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Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat. Duis autem vel eum iriure 
dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis at 
vero eros et accumsan et iusto odio dignissim qui 
blandit praesent luptatum zzril delenit augue duis 
dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat. Ut wisi 

UPPO is the leading community
and resource for unclaimed
property compliance, education,
networking, advocacy and reform.   



Leadership Letter

Sincerely,              

                               

2018/19 Board of Directors
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Marilyn Henry

2018/19 UPPO President 
Carla McGlynn

2017/18 UPPO President

Marilyn Henry, President

Troy Wangen, First Vice President

Heather Steffans, Second Vice President

Christopher Jensen, Treasurer

Jennifer Waryjas, Secretary

Michael Ryan, Eastern Vice President

Becky Stephens, Midwestern Vice President

Michelle Graf, Southern Vice President

Lisa Linden, Western Vice President

Carla McGlynn, Immediate Past President

2017/18 Board of Directors

Carla McGlynn, President

Marilyn Henry, First Vice President

Troy Wangen, Second Vice President

Christopher Jensen, Treasurer

Sherri Moll, Secretary

Michael Ryan, Eastern Vice President

Heather Steffans, Midwestern Vice President

Michelle Graf, Southern Vice President

Lisa Linden, Western Vice President

Heela Popal, Immediate Past President

UPPO members are the foundation on which the 

organization thrives. Their hard work, dedication and 

enthusiasm drive all that we accomplish. As we reflect 

on FY 2017/18, we’re pleased to report that this 

foundation keeps getting stronger and, as a result, we 

continue to accomplish great things.

At the end of FY 2017/18, 425 members and 1,465 

individuals belonged to the UPPO community. Your 

passion for your profession and this organization 

contributed to these record numbers. Spreading the 

word about what UPPO means to you makes a huge 

difference. We thank you for your commitment to 

helping us spread the word and grow our membership.

Fifty-four UPPO members set the education standard 

by participating in the UPPO Unclaimed Property 

Certificate Program. This program strengthens our 

industry’s value to the business community, solidifies 

standards of education, and helps participants find 

greater fulfillment in their unclaimed property careers.

Our presence in the advocacy realm grows more 

important each year. UPPO’s advocacy work ensures the 

unclaimed property community has a voice when 

legislatures across the country consider adopting the 

Revised Uniform Unclaimed Property Act or other 

regulations potentially affecting our members. We 

continue to refine our advocacy efforts, building a 

grassroots network to make our collective voice even 

more effective. 

Moving ahead, we’re well-positioned to build on our 

accomplishments from the past year to continue 

expanding our educational offerings, growing our 

membership network and increasing our influence 

through advocacy. We hope you’ll continue to stay 

engaged and share your thoughts, leadership and 

passion with the UPPO community.



A look at the membership
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Membership growth over the years

The Year in Numbers

425 members (membership 

is held by the company)

1,465  individuals

65 new members

46 expired members

353  renewals

+19 net gain

Healthcare: 4 percent 

Oil and gas: 9 percent

Banking: 22 percent

Retail: 9 percent 

Manufacturing: 9 percent

Insurance: 15 percent

Banking: 13 percent

Other: 40 percent

Southern region: 35%
Western region: 16%

Holder Members 
by Industry 

Eastern region: 24%
Midwestern region: 24% 
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Advocacy

Advocacy highlights
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UPPO’s Top Priority
Advocacy Issues 

UPPO advocates on behalf of the holder 

community in state legislatures, the courts, and 

other influential decision-making bodies. The 

advocacy agenda of UPPO focuses on achieving: 

consistency, 
clarity,
fairness and balance.

UPPO filed an amicus brief with the U.S. Court of 

Appeals for the Third Circuit in the case of Office 

Depot v. Cook. The amicus brief supported the 

arguments of the plaintiffs. Unfortunately, Third 

Circuit Court of Appeals Judge Joseph A. 

Greenway Jr. denied UPPO’s motion to file the 

amicus brief, providing no reason for the denial.

 

UPPO surveyed state unclaimed property 

administrators, requesting information about a 

variety of possible changes affecting holder 

reporting. Thirty-seven states responded. 

 

UPPO sent comments to legislators and 

regulators in multiple states, including Delaware, 

Nebraska, New Jersey, Ohio and Washington, 

regarding proposed changes to their unclaimed 

property statutes and regulations.

UPPO sponsored California AB 2773, legislation 

seeking to create an unclaimed property voluntary 

disclosure agreement program. The California 

State Controller’s Office later expressed concerns 

with the bill, leading the bill’s author to pull the bill 

from consideration. UPPO intends to work closely 

with the bill’s author and the Controller’s Office to 

address these concerns with the goal of the bill’s 

reintroduction during the next legislative session.

 

To continue refining and improving the 

organization’s advocacy work, UPPO’s 

Government Relations and Advocacy 

Committee (GRAC) recently established 

its top five priority issues. 

This list was developed using results 

from a membership-wide survey. 

Responding to the needs and desires of 

members, GRAC refined and prioritized 

the survey results. 

Establishing these priorities will help 

UPPO take a strategic, focused 

approach to important issues affecting 

unclaimed property holders. 

The priorities are:

Record retention, statutes of limitations 

and use of estimation

Rules for taking custody of abandoned 

property and foreign property 

B2B exemptions

Derivative Rights Doctrine

Presumed abandonment of securities



Education

Annual Conference 
2018 Annual Conference 

March 4-7, 2018

Tampa, Florida

635 attendees 

UPPO Unclaimed Property Certificate Program 

54 program participants 

Webinars
10 webinars hosted 

1,191 professionals attended UPPO webinars in 2017/18

Industry Focus Conference Calls 
UPPO held quarterly banking and finance 

industry conference calls to build on the   

success of the Annual Conference industry 

227  members particpated in three conference calls  

Topics covered during education offerings

 

EXEMPTIONS

BANKING & FINANCE BASICS

ADVANCED DUE DILIGENCE MERGERS & ACQUISITIONS

MULTI-STATE AUDITS

RECORD RETENTION
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HIGHEST ATTENDED 

ANNUAL CONFERENCE 

IN UPPO HISTORY 

REGISTRATION 

SOLD OUT
 

OIL & GAS BASICS LEGISLATION TRENDS

45 program participants successfully completed the program 

breakout sessions. 

NEW 

MEMBER 

BENEFIT! 



EDUCATIONAL

$8,061

Income 

Expenses 

1%

ALL OTHER

$4,612

MEMBERSHIP 

BENEFITS

$46,000

6%

ADVOCACY

$72,508

9%
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DUES

$269,522

28%

ANNUAL 

CONFERENCE

$323,398

41%

1%

Financial overview

TOTAL $951,430

TOTAL $785,161

ANNUAL 

CONFERENCE

$636,421

67%

EDUCATIONAL

  EVENTS

$40,875

4%

ADMIN/

OPERATIONS

$311,119

40%

MARKETING 

$24,075

3%

UPPO had an outstanding year financially due to the 2018 Annual Conference in Tampa and our continued 

membership growth and retention. With almost 100 more attendees at the 2018 Annual Conference and total 

member companies of 425, UPPO finished the year with net operating income of $166,269 versus a budget of 

$3,931. 

After several years of investing cash reserves into the association’s resources, in FY17/18 $203,557 in cash was 

added, increasing the organization’s net equity by approximately $120,000. With the Revised Uniform Unclaimed 

Property Act (RUUPA) being introduced in various state legislatures, the UPPO Board remains committed to 

UPPO’s advocacy initiatives and will be investing resources over the next few years to continue our efforts for fair and 

balanced legislation to ultimately protect the rights of owners and our membership.

UPPO leadership and staff understand that we are stewards of the association’s assets, which we will continue to 

protect while investing in UPPO’s continued success.

EVENTS



Mission & Vision Statement

UPPO is the leading community 
and resource for unclaimed 
property compliance, education, 
networking, advocacy and reform.

Leadership Values

The UPPO Board of Directors and 
staff, guided by their codes of 
conduct and ethics, embrace the 
following principles:

Member Focus 
Integrity 
Respect 
Transparency

Three Pillars & Goals

1. Member Value
a. Maximize the value of 

membership through service 
and engagement.
i. Create a written 

strategic growth and 
marketing plan with staff 
expectations and board 
support/outreach as 
ambassadors.

ii. Define the membership 
value proposition, and 
promote the benefits, 
successes and goals to 
members and prospects.

iii. Develop an international 
approach for growth.

iv. Implement a dynamic 
method to evaluate, 
modify and develop the 
benefits and services 
available to members.

v. Review relationships 
with allied associations 
to create potential 
partnerships.

2. Government Relations & 
Advocacy
a. Advance reasonable, fair 

and consistent unclaimed 
property law and regulation.
i. Revisit and revise strategic 

government relations and 
advocacy plan.1

ii. Develop position 
statements for 
policymakers and drive 
awareness to members 
and industry.

iii. Develop coalition 
relationships with other 
organizations and 
policymakers.

iv. Explore the feasibility of 
a professional lobbying 
strategy.2

3. Education & Professional 
Development
a. Provide information, 

resources and knowledge.
i. Develop and move 

forward the certificate 
program implementation 
plan.

ii. Evaluate the current 
Holders Seminar for value 
and return on investment, 
and revise as needed.

iii. Explore regional lunch 
and learns to make them 
more accessible and 
place them in strategic 
markets.

iv. Ensure integrity of the 
highest level for education 
and resources, guidelines 
and policies.

v. Review and expand 
upon delivery mode of 
content to maximize 
use and access to the 
UPPO unique body of 
knowledge.3

Appendix & Internal Goals

1. Public Awareness
a. Industry, consumer and 

media outreach to champion 
unclaimed property issues 
and increase awareness of 
UPPO.

b. Rebrand UPPO’s visual 
identity.

c. Create a written plan on 
integration of all forms of 
communication.

d. Celebrate the 20th year with 
a 2020 vision.

2. Association Leadership, 
Governance & Resources
a. Have the bylaws committee 

review the bylaws to 
accommodate international 
and/or affiliate members, 
and allow the board of 
directors to make bylaws 
changes without the 
approval of the general 
membership.

b. Ensure the leadership 
development committee 
focuses on creating a 
pipeline of volunteers.

c. Explore the board meeting 
schedule with possible in-
person retreat.

d. Maximize the use of 
committees and task forces.4

e. Diversify revenue.5

1 Promote unclaimed property uniformity; create 

relationships and dialogs with policymakers; grassroots 

member involvement providing the direction, 

messages and tools to involve their companies in 

government relations.

2 Consider continuum.

3 Ask Education Council to review pricing structure of 

paid/free webinars. Q&A database.

4 Ensure the committees are making more dynamic 

use of their timeline and task lists.

5 Current benchmark is 75% non-dues and 25% 

membership revenue. Goal would be a 60/40 split.

STRATEGIC PLAN
FY2015/2016 – FY2018/2019
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