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In recent months, StatsSA Restaurant, Take-Aways and Catering Retail
Sales appears to have served as further indication, over and above
weak goods retail sales growth, that the Retail and Retail Property
Sectors are headed into tougher times.

Restaurant, Take Away and Catering Sales growth on broad
slowing growth trend
On a year-on-year basis, Total Restaurant, Catering and Take-Aways Retail Sales
Income growth recorded 5.2% in September. This is slightly faster growth than
August’s 5.1%, but this is insignificant. However, as monthly figures are volatile, we
prefer to use a 3-month moving average in order to better see the short term trends
in the data. On a 3-month moving average basis, for the 3-months to September
the year-on-year growth rate was 4%, which continued a steadily slowing growth
trend all the way from a high of 12.5% for the 3 months to January 2019.
There has thus been a sharp slowing in year-on-year growth in total sales as 2019
has progressed.
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In real (inflation-adjusted) terms, the most recent sales growth rates narrowly
remain in positive territory, the September year-on-year rate recording a lowly 1%,
while for the 3 months to September the year-on-year rate was a meagre 0,2%.
We inflation-adjusted using the CPI for Hotels and Catering, which recorded a low
inflation rate of 4.2% in September.

Take-Aways growth still holding up slightly better, as are Bar sales over Food sales
Restaurant, Take-Away and Catering Sales
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slowing.

There exists one theory that, with take-aways
being the more affordable “eat out” option than
Restaurants and Coffee shops, the revenue
growth of the former would hold up better than
the latter. For much of the last decade of mediocre
economic growth performance, this appears to
have been the case, with Take-Aways
outperforming the revenue growth of Restaurants
and Coffee Shops. And of late the Restaurant and
Coffee Shop category does appear to have had a
sharper slowdown in sales growth, recording a
lowly 2.5% for the 3 months to September, while
Take-Aways sales growth was 6.1%, although also

The 3rd category, that of Caterers, was somewhere in the middle of the other 2, with growth in sales of 4.4%.
However, Caterers, arguably the luxury category of the 3, has underperformed the other 2 in terms of sales growth
for much of the current decade.
And then on to a 2nd theory that is sometimes held
which is that “in good time people drink and in bad
times people drink”. This would imply that bar
sales should be less cyclical than food sales.

Food Income vs Bar Income
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The 3-months to September year-on-year growth
rates do show bar sales growth of 4.7% holding up
slightly better than the 4.2% of Food Sales.
But this may merely indicate that economic times
are not that bad yet, with the country managing to
narrowly avoid recession at least for the time
being.

Historically, bar sales actually appear far more
cyclical than food sales. Around the 2008/9 short sharp recession, we saw bar sales decline year-on-year by a
massive -12.6% for the 3-months to February 2009, whereas the worst that food sales ever declined around that
period was -2.8% for the 3 months to December 2009. So the data appears to show that tougher economic times
may actually curb the drinking to an extent, and that bar sales can be more cyclical than food sales. Economic times
just aren’t quite that tough as yet.
This Restaurant, Take Away and Catering Retail
data comes days after Goods Retail data for
September pointed to a lowly +0,2% year-on-year
growth rate for September, also reflecting a
sharply weakened growth rate since the 8.4%
multi-year high of November 2017.
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CONCLUSION
A weakened Restaurant, Take-Aways and Catering Sales growth rate in the 3rd quarter of 2019, coming after last
week’s poor goods retail sales figures for September, suggest that retailers had an even tougher 3rd quarter
compared to the 2nd quarter.
This suggests the chance of possible further
decline in profits in the Retail and Wholesale
Trade, Catering and Accommodation Sector,
whose net profit before taxation had already
declined in value by -13.7% for the 4 quarters to
the 2nd quarter of 2019.

Retail and Wholesale Trade, Catering and Accommodation
Sector - Net Profit Before Tax - y/y % change
(4-q moving average)
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Accompanying this weaker retail sales situation is
likely to be a further rise in the average Retail
Centre Vacancy Rate, which, according to MSCI
half yearly data has already risen from 2.9% in the
1st half of 2016 to 4.7% by the 1st half of 2019.
This in turn places pressure on rental and income
growth.
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Disclaimer
A division of FirstRand Bank Limited. An Authorised Financial Services and Credit Provider (NCRCP20).

Disclaimer: The information in this publication is derived from sources which are regarded as accurate and reliable, is of a general nature only,
does not constitute advice and may not be applicable to all circumstances. Detailed advice should be obtained in individual cases. No
responsibility for any error, omission or loss sustained by any person acting or refraining from acting as a result of this publication is accepted
by FirstRand Group Limited and / or the authors of the material.
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