.
If there are no prospects of a merger to
benefit from shared resources, there are
some things the single practitioner can do to
make their practice more efficient, productive,
and profitable. Planning, implementing, and
more time to focus on bringing new referral
sources and patients through the door.
Planning is hard. It needs to be done not
while grinding a rocker sole, or gluing a top
cover, but with one’s undivided attention.
We get so used to multitasking that we think
we can apply multitasking to all endeavors.
No, you can’t! It does not matter what your
IQ is, or how well you answer questions
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Photos: @iStock.com/ Photology1971, fotoinfot

performing changes to gain efficiency leads to

Where Efficiency & Productivity Meet

"Marriage counselors might tell you
to change things up in your marriage
to keep it fresh. Could that advice
also pertain to your business?"

on Jeopardy!, if you do not set aside

Identify an area that needs to made

uninterrupted time to plan, don’t waste your

more efficient.

time. Honestly look at your daily practices.
Are there more efficient ways to do certain

Include input from staff members

tasks? Sometimes your practice can benefit

Identify a solution.

from a fresh set of eyes. We all tend to get

Come up with a plan to implement the

into our own ruts. Marriage counselors
might tell you to change things up in your
marriage to keep it fresh. Could that advice
also pertain to your business? Network with
local allied health professionals. Look at
how successful ones operate their business.

solution.
Make sure the plan is reasonable
and attainable within the financial
boundaries, timeframe to implement,
and that you have or get the expertise

Are there lessons to be learned from them?

to pull it off available.

Go to the Annual PFA Symposium and talk

Come up with a time frame to have

to fellow pedorthists. How are they doing

the new efficiency implemented.

things? Are there ideas you can implement,
technology you can invest in to speed your
processes? Do not change things for the sake
of change, but look for the areas that are

Coach staff members on the new
efficiency measures.
During the Implementation Phase, there

slowing things down, or complicating other

will be hiccups. Understand that, and do

tasks. Ultimately when planning, we need to

not be distracted by the minor mishaps that

keep certain things in focus:

are likely during the adjustment period. The
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Where Efficiency & Productivity Meet

planning phase is so important, because the
idea that the plan is sound is imperative to
follow through with the other phases. Focus
on the following:
Make sure the plan is clear and concise.
Ensure you have buy-in from the staff
(reluctance is ok but outright defiance
will be problematic).
Depending upon the scope of the
project, it might make more sense to
implement it in phases.
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The Performance Stage is where we get
to see the fruits of our labor. It is not just
sitting back and admiring our handy work,
but an opportunity to critically evaluate the
project. Here we focus on the following:
Evaluation—Is this truly an improvement
from our previous set up?
Reassessment—Are there things that
need to be adjusted, added, discarded?
Because the practice or retail business
is an ever-changing, evolving entity, our

Where Efficiency & Productivity Meet

Photos: @iStock.com/Kate_Koreneva, Robert Przybysz, Photology1971

"During the
Implementation
Phase, there will be
hiccups. Understand
that, and do not be
distracted by the
minor mishaps that
are likely during the
adjustment period."
endeavor to seek out ways of increasing

productivity ratings. No matter the size of

efficiency must be ongoing. Efficiency is

your organization, look for ways to improve

the key to productivity, no matter if we are

efficiency and the rest will follow. Start with

evaluating the number of steps it takes to
move from the oven to the vacuum press,
or the way Walmart automated its store’s
ordering processes. Productivity is the key
to profitability, no matter if evaluating how
many orthotics are pumped out of a single

a small simple change and, as you learn the
process of finding and implementing change
properly, move up to more challenging ones.
These changes will transform your practices
to best practices, and in doing so will

practitioner pedorthic practice or looking

improve your work environment and your

at the wealthiest nations or corporations.

profitability. Who knows, you might even

The most profitable ones all have favorable

find a minute to relax!
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JMS Plastics Supply Inc:
More than Just Plastics!

Are You on Target with your Career?
Looking To Earn CEU/CEP Credits
to Help Keep Your Professional
Certification Current?

Consider Writing an
Article for Current
Pedorthics!
Did you know pedorthic and health care
practitioners, who submit an article or
research abstract/research paper, are eligible
to earn one or more CEU/CEP Credits towards
keeping their professional certification
current when accepted and published in our
magazine?
The Pedorthic Footcare Association (PFA)
offers our members and other affiliated

28

health care professionals an additional way to
earn their mandatory Continuing Education
Units/Continuing Education Points. After
successful publication of your submitted article
or abstract/research paper, our staff or you
can report your publication to many of the
numerous professional health associations and
certification/accreditation organizations that
recognize publication as a means to earn your
certification credits.*
For more details, contact Current Pedorthics
magazine at (229) 389-3440 or by email at:
ceu@pedorthics.org for additional upcoming
special interest topics, guidelines and other
ideas you may want to discuss as topic ideas
beneficial to health care, patient care and all
areas of interest in the pedorthics practice and
other associated industries.
*Credit value is determined by the certification/
accreditation organization, not PFA.

email:

phone:

ceu@pedorthics

(229) 389-3440
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Illustration adapted from: @Shutterstock.com/Vector Draco

PARTNERING WITH
WITH
PARTNERING
A VENDOR
VENDOR FOR
FOR AN
AN
A
IN-STORE EVENT
EVENT
IN-STORE
Whether you call it an in-store events or a trunk show,
creating a special occasion with one or more of your merchandise suppliers can be a fun and exciting way to drive
traffic into your business and gives your staff a product
knowledge boost. It also gives you a bonus of strengthening the relationship with the vendor.

BY CHRIS STANLEY, C.PED
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PARTNERING WITH
WITH A
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VENDOR
PARTNERING
FOR AN
AN IN-STORE
IN-STORE EVENT
EVENT
FOR

This short term, special event can be organized different ways – on a weekday or on a weekend, with a single
or even a group of vendors. Whichever way you choose,
following a few basic tips will help you have a successful event that meets all your goal objectives.
Talk with your vendor about what you want to do. Manufacturer
representatives understand these events and can
help guide you. Start planning many months
in advance and, once you have a target date,
remember to check your community calendars to
make sure there aren’t other events going on the
same day.
DO SOME PLANNING:

can offer guests a special service, like free customization of off-the-shelf insoles or an extended
gait analysis.
Know how much you want
to spend for the event. Between advertising, postage, gifts, maybe even food and drink—it can all
add up. Sometimes the rep can help by giving
you some marketing funds or free product that
you can use to help offset expenses.

PLAN A BUDGET:

THINK ABOUT WHAT YOU CAN OFFER:

Are you using your
whole mailing list or just parts of it? If you are
targeting a specific demographic—say, active
baby boomers, you can use social media marketing to reach new customers.

How will you entice customers to your event?
Will you offer a gift to anyone who comes in, or
a special gift with purchase? Often the rep can
work with you by providing some goodies that
can be given to the customers. Perhaps even
bring in some close-outs and offer a large percentage off them with purchase of a full priced
item from that brand. You can turn some shoes
at much higher than average profit and make the
vendor happy by helping clear out a discontinued
model. Outside of a tangible item, maybe you

You need traffic to make this
a successful event. A successful event is one
that generated its own buzz and proved to be
worthwhile for the vendor’s rep, your staff and
you. Some retailers may focus just on their
own mailing or contact list. Others may spend
on social media marketing, buying additional
mailing lists or even doing digital, print or radio
advertising. Direct mail can be very effective in
many cases. Designing a post card can be very
easy and there are many online mailing services,

KNOW YOUR TARGET:

ADVERTISE:

"Talk with your vendor about what you want to do.
Manufacturer representatives understand these events
and can help guide you."
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PARTNERING WITH
WITH A
A VENDOR
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FOR AN
AN IN-STORE
IN-STORE EVENT
EVENT
FOR

like Vistaprint®, that can make quick work of a

they and their staff like to know what you are

post card campaign. Using services like Constant

doing and may find a trunk show interesting.

Contact or iContact allow you to do effective
®

®

email blasts. Social media can also be very effective. Running targeted adds on Facebook® may

brands and, when dealing with footwear lines, to time

cost only $25 but may get you thousands of views

it when new product is being released. Offering your

by potential customers. Before considering a

customers the opportunity to get early access to their

direct mail, email or social media campaign, you

favorite styles may be a great incentive to brand-loyal

first need to make sure you have a solid contact

shoppers. Your rep will bring in samples of all their styles

list and have a social media presence. It is impor-

and colors, not just the ones you carry, giving you the

tant to collect contact information of every one of

ability to special order product and build sales.

your customers so that you have the ability to tell
Illustration adapted from: @Shutterstock.com/Vector Draco

Good advice is to partner with one of your more popular

them about your special events, like trunk shows

Besides strengthening brand association and hopefully

featuring their favorite brand! Collect names,

driving sales, an in-store event gives the sales represen-

addresses and email information. In the digital

tative the chance to spend time with your staff. This

landscape, make sure your Facebook page is set

is perfect training time and your crew can learn more

up (and you are active on it) and you are listed

about the features and benefits of the brand.

®

on Google . Your most interested customers for a
®

trunk show will be your existing customers. These
also are the ones most likely to be your brand

Partnering with a vendor on a trunk show will demonstrate your commitment to the brand while also being

advocates and will tell others of your event, so

a signal of the brand’s commitment to you. For a few

keeping good contact information is vital to have

hundred dollars you can create an event that helps to

a successful day. When reaching out, don’t forget

keep you top-of-mind while also driving home additional

your referring doctors and other practices. Often

sales.
-end

"Before considering a direct mail, email or social media
campaign, you first need to make sure you have a solid
contact list and have a social media presence."
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COMBATING
THE
INTERNET
SHOPPER
BY CHRIS COSTANTINI, C.PED

I had a saying I was fond of when I had
my store, my staff knew it well. It went
like this: “I love all of my customers.
Some I love to see come in, and some
I love to see go out.” While the vast
Photo: @iStock.com/Pinkypills

majority of my customers fell into the
former category, one very special group
was firmly ensconced in the latter. The
Internet Shopper.
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COMBATING THE INTERNET SHOPPER

O

h, hardly anything will set any good retail
salesperson or shop owner’s blood a-boiling
like spending 30 or 40 minutes helping someone
identify shoes and other lovely sundry items that
will solve the myriad of problems they presented to
us, have them inform us they would like to “think
about it” (never really a problem, I always want my
customer to be happy with their purchase), only to
see them in the grocery store a week later sporting that same shoe and telling their friend how
they saved a fortune by purchasing it online. If the
temptation to grasp this insect about the neck and
see if it rattles when you shake it has ever entered
your mind, read on, my retail brethren, as I found
some solutions that do not end in an invitation to

36

Pedorthic Footcare Association www.pedorthics.org

take a free ride in a government vehicle to spend
a little quality time with the residents of the local
hoosegow. You don’t get to keep the shiny jewelry.
Bummer.
First, to set the scene. Imagine, if you will,
a quaint little shop, some 3000 square feet, in
upstate New York. Two or three sales people
working the floor, support staff and a pair of busy
pedorthists doing their best to split time between
making things in the lab, ordering, working the
sales floor, marketing and seeing patients that were
referred in by local physicians. You get the idea.
Pretty much a typical pedorthic/retail facility. No
rest for the wicked, as my grandmother used to

COMBATING THE INTERNET SHOPPER
"...there is one thing that I will tell you that you
absolutely cannot do without. That is a system
to track your customers and their purchases..."

Photo: @iStock.com/grinvalds

"It can serve as a data well that allows you to
divvy and parse it to focus on specific groups of
customers for special offers."
say, and apparently we were all misbehaving quite
badly.
If you are going to try to build yourself a shop
like this, there is one thing that I will tell you that
you absolutely cannot do without. That is a system
to track your customers and their purchases. This
is different than the charts you are obligated to
keep as a practicing pedorthist, I am talking something geared purely to retail. This is the lifeblood
of your operation. It tells your customer that you
hope to see them back, because you are writing
down their name to keep as part of your store. It
saves your salespeople valuable time by serving as
a place to write notes about what worked, what
didn’t and why. It garners additional sales by allowing your staff to offer to get the customer another
pair of the shoes they just declared as their all-time
favorite without having to guess at the model or
size. It can serve as a data well that allows you to
divvy and parse it to focus on specific groups of
customers for special offers. Trends in sales can be
identified by interfacing this system with a point
of purchase system (they are often one in the same

nowadays. Anything that serves this function is
better than nothing. The first store I ever worked
in used 3x5 cards. The upside—aside from a few of
my colleagues who apparently wrote with a palsy
that wasn’t evident elsewhere or let their pet ant
wander aimlessly about the card with dirty feet,
there were no issues with this not being able to
“talk” to other systems. They were cards. You can
only read them. The downside—not super easy
to use as a tool to identify trends or to market to
particular groups. Thankfully, computer based
systems have become the norm and are readily
available. Even just a carefully constructed Excel
spreadsheet could be made to function reasonably
well if you had to do this on a shoestring (sorry, I
couldn’t help myself ). And, mine became my first
line of defense against the Internet Shopper. This
is how it works:
Mr. Pinchapenny comes in and runs my brave
salesgirl all over the store trying on various shoes
and inserts to make his hammertoes feel better. Fourty-five minutes later he declares that he
is now standing in the single best feeling pair
Current Pedorthics March/April 2017
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COMBATING THE INTERNET SHOPPER
of shoes he has ever had on in his life. Despite
her valiant efforts to close the deal, our heroine
meets stalwart resistance from the time bandit.
He informs her that he would like to contemplate
his potential procurement of said magnificent
shoes overnight. She cheerfully agrees, as she was
instructed and trained to do during our many staff
meetings. Then, he pops the telltale question. “You
wouldn’t mind writing down all the information
about the shoes and inserts for me, would you?” he
asks. Her friendly and practiced answer creates an
expression on Mr. Pinchapenny’s face that makes
me giggle no matter how many different Mr. or
Ms. Pinchapenny’s I have run into in my career.
Her answer is “I would be very happy to provide
you with my card, but our policy is to keep track of
the items you liked in our computer system. If you
will step over to the counter with me, I will enter
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your information along with the items you were
interested in. That way, you will have my number
on the card and, if you let me know when you are
coming in, I will pull everything and have it waiting for you when you get here.”
Customers that truly just needed a little time to
mull over the decision never had a problem with
this. In fact, they loved the fact that not only
would they not have to start all over, but that they
didn’t really even have to try to keep track of the
card. And the items could be set aside and waiting
for them to make a much quicker trip out of their
second visit! Customers that argued or pressed to
get the information in writing left disappointed.
Retailer- 1. Nefarious Ne’er-do-well- 0.
Dave, the other pedorthist, and I were blessed
with a reputation as above average foot problem
solvers. As such, we had a fair number of people

Photo Montage: @iStock.com/pressureUA, Sergantstar, Varijanta

COMBATING THE INTERNET SHOPPER
request to be seen by one or the other of us at the
behest of friends or family members who were
customers. The problem, we soon realized, was
that we were no more exempt to the whims and
fancies of the customer than any of our other sales
staff. Aggravating enough to have someone hog
up time getting fit only to send the shoes in with
their spouse the next day to return them. Doubly

as aggravating when we thought of the fact that
an appointment from a doctor could have been
booked in that time slot, or that we had put off
doing something important in order to take care
of a customer who had just walked in. There is a
solution to every problem. We instituted a fitting
fee if someone came in and specifically asked to
be seen by one of us. If they worked with one of

"When someone was paying for our time, they
were far more likely to listen to what we had
to say and take our advice. When they got our
time for free, it was worth what they paid for it.
Nothing."
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the regular sales people, no fee. That’s what the sales
people are there for. We would even come double
check the fit and final set up of the shoes for free, if
the customer asked. If we happened to be working
the sales floor due to lunch time or a staff shortage,
or whatever, again no fee. But, if you wanted to make
use of our expertise in fitting and selection, there was
a $35 per half hour non-refundable fitting fee. We
found that this gave us tremendous flexibility with the
customer and cut down significantly on returns. There
is an old retail adage that says “an item is worth exactly what they paid for it”. We found this to be completely true. When someone was paying for our time,
they were far more likely to listen to what we had
to say and take our advice. When they got our time
for free, it was worth what they paid for it. Nothing.
We used our discretion when it came time to charge
the fee. Everyone went into the transaction with the
understanding that, no matter what, they owed for
the time. If someone bought multiple pairs, we often
would not charge them. If we simply couldn’t fit them,
not because they were being picky but because we
really didn’t have anything that would work, we often
wouldn’t charge them. But, anytime we waived the fee,
it was with the understanding that if the items were
returned, the refund would be less the fitting fee.
I am not in retail anymore, moved on to other pursuits. While 19 years of working Saturdays, holidays
and never having 2 days off in a row are things I don’t
miss, I do sometimes long for the simplicity and comfort of my old fitting stool. I made many friends from
it.

- PFA -
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Shoes for Every Occasion.
Styles for Every Season.

Full Page Ad

Shop Apex @ www.apexfoot.com
or to place an order by phone call 800.252.2739
TM

ChilDhOOD
Obesity
By Brandon A. Macy, DPM, DABPO
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CEP
Is your patient suffering the ill effects of
having been overweight as a child? Perhaps,
and perhaps you can assist young patients
suffering from this epidemic and give them
a happier, healthier future. Dr. Macy walks
us through some of the disorders that this
excessive pressure can cause and what can
be done to treat them. This article is available
for Continuing Education Unit (CEU) credit.

O

Photo: http://www.pic2fly.com/Equinus+Deformity.html

ne of the most dangerous trends in today’s
world is the epidemic of childhood obesity.
The statistics are worrisome: more than a third of
children and adolescents in the United States are
overweight or obese, according to the Centers for
Disease Control and Prevention (CDC). These
children are more likely to have issues related to
bone and joint development, high cholesterol and
blood pressure, and mental wellness issues (CDC
2015).
The following are some of the foot health effects
that childhood obesity can cause to our young
ones:
Flat Feet:
While babies are born with feet which
appear flat, much of this may be due to a
natural fat pad under the arch. This tends
to disappear by the age of 4, so it can be
a challenge to determine whether there
is a flat foot condition before this. Even

Read This Article,
Take Survey to
Earn Continuing
Education Points
The Pedorthic Footcare Association
(PFA) offers Continuing Education Points
(CEPs), approved by the American Board
for Certification in Orthotics, Prosthetics
& Pedorthics, Inc. (ABC) and the Board
of Certification/Accreditation (BOC), via
specially designated articles within Current
Pedorthics magazine.
To take advantage of the program,
thoroughly read the adjacent CEU article
and then visit: www.pedorthics.org
and click on the Continuing Education
Opportunities tab to purchase the
10-question quiz associated with this article.
CEP quizzes cost $25 for members and $50
for non-members. The quizzes are worth 1.0
Scientific or Business CEP, depending on
the content. Successful completion of the
quiz will result in 1.0 CEP reported directly to
ABC and BOC at the end of each quarter.
Look for additional CEP-eligible articles in
future issues of the magazine; previous
articles are available in the magazine archive
at www.pedorthics.org.
If you have any questions, contact
PFA, at (229) 389-3440 or e-mail:
ceu@pedorthics.org.
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so, there is a natural reduction in heel
eversion from the stage of early walkers
to 5-6 years old but obesity can prevent
proper development of arches. Obese
children have feet that must bear much
more weight and therefore are flattened
and widened out. They may experience
foot pain along the bottom of the feet,
including pain in the heel. Orthotics may
help reduce pain and up until about the
age of 9, some changes in structure can
be obtained this way.

bottom to the top of the leg. Obese
children’s weight can cause joints to slip
out of place and grow incorrectly. As the
misaligned joints try to bear the weight, it
causes children pain.
Blount’s Disease:
This condition happens when there
is a bowing of the legs and improper
development of the ankles due to obesity.
If spotted early enough in the child, the
issue may be corrected with orthotics
and therapy, but later on it would require
stronger measures and possibly even
surgery.

Joint pain:
Since children grow at faster rates during
childhood than in young adulthood,
misalignment in joints can grow into
bigger issues that cause pain from the

While it makes sense to many that being
overweight causes arches to flatten, there is

CHILDHOOD OBESITY - FOOT / JOINT HEALTH

4
FLAT FEET
Flat feet (also called pes planus or fallen arches) is a postural deformity in
which the arches of the foot collapse, with the entire sole of the foot coming
into complete or near-complete contact with the ground. Some individuals
(an estimated 20–30% of the general population) have an arch that simply
never develops in one foot (unilaterally) or both feet (bilaterally).
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ample evidence to point to the opposite: Flat
feet lead to childhood obesity. Feet which
flatten out to excess are unstable, ultimately
resulting in inefficiency in walking and running
gait. Children suffer from early fatigue and
clumsiness, affecting their skills and potentially
causing them to lose interest in these physical
activities.

Does your child have foot or ankle pain due
to being overweight? Make a plan with your
pediatrician to help him or her lose weight
and eat right. When healthy foods and fun
physical/aerobic activities are avoided, the body
is more susceptible to injury, including strained
muscle tissues and stress fractures. In addition,
a podiatrist who specializes in children’s foot

Whenever possible, it is best to address disease
or other health issues as soon as they develop. In
the case of childhood obesity, actions taken early
will reduce the risk of poor health outcomes
later in life. More immediately, the important
factor to address is the fact that obesity can affect
development and cause pain or deformity as your
child grows.

issues can help address their foot or ankle pain
or deformity using orthotics. A pedorthist can
facilitate their use by provide footwear that
works with the orthoses. Providing well fit and
properly selected footwear will also allow the
pedorthist to aid in the treatment of this patient.
			

PFA

JOINT PAIN
Joint pain can range from mildly irritating to debilitating. It may go away after a few weeks (acute),
or last for several weeks or months (chronic). Even
short-term pain and swelling in the joints can affect
quality of life. Whatever the cause of joint pain, it
can usually managed with medication, physical
therapy, or alternative treatments.

4

BLOUNT'S DISEASE
Blount's disease is a growth disorder of the tibia
(shin bone) that causes the lower leg to angle inward,
resembling a bowleg. It is also known as "tibia vara".
It is named after Walter Putnam Blount (1900–1992),
an American pediatric orthopedic surgeon.
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Information complied from various sources and is for informational purposes only. For complete and indepth
information please visit: Centers for Disease Control (CDC) or National Institute of Health (NIH).

PFA
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MARKETPLACE

GET THE WORD OUT!
HELPWANTED

Looking for C. Ped,
Anytown, PA

Listing a SALE or
a JOB OFFER, let
Current
Pedorthics
Looking for Sales
Associate
reach
your target
audience!

WANTED

ng for a
d Orthotist

hotics lab in US is
rtified Orthotist to
The lab has eight
s and focuses
tom accommodative
s custom traditional
s a private lab used
etwork of franchise
ould like to expand
community. Hours
onday through
eekends, with good
are also options
retail environment
ll.
didates must be
effective working
h coworkers,
ally and in writing
work with minimal
dorthic certification
not required.

We are seeking an experienced
C. Ped to join our clinical team.
(Additionally, having an Orthotic
Fitter certification is a plus.) You
HELPWANTED
will join a growing company with
a large lower extremity practice
that services 9 offices including
the VA and multiple hospitals and
nursing homes. We offer a team
Your Solutions is looking for an
approach that ensures the best care associate to join a close-knit team
for our patients and employees.
of professionals who literally change
A competitive compensation and peoples’ lives. Are you interested in
benefits package, and living in one a career that has a schedule with no
of the most-livable cities in America, nights or Sundays, and allows you
are all part of this opportunity.
to help people look and feel better?
If you would like to discuss the
possibilities of joining our team
please send your resume to:
jobs@helpfeet.com

To place a classified ad:

Email: classifieds@pedorthics.org
Fax: (888) 563-0945

ates only apply to:
pers.com
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If so, this opportunity is for you!
We are looking for someone who is
energetic, organized, team oriented,
and motivated to help people solve
their problems.
Your Solutions is far from a
traditional retail store; we specialize
in creating customized solutions to
our client’s specific needs. As part
of our solutions-based offerings, we
sell custom and over-the-counter
arch supports and a wide variety of
foot related items. We sell a variety
of shoes from athletic, casual and
dress shoes to specialty shoes that
employ advanced technologies
to improve posture. We utilize
state of the art technology to
create the most advanced and
most comfortable arch supports
available. Retail experience is a
must, but shoe store experience is
preferred.
Serious applicants send resume to:
contact@yoursolutions.com

MARKETPLACE

PFA IS LOOKING
FOR A FEW GOOD
PROFESSIONALS
Did you know pedorthic and health
care practitioners, who submit an
article or research abstract/research
paper, are eligible to earn one or more
CEU/CEP Credits towards keeping
their professional certification current
when accepted and published in our
magazine?
The Pedorthic Footcare Association
(PFA) offers our members and other
affiliated healthcare professionals
an additional way to earn their
mandatory Continuing Education
Units/Continuing Education Points.
After successful publication of your
submitted article or abstract/research
paper, our staff or you can report your
publication to many of the numerous
professional health associations
and certification/accreditation
organizations that recognize
publication as a means to earn your
certification credits.*
For more details, contact Current
Pedorthics magazine at (229) 389-3440
or by email at:
ceu@pedorthics.org.
*Credit value is determined by the
certification/accreditation organization,
not PFA.

DO YOU HAVE SOME NEWS? Send your industry news to the
CURRENT PEDORTHICS editor at editor@pedorthics.org.
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PRODUCTS&SERVICES

This reference guide is intended solely to make it easier

our readers, Current Pedorthics has noted the year the company

for individuals, facilities and companies to locate pedorthic

joined PFA in parentheses after the company’s name. Inclusion

products. Companies listed in the guide are PFA vendor/

in this list does not suggest or imply PFA endorsement of

manufacturer members. Companies may produce additional

companies or products. Vendor/Manufacturer members are

products beyond those listed, and most companies are pleased

encouraged to keep their listing up-to-date. To arrange changes

to provide additional information on request. As a courtesy to

in your company’s listing, email: info@pedorthics.org.

Acor (1979)
Custom and comfort footwear,
inserts and materials. Originator
of Tri-Lam and P-Cell.
Cleveland, OH
Phone: (800) 237-2267
Fax: (216) 662-4547
Email: email@acor.com
Website: www.acor.com

Aetrex Worldwide, Inc. (1973)
Aetrex Worldwide has been a
supplier of footcare products for
60 years. Aetrex’s brands include
Aetrex® and Apex Footwear,
Lynco® Orthotics, iStep® and raw
materials.
Teaneck, NJ
Phone: (800) 526-2739
Fax: (201) 833-1485
Email: info@aetrex.com
Website: www.aetrex.com

Affinity Insurance Services,
Inc. (1998)
Affinity Insurance Services
administers the PFA product
and malpractice liability
insurance program. Designed for
pedorthists, insurance protection
can be customized for each‑PFA
member.
Chicago, IL
Phone: (800) 544-2672
Fax: (312) 922-9321
Akaishi (2013)
Akaishi strives to provide an
unfailing level of comfort and
satisfaction to each customer.
After years of research into the
structure of women’s feet and
legs, AKAISHI has discovered
the key to long term foot care
and health. Through rigorous
functional testing, each line
of Akaishi products is able to
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afford wearers with unsurpassed
comfort and support. Following
overwhelming success in Japan,
AKAISHI aims to bring comfort
and health to the feet of women
throughout the world.
Gardena, CA
E-mail: kurato.sato@akaishiusa.
com
Website: www.akaishiusa.com

Amfit Inc. (1996)
Since 1977, Amfit has elevated
custom foot orthotics in the
computer age. From diabetic
care to professional athletes
and beyond – Amfit 3D contact
technology offers innovative,
user-friendly tools to create the
exact results you desire. From
small scale operations to large
labs. Where technology fits.
Perfectly. Amfit is your custom
foot orthotic partner.
Vancouver, WA
Phone: (800) 356-3668
Fax: (360) 566-1380
Email: sales@amfit.com
Website: www.amfit.com

Apis Footwear Company
(2000)
Mt. Emry therapeutic line accommodate, never correct! We
have the shoes to accommodate
charcot, edema, hammer toes,
bunions & RA. Whether for depth,
width or even for shape, select
from our variety of styles to fit
that special foot of your patient.
S. El Monte, CA
Phone: 626-448-8905
Fax: 626-448-8783
E-mail: sales@apisfootwear.com
Web site: www.bignwideshoes.
com
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Arizona AFO, Inc. (2003)
Arizona AFO manufacturers a
line of medical ankle braces for
the treatment of foot disorders.
The Arizona AFO line is used by
physicians and practitioners as
a way to increase mobility, avoid
pain, avoid surgery and provide a
better quality of life.
Mesa, AZ
Phone: (480) 222-1580
Fax: (480) 461-5187
Email: don@arizonaafo.com
Website: www.arizonaafo.com

Bestsole, Inc. (2010)
We manufacture and distribute
a glycerine-filled, therapeutic,
massaging insole. Our insoles
will massage your feet and
increase circulation to your feet.
They are also excellent shock
absorbers for your feet, knees,
hips and back. One pair fits in all
shoes. Our insoles are machine
washable. We offer a two-year
replacement warranty. Our
insoles have always been made
in the USA. Visit our website for
additional products.
Boynton Beach, FL
Phone: (866) 301-3338
Fax: (561) 547-4684
Email: bestsole3@bellsouth.net
Website: www.massaginginsoles.
com

com

Bintz Company, Inc. (1991)
Distributor of pre-molded
orthotics, comfort foot products,
fitting aids and sheet goods.
Products from Birkenstock, Birko
Orthopadie, Pedag, Powerstep,
Spenco, Pedifix, Knit-Rite, Hapad,
Rieckens PQ and more.

Wheaton, IL
Phone: (800) 235-8458
Fax: (630) 653-5077
Email: bintz@bintzco.com
Website: www.bintzco.com

Birkenstock USA, LP (1990)
U.S. distributor of Birkenstock
sandals, shoes, clogs and arch
supports, and also representing
Footprints shoes and Birko
Orthopadie arch supports.
Novato, CA
Phone: (800) 949-7301
Fax: (415) 884-3250
Email: kwiltz@birkenstockusa.com
Website: www.birkenstockusa.
com

Brooks Sports, Inc. (2001)
Brooks Sports, Inc., is proud of
our hard-earned reputation for
engineering footwear that provides
the perfect ride for every stride.
Brooks works to ensure that all of
our footwear products meet the
biomechanical needs of runners,
enhance comfort, and aid in the
prevention of running-related
injury. We’re dedicated to reducing
running injury risk and have aligned
ourselves with some of the top
researchers around the work to
tackle this.
Bothell, WA
Phone: (800) 2-BROOKS
Fax: (425) 483-8181
Email: shoeguy@seattleshoe.com
Website: www.brooksrunning.com

Bunion Bootie (2014)
Say good-bye to painful rigid
splints, pads that do not stay
in place, and spacers that are
difficult to walk in. Bunion Bootie
is the complete bunion treatment
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package; protective, supportive,
comfortable, and not to mention,
discreet. Truly one-of-a-kind in
the world of bunion treatments.
The newest in bunion treatment
to help manage your bunion pain
and best of all - it doesn’t involve
surgery!
San Luis Obispo, CA
Phone: (877) 208-4540
Email: Lisa@BunionBootie.com
Website: www.BunionBootie.com

C.N. Waterhouse Leather Co.,
Inc. (1998)
Manufacturer and distributor of
fine leathers, woolskins, suede
pig-skins, sheet goods and
adhesives for use in the pedorthic
footwear and orthopedic
industries.
Hyannis, MA
Phone: (800) 322-1177
Fax: (508) 771-2300
E-mail: info@waterhouseleather.
com
Website: www.
waterhouseleather.com

Dr. Comfort (2004)
Dr. Comfort manufactures,
warehouses and distributes the
finest quality extra-depth shoes
for diabetics or patients who
need quality comfort shoes.
Mequon, WI
Phone: (800) 992-3580
Fax: (262) 242-9300
Email: info@drcomfort.com
Website: www.drcomfort.com

Drew Shoe Corporation
(1968)
Men’s and women’s depth
and comfort footwear in over
150 sizes.
Lancaster, OH
Phone: (800) 837-3739
Fax: 740-654-4979
Email: customerservice@
drewshoe.com
Website: www.drewshoe.com

Finn Comfort (1993)
Luxury comfort footwear. Men’s
and women’s walking shoes,
sandals and boots featuring
removable/modifiable orthopedic
footbeds. Hand-crafted in
Germany.

Thousand Oaks, CA
Phone: (805) 375-0038
Fax: (805) 375-0848
Email: info@kannercorp.net
Website: www.finncomfort.com

Foot Solutions (2012)
Feet are your foundation
for life. At Foot Solutions,
we use the most advanced
technology combined with a full
understanding of biomechanics
of feet and gait, along with the
highest quality footwear on
the planet to fit your unique
feet. Through our customized
solutions, we will improve your
comfort and body alignment and
help you achieve better health
through your feet.
Marietta, GA
Phone: (888) FIT-FOOT
Fax: (770) 953-6270
Website: www.footsolutions.com

Frankford Leather Company,
Inc. (1997)
Frankford Leather Co., Inc., is
your single source supplier for
your pedorthic shoe repair and
shoe store supply needs. In
stock, more than 8,000 products
are available for immediate
shipment. Representing major
brands and lines like Vibram,
Soletech, Spenco, Powerstep,
Pedifix, Pedors, Orthofeet,
Kiwi; shoe care, adhesives,
leather and more. Free catalog
available.
Bensalem, PA
Phone: (800) 245-5555
Fax: (215) 244-4411
Email: sales@frankfordleather.
com
Website: www.frankfordleather.
com

Gadean Footwear (2010)
Gadean Footwear is the largest
orthopaedic shoemaker in
Australia. Gadean Footwear
provides retailers with washable
slippers, motion shoes, fashion
shoes, depth shoes, removable
insole sandals and many more
products.
Malaga, Western Australia,
Australia
Phone: 61-8-92486533
Fax: 61-8-92486711
Email: info@gadeanfootwear.
com.au
Website: www.gadeanfootwear.
com.au

Goodhew, LLC (2012)
Goodhew, a leader in the
ModernCraft movement,
spins fresh designs, natural
performance yarns, and
the heritage of American
craftsmanship to create high
performance socks for the
everyday world. Goodhew: a
sock for every walk in the walk
of life.
Chattanooga, TN
Phone: 423-643-0821
Fax: 423-643-0825
E-mail: eeckardt@goodhew.
us.com
Web site: www.goodhew.us.com

Guard Industries, Inc. (1996)
Components for shoe care,
foot comfort, orthotics and
prosthetics. Complete listing of
available products will be sent
upon request.
St. Louis, MO
Phone: (800) 535-3508
Fax: (314) 534-0035
Email: guard@il.net
Website: www.guardmfg.com

Haflinger/Highlander
(Gerda Hoehm) (1999)
Boiled wool slippers, latex
arch support, felt and leather
clogs, cork molded footbed.
Highlander is Gerda Hoehm’s
new high-quality comfort line
with a removable footbed. Both
Haflinger and Highlander are
made in Germany.
New York, NY
Phone: (212) 949-6767
Fax: (212) 949-8833
Email: haflingerny@worldnet.att.
net

Hapad, Inc. (1988)
Hapad is a leading manufacturer
of 100% natural wool felt foot
products and sports replacement
insoles used for conservative
management of common, painful
foot complaints. Correctly skived
and adhesive backed for a quick
and easy fit, Hapad products
are an affordable alternative to
custom made devices or they
can be used to make custom
modifications.
Bethel Park, PA
Phone: (800) 544-2723
Fax: (800) 232-9427
Email: info@hapad.com
Website: www.hapad.com

Honeywell Safety Products
(2013)
NEOS overshoes provide a
tough barrier between everyday
footwear and the harsh elements
of nature. Wear over your favorite,
comfortable shoes or boots
with confidence that feet and
footwear will stay warm and dry.
NEOS are extremely lightweight
and easy to get on and off. With
different heights, insulation and
traction to offer the right amount
of protection, NEOS has you
covered.
Smithfield, RI
Phone: (401) 757-2503
Fax: (401) 233-7641
E-mail: jennifer.stritzinger@
honeywell.com
Website: www.overshoe.com

ING Source, Inc. (2013)
ING Source, Inc. is a consumer
health and medical device
manufacturer selling products
world-wide. Our origins were in
design, development, sourcing
and marketing consulting. ING
Source holds several patents, and
is the creator of the innovative
OrthoSleeve Branded products
of FS6 Compression Foot Sleeve;
CS6 Compression Calf Sleeve;
KS6 Patella Knee Sleeve; ES6
Compression Elbow Sleeve; and
the DermaSox Foot Treatment
System. ING Source also offers
OEM for compression wear and
orthopedic support in sports,
rehabilitation and Diabetic Foot
Care to numerous premium
brands.
Hickory, NC
Phone: (828) 855-0481
Fax: (877) 635-1521
E-mail: dhiggins@ingsource.com
Website: www.ingsource.com

J.H. Cook & Sons, Inc.
(2004)
Shoe modification components,
foot comfort products and shoe
repair supplies. Products from
Aetrex, Spenco, Vibram and
Soletech.
Granite Quarry, NC
Phone: (704) 279-5568
Fax: (704) 279-5261
Email: jhcooka@windstream.net
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JMS Plastics Supply (1992)
JMS is the first U.S. company
to have Silpure in our nylon top
cover on our Neolon. Silpure
is an advanced anti-microbial
protection that provides proven
anti-bacterial properties of silver.
Available in 1.5 mm and 3.0 mm
sheets. Our Neolon with Bamboo
is also deodorizing and antibacterial and comes in sheets
40” x 48” or 48” x 80”. Our new
J-fab line of prefabs are thin, heat
moldable and they come in three
styles and three colors.
Neptune, NJ
Phone: (800) 342-2602
Fax: (732) 918-1131
E-mail: sales@jmsplastics.com
Website: www.jmsplastics.com

Justin Blair & Company
(2001)
Manufacturer of Ralyn Shoe Care
and Backroom Supplies and
NightCare Foot Care. Distributor
for Aetrex, Acor, Darco, Herbal
Concepts, Pedifix, Swede-O,
Silipos and Therafirm.
Chicago, IL
Phone: (800) 566-0664
Fax: (773) 523-3639
Email: orders@justinblair.biz
Website: www.justinblairco.com

KLM Laboratories (2006)
An industry leader in the
manufacture of foot orthotics
and insoles, specializing in
custom orthotics, pre-fabricated
orthotics, orthotic insoles and
orthotic materials.
Valencia, CA
Phone: (800) 556-3668
Fax: (800) 556-3338
Email: cservice@klmlabs.com
Website: www.klmlabs.com

Klogs-USA (2007)
KLOGS®, headquartered in
Sullivan, MO is a part of the
Latitudes, Inc., family of Komfort
brands. Utilizing proprietary
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polyurethane components and
slip-last construction, KLOGS®
offers premium comfort footwear
designed to fit the anatomical
features of the foot and provide
instant wearability while
eliminating a “break-in” period.
With removable footbeds to
accommodate custom orthotics,
a broad range of sizes and widths
to ensure proper fit, slip-resistant
outsoles and replaceable
footbeds, KLOGS® is dedicated
to providing “WOW” Komfort in
every step.
Website: www.wowkomfort.com
Sullivan, MO
Phone: (573) 468-5564
Fax: (573) 468-5560
E-mail: Jennifer@latitudesinc.
com

Landis International (2014)
Landis International Inc. is a
world leader manufacturing for
new and reconditioned quality
machinery equipment for the
orthopedic and shoe repair
industry.
Already the undisputed leader
and main supplier for North
America and Australia, Landis
has steadily increased his
international presence over the
past few years!
800, Rossiter
Saint-Jean-sur-Richelieu
(Québec) Canada J3B 8J1
Phone: 1-450-359-8800
Toll-free: 1-800-634-0806
Fax: 1-450-359-9619
Email: info@landisinternational.ca
Website: http://landisusa.com

Lord Custom Molded Shoes,
Inc. (1994)
Fashionable custom-molded
shoes for men, women, and
children. Guaranteed fit and
service.
Bohemia, NY
Phone: (800) SHOES11
Fax: (516) 471-3090
Website: www.lordshoes.com

mediUSA, LP (2013)
Our company slogan “medi. I
feel better.” reflects our view
of ourselves as a partner to
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everyone who operates in the
medical aids market
With our products and
technologies, we would like to
make people’s lives easier, better
and more comfortable. We aim to
do this by meeting the different
needs of all our customers, every
day and throughout the world.
“I feel better” is therefore a
promise that becomes a reality
with medi, because we offer
indication-specific and effective
product solutions to the highest
standards, which, with the help
of our pioneering, individual
concepts and dense customer
service network, can be provided
wherever they are needed.
Whitsett, NC
Phone: (800) 633-6334
Fax: (888) 570-4554
E-mail: edw@mediusa.com
Web site: www.mediusa.com

Mephisto (1998)
With worldwide headquarters in
Sarrebourg, France, MEPHISTO
- the WORLD’S FINEST
FOOTWEAR, was founded
more than 40 years ago by
Martin Michaeli. Mephisto has
a loyal following and a strong
international reputation for
comfort and quality. Its highquality handcrafted footwear
styles include sandals, boots,
clogs, dress and classic walkers,
as well as the ergonomic brand,
Mobils. In recent years, the
company also introduced the
more athletic inspired brand,
Allrounder by Mephisto and their
latest collection with superior
toning technology, Sano by
Mephisto.
Franklin, TN
Phone: 800-775-7852
Fax: 615-771-5935
E-mail: info@mephistousa.com
Web site: www.mephisto.com

Miami Leather Company
(2001)
Wholesaler to the orthopedic,
prosthetic, retail shoe and shoe
repair trades. Wide variety of
products.
Miami, FL
Phone: (305) 266-8328
Fax: (305) 266-8728
Email: sales@miamileather.com
Website: www.miamileather.com

Nolaro24, LLC (2015)
Nolaro24, LLC is the Maker of
Quadrastep and littleSTEPS foot
orthotics - the first Patented
custom to foot type prefabricated
foot orthotics for adults and kids,
the Next best thing to Custom!
80 Turnpike Drive, Unit 2B
Middlebury, CT 06762
Phone (Toll Free): (877) 792-4669
Website: www.
thequadrastepsystem.com
Email: info@
thequadrastepsystem.com

National Shoe Specialties &
Biotime Footwear (2014)
National Shoe Specialties &
Biotime Footwear (2014)
For over forty years National
Shoe has taken pride on
providing exceptional service to
our customers by offering:
• Leading, Reputable and
Premium Quality Brands
• A Knowledgeable and
Professional Sales Team
• Unparalleled Customer Service
Our relationships are built on a
foundation of trust, respect and a
desire to partner in the continued
success of our customers and
vendors through innovation
and continuous improvement.
At National Shoe we offer an
extensive material & footwear
selection for the Pedorthic/
Orthopaedic/Prosthetic, Shoe
Store and Repair channels of
business across Canada and the
United States
Toronto, ON
Phone: 800-387-5246
Fax: 800-568-8930
Websites: www.nationalshoe.com
www.biotimefootwear.com
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New Balance (1990)
New Balance, headquartered in
Boston, MA supports a family of
brands including New Balance,
Aravon, Dunham, PF Flyer,
Warrior and Brine. All brands
specialize in sizes and widths
across a number of categories
including running, walking,
training, kids, comfort casual,
lifestyle, team sports and apparel.
Boston, MA
Phone: (617) 783-4000
Fax: (617) 783-7050
Website: www.newbalance.com

new
step
orthortic lab, inc.

New Step Orthotics (2015)
At New Step Orthotics our
mission is to provide quality
orthotics and services that
reflect our effort to a quality
product with excellent customer
service. We offer a 7 day in house
turnaround on all custom foot
orthotics. We offer free in-bound
shipping to our customers and a
1 year product warranty. Family
owned since 2004.
Phone: 866-798-7463
Website: www.newsteporthotics.
com

PartnerShip (2000)
The PFA Shipping Program,
managed by PartnerShip, features
discounted shipping rates with
FedEx®, UPS Freight® and YRC.
PFA members can enroll in this
free member benefit and take
advantage of savings on every
shipment – inbound, outbound,
business to business, business
to consumer, express, small
package ground, tradeshow and
LTL freight - all with no shipping
minimums or requirements.
For more information or to
enroll today please visit www.
partnership.com/57PFA, call
800-599-2902 or email sales@
partnership.com.
Cleveland, OH
Phone: (800) 599-2902
Fax: (800) 439-8913
Website: www.partnership.com

Batavia, NY
Phone: (800) 796-4667
Fax: (585) 343-1514
E-mail: info@pwminor.com
Website: www.pwminor.com
PediFix, Inc. (2001)
Foot specialists since 1885,
PediFix is the only fourth
generation, family-owned
business in the pedorthic
industry. Choose from more
than 150 quality foot treatment
products, including a unique OTC
line guaranteed to generate cash
sales, keystone profits and doctor
referrals, an assortment of both
traditional and exclusive ViscoGEL foot pads and cushions, new
dermatology products, GelStep
silicone insoles and orthotics,
Diabetic Solutions Socks,
PediPlast and more. 15 new
products are being introduced
this year.
Contact PediFix today for a free
color catalog.
Brewster, NY
Phone: (800) 424-5561
Fax: (845) 277-2851
Email: sales@pedifix.com
Website: www.pedifix.com

Propet USA, Inc. (2000)
Leading manufacturer in men’s
and women’s comfort walking
shoes. Available in up to 5 widths,
sizes 5-13 in women’s, 7-17 in
men’s. Propet features a vast
selection of Medicare A5500
coded footwear with removable
orthotics, secure closure and
maximum customization.
Kent, WA
Phone: (800) 877-6738
Fax: (800) 597-8668
Email: customerservice@
propetusa.com
Website: www.propetusa.com

P.W. Minor, Inc. (1968)
P.W. Minor is the premium brand
that provides pedorthically
superior, precision-fit footwear
for discriminating consumers
unwilling to compromise style
when preventing or caring
for their foot-health needs.
Delivering foot-health through
precision fit shoes is a brand
mission that remains as true and
relevant today as it was back in
1867.

Remington Products (2000)
Insoles and sheet packages, rigid
arch supports, viscoelastic heel
cups, 3/4 and full insoles.
Wadsworth, OH
Phone: (330) 335-1571
Fax: (330) 336-9462
Email: jwert@remprod.com
Website: www.remprod.com

Renia GmbH (2001)
Specially designed adhesives
and components for the shoe
industry, shoe repair trade, and O
& P industry.
Cologne, Germany
Phone: 49-221-6307990
Fax: 49-221-63079950
Email: info@renia.com
Website: www.renia.com

SAS Shoemakers (1992)
Comfort walking shoes for
women and men in a wide range
of widths and sizes.
San Antonio, TX
Phone: (210) 924-6561
Fax: (210) 921-7460
Email: barmwood@sas-shoes.net
Website: www.SASshoes.com

STS Company (1997)
Resin-impregnated tubular and
fitted socks made to take foot
and ankle impressions for custom
shoes and foot/ankle orthotic
devices.
Mill Valley, CA
Phone: (800) 787-9097
Fax: (415) 381-4610
Email: info@stssox.com
Website: www.stssox.com

machines, fume busters and
more.
Goshen, NY
Phone: (800) 354-6278
Fax: (845) 291-7097
Email: shoesystemsplus@hvc.
rr.com
Website: www.shoesystemsplus.
com

SoleTech, Inc. (1994)
SoleTech Inc., established in
1946, has a full line of cushioning
and fabrication materials for
the pedorthic footcare industry.
Soletech introduced its registered
brand Cloud EVA and Soleflex
EVA in the early 1980s and is now
recognized as the industry leader
for materials for the fabrication of
custom foot orthotics and AFOs
and components for build-ups
and modifications to extra-depth
and custom footwear. In addition
to its presence in the orthopedic
market, SoleTech is also a leading
supplier of footwear components
and materials to the shoe
manufacturing and shoe repair
industries.
Claremont, NH
Phone: 603-542-8905
Toll Free: 877-625-9494
Fax: 603-542-8909
Email: tom@soletech.com
Website: www.soletech.com

Sole Supports, Inc. (2012)
Sole Supports is an innovative,
medical-grade foot orthotics
manufacturer. We make custom
foot supports that follow your
doctor’s prescription in order
to provide both immediate pain
relief and prevention of any new
pains or deformities. Medical
practitioners must first be
certified to order from us because
we offer a completely different
type of support than the ones for
which they were trained in school
and because we must have the
best possible cast of your foot to
make the best support.
Lyles, TN
Phone: 931-670-6111
Fax: 931-670-6008
E-mail: info@solesupports.com
Website: www.solesupports.com

Shoe Systems Plus, Inc.
(2003)
Complete line of orthotic and
prosthetic equipment including
finishers/grinders, vacuum pans,
pumps, presses, industrial sewing

Spenco Medical Corporation
(2013)
Spenco is an innovative
healthcare company whose
mission is to help people
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everywhere achieve more
comfortably. While Spenco’s
core business revolves around
producing high quality insole
and footcare products,
Spenco also provides the most
advanced sports medicine
and first aid products. Above
all else, customer service is
Spenco’s focus and we are
100% committed to providing
outstanding service as we help
you find the solutions for all of
your health and footcare needs.
Waco, TX
Phone: (800) 877-3626
E-Mail: jeffa@spenco.com
Website: www.spenco.com

Spira (2004)
El Paso, TX
Phone: (866) 838-8640
Fax: (915) 838-8641
Website: http://spira.com

Streifeneder USA (1997)
Preformed insoles, diabetic
shoes and materials in different
hardnesses, especially for
diabetics.
Tampa, FL
Phone: (800) 378-2480
Fax: (813) 246-5998
E-mail: euro@eurointl.com
Website: www.eurointl.com

Superfeet Worldwide LLP
(2003)
Ferndale, WA
Phone: (360) 384-1820
Fax: (360) 384-2724
Email: here@superfeet.com
Website: www.superfeet.com

TechMed 3D (2011)
TechMed 3D is an easy to use,
accurate, and portable solution
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for the digital acquisition of
images and measurements
of human body parts, giving
orthotists, prosthetists and
pedorthists access to very reliable
and consistent measurements.
Levis, Quebec, Canada
Phone: (418) 836-8100
Fax: (418) 836-1589
Email: info@techmed3d.com
Website: www.techmed3d.com

Therafirm (A Division of
Knit-Rite, Inc.) (1999)
Quality medical-grade
compression hosiery and diabetic
socks.
Ellerbe, NC
Phone: (800) 562-2701
Fax: (910) 652-2438
Website: www.therafirm.com

Tekscan, Inc. (1994)
Broad range of pressure
assessment and clinical/research
evaluation tools for use in
orthotics, brace evaluations, joint
biomechanics, and gait analysis.
Boston, MA
Phone: (617) 464-4500
Fax: (617) 464-4266
Email: marketing@tekscan.com
Website: www.tekscan.com
Thor-Lo, Inc. (2001)
Statesville, NC
Phone: (704) 872-6522
Fax: (704) 838-6323
Website: www.thorlo.com/
Tru-Mold Shoes, Inc. (1980)
Tru-Mold Shoes offers a complete
line of contemporary, fully
accommodating custom-molded
shoes, including the Thera-Medic
Shoe package – the most flexible,
highest value shoe package for
Medicare-eligible patients with
diabetes.
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Buffalo, NY
Phone: (800) 843-6653
Fax: (716) 881-0406
Email: info@trumold.com
Website: www.trumold.com
Trufit Orthopedic Labs
(2013)
Trufit Biomechanics Labs is a
full service biomechanics and
podiatric company. We manufacture
individually engineered CAD/CAM
corrective foot orthotics in the USA.
We operate multiple chiropractic and
podiatric patient-care facilities across
Europe. In addition to operating
several patient clinics in Europe,
we continuously engage in highly
funded research and development
projects in conjunction with several
European government laboratories
as joint ventures that have become
very successful in developing new
patient care evaluation techniques
and innovative medical corrective
devices, grounded in science.
Our commitment to Research,
Development and Innovation is a
foremost goal, and we only employ
medical, engineering, and computer
science professionals who share that
vision.
Orlando, FL
Phone: 855-910-2525
Fax: 321-202-2819
E-mail: info@trufitusa.com
Website: www.trufitusa.com
Value Foam, Inc. (2014)
Value Foam Inc. is devoted to
offering our customers high
quality, low cost materials
commonly used for orthotic and
prosthetic devices. Bring us your
current invoice, we will be happy
to offer you the same type of
materials at 10 percent less. Our
product lines include high quality
EVA, AccuZote (a more economic
substitute of plastazore) and PPT/
SBR materials at various density
and thickness.
South El Monte, CA
Phone: (800) 788-1358

Fax: (800) 788-1358
E-mail: mary@valuefoams.com
Web site: www.valuefoams.com

Vibram USA (1998)
Since 1937, Vibram has stayed true
to its heritage by building products
focused on quality and performance
while keeping the end user in mind.
Each sole, heel or rubber component
is built with proprietary compounds
and endless quality control. We are
also proud to say that we produce
millions of soles each year in one of
the last rubber soling plants in the
USA - the Quabaug Corporation in
North Brookfield, MA.
Concord, MA
Phone: (978) 318-000, ext. 136
E-mail: sales@vibramusa.com
Website: http://us.vibram.com/
Ziera Shoes N.Z., Ltd.
(Formerly Kumfs Shoes N.Z.,
Ltd.) (1998)
Ziera Shoes, formerly Kumfs
Shoes, are women’s shoes,
sandals and boots that are truly
orthotic friendly. Ziera Shoes
come in a wide range of heeled
fashion and walking footwear.
We have widths in stock from M
through XXW in sizes 34 through
45.
Port Orchard, WA.
Phone: 877 717 0588
Fax: 877 717 0589
Email: craig.taylor@zierashoes.
com
Website: www.zierashoes.com

