Brand Standards &
Style Guide

This guide will provide you with the tools and information you need to communicate effectively
within the Hudson School District Brand.
The goal of this guide is to provide a framework for print and electronic publications, which will
ensure a consistent style that clearly represents Hudson’s commitment to excellence.
Hudson School District, 644 Brakke Drive, Hudson WI 54016 715.377.3700
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The Raider Way: Statement from the Superintendent

Dear Raider Family,
The Hudson School District has a proud tradition of being a school district committed to excellence. Our students, families, staff and community are united in helping all students reach their
highest level of academic and personal achievement. This is the Raider Way!
Providing clear and consistent communications, with a uniform look, conveys the message that
we are all proud to be part of the Hudson School team. This guide will help ensure that our print,
web, and electronic image reflects a world-class school district that serves our children at the
level of excellence Hudson has grown to expect.
It is our goal to have a strong Raider brand, so that no matter which school or building someone
walks into within our school district—it is clear this is a Hudson School. Whether a person is new
to the district or an alumni, we want each person to feel they are a part of the Raider community.
It is an exciting time in the Hudson School District. Together, with our students, families and the
community, we will work to “transform learning and invest in excellence.”
Sincerely,
Dr. Nick Ouellette
Superintendent of Schools
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Our Core Vision

Our Core Vision:
To prepare each student for post-secondary success through a culture of excellence.


Challenging Academics



Critical Thinking



Purposeful Collaboration



Applied Innovation



Global Stewardship

The Hudson School District believes:


All students and staff will learn and perform at high levels.



Collaboration and teamwork are keys to success.



Personal integrity and ethical behavior is an expectation of students and staff.



Environmental sustainability is an essential component in curriculum, practice, and facility operations.



Education is a partnership between students, staff, families, and the community.

Graduate Learner Outcomes:
Foundational Content Areas: Students will demonstrate skill knowledge, and understanding of foundational content areas while recognizing and applying connections across all disciplines.
Global Literacy: Students will understand how world cultures and global issues connect
to their lives. Students will communicate in more than one language.
Technology Literacy: Students will demonstrate the appropriate use of technology tools,
evaluate the quality of sources, and incorporate technology into daily work.
Entrepreneurial Learning: Students will demonstrate their ability to work in teams and collaborate in the spirit of innovation. Students will demonstrate an understanding of what it means
to adjust, be flexible, and change a course of action.
Thinking: Students will critically and creatively apply thinking skills and demonstrate the
ability to reason through complex problems.
Environmental Sustainability: Students will apply knowledge of environmental sustainability in their personal, professional, and civic life.
Life Skills: Students will demonstrate an understanding of a healthy lifestyle and making a
positive difference in the lives of others. Students will be respectful of self and others and take
responsibility for their own behavior.
Read more at: www.hudson.k12.wi.us or www.hudsonraiders.org (coming July 1, 2016)

2

The Raider Way

The Raider Way
When students, families, staff and the community interact with Hudson Schools, we want their
experience to be:

Welcoming
No matter a person’s first point of contact within the school district, the experience should be
friendly and service minded. We ask everyone to be respectful and provide a safe, supportive
learning environment.

Student-Centered
The Hudson School District is in the business of serving the educational needs of students. Students are our work and focus is on developing each child to his or her fullest potential. Each student should be engaged and invested in his or her own learning.

Transforming
Students need differentiated learning support to be successful. The learning needs of our students are best met by maximizing the talents and contributions of all staff. Providing students and
staff with consistent and expected opportunities for collaboration enriches curriculum, maximizes
learning, and enhances solutions. In order to meet these expectations and transform learning,
continuous improvement is expected, measured and evaluated.

Grounded in a Culture of Excellence
Decisions are made with our students’ best interests in mind. We ensure that high quality, collaborative, and sustained professional staff development is maintained for quality learning and the
implementation of best practices. We are committed to developing leaders throughout the organization and increasing the capacity of the school district to improve. We value business and community partnerships that are known to enhance learning and school operations. We know that
investing in excellence requires adequate resources, both human and capital, that are necessary
to support Hudson’s system of learning.

3

Elements of our Brand: Logo

Logo
The official logo of the “Hudson School District” is the Raider Shield with the Block H.

Other components of the logo that may be used by the school district include:

Copies of the school district logos are available through the Communications Office 715.377.3795
4
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The Raider

School Sites
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Logo Use

Common Errors
When applying the logo to a document or electronically, do not stretch, condense or distort the
image in any way. To resize proportionally, extend the image from the corner.
Both of the images bellowed are incorrect.

Legal Use of Names and Logo
The Hudson School District and Hudson Raiders names and logos hold service marks with the
State of Wisconsin and may not be used by entities outside of the school district without permission.
Trademark, service mark or copyright materials belonging to outside entities may not be used in
school district communications in part or in full unless written permission is granted by the author/
publisher. For more information, please see Hudson School District Policy #

Official Hudson School District Colors
Primary Colors
Navy (PMS 282) and White
Secondary Color
Silver/Gray
Accent colors (for web use only)
Red and Tan
Generally, you should use the Hudson blue and gray logo in color documents or web-based documents. The gray scale image is for materials that will be printed and photocopied in house.
A full guide to PMS, CMYK, and RGB colors is available from the Communications Office 715.377.3795
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Printed Documents—Arial Regular or Lato Regular
Using uniform fonts and styles helps to ensure our messages are professional and easily read.


Body font = 11 or 12 point; Heading font = 14 point



Formal business materials (letterhead, business cards, envelopes) should be printed in full
color.



Gray scale letterhead templates are available from the Communications Office for less formal
communications.



Do not use more than two font styles in your communications.

HEADLINES LOOK LIKE THIS
Body copy looks like this….

SUBHEADS LOOK LIKE THIS...
Brochures and Promotional Documents


Printed materials that are used to inform the public about the school district, its operations,
programs, events, schedules facilities, etc. must include the school district logo.



All printed and electronic promotional documents (or initial template) that will be distributed
publically must be approved by the Communications Office prior to printing.

Keep Your Audience in Mind


The goal of any communication is to get the recipient to read what we are sending. Knowing
your audience is key in crafting the best message.



Make sure your message is clear and concise. Use short words and sentences whenever
possible.



Avoid jargon or acronyms—most of us internally know what HSD or HMS are but the wider
community may not.
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Printed Materials Standards

Printed Materials

Website Standards

Web-based Documents and Websites
Each website, blog, social media page, etc. represents the Hudson School District and its mission. It is important that information is accurate and up to date. All of the electronic standards below should be followed.


Body text: Arial 10 or 11 point



Headings: Arial 12 point



Screen fonts should rarely set at 14 point and should never exceed 14 point.

Website text
Text on a website should help guide the reader and not get in the way of processing information.
Typically only a small variation in font or emphasis is needed to provide visual contrast.
Bold


Bold face text gives emphasis and is most useful for headings and directing the eye to important information within a body of text. Do not make everything bold or nothing will stand
out. It is a good rule to not combine all upper case letters with boldface.

Underlining


Underlining has become the universal special feature on websites used to identify links. Underling should not be used unless the underlined words direct the user to a link.

Color


The color palette used on each website should be consistent with the school district’s colors—
Raider Blue (navy), black and in the rare case red or tan as accent colors. Darker or lighter
shades of navy or gray may be used to create greater contrast.



Color text within the body of text has come to mean a hypertext link exists. Do not change the
color of text within the body of your posting.

Italics


Italics is a conventional text that is used for book titles or for stressing words or phrases. Italics should not be used for large blocks of text or as headings. Italics is the most difficult to
read, especially on a screen.

Capitals


Capitalization is a common yet ineffective method to add emphasis to text. Capitalizing an entire sentence slows the reader down because it is not how our eye has been trained to read.
Reading in part involves the shapes of words with letters standing above the line those that
drop below. Visually an all capitalized sentence becomes a shout versus a must read item.

Website Images


Images are used to reinforce or enhance key messages.



Only use high quality photos of Hudson learners rather than clip art and stock photos.
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To request use of official Hudson Schools/Raider marks or logos, the following request must be completed
including all processing fees. Two weeks notice should be given for mark/logo requests.

Requester Name:

Organization/Business:

Telephone:

Email:

Address:

Date Mark/Logo needed:

Is the organization/business for profit/non-profit (please provide proof of 501(c)(3) status):
How do you intend to use the mark/logo you are requesting? Describe in detail why the use of the logo is
being requested. An image of how the logo will be used must be attached to this request.

Hudson Schools/Raider Mark/Logo Permissible Use Fees:
Check which fee applies
⏯ $10.00 processing fee for non-profit organization or business that serves Hudson children/youth and or
directly involves the participation of Hudson children/youth.
⏯ $100.00 annual processing fee for Hudson area for profit organizations or businesses.
By signing below, I certify that the above information is accurate and complete to the best of my
knowledge.
Requester signature: ___________________________________________ Date: ___________

Submit all requests for approval to:
Tracy Habisch-Ahlin, Communications Coordinator
Hudson School District
644 Brakke Dr., Hudson, WI 54016
715.377.3795
habiscta@hudson.k12.wi.us
(1) The School District of Hudson (Hudson Schools) owns all rights, title, interests, and goodwill in and to certain
trade names, trademarks and service marks, including but not limited to the wordmarks (in standard character format
or stylized), slogans/taglines, and designs/logos, depicted in our Brand Guide and Brand Standards & Style Guide,
and other designs, seals, and symbols (hereinafter “Hudson Schools Mark(s)”), which have come to be associated
with the School District of Hudson;
(2) Commercial use or reproduction of any “Hudson Schools Marks” is prohibited without the approval of the Hudson
School District.
(3) Hudson School District retains all rights to the “Hudson Schools Marks” expect as otherwise permitted herein.
10

Permissible Use & Obtaining Raider Logo Art Files

Hudson Schools/Raider Logo Permissible Use Request
The Hudson School Schools/Raider Word Marks and Logos represent a brand of excellence that is student centered. Hudson Schools is committed to partnering with our community to build on our Raider Way
and Raider Pride. Use permission is granted on an annual basis. Those requesting to use any mark or
logo must comply with Hudson Schools Brand Standards & Style Guide.

