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On September 22, the Producers Guild held
its first-ever town hall meeting, inviting all
interested members to attend and ask their
questions of the Guild’s officers and staff.
Thanks to the generosity of SAG-AFTRA, the
PGA enjoyed the use of its meeting rooms in
both Los Angeles and New York, complete
with a live video conference link to allow mem-
bers on both coasts to participate in real time.
Members who could not attend were invited to
listen in to the meeting via conference call, and
submit questions via text.

The town hall meeting covered a wide variety
of topics, too many to cover in this space.
Nonetheless, we are happy to summarize
some of the questions and answers regarding
the most pressing issues put before the Guild
leadership.

How close is the PGA to getting full group
health insurance coverage for its members?

If the standard of comparison is the coverage enjoyed by the
Directors Guild and Writers Guild, then it is unlikely that the PGA
will be able to secure equivalent coverage in the foreseeable
future. This difficulty is principally the result of our non-union
status. Given the contentious atmosphere of the industry labor
situation, there is little chance that the AMPTP would recognize
the Producers Guild as a bona fide labor union, even apart from
the still-standing decision of the National Labor Relations Board
that disqualified the PGA as a labor union on the grounds that
producers were supervisors and thus ineligible to unionize.
With so many obstacles in the path of unionization, this is not a
realistic avenue for the Guild to pursue at this time.

Over the past decade, the Guild has on several occasions
attempted to put in place a healthcare program that, while paid
for by individual members, would at least guarantee access to
all applicants on the basis of PGA membership. These plans,
unfortunately, proved not to be sustainable; the members who
subscribed to these plans were predominantly those with pre-
existing conditions and significant health issues, making the risk
pool unfeasible for underwriters. This is, in effect, a microcosm
of the national political struggles over the “individual mandate”
of the Affordable Care Act: Without a means of compelling
more-or-less healthy individuals to join the insurance pool and
thus more widely distribute the risk, the system is unsustainable.
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That said, the Guild continues to aggressively pursue healthcare
options for its members, through such avenues as continuing to
advocate for expansion of non-affiliate coverage through IATSE
(though this program has had its own trials of late). We also actively
continue to engage in talks with other organizations to pool our
membership for the purpose of creating a large group plan — such
a plan would have more competitive rates and greater portabil-
ity. While this plan would be self-pay, rates would ideally be low
enough that a member could realistically negotiate with employ-
ers to make contributions toward the costs. Finally, the PGA has
recently worked to secure Guild-wide discounts on a variety of
common medical and dental procedures through Transparent
Health Network.

Producers of commercial spots typically grapple
with the same sets of functions and responsibili-
ties as their counterparts in motion pictures and
television; why are commercial producers ineli-
gible to join the PGA?

The determination that commercial producers should be ineligible
for Guild membership dates from an earlier period in the Guild’s
history, when it did not enjoy the status it does today. The found-
ers and early leaders of the Guild were primarily motion picture and
television producers seeking to establish a strong and clear identity
for the Guild, and determined to disqualify commercial producers
on that basis.

Images from the Los Angeles session of the PGA Town Hall.
(Photos: Mateo Palazuelos)

Much has changed since then. k& The G'lllld intends to

The Guild has grown in size
and prestige, and enjoys tre-
mendous respect within the
entertainment community. The
Guild’s membership has come
to encompass the broader pro-
ducing team in both digital and
traditional media. Furthermore,
the artistic and technical
requirements of commercial
production have advanced sig-
nificantly over the past sev-
eral decades. Based on these
factors, the Guild leadership
determined that commercial
producers represented a via-
ble segment of the producing
team, and agreed to consider
anew the possibility of offering

projects. yy
them membership eligibility.

Time and again, a producer will find and
develop a project, ultimately securing a sale
to a network or studio, only to be frozen out of
the creative collaboration shortly thereafter. Is
there anything the Guild can do to ensure that
producers who dedicate years of their careers
to discovering and developing projects are not
forced out once a larger entity gets involved?

create a seminar or
workshop to educate its
membership regarding
challenging contractual
issues and empower
them to secure more
consistent creative

involvement in their

The overall process of developing or producing a
project is often fraught with competing interests,
and is rarely 100% just or fair. Likewise, it is not the
Guild’s role to police the industry’s business prac-
tices, save for instances of illegal treatment of team
members or gross workplace negligence. Ultimately,
it is the producer’s responsibility to advocate for
and protect her or his creative involvement after
legal control of the project is passed. Principally,
this takes place at the contract stage, and may
be the subject of difficult negotiations. In response
to members’ calls for assistance in this area, the
Guild intends to create a seminar or workshop to
educate its membership regarding these challeng-
ing contractual issues and ideally empower them to
secure more consistent creative involvement in their
projects.

The programming for PGA seminars
and the Produced By Conference
represents an invaluable resource;
why is this content (or video record-
ings thereof) not more widely avail-
able to the membership via the PGA
website?

We are happy to note that the Guild is presently
engaged in a redesign of its website — particularly
its content delivery capabilities. The new home page
will feature significantly more video content, includ-
ing seminars, conference sessions, salon and Q&A
events, and related material. While the Guild, as a
not-for-profit company, has limited resources for
video production, we are seeking to leverage help
from member volunteers and other supporters to
create a robust content library. We hope to launch
the new version of the content site by the end of the
calendar year.

STANDING CORRECTED

In our most recent issue of Produced by, in our memorial
tribute to the late Richard Zanuck, we incorrectly credited
Mr. Zanuck and his partner David Brown as executive produc-
ers on the Oscar-winning motion picture The Sting. In fact,
no individuals were credited as executive producers on The
Sting. Rather, the film was credited as “A Richard D. Zanuck/
David Brown Presentation.” We sincerely regret the error.
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W‘ COMPUTER & AUDIOVISUAL SOLUTIONS

Computers, Office

Equipment and more for all
your Production Rental needs

Pre Production Rentals | Development

Post Production Rentals

I

Outfit with Capture cards & Video cards
Customize with software like Final Cut Pro,
Creative Suite

Based in Los Angeles, CRE — Computer & AV
Solutions specializes in computers and office

equipment for all stages of production for both
film and television.

Contact; Sergio Bertamini
Call: (888) 444-1059
Email: Sergio@computerrentals.com
www.ComputerRentals.com
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Member Benefits

e Access to all-new
PGA Job Board,
online résumé search,
employment tools and
job forums

e Discounted registra-
tion for Produced By
Conference

e Full access to PGA
website including
events, calendar, social
networking tools

e Eligibility for individual,
family and small busi-
ness healthcare options
through Producers
Health Insurance
Agency

e Participation in the
Motion Picture Industry
Health, Welfare &
Pension Plan

e |isting of contact and
credit information in
searchable online roster

¢ \/ote on Producers
Guild Awards and
receive discount tickets
to the event, as well
as DVD screeners for
awards consideration

e Eligibility for PGA
Mentoring Program

¢ Admission to spe-
cial PGA pre-release
screenings and Q&A
events

e Free attendance at PGA
seminars

e Arbitration of credit
disputes

¢ \Wide variety of dis-
counts on events,
merchandise, travel

e Complimentary
subscription to
Produced by

ﬁlmoiuisgulmiu

www.filmo-usa.com
310-669-9888

LOS ANGELES NEW YORK LONDON MOSCOW AMSTERDAM
DUBAI TORONTO KIEV MONTREAL NEW ZEALAND MIAMI

ACADEMY AWARD WINNING TECHNOLOGY
BY ANATOLIY KOKUSH

EUROPEAN CINEC AWARD WINNING
BY ANATOLIY KOKUSH




New Members

The Producers Guild is proud to welcome the following new members, who have joined
the Guild since July, 2012.

PRODUCERS
COUNCIL

HUDIE AYALON
GORDON BIJELONIC
MARK BOAL
JEFFREY CHERNQOV
GEORGE CLOONEY
JEREMY DAWSON
RICHARD DEVINKI
LINDA ELLERBEE
LizZIE FRIEDMAN
JAMES GARBUS
HOWARD GORDON
KENNETH HALSBAND
CHELSEA HANDLER
JULIE HARTLEY
BRAD HEBERT
AARON KAPLAN
COREY LARGE
STEVEN LEVITAN
MICHAEL LUISI
BOBBI LUTHER
AMANDA PALMER
MARK SENNET
RUSSELL SMITH
MICHAEL SPILLER
MARK STEELE
JONATHAN STRAUSS
ROBERT WEINSTEIN
MIRI YOON
JONATHAN ZUCKER
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NEW MEDIA
COUNCIL

TIMOTHY CUBBISON
KAREN FOSTER
JASON FRIEDLANDER
JOSIAH GOLOJUH
SEAN HALLORAN
ADAM HENDRICKS
CARY OKMIN

ALLAN SMITH

MARK THOMAS
GALIT VATURI
MITCH YAPKO

AP COUNCIL

Associate Producer/
Production Manager

Production Supervisor

TRACEY ARNOLD
GAVIN BEHRMAN
KYLE BENN

JESSICA CARBONARO
DANIEL ENGELHARDT
MORGAN HARRIS
DANIEL OLLEK
MELISSA OWEN
CINDY WHITMAN

Segment/Field/
Story Producer

ERIN GAMBLE

KELLI KNIGHT
KENNETH SCHOECH
ENDIYA STERNS
SUJU VIJAYAN
GARY S. WYNN

Production
Coordinator

ASHLEIGH STANCZAK
RICHARD TUCCI

Post-Production

STEPHEN BOWMAN
WILLIAM BURT
MARY FUKUTO
JACLYN LELEA
KATIE LILLY

LUGH POWERS
DAVID TOMLIN

Visual Effects

FAHED ALHABIB
ERIKA BURTON
NICHOLAS HYMAN
PATRICK KEARNEY
TRICIA MULGREW

AWARDS
TIMELINE

Please keep the following dates in
mind as we enter this year's awards
season. All submissions are han-
dled by the Guild’'s awards website
portal, which can be accessed via
producersguild.org

October 19, 2012

Eligibility Form deadline for Theatrical
Motion Pictures and Animated Theatrical
Motion Pictures

October 26, 2012
Deadline for Notice of Producing Credits
Form for Long-Form Television

October 29, 2012
Television Series and Digital Series
Nomination polls open

November 9, 2012
Eligibility Form deadline for Long-Form
Television
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www.illusionindustries.com

November 23, 2012
Television Series and Specials, Digital
Series Nomination polls close

November 28, 2012

Producers Guild Awards nominees are
announced for Television Series, Digital
Series, Feature Documentary Motion
Pictures

December 3, 2012

Theatrical Motion Pictures, Animated
Theatrical Motion Pictures, Long-Form
Television nomination polls open

January 3, 2013

Producers Guild Awards nominees are
announced for all categories, including
Theatrical Motion Pictures, Animated
Theatrical Motion Pictures, Long-Form
Television; final polls open

January 24, 2013
Final polls close for all categories

January 26, 2013
2013 PRODUCERS GUILD AWARDS at
the Beverly Hilton Hotel

WoW W .

duncanstudio.
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http://www.duncanstudio.com
http://www.illusionindustries.com

MENTORING MATTERS

Janet Muswell
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JANET MUSWELL

It was December 2011, and I'd decided it was time for a step-up in my career.
Thus far, I'd had a successful run as a visual effects producer and supervisor in
feature films, but I'd also been watching, listening and waiting for the right time
and the right projects to produce. My partner and | had developed two feature
screenplays, two TV series and a Web series. It was time to take the plunge and
produce them.

| knew about the PGA Mentoring Program, but I’d never really thought about
being part of it. Then it suddenly it struck me ... why not? I've mentored many
people over the course of my career, so why not be mentored in this next crucial
step?

This all-encompassing side of producing was new to me and | wanted to avoid
some of the pitfalls, educate myself and generally become a better producer. So
in early February, | started the process.

By March, | had my assigned mentor and | was thrilled. It was Jeff Kleeman,
producer and president of Big Kid Pictures. He had exactly the kind of depth of
experience that | could really learn from.

We met and | peppered him with question after question, all of which he patiently
answered. Jeff continued to answer my many questions over the course of our
mentorship through emails, several meetings and phone calls. For example, |
asked Jeff if | should enter the PGA ProShow, he replied, "What have you got
to lose?” He was right — our screwball comedy/adventure feature Cargo Cult
was chosen as one of the 10 international finalists; through the ProShow at the
Produced By Conference, my partner and | made some absolutely wonderful
contacts.

Jeff continued to mentor me in putting together a full presentation package,
which included potential financing, synopsis, realistic casting and directors lists,
and ways to produce the films in any number of markets. He has helped me think
through difficult situations, political rats’ nests and an ongoing range of responses
as we started to pitch.

His advice is always solid and given in a calm and patient way. The result — my
projects are now getting attention, people are reading them and loving them. Best
of all, | feel I’'m now clearly on the path to producing them!

My mentorship experience went above and beyond anything | could have imag-
ined. It has helped me become a better producer and pushed me to explore areas
that | was not comfortable with before. Jeff is truly an amazing mentor and the
Mentoring Committee did a great job pairing us. Thank you.

Now, if anyone is interested in hearing about my projects, please call...

Cut Copier/Printer costs 10%!

Marathon Services announces new copiers

and printers with the following:

e Color & B/W Copiers/Printers

* Production, Writers, Art Dept., AD Trailer
e All copiers INCLUDE print & scan

e Service in 2-3 hours-Guaranteed

& Warathon Services

Supporting the entertainment industry
for over 30 years.

Let us show you why our customers keep coming back!

www.marathonservices.com (800) 325-3130

Mention code 4848 to receive 10% discount*

« New placements. Expires 3.31.13



SAD BUT TRUE PROGRAMMING

DEVELOPMENT WATCH - REALITY/COMPETITION

Project Title Network Notes

AMERICA’S NEXT GEORGE CLOONEY NBC Legal cannot clear any images of George

Nationwide talent search for the next George Clooney. Clooney or use his name or likeness in any way
whatsoever. Cease and desist letters received
7/19 and 9/02. Fast track.

WHO WANTS TO BE A MARTYR? CBS Currently casting.

International travel/adventure series in which play-

ers compete in deadly inter-faith challenges. First

deceased contestant each week honored as the

winning martyr. Johnny Knoxville to host.

UNTITLED TYLER PERRY’S OPRAH WINFREY OWN Strip version slated for late 2013 on soon-to-be-

Tyler Perry partners with Oprah Winfrey to do some- launched Tyler Perry-owned cable TV network

thing on TV. Hosted by Gayle King. Tyler Perry’s House of Cable TV.

AMERICA’S NEXT CHE GUEVARA TELEMUNDO All wardrobe to be provided exclusively by

Nationwide talent search for the next great Marxist Banana Republic.

revolutionary. Gloria Estefan to host.

CELEBRITY COLONIC VH1 52-episode order, format is pre-sold in Germany,

Half-hour reality series in which celebrities patronize a huge back end potential.

popular Beverly Hills colon cleansing boutique. Danny

Bonaduce to host.

HERE COMES THE WIDE LIFETIME Casting issues - cannot find any SoCal-based

30 American brides-to-be spend 30 days before their women who will agree to be in this competition.

weddings locked in a Nigerian-style bride fattening LA casting office relocating to Wisconsin.

hut. The bride that gains the most weight wins. Danny

Bonaduce to host.

SO YOU THINK YOU CAN SELL AIR TIME? TRUTV Ordered to pilot. Not clear that format will

Half-hour weekly show consisting exclusively of support host, but Danny Bonaduce inquiring.

commercial breaks.

UNTITLED GANGNAM STYLE MTV Ordered to pilot.

VIDEO GUY

Hosted by Mario Lopez.

HELL’'S ACTUAL KITCHEN FOX Exploring product integration opportunities with

Intense, weekly competition in which award-winning First Alert and Grossman Burn Center.

Chef Gordon Ramsay screams at competitors as they

try to prepare gourmet meals in a kitchen engulfed in

flames miles beneath the earth’s crust.

WHATCHOOTALKINBOUT?!? BET Produced by Emmanuel Lewis, Rodney Allen

Nationwide talent search for the next great talented, Rippy and the guy who played Cockroach on

adorable-yet-sassy African-American child actor to The Cosby Show.

become the star of an all-white sitcom and eventually

get fired when no longer considered adorable. Hosted

by the guy who played Cockroach on The Cosby Show.

19 KIDS WITH A 200 LB. TUMOR TLC Possible midseason replacement pending

Weekly documentary/reality. Raising 19 kids can be a metastasis.

challenge, but it’s even more challenging if all 19 kids

share a 200-pound tumor.

STOP WATCHIN’ The CW In talks with Bristol Palin to host.

Nationwide reality competition series that challenges
viewers NOT to watch the show. The viewer that
watches the show the least wins.

62 Produced by Fall 2012

COMPLAINTS - wendy@wendymiller.tv

NEW: FROM THE HOLLYWOOD REPORTER

VOTER'S GUIDFE,

See the movies.
Play the performances.
Sample the music.
Uncover the craft

Live starting Nov. 1, 2012

Experience and explore this year's contenders — above and below the line —
at THR Voter’s Guide. This one-stop online resource aggregates video, audio
and exclusive content to help voter’'s navigate through the awards season.

GO TO: thr.com/votersguide
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