LICENSING IN 2018 AND WHAT TO EXPECT FOR THE NEW YEAR
SPONSORED BY POPPLESTON ALLEN

The Government of 2018 has been somewhat
preoccupied. Many of the sweeping
recommendations in the House of Lords Select
Committee Report, published just in time to be
overshadowed by Brexit, are not on the horizon
anytime soon, if at all. However, this year has
seen a fair few, well publicised stories and, in
the spirit of the season, we wanted to take a
look at some of the changes that have occurred
over the past year and how we expect this to
pan out for operators in 2019.
Cumulative impact polices have now been put on a statutory
footing, requiring evidence for such a policy to be subject to
stricter rules, more scrutiny and regular and appropriate review.
The number of cumulative impact policies remains steadily
high and we do not anticipate any significant changes to the
use of cumulative impact as it remains a powerful tool for local
authorities to control licensed premises within their area. What
will be interesting to see is how each authority responds to
its duty to provide evidence and the differences between the
evidence produced by individual authorities.
Licensing policies themselves are subject to renewal every
five years and 2018 saw a much publicised backlash against
Hackney’s review of its licensing policy. The new policy has
dramatically increased the hurdles operators face when making
applications, in particular those who wish to operate alcohol
led or late night operations. The consultation to the new policy
received many negative comments from businesses and residents
in the borough and one campaigning group is now seeking to
judicially review the policy. Local authorities, operators and
lawyers will all be keenly watching how this plays out in 2019.

PROMOTE
We promote the sector
so we are noticed and
treated fairly

PROTECT
We provide advice to
protect commercial
interests

PREVENT
Late in 2018, the Government called for evidence regarding
airside alcohol licensing. This is the result of concerns over a
perceived increase in drunken behaviour by travellers. However
many operators are concerned that this is simply further
increasing the burden on the industry with little practical
effect. We will wait and see whether the Government have
the appetite to start regulating airside.
So what else can we expect in 2019? Well there is the little matter
of Brexit and the long term impact of this on licensing remains to
be seen. We can be fairly comfortable that for 2019 at least there
are unlikely to be any major changes to licensing legislation as a
result of Brexit. However, it will of course have a profound effect
on the licensed sector especially in terms of employment, tourism
and industry.
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We lobby to prevent
restrictive legislation
or taxation

UKH seeks to unlock the
industry’s full potential as
one of the biggest engines
for growth in the economy
and to ensure that the
industry’s needs are effectively
represented by engaging
with governments, the media,
employees and customers.

BE PART OF COMMUNITY
UKH hosts a number of member
engagement meetings designed to
create platforms of collaborative
debate and discussions and act as
information hubs where members
can learn from one another, share
best practice and help to develop
UKH’s policies and campaigns.
EXCLUSIVE EVENTS AND
NETWORKING OPPORTUNITIES
UKH strongly believes that
members appreciate the
opportunity to get together to
debate topical issues and meet
with colleagues, competitors and
suppliers. UKH organises more
than 100 events and meetings
throughout the year giving our
members the opportunity to
network with a wide audience.
Among the range of events,
we have events that are free to
attend such as report launches,
UKH member regional events,
sector forums and expert groups.
UKH also hosts social events such
as golf days and has its headline
events which are some of the
industry’s most iconic conferences
and dinners groups.

www.popall.co.uk
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0115 953 8500

UKH RESOURCES
UKH reports: Future Shock, annual

FSM Report and Benchmarking

 Industry tool kits and guides
 Policy
 briefing documents and

CELEBRATING NEW BEGINNINGS
UKHospitality Chief Executive and
Chairman give their thoughts on the
future for a united industry.

NEW YEAR, NEW VIEW.
INDUSTRY INSIGHTS
FOR THE YEAR AHEAD
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positioning papers

 Webinars
 Podcasts
 Regular email updates

LICENSING IN 2018 AND WHAT
TO EXPECT FOR THE NEW YEAR
Poppleston Allen provides expert insight on
licensing issues and what to expect in 2019.

A WORKFORCE FOR THE FUTURE
Hospitality is by its nature a serviceled industry and our people are at the
forefront. Read about the significant
advances achieved by UKHospitality
and its members in this area.

OPERATOR MEMBERSHIP
BENEFITS
 Legal advice helpline
 Supplier savings
 Industry specialist experts
 Access to operator membership services
 Helping you comply
 Catering Primary Authority
 Rewards scheme (coming soon)

UNBURDENING THE
OVERBURDENED
How our industry has been making
the case to Government that the
sector is overtaxed.

TAKING THE FIGHT TO
THE DIGITAL DISRUPTORS
Championing for fairness in
a fast-evolving marketplace.

BRAND AWARENESS

Alpine Study Tour

60+

Restaurant Association
Gala Dinner

250

Summer Conference

600+

Hospitality Day
in Parliament

250

The Bar and Nightclub
Conference followed
by Dusk ‘til Dawn Late
Night Awards 2019

250+

Christmas Lunch 2019

1,200

A MOVEABLE FEAST

As a member of UKH, we would be
delighted to help you promote your
brand among the UKH community. This
may be achieved via a range of outlets
such as: the UKH members portal (coming
soon), advertising in our weekly news
update, inclusion in the UKH guest blogs,
and social media campaigns. We are
happy to align these opportunities to
your marketing plans which will give you
another vehicle to promote your insight
and brand activation.
PARTNERSHIPS

For more information or to
register your interest, please
contact Sophie Bolton at
sbolton@ukhospitality.org.uk
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As a member of UKH, you
will have access to a wealth
of information and unique
industry insights to help you
understand the issues and
concerns within your sector
to allow you to align your
strategy and business with
the overall industry.

SUPPLIER MEMBERSHIP
BENEFITS

UKHOSPITALITY
HEADLINE
EVENTS 2019:

info@popall.co.uk

INSIGHT &
INTELLIGENCE

For further details, get in touch with
Lina Olea at lolea@ukhospitality.org.uk

Poppleston Allen and UKHospitality will keep you updated and in
the meantime, we hope you join us in a toast to a very happy and
prosperous New Year.

The cost of alcohol has also been in the news, with minimum
pricing being introduced in Scotland after a drawn out legal
battle. A minimum alcohol unit price has now also been
introduced in Wales. There are no immediate proposals to
introduce minimum pricing in England, although there is of
course a mandatory condition regarding the sale of alcohol
below VAT and duty, but this again is one to watch.
Giving operators some cheer in 2018 was the introduction of
the Agent of Change principle into the National Planning
Policy Framework. This places more of a burden on the party
changing the demographic of an area, for example, requiring
developers to put sound proofing in where they are building
residential units next to existing music venues. Operators need
to ensure they keep their eye out for any planning applications
and developments in their area. If they make their voices
heard at the right time, this may prove to be a powerful tool
in ensuring developers shoulder their responsibilities before
problems arise. However, Agent of Change is only a general
principle and has not yet found its way into the Statutory
Guidance on the Licensing Act – another one to watch.

Are you taking full
advantage of your
UKHospitality
membership?

If you are looking to get involved further,
we also have a range of partnership
opportunities available.
For further details, get in
touch with Sergey Shishkin at
sshishkin@ukhospitality.org.uk

In 2018 nutrition and food legislation
have been under pressure like never
before. Read how UKHospitality has
been lobbying against ‘knee-jerk’ legislation.

THROUGH GALVANISING THE STRONG
VOICES AND HARD WORK OF AN
EXUBERANT, PASSIONATE AND DRIVEN
INDUSTRY WE HAVE ACHIEVED GREAT
STRIDES IN SECURING OUR FUTURE
GROWTH, AND FOR THAT WE THANK YOU.

UNPACKING THE FUTURE
OF HOSPITALITY
Looking at the complexity involved with
proposed sustainability legislation.

support a cross-industry campaign to
tackle negative perceptions of a career
in the sector.

KATE NICHOLLS
CHIEF EXECUTIVE
UKHOSPITALITY

In 2019, the principal issue for
businesses of any kind will remain
Brexit. Our concern remains the sector’s
ability to access labour following
the withdrawal. We are obviously
concerned that a future immigration
policy that applies Tier 2 restrictions
to non-UK workers will eliminate over
80% of hospitality roles. Restrictions on
hospitality businesses’ ability to employ
will have severe consequences for
the sector.
We will also continue to push against
rising costs that have crippled many high
street businesses, particularly business
rates. The sector overpays by around
by £1 billion, and we have consistently
pushed for reform of a system that is
no longer fit for purpose and doesn’t
take into account the realities of
business in the 21st Century. We want the
Government to ringfence funds raised
by the digital services tax so that big
online companies that are finally paying
their fair share can ease the unfair
burdens on our sector. To help facilitate
employment we also continue to push
for a doubling of the NIC threshold for
employers and assurances that wage
rates will be set independently.
Promoting the image of the sector and
a career in hospitality as an attractive
option is also a priority. Building on
the results of the Hospitality Workforce
Commission 2030 report we will strive
to help hospitality businesses provide
better quality information about the
opportunities and benefits of a job in
hospitality. We will collaborate with
businesses to improve engagement
between businesses and students and
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The coming twelve months will be
crucial, politically and economically,
for the whole of the UK, never mind the
hospitality sector. UKHospitality is more
than ready for the challenge and we are
confident we can achieve even more in
our sophomore year.

NICK VARNEY
CHAIRMAN, UKHOSPITALITY
CEO, MERLIN ENTERTAINMENTS

Our industry, which we all love, faces
unprecedented challenges both from
difficult external market conditions
and ill-considered Government policy.
One would expect that a consistently
low exchange rate would be a fillip for
the hospitality and tourism sector in
the UK, yet our businesses have never
felt so much pressure or experienced
so much volatility. Notwithstanding
the uncertainty around Brexit, the
underlying system by which we are
governed is not advancing in line
with those afforded to other sectors.
Up to now we have run the risk of
being left behind in favour of the
current belles - digital, technology and
financial services. And like Cinderella
we haven’t been invited to the ball.
Yet our industry alone supports the
economic stability of many local
communities, providing employment,
attracting investment and distributing
prosperity. Singularly we all have
influence within our immediate
constituencies, but together we have
an even more powerful voice.

3

AN INDUSTRY WORTH £130 BILLION

CELEBRATING NEW BEGINNINGS
The merger of the BHA and ALMR
is designed to unify our interests and
become a greater force to be reckoned
with, especially with Government.
Representing over 700 companies who,
between them, operate around 65,000
venues across the UK and employ over
3.2 million people, we will be difficult to
ignore. We’ve hit the ground running, in
large part thanks to the previous close
co-operation of both organisations,
and since our formation at the start
of the year, we have had success in
positioning ourselves as the definitive
representative for hospitality in the
eyes of Westminster, Whitehall and
devolved institutions.
Capitalising on existing relationships,
our lobbying focus has centred on
a few main areas applicable to
the current economic and political
environment. We have partnered with
other industry bodies including the
British Institute for Innkeeping (BII)
to promote voluntary measures to cut
single-use plastics. We have managed
to avoid the introduction of a latte levy
due to our proactive efforts. We have
championed a sector deal for tourism,
and last month were successful in
securing one which will help hospitality
businesses invest in training and
recruitment.
In the New Year we will continue
to take the fight forward on Brexit
calling for a sensible approach to
immigration policy, no matter the end
result. We will lobby for reforms in
employment legislation including a
break on employers National Insurance
contributions, and we will demand a
level playing field for our industry on
rates and a tax regime whereby we
can compete effectively. These are
all enlightened policy changes that
benefit our businesses, our people
and a cornerstone industry for the
UK economy.
I wish you all an enjoyable and
prosperous Christmas and I look
forward to reporting more progress
next year.

RD
TAKING THE FIGHT TO THE DIGITAL DISRUPTORS

LARGEST
EMPLOYER

A WORKFORCE FOR THE FUTURE

Digital disruptors have had a major impact on UKH members and the wider sector.

As we all know, the sector’s workforce is critical to its success. Hospitality is by its nature a
service-led industry and our people are at the forefront. The last 12 months has seen a lot of
activity in this area and a number of significant advances for UKHospitality and its members.

SUMMER

SPRING
WORKFORCE
COMMISSION 2030
UKH undertook a major project with
the support of Parliamentarians to
produce nine clearly defined actions
to support further employment
growth. We have already seen
progress in a number of areas.

AUTUMN

GOVERNMENT COMMITS
TO SUPPORTING EU
CITIZENS AFTER SUSTAINED
LOBBYING

IMMIGRATION POLICY
MUST MEET THE NEEDS
OF BUSINESS

UKH played a major role in

looks more uncertain for EU

developing a system that allows
for our colleagues to register
their right to work, beginning
from March 2019.

WINTER
TOURISM
SECTOR DEAL,
ENCOMPASSING
HOSPITALITY

Future immigration policy

that this needs to meet the
requirements of business.

7 TH

OUT OF

60

Our industry received great

citizens, but the Government
has acknowledged privately

HOME SHARING: UKH is taking on misuse of home sharing
platforms. We do not oppose home sharing per se, but around the
creation of ‘ghost hotels’, and is calling for a central register to level
the playing field on regulations.

news with the announcement
about a Tourism Sector Deal.
This was as a result of sustained
pressure from UKH and puts
us in a strong position to make
hospitality an ‘industry of choice’

UNBURDENING THE OVERBURDENED

WHILE RAISING JUST

£400
the introduction of a digital
tax from April 2020 was

UKHospitality is working to ensure:

A MAJOR BREAKTHROUGH

FOR THE FUTURE OF
BUSINESS TAXATION.
A RECOGNITION
OF THE LACK OF
A LEVEL PLAYING
FIELD IN THE UK,
THAT EXTENDS
BEYOND TAXATION.

THAT THE BUSINESS RATES
REDUCTION SUPPORT
IS DIRECTED TO THOSE
COMPANIES THAT ARE
LOOKING TO GROW, INVEST
AND EMPLOY, NOT JUST
THOSE THAT ARE LOOKING
TO STAY AFLOAT.

PEOPLE WHO
ENFORCE THE
LAWS

PEOPLE WHO
MAKE THE
LAWS

 EU legislators
 UK legislators

 Competition


W IN

THE DIGITAL TAX REVENUE
IS USED TO SUPPORT
PROPERTY-BASED
BUSINESSES THROUGH
BUSINESS RATES CUTS.

 Consumer groups

authorities

= GETTING A BETTER DEAL FOR MEMBERS

TOURIST TAX
One threat that looms
on the horizon is that of
a tourist tax, a misguided
proposal by local
authorities to impose a tax
on stays in accommodation.
This has been fought off in
Wales for now but is a very
live issue in Scotland and
increasingly in England.
UKH is making the case
that the sector is already
overtaxed and this will
damage the local tourist
economy.

 MOVEABLE FEAST –
A
FOOD POLICY IN 2018
Food is an area that cuts across the vast
majority of UKH members, and in 2018 the
regulatory and nutrition elements have been
under pressure like never before.
UKH is working with our specialist groups and
member companies to avoid ‘knee-jerk’ legislation.
Through meetings with PHE, officials and ministers
including the Secretary of State we are negotiating
the most effective way forward to avoid any
unintended consequences.
UKHOSPITALITY IS SUPPORTING ITS MEMBERS BY:
…developing new and revised guidance on acrylamide
and allergens, and catering guides with Primary Authority
assurance for the latter.
…informing Government on potential upcoming legislation
including menu calorie labelling and allergens.
…engaging in positive dialogue with PHE. So far this has
resulted in a crucial win with specific consideration for

BUSINESS RATES
REDUCTIONS GIVEN
TO THOUSANDS
MORE BUSINESSES
IN OUR SECTOR.

THE CUSTOMERS
BEING RIPPED OFF

The copyright agenda
has been a live one in
2018 – UKH fought back
against PPL proposals
to levy massive increases
to businesses offering DJ
and disco events and is
engaged currently with film
bodies looking to charge
those with TVs in bedrooms
to ensure UKH members
are charged fairly – as we
will continue to do on all
fronts in 2019.

for those seeking careers.

UKH has continued to make the case to Government that the sector is overtaxed, and it appears that
the message is getting through. At the Autumn Budget, the Chancellor recognised the pressure that
business rates were putting on business, as well as the imbalance with the digital sector.
However, much more is needed here
to get the changes that we require
to unlock the expanded growth and
employment potential of our sector.

ONLINE TRAVEL AGENTS: UKH is determined to get a better deal
for our members whether they be large international hotel businesses
or individual hoteliers, and has been making representations on new
legislation regulating contractual obligations with accommodation
providers. UKHospitality, in conjunction with member companies,
has been active on several levels lobbying:

COPYRIGHT BATTLES

Battles on tourist tax, reform
of the business rates and a
forensic look at employment
taxes in the sector will be
priorities in the new year.

hospitality businesses on salt, sugar and calorie data gathering.
…producing invaluable information including the UKH Food

U NPACKING THE
FUTURE OF HOSPITALITY
In a year where the Government has struggled to take
forward much new policy, areas of sustainability have
been the exception, with plastics at the forefront.
While UKH supports the motive behind this action, the
complexity involved with new legislation could be unworkable
for hospitality businesses. This year, the industry has:
AVOIDED LEGISLATION ON COFFEE CUPS
Self-regulation was key in winning the battle on the so-called
latte levy. Coffee shops came together with an innovative
recycling initiative that persuaded the Chancellor that a
new tax was not needed.
DEVELOPED AN INDUSTRY PACT TO TACKLE PACKAGING
UKH and BII developed a five-point action plan which will
be taken forward by UKH’s Sustainability Expert Group.
Our achievements have demonstrated the positive results that can
be delivered when businesses work together. UKH will continue to
highlight the work our sector has and is doing to reduce its reliance on
unnecessary plastics during its ongoing meeting with DEFRA Ministers.

...and is lobbying for:
A WORKABLE STRATEGY TO REDUCE PLASTIC
UKH has proposed an industry code of practice to
achieve this objective.

Service Management (FSM) Report. Providing businesses with

DEPOSIT RETURN SCHEME EXEMPTIONS

up-to-date data to help inform discussions with colleagues,

UKH has called for closed loop recycling in hospitality

business partners and parliamentarians.

businesses to be exempt.

